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Some external assistance never goes amiss when you’re
challenged by aggressive competition. So if you’re all at sea,

facing your very own monsters of the deep, why not get in touch
with a Newcastle-based agency that’s been helping a wide range

of international, national and regional clients since 1999.
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Great benefits  
to help your  

business grow.

At Quorum we love potential.  

Sure we do big business,  

but business gets really exciting 

when it’s just about to fly.  

At Qeleven, we’re really big into 

small to medium enterprises. 

Suddenly small is the new big  

just waiting to grow.

NEWCASTLE

www.quorumbp.co.uk/space

The newly created Qeleven provides high quality Grade A office 

space. Suites that can accommodate upwards of 5 people  

are available now and located only 10 mins from the city centre!

Your business 
future proofed 
at Quorum.

Fully equipped 
meeting rooms and 
concierge services

Lease flexibility

Award winning public 
transport and plenty  

of parking

Excellent IT 
infrastructure

Quorum community 
with amenities,  

free events and sports

Only 10 mins from the 
heart of the City

Recruit and retain the 
best talent
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Welcome to the October edition of Northern Insight 

Writing this in the afterglow of a visit to Close House for the British Masters.  
What a fantastic event to host in the North East and great to see so many of the worlds best 

golfers in the region.

For this month its fair to say we have teed up another bumper edition with all of those essential 
ingredients that Northern Insight has become renowned for.

Our cover star is Margaret Coates, Headteacher of Newcastle Preparatory School who looks at 
what an NPS education entails.

Look out for our 8 page feature on the recent Asian Business Connexions Power of 8 dinner 
which I was fortunate to attend and experience an evening of fun, celebration and success.

We also make a return visit to Hotel Indigo for our Business Lunch slot  
and weren’t disappointed.

In summary another issue to be proud of. We hope you enjoy it.

Thank you for your continued support. Till next month.

Michael Grahamslaw, Publisher
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THE MEDIA PLANNING & BUYING SPECIALISTS
www.mikelynchadvertising.co.uk

It pays to advertise...

...but you have to do it with the right people.

1996 2017

Budding entrepreneurs aged 16-24 who are 
looking to turn an idea into a business are being 
invited to join a free Newcastle enterprise 
programme. Recruitment is now underway for 
Business Sparks, an innovative short course run 
by Reviving the Heart of the West End (RHWE).

Spaces are available for up to 30 people who would 
like to work with business advisers and business 
mentors to receive help and guidance on how to 
start a business.

Hannah Morrow, Development Officer at Business 
Sparks, explained: “We offer local people practical, 
hands-on advice and support. Our informal and 
relaxed workshops run every week, and we can 
even provide access to free office space, events, 
mentors and a start-up grant.”

During the course, a series of workshops on 
marketing, finance, research, sales, and social 
media take place. With this, Business Sparks has 
already helped over 100 young people complete 
the course, starting up 15 businesses.

A recent success was Paradice Clothing, a new 
online clothing brand established by brother and 

sister team James and Nikki Boyle. The business 
sells T-shirts, shirts and trousers, which all include 
Paradice’s trademark dice motif. As well as business 
support, Business Sparks facilitated mentoring from 
Julie Blackie, a director behind the hugely successful 
North East clothing retailer Pink Boutique.

Nikki said: “Business Sparks has been running 
for many years now and the team has lots of 

experience helping young people like us to start our 
own business. The experience has been fantastic 
and we have learned so much that is now helping 
us with our own business.”

Anybody interested is asked to email Hannah 
and the team at business.sparks@rhwe.org or 
call her on 0191 226 7300 to find out more 
about what’s involved and how to register.

RECRUITING 
BUSINESS 

SPARKS  
TO TURN IDEAS 
INTO REALITY

International design practice Ryder Architecture, 
leading north east law firm Muckle LLP and 
leading wealth manager Brewin Dolphin have 
joined forces for a special event to help raise 
funds for the Doddie Weir‘5 Discretionary Trust 
and The Newcastle United Foundation.

Oktoberfest, which will be held on 19th October at 
Wylam Brewery, will see all proceeds from tickets 
and fundraising go directly to the two charities. The 
Doddie’5 Trust was set up by international rugby 
star Doddie Weir following his recent diagnosis, 
in order to raise funds for research into a cure for 
Motor Neurone Disease.

The Newcastle United Foundation, which has 
improved the lives of almost 50,000 people in 
the local community across its football, school 
and community programmes, announced exciting 
plans earlier in the year to create a new purpose-
built community centre, designed by Ryder, on the 
existing site at Murray House.

Olympic gold medallist Jonathan Edwards CBE, 
Patron of the Newcastle United Foundation, said: 
“This is a fantastic gesture by these businesses. I 

am personally thrilled they have chosen to support 
research into Motor Neurone Disease through the 
Doddie Weir‘5 Trust, along with helping to raise 
funds for our Foundation for the work we are doing 
to support sports development in the community 

and schools across the north east.”

The event organisers are aiming to build on 
last year’s success which raised £7000 for local 
charities and welcomed over 550 professionals 
from the north east business community.

LEADING BUSINESSES LINE UP TO RAISE VITAL FUNDS FOR CHARITY
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Give us your advertising budget. Get some change.

Our expertise will help make a difference to yours.

1996 2017

HEALTH SPECIALIST PREMIERES 
INNOVATIVE NEW TREATMENT

North East health specialist Newcastle Premier Health has partnered 
with the London Psychiatry Centre, a leading national centre of 
excellence, to offer an innovative treatment for depression. Newcastle 
Premier Health is now offering repetitive Transcranial Magnetic 
Stimulation (rTMS), which has been approved by The National Institute 
for Health and Care Excellence (NICE).

The treatment, which is not widely available in the UK, influences electrical 
brain by safely penetrating the scalp and skull without pain, in order to 
create new activity in targeted brain cells. As such, it can selectively alter 
activity in concentrated areas of the brain, bringing about desired effects 
that have been shown to be effective in treating a variety of mental health 
problems.

Established in 2013, Newcastle Premier Health is a leading provider of 
medical services in the North East and offers a one stop shop to businesses 
and individuals for occupational health and wellbeing, travel medicine and 
primary health care. 

Dr Alex O’Neil Kerr, from the Royal College of Psychiatrists, reportedly 
commented that 30% of patients who receive rTMS are symptom free after 
the treatment. An alternative to antidepressants, the treatment is carried out 
using state-of-the art equipment in sessions which last approximately 35-40 
minutes and are given each day for five days a week, for 4-6 weeks.

In line with the introduction of rTMS, Newcastle Premier Health has appointed 
Kerry Reay as mental health nurse. Kerry brings with her extensive experience 
including over 16 years working within nursing.

Mark Philpott, Business Director at Newcastle Premier Health, said: “The 
London Psychiatry Centre is at the forefront of rTMS and has developed and 
researched protocols for its delivery with exceptionally high levels of efficacy. 
We are delighted to be working with them to offer our patients this effective 
and safe intervention to help overcome depression.”

BALDWINS ACCOUNTANTS 
CEMENTS NORTH EAST PRESENCE 

One of the UK’s fastest growing accountancy firms is cementing its north 
east presence a year after acquiring its first office in the region.

Baldwins Accountants, with 45 offices and over 1250 staff, will celebrate its 
successful first year in the North East by giving all of its regional offices a fresh 
new look in line with the Baldwins brand.

Over the last 12 months the dynamic accountancy practice acquired Rowlands 
Accountants, Evolution LLP, Alnwick Accountants and many more. The 
acquisitions mean Baldwins now boasts a presence in many north east 
areas including Alnwick, Durham and Jesmond, with over 300 employees 
throughout the region.

Throughout its expansion, the Company has made a number of appointments 
and internal promotions at all levels across the region, as well as forming a 
North East board made up of Regional Directors Martin Barber, Andrew Little 
and Dawn Walton.

GRADVERT HITS THE RIGHT 
NOTE WITH CONCERTO GROUP 

CONTRACT WIN
Hospitality events company The Concerto Group has appointed Gradvert 
to deliver a bespoke training solution.

The Concerto Group is one of the UK’s leading hospitality and events 
businesses, comprising over 16 services and divisions, with seven offices and 
over 120 full-time staff. Concerto provides lifestyle events and experiences 
through one point of contact, offering everything from event management to 
venues and bespoke catering. 

Gradvert’s role is to provide a commercial account management programme 
that will build on Concerto’s existing sales skills and provide them with the 
tools and confidence that will help them deliver exceptional customer service 
and build long-term client relationships.

Headquartered in Newcastle, with offices in the West Midlands and London, 
Gradvert provides bespoke business skill and management development 
programmes to help organisations attract, develop and retain top talent. The 
company also offers a full range of graduate services throughout the UK.

fall in        with your intranet
Valo intranet is easy to use, quick to deploy and beautiful to look at.

Find out how Synergi can supercharge your intranet.



Did you always envisage a career within education?

Yes very much so. I was very fortunate to enjoy school and from 
an early age wanted to be a Headteacher and make a significant 
difference by helping to shape children.

What will this new school year bring?

Lots of excitement and opportunity. We were proud to recently 
open our new library "The Trove" which is a reading facility 
literally full of treasure. Pupils will also benefit from a new 
outdoor learning experience in our 'forest school' and we will 
be developing a multi sensory garden, a faith garden and an 
allotment.

Our new catering manager and team are also looking forward to 
hosting a parents supper.

What have been your major acheivements  
whilst at the school?

We have refurbished the entire school and created a warm 
environment where children are happy within a wonderful 
community of staff and parents.

How does an education at NPS prepare students for  
upper school enrolment?

We offer a very robust learning environment where pupils 
are given opportunities to do everything including music, art, 
drama, sports and outdoor activities which ensure a full all round 
education and great preparation for the senior school challenges 
ahead.

What can prospective parents expect?

A very exciting, very friendly environment with fantastic 
individual care for each pupil.

For an institution steeped in history, NPS is very much a 
forward thinking school. Can you tell us more?

One of the keys to our success is the ability to continually evolve 
and prepare our pupils for the challenges of an ever changing 
world. We utilise up to date resources to help with this.

How have developments in ICT affected learning?

It undoubtedly has helped both the teaching and learning 
process enormously. We have over 100 ipads in school and pupils 
learn to program, scan and tap into anything. 

How much of an emphasis is there on  
extra-curricular activities?

A huge amount. Pupils get involved in a wide variety of sports, 
we have a passionate group of chess players, art clubs and a 
prolific music department. And much much more!

What changes have you seen in education, and what 
changes would you like to see going forward?

Learning has became so accessible. I believe in a creative way of 
approaching things and teaching individuals instead of a "one 
size fits all" approach.

Summarise an NPS education in one sentence?

Forward looking, challenging and nurturing.

How can I arrange a visit?

Visitors are always welcome and visits can be arranged via 
telephone, email or our website. 

We have a tremendous team and would love to show you how 
we can inspire your child to love learning. 

PREP FOR SUCCESS
Situated in Jesmond, Newcastle Preparatory School is the only  

independent preparatory school in Tyneside which specialises in the education  
of children from 3-11 years of age. At the beginning of a new school year,  

Michael Grahamslaw caught up with Headteacher Margaret Coates to learn  
more about what an NPS education entails.

For further information visit the website www.newcastleprepschool.org.uk
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Find out more - book a place - email Linda@exclusivebusiness.net 

Diary Date:  Monday 27th November - Speaker Simon August of 2XS Films Ltd  
Director/Senior Cameraman at 2XS Films Ltd. Adventure & Motor Sports Specialist

In order to excel you must love what you do

I N S P I R I N G  C O N V E R S AT I O N  O V E R  A  F I N E  L U N C H 

Booking now for Monday 30th October

www.exclusivebusiness.net www.northern-insight.co.uk

Venue - The Crowne Plaza, Stephenson Quarter, Newcastle upon Tyne 

Date - Monday 30th October, 12 noon     Price - £35pp to include a two-course lunch and coffee

Thank you to 
our sponsor

Speaker - Chris Paton – MD Quirk Solutions – Building a team to cope with complexity 
Chris Paton is one of the UK’s premier exponents of Business Wargaming. He served as a Lieutenant Colonal in Afghanistan and with Quirk Solutions has worked 

with Downing Street, Shell and Waitrose. Chris delivers Wargames as a highly effective approach to stress testing and evaluating plans before committing 
resources to action. He is a hugely engaging speaker, sought after world wide and we are very privileged to have him join us in November.

Thank you to our sponsor The Aurea Partnership and all who attended our first Busuness Lunch Club at the Crown Plaza 25th 
September. Charlie Hoult delivered an engaging and entertaining talk, answering many questions with great aplomb!

B U S I N E S S M A G A Z I N E

& I N S I G H T
NORTHERN
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Are you joining us for lunch on  
the 30th October?

You should be!

Exclusive Business in partnership with Michael Grahamslaw,  
Owner, Northern Insight Magazine would like to thank 

for their sponsorship of our business lunch club

for more details visit: www.exclusivebusiness.net or to book a place - email Linda@exclusivebusiness.net

Diary Date:  Monday 27th November - Speaker Simon August of 2XS Films Ltd  
Director/Senior Cameraman at 2XS Films Ltd. Adventure & Motor Sports Specialist

In order to excel you must love what you do
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NEW ACCOUNT EXECUTIVE 
FOR SILVER BULLET

Silver Bullet Marketing has recently appointed 
Jennifer Macdonald as Account Executive. 

A Media, Culture and Society graduate from 
Northumbria University, 23-year-old Jen, from 
Allenheads, Northumberland, has a wealth of 
experience in public relations and communications. 
Jen’s previous roles include local PR companies 
and video production company First AV, where 
she acquired additional knowledge in marketing 
and digital industries. Her experience also includes 
hospitality in the rural sports sector where she 
provided service for some of the most prestigious 
businessmen in the country. 

Jen commented: “I was delighted to be offered a 
job working with some very skilled individuals who 
have such an impressive track record and loyal client 
base. I’m very excited to get involved in a well-
established company and hope to bring my own 
skills to the business. It’s a fantastic opportunity 
to learn new marketing skills from a team working 
within a wide variety of different sectors.”

Newcastle-based wealth management firm Broad Chare Partners has appointed Christopher Straker 
as Financial Planner and Lois Prest as Marketing Executive, as part of its ambitious growth plans.  

Established in 2006, Broad Chare Partners specialises in delivering face-to-face wealth management 
advice to individuals, trustees and businesses. Services include protection, investment and inheritance tax 
planning, profit extraction and succession planning.

Chris will be responsible for advising individuals and businesses on their financial planning. This will 
include retirement planning, investment planning and cash management. Chris has previously worked at 
Northern Rock and Leeds Building Society, and is a member of The Chartered Insurance Institute and the 
North-East Chamber of Commerce. 

Lois, who graduated from Newcastle University with BA Hons Media, Communication and Cultural 
Studies, has experience in search engine optimisation, Google Analytics, event organisation and content 
writing. She will be responsible for implementing marketing strategies and campaigns, through both print 
and digital channels.

WEALTH MANAGEMENT FIRM 
STRENGTHENS ITS TEAM WITH TWO 

APPOINTMENTS

600-year-old Durham School has appointed former 
pupil Rob Ribchester, of Ribchesters Chartered 
Accountants, as its new Chair of Governors. Rob will 
lead the multi-talented Board, which encourages 
young people to achieve their full potential and 
develop ‘confidence for life’, the school’s guiding 
principle.

Mr Ribchester has been a member of the Board of 
Governors for three years. Following his time at Durham 
School, Rob read Economics at Edinburgh University and 
went on to achieve a Masters in Finance at Durham 
University.

He began his career at Deloitte in London, where he 
qualified as a Chartered Accountant, before returning 
to the North East in 2009 to join Durham based 
Ribchesters, where he advises clients throughout the UK.

Mr Ribchester said: “I am delighted and honoured to 
become Chair of Governors. I hope that my experience, 
together with that of my fellow Governors, will help 
build on the school’s prestigious history.”

PRESTIGIOUS SCHOOL APPOINTS  
NEW CHAIR OF GOVERNORS

RMT Accountants & Business Advisors is ready to 
build on another successful year after making a raft 
of new appointments across the practice.

The independent firm has added six new people to its 
Gosforth-based team in response to new client wins 
across all areas of the business, and especially within 
its Healthcare and Outsourcing operations.

Two new recruits have joined the RMT Healthcare 
team, which is acknowledged as one of the UK’s 
leading specialist medical and healthcare accountancy 
practices, and has the largest dedicated team outside 
of London.

Richie Walker has joined the healthcare tax team, 
while Rehan Shafiq is now working in its accounts 
team.

Elsewhere in the business, Joanne Lumley has taken up 
an accounts senior post within the RMT accounts team, 
alongside Shabaz Askary, while Lyndsey McKenna has 
joined its Corporate Tax team and Helen Watson is 
now part of the firm's fast-growing outsourcing team.

BUSINESS GROWTH LEADS TO SIX NEW RECRUITS FOR RMT ACCOUNTANTS



Then the game changed. The skills of the lone 
wolf didn’t fit what had become a team game. You 
moved from ‘start up’ to ‘scale up’ and the rules 
of engagement were different. The exact skills 
that created your success are now the ones that 
are holding you back.

‘On vs in’ the business

In my experience of working with SMEs one of the 
greatest challenges is that business owners are time 
and resource poor and spend most of their time 
meeting the current needs of the business. They 
thrive on doing and making things happen. Planning 
is something that’s done only when they can find 
the time.

Create a plan

Force yourself to take a step back and start to think 
about the end goal. Hop off the treadmill and pause 
for reflection. Where are you now, where do you want 
to be and how are you going to get there? Using 
simple planning tools and diagnosis you can create 
a roadmap that will support the next stages of your 
growth journey. In our fast changing world you need 
to be agile and ruthless in your prioritisation. Focus 
on what will have the greatest impact now whilst 

moving you closer to your ultimate goal. A plan will 
allow you to spend more time on the ‘important’ 
stuff and lessen the ‘urgent!’

Engage your team

Ever felt that your team are just turning up, going 
through the motions? Do they know why they are 
turning up? What is the vision and mission? 

When was the last time you sat down with your 
senior managers to discuss the plans for the business? 
You might be surprised what you learn. Their ‘buy in’ 
and expertise is critical to the successful design and 
delivery of any growth plan. When you start to map 
out the future journey you may also need to re-
evaluate the people on the bus! 

What gets measured gets done

Plans need to live in the business. The strategic goals 
of the business need to be embedded in the day to 
day processes and personal objectives. All businesses 
have critical success factors. Do you know yours? 
How are you measuring progress? Are you focused 
on ‘nice to dos’ or things that will make a real 
difference to the bottom line or to your customer 
experience?

Do I need support?

Have you got the skills to get the most out of your 
team and manage the doing? What are your true 
strengths and what are your development needs?

Having made a commitment to spend some time on 
strategy where do you go for support?  Getting an 
external view can be invaluable. We all develop blind 
spots and need to be challenged. There are plenty of 
advisers, consultants and networks but with limited 
time sometimes the best option is to find a business 
growth partner to help guide you through the myriad 
of options and ensure the solution is tailored to fit. 
Management theory is great but application and 
delivery is what makes the difference.

Mentoring is growing in popularity – someone who 
has been on a similar journey, understands your 
challenges, an impartial view, a confidant who you 
can trust. The North East LEP (www.nelep.co.uk) run 
a mentoring programme where you can work with a 
mentor and the only cost is your time.

Successful growth means a change in mindset, 
adopting different ways of working, a more 
robust plan but more than anything else it means 
identifying where you can add the most value and 
letting others do the rest!

Andrew Silver is the owner of 360 Growth Partners who identify, coordinate and make the adjustments businesses need to accelerate growth.  
For more information go to www.360growthpartners.co.uk or e-mail start@360growthpartners.co.uk

FROM START UP TO SCALE UP…AND BEYOND

It started with an idea, some skills undoubtedly, determination and a great ability to make  
things happen by doing it all. Sales and profits grew exponentially and life was great!

B U S I N E S S  I N S I G H T

13

A
ndrew

 Silver



Commercial Law firm Square One Law and RMT 
Accountants & Business Advisors advised Grid, 
on its most recent £500,000 private investment 
which brings the total it has secured over the 
past three years to over £1.8 million. 

It comes at a time when Grid is beginning to deliver 
its £1.1million Innovate UK funded Kerb Virtual 
Parking Bay Solution (Kerb VPS) Project. This will 
see Grid applying innovative technology-led, 
web-based solutions to manage poor air quality 
hotspots across cities, incentivise the use of cleaner 
delivery vehicles and improve traffic flow in cities. 

Kerb VPS, is a virtual loading bay technology 
designed by Grid which allows delivery companies 
and hauliers to pay for timeslots to load or unload 
on restricted inner city kerb space whilst giving 
local authorities more control over traffic flow in 
urban areas.  

Neil Herron, founder of Grid, said: “Virtual loading 
bays and intelligent management of inner city 
kerb space are key tools in the fight to reduce city 
air pollution and we are delighted that they are 
mentioned directly in the Air Quality Action Plan 
recently published by the London Mayor. The roll 
out of Kerb VPS technology will help London’s 
boroughs directly manage their air quality by 
deciding on the fee and the locations to be used to 

prioritise low-emission vehicles, encourage activity 
in off-peak periods and improve traffic flow.”

The roll out of virtual loading bays in London 
is part of the UK’s move towards cleaner cities, 
which includes the Government’s recent policy 
announcement to end the sale of new petrol and 
diesel cars after 2040.  The plan, to tackle rising 
levels of nitrogen oxide that are posing a major risk 
to public health, also includes encouraging local 
authorities to clean up air quality along some of 
the most polluted roads in the UK.

Grid has developed various other technologies 
which aim to push the concept of smarter cities by 

providing tools to those living and working in cities 
that enable them to access an interconnected 
environment. As a result of the IP that Grid has 
developed and applied to practical solutions it was 
recently ranked 15th in the Intellectual Property 
League Table 2017.

John Hammill, corporate partner at Square One 
Law, said: “Having worked with Grid Smarter Cities 
for the past four years we have seen growing 
interest from investors who have been impressed 
by its team’s well executed approach to complex 
issues within areas such as rail, fuel and freight 
optimization. This latest round of fundraising will 
play an important role proving the benefits of Kerb 
VPS solution through detailed data and operational 
analysis for dissemination into the wider 
marketplace both in the UK and internationally.”

Stephen Slater, Director of Commercial Services 
at RMT, said: “Proactive management of our cities 
is an essential component of reducing traffic 
congestion and pollution levels, and Kerb VPS offers 
a flexible, efficient way of achieving these goals.  
The confidence this latest investment expresses in 
the system's potential is clear, and we're excited 
to be playing our part in facilitating the wider 
implementation of technology developed here in 
the North East"

SUNDERLAND FIRM TO PLAY KEY ROLE IN REDUCING 
LONDON AIR POLLUTION

Sunderland based company Grid Smarter Cities is to play a major role in the UK’s commitment  
to improve city air quality following its latest round of fundraising. 

www.r-m-t.co.uk
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Small and medium sized tech businesses have 
been able to tap into the quality graduates 
coming out of the universities and colleges of 
the region. It is a heady mix that looks to a bright 
future for similar businesses in the region. We 
have seen from the likes of Silicon Valley and 
Singapore that once tech companies begin in an 
area then more are attracted to it in the future. 
The North East of England is a place where more 
tech startups will be bound to surface in the next 
few years.

All of this takes money. From the government 
initiative known as the Northern Powerhouse 
to the individual investments made by startup 
owners, this cash has to come from somewhere. 
There is still a stall in appetite from the major 
banks to lend to fledgling companies, particularly 
in such a high-risk industry, so tech companies are 
having to look in other places for the money that 
will allow them to

     build a client base
     market their product or service to the world
     get on a solid footing

There are different avenues that will allow the small 
or medium business to raise the capital needed to 
start off on the right foot.

There are diverse ways to raise capital

As already mentioned, there is a reluctance from 
High Street banks to lend to startup businesses. A 
solid business plan and some form of collateral will 
make this more possible, but doesn’t always cut 

the mustard. Speak to Harlands about the way we 
advise high-growth business and how this can help 
you secure funding.

Using funding agencies has become more popular 
over recent years with the rise of the internet 
making these opportunities more widely known. 
Agencies such as Innovation North East and others 
can give the tech startup advice as well as access 
to funding. These modern agencies do more than 
provide the cold hard cash needed to start a 
business, such as –

      Share best practice from other similar 
businesses

     Provide access to support structures
     Facilitate learning and development

All of this is vital to add to the sold base a tech 
startup might have. In every business, we add more 
skills to what we do each day.

Crowdfunding has been on the lips of every tech 
startup at one point or another. Sites such as 
Crowdfunder find mainly silent partners swap some 
of their cash for some of your equity. You may find 
professional or speculative investors this way and 
they are generally looking for a business that will 
generate a return after a certain number of years.

But what about generating money without going 
to the bank or having to pay it back? Does such an 
opportunity exist?

Have you thought about R&D tax credits?

There is a way of generating some of the money 

you need for investment on the basis of the money 
already spent. This is known as R&D tax credits – 
a government scheme to promote investment in 
business.

At Harlands, we are the North East experts in R&D 
tax credits. We deal with many companies who 
have already spent money on –

     Developing a new product
     Designing bespoke software for a client
     Testing their processes of work

The government wants UK business to be leaner, 
faster and more productive through investment 
in technology and procedures. But if you look at 
R&D tax credits proactively instead of reactively 
then you can offset a large part of the cost of a 
project from the outset. Rather than working away 
and then looking into a claim, why not factor it into 
your planning?

R&D tax credits can make a massive difference to 
the way that you fund your future business. Many 
of the people we work with build it into their 
business plan. They know what their expenditure 
will be on research and therefore know what they 
will get back from HMRC.

We partner North East tech companies to 
submit successful R&D tax claims. We offer a free 
consultation and a no-win, no-fee service as well as 
a 100% success rate with the tax man. Speak to us 
today and find out how making R&D tax a part of 
your business plan might just be the smartest thing 
you do this year.

