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Plus event spaces
for up to 350 people
and three bustling
eating and drinking
establishments

To find out more visit www.rokerhotel.co.uk

Roker Hotel, Roker Terrace, Sunderland, Tyne and Wear, SR6 9ND
01915671786  reception@rokerhotel.co.uk
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Agencies may come and go but we’re coming up to our 19th
anniversary and we still deal with some of the same clients
and suppliers that we did back in 1999. We won't pretend

it’s been smooth sailing for everyone but we believe in
long term relationships, and our clients seem to agree.

Silver Bullet: your truly integrated service

Are you in need of a marketing partner? Talk to us

u @SilverBulletPR E Hello@silverbulletmarketing.co.uk  www.silverbulletmarketing.co.uk t: 0191 261 7422
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Only 10 mins from the
heart of the City

meeting rooms and
concierge services
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Recruit and retain the
best talent
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Your business
future proofed
at Quorum.

The newly created Qeleven provides high quality Grade A office

space. Suites that can accommodate upwards of 5 people

are available now and located only 10 mins from the city centre!

At Quorum we love potential.
Sure we do big business,

but business gets really exciting
when it’s just about to fly.

At Qeleven, we're really big into
small to medium enterprises.
Suddenly small is the new big
just waiting to grow.

QUORUM

NEWCASTLE
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NORTHERN INSIGHT

Welcome to the July edition of Northern Insight

As we enter the second half of the year we are pleased to bring you another
exceptional issue jam packed with features, interviews and social photographs.

Our cover star is Tier One Capital a true North East success story.
What a cover image also!!

The subject of our Staying Power feature is Simon Williams from
Crest Photography who reflects on an illustrious career behind the camera.
Look out also for our special feature on the Northern Law Awards which
was a terrific celebration of the regions legal talent.

July marks the second anniversary of the birth of Northern Insight and the growth of
the magazine over that period has been nothing short of incredible.

May | place on record my sincere thanks to all readers, advertisers,
supporters and suppliers on a wonderful journey so far.

Thank you for your continued support. Till next month...

Michael Grahamslaw, Publisher
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BUSINESS NEWS

NORTH EAST LAWYER AWARDED FREEDOM
OF THE CITY OF LONDON

One of the North East’s leading lawyers has been
awarded the Freedom of the City of London.

Barry Speker OBE DL joined the likes of Michael
Caine, Winston Churchill and Lord Nelson in having
the Freedom bestowed. He received the Freedom
in a ceremony at the Chamberlain’s Court in
London’s Guildhall.

A prominent medico-legal expert lawyer and
Employment Judge, Mr Speker — a consultant

involved with an array of charities. He writes and
lectures widely in his various specialisms, and is a
trusted advisor to the Chinese community.

Being a Freeman of the City of London carries
various traditional ‘privileges’, including the right
to drive sheep and cattle over London Bridge; to
have a silken rope if the Freeman is hanged; to
carry a naked sword in public; and that if the City of
London Police find a Freeman drunk and incapable,
they will send him home in a taxi rather than arrest

Mr Speker, whose ceremony was attended by
family and friends, said: “This is a huge privilege
which | am delighted to receive.

|

“It was a very special and memorable occasion,
during which the Clerk of the Chamberlain’s Court
gave a very personalised speech to showcase
his knowledge of my native North East, making
reference to celebrations on the Quayside as
well as memories of the Get Carter car park in
Gateshead, which he said he found useful when

with Newcastle law firm Sintons — is also heavily ~ him.

making Sir Michael Caine a Freeman.”

GLOBAL MANUFACTURER INVESTS FURTHER IN THE NORTH EAST

One of the world’s most advanced automotive and robotics manufacturers,
Comau, has demonstrated its commitment to the North East by relocating
to a larger facility in Gateshead with the prospect of creating up to 60 jobs.

Comau UK, which has its UK headquarters in Rugby, has invested over £200,000
and has taken a ten year lease on a 15,000 sq ft plant at Follingsby Park, which
will be the primary manufacturing base for the UK plant projects division.

The company develops and produces process automation, manufacturing and
service products and specialises in delivering turnkey solutions. It employs
12,500 across the globe and the UK operation, with an annual turnover of circa
£100m, is widely recognised within the industry for its supply of high profile
contracts to Jaguar Land Rover to deliver complete systems in the UK.

Neil Geeson, Operations Manager of the UK plant projects division for Comau
UK, outlined the company’s intention to engage fully with the regional
automotive supply chain to support future contracts.

Neil, said: “We are the UK division of one of the world’s leading suppliers of
automotive equipment and we differentiate ourselves in the market in that

It pays to advertise...

..but you have to do it with the right people.

TN~

we manufacture our own standard product range including AGVs, laser sources
and robots. We don't need to source these from any other suppliers, unlike our
competitors. At the same time, it is our intention to collaborate and engage
with other companies operating within the automotive sector who can assist

el MIKE LYNCH il
4 ADVERTISING

us when delivering projects.

THE MEDIA PLANNING & BUYING SPECIALISTS
www.mikelynchadvertising.co.uk




EDWARD REED
LAUNCHES NEW
BRANDING

Newcastle-based management recruitment
specialist Edward Reed Recruitment has
undergone a complete rebranding exercise,
launching a new logo and website design to
support its evolution from start-up to a leading
North East recruitment consultancy.

Founded in 2015, Edward Reed has fast become
a key player in the region’s recruitment sector,
working with a range of private and third sector
clients including botanical drinks manufacturer,
Fentimans and charitable organisation, Age
UK Northumberland to place candidates in
management roles.

The new modernised branding reflects the firm's
strong position in the recruitment market. With
bold, clean lines and iconic North East imagery
used throughout the company website, the new
look and feel of Edward Reed is one of grown-up
sophistication.

Managing Director at Edward Reed Recruitment,
Chris Stappard, said: “The business has grown
beyond all recognition in the last two years and
we wanted to update our branding to reflect that.”

BUSINESS NEWS

GRASS IS DEFINITELY
GREENER FOR NORTH
SHIELDS BUSINESS

A North Shields business has secured the UK
rights to distribute Blaupunkt’'s new gardening
power tools range.

Blaupunkt Tools, a North Shields based company
which specialises in multi-channel retailing, is
working with the German electronics manufacturer
to launch its innovative new range of gardening
equipment in the UK.

Initially selling directly via its own online store, the
Blaupunkt Tools team is also looking to partner
with UK retailers keen to associate themselves
with the globally recognised brand, synonymous
with German precision and quality.

Dave Crowder, Chief Technical officer for Blaupunkt
Tools said: “My business partner and | have worked
with the Blaupunkt team in previous roles and
we knew they were a brand we would be more
than happy to be associated with so when the
opportunity arose to partner with them on this
exciting project we jumped at the chance.

NORTH EAST

BUSINESSES RAISE

VITAL FUNDS FOR
MARIE CURIE

Marie Curie has held its first ever Out of Office
Challenge with businesses right across the
region taking part to raise awareness and money
for the charity.

Teams from several North East companies took on
challenges to win points, finding ‘wish list’ items for
Marie Curie’s hospice and patients, acquiring new
stock for Marie Curie shops and finding weird and
wonderful raffle prizes as part of the challenge.

St Martins Care, DWF Law, Ryder Architecture,
Ryecroft Glenton, Procter and Gamble and a team
from the Marie Curie Hospice all took part, with
St Martins Care winning the challenge on the day.
Before the final count, Marie Curie had raised over
£3,000 and have over £2,000 worth of prizes and
donations.

Katie Searles, Partnerships Manager at Marie Curie
said: “The response from North East businesses
was overwhelming and we wanted to express our
gratitude to everyone who supported the teams for
their kind support and generosity.”

NEWCASTLE INTERNATIONAL AIRPORT JOINS ENTREPRENEURS' FORUM

Newcastle International Airport (NIA) has given its
further backing to North East enterprise by becoming
a Business Support partner of the Entrepreneurs’
Forum.

NIA will support the ambitions of the Forum’s members
to grow and create further employment through the
organisation’s Business Support Partner programme,
which gives entrepreneurs access to a broad cohort of
regional organisations.

The programme expands the reach of the organisation to

synergi: it

www.synergi.it
0191 477 0365

embrace those from within the business community that B
are outside of its membership criteria, but can add value
to the entrepreneurial endeavours of the region.

It supports the development of entrepreneurs, allowing I3
companies to expose themselves to new ideas that will
help to drive growth and change and create opportunities. | 3¢

The airport connects to more than 80 destinations =
directly and provides customers with access via a wider
global network through London Heathrow, Paris, Brussels,
Amsterdam, Dublin, Copenhagen and Dubai.

Give us your advertising budget. Get some change. w w =,

Our expertise will help make a difference to yours.

THE MEDIA PLANNING & BUYING SPECIALISTS
www.mikelynchadvertising.co.uk
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COVER STORY

TIER ONE CAPITAL BRANCHING OUT

Local wealth management company Tier One Capital and its sister companies, Cascade Cash
Management and the TOC Property Backed Lending Trust are progressing well across three of
an intended four core divisions of the growing group.

The Wealth Management division is hiring
an additional seven staff to bolster the in-
house infrastructure and capability of the
team. The new hires will allow internal legal
work to bring an additional responsiveness
for borrowers and quicker transaction
turnaround, will bring internal corporate
finance expertise to aid financial reporting
and data room management and will see
additional experienced client servicing and
operational support join the existing team.
To also bolster distribution, and respond
to the predominantly city based fund
management industry requiring people to be
closely located to the larger funds, Tier One
Capital are closing in on opening additional
satellite offices in Mayfair, London and
Lausanne, Switzerland near Geneva.

Cascade Cash Management has recently
added five staff to help the existing team cope
with an increasing workload driven by the
hugely successful delivery of the first phase
of the company's unique cash management
platform. This positions the company in a
particularly competitive place for SME's,
charities and larger corporates alike due to
the innovative cash optimisation process
employed across well over 1,000 onshore and
offshore rates daily from over 170 live banking
and building society counter-parties.

The recently launched TOC Property Backed
Lending Trust, a predominantly income
focussed investment trust listed on the main

market of the London Stock Exchange, has
now successfully deployed all of the £21.5m
held by the trust within the first five months
of the launch. Another market placing is due
in July 2017 where the expected pipeline of
c£1.5m will see the Trust grow to c£23m.
Fund manager Stephen Black explains "Above
and beyond the fund volume continuing to
pleasingly nudge up, the next placing will see
the Trust importantly gain its first city funding

through investment allocations from two large
regional wealth managers. We've only recently
launched with the kind support of our existing
clients and being based from the Quayside
in Newcastle, and also having not previously
been fund managers, we're keen to quickly
break through the impression of kind of being
city outsiders. The quick deployment of capital
comfortably within the agreed parameters of
the Trust married to the recent uptake from
the two regional wealth managers will provide
others with growing comfort that the Trust is
here to stay and worth allocating to."

What next then for the fourth division to
complement the other three? Never shy of
a challenge, the team are about to embark
upon the hugely exciting prospect of applying
for a new banking licence and have now
appointed the banking licence teams of
KPMG and Gowling WLG to act for them on
the accountancy and legal fronts respectively
as the application progresses. "We've been
working towards this opportunity for about
three years now and have sequentially
brought through the wealth management

operation, sectioned off the non-traditional
savings delivered by the cash management
operation into a standalone entity and
recently effectively achieved the same for
non-traditional lending in listing the TOC
Property Backed Lending Trust." Explains
lan McElroy "On a higher level, the existing
three operations give superb access to clients
through Tier One Capital, access to saving
infrastructure through Cascade and access
to lending infrastructure through the TOC
Property Backed Lending Trust. It's therefore a
natural next step to bring through a traditional
savings and loans business model which will
serve to create a virtuous circle where each
division of the team complements and adds
value to the other three".

"If we put aside for a moment the fact a
new banking licence is exceptionally difficult
to attain and will require a huge effort, and
no short amount of capital, to even have a
chance at successfully achieving a positive
application, we think a new banking entity
would be a great strategic addition to the
wider group.To be able to do this locally would
be both the culmination of many years hard
work from the team and also a dream come
true. As a locally based team, we strongly
feel that in the aftermath of Northern Rock,
its hugely important for the area to bring
through new banks capable of lending and
supporting local borrowers and development
opportunities.” says Stephen Black. “It's been
a highly productive few years for the team
in building out what we have delivered thus
far and, because applying for a new banking
licence is a particularly difficult task, the
only thing that's certain whilst embarking on
the banking project is that if we do manage
to hit it out of the park and deliver it, the
team will be enjoying an extended period of
consolidation thereafter whilst they have a
well deserved rest!"

The Wealth Management division, known for its popular adverts featuring a lions head around the city, is hiring an additional
seven staff to bolster the in-house infrastructure and capability of the team.

To contact the Tier One Capital team or group call 01912220099 or please visit:
www.tieronecapital.co.uk  www.cascade.co.uk  www.tocpblt.co.uk




NEWCASTLE
UNITED SPONSOR'S
DAY 2017

Newcastle United Golf Club held their annual event

on Wednesday 14th June where their loyal sponsors

came together for a day of sunshine, good company
and some healthy competition.

The Texas Scramble event made for a close
game and a great victory for Lafarge Tarmac
who came in pole position.

Golfers also raised an impressive £500 for the Percy
Hedley Foundation with an on-course competition on
the day. The sun shone all day making for some rosy
glows back at the clubhouse.







BUSINESS INSIGHT

DAIMON BARBER A CUT ABOVE AS HIGH
END MALE GROOMING RANGE GETS FENWICK
WINDOW SHOWCASE

DAIMON - BARBER

LonDoN

Steve Crosby, Daimon Barber and Michael McGee, RMT Accountants

A high-end male grooming range with regional roots has been in the spotlight in
the North East’s most famous shopping window.

The Daimon Barber range of hair styling, skincare,
beardcare and shaving products went on show
on Fenwick’s Northumberland Street window in
central Newcastle in the lead up to Father's Day
on Sunday 18 June.

Originally founded by Morpeth-born entrepreneur
Steve Crosby and business partner Leo Neelands
in 2013, The Daimon Barber was established
as a prestige independent brand with a strong
emphasis on design and functionality, as well as
on innovation and the use of healthy ingredients in
the formulation of its products.

The company, which has its administrative
headquarters in Hexham, originally focused on hair
styling products before branching out into other
areas.

Four new hair styling products will be added to the
Daimon Barber range over the summer, while its
first ever fragrances, which have been developed in
conjunction with Robertet, one of France’s leading
fragrance houses, are scheduled to come to market
in the autumn.

It achieved a 300% year-on-year growth in
turnover since 2015, and its seven-strong team is
aiming to break the £500,000 turnover barrier this
year.

To help work towards this landmark and to ensure

the right structures are in place to support future
growth, the Daimon Barber management team has
been working with RMT Accountants and Business
Advisors around all aspects of the business’s
financial performance and operational evolution.

As well as being sold in Fenwick, Daimon Barber
products are also available in some of the retail
world’s most famous names, including Harvey
Nichols and Fortnum & Mason, are stocked in
landmark department stores in overseas locations
such as Paris, Milan and Rome, and are sold online
via the www.daimonbarber.co.uk website.

Distribution deals are already in place in North
America, mainland Europe and Scandinavia, while
discussions are currently ongoing with potential
partners in Asia and Australasia, and moves are
being made towards creating a new ‘professional’
product range for use and sale in hair salons.

Steve Crosby says: “We've built a strong platform
over the first few years of The Daimon Barber,
which is increasingly being recognised for the
quality, design and desirability of its products,
and we feel we're starting to realise the massive
potential for growth that it has both at home and
overseas.

“We have extremely rigorous product development
systems in place, and have control over every aspect

www.r-m-t.co.uk

of the process, from the initial idea right through to
the final product hitting the shelves, so we know
that it will comply to the quality standards on
which everything we produce is based.

“Fenwick’s window plays a very visible role in the
life of everyone who grows up in the North East,
and seeing our products on show in it has been
quite an emotional landmark for us.

“We're focusing on delivering a long-term plan in
place to turn The Daimon Barber into a market-
leading male grooming brand, and the RMT team
has been central from the off to putting the
financial and operational frameworks in place that
will allow us to deliver on our objectives.”

Stephen Slater, Director at RMT Accountants and
Business Advisors, adds: “The Daimon Barber team
has already tapped successfully into the highly
lucrative male grooming market, and is being
rewarded for a very carefully crafted approach to
developing and extending their product offering.

“Taking centre stage in Fenwick’s window has
provided a real boost for Daimon Barber at a key
time of the retailing year, and it's great for us
to be playing a part in the evolution of another
expanding North East success story.”
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Contact us on 0191500 9494
or email enquiries@hgisunderland.com

KARBON GRILL

KITCHEN AND BAR

CONTACT US

Hilton Garden Inn Sunderland
Vaux Brewery Way
Sunderland

SR5 1SN

T: 0191500 9494

E: enquiries@hgisunderland.com
W: hgisunderland.hgi.com

To book a table at Karbon Grill

T: 0191349 8500
E: karbongrill@hgisunderland

WHERE WE ARE

Located in the centre of the region, we are
just off the A1290 Kier Hardie Way adjacent
to the Stadium of Light and the Sunderland
Aquatic Centre. Postcode: SR5 1SN

1 HHONORS

HILTON WORLDWIDE

INTRODUCING THE HILTON GARDEN INN SUNDERLAND

The Hilton Garden Inn is the best value hotel for business or leisure in Sunderland and the
surrounding area.

Located at the entrance of the Stadium village site, adjacent to the Stadium of Light, which is
one of the key conference, events and leisure facilities in the North East of England, the Hilton
Garden Inn is the perfect destination for a leisure break or a location for business.

The hotel is ideally situated to enjoy the sites of Sunderland such as Roker beach, National Glass
Centre and Penshaw Monument or to take in a Premier League football game at the Stadium
of Light.

Perfect for business or pleasure, the prime location hotel in the city also provides an excellent
base from which to work, with conferencing and banqueting facilities on site and at the Stadium
of Light, which are suitable for any size event.

OUR HOTEL
+ 141 bedrooms (all a minimum of 23sqm) + Conference/ meeting rooms
+  Full service grill restaurant +  Located next to the Stadium of Light which

. Private dining rooms

«  Feature bar area

- Lounge

- Welcome foyer floor area and reception

+  Private garden courtyard

- Complimentary fitness suite - 24 hour

- Complimentary business centre - 24 hour
-+ Executive suites available

- Massage/treatment room

is a major events and conferencing facility
5 minutes from Sunderland city centre

20 minutes from Newcastle city centre

25 minutes from Durham city centre

Free car parking

Hilton Garden Inn satisfaction promise™

HILTON HHONORS

Hilton HHonors is the only guest reward program that lets you earn both hotel points and airline
miles for the same stay at more than 3,800 hotels worldwide. With the Hilton HHonors Event
Planner program, event planners can earn Points & Miles™ for qualifying events. Ask your sales
person for details.

TO ENQUIRE ABOUT A BOOKING OR TO BE ADDED TO OUR MAILING LIST EMAIL ENQUIRIES@HGISUNDERLAND.COM



AND THEN
THERE
WERE TROIS

Team Leathers (Michael Leather,
Neil Matthews and Barry James)
are currently in France, undertaking
the formidable Tour de Force cycling
challenge in aid of the William Wates
Memorial Trust.

Taking place one week ahead of the
20717 Tour de France and covering
exactly the same route, it is not for the
faint-hearted!

Here, Team Leathers analyse the
numbers behind the madness.

For cycling fans and non-cycling fans alike, the
mention of the Tour de France stirs up images of one
of the world'’s premier sporting events and one of
the most physically demanding; for the man on the
street, and even the experienced amateur cyclist, the
sheer scale of the race can be hard to comprehend.

Being accountants, we pride ourselves in our ability
to analyse numbers and explain complex issues to our
clients in a way they can relate to and understand...
to put the challenge into context, we've had a look at
the numbers behind the Tour de France:

21 Days

The riders will cycle for 21 days. For many of us,
doing any form of exercise every day for 3 weeks
would be a struggle. Cycling for 3 weeks takes an
enormous amount of fitness and willpower!

2,100 Miles

The overall distance of the Tour exceeds 2,100 miles.
That's over 100 miles per day. That is the equivalent
of cycling from Newcastle to Edinburgh. Every
day. For 3 weeks. And Newcastle to Edinburgh is
relatively flat.

8 Hours per Day

The professionals can average speeds of over 24mph,
depending on the stage profile, racing for an average
of 5 hours per day.

Amateur cyclists will average nearer 14-18 mph. This
means that they can be in the saddle for between
6 and 10 hours per day. As a comparison, imagine
cycling non-stop for a whole day at work!

70,000 Feet of Climbing

One the great features of the Tour de France are the
mountains. The Pyrenees, the Juras, the Vosges, the
Massif Central, the Alps. The mountains are where
the race is won and lost.

In the classified climbs (mountains which have been
given a difficulty rating), the riders will ascend over
70,000 vertical feet. That is the equivalent of cycling
over the top of Mount Everest. Twice. In fact, it may
even be nearer three times over Everest when you
factor in the non-classified ascents. And then you
have to contend with some of the eye-watering
gradients (up to 18%).

BUSINESS INSIGHT

60mph Descents

What goes up, must come down. Whilst it can
take up to 4 hours to get over one of the Alpine
mountains, it certainly doesn't take that long to
come down! Depending on how brave you are,
speeds can be in excess of 60mph, fast enough to
overtake continental caravans and motor homes.

5,000 Calories per Day

All of this physical exertion comes at a price...in
order to keep the body fuelled day after day, the
riders need to consume up to 5,000 calories per day.
This might sound like fun, but in order to perform
properly, it needs to be (mostly) the right kind of
calories (pasta, chicken etc). Consuming this much
food when exhausted can actually be quite difficult!

The numbers above illustrate the point that the
Tour de Force cycling challenge is not something
which you can just turn up and do. It takes months
of preparation/training and the riders rely on the

tremendous support of friends, family, colleagues
and the organisers to get them through.

But it can be fun! It is an incredible event for a
fantastic cause and it is worth the pain and suffering
to know that we've helped the charity in our own
way. We've already raised a huge amount of money
for the William Wates Memorial Trust and we'd like
to thank everyone for their support to date.

leathers

the accountants

people who look after people.
in business and in life.

It's not too late to donate! Visit www.leatherstourdeforce.co.uk for further information on donations,

training blogs and updates from the riders in France.
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LOCAL SERVICE

At Arthur J. Gallagher we are proud to offer our As one of the leading corporate and commercial
clients a local service. Our team in Newcastle retail brokers* our clients include some of the
comprises of over 55 experienced insurance largest PLCs to new start-ups, many of the clients
practitioners who provide a full range of dealt with by Arthur J. Gallagher in Newcastle,
insurance and risk management services. form the foundations of the North East’'s economy.

To take advantage of our experience negotiating your
commercial and high value personal insurances, contact:

Glynn Blackburn or Aaron Strange

0191 479 7600

E: newcastle_info@ajg.com
www.ajginternational.com
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*Source: Top 10 Global Insurance Brokers 2016
(http://www.iii.org/publications/international-insurance-fact-book-2016/world-rankings)

Arthur J. Gallagher Insurance Brokers Limited is authorised and regulated by The Financial Conduct Authority.
Registered Office: Spectrum Building, 7th Floor, 55 Blythswood Street, Glasgow G2 7AT Registered in Scotland.
Company Number: SC108909. FP747-2016 exp 18.10.2017. www.ajginternational.com



BUSINESS INSIGHT

BIG DATA - ALL YOU NEED TO KNOW

Big Data is a phrase we are hearing more and more in the digital age. Rapid technological advances,
coupled with wider accessibility to relevant information, have resulted in the field gaining more
importance and adoption in recent times.