HOW DO NORTH EAST TECH COMPANIES GET  
THEIR HANDS ON INVESTMENT

B U S I N E S S  I N S I G H T
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www.harlandsaccountants.co.uk

The North East of England has grown into a tech hotspot over the last few years as  
more space has been made available to go with the talent that undoubtedly lies in the area,  

such as Campus North in Newcastle. 

Joanne W
arren



JOIN A CLUB  
ON THE RISE

WE’RE ENTERING A NEW, EXCITING ERA AT KINGSTON PARK.
Whether you’re looking for informal exclusivity, a family day out, the chance to mix 
business with pleasure or simply want to enjoy the best views of the action, with 
packages starting from just £1360 + VAT, you’ll find your perfect perch at the Falcons.

Newcastle Falcons | Kingston Park | Brunton Road | Kenton Bank Foot | Newcastle upon Tyne | NE13 8AF

WWW.NEWCASTLEFALCONS.CO.UK  |  0191 214 2892
Match bundle deals and single match packages are also available.



Headed up by Dr Emma Black, Cascade Cash 
Management is an independent and transparent 
service that generates enhanced cash returns and 
increased protection on deposits. The company 
is going from strength to strength.  

The now eleven strong team is made up of 
financial experts and economists, all of whom 
have a expertise in getting the best returns from 
cash deposits. The latest to join is 23-year-old Luke 
Roberts.

Luke has joined the team whilst studying at 
Northumbria University. Currently in his second 
year, Luke has a passion for Economics and is 
getting a foot in ahead of competition, working 
whilst studying. 

Cascade works directly with clients, but also works 
with partners and introducers too, be they IFA’s, 
fund and wealth managers, solicitors, pension 
experts or other advisors. In his role as client 

support assistant, Luke works closely with each of 
these, gathering the best rates and offering advice 
and illustrations on potential returns. 

He also monitors accounts, ensures customer 
service is of top quality and watches the savings 
rates from financial institutions each day. Luke said:

“The job is varied and fast paced. We hold a great 
responsibility to enhance security and get returns 
on deposits. Our reporting and advice is detailed 
and of a high quality too, so it is a demanding role. 
That said, I really enjoy it and am very proud to be 
part of such a dynamic team and business.”

The central administration support team is based in 
Newcastle, a hub for the savings administration for 
many financial institutions, with the management 
team covering the length and breadth of the 
country.  Dr Emma Black said: 

“Our portal has secure log in and a comprehensive 

dataset using unique optimisation and technology 
that administers bespoke cash portfolios in seconds. 

“Above the good interest rates, Cascade improves 
the term structure (from instant access up 
to five years) while also allowing the desired 
degree of protection under the Financial Services 
Compensation Scheme or European equivalents. 
The service has been designed carefully so that 
our clients can have peace of mind that their cash 
savings are directly held with regulated financial 
institutions, with no money ever passing through 
Cascade Cash Management. Advisers and their 
clients can layer the level of support they desire 
and we also offer a full management service.

“Our expansion and Luke joining us marks a new 
stage in our success, where we are poised to grow 
quickly, whilst ensuring the best service at all 
times! We are positive Luke will be an exceptional 
addition to our specialist team.”

More information on the service can be found on the website www.cascade.co.uk. 

Anyone wanting a demonstration of the portal, please contact the team by requesting a call back on the website or by calling 0191 4813777. 

Cascade Cash is delighted to announce the expansion of the team on the back of the success of  
the new portal, which has brought in over £85m worth of deposits since launching earlier this year.

CASCADE GROWS THANKS TO SUCCESS OF PORTAL

B U S I N E S S  I N S I G H T
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Luke Roberts
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Designed to provide a ‘nest egg’ to help you enjoy 
retirement free from financial worries, private 
pension schemes are an extremely popular way 
of saving money over a long period of time. 

What would you do then, if you found out that 
you had lost all your pension monies to a pension 
scammer?

I mention this because pensions have become 
an attractive target for fraudsters due to the size 
of individual pension pots and the fact that most 
people generally don’t engage with their savings 
until much later in life. 

Citizens Advice has reported that over 10.9 million 
people in the UK have been contacted by pension 
scammers since 2015, with the average person 
losing up to £15,000 from their savings.

Research shows that the most common method 
used to initiate pension fraud is cold-calling, with 
people aged 65 and over being targeted most 
regularly. 

In an attempt to combat this problem, the 
Government has proposed a ban on cold-calling, 
including text messages and emails, as well as 
a tightening of HMRC rules to ensure that only 
genuine  companies, which produce regular and 
up-to-date accounts, can register pension schemes.  

But with no set date for when the new legislation 
will be put in place, will this be enough to put an 
end to pension scams for good?

Speaking with an FCA regulated independent 
financial adviser, face to face, can help to provide 
you with absolute certainty that your pension 

funds will be invested wisely and will not be 
misappropriated into some sort of scam.

With 40 years’ experience in financial planning, 
Explore Wealth Management’s team of professional 
advisers are experts in retirement planning and 
investment management. 

If you’re approaching retirement and would like more information about future-proofing your pension, call us today on 0191 285 1555 or  
visit www.explorewealth.co.uk to make an enquiry.  

WILL A BAN ON COLD-CALLING PREVENT  
PENSION FRAUD?

The team at Explore Wealth Management. 

The much-awaited second phase of Commerce House is now completed 
and some amazing offers are available for those interested in office space 
and/or office services. 

The Grade II listed building in the heart of Middlesbrough is fast becoming a 
hub of success for businesses based in other cities in the region. 

Whilst it is proving popular with tenants relocating from other Middleborough 
bases, many of the new tenants and service users have opened a satellite office 
or virtual office with use of meeting rooms, hot desking and office facilities. 
And many are finding that Middlesbrough is an untapped resource for new 
clients! 

Facilities manager, Christine Huntington, said: “The interest we have had from 
people with companies in Newcastle, Sunderland, Durham and the like is 
astounding. 

“These companies are not relocating, but expanding so they have a second base 
from which to service the Tees Valley from. One client, STO Consulting, claims 
to have increased his client base since signing with us, which is a win-win all 
round!”

The stunning office space which has now become available is spread across 
floors 1, 3 and 5, with some boasting views of the city. The space ranges from 
a two – four desk space up to a 10-12 desk space and a number of options 
inbetween. All are finished in the highest quality, are fully furnished and boast all 
mod cons. Prices are tailored to your needs and include services and broadband. 

Graeme Jordan of STO Consulting said:“As a Newcastle based consultancy with 
as many clients in Middlesbrough as Newcastle, I had been considering having 

a permanent presence in the ‘south of the region’. I could immediately tell 
Commerce House was a place that I wanted my brand to be associated with. 
The central location and the quality set it apart.  

“It was clear that Middleborough is an important place to be and it has now 
been proven. I am getting noticed in Middlesbrough, have had client enquiries 
and look forward to using the fantastic facilities for may successful years to 
come.” 

NEWCASTLE BUSINESSES BENEFIT WITH SATELLITE 
OFFICE AND SERVICES AS PHASE TWO COMPLETES

For more information on availability and the great package that can be put together for you please contact Christine on 01642 917 116 or email her 
on Christine@commercechambers.co.uk. More information is also on www.commerce-house.co.uk
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FIRST YEAR CELEBRATION 
FOR BALDWINS 

Baldwins Accountants, one of the largest 
accountancy firms in the UK with 45 offices 

and over 1250 staff, celebrated a successful first 
year in the North East by giving all of its region’s 
offices a fresh new look in line with the Baldwins’ 

brand. Over the last 12 months the dynamic 
accountancy practice  acquired Rowlands 

Accountants, Evolution LLP, Alnwick Accountants, 
S V Bye, CTC Chartered Accountants, Brennan 

Neil & Leonard and most recently Pullan Barnes. 
Baldwins held a first birthday celebration at their 
Wynyard office to mark the one year anniversary, 
informing their valued contacts in the region on 
where they are locally and nationally as a firm.





In the August edition of Northern Insight we 
explained the rationale behind our recent re-
branding and the introduction of “Leathers the 
Accountants”. The reaction from our clients and 
professional contacts to the change has been 
extremely positive and it has already generated 
financial benefits.  

Businesses are increasingly aware of the importance 
of branding and we sometimes find in our discussions 
that branding and corporate structure are closely 
linked.

We recently met with a business to discuss their 
overall corporate structure and future growth 
strategies. The directors of the company had 
recently successfully completed two acquisitions 
of companies which were in the same sector as 
their original business, but enabled the new group’s 
activities to expand into other, complimentary, areas.

They were finding, however, that the existence of 
three trading names, being the original name and 
those of the two acquisitions, was causing some 
confusion in the market place and was also causing 
internal difficulties in terms of financial reporting. We 
were asked to advise on the potential rationalisation 
of the group’s activities, and our client had suggested 
that they move all of the businesses into the original 
company, such that the entire group’s activities 
would be carried out under one trading name.

This would be an interesting project and exactly the 
type of work we have undertaken many times over 
the years. However, we regard our role as more than 
simply accepting instructions and carrying them 
out. We want to make sure that our clients fully 
understand the ramifications of the decisions they 
make, and to suggest alternative solutions using our 
experience of similar situations.

We had a series of discussions with the directors 
to examine fully the reasoning behind their original 
decision. We explained to the directors that the 
financial structures of the three businesses were such 

that the transfer of the two subsidiary companies 
could cause some financial issues; these were 
matters of potential inconvenience rather than real 
financial risk but, nonetheless, matters which the 
directors wished to avoid.

It was also our understanding that the group would 
continue to acquire new businesses and therefore 
there was the possibility that we might need to carry 
out this type of restructuring several times over.

For various reasons, the directors wanted to 
change the structure so simply continuing with the 
status quo and dealing with any confusion in the 
marketplace was not possible. We agreed that they 
should consider a structure which was not only fit for 
purpose now, but which would also help with future 
expansion plans.  

Potential structures included:

      Leaving the subsidiaries in place but having all 
trading conducted through the original company.  
To the extent that the original company was 
trading on behalf of a subsidiary then we could 
ensure that the subsidiary still reported that 
trading by having the two companies enter into 
an agency agreement.

      Ceasing trading in the two subsidiaries and 
having all future trading carried on in the 
original company. Unfortunately, the terms of 
the acquisitions of the subsidiary companies 
prevented this.

      Setting up a new holding company above all three 
companies such that each of the three trading 
companies became a subsidiary of the new 
holding company.

The directors quickly identified that the new holding 
company idea gave them opportunities not only in 
terms of future corporate structure but also branding.  
It emerged during our discussions that the group 
has ambitions to grow internationally, and that the 
nature of the group’s activities were such that it was 
likely that a new company would be set up for each 
territory into which they wished to expand.  The 
holding company could therefore become a useful 
vehicle for the ownership of these companies.

From a branding perspective, the new holding 
company gave the group the opportunity to be 
much more positive about the group’s overall 
identity.  It gives them the chance to carry out their 
own re-branding exercise at a group level, whilst 
keeping the trading names of the subsidiary alive and 
recognisable in their respective market places.

For us, we are now looking forward to working with 
this client on this exciting development strategy, 
content in the knowledge that our intervention 
had generated a change of direction resulting in a 
solution which has been fully thought through.

For advice and assistance in relation to corporate re-structuring and tax planning, please get in touch on 0191 2246760 or  
email canwehelp@leatherstheaccountants.com

B U S I N E S S  I N S I G H T
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Branding is usually considered 
to be part of a marketing 

strategy, Development Director 
Tim Mallon explains why 

businesses should also consider 
tax planning and corporate 
re-structuring alongside any 

branding exercise

WHAT’S IN A 
NAME?



Calls may be monitored or recorded. Please note that any data sent via e-mail is not secure and could be read by others. Authorised by the Prudential Regulation Authority and regulated 
by the Financial Conduct Authority and the Prudential Regulation Authority under Registration Number 119278. 
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 to see
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For your next step

Working capital solutions for your business 
When the business climate is changeable, you still want to seize 
opportunities with confidence. With our trained relationship 
managers and specialist tools, we can help you free up your cash 
flow to do just that. 
To find out how we are supporting  
businesses here in North East, contact 

lloydsbank.com/business 

Leigh Taylor, 
Regional Director SME Banking 
on 07860 309026 
or at leigh.taylor@lloydsbanking.com 



From an HR perspective this means that 
employers need to ensure they are ready for the 
new requirements in respect of their employee 
data and beyond. 

GDPR is an extension of existing UK data 
protection laws. This new legislation builds on the 
Data Protection Act (DPA) which employers already 
need to adhere to. DPA principles cover areas 
such as ensuring employers keep accurate, secure 
information. 

Guidance

At the forefront of helping businesses understand 
this evolution of our data protection laws is the 
Information Commission’s Office (ICO). It has 
recently published GDPR Myths*, a series of blogs 
to help demystify the new regulations.

In its latest blog, the ICO provides valuable advice 
and guidance on how employers need to respond 
if a data breach occurs. It reports that some 
employers have expressed concern that any data 
breach needs to be reported and that huge fines 
will ensue. The ICO says this is not the case and 
that only breaches that are likely to risk people’s 
rights and freedoms will need to be reported.

The ICO also points out that fines will be 

proportionate and that companies who are open, 
honest and report without undue delay can avoid 
fines. It is expected that by now larger companies 
will already have appointed a Data Protection 
Officer (DPO), however, smaller companies are 
also advised to consider who in their company is 
responsible for data. It’s advisable for all companies, 
no matter how small, to know who is responsible 
for data (again not just employee data) and who 
is responsible for reporting a breach should it 
occur. This starts to form a robust data governance 
approach.

Further still, forming a data protection working 
party or project team to audit what data is being 
processed is also advisable. 

Employee data processing

Employee data processing will be a key focus for 
many companies and HR managers reading this 
article as some employers may be unsure as to 
whether there are any changes for storing their 
data.  

As all companies will be storing employee 
records in some way, shape or form, they are now 
advised to review these filing systems, including 
the security of the data they are processing in 

respect of employing people, to ensure robustness. 
Some companies are already writing to their 
third-party data processers asking for evidence 
of their compliance. Handlers of this data need 
to make sure they are processing data fairly and 
for legitimate purposes. Furthermore, if they are 
transferring it outside of the EEA there are specific 
safeguards in place. 

For those employers wondering if the UK’s exit 
from the EU will affect GDPR, the Government has 
already confirmed it won’t. However, international 
companies operating across EU states will need 
to work out who their lead data protection 
supervisory board is.

In summary, the good news is that where GDPR is 
concerned, common sense does prevail and that 
the processing of data where it is necessary for the 
performance of a contract will be a valid reason for 
processing. 

B U S I N E S S  I N S I G H T

For further information on compliance with the GDPR or other HR issues, please contact Nanette Brimble (nanette.brimble@rsmuk.com)  
or your usual RSM contact.

GENERAL DATA PROTECTION REGULATIONS - 
EMPLOYEE RECORD KEEPING AND BEYOND

As you may be aware, the new General Data Protection Regulations (GDPR) come into place in May 
2018, so now’s the time to start embarking on your GDPR journey if you haven’t done so already.

26

Nanette Brimble
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The recent Bloomberg report highlighted that 
there was a total of £750 billion of uninvested 
private equity worldwide, what is commonly 
known in the industry as "dry powder". That 
is up from around £150 billion  in 2000 and 
represents an all time high of uninvested 
private equity.    

It is perhaps not surprising then that North East 
private equity activity reached record levels in 
2016 and shows no signs of slowing down in 
2017. Market confidence continues to grow 
and overall deal flow has been supported by 
significant private equity investment providing 
momentum to the regional M&A market. 

Despite the uncertainties created by Brexit the 
M&A market has continued to be robust and 
private equity investors remain extremely active. 

The region is increasingly recognised by investors 
as a source of companies with great growth 
potential, and we have seen very strong interest 
for a number of North East companies advised 
by Cavu Corporate Finance over the last year 
or so, securing investment for companies across 
a range of sectors and sizes, including £80m 
revenue asset maintenance business Fastflow 
Group (investment from Elysian Capital), a £25m 
investment for financial advisory firm Fairstone 
Group (investment from Synova Capital), and a 

multi-million pound investment for consulting 
engineers Patrick Parsons (equity investment 
from LDC). 

With an increasing amount of investment in 
the region, we have also seen a number of very 
strong private equity exits, generating excellent 
returns for investors, including the sale of Fine 
Industries to Lianhetech, Chemoxy to Novacap, 
and the £1.4bn acquisition of Parkdean Resorts 
by Canadian private equity house Onex.

Despite any notions of pre-Brexit stutters in the 
M&A market, private equity funds remain very 
liquid and can provide solutions for companies 
looking to accelerate their growth or shareholders 
looking to de-risk their financial position by 
bringing in an equity partner.

Generally recognised as providing returns in 
excess of the public markets, private equity 
funds are raising more money than ever, with an 
estimated $240bn raised so far this year across 
Europe and the USA. Combined with the existing 
dry powder in the markets this is creating a 
substantial surplus of cash in the market, with 
excellent deals to be had for companies looking 
to raise capital.

Given these trends we expect private equity 
investment in 2017 and 2018 to remain at record 
levels.

PRIVATE EQUITY IN THE REGION

www.cavucf.com

Shawn Bone

Your home is at risk if you do not keep up repayments on a mortgage or other loan secured on it

HELP TO BUY - IS IT RIGHT FOR ME?

Paul Hardingham and Tony Ibson are Mortgage and Protection Advisers at Innovate Mortgages and Loans. Both have over 20 years of experience 
advising individuals and businesses across the North East of England. They can be contacted for bespoke advice at paul@innovateml.co.uk or  

tony@innovateml.co.uk or call 0191 223 3514.

Paul H
ardingham

, D
irector of Innovate M

ortgages and Loans

Are you struggling to get a foot on the 
property ladder or perhaps have children 
facing the same issue? Help to Buy may 
be the answer but what exactly is it?

Help to Buy is a government backed 
mortgage scheme that was launched in 
2013. It can only be used in conjunction 
with the purchase of a brand new property.

We are of the opinion that it is a well 
constructed product and can help 
purchasers to buy a new build property 
when their income may ordinarily have 
not allowed them to do so.

The scheme works for those who do not 
own any other property and is open to 
first time buyers and home movers (there 
is sometimes a misconception that it is 
only available to first time buyers). The 
government provides an interest free loan 
of 20% for 5 years (interest is charged 
on this loan after 5 years), the borrower 
is required to invest a 5% deposit and 
the remaining 75% is borrowed via a 
mortgage from a bank or building society.

The maximum purchase price is £600,000 
and the product allows buyers to secure 
a property which they perhaps wouldn’t 

have been able to afford without 
government assistance. The interest rate 
is also competitive on the 75% loan to 
value mortgage as the bank/building 
society is in receipt of a deposit of 25% 
rather than say 5%, and therefore they 
treat the mortgage as being of lower risk 
and attracting a lower rate of interest. 
In addition, interest is being paid on a 
smaller loan (ie a 75% loan instead of say 
95%) which reduces monthly costs even 
further.

When the property is subsequently sold 
or after 25 years, the 20% owed to the 
government is repaid, although it is 
possible to repay the loan at any stage 
should the situation arise.

Help to Buy London (only available for 
properties in London) is similar to the 
scheme above, but the maximum equity 
loan is increased from 20% to 40% to 
reflect London prices.

We are able to access these schemes 
and advise on the best product for your 
circumstances. It can be a complex area 
and an early consultation with one of 
our independent mortgage experts is 
recommended.



Twin one decided that she needed to be picked 
up so the crying began. The large thing with a 
beard approached as the twin stood and rattled 
the bars of her cage. He picked her up and she 
immediately stopped her tears and grabbed 
two handfuls of what hair Daddy had left. This 
amused her more than Daddy.

Daddy prised her away from his reddening scalp 
and slipped her under his left arm whilst magically 
bringing forth a dummy and offering it to his baby 
daughter. She accepted it gratefully and seemed 
content to suck on it and be cradled by the thing 
with a beard. At this point twin two decided she 
was missing out.

Daddy said something that neither baby had heard 
before but both made a mental note of the word so 
they could use it at some point in the future when 
their speech had developed sufficiently.

Twin one was swiftly put on a play-mat and 
given a talking piggy bank to play with. Twin two 
was gathered from the pen and she immediately 
grabbed the two tufts her sister had previously 

attached herself to. Daddy magically produced 
another dummy and twin two was prised away 
from the glowing scalp and placed next to her 
sister on the floor. Daddy groaned as he sat on the 
floor next to them and began to feed the piggy 
bank with coins. “One! Two!” the pig gleefully 
announced.

A few minutes later he was relieved to see Mummy 
reappear after setting away another load of 
washing. The machine seemed to be have been in 
perpetual motion since the twins had arrived.

“These two are wearing me out,” he opined. “I will 
have to sort out the life insurance so you are all 
protected. And I know what we need. A Family 
Income Benefit insurance will pay a tax-free 
income if I die up to the end of a fixed term. So, if I 
put one in place for 21 years that should see them 
through university. The cost for a 30-year-old male 
for £3,000 per month, increasing with inflation, is 
only around £16 per month. We can afford that.”

“We can’t afford to be without it with you being 
self-employed.” Mummy added, “And I have been 

saying this for some time.” Mummy was quite 

strident.

The twins thought they heard Daddy mutter that 

word again.

“I will get on to it straight away, darling. I will call 

Rutherford Hughes and get it sorted.”

“You should get them to review all our protection 

needs as you may need some help if I go before 

you.”

“Good idea, I will call them now.”

With the call and appointment made, Daddy 

sat back on the sofa with a glass of his special 

medicine, determined to change the channel from 

Baby TV (Sky channel 623) to some sporting event.

However, there were loud noises from the kitchen, 

where the babies were feeding, and a crash followed 

by a pleading, “Darling, can you help?”

Daddy thought of some new words that the babies 

were yet to hear. 

Peter Rutherford is a Director at Rutherford Hughes Ltd. He can be contacted on 0191 229 9600 peter.rutherford@rutherfordhughes.com 
Income protection plans that have no investment link have no cash in value at any time and will cease at the end of the term. If you stop paying your premiums your cover may end.

Rutherford Hughes Ltd. is an appointed representative of TenetConnect Ltd, which is authorised and regulated by the Financial Conduct Authority.  
Rutherford Hughes Ltd company registration no: 10431722. Country of registration: England. Office & Registered Office address: Collingwood Buildings, 38 Collingwood Street, Newcastle upon Tyne, NE1 1JF.

HELP, I NEED 
PROTECTION!

The twins were sitting in their 
play pen, or play den in modern 

parlance, deciding whether  
they were happy or about to cry. 
They had discovered that crying 

attracted the large things  
who then gave them attention, 

picked them up and allowed 
some hair pulling to commence.
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For businesses across County Durham an exciting 
new funding opportunity is available through the 
£20million Finance Durham LP Fund which was 
announced this year by Business Durham and 
is managed by Maven Capital Partners, one of 
the UK’s leading private equity houses. County 
Durham is home to some of the UK’s fastest 
growing, innovative private companies with 
impressive growth potential. Business Durham 
is the economic development organisation for 
Durham County Council and has already shown 
a willingness to support high quality businesses, 
investing in Atom Bank, Britain’s first digital 
bank.

The Finance Durham Fund will deliver business and 
economic growth, create jobs and enhance the 
skill base across the County. It will invest between 
£200,000 and £700,000 to support the growth 
plans of businesses of all sizes and invest in some 
of the most dynamic industry sectors. 10% of the 
Fund is available to invest up to £40,000 in start-
ups.

Maven completed the Fund’s first investment 
last month into local craft distillery, Durham 
Gin. Founded in 2014 by former NHS chief Jon 
Chadwick, the small-batch craft distillery makes 

spirits with a 400 litre copper pot still. The company 
is now one of the region’s leading craft distillers 
producing gin, vodka and gin-based liqueurs sold 
under the Durham Gin and Durham Vodka brands.

The investment will allow the business to move to 
new premises in central Durham to house enlarged 
production and storage facilities. The new site will 
also accommodate a small visitor centre, which 
will provide guided tours of the distillery and host 
private and corporate events.

Alongside fulfilling its innovative expansion 
plans, the funding will also support the launch of 
Durham Whisky, the North East’s first ever Whisky, 
which will be produced by Head Distiller, Jessica 
Tomlinson.  The first bottles will be available for 
consumption in 2021, and customers can pre-order 
their bottles from the first batch later this year.

Maven open for business in the North East

Maven is one of the most active SME finance 
providers in the UK, investing in businesses 
across the North for almost nine years. With a 
newly recruited team in the North East, Maven is 
supporting regional businesses by providing flexible 
funding packages to suit their growth requirements. 

The new offices in Durham and Newcastle will 
add to Maven’s strong presence across the North 
of England making it well-resourced to provide 
the necessary support to local companies, both 
in terms of the initial investment process and the 
ongoing support as those businesses grow. 

Michael Vassallo, Investment Director for the North 
East said, “We’re delighted to be managing such an 
innovative fund that has the flexibility to provide 
tailored finance packages to suit the growth 
requirements of businesses.

“These are investments to yield a return, and we 
expect to see the £20million grow to help even 
more businesses in the future.”

The Opportunity for Durham businesses

The Finance Durham Fund can provide the financial 
resources to back business growth for ambitious 
companies. If your business is based in County 
Durham, or you are relocating to the County, it 
may be eligible for investment.

If you feel you could benefit from funding to help 
achieve your growth ambitions then please contact 
Maven's North East team to discuss your business 
and its plans.

THE £20MILLION FINANCE DURHAM FUND: A NEW 
PLATFORM FOR GROWTH ACROSS COUNTY DURHAM

Flexible funding packages available for local businesses looking to grow

www.mavencp.com
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(L-R) Sarah Slaven, Managing 
Director of Business Durham,  

Jon Chadwick, Founder of 
Durham Gin, Cllr Simon Henig, 

Leader of Durham County 
Council and Michael Vassallo, 

Investment Director of Maven.



Maven Capital Partners UK LLP is authorised and regulated by the Financial Conduct Authority, Firm Reference Number 495929, mavencp.com

financedurham.co.uk

The £20 million Finance Durham Fund, 
managed by Maven Capital Partners, 
provides flexible equity and loan packages 
to support a business at any stage of its 
growth cycle.

If your business is in need of finance to help unlock  
its growth potential, we may be able to help. 

For more information please contact:  
info@financedurham.co.uk   T: 0191 731 8595 

CREATING VALUE

www.mavencp.com
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Speaking of frightful things, to the average tax 
payer, the dividend tax scheme may be enough 
to give you a fright this Hallows’ Eve.

No, no, it’s nothing too scary but it is important 
and worth reading about this October. Let’s begin 
with talking about what dividends are. Dividends 
are a sum of money paid regularly (typically 
annually) by a company to its shareholders out of 
its profits (or reserves).

Prior to April 2016, tax payers falling in the basic 
rate tax band (income up to £31,785 for 2015/16) 
paid zero tax on dividend income. While the tax 
liability was 10% of the gross dividend received, 
this is entirely covered by the 10% dividend tax 
credit.

Post April 2016, the dividends regime changed 
for shareholders. Those now in the higher rate 

pay 32.5% with additional rate tax payers paying 
a higher stake of 37.5%. People earning over the 
£5000 freepay allowance, will be taxed at a rate of 
7.5% up to the higher rate threshold.

No matter the tax band someone may find 
themselves in, because dividends are already 
affected by corporation tax, they will pay less than 
that of an earned income.  Don’t forget about the 
dreaded payment on account system where your 
dividends take you over a £1000 liability.

The new system removes the current dividend 
tax credit and will see a new tax-free allowance 
of £5,000 a year on dividends for all taxpayers. 
The £5,000 allowance sits favourably within the 
relevant tax band. 

Whilst trying to work out the payable dividends 
tax, one should add their income from dividends to 

their other taxable income when working this out. 

You may pay tax at more than one rate. However, 

you don’t pay tax on dividends from shares in an 

ISA if this is applicable. 

For people gaining dividends between £5,000 

and £10,000 you must inform HM Revenue and 

Customs (HMRC) and the tax will be taken from 

your wages or pension. For people earning over 

£10,000 you’ll need to fill in a self-assessment tax 

return. If you don’t usually send a tax return, you 

need to register by 5th October following the tax 

year you had the income.

Tax and dividends doesn’t have to be scary once 

you know the correct information. Let’s leave the 

spooking to the little ones this Halloween and 

avoid being tricked by dividends tax this October. 

For help and information, contact us over the phone on 0191 420 0550, or drop us an email to info@kpsimpson.co.uk.

DON’T BE SPOOKED BY DIVIDENDS AND THE TAX 
YOU’LL HAVE TO PAY THIS OCTOBER

October can only mean one thing, Halloween. Yes, it’s the time of year when the little (and big) ones 
dress up for a night of spooky happenings and frightful trick or treating around the world. 



For train bookings nationwide, 
in person, by phone or on the web!

Chester-le-Track

You can book from any station to 2,500 other stations 
on the      National Rail network. 

Your local National Rail station, wherever you are.

CALL US ON

0191 387 1387

We’re open 
Mon - Fri 0715 - 1815, 

Sat and Public Holidays 
0715 - 1315

or book tickets at our website www.nationalrail.com

Chester-le-Track at 
Eaglescliffe.tv

CALL US ON

01642 200140
THE RAILWAY STATION · STATION ROAD · EAGLESCLIFFE · STOCKTON-ON-TEES · TS16 0BT

Train services from 
Chester-le-Street and 
Eaglescliffe are provided by 

Go 

by train...

it’s 

environmentally 

friendly!

We are your 

gateway to the 

       National Rail 

network

We’re open 
Mon 0610 - 1800, 

Tues - Fri 0710 - 1800, 
Sat and Public Holidays 0730 - 1415

THE RAILWAY STATION · STATION ROAD · CHESTER-LE-STREET · CO DURHAM· DH3 3EE



A recent report from the ScaleUp Institute 
provides a wealth of valuable new research into 
what owners of high-growth companies think 
about their businesses, the help available and the 
current state of the market.

The report brings together analysis from the 
independent SME Finance Monitor, providing a 
demographic insight into this vital segment of UK 
business. 

It also considers information from more than 32,000 
businesses, including 2,202 scale-ups (companies 
with at least 20% annualised growth over the past 
three years) and over 550 high-growth companies 
(those on-track to become scale-ups).

Compared to the average SME, scale-up businesses 
are not only more likely to trade internationally, 
both in terms of export and import, but to also 
have a dedicated finance person, to make use of 
management accounts and business plans, and to 
have made innovations in new products and services 
and business processes. 

Finance 

After growth, finance is perhaps the big differentiator 
between scale-ups and other SMEs. The fact that 
scale-ups are almost twice as likely to expect to grow 
in the coming year - and more than four times as 
likely to be planning to grow by more than 20% - 
means it makes sense that they are more interested 
in funding. 

Knowledge of the British Business Bank and 
programmes like the Enterprise Finance Guarantee 
Scheme and the Business Growth Fund is 
understandably higher among scale-up companies. 

Not only are scale-ups more likely to use external 
finance, they are happier to do so to fund their 
growth ambitions, and almost twice as likely to apply 
for finance in the future.

Entrepreneurial Mind-Set

Regional variations in the attitudes of people running 
scale-ups were apparent from the results, with just 
9% nationally considering the economic climate a 
barrier to growth, while in the North East this was 
as high as 16%. 

Given our region’s historical economic issues this 
may not come as a shock, but we can be encouraged 
by the fact that we have the same proportion of 
scale-ups versus SMEs as the rest of the UK.

On the whole, scale-up businesses are less likely to 
be concerned about the impact of the economic 
climate than other businesses, tending to be far 
more concerned about issues such as attracting and 
retaining skills, access to finance, and the availability 
of relevant advice. 

Demographics

Statistically the owners of scale-ups tend to be 
younger than the average business owner, and 
when it comes to the gender divide, scale-ups led 

by women are more likely to plan and innovate, less 
likely to be permanent borrowers, and more likely 
to see staff recruitment and retention as an issue. 
Women-led SMEs in general are less likely to use 
finance, apply for it, and to plan to apply for it.

Large Scale-ups vs SMEs

A number of significant, if unsurprising differences 
between large scale-ups and their SME counterparts 
showed that companies with between 10 and 249 
employees were far less likely to undertake the 
activities more associated with scale-ups.

85% of larger scale-ups use a business plan, compared 
to just 69% of those with fewer employees, while 
37% of those larger firms trade internationally, 
compared to 28% of the smaller ones.

Perhaps unsurprisingly, both large and smaller scale-
ups tended to give very similar responses on a 
number of issues. The vast majority, 94% and 89% 
respectively, are making a profit, with the bulk happy 
to use finance to grow, and significant minorities of 
both, 14% and 13%, consider staff retention and 
recruitment as a future barrier to growth.

In their report, the ScaleUp Institute has shown that 
the North East is holding its own when it comes to 
business growth. It now falls on entrepreneurs to 
take advantage of the funding and support available, 
and do what’s best for their businesses and the 
region as a whole.

The Entrepreneurs’ Forum support more than 300 aspirational North East business owners in all sectors, helping to expand their networks, improve 
leadership skills, share experience, create new opportunities and grow their business. For more information call 0191 500 7780 or  

visit www.entrepreneursforum.net

THE SCALE-UP PERSPECTIVE
Given the importance of scale-up businesses to the region’s economy, new insights into how they can  

be best supported are very important; especially to an organisation like the Entrepreneurs’ Forum!
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On Tuesday 12 September, we officially 
celebrated the launch of our new manufacturing 
unit in Ashington.

Designed to be the world’s most advanced and 
sustainable paint factory, our new £100 million 
plant will become the new centre of production 
for Dulux, the UK’s most popular paint brand. Once 
up and running at full capacity, the factory will be 
capable of doubling current UK production levels 
to 200 million litres per year, the equivalent of 
80 million 2.5 litre cans of Dulux, in up to 33,000 
different colours.

To mark this exciting new chapter for AkzoNobel in 
the North East, we hosted an official launch event 
and invited local business people, community 
partners, stakeholders and members of the media 
to come along and celebrate with us as our very 
own VIP, Lewis the Dulux dog, ‘pushed the button’ 
to launch our production lines.

Arriving at midday, guests enjoyed a marquee 
drinks reception, site tours and locally-sourced 
entertainment from the brilliant Ellington Colliery 
Brass Band, as well as speeches from keynote 
speakers including AkzoNobel’s newly appointed 
CEO, Thierry Vanlancker, managing director 
of AkzoNobel UK & Ireland, Matt Pullen and 
Ashington’s head of manufacturing unit, Jeff Hope.

“Ashington has taken the best technology available 
globally, improved on it and put it all under one 
roof. It represents a significant step forward for 
the whole industry. I could not be more proud of 
the opportunity we were given to build this site 
in the beautiful county of Northumberland and 
the loyal, committed and hardworking team who 

successfully delivered this incredible project,” Jeff 
said.

On behalf of the whole team at AkzoNobel 
Ashington, we would like to thank everybody who 
came along to celebrate this incredible milestone 
with us and everyone who helped to make the day 
such a huge success!

WORLD’S MOST ADVANCED PAINT FACTORY 
OFFICIALLY OPENS IN NORTH EAST

(LtoR): John Schelhaas, Jeff Hope, 
Thierry Vanlancker and Ruud Joosten of 

AkzoNobel with Lewis the Dulux dog.

To find out more about AkzoNobel, visit www.akzonobel.com. 
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The firm specialises in interior architecture and 
design for luxury commercial and residential 
projects throughout the UK and abroad. It 
provides turnkey solutions, consultancy and 
procurement services for a variety of sectors 
including hospitality, leisure and business, with 
specialist knowledge in the interior design of 
five-star new-build care homes, care apartment 
complexes, refurbishments and care/retirement 
villages. From small beginnings, the company 
reached the milestone of £1 million in turnover 
last year. 

Tell me how your entrepreneurial 
 journey started

I studied interior architecture at Edinburgh College 
of Art, after which I moved back to the North East 
to work for an architect’s practice specialising 
in commercial interiors. The firm worked on a 
number of impressive projects, such as the Sage 
headquarters, but I soon learned that a career 
sitting in front of a computer screen wasn’t for me. 
I found that I liked being on-site, building a rapport 
with clients, and I concluded that I wanted to run 
my own business.

My next move wasn’t to start a company 
straightaway, there was more I needed to 
understand before I could do this. In 2005 I took 
on a sales role in an international contract wall 
covering company. This mixed sales with design, 
mostly for clients in the hotel and hospital sectors. I 
spent a lot of time visiting and advising clients, and 
in many ways it was like running my own business, 
which reinforced that going it alone was the right 
path. After four years I left and the rest, as they say, 
is history.

What was your first business premises?

When we first started the company we set up an 
office on my then business partner’s dining room 
table. This obviously wasn’t a long-term solution, 
so we took some office space in a development in 
the Team Valley. We were there until three years 
ago, when we moved to our current space in 
Northumberland.

We’re in a converted farm building in Ponteland 
and have configured the premises to include a 
library, a design studio, space for the administration 
of the business, and a showroom, which doubles as 
both a luxury meeting space and my office. 

How has the business grown?

When we first started it was a business partner 
and me. There were five of us working at our Team 

Valley office. My partner left the firm in 2009, and 
now there are seven of us with a strong network of 
suppliers and contractors. In terms of finances, we 
exceeded £1 million turnover last year, which is a 
result of steady growth.

Our first contracts tended to be residential, 
working on projects like apartment blocks. Through 
one developer we worked with we won a contract 
in the healthcare sector, which opened up what 
would become a big part of our business. 

How did the recession affect your business?

The recession hit just after we’d started the 
company, so it’s difficult to tell the direction we 
would have taken without it. It was the crash in the 
property market that made healthcare, especially 
clients operating retirement homes, a core sector 
for us.

How has the market changed since you 
started the company?

There is much more competition now than there 
was a few years ago. While on the surface that 
might not seem like a positive, it has the effect of 
driving everyone to go further for their clients.

The rise of social media has heralded a big change 
too. It has put design out there and made it much 
more accessible. From an industry perspective 
it is great to see so many more people taking an 
interest, and from a purely business view it gives 
us a new way of getting our message to potential 
clients.

What would you say your unique selling 
points are?

As an interior architecture and design company 
we know our niche and have built up a strong 
reputation. We go the extra mile on all details and 
live by our mantra “Personal, Polished, Professional”.

How do you handle internal motivation  
and staff rewards?

A good example of the way we stay motivated is 
when we are pitching for work. Bringing the team 
in to help put together a bid document not only 
gives you access to their best ideas, but also gives 
everyone a sense of ownership in the firm’s success. 
This really makes a difference when our efforts are 
recognised, both directly by customers, but also in 
our industry. We were recently nominated for two 
SBID International Design Awards, one Health Care 
Design and Residential House under £1 million.

This might be a cliché, but it’s important to have 
a laugh in the office. Building a team that works 

together and gets on is paramount to running 
a successful business. On top of this good 
communications are essential, we have a weekly 
team meeting to keep everyone in the loop, 
together with strong processes and systems to 
back this up.

How does your motivation now compare 
with that when you started the firm?

It’s actually greater now than when I started the 
company, especially since I became a mother. My 
son was born in June 2015 and he has given me a 
completely new outlook.

Every business has its highs and lows, they are 
a just part of running a company, but splitting 
with my business partner has really increased my 
determination to succeed. In many ways, the hard 
times build within you the strength to grow.

How did your business structure  
come about?

The company has two teams, design and 
operations. I manage the design team directly and 
we work with our clients to find unique and creative 
solutions to meet their needs. The operations team 
ensures that our plans are implemented efficiently 
and this enables us to deliver (on) our promise. We 
have a storage facility for items en-route to clients, 
and an outsourced delivery partner. 

One part of our operation I am very passionate 
about is using local, North East suppliers as much 
as we can. Obviously this is not always possible 
as we source products on a global basis, but it is 
important to me to support our region when I can. 

Do you have a mentor?

My mentor is my father. He founded the Responsive 
Engineering Group, the fact that our experiences 
have been in very different sectors hasn’t been an 
issue, many of the rules of business are universal 
and his advice has been invaluable. 

They best advice I have been given is that you 
have to do things that scare you if you want to 
be successful. You need to feel the fear and do it 
anyway. It’s absolutely important, as “shy bairns 
get nowt!”.

Any future plans you would like  
to tell us about?

Further growth is the plan. We aim to increase our 
market share in our key sectors and are planning to 
enter new markets. This means scaling the business 
and increasing the size of our design team.

Jennifer Bernard established interior architecture and design company Bernard Interiors  
in 2008, realising her dream of owning her own business.

JENNIFER BERNARD
Bernard Interiors

I N T E R V I E W
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Jennifer Bernard is a member of the Entrepreneurs’ Forum, 
a unique group of like-minded people who come together 
through peer-to-peer mentoring and a series of inspirational 
events to share best practice, create valuable connections 
and grow their business. For more information,  
visit www.entrepreneursforum.net
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More information can be found at www.hinnewcastle.co.uk/marco-pierre-white. To make a reservation call (0191) 300 9222
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With another magazine nearing 
completion, my son Jack & I thought 
it was only proper that we headed 
out for a “gentleman’s afternoon” to 
celebrate. The restaurant, which is a 
part of Hotel Indigo, continues to be 
a firm favourite amongst the city’s 
diners and serves an outstanding 
lunch daily from 12 O’clock. 

Upon arrival, we noted a dining area 
which looks supremely stylish and 
comfortable. The décor is tastefully 
restrained and is characterised by block 
shades of chocolate, lime and tortilla-
brown. Unsurprisingly, Marco wasn’t in 
though he could be found on the wall, 
captured brilliantly in monochrome and 
brooding quietly over proceedings. 

The floor plan has been well thought out 
with private dining in mind and there’s 
even some dinky booths which really 
exude that “deal-clinching” feeling. 

There’s always a great atmosphere 
too. For a quiet corner of Fenkle Street, 
there’s often a palpable buzz about the 
place and this particular lunchtime was 
no exception. 

This is most likely because the restaurant 
offers much for the diners’ delectation. 
Despite the celebrity chef endorsement, 
the menu is really accessible with a 
parade of different tastes and textures 
to choose from. The offering is mainly 
British in scope yet there’s also an array 
of international influences which means 

there’s really something to be found for 
all palettes. 

Following a warm reception, we were 
soon surveying an epic A La Carte 
menu featuring steaks, sharing platters, 
seafood, burgers, curries et al .There’s 
also a neat Table d’hôte option which 
is perfect for a lunchtime with some 
good value to be found. 2 courses are 
available for £23.50 with 3 for £26. 

With the temperature bar plummeting 
outside, I thought I’d kick off with the 
cream of tomato soup. A simple dish 
maybe but one which was executed 
perfectly here. Deep red and aromatic, 
the soup packed a wondrous depth of 
flavour and was served with two crispy 
hunks of sourdough toast which had 
great dunk-ability. 

Jack chose the crispy beef thai salad, 
presented artistically on the plate as 
a fresh trail of lettuce, lentils, carrots, 
spring onion and cucumber. The 
salad was colourful and irresistibly 
crunchy whilst the beef - interspersed 
throughout – was cooked perfectly. 
Portentous of what was to come for 
main course. 

Jack stuck to the TDH and went for 
the pressed pork-belly. Cooked to that 
much-coveted crispy texture, this was 
served on a bed of sweet potato puree 
with buttered greens. A wholesome and 
deeply satisfying main course which 
ticked all the boxes for him. 

As the headline may suggest, I deviated 
from the TDH and ordered a steak. 
Matured for a minimum of 35 days, 
the steaks at Marco Pierre White truly 
are of the finest quality with options 
available for one or two people. Sirloin, 
rib eye, T-Bone options are all available 
(Jack and I have even earmarked the 
16oz chateaubriand for a later date) 
though this time it was the 8oz fillet 
for me. A lean, tender cut, this was 
cooked masterfully and was served 
alongside triple-cooked chips, roast-
vine tomatoes and the obligatory 
peppercorn sauce.

The restaurant also boasts an extensive 
wine collection with the very-clued-
up waiting team always happy to 
recommend a tipple to pair alongside. 
A nice glass of Malbec proved to be the 
missing piece of the puzzle, marrying the 
steak and sauce together majestically. 
Now is there a better trinity in the 
world of culinary experiences? 

The chocolate & pineapple tart and 
a divine slab of New York baked 
cheesecake rounded off what had been 
a famous afternoon. 

Given the fine food, slick service and 
“affordable glamour”, this remains a 
venue suited to any occasion. Those 
friendly folk at Hotel Indigo continue to 
do Marco proud.  

B U S I N E S S  L U N C H
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RAISING THE STEAKS 
by Michael Grahamslaw

Where better to slack off on a Friday afternoon than at the  
Marco Pierre White Steakhouse in Newcastle? 



MINCOFFS FIZZ 
IN THE CITY

Mincoffs Solicitors recently held yet another 
successful Fizz in the City at the fantastic new 
venue - Crowne Plaza, Newcastle. The ladies 

networking group is growing rapidly, with a wide 
range of inspiring business ladies coming together 

over a few glasses of prosecco on a Friday 
afternoon.

 The events’ informality ensures attendees are at 
ease, find value in the event and can enjoy their 
afternoon to the full! Join Mincoffs for the next 

one on Friday 1st December.  

For further details please contact  
marketing@mincoffs.co.uk.
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The Power of 8- Asian Business Connexions 
Annual Dinner and Awards

The sell-out Asian Business Connexion (ABC) Annual Dinner and Awards ceremony took place 
in Newcastle on September 21st. Celebrating diversity and inclusion, the event provided a 
platform for the Asian community to be acknowledged for the significant contribution made 

across the private, public and third sectors.

Celebrating its 8th anniversary this year, 
the ABC dinner and awards ceremony 
focused on the Power of 8: Communic8, 
Collabor8, Celebr8.

This celebration of North East business saw 
speakers from a variety of backgrounds 
delivering thought-provoking speeches. 
Shadow Attornery General Baroness Shami 
Chakrabarti CBE, Indian High Commision 
Consul General Dr Aman Puri, Owner of 
Gainford Group Mohammed Khaliq, Arts and 
Culture 2016 award winner Vikas Kumar MBE, 
Sirius Market Access Partner and female 
entrepreneur Shkun Chadda and Deputy 
Commander of the Army North Col. Andy 
Hadfield spoke passionately about the North 
East and the fantastic sense of community 
and collaboration that takes place here.

Hundreds of business people from across 
the region took part in the celebration 
on Thursday night where winners were 
announced and presented with awards. 
Lifetime Achievement Award winner Mumtaz 
Sanam spoke about his arrival to England 
from Pakistan as a young boy and the way 
that Newcastle has nurtured his business and 
his third sector organisations. Other winners 
included Zafar Iqbal (Independent sector), 
Daljit Lally OBE (Public sector), Dr Nas Khan 
OBE (Business sector), Nazli Tabatabai-
Khatambakhsh (Arts and Culture) and joint 
winners Nazia Aftab and District Judge Khalid 
Malik (Professional sector).

ABC is part of the Federation of Asian Business 
(FAB) that represents all the Asian business 
community across the North of England. 
FAB supports the North East, Yorkshire and 
North West recognising the significant impact 
of Asian Business Connexions, which has 
been developed in all aspects of business 
and community support. AB Connexions have 
aligned the Federation of Asian Business to 
the Northern Powerhouse, driving forward an 
agenda of social and economic growth. 
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Hi, we are ABC!
Our mission is to connect, support, and promote the Asian and wider business communities. Looking to start a 
business, have an existing business or just want to talk business, we can help. We have access to a range of funding 
opportunities even in these austere times, and can help you potentially secure grants, loans, or even investment. 
Plus, as an inclusive action-orientated organisation, membership is open to everyone - you don’t have to be Asian!

Connecting Supporting Promoting
ABC is the first point of call 
for all Asian businesses and 
others wanting to engage with 
them, locally, nationally and 
internationally.

Receive regular invites to the 
hugely popular, sell-out AB-Curry 
Club events, business seminars and 
much more.

Exclusive discounts from other 
member businesses.

Access to discounted business 
services worth thousands.

We can help accessing funding, 
finance and investment.

Business running efficiently? 
Make use of our free business 
health check!

ABC-Expo where businesses can 
showcase their services and 
products.

Expert support and advice on 
developing your business to its full 
potential.

Be one of the first to hear about 
funding, tendering and training 
opportunities.

We offer a range of services - PR 
and Marketing, including website 
and advert design, Accountancy, 
Legal all in association with the 
SME Centre of Excellence

Receive PR, Advertising, Marketing 
and Business services worth £500 
Free when you join!

Discounted rates and exclusive 
opportunities for promoting your 
business in print, online and on air.

A S I A N  B U S I N E S S  C O N N E X I O N S

ABC will celebrate the work ethics, achievements and cultural diversity of the Asian and wider business community.  
By establishing a network built upon trust and social inclusion, ABC will ensure that the representation of the Asian and  

wider business community is fair and equitable.

Key facts....
                              A survey by the Institute of Asian Professional (IAP) found Asians-who make up 4% of the UK population - accounted 

for 10% of economic output.

                              Within the North East, where the lowest proportion of the Asian population is found (and where entrepreneurship  
is low, Asian entrepreneurship is three and a half times as great as the British white population.

                              The Asian economy accounts for approximately £60bn every single year, or 13% of annual turnover in the capital. 
The UK’s Asian population has an estimated disposable income of £32bn.
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A small example of ABC’s achievements 
over the past 8 years

A S I A N  B U S I N E S S  C O N N E X I O N S

Working with other organisations (Promote):

We have spent the past 8 years building up credible relationships with a variety of organisations including DfIT, North East & Tees Valley 
LEPs, Northern Powerhouse, Federation of Small Business, Microsoft, Barclays, IOD, Army, Police, UK Parliamentary Outreach; and central, 
regional, and local government. Promoting an inclusive work ethic where all businesses and individuals are treat equally, understanding and 
appreciating cultural and religious differences.

Event & Seminar Highlights were (Connecting):

        Fostering positive relationships with public, private and third sector 
organisations.  

        Supporting numerous good causes in all over £100,000 was raised 
through ABC for various charities including Cash for Kids, Charlie 
Bear for Cancer Care, Newcastle United Foundation and Marie Curie.

        Practical networking seminars that have included, Licensing, Debt 
Recovery, Top 10 Legal Tips, Property Management, Tax, Finance 
Raising and Health & Safety .

        Launch of the ABC Professional Network that offers the North East’s 
first Asian Network dedicated to professionals focusing on key topics 
affecting industry and promoting opportunities .

        Various ABCurry Club events hosted across a number of organisations 
including Your Homes Newcastle, Ward Hadaway, Lloyd BMW, and 
Brewin Dolphin.

        Department for International Trade and Federation of Asian Business 
events focusing on opportunities in India and Asia. On-going support 
to help businesses become export ready and provide a sustained 
framework of best practice.

The Programme of Support included (Supporting):

        Cadet Apprenticeship Pathway – Working with the Armed 
Forces to provide employers with work ready apprenticeships 
and guaranteeing opportunities for future generations.

        PIE Charity – Helping support the PIE Charity in delivering 
enterprise related activities into schools across the North East; 
encouraging young people to realise and raise ambitions.

        Development of the 2 Week Wellbeing and Business Bootcamp 
delivering personal and professional training that has helped 
80% of attendees progress into work or further training. Now 
working with Wisesteps to help those with multiple barriers to 
start a business.

        Helped launch several hundred new start-ups across all sectors 
including carbon/alternative energy and paperless based 
technologies. 

        Assisted and/or supported 7,658 existing businesses, sourcing 
finance and investment through to business development and 
growth.

        ABC and Partners trained 4,988 organisations/individuals.

        Our members generated/created 2874 new jobs.

        Organised a trade visit to India with North West and Yorkshire 
Asian Business Associations. Now established a Northern 
Powerhouse wide initiative with Indian Government to become 
the representative trade body for SMEs within the North of 
England to facilitate bi-lateral trade with India.
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What’s the first thing that comes to mind when 
you hear that over 90% of people working in 
your company manage their personal affairs 
during work time?

It’s an important question for every manager in 
today’s workplace; and I think the answer from your 
senior staff could hold the key to your success as 
a recruiter, employer and ultimately as a business.