Despite being a relatively new concept, it is
already helping to reshape corporate decision-
making across a range of sectors.

Far more than simply backing up a report with
numbers, data analytics centres around presenting
and using these numbers in such a way as to
drive actionable business intelligence; from trends
in sales and customer behaviour, to patterns in
performance management, operations and supply
chain. The explanatory and predictive models
produced have encouraged business owners to
allow Big Data to influence key business decisions
and future strategy.

Organisations are now in a position where they
collect vast amounts of useful information every
single day. While many utilise these figures to
derive actionable insight, there is still a vast number
of companies oblivious to the fact they hold this
data, never mind the benefits it can yield. By not

actively extracting, analysing and acting upon this
data, they are missing out on the opportunity to
add significant value to their business.

This could be down to any number of factors,
and organisations should not be put off by the
admittedly long, drawn-out process that data
analytics can be. Some may also feel they are
too small, or don't produce enough data to draw
meaningful results. Both factors are irrelevant, as
meaningful business intelligence can be produced
through any data set, regardless of size. SMEs,
for example, are sitting on extensive data sets
that could generate worthwhile information and
potentially drive the business forward through the
next phase of growth.

Valuable data is only beneficial, however, if used to
drive actionable insight. Data analytics can be used
to measure all aspects of your business (marketing,
sales, customers, finance, operations etc.), meaning

future decisions can be made based on concrete
evidence, as opposed to gut instinct or second
guessing.

It's not just about driving sales and making smarter
business decisions however, data analytics can
also be used to give organisations an increased
understanding of their history, help to define
company culture and values as well as identify
interesting trends and opportunities for innovation.

The application and embedding of data analytics
in a business can be a long journey and significant
results should not be expected overnight. However,
those that have started their journey early are
reaping the rewards and gaining distinct advantage
over their competitors.

UNW has significant expertise in this area, and our
clients have benefitted from in-depth analysis on
financial, transactional and operational data.

For more information on how data analytics can add value to your business, please contact Laura Hudson, Data Analyst,

at laurahudson@unw.co.uk or on 0191 243 6000.




RECENT APPOINTMENTS

DEMENTIA CARE APPOINTS NEW CEO

North East charity, Dementia Care, has welcomed
Dr. Fraser Quin as its new Chief Executive Officer.

In his new role, Dr. Quin will be overseeing the
strategic direction of the North East’s leading
specialist dementia charity.

Dementia Care is a Newcastle-based charity that
provides specialist care, support and advice to
people with dementia

The charity runs specialist day centres in
Newcastle upon Tyne and Hexham and provides
a range of services for those with dementia and
their families.

Fraser Quin’s previous experience involves being
Chief Executive of the Eric Liddell Centre, a

dementia and elderly care charity in Edingburgh. N ICO LA SHO RT JOI N S

Dr. Quin was also the Director of the Edinburgh

Care Partnership. GRADVERT AS PART OF
Dr. Quin will be joining Dementia Care most
recently from Sealladh Na Beinne Moire (SnBM), O NG OI N G EXPANSIO N
where he had overall strategic responsibility for a

93,000 hectare estate, a £33 million asset register A rapidly expanding talent development company
and a 30 strong team. has brought in one of the North East's most

experienced brand managers to oversee its
transition to the next level.

FINANCE DIRECTOR WELCOMES
ACCOUNTS APPRENTICE

Nicola Short has joined Newcastle-based Gradvert,
which offers graduate recruitment and leadership
and management training to help organisations

Nearly 25 years after joining Park Electrical Distributors as
an Accounts Apprentice, Finance Director, Bridget Harold, has
welcomed the latest recruit to follow in her footsteps.

Park, which is the largest independent electrical wholesaler in
the North East, has a long history of growing its workforce,
with apprentices operating across the business.

However, the appointment of Paul Dixon, 25, as Apprentice
Accounts Administrator, is particularly significant for Bridget
who joined the company as an Accounts Apprentice, eventually
rising to Finance Director and board member in 2007.

Bridget, from Stanley, County Durham, manages a seven-
strong finance and accounts team for the £20 million turnover
business, which has its head office on the Team Valley,
Gateshead, with branches in Sunderland, Newcastle and
Teesside. In addition to its wholesale operation, Park has four
specialist divisions — lighting design, energy solutions, building
technologies and industrial services.

attract, recruit and retain top talent.

Boasting clients such as Go-Ahead, British Athletics,
Sharps Bedrooms, Veolia and Polygon, as well as
many of the UK’s leading universities, Gradvert
also acts as a consultant to businesses on the
Apprenticeship Levy.

A specialist in business planning and marketing
strategy, Nicola was previously Campaign Manager
for the high profile Jeremy4Mayor campaign.
Prior to that she was employed as Head of
Communications at UNW chartered accountants
and held the role of Chief Executive of the
Entrepreneurs Forum.

Gradvert's Managing Director Michaela Reaney,
said: “Nicola's reputation goes before her and her
energy and commitment makes her an excellent fit
with the team.”

ACCOUNTANCY FIRM EXPANDS R&D TAX TEAM

A North East accountancy firm with offices in
Newcastle and Darlington has appointed a new R&D
Tax Executive taking the total headcount of the R&D
Tax team to eight.

Dakota Brown has joined the tax department at
Haines Watts North East. With a first class honours
in Accountancy and Finance, and experience in client-
facing roles including a previous role as a mortgage
advisor, Dakota is well placed to advise Haines Watts’
wide-ranging portfolio on all areas of R&D taxation.

Commenting on her new role at Haines Watts,
Dakota said: “I'm excited to be part of the Haines
Watts team. | was attracted to the company because
of its excellent reputation for client relationships and
delivery. The company invests in the development
and training of its people which is great to be part of -
I’'m sure my skills will develop as my career progresses
here at Haines Watts.”




GOOD THINGS
RETURN TO
THOSE WHO
WAIT

| thought | would recycle an article
| wrote a year or so ago. The
reason for doing so is the subject
provides an answer to the loss of
Accumulation and Maintenance
Trusts, whereby money is gifted
to minors but which they cannot
access until mature enough to
manage it.

In other words, the parent or grandparent
keeps control of the purse strings whilst taking
effective steps to reduce their IHT bill.

So far this solution is proving popular in London
and other parts of the UK. However, it is yet to gain
traction in the North East. Consequently, | thought
a reminder appropriate.

“In an effort to make financial issues a little more
entertaining, | will now encourage you to drift off
into a fantasy world from long, long ago.

“Luke Skywalker, C-P30 and R2-D2 are taking a
break from filming the next Star Wars film which
has the working title “Gordon Brown stole my
trusts.”

Luke chirps up “It is a real shame that Gordon
Brown made Discretionary Trusts and Accumulation
and Maintenance trusts almost redundant back in
2006.”

“| agree.” C-P30 becomes quite animated. “The
ability to make a gift and have it fall out of
your estate for Inheritance Tax purposes, whilst
maintaining some control, was most useful. There
is nothing quite like them available anymore.”

BUSINESS INSIGHT

R2-D2 whistles. The other two look at him
askance. C-P30 pipes up “You are assilly little droid.
| think your circuits must have fused. How can you
still get the same benefits even now?”

There is a lot more whistling and some spinning.
C-P30 strikes several poses. Luke Skywalker's jaw
slowly drops.

Luke asks, “So what you are saying is that an
individual can place a sizeable sum into an
investment and even if that is over the Nil Rate
Band, it will fall out of that person’s estate after
seven years? And yet they can still control who gets
what and when just like the old trusts?”

A whistled “Yes” follows.

“Tell me more as my dad, Darth Vader, wanted to
leave me a couple of planets but reckoned that
they were too valuable and he didn’t fancy the tax
at the lifetime IHT rate. He also thinks | am a bit
immature to own them outright.”

R2-D2 whistles and spins for a good five minutes
as he explains it is possible to gift money and to
control access by using a life insurance investment
bond. In basic terms, it is a contract between two

il
o
o+
o
=
=
=
=3
>
o
=
=8
o
=
a

parties and as such can alter and amend its terms
and conditions.

Luke and C-P30 were impressed and the robot
patted the droid on the head saying, | do apologise
if I was a little rude earlier. You have surprised me
and Master Luke. | think his father would like to
discuss this with you.” At this point there was a
wheezing sound.

The droid shivered and started spinning, looking for
an exit. Fortunately, it turned out to be a broken
winded Wookie wandering off set and lighting a
cigarette. "

| apologise to both Star War fans and non-Star
War fans for this parody. However, | hope that the
message has come across. It is perfectly feasible
to replicate the advantages of both Discretionary
Trusts and Accumulation and Maintenance Trusts
without creating a charge to Lifetime Gift IHT,
regardless of the size of gift.

We have a copy of the legal opinion that supports
this proposition, available upon request.

May the Force be with you.”

Peter Rutherford is a Director at Rutherford Hughes Ltd. He can be contacted on 0191 229 9600 peter.rutherford@rutherfordhughes.com

Rutherford Hughes Ltd. is an appointed representative of TenetConnect Ltd, which is authorised and regulated by the Financial Conduct Authority. Rutherford Hughes Ltd company registration no: 10431722.
Country of registration: England. Office & Registered Office address: Collingwood Buildings, 38 Collingwood Street, Newcastle upon Tyne, NET 1JF.
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JOINED UP THINKING

Back in the good old days of local offices your tax
records were held by whatever district covered
that income and any liaison between offices was
on more of a ‘need to know’ basis. But in 2009
HMRC introduced their ‘state of the art’ super
computer system, Connect. And that’s exactly
what it does, it connects all your information
together and it is now being fully deployed by
HMRC.

The obvious connection is the ability to link
together all tax departments, self assessment,
PAYE, corporation tax, VAT, NI etc. That list
also includes benefits, tax credits and any child
maintenance payments through the CSA. A lot of
that is income that you have declared to HMRC
via various returns - but are they correct? Connect
can check that.

The system will link to the banks including overseas
establishments and in December 2016 HMRC sent
letters to 10000 individuals who had submitted
their 2014-15 tax return without a complete
declaration of savings interest. In 2014-15 bank
interest had already been taxed at source but now
it is paid gross and potentially taxable. It also links
to Companies House which gives access to details
of directors, shareholders and from there, potential
dividends.

There are links to other government agencies
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properties are registered in your name and they
know which one is your principal private residence,
so who lives in the others? That can be picked
up from the connection to the Electoral Role. If
your tenants are receiving housing benefit that'’s
traceable too. And if it's a holiday let there's also
a link to Airbnb.

Any potential trading online is also traceable. Links
to Amazon, Ebay and Gumtree will pull together

any trends in your buying and selling. So if you are,
for instance, buying old furniture, renovating it and
selling it then Connect will pick up a pattern which
HMRC may then link to an undeclared trade. And
of course, this online commerce invariably links to
payments via providers such as Paypal or via card
payments.

Then there’s the whole life style aspect. Connect
also links to Facebook, Twitter, You Tube etc and also
to the DVLA. So when you have You Tube videos of
your exotic foreign holidays and photographs on
Facebook of your brand new Audi R8 (I wish) it’s all
there as evidence. No point in claiming that your
business is making losses that year!

Is it used and does it work? Well yes. There are
lots of figures to prove that. HMRC collected £845
million from self assessment investigation activities
in 2013-14 alone. They have secured £100bn from
tax evasion and avoidance compliance activities
over 5 years. They have recruited 200 extra ‘criminal
investigators’, increased prosecution numbers from
165pa to 1165pa in four years and now win more
than 80% of cases in tax tribunals. A lot of HMRC
work is now compliance based and assessed by
risk and it's this clever piece of kit that's doing the
assessing.

| wonder if it will come up with the same answer
as Deep Thought. The meaning of life, the universe

such as the Land Registry so HMRC know which

and everything, is it still 42 and is that taxable?

If you want to make sure that your business is fully compliant please give us a call on 0191 4879870 or email us at info@csaccounting.co.uk
and arrange a free business health check.

For train bookings. nationwide,
in person, by phone or on the web!

You can book from any station to 2,500 other stations
on the == National Rail network.
Your local National Rail station, wherever you are.

Chester-le
.{\ e —
| We’re open

Mon 0610 - 1800,
Tues - Fri 0710 - 1800,

w Public Holidays 0730 - 1415
o) -

CALL US ON

0191 387 1387

THE RAILWAY STATION - STATION ROAD - CHESTER-LE-STREET - CO DURHAM:- DH3 3EE

Chester-le:Track at
Eaglescliffe.tv

We’re open

Mon - Fri 0715 - 1815,
Sat and Public Holidays
0715 - 1315

CALL US ON

01642 200140

THE RAILWAY STATION - STATION ROAD - EAGLESCLIFFE - STOCKTON-ON-TEES - TSI16 0BT
or book tickets at our website WWW.nationalrail.com

Train services from
Chester-le-Street and
Eaglescliffe are provided by

— . @b rorthern

a
transpennine W
express
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www.ravensworthgolfclub.co.uk

Overlooking The Angel Of The North

Ideal Venue to Host Your 2017
Corporate, Charity or Society Day

Summer Green Fees

18 Holes Monday & Wednesday £12 (Max 4 Ball)

Tuesday, Thursday & Friday £16
Saturday & Sunday before 2pm £25, After 2pm £20
Discounts for parties of 16 or more.
9 Hole Green Fees availale
Fully stocked Pro Shop with buggies and trolleys
for hire .

< 5
B BOOK YOUR 2017
o . SOCIETY NOW

e

INCLUDING WEEKENDS

For further details telephone 0191 4876014
or email info@ravensworthgolfdub.co.uk
Angel View, Long Bank, Gateshead, NE9 7NE




YOUR EYE ON

THE REGION...

PETER CROMARTY

Corporate and Commercial Business Solutions

Did you grow up in the North East or decide to relocate here in later life?

Yes, born and bred, and proud to be so. | have lived here all my life other than a brief
excursion to Cumbria. | went to school and University in the North East and got my
first real job working for Bank of Scotland Group in Newcastle.

What is your favourite aspect of business life in the North East?

| love working within the North East professional community. Whilst it’s very
competitive, this doesn't get in the way of you being able to conduct and transact deals
in a friendly and respectful way. | have been humbled by the support this community has
given me since | started my business and | will always remember that. This drives me
to help others in any way | can.

Do you have a favourite hotspot for a business meeting?

It has to be one of the Grey Street networking hotspots of Blake’s or Brown'’s, where you can
find a veritable smorgasbord of professional advisers, bankers and venture capitalists.

Where do you like to eat out in the North East?

As | live in Whickham, Newcastle tends to be where we eat out most. Café 21 is fantastic
and you never have a bad experience there, but for me the best food you can get in the
North East is at Kenny Atkinson’s House of Tides. The quality is exceptional. However | cannot
miss the opportunity to mention a local family favourite The Jamdani, where the hospitality is
unsurpassed. But don't tell anyone or I'll never get a table!

Where do you like to unwind in the North East?

As a family we spend a lot of time on the Northumberland coast at Beadnell or Newton
By The Sea. It doesn’t matter whether its summer or winter, walks on the beach and the
coastal views are amongst the best in the country. The occasional round of golf at
Dunstanburgh, Bamburgh or Goswick has been known to feature!

Are the people really friendlier?

Yes | think we are, but | genuinely think Northerner’s in general are friendly.

What is your favourite view in the North East?

When you reach the brow of the hill walking down to Lower Newton, the view of the beach
and Dunstanburgh Castle in the distance always takes my breath away.

Do you think living and working in the North East offers the same
opportunity as elsewhere in the UK?

| think the region suffers from its geographical location as far as opportunity
is concerned, maybe because of the relative size of the regional economy. However |
do think the region’s business community is pretty resilient and is protected to some
extent by its remoteness and parochial nature. | think North East business people like
to deal with North East business people.

Have you had any experience of working elsewhere and how did it compare?

| have worked mainly in the North East but did work in Cumbria for a brief period. Working
and running teams previously for major financial institutions means | have spent a lot of time
in Leeds, Manchester and Scotland, but there’s nothing quite like being back in the North East.






THE CHANGING
FACE OF NORTH
EAST NIGHTLIFE

As the summer weather begins
to take effect, the eateries,
pubs and bars in the cities and
towns of our region inevitably
get busier, especially those
with outside space.

Even before the summer, the latest Coffer Peach
report shows that like-for-like sales in the
pub and restaurant sector are up 4.4 per cent
nationally in April against the same month last
year.

The sector is performing well generally. This is
particularly evident in relation to those operators
who have updated their offering to track trends
and spending patterns. There have been significant
changes to the type of establishments and their
food and drink offerings since the days of cheap
drink offers, limited food and queues outside of
nightclubs.

It is one thing being busy, but it's important for
operators to have a clear picture of how having a
busy venue is reflected in financial terms. Regular
management accounts reviewed against KPls
are vital and is one way in which RSM has been
assisting clients in the sector, producing reports
in real time. It is also important that as and when
operators open new venues or refurbish existing
ones, all available tax allowances are identified and
claimed, a key financial benefit that can sometimes
be missed by busy business owners.

The smoking ban and change to licensing hours
have undoubtedly had a significant impact on
the sector, as has the increase in the number of
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national operators in areas such as Newcastle's
Grey Street and Eldon Square’s Grey's Quarter.
These national chains sit alongside some excellent
local independent operators all offering something
a little different with gourmet burgers, wood fire
pizzas, real BBQs and clean eating all now being
available next to the more traditional operators.

This is also the case with bars and pubs. Whilst
national chains and large corporate landlords will
always be present, it's the rise in craft breweries,
micro pubs and gin bars that is testament to the
type of experience the typical customer is now
looking for. The drinks selection is bigger and better
than it has ever been but evidently now it's how
drinks are served, with branded mixers such as the
North East’s own Fentimans and fresh ingredients,
that is just as important as the choice and brand
of spirit.

Premiumisation of food and beverage sides of the
leisure sector has resulted in the consumer having
a wider choice and the ability to almost tailor their
afternoon or evening out to a bespoke experience.

The North East is a hotbed for craft breweries,
with the established names such as Wylam with
their magnificent venue in Exhibition Park, Maxim,
born out of the ashes of Vaux, and Tynebank
with an impressive facility along the River Tyne

sitting alongside the new kids in town such as
Almasty Brewing Co, Anarchy Brew Co and Box
Social Brewing, to name but a few. This has left
the consumer with a real alternative to the large
corporate brewing groups.

Last, but certainly not least, are the fantastic theatre
and music venues in the region, from the iconic
Sage Gateshead, the newly improved Boilershop
in the Stephenson Quarter and the legendary
Cluny, to the second season of Kynren close to
Auckland Castle and the unique Live Theatre on
Newcastle’s Quayside. There are several generous
tax breaks available to the creative sectors and
these can assist with the real cost of productions
and performances.

All in all, the quality of choice in the North East
has never been better, so here’s to a great summer.
Fingers crossed the weather keeps its side of the
bargain so we can all enjoy it in the sun.

RSM

For more information on how RSM can assist leisure and hospitality businesses, please contact Richard Urron, Tax Partner and North East Head of
Leisure & Hospitality, on 0191 255 7091 or richard.urron@rsmuk.com or your usual RSM contact.
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Thinking about
your business is
a big part of ours.

PUT OUR TAILORED INSIGHTS TO WORK FOR YOU

To make confident decisions about the future, an
entrepreneurial growing business needs a different
kind of adviser. One who starts by understanding
where you want to go and then brings the ideas and
insights of an experienced team to help get you there.

rsmuk.com

THE POWER OF BEING UNDERSTOOD Rs hA
AUDIT | TAX | CONSULTING

The UK group of companies and LLPs trading as RSM is a member of the RSM network. RSM is the trading name used by the members of the RSM network. Each member of the RSM
networkisanindependent accounting and consulting firm each of which practisesinits ownright. The RSMnetworkis notitself aseparate legal entity of any descriptioninany jurisdiction.
TheRSMnetworkis administered by RSM International Limited,a company registeredin England and Wales (company number 4040598) whoseregistered officeis at 110ld Jewry, London
EC2R 8DU. Thebrand and trademark RSM and other intellectual property rights used by members of the network are owned by RSM International Association, an association governed by
article 60 et seq of the Civil Code of Switzerland whose seatisin Zug.




ARE NORTH EAST
BUSINESSES
PREPARED
FORTHE YEAR
AHEAD? -
ESPECIALLY IN
UNCERTAIN
TIMES

After more than 15 years
working at Lloyds Bank, Simon
Quin, has just been appointed as
the Area Director for SME Global
Transaction Banking in the
North East.

After previously working as head of International
Trade for the Bank, Simon will now return to his
roots in the North East, to lead a team of 10
regional managers specialising in asset-based
lending facilities for businesses with a turnover
of between £1m and £25m.

He plans to use his expertise to help businesses in
the North East to prosper. Here he discusses how
North East businesses can manage their cashflow
more effectively, particularly in uncertain times.

After the events of the past 12 months in particular,
businesses in the North are quickly becoming used
to dealing with political and economic uncertainty.
But are they doing so at the expense of greater
pressure on their working capital?

Working capital is vital to businesses as it's the
amount of money a company needs in order to
cover its day-to-day running costs.

According to the first Lloyds Bank Working Capital
Index (WCI), which launched last month, pressure
on working capital is at a 13-year high, with
businesses in the North having £59.6bn tied up in
everyday operating activities.

The more money that is tied up, the less is available
for investment or reducing debt, so it's important
that businesses prioritise keeping these funds as
accessible as possible.

How can companies improve their working
capital effectively?

Firstly, implementation of any changes needs to be
seen as a priority throughout the business. There
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B Leigh Taylor and Simon Quin

needs to be a clear vision and appropriate senior
sponsorship to manage any challenges that may
happen across business units.

The action plan should be clear and should be
included in business targets and objectives so that
it can be adopted across all parts of a company. If
an organisation is not fully motivated and aligned
to the goal of working capital improvement, any
programme will meet resistance.

While different parts of a business have conflicting
priorities — whether it's the accounts team chasing
invoices, or the relationship team looking after
suppliers and clients — it's important that the
working capital strategy is executed by all.

By having a good management structure that
oversees all departments, the strategy for effective
working capital can be achieved.

For these management teams, it's vital that correct
measurement procedures are put in place to
analyse the payment and collection processes, and
inventory management information should be at
the right level of detail to focus attention on areas
of improvement.

Bolster your working capital plan with new
technology and skills

A technology-only solution is not the answer but
it can be an enabler to increase real-time focus.
Equipping staff with the right skills and knowledge
in working capital will go a long way in increasing
focus and ensuring changes are sustained.

Whether it's the owner-manager, managing

www.lloydsbank.com/business

director or financial director, those responsible
for a business’ finances should look at improving
working capital.

While this needs a cross-functional approach,
those involved in finance play an important role
in developing a case for change. As part of this,
businesses should be aware of the full range of
levers available to them, both process improvement
and financial solution, to improve working capital.

Why focus on working capital?

Tidying up your finances may seem like a laborious
task, but it can greatly benefit the growth of a
business if done efficiently and sustainably.

The successful management of working capital
releases cash back in to the company, and
enables the business to accelerate its strategic
objectives whether that is new product or market
development, paying down debt or meeting
shareholder expectations.

To simplify this, Lloyds Bank has created a
working capital management tool that allows our
colleagues to analyse the cycles of their clients,
benchmark them against their peers and identify
financial opportunities and challenges.