We work too hard

Recent research suggests that the UK workforce 
spends more time on ‘life admin’ in a working week 
than they do on their lunch. 

A similar study said that more than four million 
British employees work at least 48 hours a week, 
but they believe almost a third of their time is 
unproductive. 

We all have lives and responsibilities outside of 
work, so if this is true, we’re spending far too much 
unproductive time in the office and being left 
with nowhere near enough free time to fit in life’s 
essential jobs.

How do we compare to elsewhere?

As technology continues to blur the boundaries 
between work and life, our neighbours in Germany 
and France are driving forward initiatives that aim 
to keep work and personal life separate.

Family time is highly valued in these countries, 
which often employ people to work fewer hours 
and give them more time off than we do in the UK.

In our defence, we have introduced the option for 
anyone who has worked at a company for more 
than 26 weeks to request ‘agile working’. This 
doesn’t have to be agreed, but could be anything 
from job sharing to part-time work, or working 
from home.

In Germany and France they now have legally set 
hours where staff must be offline or cannot be 
contacted by their employer. Strict regulations like 
these make sure people remain fairly paid for their 
time, and are also less likely to become stressed or 
burned out.

They protect people’s private lives, putting an 
emphasis on staff to use their time at work as 
productively as possible, something the UK could 
seemingly do well to learn from.

What your employees want

The majority of professional and office based 
workers value flexible working conditions above all 
other benefits. 

If you can create an autonomous and trusting 
environment within which people can work, 
combined with flexibility for staff to balance their 
own work and life priorities, you will have happy 
employees.

And of course a happy workforce means greater 
productivity, increased staff retention and, most 
likely, a better chance to attract the very best 
people in your field to join you.

A rise in family-friendly workplaces, with different 
ways of working and a reduction in the time people 
need to spend at the office, means that a new 
corporate culture is beginning to emerge. One that 
defies the traditional 9 to 5.

Unless you’re planning to employ a corporate 
lifestyle concierge (yes they do exist!) that 
your staff can lean on to book their doctors’ 
appointments, get quotes for their car insurance or 
plan their holidays, you may want to think carefully 
about how you can shape a culture within your 
business that encourages people to integrate work 
and life better.

Start by asking your senior managers what their 
first thought is when they hear that statistic. 
If they react with horror and a desire to stamp 
this out, then you most probably have a need for 
cultural change.

If they show flexibility in their approach and an 
understanding of the needs of their team, then 
you’re most likely already on your way to creating 
an environment where people are able to find 
a work life balance that suits them individually, 
boosting morale, reducing stress, improving 
engagement, recruitment and productivity.

Contact Bryony for career advice and for help finding the  

right tax & accountancy role or recruits on (0191) 375 9983. 

Alternatively, visit www.bryonygibson.com,  

connect on LinkedIn or follow @bryonygibson.
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FLEXIBILITY IS KEY TO PRODUCTIVITY

Bryony Gibson, Managing Director of Bryony Gibson Consulting, talks about the need for employers to 
be more flexible if they want to improve engagement and productivity in the workplace.

Bryony G
ibson



1. Work Ethic 

As an entrepreneur I’m sure many of you agree that 
when you’re passionate about your career, you’re 
usually the first person in and the last to leave. In 
order for your business to thrive, it’s vital that you 
create a team with people who can match your 
passion, and engage with the business to give it the 
energy it needs. Taking the time to find and hire 
one passionate, motivated employee adds far more 
value than hiring five intelligent but less passionate 
individuals.  

2. Give Value 

In order for your business to thrive and scale, you 
must keep adding value to the customer. The only 
way this can be achieved is by listening to what 
they really want, and finding a way to give it to 

them. Regardless of your industry, giving more 

value than you charge in terms of a fee is one of 

the most important lessons I have learnt. 

3. Be Flexible 

Being flexible is the key to success in any business 

situation. Not only is it beneficial to be flexible in 

terms of employees, but it is important that your 

goals, operations and strategy are open to change 

too. A business fixated on achieving one main goal 

can only be described as driven, yet narrow minded. 

Having the blinkers on too soon can limit potential 

and restrict great ideas. For business to thrive, you 

must be dynamic. There should be no barriers or 

restrictions and you should question everything- 

with flexibility comes improvement. 

4. Know Your Business

Obvious? Yes. Hard to convey? Absolutely. 

As a business owner, you know your business better 
than anyone, but how easy is it to portray the 
personality of your business and stay true to your 
brand identity? In today’s current climate, with 
new technologies and strategies emerging daily, 
it’s easy to get carried away. Although it’s crucial 
to adapt to current trends, as entrepreneurs it’s our 
job to ensure our businesses identity is reflected. 
Whether it be the way you deliver your service, or 
promote your product, online or offline - business 
values must be communicated consistently across 
all channels. 

I hope this article provided insight to some of 
you, and if you have any suggestions, thoughts or 
opinions please feel free to share them below. 

FOUR STEPS TO GUARANTEE SUCCESS
By James Blackwell, CEO, Ronald James
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WE FIND THE TOP  
15% OF TALENT

“It’s the way we deliver that separates us from the rest!”
0191 3006501 www.ronaldjamesgroup.com info@ronaldjamesgroup.com Durham, United Kingdom

Success. It’s what we all aim for, and it can mean many things to different people- size,  
retention, profit, value, recognition. Different types of success require alternative strategies,  

however there are four key steps that feature across all. This article shares with you the 4 key  
things you must do to guarantee the success of your business.
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The team provides strategic economic leadership 
and influence for the region, working to win 
the support of the business community, local 
authorities, colleges and universities to deliver a 
plan to create 100,000 new jobs by 2024.

It’s big task with a huge prize. One that requires an 
understanding of the global political environment, 
clear leadership, and the ability to influence and 

bring others along for the journey by articulating 
how the interventions made are designed to help 
the North East grow and thrive.

The North East Local Enterprise Partnership (LEP) 
has worked hard to build relationships across 
the private, public and third sectors, winning 
new investment from Government to pump into 
high return areas for the economy such as skills 

development, innovation and business growth with 

the aim of improving economic opportunities for 

the people and businesses of the region.

It is an organisation in a unique position, tasked 

with bringing partners together to deliver the 

new jobs and economic prosperity set out in the 

Strategic Economic Plan (SEP).

THE NORTH EAST LEP:  
LEADING THE WAY FOR THE REGION

Strong leadership is vital in all successful businesses.  
The same principle applies to regional economic growth, which is why the North East  

Local Enterprise Partnership is spearheading work to lead greater prosperity.



A refreshed, tightly focused SEP targeting 
investment into areas of world class strength and 
opportunity and improving the local economic 
environment is the result of extensive consultation 
with partners who have bought into the North East 
LEP’s vision of a better, more prosperous future.

The North East LEP now enjoys enviable credibility 
with its partners and influence in Whitehall thanks 
to a strong board under the chairmanship of highly 
successful businessman Andrew Hodgson and 
a committed senior management team led by 
Executive Director Helen Golightly.

It’s been a process of evolution to earn the trust 
and support of regional partners since the North 
East LEP’s creation six years ago.

And it’s an on-going challenge for the organisation 
to maintain and grow this backing, crucial to 
creating an economy where businesses want to 
invest and one which creates more and better jobs. 

“We have done a lot of work over the last three 
years in trying to embed the SEP as the umbrella 
policy document with key organisations, so when 
they are setting their strategic plans they will take 
the SEP into account which they are doing now 
and would never have done three years ago,” said 
Helen.

“The original SEP set out areas that we really 
needed to focus on to make a difference. In the 
refreshed SEP we have sharpened our focus, tested 
it and looked at the evidence to see that we are 
going in the right direction of travel, which our 
partners tell us we are. We now have a document 
which communicates our aims and opportunities 
clearly with the aim of being more competitive.”

This sharpening of focus has resulted in the 
successful development and roll out of the North 
East Growth Hub – an online platform to give SMEs 
better access to business funding.

Colin Bell, Business Growth Director at the LEP, 
said: “We are helping to develop the blueprint 
for the development of the national growth hub 
network, sitting on Government task forces around 
the implementation of the industrial strategy and 
how growth hubs play into that.

“We are increasingly seen as thought leaders in 
that space.

“Good leadership requires a really clear vision and 
clear goals just so people can understand how they 
can contribute to that. The SEP is clear about those 
vital few things that we need to deliver that will 
have a big impact on the economy and people can 
get behind that.”

The LEP’s Head of Strategy and Policy Richard 
Baker has witnessed how greater consultation with 
partners has boosted support for the LEP’s role as a 
leader of regional economic development.

“What’s happened over the past couple of years 
is that we have become a lot clearer about what 
the region’s opportunities and challenges are and 
what our role as the champion of the region is 
and we have become more visible regionally and 
nationally,” said Richard.

“People are buying into what we are doing more, 
people look towards us for evidence, information, 
commentary, support and communication activity 
as an impartial co-ordinator who can help bring 
people together.”

And Hans Moller, the LEP’s Director of Innovation, 
said: “I’ve seen a shift in the two-and-a-half 
years since I’ve been here where at first I think 
the LEP was living in the shadow of the Regional 
Development Agencies and of One North East.

“It has evolved into an understanding of where the 
LEP is about thought leadership, as a co-ordinating 
body, especially in the smart spec sectors and 
organisations are approaching the LEP to develop 
sector strategies.”

The North East LEP has embraced social media 
tools to help share the success of its trailblazing 
projects such as the Gatsby Foundation Good 
Careers Guidance Benchmarks pilot in regional 
schools and to give a louder voice to partners.

North East LEP Communications Manager Jen 
Robson said: “We share our communications 
platforms with our partners to help them amplify 
their key messages to audiences, focusing on 
sectors and issues that are vital to regional 
economic growth.

“Not only does this help reach national decision 
makers, but it builds the LEP’s reputation as a co-
ordinating body, a thought leader and a facilitator.”

It is also the ability to bring people and organisations 
together and pool their expertise for the greater 
good, which sets the LEP apart as a regional leader.

The LEP’s Skills for Business Manager Michelle 
Rainbow, said: “The beauty of the LEP is we work 
across the whole of the region and can bring 
together all partners like all ten colleges, four 
universities and lots of schools who may not have 
had the opportunity to engage at a strategic level 
before and we can support them to do that. 

“We don’t come with an agenda 
other than to deliver the SEP.”
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Whether it is home grown ones, born and bred 
within a stone’s throw of the Tyne, or adopted 
ones who have made the city their home, they 
need no convincing that Newcastle is the best city 
in the UK and up there with the best in Europe.

At NE1 it is our job, in fact our whole raison d’être, 
to come up with ways we can make the city even 
greater and this Autumn we’re launching an exciting 
Geordie Jackpot lottery. Geordie Jackpot will not only 
make cash payouts and award bonus prizes to players 
but will help fund major projects in Newcastle city 
centre as well as supporting the Jackpot’s chosen 
local charity, Cash for Kids.

The idea behind Geordie Jackpot was to tap into the 
city’s pride and passion and enable the people of 
Newcastle to help support and finance projects that 
will make the city even greater. 

All people have to do is sign up and play to support 
their city and have the added bonus of winning cash 
prizes. Each week, a guaranteed jackpot of £1,000 
will be available with the potential to win £25K if 
players match all six numbers in the right order.

Unlike the National Lottery, players will have a 
greater chance of winning with Geordie Jackpot and 
a far higher percentage of money-in will go directly 
to the worthy cause, the development of the city.  

50% of money will go to good causes compared with 
only 28% from the National Lottery. The other 50% 
will fund prizes, administration and tax.

The projects funded by Geordie Jackpot will make 

the city more interesting and attractive for families 
and visitors and ensure that Newcastle continues to 
punch above its weight in the European city stakes. 
Some may be temporary activities or installations; 
others will have a permanent place in the heart of 
the city. When buying Jackpot tickets the public will 
not only be contributing financially but will also be 
able to vote for their favourite ideas and initiatives 
so will help shape the future of the city.

Newcastle is known as a city built on innovation. The 
world has Newcastle and the North East to thank for 

electric light bulbs, trains and many other inventions 
that marked out the first industrial revolution. We’re 
now forging a new history for the city and we’re 
proud to be continuing this tradition of innovation. 

The Geordie Jackpot is a first; NE1 will be the first 
Business Improvement District in the world to launch 
its own lottery. Although the Geordie Jackpot may 
be new, public support for civic developments is not.  
The people of Newcastle have a proud history and 
tradition of paying for civic developments, many of 
the monuments and statues that adorn our public 
places were paid for by the good people of the North 
East. The Geordie Jackpot will hark back to these 
largely Victorian days and we hope to start seeing 
new Geordie Jackpot plaques marking where new 
investments have been made across the city.

We urge people to get involved and be part of 
the next chapter of Newcastle’s history. We have 
a fantastic city, we are up there with the best in 
Europe but think how great we can become if we can 
galvanise Geordie Pride into action.

We’re already delighted by the support we’ve 
received from many of the North East’s most 
famous celebrities. They have been quick to give 
their backing to the Geordie Jackpot and we’re 
excited by the prospect of everyone getting behind 
it to deliver a marvellous amenity for the city and 
to raise considerable amounts of money for the 
development of the city centre and for good causes. 
This will ensure that we continue to make our mark 
as a modern, European regional capital city.

Buying tickets is easy visit: www.geordiejackpot.co.uk   

You are preaching to the choir when extolling the virtues of Newcastle to Geordies.
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GEORDIE JACKPOT DELIVERS WIN-WIN  
FOR CITY AND PLAYERS

by Sean Bullick, Chief Executive NE1 ltd





Working with businesses UK-wide from its 
headquarters in Newcastle and offices in 
Birmingham and London, the team is now also 
blazing a trail with a brand new service focused 
on the Apprenticeship Levy. Here Gradvert’s 
Managing Director Michaela Reaney explains all. 

Tell us about the Apprenticeship Levy

The Apprenticeship Levy came into force in April 
2017 in a bid by the Government to increase 
the number of apprenticeships in place by 2020.  
Organisations with a payroll bill of over £3m have 
to pay a 0.5% tax of their overall wage bill into an 
overarching levy pot, which they can then access 
through digital vouchers.

The vouchers have to be used towards the 
development of vocational skills through 
apprenticeships. The beauty of the scheme is that 
these are available to people of any age, whether 
they are existing or new employees across all levels. 

We want businesses to embrace this once-in-
a-generation opportunity. By developing your 
workforce through apprenticeships, you improve 
productivity and performance, close skills gaps 
and reduce staff turnover because your people feel 
nurtured. 

What has Gradvert’s role been with the 
Apprenticeship Levy to date and  

how is this changing?

On our website, www.gradvert.com, we provide 
a bitesize guide to the Levy to simplify the 
complexities as it can appear quite daunting at 
first. 

This has formed part of our work with businesses 
across the country to help them understand the 
Apprenticeship Levy and how to maximize it. 

One of our core offerings is to help management 
teams set and strengthen their training and 
development strategy, from school leavers and 

graduates through to senior leaders. This scheme 
very clearly supports this approach and provides 
another way for companies to invest in their staff.

This is why we’ve been advising businesses on how 
to access the Levy, helping them identify the skills 
needed and then signposting to the appropriate 
training providers registered on the Digital 
Apprenticeship Service website (currently the only 
way to access the vouchers).

To date that’s where our input has ended but 
now we have also applied to become a registered 
training provider so we can deliver under the 
scheme ourselves. 

So Gradvert is launching its own Leadership 
and Management Apprenticeships?

Yes, as of October I’m thrilled to say we will 
be delivering Leadership and Management 
Apprenticeships at Level 3 (equivalent to two 
A Level passes) and Level 5 (the equivalent of a 
foundation degree). In time we will extend this to 
Level 7 (the same as a masters degree). 

Our offer is different in that we’ll be applying 
our unique 360° approach when appraising each 
organisation’s ‘people strategy’. The programmes 
developed will be absolutely bespoke to the client’s 

needs, supporting the commercial goals with 
training aligned accordingly. 

Gradvert’s apprenticeships will embrace flexible 
modes of assessment such as assignments, 
presentations, 360° reviews, coaching and self-
assessment and include the use of webinars and 
virtual training rooms.  

We very much work in partnership with our clients 
and this move ensures they can enjoy a streamlined 
service and flexible learning approach that suits 
their needs and schedule, just as they’d expect 
from Gradvert. Whether it’s a one-off training 
need for a group of employees or a diverse cohort 
with complex and multi-disciplinary development 
needs, we can provide a tailored solution. 

What’s next for Gradvert in this area?

Our mission is to improve business performance by 
improving people.

The next step is to move on to delivering sales 
development and customer service programmes 
as they are a natural fit for our current clients and 
delivery models. We want to provide plenty of 
choice so businesses can build life-long learning 
capability. 

Simplifying graduate 
recruitment and the delivery 

of tailored leadership and 
management training is at the 

heart of Gradvert’s offer. 

For more information on Gradvert, please visit www.gradvert.com

GRADVERT 
LEADS THE 

WAY IN 
APPRENTICESHIP  
LEVY LEARNING 

& DEVELOPMENT
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Talk to the PR specialists 
at MHW PR...

Want your business to 
be in the spotlight?

We storyboard and implement communications campaigns
that build client reputations. That involves generating and 
distributing persuasive, engaging content - online and offline.

We have years of knowledge to help make our clients more 
famous, putting them centre stage. We work across a range 
of business sectors from the corporate world to industrial,
healthcare and hospitality.

Please call if you need your business putting in the spotlight.

SPOTLIGHT

Tel:0191 233 1300 
mhwpr.co.uk
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A recent ruling by the Court of Appeal has 
brought into question what makes for a fair 
settlement when it comes to the division of 
assets following divorce – and why pre-nuptial 
agreements are more important than ever.

In the case of Hart v Hart, the husband - now aged 
82 - and the wife – now aged 61 - were married for 
23 years and had two adult children.

At the start of the marriage, the husband had 
already acquired substantial wealth, having built 
up his own businesses as a property developer and, 
in the wife's own words, was a "man of substance" 
at the time of marriage. 

On divorce, their total resources were £9.4 million, 
comprising assets of £3.9 million and a trust worth 
£5.5 million.

The judge in the original High Court case found 
that a precisely equal division of the assets would 
be unfair because of husband's pre-marital wealth.

However, there was no reliable evidence of the 
value of this wealth, partly because of the husband's 

deficient disclosure of what assets he possessed.

Despite the husband's disclosure deficiencies, the 
Judge had to use the evidence available to him 
to make findings on the scale of resources. The 
judge found that a needs-based award (the lowest 
award he considered) was the most scientific and 
principled. 

The wife was awarded £3.56 million. She appealed 
the High Court's decision, but her appeal was 
dismissed in the Appeal Court.

This case reiterated that in divorce proceedings, it 
is important to establish the origins of pre-marital 
wealth and whether the pre-marital wealth has 
become matrimonial in character. 

In the Court of Appeal, Lord Justice Moylan agreed 
with the judge in the original High Court hearing 
that the fact that at the beginning of the couple's 
relationship, the husband had been a wealthy man 
whereas the wife had no significant capital assets 
was a matter which "must be reflected in the 
outcome". 

Lord Justice Moylan ruled that an equal division 

would be unfair to the husband and, equally, that 

an unequal division would be fair to the wife.

This case highlights the court applying a more 

broad and flexible approach when considering the 

sharing principle.

The court should undertake a broad evidential 

assessment considering what is fair in the 

circumstances of the case when considering 

whether to ring-fence part or all of pre-marital 

assets.

In many cases, particularly where resources do not 

run to millions of pounds, then there will not be the 

luxury of separating out pre-acquired assets.

However, this case does emphasise that pre-nuptial 

agreements could become even more important 

in order to establish and prove what assets are 

invested into the relationship prior to marriage and 

how they would be dealt with on divorce. 

For more information on the issues raised by this article, please contact jonathan.flower@wardhadaway.com or call 0191 204 4376.

PRE-MARITAL WEALTH IN DIVORCE CASES:  
WHAT IS A ‘FAIR’ RESULT?

What happens in divorce cases where one half of the couple is already wealthy before the marriage? 
Jonathan Flower takes a look at the issue.
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The Gender Pay Gap Information Regulations 
have been a hot topic since they came into force 
on 6th April 2017, with the Government pledging 
to “end gender pay gap in a generation”. 

In 2016, the gender pay gap was 18.1% and 9.4% 
when comparing full time employees. The debate 
intensified when the BBC published the salary of 
its employees earning over £150,000. The salary of 
Chris Evans was quite a shock, but the imbalance 
in the salary commanded by female and male 
employees was the most talked about revelation. 
While, the figures can be interpreted in different 
ways, they suggested that only a third of the 96 
top-earners are female. Is this the result of a sexist 
BBC? The reality of a competitive market? Or a 
deeper problem that starts at school? The jury is 
still out for now.

As the BBC was trying to put a positive spin on 
the figures published, Clarks was facing similar 
scrutiny for calling one of its girls’ school shoes 
“Dolly Babe” while the equivalent boys’ school 
shoes are called “Leader”. Added to this, research 
shows that girls as young as 6 years old believe that 
brilliance is a male trait and that they are unlikely 
to be good at maths or science, which are seen as 
male subjects. And that’s before getting into the 
infamous memo of the computer engineer from 
Google who suggested that women are biologically 

less suited to certain roles in tech and leadership. 
While girls do better than boys at both GCSE and 
A-level exams and outnumber their male peers in 
higher education, the degree results in the History 
department of Oxford University show that girls 
who start university with the same or better grades 
than their male counterparts, are less likely to 
obtain a first. 

With this as background context, in a report 
published last month, researchers have shown that 
Britain has one of the worst records on gender 
equality at work (after being ranked 11th out of 
18 countries) when taking into account pay, board 
level representation and the gap between male and 
female employment. The report also highlighted 
that there are fewer women than men in the 
workplace and the pay gap is significantly narrower 
for employees with a university education. Another 
interesting conclusion is that there is a wider 
pay gap between men and working mothers 
than between men and women without family 
responsibilities.  

Women have achieved a lot in recent years and 
the report highlighted that Britain has a higher 
proportion of female managers than most of the 
other countries reviewed. This is a positive sign but 
it is clear that there is still a long way to go, when 
women (like Jacinda Ardern, New Zealand Labour 

leader) are still asked if they are planning to have a 

family, as this is still seen a hindrance to their work 

and, it would seem, to ultimately stall their career 

progression. 

Employees who feel well looked after and paid 

fairly will work a lot harder and be more committed 

to their employer, than if they do not feel rewarded 

for their hard work. Women with childcare or 

other caring responsibilities may require flexibility 

to juggle their commitments, but they are no 

less committed to their work. Instead, they are 

more likely to go the extra mile if their employer 

has shown flexibility when they needed it. At 

Collingwood Legal, we practice what we preach. 

Our team is mainly female, with various childcare 

commitments and whilst we are able to work 

flexibly, our recognition as the Law Firm of the Year 

(1-5 partners) in the Northern Law Awards and 

as a Tier 1 firm in the Legal 500 shows that our 

commitment to our clients and the firm is strong.

The key to a successful workplace is to ensure all 

employees (no matter their sex, disability, age, 

sexual orientation, race, etc) are treated fairly and 

with dignity, not only because legislation imposes 

it, but because it does make for a happier, more 

productive and loyal workforce.
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BBC SALARIES AND DOLLY BABE V LEADER: DOES 
THE GENDER PAY GAP START IN THE CLASSROOM?

There has been a lot of publicity surrounding the gender pay gap following the BBC publishing the 
salaries of their stars, which generated many discussions about equality in pay between men and 

women.  Alexandra Besnard, Associate Solicitor at Collingwood Legal (Tier 1 employment law specialist 
firm as recognised in the Legal 500) considers the gender pay gap issue in this context.

Issues surrounding equality and gender pay gap reporting can be daunting for employers, so if you require guidance or training on  
these issues, please contact me on 0191282 2886 or at alexandra.besnard@collingwood.com

Alexandra Besnard





Hadrian HR, which specialises in providing 
personalised HR services to businesses across 
the North East, has welcomed Alistair Smith and 
Luiza Robson to its team after securing a number 
of new clients.

Since January 2017, the business has seen a surge 
of enquiries with 18 new small businesses joining 
Hadrian HR’s roster of clients, resulting in a 40 
percent growth in profits (compared to the same 
period in 2016).

Now in its fourth year, Hadrian HR is headed up by 
HR consultant and employment law specialist Deb 
Tweedy. She said: “It has been a real achievement 
to see Hadrian HR’s client base grow and the 
expansion of the team. However, more importantly, 
it has been a pleasure to assist clients through what, 
for many of them, can be extremely difficult issues 
in an area of an ever-changing legal landscape.

“With a shift in policies and regulations coming 
into force, such as new employment legislations in 
the wake of Brexit, HR is becoming an increasingly 
important service for many North East SMEs. 

Business owners are looking for up-to-date and 
reliable legal advice to aid with the welfare of their 
employees and the running of their companies.

“In the coming months, we will also be on hand to 
assist small businesses with the new General Data 
Protection Regulations, which come into force in 
May 2018. Initiating preparations for these changes 
now will be crucial to all businesses that collect and 
process data on a regular basis, whether this be 
client information or employee information.” 

Following Alistair and Luiza’s appointments, the 
Hadrian HR team is now developing a cloud-
based portal that will allow clients to access all 
of their HR documents at their convenience in a 
single location, whilst also offering access to legal 
updates.

One of the region’s businesses to have already 
benefitted from Hadrian HR’s support is Naylor’s 
Chartered Surveys. Gavin Hennessey, team 
member at Naylor’s Chartered Surveys, added: 
“Hadrian HR has been a huge help to us, particularly 
during the last 18 months. The team has helped us 

with everything from the updating of contracts of 

employment through to advising on employment 

issues. 

“We have received both one-to-one assistance 

as well as being invited to a number of training 

sessions, and knowing the team has a bank of 

employment law knowledge is a huge bonus to 

both myself and our directors.”  

Hadrian HR assists micro and small businesses 

across the North East with HR issues including 

full audits of documentation, implementation 

of employment contracts and polices as well as 

managing redundancies, disciplinary action and 

grievance matters. 

Its no-nonsense flexible HR consultancy offering 

has proven vital to the smooth running of many 

North East SMEs, while its team has also assisted 

with talent management programmes, the delivery 

of equality and diversity training and mental health 

awareness. 