Speaking to a working capital expert can improve
a company'’s cashflow, reduce any potential risks
posed by market uncertainty and, ultimately, help
towards achieving a prosperous Britain.

| |
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SPECULATE TO ACCUMULATE
WITH INCENTIVISED INVESTMENTS

There is a wide range of products and services
available to UK investors that allow various tax
advantages and benefits, with associated risk
and reward relationships.

While most people opt to invest their hard-
earned cash in low-risk ventures that are likely to
guarantee a return, albeit a small one, others could
be attracted by plans that are of a longer-term,
higher risk nature if incentivised to do so by 30 per
cent tax relief, tax free dividends and inheritance
tax relief.

Venture Capital Trusts (VCTs) and the Enterprise
Investment Scheme (EIS) between them offer
these benefits in order to encourage investment
into smaller, less established companies.

Despite the inherent risk involved with investing in
companies of this type, the tax benefits can make
this type of investment attractive to certain types
of investor.

VCTs and EIS investments are also a good way of
supplementing retirement plans. For example, the
maximum amount that an individual may hold
within a single or in multiple pension plans during
their lifetime is currently capped at £1 million. This
is a large sum of money for most people, however
more and more investors, particularly those who
are fortunate enough to be members of final
salary based schemes, are finding that this limit

1
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Stephen Sumner, Managing Director
at Explore Wealth Management.

is restricting the benefit of making future pension
contributions towards their retirement.

VCTs and EIS plans therefore could provide one
viable alternative to such investors as they offer
similar income tax reliefs.

Of course, VCTs and EIS investments aren't for
everyone. The relatively high-risk nature of these
plans must be taken into account and you must
always be aware that you could actually get back
less money than you initially put in. For this

reason, we would always recommend consulting
a professional financial adviser who can talk you
through the pros and cons and help you decide if
this is the right type of investment for you.

At Explore Wealth Management, our team of
experienced advisers can help you to make
investments with confidence as well as provide
professional, honest advice on a range of other
financial services, including cash flow forecasting,
pension schemes and retirement planning.

For more information, visit www.explorewealth.co.uk or call us on 0191 285 1555 to arrange your free, no-obligation consultation.

FUSION OF BAND AND BUSINESS SET TO HIT THE
RIGHT NOTE AT NATIONAL MUSIC FESTIVAL

A North East steelband is set to take to the stage
at a national music festival thanks to support
from a local PR firm of the same name. Fusion
Steelband has been selected to play on the Main
Stage at the Music for Youth national festival in
Birmingham on the 7th of July.

Northumberland-based Fusion PR has donated
£500 towards the cost of transport for band
members and their instruments.

The band secured its place at Birmingham having
qualified from the Regional Festival Series of Music
for Youth held in Wakefield in March.

Musical Director Claire Falcus said: "This is a
fantastic opportunity to showcase the talent in
our band so we're incredibly grateful to Fusion PR
for helping us get to Birmingham. Without the
generosity of local people and businesses our group
of amazing young musicians would miss out on this
prestigious opportunity to perform.

“The band is working hard in rehearsals to ensure
we fly the flag for the North East when we get to
Birmingham.”

Fusion Steelband is an ensemble of various bands
from across the North East, led by Cramlington

Caribbean Crew. The 30 strong band is made up of

musicians ranging in age from six to 21 years. The
band also plays at events and gigs across the North
East.

Joanne Hunter, Head of Client Services at Fusion

PR, said: "Having seen the band perform live I've
no doubt it will put in another showstopper of a
performance in Birmingham. The music is fantastic
of course but we've also been really impressed by
the energy and enthusiasm of everyone involved in
the band and of course, we love the name!”

Anyone wishing to support Fusion Steelband or with an interest in booking the band
should contact Claire Falcus via cramlingtoncaribbeancrew@outlook.com
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CASE STUDIES

Every month is different in the mortgage world
with a wide variety of scenarios presented to us
and June was no different.

First time buyer applications are on the increase,
which is an indicator that the lifeblood of the housing
market remains confident in the face of often
negative media reporting of the property market.

All of the following mortgage offers were successfully
received from mainstream lenders at prime rates -
could we help you?

First time buyer —one client on a fixed term contract,
the other about to leave self employment and take
up an employed role again on a fixed term contract.
Tricky circumstances for some lenders, but many well
known lenders can consider these circumstances.

Poor credit first time buyer with two self employed
income streams — our first time buyer had some
fairly minor historic missed and late payments, which
were enough to rule out some lenders. Alongside this
her self employed income was both as a sole trader
and as a shareholder of a limited company.

Interest only re-mortgage — the clients interest
only mortgage was due to end soon and due to their
age and make up of their income, mainstream bank
and building society options were not available. We

sourced a mortgage from a private bank to ensure
that the old mortgage can be repaid and the clients
can stay in their home.

Marital breakdown — our client owned her home
jointly, but as a result of a marital breakdown needed
to re-mortgage to buy out her former husband. We
identified a suitable lender and secured a mortgage
offer within two days enabling the client to move on
with her life.

Buy to let investor — already turned away by
their own bank due to new buy to let mortgage
regulations, we successfully re-mortgaged two
properties enabling the release of capital for property
improvements, alongside 5 year fixed rates offering
safety and significantly lower monthly payments.

Repayment of a house builder shared equity loan
— our client bought her house via a shared equity
scheme 10 years ago. She was now under pressure to
repay this loan and turned to us after being refused
by her current lender.

This is a snapshot of the enquiries that we have
received with positive outcomes for our clients.
Local, face to face, independent mortgage advice can
smooth the whole process and we would be delighted
to help.

Paul Hardingham and Tony Ibson are Mortgage and Protection Advisers at Innovate Mortgages and Loans. Both have over 20 years of experience
advising individuals and businesses across the North East of England. They can be contacted for bespoke advice at paul@innovateml.co.uk or

tony@innovateml.co.uk or call 0191 223 3514.

Your home is at risk if you do not keep up repayments on a mortgage or other loan secured on it.

DEVELOPER UNVEILS NEW PLANS
AFTER CONSULTATION

The developer planning to renovate and extend a famous historic building
in Newcastle into a business hub and conference centre is ready to unveil
exciting and revised plans after extensive consultation.

Pendower Hall Limited wants to breathe life back into the Grade Il listed
building, which has stood empty for a decade by transforming it into a hub for
business development.

Providing a range of state of the art office accommodation with onsite finance
and technology support it plans to include an exhibition, conference and event
venue for up to 450 people.

Exhibitions of the proposals in late 2016 were followed by extensive public
consultation during 2017 and together they have helped to refine the designs
for refurbishing and adapting the former home of the Pease family into a
business campus suitable for creating jobs and inward investment. Feedback
from adjacent residents to have more light into their gardens has helped to
shape plans to redesign the landscaping and setting of the hall.

Careful attention to detail will ensure the refurbishment reflects the historic
characteristics of the hall, whilst the many archaeological finds from the nearby
Military Way and Vallum will provide the basis of unique exhibitions, displays
and interpretations for visitors, schools and those working on the site.

David Redhead, Project Manager at Pendower Hall Ltd, said: "Everybody benefits
from the restoration of Pendower Hall. A derelict building is brought back to
use, jobs are created and a landmark project such as this, with the significant
investment into the area it brings, can only positively help the pace of change
in and around Benwell.

"We've carefully considered all the feedback we've been given on the initial
proposals, we've changed the car parking, landscaping, detailing of the internal

refurbishment, external appearance and size of the extension and how we
protect the heritage and archaeology. Our revised proposals now balance the
need to have a commercially viable scheme with the heritage, planning and
landscaping aspects of the site.”

Essential to the commercial viability of the scheme is the extension. Peter
Nugent is the Conservation Architect at Ainsworth Spark who is using his many
years' experience of working on listed buildings to create a stunning extension
that balances heritage and business.

The revised plans and proposals will be submitted shortly; council officers and
councillors will then consider them with work hoping to start in the Autumn.

www.pendowerhall.co.uk
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BUSINESS INSIGHT

NECESSITY IS THE MOTHER OF INVENTION

How do you solve a problem if you don't know it exists? For decades people
who want to decorate their homes have been heading off, on the bus or in
the car, down to their local DIY store, poring over paint samples for ages
before selecting a couple to take home and try on their walls. Only to realise
they wanted a different colour after all, and having to head back to start all
over again. That's how we buy paint though, isn't it?

“As a leading paints and coatings company making the move into developing
augmented reality tools might not have been the most logical step,” explained
Ross Phillips, continuous improvement manager at AkzoNobel in Ashington.
“We work closely with our customers across the world and research shows that
30 per cent of consumers struggle to visualize what a colour will look like in
their homes, and 39 per cent discuss colour schemes with friends and family
before making a purchase.”

AkzoNobel developed an augmented reality app that allows customers to try
out our colours in their homes and then show others to see what they think
too before making a purchase. The Dulux Visualizer app has been downloaded
over 10 million times and helps consumers see, share and virtually paint in their
chosen colours — before anything is actually applied to the walls.

Innovation for AkzoNobel doesn’t just stop at virtual reality tools explains
Jeff Hope, head of manufacturing unit at AkzoNobel's Ashington site. “We're
dedicated to delivering only the highest quality and most innovative solutions
to our customers. We do this by utilising the world’s most advanced and most
sustainable technologies at our manufacturing units and, working together with
specialist partners and suppliers, we are continuously improving and perfecting
the science of paint-making.”

With sustainability at the heart of the business, AkzoNobel’s research and
development work is delivered as part of its Planet Possible scheme which
strives to deliver more value from fewer resources. The science within the
company’s products helps to conserve energy by keeping buildings cool and
save shipping companies both money and carbon emissions by helping their

vessels glide through the sea easier and more efficiently.

In March this year, AkzoNobel also committed to accelerating its sustainability
agenda by announcing a new ambition to use 100% renewable energy
worldwide and become carbon neutral by 2050.

“Innovation and sustainability have to be invested in continuously,” said Jeff."Be
it looking at your customers or looking internally at the things you do day in
and day out; there is always scope to make changes and improve.”
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To find out more about AkzoNobel, visit www.akzonobel.com

#KPSPOTLIGHT ON ASHTON BUTLER

From a young age, many people have ambitions to be a footballer, a pop star or maybe
even an astronaut.

But far from floating around in space, KP Simpson’s Ashton Butler has always been down
to earth — and has made her dream job a reality, thanks to the Jarrow based accountancy
firm.

Ashton has been with KP Simpson for a little under two years now in the role of VAT clerk,
but don't be fooled, she’s far from a newcomer to the accountancy and taxation world,
having mapped out a career in the industry from a young age.

“"Accountancy and tax has always been something that I've wanted to get into”, explains
Ashton.

“I've always had a head for numbers and | really enjoy problem solving, so a place in the
tax world seemed to make perfect sense to me. No two days are the same at KP Simpson
and that applies to clients too.

“There's a new set of challenges with each account and to me, it's massively rewarding to
be the one who solves them.”

Ashton'’s role sees her give an individual level of service to each and every client, avoiding
the one size fits all approach which many other firms may offer. The approach has paid
dividends for KP Simpson, whose team of experts looks to turn the view of accountancy on
its head — from dull grey landscape, to something much more approachable and friendly.

Ashton says the working atmosphere has a lot to do with that.

“Everyone who works here is always friendly and smiling and that | think that really rubs
off on customers. We always have people commenting on how we're different to other
accountants and tax companies and | think a lot of it is our attitude to the job.

"We're not grey, we're not dull. We're innovative, auspicious and scrupulous, and we offer
service with a smile, not a scowl.”

To find out more about KP Simpson and what they can do for you and your business’ taxing and accountancy needs, visit www.kpsimpson.co.uk,
call 0191 420 0550 or drop them an email to info@kpsimpson.co.uk.
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EOTHEN

HOMES LIMITED

Eothen Homes Wallsend has eight new apartments now available to rent.

Overlooking landscaped gardens and accessible by lift, the apartments are ideal
for those who wish to live independently within a safe and secure environment.

Tenants have use of a roof-top area, café, outdoor terrace and spacious gardens. Cleaning services,
laundry and meals can be secured for an additional charg

Rents range from £600 - £750 per month, inclusive of maintenance charge, gas, electricity and water
but excluding council tax and telephone.

For further details or to arrange a viewing appointment, please call 0191 2819100 or visit www.eothenhomes.org.uk




Gill Burgess is a member of the Entrepreneurs’ Forum, a unique group of like-minded people who come together through
peer-to-peer mentoring and a series of inspirational events to share best practice, create valuable connections and grow their business.
For more information, visit www.entrepreneursforum.net
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INTERVIEW

GILL BURGESS

r//evolution

Gill Burgess founded r//evolution and has grown it into one of the region’s
most respected marketing agencies, servicing a list of well-known clients
throughout the UK, across a wide range of sectors.

Tell me a little about your background

| first got into marketing after doing some work
experience at Faulkner Browns, the architectural
practice. I'd been unsure of the direction |
wanted to take, but a conversation with the
person that coordinated their marketing
activities changed that. My work took me to the
North West, where | settled.

In 2002 we suffered a bereavement in the family
and this meant spending more time back in the
North East. | realised | wanted to move back
to the region and dragged my husband and
children with me. It was at this point | started
the business, more out of necessity than a
burning desire to be self-employed, although
| had always liked the idea of running my own
agency.

How has the business grown?

It's a bit of a cliché, especially for a creative and
services business; | started in the spare room
of our house in Corbridge, with just me in the
company. Within a few months | knew this
wasn't sustainable, | found some office space in
Hexham and took on my first two members of
staff. We were based there until five years ago
when we moved to the Northern Design Centre
in Gateshead. There are fifteen of us in the
company now and we have big plans for growth.

Qur first client was in the education sector,
which matched my background. I'd say our
first big client was Hadrian's Wall Corridor, this
was the first of a number of destination-based
clients, which is still a sector we do very well
in today, although our portfolio is much more
diverse. We have clients in sectors including
construction, energy, charity, logistics and
professional services. Regardless of sector,
the one thing our clients have in common is
a genuine determination for growth; it's very
exciting to be part of that.

What attracted you to join the
Scale-up Leader’s Academy?

For me the Scale-up Leader's Academy has a
number of attractions, but first and foremost I'm
looking for a blueprint for growing r//evolution.
I'm also looking forward to the mentoring
element of the Academy. The timing was perfect
for us; it was launched at exactly the time we
were looking to scale-up.

It is a great opportunity to share challenges
with our peers, and to help them with their
scale-up issues too. It was very helpful to hear
from Sherry Coutu at the Entrepreneurs’ Forum
conference, she founded the Scale-up Institute
and wrote a report on how UK companies can
overcome the barriers to growth.

I'd heard of similar programmes, like Goldman
Sachs 10,000 Small Businesses, so definitely had
an idea of what | was looking for. I've been a
member of the Entrepreneurs’ Forum since the
business has been large enough for me to join.
It's a different kind of businesses organisation,
there is a real will among the members to
welcome new people and share the benefits of
their experience in business. | don't think any
other region has anything like it.

How did the recession affect your business?

In short, it was a difficult experience. | had
not seen such a downturn before or since. The
phones stopped ringing and existing clients
found it harder and harder to get projects signed
off. We were well prepared, or as prepared as we
could be, we had made sure our list of clients
covered different fields across the private, public,
and not-for-profit sectors.

We got through the recession by focussing
on the clients we had and working very hard,
there were very few new ones to win. We made
sure that the level of service we provided was
exceptional.

How has marketing changed since you
started the business?

The whole sector has changed massively. While
the principles that underpin what we do remain
the same, the rise of digital marketing means
that on the surface things are dramatically
different to how they were in 2002. Digital
existed back then, the world had been through
the first dot com boom, but the shift has been
exponential.

In this time the internet has gone from
something that played a small part in our lives
to something than underpins the entire human
experience for most people, whether they know
it or not, and marketing has followed this trend.
One of the big challenges for a lot of marketing
agencies today is finding people with the right
digital skills; we have even recruited from
outside of the region.

What would you say your

Unique Selling Point is?
We're the results agency. We have always been
aware of the need to produce a demonstrable
return on investment for our clients and use this
to maintain an almost religious focus on results.
The rise of digital plays into this in a big way,
as you can get feedback on the success of a
campaign instantly.

How do you keep your team motivated?

We recruit for attitude and have a stringent

process for ensuring that when we bring new
people in, they are a good fit. Once we've found
someone with the right attitude, we make sure
they have a comprehensive understanding
of our roadmap for business growth and their
part in it. We also invest in our people and their
personal development.

On top of the professional side of work, we're a
very energised team with lots of opportunities
for social and charitable activities. Recently we
have been supporting the Gateshead Foodbank.
| suppose the thing that underpins motivation
in the company is that people are thoroughly
engaged with business metrics and understand
that there are good opportunities for career
progression.

How has your own motivation changed
since you started the business?

| still wake up in the morning excited to go to
work. | love growing the company, and helping
our clients to grow theirs through marketing.
| would say my motivation is the same if not
greater.

How does the business structure work?

We have split the company into three service
areas, each led by a head of service, one of
whom has been with the company for some
time and two who are relatively new. Each of
these is almost a business within a business,
looking after one of our main competencies. This
layer structure and layer of middle management
has allowed us to improve decision making
and communication, while improving the
performance of each team and the business
overall.

Have you had a mentor?

| have had a mentor in the past, for almost two
years. This was someone experienced in business
growth who shared invaluable knowledge with
me.As | mentioned, I'm looking forward to being
linked up with a mentor as part of the Scale-up
Leader’s Academy. For entrepreneurs a mentor
who you can trust and respect, who has no
agenda that conflicts with your own, can be a
really positive thing.

Any future plans you'd like to tell us about?

Obviously we're looking to grow the business.
We have recently created r//ecommerce as a
sister brand to deliver our e-commerce work.
In the short term we're looking to add another
service area, further into the future we're looking
to add to the list of clients we have outside of
the region, and maybe even open an additional
base to support them.
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BUSINESS INSIGHT

Ivan Jepson, director of business development at Gateshead College.

COLLEGE SUPPORTS FINANCIAL
GROWTH OF NORTH EAST SMES

Gateshead College is working in partnership with North East businesses to shape the training
and future workforces that are boosting the region’s growth and financial prosperity.

Its dedicated team of staff is committed to
generating growth opportunities for local
employers  through  bespoke  workforce
development programmes that have helped
businesses widen their skills base, sharpen their
entrepreneurial instincts and become more
profitable.

These training programmes are driven by, and
tailored to, the needs of each individual employer.
The overall aim is to provide the training and skills
which are vital for companies to scale up, grow and
reach their full earning and business potential.

This end goal is also the principal driving force
behind Funding Solutions for Businesses, a
£4.9m skills programme that helps SMEs develop
collaborative projects, work placements and
internships to enable employers to add the skills
they need to maintain or build their business and
ultimately meet financial goals.

Under this programme, experts at the college help
SMEs by undertaking a detailed training needs
analysis to identify any issues which are preventing
the growth of the company. The team at the

college then designs a bespoke work placement
or internship to support the business with its
development plans, and matches an appropriate
candidate.

The programme, which is funded by the Skills
Funding Agency and therefore free for businesses
to take part in, is open to North East-based third
sector organisations and SMEs operating across a
range of industries. Gateshead College works with
SMEs that specialise in areas such as advanced
manufacturing, energy, professional services,
creative, digital, software and technology -
industries that are vitally important to the fortunes
of the North East economy.

For many of these companies, apprenticeships
and trainees are a key part of their workforce
development strategy and it is well documented
that apprentices can present a significant return
on investment as well as a positive impact on
business productivity and profit margins. According
to official Government figures, companies that
employ an apprentice boost their productivity by
an average of £214 per week.

Ivan Jepson, director of business development at
Gateshead College, said: "We work closely with
organisations including the North East Local
Enterprise Partnership, the North East England
Chamber of Commerce and the Entrepreneurs’
Forum so that we can support the financial growth
and success of the region’s SME community.
Many SMEs need an injection of entrepreneurial
talent that can help them develop new products,
processes and services which ultimately lead to
increased productivity and profitability.

“With our track record in the SME marketplace
and through schemes such as Funding Solutions
for Businesses, we can help small employers scale
up and develop their business, which inevitably
has a positive impact on the regional economy.
It also creates employment and work experience
opportunities for students.

“Many companies simply do not have the
necessary skills to be able to meet their future
growth projections. It is our role to help employers
overcome this pressing challenge through workforce
development programmes that allow them to
generate a better return on their investment.”

To find out more about Gateshead College and the courses on offer, visit www.gateshead.ac.uk/employer
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EXPORTS OFFER OPPORTUNITY TO THE NORTH EAST

By the Entrepreneurs’ Forum

New customers are the heartbeat of a growing business and ambitious firms are always looking
at ways to develop their products and services in order to attract new sales as quickly as possible.

Seemingly ever keen to expand domestically,
all too often growing companies fail to make
the leap into overseas markets. Whether that’s
down to a fear of the challenges and risks, or
difficulties with red tape and legislation, there's
no doubt that exporting is a valuable but under-
utilised route for businesses looking to expand
their customer base.

Last year the North East exported more than
£10bn in goods, just slightly less than the amount
we imported. Of all of the UK's regions our trade
deficit is smallest, apart from Scotland which has
a modest surplus.

While our balance of trade is in relative terms good,
the often overlooked truth is that our region has in
fact got the lowest percentage of businesses that
trade internationally; only 4% or just over 4,250
companies in 2016.

While at first glance this may seem like a negative,
especially considering the high proportion of North
East exports accounted for by large multinationals,
our reputation in areas such as engineering and
manufacturing means we have huge, untapped
potential in a world where business growth is
increasingly linked to global trade.

It will come as no surprise that the North East,
along with every other region in England, exports
more machinery and transport equipment than

any other kind of goods. Much of this can be
attributed to big international firms such as Nissan,
Hitachi, Caterpillar and Komatsu, but if you scratch
the surface you will find that we have a number
of home grown success stories selling around the
globe.

Northumberland-based Miller UK, for example,
started out as a mobile welding service in the late
1970s and now supplies innovative solutions for
earth moving and related equipment to the world,
selling through both large Original Equipment
Manufacturers and its own network of distributers.

Ebac, now famed for being the only washing
machine manufacturer in the UK, sells water coolers
and dehumidifiers the world over. Having invented
the only dehumidifier specifically designed for the
UK market, Ebac founder John Elliott launched the
company’s export journey when it became the
best-selling dehumidifier domestically and he saw
its potential in countries with similar climates.

Wessington Cryognenics was founded in the North
East in 1984 and produces cryogenic vessels for
customers around the globe. It is an example of
an exporter with a highly specialised capability,
so specialised in fact that overseas clients have
included NASA, The European Organization for
Nuclear Research — better known as CERN and
home of the Large Hadron Collider, and the United
States Air Force.

Outside of the world of manufactured goods, a
number of entrepreneurial businesses in the North
East are fuelling their scale-up ambitions with
exports. Gateshead-based Blue Kangaroo Design
sells its time to companies as high profile as Disney
and Warner Brothers, while TTE Technical Training
Group sells training and consultancy in a number of
countries to fund its activities in Tees Valley.

Government grant support is available for product
development, job and skills development and
exporting, you just need to ask. On top of this
the Department for International Trade, the
Entrepreneurs’ Forum and other business support
organisations are ready and willing to help.

The appeal of goods made in Britain is strong
right now. Independent research commissioned by
Barclays showed that products labelled as ‘Made
in Britain’ could demand higher prices when sold
abroad compared to those with no specific country
of origin.

In a world where making a profit is an increasingly
globalised affair, businesses that successfully take
advantage of export opportunities and Britain’s
reputation for quality will be among those which
grow the fastest.

The Entrepreneurs’ Forum support more than 300 aspirational North East business owners in all sectors, helping to expand their networks,
improve leadership skills, share experience, create new opportunities and grow their business. For more information call 0191 500 7780 or visit

www.entrepreneursforum.net
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TRAVEL SAFE INTIATIVE LAUNCHED TO HELP
NORTH EAST BUSINESSES TRAVELLING ABROAD
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A joint initiative between Travel Bureau Corporate and Athena Risk has been launched
to help the region’s businesses protect their employees when travelling.

The two North East-based companies have joined
forces to launch Travel Safe to provide a combined
booking and safeguarding service pitched at
companies working in emerging and developing
markets.

Businesses signing up to Travel Safe will receive
a holistic business travel service, with everything
from transportation and accommodation, to risk
mitigation and emergency support, provided through
a bespoke dashboard accessible online and through
a unique app.

The service was developed in response to an
increased number of enquiries from businesses
wanting to ensure the safety and wellbeing of their
mobile workforce. It will support the North East’s
growing overseas workforce and help prepare the
region’s businesses for a predicted 50% increase in

the number of mobile employees by 2020.

Anne Bromley, Joint Managing Director of Travel
Bureau, said: “Travel Bureau and Athena Risk have
come together to deliver an integrated approach to
travel management and risk mitigation services.

"Travel Safe is at the cutting edge of best practice
and is aligned with the latest guidance contained
within PAS 3001:2016 Travelling for Work which sets
industry standards. Travel Safe will help business to
grow, develop and be successful on a global scale.

“It's an exciting time for British businesses as Brexit
and a changing global business landscape presents
new opportunities across the world. Together Travel
Bureau and Athena Risk want to help the North
East lead the charge and help secure the region’s
economic prosperity for years to come.”

www.travelbcorporate.com www.athenarisk.com

Jason Hicks, Director of Operations at Athena Risk,
said: "Travel Safe brings together two vital services
for businesses working overseas; travel management
and travel safety.

“As an increasing number of North East companies
conduct business overseas in developing and
emerging markets, the policies and procedures
which companies have in place become even more
important.

“Business owners are responsible for implementing
measures to prevent or deal with any crises that
employees working abroad may encounter. With
Travel Safe, business can be certain that they have
experts on hand to work tirelessly on their behalf,
before, during and even after any trip."

For more information on Travel Safe email
travelsafe@travelb.co.uk.
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FINANCIAL RISKS TO SMES MOVING
INTO EMERGING-MARKETS
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Over the past years, we have seen an unprecedented rise in the fortunes of emerging-market banks:
their collective revenues grew from $268 trillion in 2002 to $1,400 trillion in 2012. In addition,
for the past couple of years, developed markets effectively exported political and socio-economical

This was perhaps most plainly illustrated by the
‘Brexit’ vote here in the UK, and the unexpected
outcome of the US presidential election — both
of which triggered volatility in emerging markets
and elsewhere.

However, all of these fundamental challenges seem
to have been much less damaging for emerging-
market considerations. In other words, the highly
collective revenue by the banks and the uncertainty,
as well as a decrease in domestic investments,
maps out a clear conclusion that the exploration
of the emerging-markets by fast-growing SMEs has
dramatically increased.

However, the mixture of fast growing SMEs’ and
global uncertainty, financial risk management has
now moved to the top of the agenda for CEOs and
their boards.

Via our experience, and a survey conducted by the
Risk Management Association on SME practices in
enterprise financial risk management, shows there
are four main areas of focus:

1. Act on the risk culture across the
organisation.

2. Improve the bottom line via enhanced
collections processes.

risks to emerging markets.

3. Develop innovative risk models through
data analytics.

4. Start to deploy more advanced investment
allocation approaches.

Carlos Hardenberg, Managing Director at
Templeton Emerging Markets Group, highlighted
the fact that currencies are once more in retreat.
That being said, SMEs in Emerging Markets will
start facing some challenges in their day-to-day
operations. For example, what if India started
imposing capital controls? What will it happen to
all of the Software companies from the UK and
from the rest of G10 that have outsourced several
of their development operations in India?

According to the executives surveyed in the
2016/17, Kroll Annual Global Fraud and Risk Report:
“Fraud, cyber and security incidents are now the
“new normal” for most international companies
across the world”.

Nearly 9/10 executives in the sector
reported that their company fell victim to
fraud in the past year.

Theft of physical assets is the most prevalent
kind of fraud suffered in the sector, reported
by 39 percent of respondents.

www.athenarisk.com

89% Cyber incidents were also commonplace
in the sector;

In the age of big data, nearly a 25% were
victims of data deletion by a malicious
insider.

57% respondents in the sector reported the
occurrence of at least one security incident
over the course of the year.

Tommy Helsby, Co-Chairman, Kroll Investigations
& Disputes, says: “This year's Kroll Global Fraud and
Risk Report shows that it's becoming an increasingly
risky world, with the largest ever proportion of
companies reporting fraud and similarly high levels
of cyber and security breaches. The impact of such
incidents is significant, with punitive effects on
company revenues, business continuity, corporate
reputation, customer satisfaction, and employee
morale.

With fraud, cyber, and security incidents becoming
the new normal for companies all over the world,
it's clear that organisations need to have systemic
processes in place to prevent, detect, and respond
to these risks if they are to avoid reputational and
financial damage.
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SHOULD YOU RE-HIRE AN EX-EMPLOYEE?
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Bryony Gibson, Managing Director of Bryony Gibson Consulting, discusses the rise in ‘boomerang
recruitment’ and why going back is becoming the new norm.

With the number of people out of work at a 40
year low, many industries are finding it difficult
to recruit highly skilled staff.

Couple that with an evolving workforce where
people are loyal when feeling challenged and
fulfilled, but quick to broaden their horizons
elsewhere if that changes, then the challenge
of building a great team is getting tougher and
tougher.

So could re-hiring ex-employees be the way to
bridge the skills gap? Or is it just a catastrophe
waiting to happen?

Well ‘boomerang’ hires have always been a
contentious area of recruitment, not least because
their success depends heavily on your company
policy, the availability of new talent in your sector,
how people are welcomed back by old colleagues
and the reason they left in the first place.

That means it's practically impossible to say
whether this is the right or wrong choice for you
as a business, but re-hiring is a rising trend and a
very successful practice for seasonal employers.
In an era where recruitment is being defined by
regular job hopping, maybe it's time to reassess
your approach.

Concerns that people will leave again quickly, upset
team morale or return with the same baggage

they left with are common amongst employers;
but bringing back previously high performing and
engaged recruits has the potential to deliver huge
mutual benefit.

Whether the individual departed a year ago, or
five years ago, they will have new experience,
connections and ideas to offer.

Already familiar with the business, its culture and
the people they will be working with, a returning
hire can save you time and money in terms of
recruitment fees, the induction they require and
their ability to hit the ground running almost
immediately.

Rather than divide teams, if you get the right
former employee it will boost staff retention as co-
workers will see that the grass isn't always greener
and your company is in fact worth coming back to.

Boomerang recruitment strategies are now the
norm in the USA, where a recent Workforce
Institute survey found 76% of HR professionals are
happy to recruit former employees; despite nearly
half saying they used to have policies in place
against this exact practice.

To develop your own plan, why not start by making
sure communication channels are open with
any valued ex-employees; even if it's just regular
contact through LinkedIn.

Going forward you should be using exit interviews
as a way to really get under the skin of why people
are leaving. If the time comes to re-hire them, this
in-depth knowledge will give you the insight you
need in order to make the right decision for both
parties.

Once re-hired, you must focus on making the
early transition back into the business as smooth
as possible. Build a bespoke induction programme
that aims to counter any initial awkwardness that
could be felt on both sides.

While your ex-employee gets re-accustomed to
the workplace, introduce them to the different
teams as if they were new to the company and,
most importantly, give them very clear guidance in
terms of what you expect from the very start.

Of course not all former employees are good re-
hire material, but people and organisations are
both capable of change and in a lot of cases a move
could have been the best thing for everyone.

If you're a forward-thinking company with a strong
culture, boomerang workers can be an untapped
resource. By contributing quickly and fitting in
effortlessly, they will often repay your decision to
hire them with extra effort and loyalty; all good
reasons to keep them in mind the next time you
need to fill a vacancy.

- BRYONY
GIBSON

CONSULTING

Recruiting specialists, helping you grow.




NORTH EAST
FIRM VOWS
TO MAKE
APPRENTICESHIP
MARKET MORE
INCLUSIVE

Chris Quickfall, CEO of
CognAssist, on coping with his
own learning difficulty and how
his business can help apprentices
with hidden learning needs.

As the only kid in my school class unable to spell
my own name, | have first-hand experience of the
practical consequences of thinking differently
to the norm. Whilst | was studying Mechanical
Engineering at Northumbria University, | was
diagnosed with having dyslexia, at the age of 21.

Naturally, this was somewhat of a shock to me,
but | soon got it into my head that it's just an
alternative way of thinking. By this time, | had
already developed coping strategies which aided
me when obstacles came my way. Once | had
begun to receive strategy support, along with
the coping mechanisms | developed myself, my
progression in my studies vastly improved.

| later spent a year working for Shell Oil Company
as an undergraduate, but ended up turning down
a full-time position with them to start my own
business - e-Quality Learning - during my final year
of university. It was here where | provided assistive
technologies to people with learning difficulties
here in the North East.

After graduating, | was determined to make this
type of support more widely available so others
could also benefit, for both those learning practical
skills as apprentices and learning academically in
schools, colleges and universities.

BUSINESS INSIGHT

Now one of the largest providers of disability
services in Europe, the company | started in my
student bedroom has a workforce of over 100
people, with our head office in Hebburn and
an office in London. We're experts in blending
technology with applied neuroscience and focus
this skill-set to design solutions to support end-
users with hidden learning needs.

My flagship product, CognAssist, was launched
last year to aid apprenticeship providers in their
support of learners with hidden learning needs and
has since seen superb growth. Presently we are only
aimed at apprenticeship providers that are on the
Register of Approved Training Providers (RoATP). In
upcoming years, as we expand, we are hoping to
increase our services to a wider range of training
and apprenticeship providers.

Our three main benefits - improve your Ofsted
grade, enhance learner progression and support
the drawdown of LSF1 - has attracted various
training providers such as Learndirect, InTraining
and Bradford College among many more, so that
that can ensure they are getting the best out of
their learners as well as providing suitable and well
accommodated resources.

CognAssist is the first product of its kind in the
UK and has been developed to screen learners in
further education and apprenticeships through a
simple but scientifically engineered assessment.
This identifies a range of learning needs and
provides a management tool for supporting those
learners identified. It also helps the apprenticeship
providers attract the right Government funding for
their work, so as well as improving learner journey,
its revenue generating too.

In the U.K. only 47% of those with a disability are
currently working, and although this is increasing
slightly, it's important we accommodate their
learning journey by offering tailored support to
suit their needs, so that they can maximise their
potential and secure the right employment. Our
passion in doing so has allowed us to lead in this
industry as we continue to drive change.

Around 20% of the population have some sort of
learning need which is rarely identified. | know from
our own apprentices the challenge of retention and
progression due to difficulties in learning, so I'm
really happy this innovation is now available.

Contact us today to find out how CognAssist can help your business on (0191) 230 66 88. Alternatively, you can visit www.CognAssist.com,
email us at info@cognassist.com or follow us @CognAssist

| |
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LATE NIGHT BAR TO SUNDAY LUNCH STAR...
IN JUST 8 HOURS!

By Michael Grahamslaw

Last month | wrote about trying to wangle a Sunday Lunch review of Bonbar
and I'm pleased to report that I've landed the opportunity to do just that!

As we all know, Bonbar is a popular
fixture in Newcastle’s vibrant nightlife.
Every Saturday, partygoers flock in their
droves to dance, drink cocktails and
suck the marrow out of life. Resident
“DJ Cueball” spins an eclectic mix of
RnB, Hip Hop and Commercial House
and the revelry often extends well past
the 4am mark. Renowned for bespoke
drinks packages and private booths,
it's a venue frequented by much of the
Tyneside glitterati. What's remarkable
then is its rapid transformation from
late night bar to fine dining restaurant
with lunch beginning every Sunday at
12pm.

When | pitched up recently with my
Wife Lisa and Son Jack, we all marvelled
at how pristine the dining area looked.
The surfaces had been wiped down,
the parquet flooring looked sleek and
immaculate and the bottles and cocktail
vessels had been replaced by knives, forks
and sideplates. There was seemingly no
trace of the previous night's tomfoolery.

Like much of the Bonbar faithful, we'd
also “played out” that Saturday evening
so were feeling a little worse for wear.
Luckily, at the head of the menu is the
“Pick Me Up” section which speaks of
various different incantations certain

to quell even the most tormenting of
hangovers. It was 3 Aperol Spritz's all
round then which we sipped on whilst
surveying a delicious-looking Sunday
lunch offering.

Sunday lunch is a real favourite at Bonbar
and the sense of quality is evident.
They champion fresh, locally-sourced
ingredients and dishes are presented with
flair and expression. Sharing boards are
often used and - much like our business
lunch last month - this was fayre perfect
for relaxed social grazing.

Although subject to change, there was a
tantalising array of starters on offer and
we kicked off with three of the very best.
First up was a lovely cream of broccoli
soup with toasted croutons. Thick and
flavourful, this boasted a delightful
texture and was the perfect way to begin.
Next was the Thai crab cakes spiked with
a ginger & sweet chilli dressing which
was suitably tangy and especially tasty.
Finally, there was the chicken ribs in a
sticky BBQ jerky — a sloppy yet smile-
inducing affair which ticked all the boxes
for me. Of course we also decided on an
excellent, easy-drinking Malbec which
chaperoned these flavours perfectly.

Then came the main event. We'd heard
some glowing reports of Bonbar’s Sunday

Lunch and were not to be disappointed
here. Diners are given the choice of either
beef, lamb or chicken with vegetarian
options and other alternatives also
available. | personally have a fondness
for chicken and they were even kind
enough to serve it off the bone as is my
preference. The Bonbar team really are
immensely accommodating and we were
looked after flawlessly throughout the
duration of our meal.

Needless to say the chicken was cooked
supremely well as was the beef chosen
by Lisa and Jack. This was served with
Yorkshire pudding, “proper” gravy and
a sharing board of veg and potatoes.
This included creamy mash, duck fat
roast potatoes, garden peas with crispy
pancetta pieces and a medley of carrots
and parsnip in a wholegrain mustard &
maple syrup glaze. Delicious!

Of course, all of this is set against a
backdrop of easy opulence. The décor
at Bonbar is quite something. Ceilings
are high and ornately corniced, walls are
bathed in ambient purple spotlighting
and booths are nicely spaced out which
lends a feeling of intimacy and exclusivity.

Much like our business lunch last month,

this was a dining experience in the top
echelon.
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Did you always envisage a
career in the industry?

It was basically a toss up between farming and
photography and the latter won. | went from
tinkering in the school dark room to getting a job
at a Gosforth based studio which meant that my
planned college course didn't happen.

What is the favourite aspect of your job?

The sheer variety of my work gives me a constant
buzz. | am fortunate to meet many amazing
people and often get the chance to photograph
them in stunning locations.

What has been your
career defining moment?

| had the enormous honour of a one to one
shoot with Prince Charles which was a wonderful
experience. I've never quite got as nervous before
any work since and it certainly toughened me up
and gave me the confidence to believe | could
do anything.

How do you measure success?

Being able to smile and enjoy my work everyday.
Also the amount of repeat business | handle with
some clients going back over 20 years.

What has been your career highlight?

Many to choose from. Being host photographer
for the Queen was an unforgettable experience.
Working for Richard Branson and then seeing him
use my shots on his own personal social media
was great, and of course having a full day shoot
for our very own Cheryl Cole was an insight into
celebrity life.
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What have been the biggest changes in the
industry since you started?

Going from print to digital | suppose although
the same principles and skill set apply. This has
now given me the opportunity to work on the go,
on the train or in a clients office.

Are you a risk taker by nature
or more conservative?

| suppose leaving a good job all those years ago
to set up Crest Photography would show me to
be a risk taker.

To what would you attribute your success?

Working in a professional manner and always
endeavouring to get the correct shot for the
client.

What is your biggest weakness?

Easy...not switching off and not taking enough
time off.

How do you remain motivated?

The variety and travel involved with the job
means | never get bored and wake up every
morning raring to go.

How do you like to relax?

Spending time with my 14 year old son Harrison
at my retreat/sanctuary in the stunning
Northumberland hills near Ninebanks, also
playing the drums...and trying hard not to take
photographs in my time off!

How would you like to be remembered?
As a top dad and genuinely nice bloke.

ired. In a new series of features, we are






BUSINESS INSIGHT

BUSINESS STUDENTS HELP 'PUTT" GOLF CLUBS
ON COURSE FOR SUCCESS

When two North East golf clubs felt that aspects of their operations risked veering
off the ‘fairway’ and ‘into the rough’, they decided to introduce some new players to their game
and talk to business students at Northumbria University.

The two clubs are located in very different areas
of our region but both have particularly scenic
settings. Allendale Golf Club’s nine-hole course
in Northumberland is situated among the hills
in an area of outstanding natural beauty, while
Whitley Bay Golf Club’s 18-hole course in Tyne
and Wear enjoys stunning views of the coast and
countryside. Each had very different reasons for
seeking support from the University's business
students.

For Whitley Bay Golf Club, with over 800 active
members, the question was mainly about how
to make better use of the facilities to generate
additional income, without compromising the
positive experience of the club’s loyal players.

In contrast, Allendale Golf Club has a much smaller
membership of just 128 and with many of them
older, there were concerns over how to both
maintain and increase membership levels going
forward. The club is kept open mainly by the hard
work of volunteers and many facilities, such as the
bar in the club house, are not fully utilised due to a
shortage of employed staff to run them.

Both called on the support of Northumbria
University's Business Clinic on the advice of friends
and acquaintances who'd had good experiences
with the initiative. The Business Clinic at Newcastle
Business School is an education scheme whereby
a group of students form a ‘consultancy firm’
to provide free advice for clients. Students are
asked to analyse the problem they are presented
with, consider possible solutions and provide

a detailed report and full presentation of their
recommendations.

Two teams of business students chose to tee-up for
the challenge. Each group thoroughly researched
their respective courses, the facilities and current
and potential usage, considering a range of options
to suit each club.

Colin Wraith, Chairman of Allendale Golf Club, was
impressed with their work. He said: "They were
excellent, their work provided a great refresher
for us when looking at different areas where we
could potentially develop the club. Their report
was very helpful, particularly the review of possible
community initiatives and we'll be sharing their
findings with the general committee. Overall, | have
to say they were extremely professional, the work
was of a fantastic quality and the whole experience
has been great.”

Keith Williamson, a Director at Whitley Bay Golf
Club, is in agreement. He said: “The students were
very easy to work with and had clearly thought
about the problem we posed to them before we
met for the first time. The research they provided
was thorough and very relevant and it was great to
get a fresh look at our club from four non-golfers,
as this provided a level of insight we would not
have been able to get internally.”

Both Colin and Keith would recommend the
Business Clinic service to other organisations facing
challenges or looking for a new direction. Since
the Business Clinic launched, over 600 students

www.northumbria.ac.uk

supervised by University staff have advised over
145 organisations on a wide range of business
problems. The total value of the students’ pro
bono expertise has been estimated by the client
organisations to exceed £700,000.

Nigel Coates, Director of the Business Clinic for
Northumbria University, says: “We have found that
the Business Clinic is not only a great experience
for our students, but a huge opportunity for
organisations of all kinds, large and small, local and
national, to get the kind of comprehensive advice
they might otherwise be unable to access.

“The feedback we've had is extremely positive
across the broad range of organisations we have
worked with recently and we're looking forward to
supporting more businesses in the years to come.
We'd encourage any firms considering getting
involved to get in touch.”

The Business Clinic's consultancy services are
available to all types of businesses from SMEs
and multinationals through to not-for-profit
organisations. If you feel the students may be
able to help your business and would like to
find out more, you can get in touch by email:
nb.consultancy-projects@northumbria.ac.uk.

The Business Clinic is part of Northumbria
University's award-winning  Business  School;
recognised as Business School of the Year in 2015
and more recently, the first North East Business
School to win the Small Business Charter for
services to SMEs.

| |
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AWARDS INSIGHT

NORTHERN LAW AWARDS
HONOUR THE REGIONS TOP FIRMS

Celebrating the wealth of legal talent across the region, the Northern Law Awards are
fast becoming one of the most prestigious evenings in the social calendar.

Returning for a third time, the event took place recently at the Hilton
NewcastleGateshead and was compered by BBC Radio Newcastle Presenter
and Comedian Alfie Joey.

The annual awards recognise achievement in a number of different categories
and unite the best of the North East's legal community in celebration of their
successes over the previous year. The awards are judged by some of the region’s
leading business professionals across a number of sectors whilst the main
partner this year was NWG Property Solutions. The evening is a glamorous
black tie event which features a drinks reception, 3 course-meal and the awards
ceremony itself.

The night's two leading prizes went to firms Swinburne Madison LLP and
Collingwood Legal. The Durham-based Swinburne Madison LLP was named
“Large Law Firm of the Year” in addition to taking home the “Litigation and
Disputes Resolution Team of the Year” prize.

The “Small Firm of the Year” award honours companies with fewer than six
partners and was this year presented to Newcastle-based Collingwood Legal.

Elsewhere, national firm Irwin Mitchell LLP scooped three awards including the
“Personal Injury/Clinical Negligence Team of the Year” alongside the “Trainee
of the Year” award for Kimberley Fryer and the “Rising Star” award for Emma

Crowther who delivered a highly impressive performance across all criteria.

Other big winners included Ward Hadaway who claimed the “"Employment
Team of the Year” and the "Corporate/Commercial Team of the Year” double
and Newcastle-based Hay & Kilner who also won two awards receiving both
the “Private Client Team of the Year” and the “Crime/Regulatory Team of the
Year.”

The “Property Team of the Year” proved the most fiercely contested category
and the judging panel couldn’t separate DAC Beachcroft and Jacksons Law who
shared the award.

In other categories, the Teeside University Law Clinic won the “Pro Bono/
Community Iniative” award whilst Beecham Peacock was named the “Family
Law Team of the Year.”

The “Law Practice Management” award went to Scott Garson of Cartmell
Shepherd Ltd for his work across all areas of the practice whilst the newly-
introduced “Employer of the Year” was awarded to TLW Solicitors for their
impressive levels of staff retention and internal progression.

Finally, Judith Archibold who heads the legal team at Parkdean Resorts
was named “Lawyer of the Year” while Toby Hedworth Q.C. Head of Trinity
Chambers was recognised with the "Outstanding Achievement” award.
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DUAL AWARD SUCCESS FOR DURHAM

LAW FIRM

Since its creation in 1998, Swinburne Maddison LLP has undergone
significant change and development and has now been named winner in
two categories at the recent Northern Law Awards - Law Firm of the Year
(6+ Partners) and Team of the Year — Litigation and Dispute Resolution.

The firm has not only developed an enviable client base over the intervening
19 years, but has also established itself as the pre-eminent law firm in County
Durham and one of the region’s leading law firms.

With 10 partners, its ratio of partners to staff enables the firm to provide an
exceptional, partner-led service; a factor which received plenty of positive
client feedback in a recent independent market research exercise.