For further information or to contact the team at Hadrian HR call 0845 340 0099 or visit www.hadrianhr.com.
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DRIVE IN 
DEMAND 
CREATES 
GROWTH  

FOR NORTH 
EAST HR 

CONSULTANCY

North East-based HR 
consultancy, Hadrian HR 

has bolstered its team after 
changes in Government policies 

and regulations resulted in 
an increase in demand for 

outsourced HR services  
in the region.
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The team, frequently cited as one of the best of 
its kind in the North of England, works across the 
UK and is known for handling the separations 
and divorces of wealthy professionals, with 
clients including a number of high-profile public 
figures. 

Led by renowned divorce lawyer Steve Freeman, 
Sintons’ matrimonial team is now seven-strong, 
with plans in place to grow further to help keep 
pace with its growing caseload. 

Newcastle-based Sintons is targeting growth 
across the firm over the next five years to achieve a 
£20m turnover by 2021, with its matrimonial team 
playing a key role in its progress. 

Steve Freeman, Partner and Head of the Personal 

and Family team at Sintons, said: “Over the course 
of many years, our matrimonial team has built a 
well-deserved reputation as being among the best 
in the business. Our ethos is simple – we want the 
best outcome for our clients and we know how to 
help them get it.   

“As a large full service firm with specialisms in 
a range of other matters that may arise during 
separation, such as issues regarding property, a 
business or wills, we can offer a comprehensive 
service that smaller firms simply cannot.  

“We have grown significantly in terms of our case 
load, the majority of which comes from word-of-
mouth recommendation, and we are expanding to 
help accommodate that. We have a highly capable 
team of matrimonial specialists and are keen to add 

to that as we continue to develop the department 
even further.”

Mark Quigley, managing partner at Sintons, said: 
“Our matrimonial work is one of a number of areas 
of the business where we attract work from across 
the UK, being based in the North East is certainly 
no barrier and proves clients are willing to instruct 
the very best advisors, wherever they happen to be 
based. 

“Our vision as a firm is to set the standard for 
legal excellence and in doing so to become the 
law firm of choice for individuals, businesses and 
organisations regionally and nationally – our 
matrimonial team is a prime example of that ethos 
being put into practice and to great success.”

FURTHER GROWTH PLANNED FOR SINTONS’ 
MATRIMONIAL TEAM

www.sintons.co.uk

l-r: Sintons’ matrimonial team –  
Julie Gallon, Jayne Boyd, Allison Clark,  
Steve Freeman, Louise Masters, Sally Michael, Anne Smith
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The specialist matrimonial team at law firm Sintons is continuing its  
recent expansion by eyeing further growth. 



Did you grow up in the North East or decide to relocate  
here in later life?

Born and bred in County Durham!

What is your favourite aspect of business life in the North East?

The fact that it feels like a local community with lots of mutual respect amongst 
business leaders. You can see how collaborative people are for the greater good 

of the region.

Do you have a favourite hotspot for a business meeting?

Finbarr’s at Aykley Heads. It’s right next door to our office, serves brilliant food 
and happens to be owned by one of our clients, so it ticks all the boxes.

Where do you like to eat out in the North East?

Since having our two children I’m a bit out of touch with eating out. Prior to their 
arrival, we really enjoyed visiting an array of restaurants. However, I do have a 
close affinity with the Pavilion Restaurant in Iveston. I grew up in the village and 

I’m moving back there and the first job I had was working at the Pavilion.

Where do you like to unwind in the North East?

I like to be with the family in Durham. Sometimes with the younger children 
anywhere out the house helps you to unwind - even a drive in the car! If I do find 

I have some spare time, I love to visit the Northumberland coastline.

Are the people really friendlier?

Absolutely, they all pass the elevator test. By that I mean, if you run for a lift in 
the North East people will do anything to keep the door open for you. In my 

experience, this tends not to happen in other regions of the country.

What is your favourite view in the North East?

The view of Durham City when you arrive by train back to the station.

Do you think living and working in the North East offers the same 
opportunity as elsewhere in the UK?

Having grown up here and built my career here I would very much like to say 
yes, but sadly I don’t think that this is true for everyone. Hopefully, however, it’s 

something that can be rectified in time.

MARTYN TENANT
Partner and Head of the commercial team at award-winning  

law firm Swinburne Maddison LLP

YOUR EYE ON  
THE REGION...

www.swinburnemaddison.co.uk
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In many instances, parents step in to help their 
children purchase their first property, deeming 
their financial contribution to be part of their 
future inheritance anyway. 

While this is of course a hugely positive way to help 
provide for your children’s future, it is important 
you as parents take the correct legal steps to 
protect yourselves and your money – particularly 
where your child is purchasing with a partner - 
while also being as tax efficient as possible. 

Broadly, there are three options you could consider: 

Loan Agreement and Legal Charge – you could 
provide a loan, either with interest or interest-
free, to your child and set the repayment terms as 
you wish. You can secure the loan by way of Legal 
Charge over the property, so that if the property 
is ever sold, your outstanding loan monies would 
be returned before any remaining balance is paid 
to your child.  This means that your financial 

contribution would be protected in the event of 
your child separating from their partner, or if they 
died or were made bankrupt.

Declaration of Trust – a document would be 
prepared declaring the amount of equity you have 
in the property, again meaning that your financial 
contribution would be protected in the event of 
your child separating from their partner, or if they 
died or were made bankrupt. 

Flexible Discretionary Trust – funds for the purchase 
price would be transferred into a Trust, and the 
trustees would then purchase the property, or else 
lend your child the money so their name is on the 
title deeds. If you wished, you could make provision 
for repayments on the money, which would be paid 
into the Trust. Similarly, the monies in the Trust 
would be protected from divorce, bankruptcy or 
death of your children, and would remain within 
the family.  

The establishment of a Trust is proving an 
increasingly popular option for parents when 
purchasing for their children – one main advantage 
being that, provided you outlive the creation of 
the Trust by seven years, the monies in it will be 
outside of your Estate. 

However, if you feel you may need access to the 
money you have committed to the property at 
some point in the future, it could be that a loan is 
a better option. In addition, the new Stamp Duty 
(SDLT) rules on second properties mean that care 
must be taken on setting up a Declaration of Trust 
or a Flexible Discretionary Trust and specialist 
advice must be sought before making a decision. 

Which option you choose is of course at the 
discretion of you and your circumstances, and a 
good private client lawyer or financial specialist will 
be able to help you make that decision.

Julie Garbutt is an Associate in the Personal and Family department at Newcastle law firm Sintons, and is a specialist in succession planning and 
trusts. To speak to her, contact Julie on 0191 226 3131 or Julie.garbutt@sintons.co.uk

Finding a way onto the property ladder remains a difficult feat to achieve. For young people,  
raising the funds for their first deposit can often be quite a challenge. 
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PARENTS - KNOW YOUR OPTIONS IN HELPING  
YOUR CHILDREN ONTO THE PROPERTY LADDER





In this month’s General Data Protection 
Regulations (GDPR) update, Jill Dovey, IT law and 
data protection specialist at Muckle LLP, talks 
about the Information Commissioner’s Office 
(ICO), and the free resources it has to help with 
compliance.

The ICO is the regulator for data protection in 
the UK and will continue to be the supervising 
authority after GDPR launches on 25 May 2018. 
But what, exactly, is the ICO all about?

Today, many businesses have to register with the 
ICO as a data controller under the existing data 
rules (the Data Protection Act 1998), but as of 25 
May next year this won’t be required.

The ICO will, however, continue to monitor 
and assess organisations’ compliance with data 
protection legislation. All data breaches which 
could cause loss or damage to data subjects (like 
you or me), will also need to be reported to the ICO 
within 72 hours of organisations becoming aware 
of them.

Elizabeth Denham, the Information Commissioner, 
is clear that the ICO is there to help and assist.  It 
has launched an online chat facility and is taking 
proactive steps to work with businesses and help 
them achieve GDPR compliance. At the 2017 ICO 
Practitioners’ Conference, Commissioner Denham 
said: “Our emphasis is on partnership, we are not 
the police. We are not the department of no.”

To help organisations prepare for GDPR, the ICO 
has created a ‘12 Steps To Take Now’ checklist.  
Step 2 advises organisations to document what 
personal data they hold, where it comes from and 
who they share it with. This should all be included 
on the data map I suggested last month as the 
starting point for compliance.

The checklist indicates that you may find 
compliance difficult if you leave your preparations 
until the last minute.  Like most things, the 
earlier you start the better.  The exercise won’t be 
completed on 24 May 2018 either. GDPR requires 
you to continually review, analyse and improve 
how you process and handle data.  

Businesses should, as a minimum, work through the 
checklist and document how they have addressed 
each point.  The impact of GDPR will be different 
for each and every business – there is no ‘one size 
fits all’ option or approach. 

For SMEs, the ICO also has a self-assessment 
toolkit that can be used to determine what areas 
they need to focus on and address.

To stay up to date with the latest news from the 
ICO, you can follow it on Twitter or subscribe to 
the monthly blog.  The blog highlights any new 
guidance as well as the fines and investigations 
that are concluded, with advice on how to learn 
from others’ mistakes.

THE ICO – GDPR PARTNERS OR POLICE?

Check out the ICO’s website to learn more, or follow @TechlawyerJill, email jill.dovey@muckle-llp.com or  
call 0191 211 7972 for expert data protection advice.
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Jill Dovey

With universities and colleges gearing up for 
the start of the new academic year, the arrival 
of students will present many businesses with 
recruitment opportunities for part-time or casual 
vacancies. Stay compliant with our quick guide to 
recruitment:

The Process

      Review or produce the job description for the role 
you wish to fill. 

      Consider how you wish an applicant to apply and 
how you will short-list for the role. 

      Be mindful of data protection obligations and only 
ask for information you need.

      Don’t ask for information that could lead to an 
inference of discrimination, such as marital 
status, dates of birth or dates of education. Equal 
opportunities monitoring forms should not be given 
to the person involved in the recruitment decisions.

      Review your selection process and be prepared 
to make reasonable adjustments for disabled 
applicants.

      Always be objective. Interview questions need to be 
appropriate as do any written comments – one day 
a tribunal might see them!

      Exercise caution when using social media to 
check out suitability of candidates due to possible 
inferences of discrimination.

      Any offer of employment should be subject to 
satisfactory references.

      Generally questions about health should not be 
asked but job offers conditional on a satisfactory 
medical can be made.

The documents

      Employees should be given a written statement of 
terms within the first two months of employment. 
Ideally, a contract of employment, including a 
probationary period, should be produced.

      For workers, an agreement setting out their status, 
duties etc is highly beneficial.

      Review policies to ensure they are in line with 
current legislation and protect your business.

Induction and beyond

      Cover any necessary training, and make new recruits 
aware of your health and safety rules, and equal 
opportunities/diversity policies and procedures as 
a minimum.

      Keep records of training, particularly that aimed at 
preventing discrimination.

      Review performance and make use of the 
probationary period where performance is below 
standard.

As always, if an applicant or new recruit raises concerns, 
or if you have any problems, take advice.

RECRUITING STAFF? STAY COMPLIANT WITH OUR 
HANDY GUIDE

By Claire Rolston, Solicitor, Director, CLR Law

Claire Rolston is a Solicitor/Director at CLR Law.  Contact her with any queries on employment law matters on 0191 6030061 or hello@clrlaw.co.uk



Get 
Data 
Protection 
Right
Uncertain about next year’s General Data Protection Regulation? 
Save time and prepare with straightforward, friendly legal advice for  
you and your business.

Call 0191 211 7777 or email data@muckle-llp.com  
to find out more

with expert legal advice for your business

muckle-llp.com
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PLANNING HOUSE provide a representation service to ensure objections are relevant and focused and can be contacted on 07944844882, 
info@planninghouse.co.uk or by visiting www.planninghouse.co.uk

EVERYONE IS A NIMBY
By Chris Pipe, Director, Planning House

So, what is a NIMBY (Not In My Back Yard), well, to a developer they’re generally 
perceived as a pain in the proverbial but essentially they can be anyone who is strongly 

against a development. Often a so-called NIMBY has genuine issues and questions 
about potential impacts of a development. 

The term NIMBY comes with an inbuilt sense of contempt. People are sometimes viewed 
as selfishly putting their own interests ahead of the wider benefits a development could 
have.

So how do people with genuine concerns put this across to developers and the 
people who make the decisions without gaining the label NIMBY? Here are my 

top 10 tips:

1 – Be informed, don’t take the word of a neighbour or friend find out 
about a development yourself view plans at your local Council offices 
or online, and think carefully about how it affects you;

2 – Know what planning policies relate to the land/buildings/area 
there is little point objecting to a housing development on a site 
which is allocated for housing, you need to be aware of your local 
and national policies;

3 – Be aware of timescales, Council’s generally give 21 days to 
comment on an application, make sure any comments you have 
are submitted within the timescale;

4 – Avoid knee-jerk responses which are irrelevant, know 
what material planning considerations are as Councils 
only take these into account. Thoughtful, well considered 
objections are much more likely to be affective, if you’re 
in doubt my website has a summary of What are material 
planning considerations?; 

5 – Avoid using a standard letter or relying on a 
petition, these hold limited weight. A letter/email 
citing your own reasons will carry more weight in the 
consideration of an application;

6 – Don’t get personal, angry or blame the Planning 
Officer for the application, they didn’t submit 
it however it’s their duty to determine the 
application;

7 - Talk to the Planning Officer, ask them what their 
view is on the proposal, you can gain a lot by having an 

open and honest conversation;

8 – Gather support, speak to your neighbours, lobby your local 
Councillor and in some controversial cases your MP for support, 

don’t expect Councillors to stop the process but they can voice 
constituent’s concerns in a political arena but this sometimes doesn’t 

mean a development does not go ahead;

9 – Know the process, is the decision going to be taken by the Planning Officer 
(delegated) or by the Planning Committee? You have an opportunity to speak 
to a Councillor to ‘call in’ a planning application to the Planning Committee, 
however the rules and procedures vary by Council so know your local process 
and how you can be involved in any Committee.

10 – Know when to stop, the ultimate decision is not going to please 
everybody. Councils have a responsibility to listen to objector perspectives, 
understand them, and weigh up a scheme using their planning judgement – 
it’s not personal, its planning! If a scheme is allowed only a Judicial Review 

can quash a decision and if refused a planning appeal may be progressed so 
be prepared it may not be over…

‘Everyone is a NIMBY’ – bold title to start an article 
with but it’s true… we need waste recycling centres and 
sewerage treatment plants but we don’t want them built 

next to OUR home. The label of NYMBY conjures up 
derogatory connotations which isn’t always the case.





www.hodgson-sayers.co.uk
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STAYING POWER...

Longevity in business is something to be admired. In a new series of features, we are 
celebrating some of the most accomplished professionals from across the North East business 
community. Aimed at major players with 20+ years’ experience in their respective sectors, we 

provide a fascinating insight into what makes them tick and what we can learn from them.

 This month we chat to…

BILLY HODGSON
Executive Chairman and Founder, Hodgson Sayers Ltd
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Did you always envisage a career in the 
roofing industry?

Not at all, like all my pals I dreamt of playing 
football for a living but reality got in the way! 
Leaving school at 15, I completed an engineering 
apprenticeship with Rose Forgrove on the Team 
Valley before joining the Merchant Navy as a junior 
engineer. Just in time for technical innovation to 
reduce the need for naval engineers! Football did 
get me started in roofing though, as it was the 
manager of the local team who took me on as a 
labourer. Seven years later I left to start my own 
business in the trade.

What is your favourite aspect of the job? 

I think of myself as a people person and it has 
always given me great pleasure to lead a successful 
team, whether that has been Whickham FC, which 
I managed between 1986-96, or Hodgson Sayers. I 
enjoy encouraging people to seek new challenges, 
finding new ways of doing things and hopefully 
inspiring them to recognise their potential and 
achieve their goals. 

What has been your career  
defining moment? 

My focus has always been to continuously build 
a team, without your team you are a blank page 
waiting to be written. In October 2015, members 
of Hodgson Sayers travelled to London where we 
won the SME of the Year award at the National 
Constructing Excellence awards. Being recognised 
by your peers as being the best nationally in your 
industry has reflected our achievements. To then 
travel back to the capital a month later with the 
North East England Chamber of Commerce to 
attend the British Chamber of Commerce Awards 
and to win the People Development and UK 
Business of the Year titles was truly humbling. It 
showcased the performance of every member 
of the company that year and also the efforts of 
everybody through the preceding years as well. 
There is no secret to these successes, it was the 
result of hard work, learning from failures and 
applying lessons learned. 

How do you measure success? 

I measure success not when everything is rosy in 
the garden, but when things are not going to plan, 
eg. during a recession, of which I have survived 

a few since 1979! The most difficult of times 
examines the strength, resilience and foundations 
of a company and provides the necessary 
confidence and assurance to clients, suppliers and 
employees that we can still deliver the services 
they need whatever the business climate.

What have been the biggest changes in the 
roofing industry since you started?

In our most recent annual report I mentioned that 
the only constant is change. Changes in client 
requirements, technology, health and safety and 
environmental management have all contributed 
to a new way of delivering our services. Looking 
back to the 80s I remember a salesman called in 
at our new premises selling fax machines and we 
wondered why we would ever need one of those!

Tendering has now become an integral element 
of the industry with some of the larger players 
employing specialist teams with Bid Managers to 
control and evaluate the whole process. This has 
improved certain areas and impacted the quality 
and measurement of delivery. However, if not 
thought out carefully, it can become a cause for 
concern and has made it harder for an aspiring 
small company to make the transition to a larger 
one.

How has your skillset developed 
accordingly? 

Over the last 38 years in business I have 
had to acquire and develop many new skills. 
Digital technology requires a certain degree of 
expertise.  The senior management team have 
worked tremendously hard to gain the necessary 
qualifications and have delivered them to the rest 
of the team. I am pleased that I have their support 
as I continue to develop these skills myself!

Are you a risk taker by nature or  
more conservative? 

Moving the business and staff to the current 
location, doubling the size of the premises to 
20,000 square feet at the height of the longest 
and deepest recession in modern times probably 
defines me as a risk taker. I use the Pareto Analysis, 
work is 80% routine and 20% creativity, plus 
accepting the occasional lucky break when it 
comes along, even if I don’t always admit it!

To what would you  
attribute your success? 

I know from experience that you can’t learn 
anything about life until you have had experience 
of death at close quarters. The loss of my Dad 
to a mining accident when I was 12 was not the 
way I wanted to learn about life. The strength and 
influence of my mother, together with starting 
work at 15 and sharing the responsibilities at 
home ensured I made the most of every day in life 
as well as in business. The apprenticeship as well 
as serving time in the Merchant Marines helped 
me to learn discipline and gave me the strength to 
accept all the pleasure and the pain that life has, 
and will continue to deliver.

What’s your biggest weakness and how  
have you managed this? 

There is no greater gift that you can give than 
time. This can be a weakness as I do tend to overdo 
things. I still think that this can be a positive, 
as training and teaching a team to have the 
confidence to be bold and to step outside of the 
box by exploring new ways of working, and not be 
scared of failure is very important to me.

How do you remain motivated? 

I have built my business on customer service 
excellence, which we continue to strive for on a 
continual basis. This provides me with drive and 
energy and keeps me motivated. Hopefully this 
inspires the rest of the team to have the same 
desire as this old guy!

Would you prefer to be  
liked or respected? 

I am not sure that these are mutually exclusive, I 
have built up very good relationships with clients, 
suppliers and colleagues using old fashioned 
good manners and would like to think that I am 
respected in business, and liked when socialising.

I’ll retire when...

If you want to make God laugh just tell him that 
you have a plan!

I’ll retire on Friday... 
but I’m not sure which one!



SANDERSON YOUNG 
GOLF DAY

Sanderson Young celebrated their company golf 
day at Ponteland Golf Club where they are club 

sponsors in late September. 

The day was a tremendous success with 18 
teams competing individually and together for 
some fine property related prizes including sets 

of Monopoly games! 

Ian Hopkinson the club captain at Ponteland 
helped arrange the splendid day with his 

wife Janet who is the Operations Director at 
Sanderson Young and all of the Young family 
were involved including Duncan’s wife Alison 
and their three boys Charlie, Oliver and Harry. 

We dedicate these pages to the memory of 
the late Freddy Shepherd who gave so many 

of us so much fun and enjoyment.





This magnificent home was constructed in 2011 to a very high specification, with over 
10,000 sq ft of accommodation, and occupies a stunning plot of approximately 1.25 
acres. It has many luxury features including a fabulous kitchen, a leisure/spa room, and a 
cinema room.

Darras Road Darras Hall, Ponteland

Price Guide: Price on Application

7 5 7 B

Ashleigh Sundin

ashleigh.sundin@sandersonyoung.co.uk

rare! Office: 0191 223 3500

www.sandersonyoung.co.ukFrom Sanderson Young



WWW.SANDERSONYOUNG.CO.UK

PERFECT FOR PROFESSIONAL BUYERS AND FAMILIES WITH EACH HOME BENEFITING FROM 
FOUR BEDROOMS, THE MASTER WITH EN SUITE, OPEN PLAN DINING KITCHEN WITH  

ACCESS TO THE REAR GARDEN, AND PRIVATE DRIVEWAY. 

SAT NAV POSTCODE: NE21 6DB

PLEASE CALL TO MAKE AN APPOINTMENT TO VIEW

FOR FURTHER INFORMATION ON THIS EXCLUSIVE SCHEME, PLEASE CONTACT OUR GOSFORTH REGIONAL OFFICE ON 

0191 2130033 OR VIA CONTACT@SANDERSONYOUNG.CO.UK

SHOW HOME NOW OPEN…

HALLGARTH MEWS IN WINLATON IS AN EXCITING DEVELOPMENT OF 
15 THREE STOREY TOWNHOUSES.



Contact rare! From Sanderson Young on 0191 2233500   ashleigh.sundin@sandersonyoung.co.uk   www.sandersonyoung.co.uk

CHESTERS CLOSE, ADDERSTONE CRESCENT, JESMOND

PRICE GUIDE: £2.95 MILLION
Chesters Close is arguably one of the most impressive houses available within the heart of Jesmond and provides an outstanding, three storey, detached family 
home. Rare to the market and ideally situated in Jesmond’s conservation area on the prestigious Adderstone Crescent, this beautiful six bedroomed property was 
originally built in 1904 and boasts many fabulous building features and a wealth of period charm and character throughout with stunning fireplaces, superb window 
detailing, high ceilings, lovely cornicing and magnificent doors. Externally, the formal entrance garden is very impressive with box hedging and topiary and there is 
a large double driveway and double garage; the rear gardens are equally immaculately presented with sunny terraces, a delightful summer house and established 

borders providing an array of colour throughout the seasons. Chesters Close truly is a remarkable family home.
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As the Grenfell Tower inquiry is in progress the 
block management sector awaits a raft of much 
needed improvements to building regulations 
concerning the safety of high rise blocks. 
Successive Governments have ignored the advice 
of fire safety professionals and if any positive 
outcome can be drawn from the tragic fire it will 
be that at last, Government will act to protect 
people.

Some Governments have already acted. In January 
2016 the Welsh Government enacted legislation 
requiring all new domestic premises to have a fire 
suppression system installed. Since 2005 Scotland 
has required sprinklers in all residential buildings 
and high rises above 18m tall. Yet despite this 
legislation, in July 2017 the BBC identified 300 
Scottish tower blocks with no sprinklers. 

Like many other block management specialists, 
we commissioned a safety review immediately 
following the Grenfell Tower fire in order to be able 
to assure worried tenants that their apartments 
were as safe as we could make them. 

Some of the advice did not go down well with 
tenants. In older blocks where fire retardant 
compartments are secured the advice is still, 
stay in your apartment until the fire brigade has 
extinguished the fire. Not easy to do in the panic 
following a fire but still the best advice from 
professionals. An open door creates a flue through 

which fire and worse, toxic fumes can spread.

All our older blocks have had upgraded fire doors 
both in public spaces and on individual apartments 
for some years. All have smoke detection systems 
and all undertake regular fire safety inspections. In 
short, we have done all in our power to keep our 
tenants safe.

But there is one factor over which we have little 
control. The behavior of the very tenants we are 
trying to protect. I have seen far too many fire 
safety reports where the behavior of a small 

minority of tenants endangers themselves and 
their neighbours. 

Typical examples? A car parked across a door clearly 
marked “Emergency Exit – Keep Clear”. A fire door 
in a corridor chocked open, despite being marked 
“Fire door – keep shut”. Perhaps most alarmingly, 
smoke detectors muffled with rags and tape.

If we are able to track down the people concerned 
the response is equally alarming. “There was 
nowhere else to park”. Or rather, nowhere within 
20 paces of the front door. “The open door gives a 
nice breeze in summer”. That nice breeze could be 
fire and toxic fumes at 3.30am. “The toaster keeps 
setting off the smoke alarm”. Er, try adjusting your 
toaster. 

I must stress, it is a small proportion of tenants 
involved in this kind of behavior, but it only takes 
one to create a disaster for all. I have no doubt that 
we will soon hear of big improvements to block 
management safety and these will be welcomed 
by industry professionals. Let us put the safety of 
people first and dicker about the money later.

But until we address the behavior of people and 
demonstrate that the best structural systems can 
be undone by a thoughtless act, all the legislation 
in the world cannot protect us fully. To quote ex 
Deputy US Secretary of Defense, Paul Nitze, “One 
of the most dangerous forms of human error is 
forgetting what one is trying to achieve”.

www.heatonproperty.com

THE HUMAN FACTOR

Damiano Rea, Director, Heaton Property

P R O P E R T Y  I N S I G H T

For new families in need of a home with a 
little extra space, or young professionals 
looking to buy close to the city centre, City 
Edge in Blakelaw has plenty to offer. The 
development from five star housebuilder, 
Barratt Homes North East, has a range of two 
bedroom houses and apartments currently 
available to buy, with prices starting at just 
£99,995.