According to the judges, "Swinburne Maddison showed excellence across all
criteria — a substantial increase in turnover in the past year, a clear and well-
positioned strategy, excellent client feedback, staff training programme and
CSR policy.” And, “was to be praised for its wide client base and an impressive
breadth of expertise as well as its strong home-grown team that delivers results

"

for clients, who describe their services as 'first class’”.

Commenting on the firm’s success, Senior Partner, John Davison, said: “Excellent
service delivery and client satisfaction are key drivers for us. We constantly
strive for both while providing unrivalled partner access and a personal, tailored
approach to all clients in our desire to achieve what is best for them.

“Currently just over 70 per cent of our professional staff are under the age
of 40, which reflects our belief in recruiting, nurturing and developing young
talent and choosing to evolve and grow organically. | believe this is a big factor
in our success because there is a great sense of mutual respect and team spirit
in the firm.

“Making the shortlist in eight categories of the Northern Law Awards and
walking away as the winner in two is a tremendous result for us. Everyone in
the practice is absolutely thrilled.”

Over the last five years, turnover at Swinburne Maddison has increased by 55%

and a progressive management style has seen the firm reposition itself within
the market with a greater focus on commercial and corporate services.

www.swinburnemaddison.co.uk

swinburnemaddison”

Legal solutions that fit

We provide

legal solutions that

maddison

fit your business
needs exactly.

We have specialist legal teams providing services equipped to provide solutions that fit with
your needs exactly. We take the time to understand your requirements and deliver a tailored
and bespoke service. Why not give us a call to see how we measure up.

0191 384 2441

swinburnemaddison.co.uk
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OUTSTANDING ACHIEVEMENT AWARD
FORTOBY HEDWORTH Q.C.

Head of Trinity Barristers Chambers, Toby Hedworth Q.C., was presented with the prestigious
Outstanding Achievement Award which was the highlight of the evening.

The Award celebrates individuals who have made
an outstanding impact on the legal profession
in the region and to their organisation. Toby
was recognised for his contribution to the legal
community, as well as overseeing and inspiring
the expansion and diversification of Trinity,
making it an outward-looking, vibrant and
commercial barristers chambers that has lost
none of its commitment to publicly funded work.
Welcomed by a standing ovation, the award was
presented by Tonia Reeve from the Title Sponsor
of the evening, NWG Property Solutions.
Caroline Goodwin Q.C., also from Trinity, was
one of the five Lawyer of the Year Finalists at the
Awards.

Representing  Chambers, fellow Trinity Silk,
Nicholas Stonor Q.C. introduced Mr Hedworth by
saying “to his great credit and to the great benefit
of our regional legal community — his reputation
for excellence extends nationally. He is a great
ambassador for the North East.”

Toby Hedworth Q.C. was born in Tynemouth, and
educated in the North East before studying law at
Cambridge. Happy to return to the North, Toby was
called to the Bar in 1975 and undertook pupillage

and became a tenant at 60 Grainger Street,
Newcastle, later to become Trinity Chambers. Toby
rapidly established himself as a leading junior,
specialising in prosecuting and defending criminal
and regulatory cases. He was appointed Crown
Court Recorder in 1991 and became Queen'’s
Counselin 1996.Toby has dealt with many complex
and high profile cases, including the prosecution
of child killer Robert Black. He also acted in the
first ever prosecution under the Terrorism Act for
membership of a proscribed organisation. As well as
regular recommendations in the leading Chambers
UK and Legal 500 directories, Toby is given specific
recognition in the memoirs of high profile Silk,
Michael Mansfield Q.C.:"Toby Hedworth QC...cool,
calm and effective”.

Toby became Head of Trinity Chambers in 1998.
During his time as Head, he has driven the
rapid development of Chambers, including the
renovation of and move to the historic Custom
House on Newcastle's Quayside in 2004, as well as
opening a Chambers in Middlesbrough in response
to a growing Tees Valley client base.

Under Toby's leadership, Trinity has tripled in size,
now with approaching 80 barristers and Silks.

Through its specialist practice groups, Trinity
provides specialist advice and advocacy in a
wide range of legal areas including agriculture,
business, chancery, costs, crime, employment,
environmental protection, family and matrimonial
finance, immigration, licensing, Court of Protection,
personal injury and clinical negligence, planning
and regulatory. Trinity has developed an Alternative
Dispute Resolution team dealing with mediation
and arbitration.

Many of the practice groups are recognised in the
leading legal directories, Chambers UK and the
Legal 500, where Trinity is listed as a Tier One Set.
The directory highlights Trinity's range of counsel,
who are ‘easy to deal with and always high quality’,
with service rated as ‘first class’, thanks to the
‘fantastic clerks’, who ‘always go the extra mile’.

Reflecting on  receiving his  Outstanding
Achievement Award Toby Hedworth Q.C. concludes
“Any professional success that | have enjoyed has
been largely because of the guidance and support
of those around me in Chambers. | regard this award
as very much being for everyone, the barristers and
the staff, at Trinity Chambers”.

For further details about Trinity Chambers please contact Practice Director, Simon Stewart on 0191 232 1927,
email simon.stewart@trinitychambers.co.uk or visit www.trinitychambers.co.uk
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TLW SOLICITORS CELEBRATES ITS STAFF

mp oyer of the

Flexibility, investment in training and staff well-
being came up trumps for TLW Solicitors at this
year's Northern Law Awards.

The North-Shields based firm, which was also
shortlisted in the Law Firm of the Year, Rising Star
and Practise Management categories, beat off stiff
competition from some much larger firms and
budgets to win the Employer of the Year award.

To win the award, TLW had to demonstrate how
it ‘offers the best possible opportunities’ for its
employees.

Ongoing investment in staff training and well-
being, staff away-days, charitable giving and
regular internal communications were highlighted
as part of the entry with judges praising TLW's
flexible working policy and staff retention record.

Partner Peter McKenna said: "We are absolutely
delighted to have won the Employer of the Year
award. We invest a lot of time and effort into
making TLW Solicitors a great place to work and
pride ourselves on being the best — both for our
staff and clients.

“This award recognises the continued self-
improvement and learning of our staff and is
something which we are very proud of.”

This latest success follows another busy year for
the firm which has seen it branch out into new
areas of work including serious injury and mis-sold
solar panels and successfully gain re-accreditation
with Lexcel, the Law Society's legal practice quality
mark for excellence in legal practice management
and excellence in client care.

SPECIALIST AREAS
Agriculture

Arbitration

Business

Chancery

Costs

Crime

Employment

Family & Matrimonial Finance

Immigration

Licensing
Mediation

Regulatory

Judicial Review

Mental Health & Court of Protection
Personal Injury & Clinical Negligence
Planning & Environment

The firm has also continued to boost its expertise
and learning by strengthening partnerships with
charities such as Momentum.

Alistair McDonald, Head of Marketing and Business
Development at TLW and shortlisted for the Law
Practice Management award, said: “We work very
hard to make sure our team is happy. We aim to
get the best possible results for our clients and we
know that investment in our staff, through training
and well-being, means we'll get the best outcomes.

www.tlwsolicitors.co.uk

“Ultimately, our staff and our clients benefit
from us bringing together the legal expertise and
experience in our team with new partnerships, staff
rewards and access to learning.”

Established in 2000 and specialising in the areas
of serious and personal injury, financial mis-selling,
professional negligence, road traffic accidents and
motoring law, TLW Solicitors has grown into one of
the UK’s leading accredited law firms.

Tier 1 Legal 500 2016
‘easy to deal with and always high quality’

NEWCASTLE

The Custom House, Quayside,

Newcastle upon Tyne, NE1 3DE

Tel: 0191 232 1927

www.trinitychambers.co.uk

‘always go the extra mile’
first class’

TEESSIDE

Victoria House, Albert Road,
Middlesbrough,TS1 2PX

Tel: 01642 247 569

Chambers abides by its Equality and Diversity Policy
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COLLINGWOOD LEGAL: LAW FIRM OF THE YEAR

Paul McGowan, Principal Solicitor and Founder of Newcastle-based specialist
employment law firm Collingwood Legal, reflects upon the firm’s last six years
following its success at this year’s Northern Law Awards.

Here at Collingwood Legal, we're extremely
proud and humbled to have been named Law
Firm of the Year at the Northern Law Awards
2017.

It feels like only yesterday when Collingwood Legal
had its first day of trading in September 20710.
Back then | was on my own working from a small
serviced office in Corbridge. | was soon joined by
Jane Sinnamon and the team has steadily grown to
the 12 we are today.

Since those days we have achieved a great deal
and external recognition such as the Legal 500's
“leading Top Tier" employment law practice
accolade has helped cement our reputation as the
employment experts to turn to in the North East.

Being shortlisted for the Law Firm of the Year award
was fantastic recognition in itself. Attending an
assessment interview with an esteemed panel was
a little daunting but as it turns out, the interview-
style grilling resulted in success.

| first set up Collingwood Legal as | felt that there
was a gap in the market for focused and dedicated
specialist employment law experts who focussed
on client service. Starting a law firm from scratch
and with a blank sheet of paper has actually been

quite liberating. We have kept our core overheads
low compared to many other firms and we make
the best use of technology and resources to provide
the best service to our clients.

However, the market for legal services keeps
changing and whilst technology and software
solutions help, as trusted legal advisors we
recognise that strong client relationships are key
and we work hard at maintaining them.

Winning Law Firm of the Year at this year's
Northern Law Awards is fantastic recognition for
our firm but what | am mostly proud of is that
we have a strong team of grounded and practical
employment lawyers and support staff who are
passionate about what they do.

We always aspire to live and work by core values of
candour, integrity and trust and to deliver brilliant
client service and | believe this has genuinely set us
apart from other law firms.

We also recognise that the market we work in is

extremely competitive and businesses clearly have
a choice as to who they wish to represent them.
This helps keep us all on our toes and our model of
delivery means we remain nimble and fleet footed
to quickly respond to any changes and client needs.

| believe that the way in which we operate is valued
by our clients and it has also been recognised by
some of the key independent legal guides. Indeed
the latest edition of Chambers and Partners legal
directory guide described Collingwood Legal as
“small enough to care, large enough to battle” and
| think that sums up the philosophy of all of the
team at Collingwood Legal nicely.

In terms of the future, we do not have any
immediate plans to change what we do at all other
than keeping our eye on the ball, guiding our clients
and responding to their needs. | would like to think
that by continuing to focus on excellent client
service that we can continue to expand our client
base in the region.

Which leaves me just one more thing to say. We couldn’t have
done it without you so from all of the team, a huge thank you to
everyone who has given us their trust, support and loyalty. Thank you!

www.collingwoodlegal.com
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Law Firm of the Year

— Winner
Northern Collingwood Legal
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2 ("1 SOLUTIONS Firm of the Year (1-5 partners)

/ www.lawawards.co.uk

We were delighted to receive the Law Firm of the Year Award
(1-5 Partners) at the Northern Law Awards 2017 and wanted to say
a huge thank you to all of our clients and contacts for your support.

THANK YOU!




AWARDS INSIGHT

IRWIN MITCHELL CELEBRATE
AFTER TRIPLE AWARDS SUCCESS

The North East offices of national law firm Irwin Mitchell are celebrating more
success after winning three awards at this year’s Northern Law Awards.

Irwin Mitchell has had a presence in the North
East for 14 years and has offices in Newcastle
and Middlesbrough helping clients across the
entire region.

The Northern Law Awards recognise the very best
legal talent across the North of England and Irwin
Mitchell won:

® Personal Injury/Clinical Negligence Team of the
Year for the third year running

@ specialist asbestos-related disease and child
abuse lawyer Emma Crowther was named
Rising Star of the Year

® and personal injury expert Kimberley Fryer was
also awarded Trainee of the Year.

The Serious Injury team alone has recovered more
than £45 million in damages for its clients and has
several new team members including newAssociate,
Andrew McGowan who has 25 years’ experience
of high value PI work, two new Solicitors, Laura
Gabbey-Cristofini and Alastair Elliot. Registered
General Nurse Kim Davies has been appointed as a
Client Liaison Manager delivering a unique support
service to the firm's clients.

Commenting on this year's award wins, Paula
Myers, Regional Managing Partner of Irwin
Mitchell's Newcastle office, said: “We have enjoyed
a huge amount of success in recent years and these
latest award wins are another great tribute to the
phenomenal work and great talent we have within
the firm.

“We are very proud of all of those who have won
prizes and are delighted that so many talented
individuals have been recognised. However, this
will not stop us from continuing to look to further
develop our offering to ensure our clients always
get the best possible outcome in their cases.”

Fran Mayes, Lead Partner for the Personal Injury
team at Irwin Mitchell's Newcastle office, said:
“I'am incredibly proud of the work that we do to
support individuals that have suffered injury and
illness. "

“The damages we recover for our clients enable
them to have access to the rehabilitation and care
that they require rest of their lives. Our teams work
hard to get the best possible outcomes for our
clients so that they can live as independently as

www.irwinmitchell.com

possible and get the help and support they need
to recover. "

“The Personal Injury team works closely with our
Court of Protection and Public Law and Human
Rights teams to ensure that our clients are
supported whilst their case is ongoing and after
their personal injury claim has concluded.”

“Our Court of Protection team has extensive
specialist knowledge to assist clients who lack the
requisite capacity to manage their own property
and affairs such as those suffering from dementia
or Alzheimer’s, or brain injuries caused through
medical negligence or severe head injuries in
accidents or assaults.”

It is not only their clients they help as last year
the Irwin Mitchell Newcastle office raised over
£14,000 for its charity of the year, Tiny Lives which
helps to care for premature and sick newborn
babies, their mothers and families at the Royal
Victoria Infirmary. The firm is supporting Rape
Crisis Tyneside & Northumberland in 2017 to help
support survivors of sexual abuse.
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WARD HADAWAY CHALKS UP DOUBLE AWARD WIN

Ward Hadaway’s double win at the Northern
Law Awards 2017 reinforces the firm's place
as a leading adviser to the region's business
community.

The Top 100 UK law firm was named Corporate
and Commercial Team of the Year and Employment
Team of the Year at the prestigious awards held at
the NewcastleGateshead Hilton.

For Ward Hadaway Managing Partner Jamie Martin,
the double victory is further evidence of the firm's
position as a key partner for North East companies
and a successful business in its own right.

Jamie said: "It is always gratifying to win such
awards, not only because they recognise the hard
work, dedication and considerable skill of the
teams involved, but also because of what they say
about our firm.

"As one of the largest independent law firms in the
North East, we are dedicated to helping businesses
and organisations to achieve their aspirations and
to playing our part in helping to drive growth.

"We have worked hard to establish an enviable
reputation for meeting companies' needs in a
commercial way that helps to build and protect
their businesses.

"Both of our award-winning teams from this year's
Northern Law Awards are proof positive of that —
the work which they carry out for a wide range of
clients plays an important part not just in those

businesses but to the wider North East economy.”

The corporate team, one of the largest pure
transaction corporate finance teams in the North
East, covers all types of corporate transactions, with
specialists in private equity and venture capital
investments, acquisitions and disposals, and IPOs.

The employment team is again one of the largest of
its kind in the North. It is a multi-disciplined team

of Solicitors and Human Resources professionals
who work together to ensure their clients receive
commercial, practical and pragmatic advice and
support.

Jamie Martin concluded: "The awards are richly
deserved for these two outstanding teams who
work hard to deliver the very best services to their
clients.”

For more information on how Ward Hadaway can help your business, head to www.wardhadaway.com or contact Jamie Martin on 0191 204 4341.

Newcastle | Leeds | Manchester

Winner

Ward Hadaway
Team of the Year - Employment
wwa Lwawaris ook

w Winner
Ward Hadaway

SV Team of the Yoar - Corperaie ) Commerciat
W lswiL L

we have a way
of helping your business
strengthen and grow

wardhadaway

wardhadaway

lawfirm

Sandgate House, 102 Quayside, Newcastle upon Tyne NE1 3DX | wardhadaway.com | ¥ @WardHadaway
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WEALTH MANAGEMENT SERVICES FOR PARTNERS

Here at Brewin Dolphin, we appreciate that you may not have much time to deal with
your own investments and financial affairs.

We help busy professionals manage their wealth
so that they can concentrate on their careers and
family life. Our goal is to make your life easier and
to give you peace of mind by investing in securities
that do not trigger a breach of independence rules.

If you think you may benefit from the trusted and
expert guidance of a wealth manager, we can help
you achieve your long-term financial goals. In the
strictest confidence, we learn about your financial
circumstances and quickly build an understanding of
where you would like to be —and offer advice on how
you can get there.

Our focus is on providing quality advice — not
on selling products — and our goal is to inspire
confidence so that you can make the right choices.
Established more than 250 years ago, we are one of
the UK’s leading wealth managers. We work closely
with over 300 law firms ranging from Big Four to
medium-sized firms with national and regional
offices. Our clients include a wide cross section of
senior managers, associates and partners.

We can help you achieve your financial goals
throughout every stage of your career — from your
early partner years through to post retirement. Our
guidance is provided by two types of wealth manager
whose expertise, when combined, can provide you
with the best long-term outcome.

Trust and estate

planning

TYPICAL CLIENT
SERVICES

Retirement

planning

. We can talk about your needs in these areas
. We can make a full recommendation to you

We can identify your needs and inform you if they
require external specialist support

® A financial planner can advise you on a wide range
of financial matters and will be fully aware of the
ethical standards you need to adhere to. They
can help you to maximise your tax allowances,
manage your savings and cash, help with
retirement and education fees planning and with
later life care (including how to pass your estate
on to loved ones in the most tax-efficient way).

® An investment manager builds a portfolio for
you based on your personal circumstances,
objectives and attitude to risk. These investments
are recommended by our award winning research
team. Your investment manager will then manage
your portfolio on your behalf to ensure it stays
on track to meet your long-term objectives
and remains compliant with respect to partner
independence rules. You can meet them as often
as you need to — however, they respond quickly
on your behalf when market conditions change,
adjusting your portfolio as appropriate.

Our clients tend to be self-employed partners who
have worked for one or more firms for up to 20-25

years. They range from those who have just accepted
a partnership right through to senior partners
contemplating retirement in the near future.

We find our clients’ financial needs change across
the years as their careers and family circumstances
evolve...

O In the early partner years, your disposable income
typically increases and so planning for the future
generally becomes more of a focus. Savings
and pensions and the need for wider financial
planning become more important as you look to
safeguard and grow your wealth.

© Once you have been a partner for 10 years or
so, your disposable income will typically be
proportionally higher. The choices you make now
can make a significant difference to your options
later in life.

O Unless you have other career plans, there comes
a time to make arrangements for retirement. The
reality for most is that there is no ownership
stake to sell and so, unless you have an alternative
income, your retirement savings pot may have to
fund your lifestyle.

BREWIN
DOLPHIN

To find out more about how we can help you achieve your long-term financial goals, please email: newcastle@brewin.co.uk.
Or call us on 0191 279 7416 and we will be delighted to help.
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This isn’t
about money:

it’s about what
money can do.

Protect your loved ones, create a healthy,
wealthy retirement, fund your passion... the

first question we'll ask you is what you want

to achieve. And then we'll use all of our
knowledge and knowhow to help you achieve it.
But we won't stop there. We'll keep on asking,
listening, and building a close relationship that
helps you reach all of life’s goals.

To find out what money can do for you please
contact Neil McLoram on 0191 279 7300 or
email neil.mcloram@brewin.co.uk

brewin.co.uk/newcastle
Wealth and Investment Management from

28 offices across the UK, Ireland and the
Channel Islands.

BREWIN
DOLPHIN

The value of investments can fall and you may get back less than you invested.

Brewin Dolphin Limited is a member of the London Stock Exchange, and is authorised and regulated by the Financial Conduct Authority
(Financial Services Register reference number: 124444).
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FIRST CUMBRIAN FIRM TO WIN NORTHERN LAW AWARD

Cartmell Shepherd are delighted to announce
that the firm have won the Law Practice
Management award at the recent Northern Law
Awards.

Scott Garson, the firm’s practice manager, was
recognised at the prestigious legal awards held at
the Newcastle Hilton Hotel. The Cumbrian law firm
succeeded in fending off stiff competition which
included some of the biggest firms in the North of
England. This is the first time in the history of the
awards that a Cumbrian firm has won.

Speaking about the win, Scott Garson said “this
award is testament to the commitment, hard work
and dedication from the whole team at Cartmells.
I'm very proud to have received it and proud to
work with such a forward thinking business.” He
added “it's great to work with a management
team who listen to ideas and are not afraid to try
something different.”

Scott was short-listed along with 6 other finalists
in what was described as a “hotly contested”
category. Candidates had to demonstrate evidence
of innovation and enterprise, leadership, strategic
thinking and contribution to the success of the
organisation. The judges described an “outstanding
and clear winner” as they announced the award at
the event.

Since joining Cartmell Shepherd in 2012 Scott
has worked with the management team to drive
the firm forward. Improvements in the firm's IT

* PROMOTE YOUR ORG

The Bigger Picture Agency Lid
Studio 3, The Biscuit Factory,
Newcastle upon Tyne, NE2 TAN

0191711 9684

info@thisisthebiggerpicture.co.uk

infrastructure, management processes, business
planning and internal communication are just
some examples. The introduction of Skype for
Business and a completely new pricing structure,
for instance, has been revolutionary in the way
Cartmells interact across the firm and with our
clients.

Scott was the instigator in setting up the firm’s

www.cartmells.co.uk

hugely successful Twitter account. He embraced
and encouraged the use of social media for
Cartmell Shepherd.

Cartmell Shepherd were finalists alongside Sintons
Law, Swinburne Maddison, Jacksons Law Firm, TLW
Solicitors, Irwin Mitchell and Parklane Plowden
Chambers.
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SOLICITORS LLP

Conveyancing that's
right up your street

A tailor made conveyancing service that meets
your individual needs.

Call: 0191 260 6571

or email: team_conveyancing@true.co.uk

www.true.co.uk




BREAKING: THE
LATEST IN THE
KITKAT
TRADE MARK
PROCEEDINGS

On Wednesday 17 May 2017, the
UK Court of Appeal ruled that
Nestlé could not trade mark
the shape of its four-fingered
KitKat wafer bar.

The decision is the latest in a series of long-
running legal battles between confectionary
rivals Nestlé and Cadbury and represents a
blow to the strength of Nestlé’s IP portfolio.
The decision also highlights the complexities
of exactly what is capable of being registered
as a trade mark and the various requirements
associated with registration.

So, what exactly can be registered as a trade mark?
As you can imagine, businesses and companies
don't often seek to register the shape of their
product as a trade mark. Registration is more
commonly sought for the company’s name or the
name of its products (both “Cadbury” and "“Dairy
Milk” are registered trade marks).

Other common trade marks include logos, which
can be registered themselves (like the Nike tick) or
may be accompanied by some wording (for example
the “KitKat” logo). Slogans are also commonly
registered as trade marks but can be more difficult
to register due to the basic registration criteria
of “distinctiveness” (see below). Nestlé originally
failed to register the slogan “Have a Break” without
the addition of "Have a KitKat” due to a lack of
distinctiveness, but did subsequently go on to
successfully register “Have a Break” as a trade mark
in its own right.

Various other types of mark are also capable of
registration despite being less conventional. Some
of these less common marks are summarised
below:

BUSINESS INSIGHT

Type of Trade Mark

Shapes and 3D marks

Duracell’s black and copper square battery
is a registered trade mark.

Colour

Kraft Foods successfully registered the lilac/
violet colour, used on the wrapper of its "Milka”
chocolate bars, as a trade mark.

Sounds

MGM have successfully registered a lion’s roar as a
trade mark.

Smells

Smells are, in theory, capable of trade mark
registration but in practice struggle to meet the
registration requirements (see below).

There are a number of “absolute” requirements
which all marks, despite their form, must comply
with to be registered; if these criteria are not met,
the relevant intellectual property office will refuse
registration outright. The two main, and most
stringent, requirements are that the mark should
be both "distinctive” and capable of “graphical
representation”.

Marks that are “devoid of any distinctive character”
are prohibited from registration. Distinctiveness is
tested by reference to the NICE classes of goods
and services against which registration is sought
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and the public perception of the mark. It was due to
this requirement that the UK Court of Appeal ruled
that shape of the four-fingered KitKat bar should
not be registered as a trade mark; Nestlé failed to
establish that the shape was distinctive.

A mark must also be “capable of graphical
representation”, meaning simply that the full extent
of the mark must be clearly identifiable from its
entry on the relevant intellectual property register.
This requirement is easily met for a mark consisting
solely of a word or logo but less common marks
may fail to meet this requirement. Applicants have
attempted previously to register smell marks by
submitting an in-depth description of the smell,
its chemical composition and a sample, but this
wasn't deemed sufficient to meet the graphical
representation requirement.

Less common marks, including shapes and
colours, are therefore in fact capable of trade
mark registration despite the ruling given against
Nestlé’s four-fingered KitKat bar. That said, the
requirements for registration are more easily
satisfied in relation to more conventional marks
such as words (including company and product
names) and logos. Regardless of form, registration
of a trade mark allows the owner to protect (by
preventing unauthorised use) and exploit (by
selling and licensing) their brand.

Mincoffs Commercial Team has a wide range of experience in dealing with applications for all types of trade marks in the UK, EU and internationally
through the World Property Organisation. If you would like advice on an intellectual property matter please don't hesitate to contact Lucy Cook,
Associate Solicitor on 0191 281 6151 or email lcook@mincoffs.co.uk.
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LAWYER SECURES TOP MEDICO-LEGAL QUALIFICATION

A Partner in a North East law firm, who changed
her area of expertise after more than 20 years of
practice, has now become a recognised medical
law specialist following her achievement of a
highly-regarded legal qualification.

Kathryn Riddell has gained a Master of Law degree
(LLM) with a distinction in Medical Law, making her
one of only a few specialist medical lawyers to hold
such a qualification.

Kathryn, a Partner in Newcastle-based Sintons, has
achieved her LLM from Northumbria University
after three-years of studying, which she combined
with her role as a healthcare lawyer. Kathryn
provides specialist advice to NHS Trusts and

healthcare professionals on all aspects of legal and
ethical issues arising from patient treatment and
she has extensive experience of representing Trusts
at inquest.

Prior to taking up her role in Sintons’ highly-
esteemed healthcare team, Kathryn was a Partner
in the firm's personal injury department, having
been with Sintons since undertaking her training
contract 24 years ago.

Now, her role sees her working closely with the
Newcastle upon Tyne Hospitals NHS Foundation
Trust, to which Sintons are long-standing legal
advisors. She works with Barry Speker OBE DL,
consultant at Sintons and a nationally-renowned

www.sintons.co.uk

medico-legal specialist who has been solicitor to
the Trust since its inception.

Kathryn said: “While | have been with Sintons
for my whole career and worked as a litigation
lawyer for over 20 years, | have relished my move
into healthcare and the challenge of gaining an
expertise in medical law.

“Having an LLM in Medical Law is not essential for
a specialist healthcare lawyer, but was something |
wanted to do to help gain a greater understanding
of a practice area that was totally new to me and
get me up to speed with issues of consent, capacity,
mental health and confidentiality, which are so
central to my role.”

Barry Speker OBE DL said: “Kathryn's admirable
performance in her LLM is a tremendous credit
to her. Her significant specialist medico-legal
knowledge is a very important addition to our
leading healthcare department.”

Mark Quigley, Managing Partner of Sintons, said:
“Kathryn has very successfully moved from one
very complex area of law into another, and the
achievement of her LLM confirms her as a specialist
in medical law. She has secured this qualification
while continuing to excel in her role in our
healthcare team, which is quite a feat to achieve.

"We are all very proud of her achievement;
yet another success story to come out of our
healthcare team which enjoys such a strong
national reputation.”

DEALING WITH HARASSMENT

Uber has made the headlines again, this time in
relation to reports that it has dismissed 20 staff
following an investigation into allegations of
harassment.

What is harassment?

In the employment context, harassment has a
specific legal definition.

The Equality Act 2010 defines harassment as
unwanted conduct, related to a relevant protected
characteristic, which has the purpose or effect
of violating an individual's dignity or creating an
intimidating, hostile, degrading, humiliating or
offensive environment for that individual.

The protected characteristics are:
® age;
o disability;
e gender reassignment;
® marriage and civil partnership;
pregnancy and maternity;
race;

°
°

® religion or belief;
® sex; and

°

sexual orientation.

By Claire Rolston, Solicitor, Director, CLR Law

Race includes colour, nationality and ethnic or
national origins.

There is no specific employment legislation dealing
with unwanted behaviour that is not related to a
protected characteristic (although employees can
bring claims under the Protection From Harassment
Act 1997 where it applies).

That is not to say that there are no consequences
of bullying where there is not a discriminatory
element. Bullying can impact on morale,
performance and attendance. It could also lead
to successful unfair constructive dismissal claims
being brought if the employee resigns.

How to avoid the risk of a claim
Employers should:

O have in place up-to-date policies dealing with
harassment and bullying and a clear procedure
as to what to do when an allegation is raised;

O ensure the disciplinary policy makes it clear
that such behaviour will constitute gross
misconduct;

O ensure the policies are accessible and brought to
the attention of employees, particularly during
induction and any updates should be clearly
communicated;

O ensure that their employees receive regular
training on the policies and procedures;

O keep records of the training and the employees
who have attended; and

O implement and follow the policies when an
allegation is raised.

Above all, take advice. As well as there being a risk
of claims, and the financial and reputational cost
that brings, you could also risk losing talented
employees.

Claire Rolston is a Solicitor/Director at CLR Law. Contact her with any queries on harassment or other employment law matters

on 0191 6030061 or hello@clrlaw.co.uk
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FIZZIN THE CITY
BY MINCOFFS

Mincoffs recently held yet another successful Fizz
in the City at Mr Lynch in Jesmond, Newcastle.
Lots of inspiring business women turned up to

enjoy a relaxed afternoon of networking over
a couple of glasses of prosecco. The afternoon
is fast becoming a firm fixture on the region’s
networking calendar and once again was enjoyed
by all.

The next Fizz in the City will be held at the end
of summer - keep an eye out on Facebook and
Twitter for updates!

@mincoffs #FizzFriday
www.facebook.com/mincoffs
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PRE-NUPTIAL AGREEMENTS - NOT JUST FOR
THE SUPER-RICH

A recent divorce case has illustrated the value of pre-nuptial and pre-civil partnership agreements.
Sarah Crilly, Partner in the Family Law team at Ward Hadaway, has more.

In a recent High Court divorce case, a Russian
billionaire was ordered to pay his wife £453m.
The award was intended to reflect 41.5% of the
total marital assets.

This was a long marriage and therefore the
principle of equal sharing applied. However, the
husband did claim to have brought significant
wealth to the marriage and that he had made a
"stellar” contribution but the Judge rejected any
special contribution arguments saying they were
both equal.

The reason the percentage was not 50% precisely
was not that the court believed the wife had given
less of a contribution but rather the nature of the
assets being divided some being liquid and some
illiquid.

The court did acknowledge that the husband had
been extremely generous to the wife but that
counted for very little.

This case highlights how parties getting married
should consider how they may wish to ring-fence
certain assets and protect their positions by giving
consideration to a Pre-Nuptial/Pre-Civil Partnership
Agreement when planning their future. This is the

case even when the sums involved are not as large.

A Pre-Nuptial Agreement is a contract entered
into by a couple prior to marriage/civil partnership
which sets out which party owns, or will own,
certain assets on any future breakdown of the
relationship.

It will usually define "matrimonial property” and
"non-matrimonial property" or "joint property" and
"separate property". Matrimonial property usually
includes assets acquired during the marriage and
assets held in joint names, such as the matrimonial
home or joint bank accounts. Non-matrimonial or
separate property usually includes assets owned
before the marriage, inherited assets or gifts
received by one party during the marriage.

The Agreement can also deal with income, such as
treatment of earnings and interests under trusts.

Likewise, couples who are already married or in
a civil partnership may wish to give thought to
entering into a Post-Nuptial/Post-Civil Partnership
Agreement. It will work in the same way as a Pre-
Nuptial/Pre-Civil Partnership Agreement and there
is no difference in its legal status.

These Agreements have a number of key

advantages. They give both partners certainty and
are a sensible form of wealth protection.

If you have either inherited or been gifted property
from family members or simply have acquired
your own property portfolio before meeting your
partner, it makes sense to consider what you wish
to happen if you later divorced. The Agreement
could also detail how the parties arrange their
finances during the marriage.

It will also help to reduce legal fees as the issues for
the court will be clearer and narrower in the event
of a divorce.

While it is not currently possible to exclude
the jurisdiction of the Court in dealing with the
breakdown of a marriage where there is a Nuptial/
Civil Partnership Agreement, the Court will take
an Agreement into account as a consideration,
providing the Agreement meets a number of key
requirements.

So while signing a Nuptial/Cohabitation Agreement
will not feature in your typical romance novel,
giving consideration to one is a sensible notion for
any couples considering taking their relationship to
the next step.

For more information on the issues raised by this article, please contact sarah.crilly@wardhadaway.com or on 0191 204 4376.
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CONVEYANCING

PRISON LAW
AND APPEALS

CRIMINAL AND
MOTORING LAY

NO MATTER WHAT YOUR LEGAL PROBLEM,
WE ARE HERE TO HELP, 24-7/.
Call 0191 257 1051 or visit www.kyleslegalpractice.co.uk

KYLES
LEGAL

NORTH SHIELDS OFFICE (Criminal and Prison Law Teams)
20 Northumberland Square, North Shields, NE3O 1PX

WALLSEND OFFICE (Family and Conveyancing Teams)
Town Hall Chambers, High Street East, Wallsend, NE28 7AT

MIDDLESBROUGH OFFICE (Criminal and Family Teams)
Unit 3a, Cleveland Business Centre, Watson Street, Middlesbrough, TS21 2RQ



IN CONVERSATION

WITH...

What were your career ambitions growing up?

Coming from the old mill town of Bingley | originally
wanted to be a train driver. | was also a huge fan of
Crown Court and Rumpole of the Bailey and toyed
with being a barrister before deciding the bar wasn't
for me. At heart I'm a very competitive person and
I like to push myself so | was delighted to get good
enough A Levels to allow me to start a Law degree at
Newcastle Polytechnic.

What has been your career path so far?

| started working with Bradford and Bingley during
recession which was very challenging. | then received
a call out of the blue to take a trainee role at a high
street firm in South Shields which | didn’t really suit
me. Fortunately the Managing Partner at Gordons in
Leeds, John Singleton, remembered me and | had a
marvellous time working there. A fond memory is of
our favourite client Timothy Taylor Brewery serving
us a drink or 2 on completion of deals.

PHILLIP DEAN

Director, PG Legal

Having met my wife at Polytechnic | grasped the
chance to come home and join Ward Hadaway,
a terrific firm where | met so many people. | then
moved on to be a partner at Mincoffs and then
head of Commercial Property after their merger
with Jacksons. Sadly this didn’t work so in January
2011 PG Legal was born which initially was just me
and a telephone and no staff within the old Metro
Radio Headquarters in Swalwell. Jonathan Fletcher
subsequently joined me as an equal partner and
natural organic growth has seen us grow to 22 staff
housed in new Team Valley premises.

What are PG Legals defining qualities?

We employ experts in their fields with vast
experience and offer cost effective legal solutions
within a fixed fee structure.

What is the greatest challenge you
have faced so far?

Continuing to function and work after the death of
my father which knocked me for six.

phil@pglegal.co.uk www.pglegal.co.uk

What is your greatest achievement to date?
Setting up a Commercial Property focussed business
whilst in the middle of recession.

Is there a mantra you aspire
to do business by?

Play fair, be honest and don't hurt others.

Who are your heroes in and out of business?

My brother who entered the Army as a Private and
left as a Major before carving a new career as Head
of IT with an international bank. Also Simon Leonard
from Gordons who taught me how to tackle big
projects and cases in effective bite sized fashion.

How do you like to unwind?
Id love to be able to although 3 young children
certainly demand my attention. | love being outdoors
and fishing is a passion when time allows.
How would you like to be remembered?

First and foremost as a good dad.
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muckle AIM 20

Need cash to grow
your business?

We've helped many North East businesses raise millions through AIM, the world’s
most successful growth market. So if you're looking to grow, we can help you too.
®m Free 1 hour to talk privately about growing your business
m Free 1-2-1 advice from one of our corporate finance experts

®m Free from any obligations — just quality guidance

Call Andrew Davison, Partner and Head of Corporate, on 0191 211 7950 or
email andrew.davison@muckle-llp.com to find out more.
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INVOLVING SOCIAL SERVICES

For any family, the involvement of Social Services can seem frightening and parents often
will not know where to turn to for help. Here Sam Wardle, Solicitor in the Family Team at
Gordon Brown Law Firm LLP (GBLF), outlines the sensitive topic of Social Services.

It is natural to feel anxious or worried about the
thought of Social Services, or more specifically
Children’s Services, investigating your family.
However, you need to remember that Children’s
Services have a statutory duty to respond to
any referrals made about children who may be
vulnerable or at risk of harm.

What should I do if Social Services are
investigating the care of my children?

Try and stay calm. Often when a social worker
comes to your home to speak to you and your child
it will be to see whether any support or assistance
can be offered to you. Always try to be as open and
honest as possible with Children’s Services and any
other professional that might be involved in the
care of your child. Always keep in mind that it is
always the aim of the Local Authority to try and
keep families together if it is safe to do so.

What are the next steps?

Children’s Services’ involvement will only become
more formal if the initial enquiries lead the social

worker to the conclusion that a child may be at
risk of harm.

If it comes to this then the social worker should
clearly explain their concerns, expectations, what
will happen and likely timescales. This could also
involve the social worker arranging something
called an Initial Child Protection Conference.

Don't worry, this does not mean that your child
is about to be removed from your care. It does,
however, mean the social worker is sufficiently
concerned that there may need to be professional
support to prevent an identified risk of harm
occurring. This may lead to support being offered
under a Child in Need or Child Protection Plan.
These plans should clearly set out what is expected
of you as a parent and what support you will be
offered to address the concerns of the Children’s
Services.

Will that be the end of
Social Services involvement?

Not necessarily, if concerns remain for your child’s

safety, Children’s Services will consider the need to
initiate the Public Law Outline (PLO) process. You
will receive written notice of the Local Authority’s
intention to begin court proceedings if you do not
address the concerns as a matter of priority.

If there is clear evidence that your child is likely
to be at risk of significant harm if urgent steps are
not taken then Children’s Services will consider
removing your child from your care while a full
investigation into their welfare takes place. They
can either ask your permission to do this or apply
to court for a Care Order.

What should | do?

If you believe that Children's Services are
considering taking those steps then it is important
that you immediately contact a Family Law
solicitor, who specialises in cases involving child
protection, for advice. If the situation is so serious
that Children’s Services are considering removing
your child, legal aid is available regardless of your
financial position.

For more advice get in touch with GBLF's friendly team. T:0191388 1778 E:info@gblf.co.uk W: www.gblf.co.uk
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THE RISE OF FORMAL INSOLVENCIES

We're experiencing an upturn in the volume of
formal insolvencies and we are starting to see
the impact of this on regional businesses across
the board.

Sadly recently we've seen high profile names
affected here in the North East, with Stockton-
based Cordell Group and Ashington-based A-Belco
both going into administration with the loss of a
significant number of jobs.

When a company enters formal insolvency, it
not only impacts on that business itself, but also
affects businesses from up and down the supply
chain, with a ripple effect across many parts of the
regional economy.

Last month, Begbies Traynor published a survey
which found small businesses in the North East
were feeling the strain with financial distress on
the rise during Q1, a 6% rise in the first three
months of 2017 compared to the same period in
2016. The Red Flag Alert data revealed that 5,700
of North East SMEs, compared with 5,360 last year,
experienced significant financial distress. Larger
businesses undergoing financial distress remained
steady, up from 346 to 364 year on year.

Labour figures released to the Federation of Small
Businesses in April showed that 1,345 North East
firms failed due to late payments, with more than
8,000 struggling to pay staff on time and 22,000
paying their own suppliers late. In total, SMEs in the

North East were owed an estimated £707million
in late payments and had written off £156million
as bad debt.

This is borne out by what we have seen, with
an increase in the number of people we've been
speaking to and what we've been hearing through
our networks.

Against the backdrop of political uncertainty,
the true impact of Brexit and general economic
conditions, businesses are experiencing difficulties.
We're not going to see a sudden avalanche
of insolvency, but the trend is towards formal
insolvency and it's something which all businesses
should be aware of.

Ironically, when companies seek legal advice it
is often too late to make a real difference to the
eventual outcome. Businesses need to insure
themselves against the risk of insolvency in the
supply chain and seek advice early.

The upturn in formal insolvencies serves as a
warning for businesses, especially where there are
more concentrated pressures and risk of exposure
- such as those operating in the oil and gas,
construction and engineering, or hospitality and
leisure sectors.

Many businesses have never experienced the
true impact of a significant bad debt but the
consequences can range from causing real damage
to profitability or, at worst, sinking the entire
company.

Once a business discovers a bad debt, the owners
are fighting a rear guard battle. They need to be
proactive, take charge and manage the risks at
an early stage using qualified specialist advisers.
Legal advisers and credit controllers are key to a
business’s success in dealing with - and surviving
- bad debt.

Andrew Cawkwell, Partner, Banking and Restructuring Team, Muckle LLP. Tel: 0191 211 7957
e: andrew.cawkwell@muckle-llp.com y@CompanyRescue
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PROPERTY NEWS

NORTH YORKSHIRE PLANNING CONSULTANT
CELEBRATES MILESTONE ANNIVERSARY

County Durham-based developers, Dere Street Homes, have
released for sale just one additional, but unique, new home at
their prestigious Longhirst Hall development, located just to the
north of Morpeth.

In addition to their spacious and luxurious townhouses converted
from Longhirst Hall Hotel's former Conference Centre, Dere Street
Homes have released the two bedroom detached Coach House for
sale at £460,000.

Originally built as a Coach House for the original John Dobson
designed country house in 1828, the Grade Il listed building has been
totally refurbished internally to provide superb contemporary living
space whilst the exterior has been carefully restored to retain the
original architectural features.

With some 1,600 sq ft of living space, the Coach House enjoys a
spacious open plan kitchen and dining space, featuring a fully fitted
kitchen with island unit in the centre of the home. The separate living
room with French doors leading onto the private garden is located to
one side with the hall and stairs to the first floor to the other.

The home contains just two very spacious bedrooms to the first
floor — the master with double sink en-suite facilities and the second
bedroom with both having access to the family bathroom.

THOMAS:STEVENSON MAKING A MOVE

Commercial property experts Thomas:
Stevenson are in the process of
completing their own office move.
The whole office is relocating to larger
premises at Preston Farm Business Park,
near Stockton.

Since the business was set up 13 years
ago the commercial property consultants
have been based in Stokesley but as
the business has grown and the team
extended, the firm has outgrown its town
house office in College Square.

The business has always enjoyed a strong
client base in Middlesbrough and Stockton
at the heart of Teesside and the move to
the spacious offices in Wellington House

at Preston Farm Business Park will allow
the firm to be closer to clients as well as
comfortably accommodating all of its
growing workforce.

The new office location has the benefits
of a high specification modern open plan
office environment allowing the whole
team to work cohesively together and is
also complete with client meeting rooms,
comfortable staff facilities and ample
private car parking for clients on site.

Partner Neil Thomas is excited about the
move and commented: “We are delighted
to be moving to our new offices and look
forward to the business development
opportunities it will bring to the business.”

NORTHUMBERLAND DEVELOPER GETS UNDERWAY
WITH GREAT WHITTINGTON SCHEME

Northumberland-based Anvil Homes has
started on site with the development of its
new residential scheme in the village of Great
Whittington in the Tyne Valley.

Briar Fields will provide ten individually designed
four bedroomed detached family homes, the first
of which will be completed in October of this year.

Anvil Homes is an award-winning, family-run
business, which has been established since

1993 and specialises in bespoke rural residential
developments.

The firm uses the same pool of local sub-contractors
and tradesmen for all of its developments and says
the Briar Fields scheme will support 20 jobs during
its 18 month construction.

Great Whittington lies seven miles North East
of Hexham and the developer believes the site’s
accessibility to the market town will make it a
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popular choice for families.

Alistair Carr, Director at Anvil Homes said: “For this
development we have designed ten very outwardly
traditional Northumbrian homes, which are all
double fronted and stone built with timber sash
windows to blend sympathetically with the rural
surroundings. Internally the properties will offer
the highest levels of contemporary living, each one
enjoying a unique character of its own.

lan Arkle — 07710693861
Stuart Arkle — 07710693860
Home - 01665 574604
Email — arkleandsons@gmail.com
Website — www.arkleandsons.com

“A true local family

owned business”
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PRICE GUIDE: £2.95 MILLION

This impressive detached house was constructed circa 1928 and enjoys a magnificent garden site which is certainly one of the largest plots within Lindisfarne Road.

The property has extensive living space with the addition of a single storey wing creating a stunning kitchen which enjoys great natural light from its glazed lantern

roof, floor to ceiling windows and folding doors which lead onto the terrace. This outstanding family home has three bedrooms on the first floor, two of which have

en suites, and the top floor has been newly converted to provide an additional two double bedrooms, one with en suite shower room and dressing room, as well as

access to a south facing balcony terrace. The house is ideally placed for access into the conservation area of Jesmond Dene, Osborne Road with its restaurants and
shopping facilities on Acorn Road; the area is well known for its quality homes and this is one of its finest examples.
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Lomond House Tranwell Woods, Morpeth

Lomond House is an impressive detached mansion offering luxurious accommodation
in a highly sought after rural setting with stunning views. This magnificent property is
beautifully presented with modern fixtures and fittings, and a triple garage block with
annex above.

Price Guide £2.85 Million
Ashleigh Sundin

ashleigh.sundin@sandersonyoung.co.uk
rare! Office: 0191 223 3500

From Sanderson Young www.sandersonyoung.co.uk




The Farmhouse Dodley Farm, Stamfordham fm 5 ==/ w3 BC

A fabulous period Northumbrian home in 2.46 acres with stunning views to the south

overlooking a lake. It includes a delightful annexe cottage, ideal for visitors/relatives/ @ @
teenagers which could be let independently or combined with the farmhouse to provide

additional accommodation.

Price Guide £799,000

Ashleigh Sundin
ashleigh.sundin@sandersonyoung.co.uk
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BELLWAY LAUNCH COQUET PARK IN FELTON

For lovers of the Northumberland countryside, house builder, Bellway has some good news,
they have just launched their latest development at Coquet Park in Felton.

Bellway will be offering a selection of family
homes starting in price from £224,995 for a three
bedroom detached home with four bedroom
detached homes starting from £284,995.
In addition, for buyers with a connection to
Felton or the neighbouring wards, Bellway has
a selection of three bedroom semi detached
homes available at a discount to market value
and priced from £118,995.