One of the houses available at City Edge is 
the Kendal, an end of terrace property that is 
priced at £122,500. This attractive home has 
a modern kitchen with a breakfast area and 
French doors leading into the garden, as well as 
a spacious lounge on the ground floor providing 
plenty of space for family living. On the first 
floor there are two double bedrooms and the 
family bathroom. Another of the houses that 
prospective buyers can purchase at City Edge 
is the Newton, available from £124,995. The 
Newton offers a perfect balance of modern 
stylish design, combined with comfort and 
spaciousness, which shows in the kitchen and 
breakfast area where natural light fills the 
space. The cosy lounge is perfect for relaxing 
in front of the television, whilst the separate 
cloakroom provides useful extra space. 

City Edge is also home to stylish apartments, 

which have proven popular among first time 
buyers and young professionals, with just 
two of these now available. The remaining 
apartments are Foxtons, priced from £99,995. 
These homes epitomise contemporary design, 
with a stylish open-plan lounge and modern 
kitchen, with plenty of additional room for 
storage. 

Steven Ball, Sales Manager at City Edge, 
commented: “Given City Edge’s location less 
than four miles from Newcastle city centre, 
it’s been hugely popular with young families 
and young professionals alike and we’re seeing 
a really strong sense of community here now. 
The homes at City Edge offer a perfect mix 
of sleek modern design, with comfort and 
warmth, which can be difficult to find this 
close to a city. I would highlight recommend 
that anyone interested in buying at City Edge 
pays the team here a visit to discuss their 
buying options, especially as there are now 
only two apartments left!” 

Minutes from the A1 and close to Newcastle 
city centre, City Edge’s central location is ideal 
for commuters. The development is also well 
suited to young and growing families, with 
several schools close by and a wide range of 
amenities on its doorstep. 

To find out more about City Edge, or to book a viewing, please visit: www.barratthomes.co.uk/cityedge

STYLISH NEWCASTLE HOMES FOR FAMILIES AND 
YOUNG PROFESSIONALS ALIKE
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'Hudworth Tower'
The Village, Castle Eden

OIRO £2.5M

A simply breath-taking residence situated discreetly within one of our most favoured villages, just a short stroll to the village pub, 
whilst maintaining a quiet, tranquil and simply beautiful mature setting. This stunning family home has been lovingly enhanced and 
extended to provide over 7600sq ft of high-specification living space and effortlessly combines many of its original characterful 

features with contemporary ones such as living flame open fires, which are bound to appeal to the most discerning of purchasers.

An exceptional opportunity to acquire a fully restored, stunning 5 bedroom mansion house, beautifully situated within magnificent 
landscaped grounds circa 4 acres, complete with leisure facilities, and a detached Gate House plot. Located within The Village, Castle 
Eden this is indeed a very rare and unique opportunity to own what must be considered as one of the finest properties to come to the 
market in our region. For further details, handled in the strictest of confidence, please contact the agency director handling the sale 

personally - please contact JAN DALE.

NEWCASTLE OFFICE: 65 Quayside, Newcastle City, NE1 3DE     DURHAM OFFICE: 61 Saddler Street, Durham City, DH1 3NU

M: 07881426277 | T: 0845 643 1186 | E: jan@urban-base.com | W: www.urban-base.com



Overlooking Newcastle’s Quayside, Bellway’s 
Ochre Yards development is a magnet for 
young people wanting to set up their first home 
and take advantage of the benefits of home 
ownership opposed to renting a property.

Sales advisor, Lindsey Murray, said: “Ochre Yards is 
a very trendy development that appeals to a lot 
of city professionals wanting to establish their 
first home in a secure and contemporary designed 
development, but still enjoy the bright lights of 
Newcastle with its popular bar and restaurant 
scene.”

Bellway has now released its final block of new 
build apartments offering buyers a choice of one 
and two bedroom apartments across ground, first, 
second and third floors which start in price from 
£117,995 and range in size from 514 sq ft to 819 

sq ft. All apartments include an allocated parking 
space and secure video entry phones.

All apartments feature an entrance area leading 
to a living/dining area. The kitchen includes all 
major appliances with plumbing for a washer/drier 
provided in a separate utility cupboard. Some two 
bedroom apartments offer ensuite facilities to 
the master bedroom and there is a second double 
bedroom and separate bathroom.

In order to help buyers onto the housing ladder, 
Bellway is offering the Help to Buy scheme at 
Ochre Yards.

“Many of our buyers have used the Help to Buy 
scheme to move here,” confirmed Lindsey. 

“All a buyer needs is a five percent deposit, they 
can then take advantage of a five year twenty 
percent interest free loan from the Government 

which means that a buyer only needs a seventy 
five percent mortgage thereby reducing mortgage 
repayments during the first five years of ownership. 
It’s a brilliant scheme that has assisted many young 
people onto the housing ladder much sooner than 
they thought possible,” she said.

For commuters, Ochre Yards is about a five minute 
walk to Gateshead Metro which connects you to 
Newcastle Central Station, the Metro Centre, the 
coast and Newcastle Airport.

Ochre Yards lies within a mile of Newcastle city 
centre so residents can enjoy the city’s renowned 
selection of bars, restaurants, and high street shops. 
Close by, is the Hilton hotel and leisure complex, 
Sage Music Centre, Millennium Bridge and Baltic 
Arts Centre all of which provide the perfect 
cosmopolitan experience, right on your doorstep.

For more information, visit www.bellway.co.uk or call the sales centreTel:0191 477 6270 Our sales office is open 11:00am - 5:30pm  
Friday to Monday and 11:00am - 7:00pm Thursday. Closed Tuesday and Wednesday.

P R O P E R T Y  I N S I G H T
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ON TREND OCHRE YARDS IS APPEALING TO YOUNG 
PROFESSIONALS SETTING UP THEIR FIRST HOME



Prices correct at time of going to press. Images are for illustrative purposes only and may include optional upgrades at additional cost. Specification on site may differ.

Stannington Park,  
Stannington  NE61 6AT

Sales Centre open

Monday 11.00am – 5.30pm. Tuesday and Wednesday Closed. Thursday 11.00am – 7.00pm. 

Friday to Sunday 11.00am – 5.30pm. www.bellway.co.uk

Make your move by calling 01670 789572

  
 

Stannington Park,  
great homes in a beautiful  

countryside location

Set within acres of established woodland and 

open countryside providing a rural backdrop 

including views towards the Cheviot Hills and 

Northumberland National Park.

Stannington Park is situated close to the market 

town of Morpeth, only three miles from  

the attractive village of Stannington and only  

20 minutes from the centre of Newcastle.

PRICES FROM £119,995

Meet the neighbours
It’s not just your space to grow and relax you share it with all  

the breathtaking treasure that Northumbria has to offer.

Life finally in balance

At Stannington Park we have something for everyone, from 1 & 2 bedroom 
apartments to 2, 3, 4 & 5 bedroom homes. Don’t miss out,  

call us today to 
make an  
appointment to 
reserve one  
of these luxurious 
homes. 

175506 D North East wc25.10 Northern Insight Mag Stannington Mews.indd   1 26/09/2017   09:44



Properties Unique Host 
Regional ASAP Event 

Properties Unique were delighted to be hosting 
the ASAP Regional Networking Event at 

Baltic’s Riverside Terrace and welcomed James 
Foice CEO of ASAP and its Members from all 
over the country. Throughout the evening, 

delightful food and drinks were served to the 
accompaniment of a String Quartet. “The 

Event was a resounding success both on the 
social and the networking front” quotes Vivien 

Managing Director of Properties Unique. 



Less expensive than hotel rates, ‘Serviced Apartments’ offer more 
space, flexibility and home comforts. Luxury one, two and three 

bedroom apartments, town houses & penthouses available.

Every development has lifts to all floors,  
complimentary on-site parking and wi-fi. 

“A tailor made service for the business and leisure traveller...”

CALL +44 (0) 191 490 0789 OR VISIT OUR WEBSITE  
WWW.PROPERTIESUNIQUE.COM

EMAIL: RESERVATIONS@PROPERTIESUNIQUE.COM     WWW.FACEBOOK.COM/PROPERTIESUNIQUE     @PROPUNIQUELTD

ltd

North East “Award” winning Serviced Apartment Provider



The company has announced the launch of its 
sixth office in Sunderland as well as the expansion 
and relocation of its Morpeth operation.

Bradley Hall launches its Sunderland office to 
further cement the firm’s presence in the south of 
the region, adding to its already well-established 
office in Durham. The property company operates 
across the North East, from Middlesbrough to 
Berwick, with a strategic growth plan which has 
seen the creation of offices across key areas in the 
region.

The newest commercial and residential operation 
is based at 47 Frederick Street, in Sunderland’s 
city centre, adding to offices in Morpeth, Alnwick, 
Gosforth, Newcastle city centre and Durham. 
Chartered surveyor Emma Graham and Lauren Gill 
join the team, with plans to create new roles in 
coming months

Director of estate agency, Matt Hoy, said: “This is 
an exciting time for Bradley Hall as its goes from 
strength to strength and demand continues to 
grow. Our residential offices have some fantastic 

homes already on offer and we are looking forward 
to taking on more projects and clients, while 
continuously adding some of the most impressive 
North-East homes to our marketed properties.”

The firm’s Morpeth operation relocated to larger 
offices to meet demand for services in the area. 
The new office, based at 4 Newgate Street, and 
its strengthened team were introduced following 
a successful first 18 months at a smaller premises 
within the town centre. 

The Morpeth office has welcomed graduate valuer 
Oliver Hindle at the offices, joining property 
executive Jessica Wilce and director of estate 
agency Matt Hoy. Experienced chartered surveyor 
and Bradley Hall director Richard Rafique also 
oversees commercial operations at the office.

The agency’s sister company, BH Mortgages, is also 
set to offer its services from the new offices. Home 
buyers are offered access to free, independent 
mortgage advice from expert advisors from all 
Bradley Hall offices.

Neil Hart, group director of Bradley Hall Chartered 

Surveyors and Estate Agents and its parent 

company BH Group, said: “The launch of our new 

offices arm is another significant achievement for 

Bradley Hall. We are now able to operate from all 

corners of the region. This outstanding success 

cements us as the leading local firm and a truly 

regional company, with a strong presence across 

key areas in the North East.

“We are also pleased to welcome our new team 

members who have already proven to be a great 

asset to Bradley Hall. Thanks to the expansion 

we are also looking forward to welcoming new 

colleagues with the best knowledge of the industry.

“The expansion has ensured we are able to offer 

even more impressive properties across the North 

East while maintaining the high level of service 

which we have come to be known for. Our priority 

is to help people find their dream home or ideal 

business space.”

For more information on Bradley Hall’s commercial, residential and financial services, please visit www.bradleyhall.co.uk

P R O P E R T Y  I N S I G H T
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LEADING NORTH EAST PROPERTY COMPANY 
CELEBRATES NEW OFFICE LAUNCHES

Leading North East chartered surveyors and estate agents Bradley Hall is celebrating further business 
expansion with the launch of two new offices in the North East.



1. Check your credit score

Before applying, check your credit score. Some 
people don’t realise that not having your name on 
the electoral register or having an unused credit 
card or address still listed on an account can bring 
down your score.

2. Know your budget

You need to know that you will firstly be able to 
borrow enough to cover the price of the property 
you are interested in and secondly be able to keep 
up with the monthly repayments.

The amount you can borrow can depend on your 
circumstances as well as monthly income. There 
are online calculators which can give a rough guide 
to the figures, however if like many others you 
prefer to know your budgets before applying, speak 

to a professional mortgage broker who can do the 
sums for you.

3. You need to prove how much you earn

Lenders require proof of how much you earn, 
You often need three months worth of pay slips 
and bank statements so the lender can view your 
income and outgoings – just to make sure you are 
able to afford the repayments.

If you are self employed, it is important that your 
accounts are in order. Lenders will ask to see a 
SA302 form your most previous year.  

4. The bigger the deposit the better

Bigger deposits mean better intertest rates and 
lower monthly repayments, so saving up as much 
as possible to put down at the outset provides 
advantages. You will need to invest at least a 5% 

deposit depending on the type of property you are 
looking to buy. 

5. Professional help can 
 improve your chances

If you are unsure of where to start, or have hit 
any stumbling blocks in the process – it can help 
to get professional advice. Don’t trust comparison 
websites, they can’t give you advice on what deal 
is best for you. Every lender has a different set 
of criteria and as a broker we take time to build 
knowledge so we can best advise you. 

As a diverse brokerage, we adopt a common sense 
approach to lending. We appreciate everyone has 
different needs and as a business we work for you, 
the client, not a specific lender so you have the 
assurance that we have your best interests at heart. 

If you are looking to buy your first home or move up the ladder we are here to help. With access to 1000’s of the latest mortgage deals, a lot of 
exclusives that can’t be found online or even by walking into a bank speak to us as a professional broker, for information please call 0191 260 2000.

P R O P E R T Y  I N S I G H T
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TOP TIPS FOR THOSE LOOKING TO BORROW
Taking out a mortgage is one of the biggest financial commitments you will ever make.  

The process can be daunting and stressful, and without the right preparation, some may even be 
rejected. Lewis Chambers from BH Mortgages goes through some top tips for those looking to borrow …

Lew
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Think carefully about securing debts against your home, your house is at risk if you do not keep up repayments on a mortgage.
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www.fusionprltd.co.uk

JOHN MCCABE
Managing Director, Fusion PR and President of the North East England Chamber of Commerce

IN CONVERSATION 
WITH...

What were your career ambitions  
growing up?

I played a lot of sport and didn’t focus as much as 
I should have done on my future career. The dream 
was to play for Liverpool or become a professional 
golfer but if a careers adviser asked I seem to recall 
using ‘join the police’ as my stock answer.  Later 
on I seriously considered a career in politics before 
settling on a proper job in public relations.

What has been your career path so far?

I joined Northumbrian Water in 1989 on what we’d 
now consider an apprenticeship. My first boss in the 
PR department was George House who readers of a 
certain age will remember as Mike Neville’s comedy 
partner. From there it was on to Robson Brown 
where I had another thoroughly enjoyable five 
years working on a wide range of clients. I moved 
back in-house with Transco the gas emergency 
service and then on to Newcastle Building Society 
as head of communications. I joined Alcan in 2002 
and as corporate affairs director spent much of the 
next 11 years leading on our efforts to influence the 
British government and European institutions to 
adopt a legislative framework that was supportive 
of energy intensive manufacturing. We achieved 
a great deal but eventually our parent company 
took the decision to close its operations in the UK. 
I left the business in March 2013 and planned to 
do 12 months of consultancy work before getting 

a proper job again. If you’d asked me then I would 
never have imagined Fusion PR would be where it 
is today with a blue chip client list and a fantastic 
team of eight…at the last count!

What are your company’s defining qualities?

We’ve built a great team at Fusion PR and I think 
the closer we work with a client the better job we 
can do on their behalf. It’s incredibly satisfying 
when clients tell us they consider us to be part of 
their team so it’s really important we take time to 
properly understand their organisation, culture and 
markets in order to become fully embedded.

What is the greatest challenge you have 
faced so far?

My work at Alcan presented many challenges but 
I’d have to say it would be managing the rapid 
growth of Fusion PR from it just being me working 
from home for the first two years to where we are 
today.

What is your proudest achievement to date?

We’ve been shortlisted for the Chartered Institute 
of Public Relations North East outstanding small 
PR consultancy award this year which is great 
recognition for the team. On a personal level, I 
was incredibly proud to be elected President of the 
North East England Chamber of Commerce in June 
this year.  

Is there a mantra you aspire to do  
business by?

I want Fusion PR to provide good jobs for good 
people and we’ll only be able to do so by continuing 
to produce great work for our clients.

Who are your heroes in and out of business?

I take inspiration from the businesses large and 
small across the North East who create and sustain 
jobs and continue to show incredible resolve during 
periods of uncertainty. To represent so many of 
them as President of the Chamber of Commerce is 
a great privilege. Outside of work, if I had to narrow 
a very long list down to just two I’d pick Kenny 
Dalglish and John F Kennedy.

How do you like to unwind?

I have my season ticket at Anfield although an 
almost 400 mile round trip for a home game isn’t 
exactly relaxing…especially if the 90 minutes at 
the centre of it all hasn’t gone well.  Family time 
is important to me.  Kate and I have three children 
and occasions when we can persuade the older two 
to join us are particularly special.

Where do you see yourself in 5 years time?

Hopefully working a little less and travelling a little 
more.

How would you like to be remembered?

Favourably!
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Entrepreneur Richard Shell and PR 
Director Chrissie Plunkett have gone 
into partnership to launch The Twist 
Group, a new PR and communications 
agency that has ambitious plans to 
buck conventional PR trends through 
its creative and dynamic approach to 
resolving marketing challenges.

Together, Richard and Chrissie bring 
a wealth of commercial and creative 
experience to Twist. Richard is the 
entrepreneur behind the hugely 
successful bohemian venue Doxford 
Barns and the new eccentric venue 
Charlton Hall in Northumberland.  
Chrissie’s background in PR originates 
from supporting the Mikimoto, 
Mouawad and Stephen Webster brands 
in London. 

With the philosophy to ‘Think Big, Think 
Differently and Think Creatively’, the 
team behind Twist aim to constantly 
stretch and challenge the status quo 
with its communications practices.

Chrissie explained: “Through Twist, we 
aim to disrupt the markets with our 
offbeat and creative approach, giving 
people reasons to talk and share about 
the brands we represent, whilst providing 
a profitable return for our clients.”

AMBITIOUS PR AGENCY LAUNCHES IN NEWCASTLE

North East PR agency Harvey & Hugo, 
headquartered in Darlington, has launched 
new training school Hugoversity to help 
businesses share their own stories using PR, 
social media and content marketing. 

The training will be fully bespoke to the client 
and will even feature the agency’s unique 
talent incubation service ‘Harvey & Hugo 
Homegrown’, where learners can immerse 
themselves in the firm’s office in order to gain 
valuable skills. 

Training will be delivered by Hugoversity’s 

prefects, of which Charlotte Nichols will be 
its head girl. She explains: “In this accelerating 
world of technology, the learning never stops 
and we have seen a surge in demand for our 
training services. It’s important that even 
highly qualified specialists in any subject 
now continue training to keep up with digital 
demand.” 

Hugoversity also offers dedicated PR and 
marketing recruitment as well as strategy 
development services. 

branding. web. digital.
marketing. print.
jakhq.com hello@jakhq.com 0191 388 2698

CAMEO DIGITAL SETS TO 
DISRUPT THE TRADITIONAL 

AGENCY MODEL
A new digital marketing consultancy is set to take the 
North East by storm with a proposition to disrupt the 
traditional agency model. The brainchild of Charlotte 
McMurray, Cameo Digital commits to offering unique 
digital consultancy that goes beyond the typical 
agency-client experience. 

After setting up her company earlier this year and winning 
a range of like-minded clients, Charlotte has successfully 
built a collective of outstanding local digital professionals 
who work to deliver industry-leading services.

Charlotte explained: “Cameo Digital aims to move away 
from the commoditised agency approach and make digital 
marketing work well at a smaller, more personalised scale. 
Cameo Digital offers an alternative for businesses who, for 
whatever reason, aren’t getting what they need from the 
digital marketing agency business model.” 

Charlotte previously held the position of Digital 
Performance Director at one of the region’s leading digital 
agencies. She is no stranger to industry recognition, after 
having her efforts recognised by Econsultancy, The Drum’s 
Top 50 under 30 influential Women in Digital and The 
Journal’s Top 35 under 35 North East Business Talent. 

PR AGENCY IS HELPING ‘HUGO’ BACK 
TO SCHOOL



We’re employed by our clients to help them 
communicate with their audiences in the right 
place, at the right time, with the right message- 
whether that be through a printed direct mail 
piece, online creative campaign or the build 
and design of a website. Yet, as an industry, it 
would be fair to say that we rarely heed our own 
advice. We’re all so busy doing the job that we’re 
employed to do and enjoy doing, that we tend 
not to promote the brilliant things we achieve 
daily for our clients- we really are our own worst 
enemy.

As we approached our tenth birthday last year, 
we sat down as a team and decided that it was 
time to change this. We really wanted to mark 
the occasion- we’d come a long way, achieved a 
lot of things and felt it was time to tell everyone 
our story. We spent a lot of time thinking about 
what we wanted to tell people, what we wanted 
to achieve in the year, how we wanted things to 
look creatively and we treat the project just like we 
would a client’s, with a dedicated project team.

We kicked off our birthday celebrations with a retro 

birthday party for the team, which gave us lots of 
attention grabbing, image-based content to send 
out in mailers to press, clients and suppliers. This 
content was also the starting point for the year-long 
social media campaign we ran to boost our social 
media presence. Our campaign included sharing 
throwback pictures of our team when they were 
10, monthly competitions intended to brighten 
the day of winners, with prizes ranging from 
Easter eggs, to football tickets and cake and fizz, 
plus countdown, teasers graphics and animations 
leading up to our birthday ball, and timely worded 
graphics that all cleverly included the word ‘ten’ 
within them- (have a look in the paragraph and see 
what we did there). All of these things combined 
gave us the opportunity to showcase the services 
we offer to clients, whilst getting our own name 
and everything we have achieved, out there.

You might think that taking a step back and working 
on yourself, might mean your workload will shrink, 
but for us it was quite the opposite. Stepping back 
meant that not only were we able to evaluate what 
we were doing on our own campaign and on our 

clients’ work which gave us invaluable insight and 
pointers for moving forward, it also attracted new 
business partners to us. 

Following several planning meetings at Ramside 
Hall where we held our birthday ball, their team 
saw the way we worked and the work we produce 
and quickly became our newest client. We’ve since 
redesigned their website, designed and produced 
several pieces of promotional materials and went 
on to work with sister companies Hardwick Hall 
Hotel - on their Hardwick Live music event - and 
Colonel Porter’s Emporium – a brand new premium 
bar in Newcastle- opportunities we might never 
have stumbled on if it wasn’t for our birthday ball 
and celebrating our own achievements.

We don’t like to shout about what we do, we 
like our work to do the talking, but we’ve now 
realised: sometimes you have to. In this industry, 
it’s common for clients to have different agencies 
looking after their print, PR, advertising and web 
design separately, but we really do offer the full 
works, all under one (well, two) roof. And that’s 
something we’re very proud to shout about. 

M E D I A  I N S I G H T
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SOMETIMES, YOU HAVE TO PUT THE SHOE  
ON THE OTHER FOOT

Marking their decade in business last year in a variety of ways, full-service agency The Works realised the 
impact that thinking about your business in the same way you would a client’s, can have.  

Here, they discuss why sometimes, you should take a step back and put the shoe on the other foot. 

To find out more about what we do and how we can help you, visit wearetheworks.com or follow @wearetheworks
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It’s usually pretty easy to show them how 
good communications is probably at the hub 
of everything they already do. But that rarely 
fits with their own perception of PR and how 
it’s implemented as a tool, to effect positive 
change, help reposition a brand and drive actual 
commercial value.

Thankfully, it’s not just me that thinks W 
Communications’ campaign for men’s fragrance 
firm, Lynx was one of the best examples of how 
communications can make a huge difference. Not 
just to the bottom line, but to the way people think 
and behave. Shortlistings for the campaign for the 
upcoming UK PR Week Awards and as one of the 
Holmes Reports’ best EMEA men’s campaigns of 
2017, support the claim. 

You’ll remember Lynx as the 90s go-to brand of 
choice for lads desperate to smell like something 
better than stale football socks. The positioning 
then, that you’d knock the lasses giddy with a quick 
spray under the arms, was dated and way out of 
kilter with modern thinking. Lynx had a problem.  

So, W pioneered a content-led campaign for 
them, designed to change the perception of it 
being a ‘lad-culture’ brand. The campaign directly 
challenged male taboos, provoked national debate 
on masculinity, helped reposition Lynx as a force for 
good – and eventually inspired a new generation of 
young British males to connect with the brand.

So how did they do that? 

First off, the narrative needed to be changed, with 
Lynx leading the challenge on the perceptions 
of masculinity, which was achieved through 
collaborating with inspiring and authentic public 
figures. People like boxer Anthony Joshua and 
Keegan Hirst, the first British Rugby League star 
to come out as gay, both offered incredibly honest 
views of their own issues and set the agenda for 
the debate. 

That encouraged small groups of ordinary guys to 
talk more openly with Lynx about what “being a 
man” meant to them. Lynx wanted to show it was 
okay to be ‘ordinary’ and to be talking about the 
things that concerned you, the things that men 
would traditionally avoid or if they did bring up 
would be put down in a torrent of ‘banter’.

After that, an alternative power list, Men of the 
Moment. Rather than focusing purely on wealth, 
sporting success, looks or business acumen, the 
tenets of many other ‘power’ lists, we featured men 
who were achieving success on their own terms. 
Men like Eric Underwood, who brought male ballet 
to new, younger audiences, and Olly Alexander, 
who champions LGBTQ causes. 

The Is It OK For Guys... strapline was inspired by 
analysis of Google search data to identify questions 
young British men were prepared to ask online, but 
not aloud. The campaign dramatically highlighted 

male insecurities which we brought to life in a 
series of interviews with those brave enough to 
share their anxieties around questions they may 
have otherwise been too afraid to ask.

The year-long campaign resulted in coverage across 
a number of national newspaper and magazine 
titles and generated an impassioned online 
debate. Lynx was at the centre of it all. Leading 
men’s publications like GQ and AskMen, who had 
previously refused to profile Lynx because of its 
perceptions of the brand, couldn’t ignore it either.

So, what was the impact? 

On social media, Lynx saw a 56 percent upward lift 
in positive sentiment, global brand analysts, Brand 
Finance, reported a 90 percent surge in Lynx’s 
brand sentiment and the campaign even earned 
the approval of female columnist, Lucy Mangan 
at Stylist, who dedicated her column to Lynx’s 
efforts to tackle the issues. She was one who had 
previously scorned Lynx’s outdated approach.

It was a meaningful example of how PR can be 
used as a tremendously powerful force to effect 
positive change. We don’t all have the budgets to 
engage celebrities in order to align them to our 
brands, but that misses the point. The use of PR 
to effect change, to add an important voice to 
the things that matter most to your customers is 
a tremendously powerful tool. Understand how to 
do that and you’ll be thanked for it. 

Christian Cerisola is head of W North, part of W Communications. www.wcommunications.co.uk @christianceriso

C
hristian C

erisola
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HOW PR CAN 
HELP YOU FIND 

YOUR VOICE
In this role, I hear a lot of cynics 
say PR is a ‘nice to have’. That 
it’s okay when times are good, 

but you’ve just gotta cut back on 
fanciful excesses like PR when 

times are tough.





When figuring out how to create a social media 
strategy there are many elements which need to 
be considered, mainly whom you are targeting 
and why. Social media sites are currently at the 
forefront in our rapidly changing society with 
platforms being used by millions every day. 
They have therefore become one of the most 
influential tools of the 21st century, so having 
a Social Media strategy in place is not simply 
valuable, but actually almost essential.  

Promoting any company requires a marketing 
strategy, and whether this utilises PR, advertising 
or a digital marketing campaign, marketing is the 
key element that will help grow a business from 
a start-up enterprise into an established small 
company. Involving social media in a marketing 
strategy is possibly the most cost effective way 
of building an online presence and developing a 
social media strategy is more than sending a few 
tweets here and Facebook posts there, but rather 
a successful strategy will address a target audience 
with specialised posts to exploit engagement. 

The great thing about these platforms is they 
create a trustworthy base for companies to engage 
with audiences – in essence; social media is all 
about networking.

Alongside building a rapport, there are multiple 
reasons why companies thrive off media planning 
– similarly, just the act of developing a social media 
strategy enables a company to identify its goals 
and objectives by researching competitors and 
engaging with ideal customers. Moreover, social 
media sites can be used to influence an audience, a 

cost-effective way of promoting your brand leading 
to increased business success. 

A social media strategy is generally used as a 
public relations and direct marketing tool to 
target a specific audience with the aim of growing 
customer commitment. In order to allow maximum 
engagement on social media, each site needs to be 
managed and monitored at regular intervals by 
reacting to conversations and engaging with your 
audience.

Contrary to popular belief, controlling a social 
network within a specific sector is not easy but is 
achievable. Unlike personal social media accounts, 
views and beliefs have to be regulated, yet have 
to have interesting subject matter to engage the 
network. Social media will not generate a huge 
amount of sales instantly for a small business, but 
if these sites generate brand awareness and drive 
people on to a website, then they have achieved 
their aims and have justified the investment in 
them. 

However, to create a social media strategy which 
effectively contributes to a business’ reputation, 
it’s important to recognise that social networks are 
constantly updating.

The first thing that needs to be considered is whom 
are you targeting, what this target audience are 
responding to and when. Only when this has been 
determined, can a strategic plan be developed to 
expand and influence your network. 

To understand how to create a social media 
strategy, organisation is key - you need to know 
which platforms are relevant to you and your 

company, whether this be Twitter, LinkedIn, 
YouTube, Facebook, etc. 

Use online assistance tools - there are certain 
scheduling tools such as Hootsuite, which allows 
you to pre-write posts. This helps the organisation 
of your strategy, but daily attention is still required 
for accounts to keep up with shifting trends. 

A great tool to assist with a strategy is the analytics 
found on most social media platforms – with this 
you can understand your audience and perceive 
peak times of engagement in order to reach the 
largest number. 

Another important aspect of creating a social 
media strategy is to decide the tone and frequency 
of interaction – a useful tip when using your social 
media accounts is to not overwhelm people with 
business talk. The whole point of social media 
sites is exactly that – to be social – it is not a 
business directory or your website, it is a way of 
engaging with people. You’re still promoting your 
company but, hopefully, subtly – for example, 
with Twitter don’t tweet a business fact every 10 
minutes because it will get missed and people will 
not engage, better to make your account playful 
with relevant information, add in business news 
or information when necessary. Your audience will 
believe you are more reliable and trustworthy if 
you come across with a personal touch rather than 
a corporation. 

Your social media strategy should reflect you as a 
company – if your main USP’s are reliability and 
trustworthiness – make your social media account 
just that. 

Do you need some assistance with your marketing? Do you need to review your strategy or do you have another marketing question we can help 
with? Talk to us. Email your questions anonymously to us today hello@silverbulletmarketing.co.uk or Tweet us (not so anonymously) @SilverBulletPR.
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ASK  
SILVER BULLET

“

”

WHAT IS 
IMPORTANT 

WHEN 
DECIDING HOW 

TO CREATE A 
SOCIAL MEDIA 

STRATEGY?

Jen M
acdonald, A

ccount Executive at Silver Bullet M
arketing Ltd



"Its agile model is a  
huge breath of fresh air  

in the UK PR agency market.” 

Sarah Hall Consulting
CIPR North East small agency of the year 2016
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North East creative agency Jak HQ 
is welcoming a new client to its 
books after winning a web design, 
SEO and social media contract with 
Findley Roofing & Building.

The roofing company, the biggest 
of its kind in the North East, has 
appointed Jak HQ to overhaul its 
online presence as it prepares to 
launch a region-wide advertising 
campaign on TV and radio.

As well as designing a brand new 
website for the firm, Jak HQ, based 
in Chester-le-Street, will manage the 
brand’s social media and take control 
of its search engine optimisation.

Speaking of the new contract, 
Managing Director Benjamin Kerry 
said: "We're proud to be a full-service 
creative agency, and it's great to work 
on a project that the whole team can 
get involved with. 

"Our talented graphic designers, web 
developers, copywriters and social 
media gurus are working together to 
ensure this project is a success!"

JAK HQ WINS CONTRACT WITH NORTH EAST’S 
BIGGEST ROOFING COMPANY

Find out more about Jak HQ at jakhq.com or by calling 0191 388 2698.

Highlights PR is a successful PR agency run by Keith Newman. Uniquely, 
their office is a boat based on the River Tyne. 

Jonathan Wallis is a Chartered Surveyor based in Barnard Castle. He has worked 
with Highlights PR for four years. Here he tells us why. 

“I started working with Keith when he started helping to promote the annual 
Christmas at the Cathedral Concert in Newcastle which this year is in aid of The 
Sir Bobby Robson Foundation. The concert features well-known names from 
TV and entertainment and in the past, has included Denise Welch, Tim Healy, 
Melanie Hill as well as choirs, comedians and musicians. The show is produced 
by ex-Lindisfarne drummer, Ray Laidlaw who Keith works with on the Sunday 
for Sammy shows.  

“Keith helped to raise the profile of the concert through radio, TV and print 
media. His imaginative ideas have seen me dressed in my Christmas jumper in 
August on Newcastle Quayside beach with a six-foot-tall Christmas tree. The 
show is a joy to organise but it takes a lot of organisational skill and I know I 
don’t have to worry about PR or public awareness when Keith is working with 
me. 

“I’ve recently started my own business after working for a major firm for a 
number of years. I provide advice on rural and specialist commercial property 
and business matters including professional property valuations, landlord and 
tenant matters and land disputes.

“I knew that I had to get my new business into the media and for me there was 
only one person to do that. Keith has featured me in newspapers both as a news 
story and as a photo feature for my launch party. He has also given me media 
training and good advice on marketing and PR. 

“Keith is excellent at what he does. He is passionate, dynamic and very friendly. 

He has a unique skill in telling a story and applies that to delivering and 
achieving strong PR for his clients. He is a very generous person, not only in the 
time he gives to his clients but also to the many charities he supports. I think 
very highly of Keith and cannot recommend him enough.”  

YOU’VE “HIGHLIGHTED” OUR BUSINESS

Jonathan can be contacted on 07921 134505 or jonathan@jonathanwalliscs.co.uk

For a no obligation chat about your PR and a coffee on-board Highlights – the floating office, call Keith on 07814 397951  
or email Keith@highlightspr.co.uk 



As brand and design specialists we work hard every day to ensure our clients 
are reflected in a way that is true to who they are, conveying the right 
messages and highlighting the distinct qualities that make them unique. 
Whilst having a creative agency is an important way of guarding and 
protecting your brand, so is harnessing the power of your customer base. It 
is believed that if looked after correctly and shown enough love, your client 
base can in fact be one of your businesses most powerful assets resulting in 
loyal brand ambassadors or as some might call it brand evangelists! 

Halos aside, put simply these are people who believe in your product or service 
and are happy to shout about it from the rooftops. But how do you build loyalty 
and convert that into business growth? 

In short, this is all about creating exceptional customer service beyond your 
product or service offering. Here we share our top tips on how to get this right. 

Provide exceptional customer service  

With great skill, the right customer service can turn a bad situation into a good 
one helping to generate repeat business. It will also help differentiate your 
brand and protect it from the lure of competitors. With a single bad experience 
being shared over 16 times, this demonstrates that it’s more important than 
ever to get this right. Good training is key to enabling your staff to become 
customer service superstars helping them to build strong relationships with 
clients/buyers rather than simply trying to make a sale. This should be delivered 
in a way that is in keeping with your brand’s characteristics and values. 

Be transparent 

Always be honest with your customers and upfront if things aren’t quite going 
to plan. Being transparent will breed loyalty. Ask them for regular feedback 
whether that be face to face or through a survey and most importantly act on 
that feedback! Share the results with your customers to show you are taking 
action where needed and that their views are important.

Spark an online conversation 

With more consumers than ever interacting online or via social media, there 
is now much more opportunity for instant and reactive engagement. Build a 
relationship with your customers by making sure you respond promptly and 
regularly to their comments. This will keep people engaged and switched onto 
your brand. Consider putting your customers in the spotlight by including them 
within blog posts or content. Putting them at the heart of your business will 
extend brand loyalty further. 

Have a purpose 

Strong brands are those that are able to authentically convey their values and 
brand ethos through their identity. Go back to the roots of your business and 
identify the causes that are important to you. Companies that have a strong 
ethos or a strong knowledge of their purpose are much more compelling to 
customers. These values should come through in everything you do and in an 
authentic way.   

SAY HALO TO YOUR BIGGEST BRAND AMBASSADORS

For help building your brand contact Sarah McCrady Co-founder and Design Director at Absolute Agency 
www.absolute-agency.co.uk email: sarah@absolute-agency.co.uk or call 0191 499 8458

www.absolute-agency.co.uk

Together we get you to where you want to be by forming 
an absolute alignment of your brand and ambitions. 

Brand      Design      Web

Our mission is to make your 
business shine through  
strategic branding and design. 

It would be an absolute pleasure to hear from you 0191 499 8458 
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MEDIAWORKS GAME 
OF THRONES GOLF DAY

The Starks and Lannisters descended on 
Close House for Mediaworks annual golf day 

on Friday 1st September 2017.

This was no ordinary game of golf, the 
theme this year was Game Of Thrones. 
Challenges included closest to the pin, 

chip through the White Wall, longest drive, 
archery and axe throwing. 

The main event was the ‘Iron’ golf throne 
which contenders eagerly had their photo 

taken on before hitting the course.

The masterpiece was built using 167 golf 
clubs and took over three months to build. 

Over £1,000 was raised on the day for 
Mediaworks chosen charity St Oswalds. 
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Seaham based MetroMail has been in 
business for almost 30 years, which 
means they have gained vast experience 
in the printing and mailing world. Their 
data handling facilities are amongst the 
biggest in the UK. Last year, they mailed 
almost 400 million items.  

MetroMail really is a one stop shop when it 
comes to printing, enclosing and delivering 
letters, magazines, promotional material, 
bills, reminders and more. Their entire 
operation is under one roof which reduces 
the amount of time required to complete 
any job and makes their pricing very 
competitive. 

MetroMail’s business strategy is based 
around ‘communications solutions’, the 
company now offer customers multi media 
campaigns comprising of SMS, e-mail, 
transactional and direct mail. 

Additionally, the company have grown 
their capacity to produce personalised 
mailings which helps to increase customer 
engagement, creating a stronger call to 
action. 

For example, imagine you run a holiday 
company and want to send out next 
season’s brochure. Many brochures are 
massive. They're expensive to print and 
expensive to post and you already know, 
from your database, that a large chunk of 
the holidays and destinations featured in 
the brochure will not appeal to a particular 
customer.

So why not only send them the parts of 
interest to them? 

And why not personalise it?

MetroMail’s Innovations department 
works with customers to create an 

interesting mail piece which is different 
for every customer in the database as they 
know they all have different wants and 
needs. The format of the mailer and the 
content can both be varied and each item 
personalised to the customer with their 
name, destinations they may have looked 
at on the company website, targeted 
discount codes etc. Anything is possible, 
and MetroMail aim to fulfil their vision to 
create ‘innovative mailing solutions’, whilst 
saving clients’ money and increasing their 
satisfaction with the brand, producing 
better results through targeted mailings. 

Additionally, MetroMail’s Data Research 
and Development department offer clients 
one of the most valuable services. They 
not only cleanse and process data, they 
are the driving force behind personalised 
campaigns. Extracting relevant data from 
customer’s databases and matching 
customer personality traits and preferences 
with products to capture their attention 
and create something they will find useful. 

MetroMail is part of the Saga Group of 
companies which has the financial support 
of a £900m a year Plc. MetroMail however, 
operates as a standalone part of Saga 
which means they can provide solutions 
for any company, small or large.

As well as printing and distributing 
material for Saga, MetroMail works closely 
with other major companies such as: The 
AA, JD Williams, Consumer Refund Service 
and Freeman Grattan to name a few. 
They operate within many market sectors 
including: Insurance, Mail Order, Retail, 
Financial, Public Sector, Travel, Automotive, 
Medical, Office & Home Computing and 
Entertainment. 

MetroMail is also accredited to ISO 
27001, Information Security Management, 
meaning they can be trusted with sensitive 
documents such as bills and invoices. Their 
Transactional department produce and 
insert documents with 100% integrity, 
using 2D barcode technology, ensuring 
every sheet is accounted for.  

MetroMail have created a niche in the 
market place as no other company offers 
the exact same breadth of services that 
they do.

These are busy times for MetroMail. Their 
success in attracting new customers has 
seen a 44% rise in business from outside 
the Saga Group. This was a key aim of 
recently appointed MD Chris Pygall, who 
has been leading a change of strategy 
within the company. 

“We need to move with the times and 
move into new markets,” said Chris. 
“We have a new website which explains 
what we’re up to and what we can offer 
businesses. Our social media presence is 
increasing to keep current and potential 
clients fully aware of our developments. We 
are continually updating our equipment 
so that we can offer a world class service 
across numerous channels. The ways in 
which we can specifically target individual 
customers is something that businesses 
haven’t properly grasped; we aim to change 
that. Our advancements in Data solutions 
will help drive this change.”

So, the bottom line is this. If you need to 
promote your business, speak to MetroMail 
and they will explain how you can be 
clever in reaching the right people while 
increasing your ROI. 

Go onto their website at www.metromail.co.uk or give them a call in Seaham on: 0191 301 1700.   

LET’S CUT TO THE CHASE
If you need to send thousands or even millions of letters to potential customers, one of 

the UK’s leading mail handling companies is here in the North East.

M E D I A  I N S I G H T

101



Ready to reduce costs  
and achieve more from  

your IT spend?
Call us now and find out how.

IT Professional Services Ltd.

Axwell House, Waterside Drive,  Metrocentre 

East Business Park, Gateshead NE11 9HU.

E: contact@itps.co.uk       www.itps.co.uk

Follow us on            @ITPSltd

0191 442 8300

T E C H N O L O G Y  N E W S
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NEW CLOUD PRODUCT TO BOOST UNIVERSITY 
ADMISSIONS AND LEAGUE RANKINGS

A North East tech firm has launched an innovative new 
product to boost funding and revolutionise how higher 
education facilities provide required information on 
graduates to the government.

Cloud-based GradTrack has been created and developed 
by Gosforth firm ION to assist universities and colleges in 
providing the Higher Education Statistics Agency (HESA) 
with accurate data on their graduates.

Higher education establishments are under increasing 
pressure to transform processes to be able to maintain, 
track and publish graduate contact information. Poor 
results, such as an above-average rate of unemployment, 
can push a university or college down the ranks in national 
newspaper league tables and on the Unistats website, 
which may influence future undergraduates’ decision about 
where to apply and could affect that institution’s income.

Thus, ION saw a gap in the market to create a solution to 
centralise each university and college’s databases. Being 
cloud-based, the information can be accessed anytime from 
any device.

Technical Director of ION and Creator of GradTrack, John 
Huggins, explained: “We created GradTrack to take the 
pressure off and make it a lot easier for universities and 
colleges to stick to the new data protection laws as well 
as providing more accuracy for league tables and the 
government, whilst being less time consuming for staff.

“The next league tables will determine where each 
institution is ranked and therefore could affect their income 
and prospects so it has to be right. A tool such as GradTrack 
can enable establishments to work faster in delivering 
greater visibility and insights into graduate employment. 
It has been designed to collate accurate and real-time 
information, adhere to new legislations, help increase 
credibility and admissions, decrease administration time 
gathering data, and could save these establishments tens of 
thousands of pounds on DHLE collectors.”

ievo Ltd, the Newcastle-based manufacturer 
of fingerprint biometric solutions, has 
announced that Network Information 
Technology (NIT), an Ingram Micro company, 
has been named the distributor for their 
product range for the META (Middle East, 
Turkey and Africa) region.

After establishing a strong foothold in the 
domestic and European markets, this is ievo’s 
next step in a long-term strategy to gain 
market share in export territory markets. The 
new partnership is central to growth plans and 
builds upon the work already done in increasing 
the knowledge base of the ievo Ltd brand.

Stephen Thompson, Export Sales Manager 
for ievo Ltd, commented: “It’s a very exciting 
time for us at ievo as we expand into a new 
territory. We have been seeing substantial 
growth in the Middle Eastern markets with 
regards to security products and specifically 
biometric solutions and we are pleased to have 
the support, reach and expertise of the market 
from our partners at NIT.

 “Our fingerprint biometric products have been 
designed specifically for the environment and 
climate of the Middle East and Africa. They 
are already IP65 certified with integral 
thermal management systems which enables 
functionality at up to 70 degrees.”

IEVO APPOINTS NETWORK INFORMATION TECHNOLOGY  
AS META DISTRIBUTOR



ITPS – THE PEOPLE BEHIND DATA SOLUTIONS

With increasing numbers of security breaches and business
interruptions hitting the headlines, there is no excuse for
businesses not to have a disaster recovery solution in place.
Cloud technology means there is no need to pay for and maintain backup hardware
and software for ‘just in case’ scenarios. Instead you have a flexible, scaleable and
‘always ready’ solution where you only pay for what you use. 

Call us now to find out how our portfolio of fully managed disaster recovery services
are your guarantee of fast recovery and minimal disruption to your business. 

0191 442 8300

 contact@itps.co.uk

 itps.co.uk

WHEN IT DISASTER STRIKES,
YOU’LL BE GLAD YOU CHOSE ITPS
TO ASSURE YOUR BUSINESS

ITPS PROVIDE ASSURED IT SOLUTIONS
FOR YOUR BUSINESS
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ITPS SHED BLOOD 
SWEAT AND TEARS 
FOR PERCY HEDLEY 

FOUNDATION
Susan Jopling, Director of Corporate Strategy 

and Policy at ITPS took on the world’s 
biggest half marathon last month with more 
than 43,000 runners including 2 other ITPS 
staff members who all ran to raise funds for 
The Percy Hedley Foundation. The trio raised 

a magnificent £2,093 between them and 
finished the race not only with blisters and 
aching limbs but with satisfaction of their 
own achievements and a sense of pride at 
raising such an amazing amount for this 

fantastic cause. Susan, also a trustee of the 
charity later remarked she will go back to 

helping in the tent next year as it’s slightly 
less exhausting.



Traditional disaster recovery solutions involved 
investing considerable sums in replicating 
computer servers on and off site to allow critical 
data and applications to be held on a secondary, 
or in some cases, a tertiary location, which made 
them resource-hungry and put them pretty 
much out of the reach of smaller enterprises. 

The advent of cloud technology has dramatically 
changed the landscape, and cloud-based disaster 
recovery as a service (DRaaS) is now available at 
a very reasonable cost, meaning organisations of 
all sizes can be ‘always ready’ should disaster strike.

Buying disaster recovery as a service means exactly 
what it says on the tin. You are buying into a service 
arrangement where your IT partner assumes 
responsibility for maintaining the computing, 
storage capacity and communications links 
necessary to replicate and restore your key data 
and applications, should you need them. 

It may sound obvious, but to ensure its success you 
need to choose a provider who works with a range 
of carriers, invests in the maintenance of its own 
fast communications links, maintains a multiple 
data centre network and works with a range of 
carrier partners so a solution can be tailored exactly 
to your business requirements. 

The key benefits of DRaaS include:

Flexibility: you can restore anything from a 
single server to a whole data centre, and within 

any scenario, from human error and server failure 
through to loss of power or a security breach.

Scaleability: your DRaaS solution can be instantly 
scaled up or down according to requirements at 
the time. 

Real resilience: because using cloud allows 
data and applications to be held across multiple 
locations, the end result is a truly resilient solution 
that would be costly to create via a more traditional 
solution.  

Faster recovery: with a DRaaS solution, your 
business can easily be back up and running within 
minutes, if that is your preferred scenario. The 
choice is yours - establish how much downtime 
is acceptable - and therefore your recovery point 
and recovery time objectives - by working out what 
each hour or even each minute will cost you, and 
base your solution requirements on that. 

Security: DRaaS protects against ransomware and 
other cyber-threats by allowing users to quickly 
and easily revert back to the last clean replication 
point, if a threat or breach has been detected.  With 
traditional disaster recovery solutions, your 
administrator would need to trawl back through 
historic backups to find the last clean data point, 
then invoke what could be a lengthy recovery 
process. 

Meets regulatory requirements: applications 
and data can be structured to be recovered in 

tiers, to meet the compliance requirements from 
regulatory bodies governing organisations in the 
health or finance sectors.

Easy to test: regular testing is crucial and because 
you have computing capacity permanently on 
standby, your systems administrator can create a 
secure copy of your data and applications in the 
cloud for testing purposes, so there is no disruption 
to the business. Because it is deleted once the test 
is complete, you know you are only paying for it 
while you have invoked it. 

Cost-effectiveness: as DRaaS uses virtual 
technology, you need less hardware and software 
held on standby for ‘just in case’ scenarios. Once 
you have paid licence and set up fees, your overall 
costs are lower because you only pay when you 
invoke it, either for testing or in a real scenario. You 
may even be able to claim back some of the cost 
of your DRaaS solution under the terms of your 
business insurance. 

Using cloud technology to underpin DRaaS 
solutions simplifies and streamlines the whole 
process, making it more affordable than a 
traditional solution and putting SMBs on a par with 
bigger organisations. 

It is an ideal solution to the worry of how you 
would cope should disaster strike your business IT. 
In today’s economic and political climate, can you 
afford not to do it?

For more information call 0191 442 8300, email contact@itps.co.uk or visit www.itps.co.uk
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DISASTER RECOVERY AS A SERVICE – IT MAKES SENSE 
We live in uncertain times, and with the increasing number of business interruptions and security 

breaches hitting the headlines, only the most foolhardy of organisations will operate without  
having a disaster recovery solution in place.



Steve, who works with the likes of GE Oil, 
Hitachi Rail and Newcastle Airport, is at the 
helm of a firm that is providing integrated 
technology solutions, including the 
implementation of biometric facial scanning 
and automated security, to a growing and 
established customer base.

He says: “While Apple’s recent iPhone X launch 
may have been heralded by some as a disaster 
(the facial recognition camera failed to work 
properly), it remains a sobering reminder of one 
thing at least: the inexorable march of technology 
- and we choose to ignore it at our peril.

“These technologies, driven by the power of the 
Internet of Things (IoT), represent our future. 
People have to get used to it. Apple's stock may 
have fallen but the firm will continue to light 
the way forward as a pioneer and innovator par 
excellence.

“The suspicion is that Apple didn't expect stage 
lighting from multiple angles to interfere as 
it did. However, this is something Advantex 
hasn’t experienced in the IP (Internet Protocol) 
surveillance systems we’re installing, which are 
typically hosted in the cloud. This setup works 
uninterrupted for our customers."

These solutions are being forged in the white heat 
of interconnectivity, which will eventually see 

the intelligent unification of almost everything 
on the planet. Business research group Gartner 
estimates that more than eight billion devices will 
be connected together in 2017 alone - a number 
that’s expected to triple by 2020. 

So how will the wholesale integration and 
connectivity pan out to meet the needs of 
business? Steve says that in the way of the 
iPhone, it will continue to evolve, perhaps never 
becoming a defined eternity.

“It’s up to business, with the help and guidance 
of IT partners like us, to shape this evolution 
and decide if it will be useful. We know from our 
own experience, that our partners are looking 
for ways to integrate more technology across 
their networks, unifying IT, communications, and 
security.

“With a robust network at your core, you can 
unify all kinds of technology: building controls, 
surveillance, door access, coffee machines. Almost 
anything with network access will fit together. 
Usually, you have to go to different vendors to 
deliver this kind of integrated solution, but we do 
it all in-house.”

As we continue to explore the new machine 
age, more and more services are becoming 
interconnected, and savvy businesses are using it 
to their advantage.

For example, a lorry could pull up outside your 

warehouse where an IP surveillance camera 

would read its license plate, check it against an 

access control system, open the barrier, and send 

a message to prepare cargo ready for pick up – all 

done without human intervention.

Dystopian future? No, says Steve, who sees a 

world in which interconnectivity and unification 

is permeating so many aspects of life, in so many 

positive ways. “For instance, in hospitals, there 

are technologies used to locate medicine and 

automatically reorder equipment. There are also 

beds that alert nurses when patients are out of 

their rooms, and allow them to forecast patient 

occupancy.

“If you wanted to experience interconnectivity in 

action, a good place would be London. The city’s 

transport system is governed by automation. 

Look up at any one of their bus stops or stations, 

and you’ll receive an up-to-date, accurate time of 

when your bus or tube is expected to arrive.”

In the age of the IoT, the opportunities are 

limitless, changing our lives in so many ways 

and enabling people to share and prosper in 

unprecedented ways. The question is: “How much 

is it going to change your workplace?” 

Visit www.advantex.uk.com to see how.
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DON’T GET LEFT BEHIND
Businesses failing to adapt to the integration and interconnection of technologies will 

be left behind. That’s the warning from Steve O’Connell, Sales and Marketing Director of 
Gateshead-based solutions provider, Advantex.