“We are absolutely delighted to be opening Coquet
Park,” said Bellway's Sales Director, Rob Armstrong.
Felton is a delightful village with a strong
community feel. During the year there are a host
of community centred events which makes Felton
a very social place to live. Not withstanding this,
Felton is also surrounded by stunning countryside,
market towns and the numerous castles that run
down the Northumberland coast all which will
make Coquet Park a very special place to live.”

Named after the River Coquet which runs through
the village, Coquet Park will comprise a range of
three and four bedroom homes in a choice of
styles. The different floor plans will provide modern
living arrangements which include open-plan living
spaces, ensuite shower rooms and integrated
kitchen appliances.

Externally, all the homes have gardens and garages,
or parking. The development itself encompasses
areas of open space for the enjoyment of residents
and their families.

Day-to-day essentials can be purchased at the
village store, while the Running Fox artisan bakery
sells a variety of handmade breads and cakes, as
well as offering breakfast, lunch and afternoon tea
in the adjoining coffee shop. The village also has
a traditional pub: the Northumberland Arms bar
and restaurant is a former coaching inn next to
the River Coquet, which serves a range of dishes

prepared with locally sourced ingredients.

For families, the village school, Felton CE Primary
School, caters for young children, while for
older students, schools include The Duchess’s
Community High School in Alnwick and The King
Edward VI School in Morpeth.

For commuters, Felton lies 10 miles from Alnwick
and 24 miles from Newcastle. The A1 is a short
drive from Coquet Park offering access to both
in 15 minutes and 35 minutes respectively, while
the A697, an alternative route to Scotland, is 10
minutes away by car. The nearest train station is
Alnmouth, around nine miles away, from where
regular services operate to Berwick, Edinburgh,
Newcastle, Durham and south to London Kings
Cross. Locally, buses link Felton with surrounding
villages, as well as with Alnwick, Morpeth and
Newcastle.

Interested buyers can register their interest by calling 0191 482 8811.
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GETTING THE RIGHT MIX

Fergus Trim explains how a happy healthy workforce is good for business.

Fergus Trim,
Director at Broadoak
Asset Management

It's no secret that a motivated workforce is good for the bottom line. According to a
workplace study by RAND Europe; healthy, highly engaged employees are, on average,
up to 30 days more productive annually.

The flip side being that poor health and well-
being costs the UK economy up to £57 billion a
year in lost productivity. Whether you're a large
scale multinational company, or a SME, it can
make a big difference.

By creating a positive, healthy and fun environment
for employees, the benefits of increased morale, and
improved work-life balance can have a significant
impact on business. With a falling working age
population, and more people in the North East in
employment than ever before, it's important to
increase the offer, not just financially, in order to
recruit and retain the best staff. This is particularly
true with younger staff.

There has been a lot of research undertaken on the
psychology of the workplace and the influence of
the different generations within it. The changing
influence and demands of Generation X (born
mid 60’s to early 80’s) and the Millennials (mid
80's to early noughties) mean that businesses are
changing the way they work.

Generation X are increasingly decision makers,
running businesses and looking to attract and
recruit more Millennials. These are workers who
identify less with the 9 to 5 routine and have
grown up with mobile technology, social media
and a blurring of the distinction between work and

leisure time.

This has given rise to more flexible commuting
patterns and hours of work, together with higher
demands for amenity and quality of life.

So in practical terms, how can companies promote
health and bring some fun to the working day?

While larger employers can spend a lot of money
on these activities, it's not always so easy for
smaller businesses to have the budget or the
time to organise such events. However the larger
business clusters can offer more to occupiers both

www.quorumbp.co.uk/space

large and small. The 25 businesses and 6,000 staff
at Quorum in North Newcastle have access to a
calendar of on-site events and activities, from a
7 a side football league at the on-site sports club,
to BBQs, food fairs, charity days and various pop
up social events. Totting up the various activities
mean that there were over 300 events at Quorum
last year.

This isn't a ‘one size fits all’ approach, and staff
engagement is very important. A diverse range of
activities are offered so that there is something to
suit every taste, work pattern, and health need.

Some of the larger events attract over 1,000
visitors, but the smaller pop up events can be just
as valuable to a staff members. There is a focus on
health and well-being with active cycling, running,
triathlon and Judo clubs, that have many dedicated
members from across the businesses.

By creating a positive working environment and
encouraging a healthy and happy workforce,
increases in productivity and business performance
can all be seen. A healthy workforce can also
demonstrate corporate responsibility through
increased volunteering and participation in charity
events. Looking after your employees, as well as
the wider society, gives businesses a more positive
public image.

| |
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FROM PATAGONIA TO HEATON

By Damiano Rea, Director, Heaton Property

The North East is fortunate in having
a number of excellent universities.
The students who attend bring
wealth to the region and contribute
to our cultural buzz, but for the small
business community, universities
represent an opportunity for growth
through an influx of talent.

We have chosen to partner with
Northumbria University and to date
have employed six graduates, some
of whom are still with us, some have
moved up the career ladder, going with
our best wishes. The latest addition to
our happy band is our new Lettings
Manager Lucy Denham (pictured right)
who comes to us with a BSc (Hons) in
Geography.

“A degree in WHAT?" | hear you ask.
How does the knowledge that Patagonia
is not a new Indy band help a lettings
agency? Admittedly, at first glance there
is little obvious connection between the
study of landscapes, people, places and
environment and the interpretation of
a lettings contract but this is where
Northumbria University comes into its
own, matching the individual graduate
to a job opportunity.

Lucy had shown a marked interest in
property and real estate so she came
to us in order to undertake a specific
project in that area. This was to analyse
the home leasehold sector then develop

an explanation of the advantages and
pitfalls of leasing property. The result
exceeded our expectations primarily
because it was clear to the laymen.
When we try to explain how a lease
works we tend to fall into jargon. Lucy
did not. As a result, we now have a clear,
concise analysis of leasehold written in
plain English.

Other  benefits in employing a
graduate are pretty obvious. Lucy is a
‘digital native’, having grown up with
technology. This means understanding
the complex digital systems that
underpin our business comes naturally
with very little tuition.

Lucy grew up with social media and
while we do not expect our Lettings
Manager to update our Facebook profile,
Lucy has an instinctive understanding
for reach, influence and penetration in
social media. To us digital invaders who
did not grow up with social media this
means being able to spot what is cool
and what is naff. Vitally important if
your target audience is primarily under
thirty.

Which brings me to another benefit of
hiring a graduate. Our ProShare Plus
package matches like-minded young
professionals, initially on social media,
and offers them an all-inclusive shared
rental package. In this respect Lucy
is our target market with an intuitive
understanding of what is important to a
young professional starting out on their
career.

Any successful business will have a focus
on quality management and process
improvement, be it the somewhat
formal Kansei QMS systems favoured
by manufacturing or our more laid-back
Italian approach — having a discussion
over a nice cup of Lavazza coffee. It is
often astonishing how a new pair of
eyes can bring a different perspective to
our daily challenges and opportunities.

So, by employing a graduate with a
keen interest in our business sector we
are gaining far more than an extra pair
of hands. Statistically there must be a
bunch of miserable, grumpy graduates
out there? But in my experience the
graduates we bring into the business
bring drive, ideas and optimism.

And to quote management guru Tom Peters,

“When opportunity knocks,
don’t pull down the shade”.

Heaton Property is an award winning lettings and property management agency specialising

in providing rental property for professionals in Newcastle upon Tyne.
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At URBAN Base, we pride ourselves on the fresh approach we can
bring to working with new clients and partners in the property,
development and design industries. We have two dynamic offices,
one based in the historic city of Durham and the other on Newcastle’s
fashionable Quayside, and we work with clients all over the UK and
Europe both in the public and private sectors.

Whetherit's market research,land appraisals,new launch management

or consultative projects which require a marketing support, we see

our role with many firms as an extension to the client’s own business,

and we believe that our high level of repeat business is a testament
to the professional approach to each and every role.

The key is to both meet and exceed a client's needs by taking a

flexible and pragmatic approach to achieving excellent results -

no matter what the budget or requirements. Our adaptability and

exceptional quality ensures delivery of promises and added value
through exceptional strategic marketing.

Jan Dale, Company Director, Urban Base T:0845 6431186

sy

s

P,
"y - !

ety
ey

o

s

=
A

-

TR

S

- s



Email www.urban-base.com
info@urban-base.com

NEWCASILE DURHAM
Telephone: 65 Quayside 61 Saddler St
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FINAL FEW HOMES REMAIN AT
LUXURY DURHAM DEVELOPMENT

Five star housebuilder, David Wilson Homes North East, is encouraging
homebuyers to act now to secure their new home at Mount Oswald in
Durham, as just four homes remain available on the development. With
their stunning views of the surrounding woodland and open areas, these
final few homes are in very high demand.

One of the homes available is the Tunstall, which is an attractive four-bedroom
home perfect for families looking for plenty of living space. This home has a
bright and airy interior, featuring a large kitchen with French doors leading
out onto the garden, a separate dining room ideal for entertaining, as well as a

utility room providing useful additional space. The first floor includes a modern
family bathroom and four double bedrooms, with the master suite having its
own en suite. The Tunstall is currently available from £514,995.

Also available is the Lichfield, a stunning five-bedroom property that is ideal
for larger families. Priced at £649,995, the Lichfield provides ample break out
space for the whole family, including a comfortable lounge, dining room, study
and kitchen with a spacious breakfast and family area. The luxurious master
bedroom is situated on the first floor, with a stylish dressing area and en-
suite. There are also two further double bedrooms on the first floor as well as
the family bathroom. The second floor, which provides stunning views of the
surrounding scenery, has two double bedrooms and a dual access bathroom.

Those looking to buy at Mount Oswald can make use of David Wilson Homes’
innovative Part Exchange scheme. The scheme gives buyers the opportunity to
sell their existing home to David Wilson Homes North East, in order to move
with no estate agents fees or chains, making the whole process much faster.

Christie Edge, Sales Manager at Mount Oswald, commented: “Mount Oswald’s
fantastic homes and stunning location has meant it has proved very popular
with buyers. We want to make sure that those who have been thinking about
buying here don’t miss out on the opportunity, as we're down to the last few
homes now. The development is in a fantastic location and we've seen a really
strong sense of community develop here. | would strongly recommend that
anyone who is thinking of buying at Mount Oswald pays the sales office a visit
to discuss their buying options, as these homes won't be available for long.”

Mount Oswald is a beautiful collection of 60 homes, offering one of the most
exclusive addresses in County Durham, just two miles from the centre. The
development is also within easy reach of the Durham countryside, with each
home offering stunning views of the surrounding woodland and open areas.

To find our more about Mount Oswald, or to book an appointment, please visit: www.dwh.co.uk/mountoswald

OPENING DATE ANNOUNCED FOR THE SILL:
NATIONAL LANDSCAPE DISCOVERY CENTRE

Northumberland National Park Authority has
confirmed its £14.8m state-of-the-art visitor =
centre on Hadrian’s Wall will officially open to the
public on Saturday 29th July.

The Sill, which is the UK's first National Landscape
Discovery Centre, is the result of an innovative
partnership between Northumberland National
Park and YHA (England and Wales) and has been
made possible by National Lottery players through
a £7.8m grant from the Heritage Lottery Fund (HLF).

The public opening is taking place during National
Parks’ Week, an annual celebration of Britain's 15
National Parks with various events and activities

people of all ages throughout the region in the
project. To date, there have been over 400 Sill-
related events providing a range of educational
and volunteering opportunities connected to the
landscape and heritage of the Park.

At £14.8 million, The Sill: National Landscape
Discovery Centre is the most ambitious project
undertaken by any UK National Park Authority and
has been generously supported by National Lottery
players through the Heritage Lottery Fund.

Ivor Crowther, Head of HLF North East, said: “"From

stunning countryside to Hadrian's Wall, thanks
to money raised by National Lottery players

taking place up and down the country.

Tony Gates, Chief Executive of Northumberland
National Park Authority, said: “We are very excited
to confirm the date for the official opening, it’s the
perfect way to celebrate National Parks’ Week which
also coincides with the start of the school summer
holidays.

“We've worked extremely hard to bring this iconic
and inspirational project to life. The Sill is the single
most significant initiative to be undertaken in rural
Northumberland in a generation and will transform
how people engage with landscape, nature and the
great outdoors.

“The Sill gives Northumberland and the rest of the
UK a new world-class facility and visitor experience
in the heart of Hadrian’s Wall UNESCO World

Heritage Site. It's the perfect gateway for people of
all ages to explore and enjoy the landscapes, history
and rich culture of Northumberland and the wider
region.”

The Sill building features fixed and temporary
exhibitions focusing on landscape, culture and
heritage, several learning and event spaces, a 90
seater café showcasing local produce, a world-class
Youth Hostel, a rural business hub to house and
support new and emerging rural enterprises, a shop
packed with local produce, arts and crafts, a tourist
information service and a fully accessible Whin Sill
grassland roof, the only one of its kind in the world.

When construction began in November 2015,
Northumberland National Park Authority also
launched The Sill Activity programme to engage

The Sill is set to become a world-class gateway
to Northumberland’s incredible heritage and
unquestionable beauty. We look forward to the
opening and the beginning of an exciting future for
Northumberland'’s heritage, landscapes and local
economy.”

Caroline White, Chief Executive of YHA (England
and Wales), said: “YHA The Sill is the newest youth
hostel in our portfolio and possibly one of the
most significant. Our partnership approach with
Northumberland National Park Authority has
enabled us to create affordable, state-of-the-art,
contemporary accommodation which will now make
both Northumberland and Hadrian’s Wall accessible
to many more school groups, young people and their
families.”

You can view Northumberland National Park’s short video revealing The Sill opening date here: youtu.be/zGbScpvP2Go
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PLANNING A SELF-BUILD?

By Chris Pipe, Director, Planning House

Most of us have watched Grand Designs and
thought ‘I could do that’ but in reality, the UK is
well behind Europe in terms of actually building or
commissioning our own homes.

The onslaught of planning bureaucracy often associated with the show can
make people wary about building their dream home - not to mention the rare
occurrence when a Grand Design actually stays in budget!

The planning system is more receptive to self-build housing projects than Grand
Designs may portray particularly with emphasis firmly from the Government on
housing growth and choice.

The Government specifically promotes self-builds through the National Planning
Policy Framework (NPPF) which places a duty on Local Planning Authorities to
plan for a mix of housing, including people wishing to build their own home
and through the Self-build and Custom Housebuilding Act 2015 placing a
requirement on each relevant authority to keep a register of people who
are seeking to buy serviced plots of land in the authority’s area in
order to build houses.

Assuming you have the finance and drive to build your own
home, the first hurdle you face is finding suitable land. There
are a few common ways to source a site:

Internet search — there are a few land search websites
available, you may need to subscribe;

Local authority register — contact the local authority to
register interest in building your own home, they should
hold a record of available land;

Land or Estate agents — some sites may not be openly
marketed therefore it is advisable to contact agents to
make them aware you're looking for a site;

Local knowledge — you may know of land which
may be acquired.

Deciding if or when to bring professionals onboard
is your choice. Some people navigate through the
planning process successfully, however often
the cost of a planning consultant can save you
time, potentially money and in some instances
can secure you a permission which you may
not have been able to achieve. Even a small
planning project can be complex, Planning
House are here to help.

The services that Planning House provide
are always tailored to the client. Some clients
want to go head first into submitting a planning
application and some are more cautious and want
comfort from the local planning authority through pre-
application discussions that ‘in principle’ their development
will be supported — which | would in general advocate, however
each case is different.

Should you decide to progress with a planning application without
professional help make sure you have all relevant plans, application,
fee and supporting documents for your proposal (i.e. Design & Access

Statement, Flood Risk Assessment, Contamination Risk Report, Bat
Survey etc) not all applications need technical documents but be
aware some do.

It's also a good idea to speak to neighbours before you submit an
application to make them aware of the proposal and pacify any
concerns they may have. One piece of advice | would give is don't
take it personally if objections are lodged to your application
everyone’s home is their castle.

DUSE can be contacted on 07944844882/info@planninghouse.co.uk or
w.planninghouse.co.uk
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EMMA LIDDLE

Assistant Residential Property Manager, Mincoffs

Did you always envisage a career in the
property industry?

Not at all! | fell into the world of Conveyancing
about 16 years ago and have been working in the
residential property sector ever since. Obviously my
job is to ensure the legal process of the transaction
runs smoothly but | do love all aspects of property
including architecture and interior design and | enjoy
renovating my own homes.

Tell me about your current role.

| am Assistant Manager to the busy and expanding
Residential Property Department within Mincoffs,
carrying a full and varied caseload of residential
transactions.

| remember being given my first few files and being
terrified and thrilled that | was progressing and now |
deal with a huge variety of property transactions from
investment clients to individuals moving up and down
the property ladder. All clients are equally important
to be whether they be high profile celebrity clients or
sports personalities to those buying their first home.

What services do you provide?

Mincoffs as a whole provide the full spectrum of
legal services from corporate, commercial property,
dispute resolution and employment to private client
work including family, wills and residential property.

Within our residential team, we cover all aspects of
residential property work including sales, purchases,

re-mortgages, transfer of equity and lease extensions.
We strive to provide a bespoke and personal one to
one service as we do appreciate that moving house or
buying your first home can be a particularly stressful
time. It is important that clients are kept up to date
and we do all that we can to keep stress levels to a
minimum.

What is your fondest career memory to date?

| have many happy memories as | am involved in
major points in people’s lives such as young couples
buying their first home together and then coming
back to move on to their family home as their family
expands and getting to meet their children who tell
me all about their new bedroom! It is a joy being
a part of their excitement, particularly when | am
able to tell them that their purchase has completed
and that the keys to their new dream home can be
collected.

What challenges have you encountered?

Residential Property is a challenging career on the
whole with fast paced turnarounds and deadlines
but we do joke that you have to be a certain kind of
person to thrive off the stress and pressure which a
Conveyancing department runs on! | am sure many
conveyancers will nod in agreement when reading
this! The credit crunch and the government stamp
duty changes have brought their own particular
challenges, however, | think with experience you learn

www.mincoffs.co.uk

that the property world is all about peaks and troughs
and challenges are part of the day to day process
which all have to be met head on and overcome.
There is a solution to every problem.

Tell me about your team.

Since | joined Mincoffs a little over 4 years ago, the
team has gone from strength to strength and has
doubled in size. We believe it is important to provide
the highest level of service and as the demand for our
services grow, as does our team, to ensure that we
have sufficient capacity to provide all of our clients
with our utmost attention and be able to progress
their transactions as quickly as we can.

What does the future hold for
yourself and your company?

Una Coulson Heads up our Residential Property
Department and is well known and respected by
everyone within the property market. | am enjoying
working alongside Una who is a great mentor and |
look forward to a bright future with Mincoffs.

What not working how do you like to relax?

Family and friends are everything to me and so is my
dog Zoe. | love winding down with Zoe taking her for
long walks in the beautiful countryside which is right
on my doorstep. | am involved with agility classes and
spend some weekends at dog competitions. Zoe is a
little rising star in the doggy world!




Welcome aboard!
Our know-how makes buying or
selling property plain sailing.

-

Whether you’re buying or selling a house or flat, or looking
for advice on buy-to-let, property auctions or new builds,
you’ll get an exceptional personal service from our friendly
team of property experts.

70 find out more, visit: www.mincoffs.co.uk minc OffS
T:01912816151 E:info@mincoffs.co.uk
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STAKEHOLDER ENGAGEMENT - A ONE-SIDED
STORY OR AN UNDER-USED OPPORTUNITY FOR
TRUE COLLABORATION?
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Last month | was among a group of like-minded professionals debating the future of
consultation and engagement, and what we — as practitioners — can do to achieve better outputs for all
parties. As you would expect, there were many suggestions, some of which inevitably led to more questions.
But, asks Ruth Shepherd of Results Communications, shouldn’t we be questioning if stakeholder
engagement is a missed opportunity for many?

Thelast 12 monthshas seen us complete anumber
of challenging (not unusual) public consultation
and stakeholder engagement projects for clients.
This kind of project are generally the norm rather
than the exception, and they generally feature
the same ‘characters’: angry people who don't
want change, misinformed people who believe
what is said locally, emotion - rather than fact-
led individuals with bold assertions of ‘we will
stop you' and wide-scale sceptics that what's
proposed is what is really intended to be built.

What's notably missing is — among some parties
— a willingness, in the true spirit of the word — to
engage from the community.

By definition, ‘engagement’ is actions and
processes taken or undertaken to establish
effective relationships with individuals or groups so
that more specific interactions can then take place
and the process of working collaboratively with and
through groups of people affiliated by geographic
proximity, special interest, or similar situations to
address issues affecting the well-being of those
people.

Likewise, ‘consultation’ is the dynamic process
of dialogue between individuals or groups, based
upon a genuine exchange of views and, with the
objective of influencing decisions, policies or
programmes of action.

Neither of these definitions — and thus engagement
— are achievable if both the consultor and the
consultee fulfil their responsibilities within the
engagement process.

The consultor has the responsibility of ensuring
that the consultation/engagement is being carried
out at a time when the subject under discussion
is still at a sufficiently early stage that those
being consulted can influence the proposals. The
consultee has the responsibility to approach the
consultation with an open mind — and be prepared
for discussions around change.

Quite often we find ourselves — as consultors and
consultors’ agent — the target of verbal attack,
(unfounded) accusations and in the middle ground
between the client’s genuine desire to find out
what people think about their proposals and the
community’s resolute determination to prevent
the propsoals coming to fruition.

So how can we — as both consultor and consultee
— do things better?

Consultor
Consultatanappropriatetimeinthedevelopment
of proposals
Be clear about what is under consultation, what

the objectives are, and what consultees can
influence

Hold the consultation at a time when people
are more likely to engage, and where people can
access it

Develop a strategy which includes a range of
options for engaging, and tools for reaching
out to different target groups within your
stakeholder map

Provide the appropriate amount of time for
feedback to be provided

Consultee

Be open to ideas — a consultee can campaign,
but a campaigner cannot be consulted if they
are not open to the idea of change

Tell us your views — a consultation is not a vote
so just saying you object will not help anyone
understand your concerns

Bear in mind that not everyone who is being
consulted shares your views, so if you are
representing a group be clear about how many
and who you are representing and that you are
authorised to speak in their name

Provide meaningful feedback — concerns and
questions within the community are known

Be prepared for multi-directional dialogue —
engagement is about relationship-building

Results Communications provides independent community and stakeholder engagement, and marketing/public relations services to public and private
sector clients. If you need help engaging your audiences or communicating your messages, you can reach us via hello@resultscommunications.co.uk

| |
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GENTOO - SHINING A
LIGHT ON YOUNG TALENT

A Sunderland housing company is building more than houses - it is building
confidence with a scheme that puts youngsters firmly centre stage.

When JLS star Aston Merrygold took to the
stage to entertain music fans at Sun FM'’s 20th
Birthday Bash in May — he wasn't alone.

Taking their place in the spotlight alongside him
were three Wearside youngsters who prove that,
when it comes to performing, Sunderland really
has got talent.

Singer and guitarist Tom ‘Mouse’ Smith, 13 from
Houghton-le-Spring, and 16 year old Leonie Taylor
and Lewis Conlin are among hundreds who have
benefitted from the Genfactor — a Gentoo initiative
aimed at inspiring the city’s young people.

I Gentoo, a housing association that owns and
manages more than 29,000 homes, formed the
Genfactor in 2009. The talent competition aims to
boost confidence and nurture home-grown talent
and get young people involved more widely in
music, arts and culture.

And it has gone from strength to strength. Since
. 2009 more than 800 young people have auditioned
and its 2016 final, held at Rainton Meadows Arena,
featured 16 final acts performing in front of an
impressive 1000-strong live audience.

Michelle Meldrum, Executive Director, (Operations)
said: “The amount of talent that has come out of
Sunderland since we launched the Genfactor has
been amazing. Sunderland is such a vibrant city
and | hope that the Genfactor continues to inspire
future generations and open new opportunities.

“This competition helps us to give back to the local
community by providing a safe platform for young

people to meet new friends, build confidence and
embrace arts and culture.”

Many of the finalists have performed at Gentoo's
corporate events, helped them to raise money
for charity as well as perform in their sheltered
schemes, really giving something back to the local
community.

The Genfactor’'s commitment and investment in
the city and its young people has also perfectly
complemented the Sunderland 2021 City of
Culture bid.

But, while the Genfactor is a platform for the stars
of the future, the opportunities it gives them and
the experiences they take away from it, remain
long after the applause has died down.

One finalist not only went on to win a Young
Achiever's award, but has also followed his
ambition to start a band and go to college. Other
finalists have also utilised their success from
the competition, with some taking up further
education at prestigious performing arts academies
and performing at the Sunderland Air Show and
Sunniside Live.

John Craggs, Gentoo Chief Executive Officer said:
“It's great to hear about the previous contestants
successes since taking part. Our vision as a Group
is to build great homes, strong communities and
inspire people and the Genfactor is just one of
many Gentoo initiatives working towards that goal
—indisputably proving that Sunderland has talent.”
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WORK BEGINS ON LUXURY HOMES
AT NEWCASTLE RACECOURSE

Work has begun on an £11 million project to create 14 contemporary and luxurious homes
within the Walled Garden at Newcastle Racecourse.

Leading North East chartered surveyors and
estate agents Bradley Hall has unveiled details of
the highly anticipated development of exclusive
homes. The properties are set to come to market
in the summer of this year, with completion
dates estimated to be early 2018.

The properties will boast a range of luxury finishes
and aesthetic details, as well as sedum grass and
zinc roofs, which will mirror the leafy surroundings
and former greenhouses of the Walled Gardens.

Located in Gosforth, one of the city’s most affluent
suburbs, The Walled Garden will have access to a
range of restaurants, pubs and retailers on Gosforth
High Street. Home owners will have excellent
transport links, such as access to the A1(M) and
A194(M), as well as public transport links, providing
a prime location for commuters and professionals.

The four and five bedroomed homes will be
carefully set within the four-acre site which
originally served the 18th Century Brandling Estate.
The initial sale of the site for redevelopment also

supported a highly publicised improvement multi-
million-pound investment programme at the
racecourse.

The exclusive homes will be developed by award
winning All Saints Developments, a property
development company which specialises in
innovative architecture and high quality interior
design.

Matt Hoy, director of residential services at Bradley
Hall, said: “These outstanding homes have been
highly anticipated for a long time, and we were
not disappointed to see the plans for this exclusive
development.

“We know that All Saints Developments and the
homes they build are a perfect fit for this particular
location. All 14 of the properties will boast a range
of stunning features and practical, yet luxury, living.

“The location of The Walled Garden provides
discerning buyers the opportunity to own a
home in one of the most sought after suburbs of

Newcastle. The close location to Newcastle city
centre provides convenient travel for commuters
and those who like to socialise in the city, whilst
also enabling a tranquil living environment.

“As there is only a limited amount of properties
within The Walled Garden, we expect them to be
snapped up very quickly.”

Developers have also taken an intertest in
protecting the native wildlife within The Walled
Garden, carrying out protection initiatives and the
capture and release of small creatures into more
suitable habitats.

Director for All Saints Developments (NE) Ltd. Keith
McDougall, added: “In an area renowned for its
landscaping and wildlife, we will be building homes
which are sympathetic to their surroundings. The
modern design of the properties will maximise
natural light, with large south facing windows as a
key feature in the eight, four bedroomed properties
in the northern part of the garden.”

For more information visit www.bradleyhall.co.uk or call Bradley Hall Gosforth office on 0191 284 2255

| |
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Repointing Contractors

Wall Ties
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SPECIALISTS IN RESIDENTIAL, COMMERCIAL AND LISTED BUILDING WORKS

Repointing, Wall Tie Replacement & External Maintenance

We offer high quality repointing of brick stonework and wall tie
replacement for buildings and structures throughout the North East.

Repointing and grouting of brick and stone work
Wall tie replacement and isolation

Raking using vacuums and depth gauge equipment
British Standard lime and cement motars

Brick cleaning

Brick, stone and concrete repairs or replacement
Brick and mortar tinting

Coloured or proprietary mortars if required

For re-pointing brickwork, stonework, brick replacements, weatherproofing, epoxy crack repairs and deep pressure
pointing and grouting, welcome to Gun-point Limited.

At Gun-point our approach to re-pointing solves these problems through the use of the latest technology, unique equipment and

highly trained operatives. We are not caught in the disastrous circle of inefficiency and skimping. Our systems include a unique range

of power tools to ensure a proper depth of rake of the old mortar and our mortar pump and gun ensures new mortar is put back into

the joint thoroughly. YouTube
Gun-point Limited developed a mechanical injection re-pointing system, which is licensed to a small number of specialist contractors

under strict supervision. All our teams are trained to use this equipment accurately and carefully and re-pointing is their main activity. Gun-point

We have extensive experience of re-pointing brick, stone and ashlar properties as well as tunnels, kerb stones and paving. Promotional Video

Why use us? Recognised and trusted, quick and cost effective with a 10 year guarantee.

Please contact us for a FREE quotation or further information

FREE PHONE: 03300 414 799

OR CALL ON: 0191 216 0099

www.repointing-ne.com | www.gunpointlimited.co.uk { Y
e o

Gun-point, Locomotion Way, Camperdown Industrial Estate, Newcastle upon Tyne, NE12 5US ~ ™FEEer




PAUL HART

Founder,
Cargo Creative LTD

What were your career ambitions growing up?

| wasn't sure what | wanted to do after high school,
so | literally did something | thought I'd enjoy - went
to 6th form and completed a course in Leisure &
Tourism and PE. Basically me and my mate enjoyed
two [almost] stress free years. Following this | ended
up working in a shop for a year. | was more interested
in how good the type looked on the labels | wrote
than anything else.

I'd always been interested in graphics and illustration,
so at the tender age of 19 | returned to College to
study graphic, and subsequently editorial design.
Having always had something in the back of my
mind about running a studio, after 5 years in London,
returned home and started up on my own. Classic
back-bedroom stuff...

What were your first business premises?

As above, started in the spare room before moving
to a small office on North Shields Fish Quay. | was
simply the worst at working from home. Couldn't do
anything until the house was tidy, so the sooner | got
out the house the better!!

What are Cargo Creative’s defining qualities?

We pride ourselves on delivery. We have a very
responsive team, and this is reflected in our client
base. Alongside our bigger projects, we also have a
lot of historical clients who rely on us for quality
work, turned round in a short space of time. This
may come from my background in a news room
environment - | don’t know - but there is something
enjoyable about the short deadline now and again to
keep you on your toes.

How has your company grown?

Steadily, year on year. We have refused the
temptation of external investment, but continued
to grow our client base through referral and word
of mouth. It's a story | hear a great deal, but it
works - building relationships and being able to
trust your partner agency is a good message to any
organisation engaging with a creative agency.

IN CONVERSATION

WITH...

What has been your greatest
achievement to date?

From a client perspective, being able to work with
some of the North East’s leading companies, but
ultimately we can only deliver this with the team we
have in-house. So for a small company like ours to be
able to retain staff and grow is a real achievement.

What is the best business lesson
you have learned?

Never trust a book by it's cover. Only through a clear
understanding of a client can we then produce our
best work in response to a brief and go on to add real
value to their business.

How do you keep the team motivated?

A mixture of a working environment where everyone
is valued, along with a good range of client projects
to keep everyone interested. We are pretty flexible
as an employer and as many of our staff have been
with us of over 4 years, their personal circumstances
have changed a great deal in that time - basically we
are all getting older! Marriage and the arrival of kids
place additional pressures outside of the studio and
we are always mindful of this to make sure staff have
the balance right.

What are you currently working on?

We continue to work with our ongoing clients in
the professional service sector, along with some
exciting start ups such as Ride Electric across the
North East. On a national level we are working for
a range of organisations (who can’t be named due
to confidentiality) who traditionally have been very
‘offline’ so exploring the possibilities of what digital
can offer them is extremely exciting for us both.

Where do you hope the business
will be in 5 years time?

We will continue to grow the way we have. We will
never claim to be a full service agency, however our
clients no longer require just a one off solution. You
cannot deliver a digital solution without considering
a brand. You can't deliver a brand without
understanding the client and their audience. A
website isn't going to return on investment unless it
is promoted. With this in mind the Cargo offering has
changed a great deal in the last 12 months. We now
offer a full range of creative, digital and marketing
services to ensure that our clients understand
exactly what their digital landscape looks like and
how the work we carry out makes a difference to
their bottom line.

For more information about Cargo and how they can help you please visit www.cargocreative.co.uk
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MEDIA NEWS

THE NORTH EAST WINS BIG AT CIPR NATIONAL
EXCELLENCE AWARDS

Three local PR teams are celebrating after
winning at the profession’s most prestigious
annual awards ceremony.

More than 650 public relations professionals from
over 120 agencies and organisations gathered at
the Artillery Garden at the HAC in London for the
33rd annual CIPR Excellence Awards.

BBC's Mock The Week Comedian Andy Parsons
hosted a lively ceremony, which saw Filament
PR's Anne-Marie Lacey crowned Outstanding
Young Communicator of the Year, Newcastle City
Council win for best use of social media, and
Up North Communications receive a gong for
best external publication, for Byker Community
Trust’s tenants’ newsletter.

Anne-Marie, 30, who also volunteers as Secretary
of the CIPR North East committee, was nominated
alongside five other young communicators
from around the UK. The judges commented:
“Anne-Marie has shown great courage and
entrepreneurship in founding her own company,
where she has demonstrated strong achievements
in her client work. She is the epitome of an all-
rounder and shows great promise as a future
leader.”

|

Newcastle City Council’s social media campaign,
Channel Shift, beat entrants including the NHS,

University of Sheffield and the British Heart
Foundation.

Finally for the regional hat-trick, Washington’s
Up North Communications won out against
Macmillan Cancer Support, the Police Federation
of England and Wales, and the University of Derby
among others. The judges said: “This wasn’t a one
way broadcast; the publishers clearly demonstrated
how Byker News was used to engage, inform and
involve its readers.

Chair of the CIPR North East, independent
communications consultant Sally Pearson said:

“We have some incredible talent in the North East

“We'd

A

PR industry and it's fantastic that the winners’
skills and professionalism has been recognised on
the national stage.

like to congratulate all the winners
who are flying the flag for the region and for

helping standards in creative communications

and professional standards.

ALTOGETHER AMAZING FIRST YEAR FOR CREATIVE EXPERTS

|
|
|

Creative agency Altogether has
smashed its two-year target in the
first 12 months of trading and has
taken on another designer, thanks
to winning new regional and
national clients.

The Newcastle-based company was
founded last year by award-winning
team Sarah Tempest and Michael
Sutton. Since then Altogether has
picked up a raft of new projects with
clients including Newcastle United
Football Club, Northern Powergrid,
Newcastle  University, Naylor's
Surveyors, and recently a vision
development project with one of

the region’s leading independent
schools, RGS.

Based at Baltic 39 in Newcastle's
High Bridge, Altogether specialises
in brand, print and digital
communications. Using the team’s
combined  experience and its
skill set of strategy, creative and
illustration, the team brings even
the most challenging project to
life in a way that resonates with
the audience. The directors believe
this combination of expertise and
chemistry within the creative team
is behind much of its success over
the last year.

DIGITAL DESIGN AGENCY JUMP CELEBRATE 10 YEAR ANNIVERSARY

Founded by Lucy Batley and Robert Brown back in
early 2007, JUMP who are this year celebrating their
10th anniversary, are a digital and creative agency
providing branding and design solutions to a range of
businesses across the North East and beyond. Their
celebrations follow Lucy’s recent appointment as
Ambassador for Creative and Digital for the Institute
of Directors (loD’s) regional committee.

Based at Milburn House on Dean Street in Newcastle,
the once team of 6 has grown steadily over the years

CARGO

to a strong group of 20, consisting of a mix of designers,
developers and support staff.

A design and digital agency
that focuses on delivery

Offering a range of services under one roof across brand,
design, web and digital, the team pride themselves on
being able to deliver bespoke solutions to clients.

To support JUMP’s ongoing expansion, the team is taking
on larger office space within Milburn House and will be
looking to make a range of new appointments over the
next 12 months.
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SWITCHED ON

Filament's PR and Communications Director Scoops National Award

When it comes to knowing a thing or two about putting our
clients in the spotlight so they shine above and beyond their
competition, we really are a bunch of bright sparks.

In fact, our PR and Communications Director, Anne-Marie Lacey, is
making a name for herself as a leading light in the industry, after
beating hundreds of entries from across the UK to be named
the Chartered Institute of Public Relations’ Outstanding Young
Communicator of the Year at the National Excellence Awards 2017.

The judges described her as being the epitome of an all-rounder and
commented on the quality results she delivers for our clients. It's
safe to say Anne-Marie is certainly switched on, helping the people
we work with to communicate their key messages with the right
people, at the right time and in the right way.

But of course, it's not just about being seen and heard. It's about
using the opportunities PR done properly presents to achieve tangible
business benefits. That's what we do. We've recently worked on a
campaign with a client to increase footfall to an inaugural event in
Durham City. Through Anne-Marie’s know-how and the super skilled
team supporting her, the results have been staggering.

With over 50 pieces of media coverage gained including slots on
the evening regional news plus six pieces of national coverage across
print and online, along with over half a million people engaged over
social media, the event was a bumper success. During the course of
the event, thanks to our integrated approach to PR and marketing
communications, Durham was jam-packed with over 10,000 extra
visitors to the City — an increase in footfall of over 8%.

So, when it comes to being switched on about using PR, you really
don’t need to look much further than Filament PR.

www.filamentpr.co.uk

Digital Marketing

Real Opportunities Actual Qesults

We utilise both proven and cutting-edge digital marketing techniques and strategies to
deliver Real Opportunities With Actual Results for our clients.

PPC Management SEO Consultancy and Management Digital Journey Planning
Hubspot Management  Digital Marketing Consultancy




SarahHallConsulting

PR and marketing that builds profiles and profits

Sarah Hall Consulting Ltd.

m: 07702 162 704

t: 0191 659 7072

e: sarah@sarahhallconsulting.co.uk
w: sarahhallconsulting.co.uk
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A DAY IN THE LIFE OF HIGHLIGHTS PR

Keith Newman is MD of Highlights PR.

Today, my morning starts very early as I'm up at 5.30am to attend a business networking meeting. Here,
I'll meet with colleagues, find out how | can help them to grow their business and receive reciprocal help
and advice from them too. By 8.30am I'm back on the road to the office.

My office is quite unique, it's a boat berthed
on the River Tyne. I've always had a passion for
boats so combining my love of the river with a
practical and unusual workspace is quirky and a
great place to meet clients.

After managing work for my social media clients, |
make a few calls to radio presenters and journalists
to see if they need any experts for interviews. |
have a new service called RADAR where | look out
for opportunities for the people who have signed
up to this very inexpensive service. So far, it's
proving to be very popular both with my clients
and my media contacts.

My first client meeting of the day is with Health
Watch Gateshead. They are recruiting volunteer
members for their committee and need a press
release. I've thought about this and realised that
the newspapers aren’t going to be too interested in
this story. My solution is for the team to write and
sing a song asking for volunteers. Once practised,
the song (to the tune of the Blaydon Races) comes
to life in a short video for social media distribution.
It later appeared on BBC radio and attracted a
good number of potential volunteers. You can view

it here: highlightspr.co.uk/blaydon-races-inspires-
call-to-action-to-health-group/

The rest of the morning is spent completing press
releases and issuing to the media before preparing
for tomorrow’s media training course for small
businesses. | hold these intimate (4 people max)
sessions at Radio Northumberland’s studio every
month. It's a great way of building up confidence
in a very safe environment.

My afternoon is spent with my clients Red Maple
who have just moved to a wonderful rural setting
near to the Roman Wall. My brief is to highlight

their green credentials as well as their expertise in
technology and cyber security. My interviews take
about an hour as | love to really find out about
their business and to look for angles that others
may perhaps miss.

Then it's a quick visit back to the boat to meet up
with Ray Laidlaw from the Sunday for Sammy Trust
to discuss PR for the February show at the Metro
Radio Arena in Newcastle. Despite it being many
months away, the show sells out very quickly and
my job is to make sure that everyone knows the
date (Feb 18th 2018) and to keep the charity in
the public’s eye by coming up with stories for the
media. It's great fun and | get to work with some
lovely people too.

Last call tonight is a working tea as | discuss the
next story for The Harbour View Fish Restaurant in
Seaton Sluice with the owner. | love going there as
the fish is the size of a whale and it tastes fantastic
too.

So, from Blaydon Races to giant fishes and
celebrities to circuitry my day is never the same
twice. I've a passion for PR and I'd love to share it
with your business too.

For an informal no obligation chat, come and have a coffee on board Highlights.
Call Keith on 07814 397951 or email Keith@highlightspr.co.uk www.highlightspr.co.uk
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MEDIA INSIGHT

IS YOUR BUSINESS READY FOR GDPR?

With GDPR (General Data Protection Regulation) being enforced across
Europe by May 2018, change is certainly on the horizon. Designed to tighten
the collection, use and retention of consumer data, the new legislation will
affect businesses of all sizes irrespective of industry or sector and we all
need to be ready.

As marketers and brand specialists exposed to a vast array of client information
and databases, it's important that we stay ahead of the curve to avoid potential
pitfalls and the hefty fines that may ensue for incorrect or misuse of data.
The most critical thing is for organisations to be able to demonstrate to the
regulator that they have done their best to comply with the requirements of
GDPR.

It's not all doom and gloom however as conversely this does present an
opportunity for marketers and businesses to build trust with customers by
obtaining consent and opt ins for communications. Consumers will also
have the right to withdraw consent at any time with companies required to
demonstrate the measures they have taken to fulfil this request.

Introducing GDPR Portal for small businesses

There is certainly a lot to navigate to understand the implications of GDPR
with every business benefiting from varying levels of support and resource
depending on their size and scale. Luckily help is at hand! We were recently
asked to help create a brand identity and online presence for a new website
called GDPR Portal that will be launching soon.

Created by IT specialist Ben Grey from GMA Consulting, the highly innovative
cloud-based portal is a user friendly and cost effective solution that will help
small businesses comply with GDPR requirements. Based on a subscription
model, for a small monthly fee, the software provides a suite of useful tools,
that enable businesses to record and share important data, thus helping them

_

avoid some of the hefty fines that may be imposed on them through non-
compliance. Put simply, the portal is an easy to use tool, guiding the user
through a step by step process to help them stay on track with requirements.

Sarah McCrady, Co-founder and Design Director at Absolute Agency said; “We
were delighted to be learn about the benefits of GDPR Portal and are looking
forward to signing up as a user. It's going to be a real benefit for SME’s in the
North East and will certainly help take away the pain when navigating this
new legislative mine-field. We have a responsibility as marketers and brand
specialists to stay ahead of the curve and we know the portal will help us
achieve that.”

Sarah McCrady is Co-founder and Design Director at Absolute Agency: www.absolute-agency.co.uk Email: sarah@absolute-agency.co.uk
Tel: 0191 499 8458. Find out more information about GDPR Portal online www.gdpr-portal.com

Twitter: @gdpr_portal or contact Ben Grey on ben@gdpr-portal.com

CPD - GOING BACK TO STUDYING,

WHAT IS THE REALITY?

Almost all nesma students are working and
learning, and with the new academic term fast
approaching in July, | thought I'd give some
candid advice to those who are looking to study
with us this year.

It goes without saying that time management is
critical, but we are not just talking about studying,
here, are we? Our students are likely to be juggling
family, friends and a busy job, which may involve
travel, as well as social commitments like weddings
and things to add into the mix.

But with our latest pass rate for CIM qualifications
at 98%, our students have proven time and time
again it’s all possible and nesma tutors are brilliant
at helping you to achieve that balance. To the
extent that we may even advise you to take the
dog for a walk after a phone tutorial on a Saturday
morning!

All our students have an incentive to succeed
whether it has been funded by their employer or
they have funded themselves. As one alumnus
commented, “Blood sweat and tears all worth it!”

There’s no doubt that studying while working

requires a good level of planning and prioritisation,
and that includes looking after yourself too, with
healthy eating and plenty of sleep. (Although we
are also known by some as the ‘Biscuit Club'!).

You need to give yourself time to get back into the
zone, and that may take longer than you think. A
lot of our students talk about the chance to meet
and connect with other marketers being almost as
useful as the qualification itself.

Make no mistake qualification demands are on
the rise but this important decision should not be
taken lightly.

To complete your course, you're going to have
to work harder and smarter which gives you
great discipline for your future career. And the
knowledge, skills, contacts and friends you have
made along the way are just as rewarding as the
final qualification on your CV.

However, please take note employers, there is little
value in having employees who have developed
their own skills, if no use is made of those skills
back at the ranch.

Veronica Swindale
Founder and Director at nesma
A Jorth East Sales and Marketing Academy

Whether it's working on your current skill set or exploring a new area of expertise nesma has all your marketing and communication know-how

covered. www.nesma.co.uk hello@nesma.co.uk
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MEDIA INSIGHT

SEO ISN'T DEAD, DESPITE WHAT
YOU MIGHT HAVE HEARD

Full service marketing, advertising and digital agency The Works have recently added search engine
optimisation (SEO), PPC and social media management to their digital service portfolio.
Here, they discuss why they believe SEO isn't dead despite what some people say, and the
impact good optimisation can have on your business.

SEO is the technique of ensuring your website
and the pages on your site are accessible to a
search engine. If done right, it means that when
someone searches for a given term on the likes
of Google or Bing, they will see you and your
website in the results, if any pages on your site
are relevant to what they've searched for.

Good SEO is one of the best marketing tactics a
company looking to increase their online visibility
can use as it ensures your site or page is one of
the first results a person will see- nobody has time
to scroll through pages of results when trying
to find something, so it could be the difference
between someone ultimately choosing you or your
competitor.

Nevertheless, how many times in the past year
have you heard or read something that said, 'SEO
is dead?’ A quick Google search will bring up
thousands of results spreading the myth that SEO
is irrelevant. Ironic, isn't it? The people who started
that myth to get more people to click through to

their ‘fake news’ articles have proven that SEO
is anything but dead. Yes, SEO and the way the
process is carried out is now different (there’s no
more keyword full hidden text on websites or paid-
for backlinks which can lead to penalties), but the
outcomes remain the same- the higher you are
in the search results, the more visibility you have,
therefore, the more chance you have of increasing
your web traffic.

Good SEO is a very technical process, but is
something every website should be doing as
standard. Google are constantly working to
improve their algorithm to ensure the results
you see on their engines daily are as relevant as
they can be, but SEO is about more than just
keyword rankings, although undoubtedly, they're
an important part. To ensure you climb through
the rankings, you must also ensure your website is
kept up-to-date with timely, high-quality content.