Steve O’Connell of Advantex





Our clients are good at keeping us busy, there’s 
always room for us to lend a hand, whether 
we’re recovering data or offering our network 
installation services, it’s a good feeling to know 
we can be of assistance. Speaking of helping out, 
we’ve recently been called to action with our 
client, Unique Magazines and their problems 
with malicious encryption software and viruses. 

Believe it or not, your company’s network and 
servers can be a dangerous place. Much like the 
ghostbusters heading on call to vanquish ghosts, 
we were tasked with dealing with a virus and 
encryption software. 

We were informed one of the Unique Magazines 
staff has accidently downloaded a fake invoice.doc 
file onto their computer. This created a chain of 
events allowing the file to run malicious code and 

therefore spread to the all of the computers on the 
network and the company server. As the virus then 
began attempting to run encryption software, we 
knew we had to begin preventing the issue before 
it got worse. 

The first line of defence came from our antivirus 
software from One IT Support as this neutralised 
the threat and prevented the encryption software 
causing any harm at this point, but the initial 
virus threat still remained - our job wasn’t yet 
finished. The fake invoice.doc we encountered with 
Unique Magazines was a brand-new virus therefore 
meaning it wasn’t in our database and therefore 
not caught earlier. 

Over the course of the working day and evening 
until 10pm and the following working day the 
One IT Support team worked hard to relieve the 

Unique Magazine network of this threat. We were 

efficiently able to devise a method of removing the 

virus from the network successfully as we cleaned 

all the PC’s and servers with zero downtime or data 

loss for the company. 

At One IT we love to go the extra mile as we 

then took some extra backups and walked the 

Unique Magazines team through storing their data 

separately should the worst happen again. 

As we now move into our seventh year of business, 

One IT Support are proud to have never lost a 

support contract and plan to keep the positive 

work moving into the winter months. Our clientele 

are important to us and making sure we don’t let 

anyone down is part of the company ethos. 

To find out more about the services provided at One IT Support you can find out more information on the company website at oneits.co.uk.

FIGHTING VIRUSES AND ENCRYPTION SOFTWARE? 
JUST ANOTHER DAY IN THE FIELD…

There’s never a dull moment at One IT Support. Every day is different which is always good  
and keeps us extensively on our toes. 
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SINTONS HOST NEURO SEMINAR
Professionals from across the North attended the first of 
a series of seminars held by the specialist neuro team at 

law firm Sintons.
Francesca P Gardner, a leading Court of Protection  

and mental health barrister from Kings Chambers in 
Leeds, discussed deprivation of liberty safeguards in  

front of a packed audience at Sintons, based at  
The Cube in Newcastle.

Sintons' neuro team are holding a series of further 
seminars, which are aimed at individuals working with  

and supporting people with serious neurological injuries.
For information on future seminars - including the next, 

with world-renowned Professor Celia Kitzinger - visit 
www.Sintons.co.uk 





What attracted you to  
your current role?  

The school. It has a fantastic reputation for so many 
things that any opportunity to be part of such a 
vibrant community was bound to be appealing. 

What was your background prior to 
joining RGS?

Having read History at Oxford I stayed there to 
complete my PGCE. I began my career at Oakham 
School where I found myself quickly immersed in 
the life of a busy boarding school and soon learning 
that education went far beyond the classroom 
and subject specialism. I was involved in activities 
ranging from the school choirs to directing plays, 
from running the badminton teams to assisting 
with debating. I also took the opportunity to be 
a resident tutor and assistant housemaster in one 
of the boarding houses before becoming Head of 
History. During this time I worked for several exam 
boards, including the International Baccalaureate. 
In 2005 I moved to Fettes College, Edinburgh where 
I set up the IB programme. From Fettes I moved 
back south to become Deputy Head (Academic) 
at King Edward’s School, Birmingham where I was 
briefed with introducing wholescale curriculum 
changes along with developments in learning and 
teaching. 

How have you found your  
time so far? 

So far I’m thoroughly enjoying my time at the 
RGS. Everyone has been very welcoming and it is 
a real pleasure to meet so many enthusiastic and 
committed people, from the students and staff to 
parents and alumni. 

What plans do you have for the school? 

This is a great school in many ways and one main 

aim has to be to keep it that way. But that does 
not mean standing still. Over the years the RGS has 
innovated in many ways and we aim to continue to 
challenge and stretch and hopefully inspire. I also 
hope that we can develop our sense of community 
as well as our place in the wider community of 
the North East. This will mean making sure we are 
open to new ideas and partnerships and being as 
inclusive as possible. 

What's the most important  
aspect of education? 

Difficult to distil this to one aspect, but it must 
centre on the care of each individual in order to 
prepare them for their future lives, whatever they 
may be.  

Renowned nationally, RGS is one of the 
most prestigious schools in the North 
East. Is there a certain pressure which 

comes with this? 

I don’t feel any more pressure than I would at 
any school. The RGS is a great school and well 
known, but as a Head the ‘pressure’ is to be part 
of a community which is happy, fulfilling and 
believes in itself. I would feel the same pressure 
of responsibility for any student entrusted to my 
school, wherever it is or whatever ‘prestige’ it is 
thought to have. 

What's your greatest business 
achievement to date? 

If ‘business’ is the literal term then it would be the 
successful change and implementation of a whole 
new upper school curriculum at King Edward’s. If by 
‘business’ it means education then it is undoubtedly 
those wonderful moments in a lesson or meeting 
or chat where you make a difference to someone 
and the way they think about themselves.  

What's the most challenging  
part of the job? 

In these first few weeks it has to be learning so 
many names! However, the most challenging can 
also be the most rewarding and that is variety. 
Every day is so very different and you are never 
sure what is going to come through the door next. 
But that is also the joy of working with people in 
such an organisation and community. 

What changes have you seen in 
education since you started, and what 

changes would you like to see going 
forward? 

A lot has changed in the last twenty years, 
from exam systems to inspection regimes to 
technological innovations. Perhaps the most 
obvious change has been the pace and intensity of 
the job and the attendant impact this has had on 
colleagues and students alike. However, not all of it 
is for the worst and it would be wrong to see the 
past as a simple golden age. There is no doubt that 
the changes in safeguarding and understanding 
of mental health issues, to name but two, are so 
much better. For the future I would like to see a 
move from the tyranny of tables and the incessant 
pressure to jump through hoops which so many 
students face. A broader understanding that 
one approach does not fit all. A preparedness by 
government to listen to the professionals and stop 
tinkering. I could go on! 

When not in school, how do  
you like to relax?

Travel, theatre, hill walking, music, cooking –all 
of these and much more depending upon the 
time and situation. It’s important to have those 
moments of escape when you can engage in 
something completely different. This also allows 
me to keep a sense of perspective.
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Like every school in the country, our working 
year began with results day. It can be a nervous 
time not only for the pupils and parents but 
for teachers too! There is, of course, no rational 
reason to be worried. The children have been 
well-prepared and, more importantly, the scripts 
have been marked and the grades have already 
been determined long before the children turn 
up to school on the day.

It’s not known by many but schools receive the 
results the day before. However, this fact might 
be a little better known in some parts of the 
country since one school inadvertently published 
their results a day early! The reason we receive the 
results beforehand is so that we can prepare the 
statistics with which we will impress our parents 
and the local press. Every school looks to ‘spin’ their 
statistics and quite rightly we all wish to celebrate 
the achievements of the children. Our top achievers 
at Red House received 13A*s and 11A*s with the 
latter pupil achieving the equivalent of an A** in 
his Further Maths paper; fantastic achievements.

Preparing the statistics this year was more difficult 
than most years. Whilst most subjects continued to 
be graded from A* to G, English Language, English 
Literature and Maths were graded from 9 to 1.  
This grading will be rolled out in most subjects 
from next year (not all subjects – just to add to 
the confusion!). For the class of 2017, their results 

were a mixture of grades and numbers.  Staff were 
on hand to translate for parents but who will be on 
hand to translate for employers in years to come?

The government states that it has introduced the 
new grading system so that we can differentiate 
between the old style GCSEs (which are now 

deemed to have been too easy) and the new 
courses (which are seen to be more rigorous). A 
grading system from 9 to 1 is the way forward they 
claim. People have questioned why the scale stops 
at 9. Even Charles Richter managed to label events 
beyond 9 so will there be the introduction of a level 
10 in due course, much like the introduction of the 
A* when marks were inflated after the introduction 
of GCSEs? 

When it comes to determining a pass grade, the 
government struggled. It was going to be a 5 and 
then I think they realised the new courses are just 
too difficult. Children have not been prepared for 
this level of difficulty since entering education.  
You do not ‘create’ higher achieving children and 
higher standards just by making the work more 
challenging. Therefore, the government relented, 
declaring a grade 4 to be a pass.  Do we really want 
a grading system where the pass, traditionally seen 
as the middle, is a grade 4? And what if grade 10 
arrives in the not too distant future…?

Whatever the grading system, my colleagues will 
continue to teach the children in the best way 
possible. The new GCSEs are demoralising but 
no doubt it will all change in the not too distant 
future. To be replaced with something better 
after consultation with educationalists working in 
schools? Sadly, I doubt it.

redhouseschool.co.uk

RESULTS DAY 
By Ken James, Headmaster, Red House School
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Schools have had a long and uneasy relationship 
with league tables since they were introduced 
in the 1990s. No doubt they have played a part 
in sharpening up practice in schools and they 
brought some much needed transparency and 
accountability which, pre-internet, were very 
difficult for parents to find. 

They are though not without their flaws. Schools are 
ranked on raw outcomes – usually the percentage 
of exams taken (GCSE or A Level) that gain grades 
A* or A. There can be a huge variation, from schools 
at the top where virtually all results are at this level, 
to much more modest percentages down towards 
the bottom of the league.  What is the magic these 
high-performing schools have to generate such eye-
wateringly good grades?

It doesn’t take a huge amount of detective work 
to understand why the schools rank as they do. 
Overwhelmingly the most important factor in a 
school’s league table position is the ability of its 
intake. Many schools at the top of the A Level league 
table have very high criteria for entry into the Sixth 
Form or retain very able pupils selected earlier in 
their career. Many of the independent schools at 
the top of the league are in London or the South 
East. In these affluent areas it is not unusual for 

parents to apply for nine schools for their child in the 
hope of securing a place at just one; the maelstrom 
of the education system in those areas stands in 
stark contrast to independent school admissions 
elsewhere in the country. So, competition is fierce, 
selection criteria are tough, only the brightest get in 
and lo and behold, excellent results ensue. Of course 
good teaching goes on in these schools – I have 
worked in three London schools all in the “premier 
league” (as they are rather smugly known) and have 
had the pleasure of working with some excellent 
colleagues. However, even they would admit 
that they are teaching a very narrow ability range 
compared with the general population.

Sadly there are also blacker arts to achieving highly 
in the tables. It is not unknown for schools to enter 
pupils for exams only when they are predicted to 
do well. Encouraging pupils to take their exams 
elsewhere, or simply asking them to leave, will mean 
that only the best results are counted on the schools’ 
statistics. There has been a high-profile example of 
this in a school in the South East only this year. 
Schools may choose only to record some of their 
results formally, or enter pupils for qualifications 
that either don’t count on A Level statistics or do, 
depending on whether this contributes negatively or 
positively to the school’s standing. Make no mistake – 

many heads will feign an offhand approach to league 
tables but all are under pressure from governors to 
compare favourably to schools down the road. 

What to make of it as a parent then? The key 
questions to focus on when looking at your child’s 
school’s league table position is on the value that 
the school adds to your child. This isn’t just a hand-
wavey notion about character or opportunities to 
star in the school play. Value-added is real data that 
measures pupils on intake to a school, generates 
predictions based on that, and then compares it 
with the results the pupils then actually get. The 
value added, or indeed subtracted, is the difference 
between outcome and prediction. For me that is the 
key measure of the academic success of the school 
– much more so than raw exam results. For some 
pupils, three Cs at A Level is a massive achievement, 
reflecting excellent teaching and hard work from 
the youngster. That won’t be recognised in a school 
league table however. As a Head, though, that 
performance might give me more satisfaction than 
three As for a very bright pupil. In some sense I would 
say that; value-added data at my school is very 
pleasing. We achieve that by being ambitious for all 
our pupils - not just those at the A/B borderline – and 
by supporting and challenging them along the way. 
Sadly, there is no league table for that. 

LEAGUE TABLES CAN BE MISLEADING
By Kieran McLaughlin, Headmaster, Durham School

For further information about Durham School, or to arrange a visit, call 0191 386 4783, email admissions@durhamschool.co.uk  
or visit www.durhamschool.co.uk

The end of the school holidays means for teachers, schools and many youngsters the results season 
for public exams. These days the conclusion, at least in the media, of the process is marked by the 

publication of school league tables.
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Talented young females are playing a major role 
in helping the built environment industry tackle 
a long-standing skills shortage. 

Emma Hawkins, Jodie Carson, Ellen McCann and 
Lana Whittaker have all signed up to PlanBEE to 
learn new skills that will enable them to plot a 
successful career path in the sector. 

The four young women are part of the second 
group of students on the innovative scheme, 
which was launched last year when Gateshead 
College and Ryder Architecture formed a powerful 
alliance with architects, designers, contractors and 
engineering specialists. They developed a unique, 
flexible degree-level apprenticeship designed to 
attract and retain the brightest new talent in the 
region, plug skills gaps, and create a more flexible 
workforce capable of working across various 
construction disciplines.

Twenty-year-old Ellen McCann signed up to the 
scheme after turning down the chance to study 
fashion at Kingston University. 

Ellen, from East Boldon, said: “I’ve always been 
interested in interior design and architecture; when 
I heard about the degree-level course it sounded 
perfect for me. It’s becoming increasingly common 

for women to work in this sector and there’s a wide 
variety of career options available to those who 
do.” 

Rather than follow a traditional training model 
where students complete their qualifications while 
working in one company, PlanBEE gives trainees the 
chance to work across several companies and gain 
a thorough first-hand understanding of the built 
environment industry.

Working with Gateshead College, the group has 
created a bespoke higher level skills programme 
that provides budding professionals with study and 
off-the-job training at the college’s Skills Academy 
for Construction on Team Valley, along with a 
job working with some of the region’s leading 
companies. It has been tailored specifically for and 
by the North East construction sector, providing 
students with a starting salary of £10,800 per year, 
a professional qualification and a guaranteed job 
opportunity on graduation. 

Chris Toon, deputy principal at Gateshead College, 
said: “We want to develop the next generation of 
female business leaders, particularly in industries 
that require an injection of new skills. Attracting 
more talented women into the built environment 
sector, which is a key aim of PlanBEE, will 

help companies become more productive and 
competitive.” 

Gateshead College is inspiring 14-16 year-olds to 
join the sector as part of its career college initiative, 
which offers students the opportunity to complete 
a new construction and built environment 
programme in tandem with their GCSEs which they 
study at school. This will set them on a pathway 
to PlanBEE and a professional career, and the first 
cohort started this month.

Investigating why so few women enrol on 
construction-related degree courses is also 
important in boosting the number of females in 
this sector. Gateshead College has teamed up with 
Northumbria University and Derby College on the 
BRIDGE research project, which explores why these 
courses attract so few people from disadvantaged 
backgrounds or with disabilities, ethnic minority 
groups and mature and part-time students.       

Extensive research with key stakeholders is being 
undertaken to gain a deeper understanding of the 
factors affecting student degree and career choices, 
with the goal of developing and testing a range of 
interventions that can improve the diversity of 
graduate recruitment in professional construction 
subjects.  

For more information about PlanBEE, visit www.gateshead.ac.uk/planbee/ or contact Helen Whitfield at Ryder on 0191 269 5454.
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FEMALE WORKERS HELP CONSTRUCTION INDUSTRY 
BRIDGE SKILLS GAP

Gateshead College is helping to attract more women into the built environment industry  
through the pioneering PlanBEE scheme

(from l-r) Helen Whitfield of PlanBEE sponsor NBS, with students Jodie Carson, 

Ellen McCann, Lana Whittaker, Emma Hawkins
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OPEN MORNING
Saturday 14 October 2017
10 am - 12 noon
GIRLS & BOYS 3 -13 YEARS

To register your place or simply find out more 
please email enquiries@thechoristerschool.com 
or telephone 0191 384 2935

Learn more about the life of a Chorister and sing in the 
Cathedral with the Cathedral Choir. The afternoon starts 
with registration at 2.30 p.m. in The Chorister School. 
No previous experience necessary, just a love of singing and an 
enthusiasm to be part of a successful team.

F O R  B O Y S  A N D  G I R L S  I N  Y E A R S  2  –  5

COME AND BE A  
CHORISTER FOR THE DAY
AT DURHAM CATHEDRAL

Saturday 4 November 2017

Over 600 years of education on a World Heritage Site
2017 ISI Inspection Report - Excellent

If you would like to participate or find out more,  
please email music@durhamcathedral.co.uk
or telephone 0191 374 4066
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Everyone should have the  
chance of a great future.
Come and see what our  
new school can offer.

If you'd like to arrange a visit contact...



Described as the ‘Oscars of UK higher education’ 
the awards attract hundreds of entries each year 
that exemplify talent, dedication and innovation 
across all aspects of university life. 

Northumbria is one of just six institutions to 
be shortlisted for the award, with the others 
being City, University of London, University 
of Dundee, Liverpool John Moores University, 
Nottingham Trent University and the University 
of Winchester. The title of University of the Year 
recognises exceptional performance as well as 
bold, imaginative and innovative initiatives that 
have advanced the institution's reputation during 
the academic year 2015/16. 

The nomination is a clear acknowledgment of 
Northumbria’s continued focus on quality which 
has enhanced the University’s global reputation 
for academic excellence. Progress was notable in 
2015/16 with significant investment in research 
and teaching. Strong results in the 2014 Research 
Excellence Framework propelled Northumbria 
into the top 50 in the UK for research power. 
Northumbria University’s research reputation was 
further enhanced through a significant investment 
in new multi-disciplinary research themes to 
facilitate ground-breaking research with real global 
impact. 

Experiential learning is a stylistic trait of 
Northumbria University and this was further 
demonstrated with launch of the Business Clinic 
in 2015/16, where student teams enhance their 
learning and career prospects by providing free 
consultancy advice to real business clients. This 
pioneering initiative previously contributed to 
Newcastle Business School at Northumbria 
securing the THE Business School of the Year award 
in 2015. A nursing scheme with Northumbria 
Healthcare NHS Foundation Trust allowing those 
with healthcare experience to become nurses in 
just 18 months was a UK-first, and an example of 
Northumbria responding to demand and leading 
the sector. Following the success of this initiative, 
a number of similar courses have been launched 
across the country by other institutions.

Growth in the reputation of Northumbria’s 
post-graduate offering, alongside investments 
in scholarships, saw a 44% increase in students 
choosing the University during this period, double 
the market growth. The institution was also among 
the few universities to see the entry tariff points 
for undergraduate students rise as more highly 
qualified students applied. At the same time, 
a successful initiative to widen participation 
in higher education saw more students join 

Northumbria from low income households, with 
the gap between areas with the lowest and highest 
young participation rates dropping from 18% in 
2011/12 to 5% in 2015/16.

Further acknowledgement of the University’s 
innovative approach to learning and teaching has 
seen BIM Academy, a joint venture with Ryder 
Architecture, recognised with a nomination in the 
Innovative Contribution to Business - University 
Collaboration category. The unique partnership 
sees Northumbria’s students and academics, 
alongside Ryder, offer construction digital services 
and has seen commissions in the UK and Europe, 
Middle East, Far East and Australasia. High-profile 
projects include the Sydney Opera House and the 
M+ Museum in Kowloon, Hong Kong.

Professor Andrew Wathey CBE, Vice-Chancellor 
and Chief Executive of Northumbria University, 
said: “To be shortlisted for these highly coveted 
awards is a hugely significant achievement for 
everyone at Northumbria, and a clear testament 
to the hard work and commitment of staff across 
the entire University.  Our nomination is a clear 
acknowledgement of the significant progress we 
are making in delivering our strategic vision as a 
new kind of excellent university.” 
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NORTHUMBRIA SHORTLISTED FOR BEST  
UNIVERSITY IN THE UK

Northumbria University, Newcastle, has been nominated for the prestigious University of  
the Year award in the Times Higher Education (THE) Awards 2017.

www.northumbria.ac.uk





Customers visiting the Cargo Fleet Lane 
showroom in Middlesbrough can get behind the 
wheel of any model in the popular Mazda range, 
including the latest award-winning all-new 
Mazda MX-5 RF (Retractable Fastback) model - 
which offers driving fun whatever the season.

The sports car features a retractable hardtop roof 
that delivers superior cabin comfort and refinement, 
while maintaining the MX-5’s characteristic agility, 
exhilaration, and superior handling.

The all-new Mazda MX-5 RF offers dynamic 
handling and outstanding fuel efficiency thanks 
to Mazda’s SKYACTIV technology.  Featuring the 
award-winning SKYACTIV-G petrol engine, the all-
new Mazda MX-5 RF can reach 62mph in just 7.4 
seconds, and achieve a combined fuel consumption 
of up to 40.9mpg. The Mazda RF’s suspension and 
electric power steering have been tuned to ensure 
customers in Teesside enjoy a refined ride alongside 
superior handling.

Adam Price, Franchise Manager at Jennings Mazda 

in Middlesbrough, said; “The all-new Mazda MX-5 
RF offers pure driving pleasure with the superior 
comfort and security of a retractable hardtop roof.  

“It really is the roadster without compromise as the 
hardtop roof allows customers to experience the 
car’s thrilling handling and performance whatever 
the weather.” 

The MX-5 RF line-up offers a range of SKYACTIV 
engines, from the fuel efficient yet fun SE-L Nav 
131ps SKYACTIV-G petrol engine, to the refined 
Sport Nav 160ps SKYACTIV-G petrol engine. An 
automatic gearbox is available for the first time in 
the UK MX-5 range, following the introduction of 
the all-new Mazda MX-5 RF Sport Nav model.

Mazda’s latest entertainment and infotainment 
system – MZD-Connect – ensures that Jennings 
Mazda customers can stay in touch with the world 
around them whilst driving.

Recognised around the world for its innovative 
design and thrilling performance, at the 2017 Auto 
Express New Car Awards, the Mazda MX-5 RF was 

named Roadster of the Year and was recognised by 
the expert judging panel as being a versatile, refined 
and affordable performance car. The Mazda MX-5 
RF has also won the ‘Red Dot: Best of the Best’ title 
at the 2017 Red Dot product design awards. 

Other new models on display and available to 
test drive at the Middlesbrough-based dealership, 
include the Mazda2, Mazda3, CX-3, MX-5, CX-5 
and Mazda6.

A wide range of aftersales facilities, including 
service, MOT, accident repair and parts, is also 
available at the dealership.

As an accredited Motability dealer, customers who 
are entitled to a Mobility allowance, can exchange 
their weekly payment to lease a new car through 
the popular Motability programme at Jennings 
Mazda.

Jennings Motor Group is expanding its Mazda 
portfolio in the North East, with a new franchise 
scheduled to open in Sunderland this month.
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JENNINGS MAZDA OFFERS  
CUSTOMERS ALL-SEASON DRIVING FUN

When it comes to providing a high quality product range combined with a second  
to none customer service, motorists need look no further than Jennings Mazda, part of  

the multi-award winning Jennings Motor Group.

For more information about the range of products and services, call into the Cargo Fleet Lane dealership, contact 01642 256655,  
or visit www.jenningsmotorgroup.co.uk

James Chorlton, Franchise Manager at Jennings Mazda.



The offi cial fuel consumption fi gures in mpg (l/100km) for the all-new Mazda MX-5 RF range: Urban 28.0 (10.1) 
- 34.9 (8.1). Extra Urban 51.4 (5.5) - 57.6 (4.9). Combined 39.2 (7.2) - 46.3 (6.1). CO2 emissions (g/km) 167 - 142.
The mpg fi gures quoted are sourced from offi cial EU-regulated test results obtained through laboratory testing, are provided for comparability purposes and may not refl ect your actual driving 
experience. 

Retail sales only. Subject to availability. Model shown: all-new Mazda MX-5 RF 160ps Sport Nav, OTR from £25,995. Model shown features optional Machine Grey Metallic paint (£670). OTR price 
includes VAT, number plates, delivery, 12 months’ road fund licence, fi rst registration fee, 3 year or 60,000 mile warranty and 3 years’ European Roadside Assistance. ºTest drives subject to 
applicant status and availability. Details correct at time of going to print. Not available in conjunction with any other offer unless specifi ed. Offer ends 31st October 2017. 

To book a test drive° call 01642 256655 
or visit www.jenningsgroup-mazda.co.uk

OPEN HOURS: Mon-Fri 9am-7pm, Sat 9am-5pm, Sun 10.30am-4pm.

Middlesbrough, Cargo Fleet Lane.

M{ZD{ MX-5 RF
ALL-NEW

PURE DRIVING 
JOY AWAITS

2.0 SPORT NAV 2DR (160PS)

FROM £25,995
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For the third year running, Sunday for Sammy 
and the Laffalang Gang are proud to present the 
final of A Sketch for Sammy, a competition for 
new comedy writers. 

The four short-listed writers, Mike Nicholson, 
Stephen Blakeney, Thomas McDonald and last 
year’s winner Kevin Wilkinson, have all benefited 
from mentoring sessions with organiser Ed Waugh 
to help them polish the scripts. The final will see 
their sketches performed by a professional cast 
to an enthusiastic and supportive audience at The 
Stand Comedy Club.

A panel of celebrity judges will choose the winning 

sketch and the successful writer will then be 
presented with the 2017 Phil Richardson Comedy 
Award. The winning sketch will also be considered 
for inclusion in the forthcoming Sunday for Sammy 
show at Newcastle Metro Radio Arena on 18th Feb 
2018, where it will be shown in front of around 
10,000 people.

Sunday for Sammy Trustee Jason Cook said: “One of 
the most difficult challenges for a novice comedy 
writer is getting your work performed. A Sketch for 
Sammy gives the opportunity for new writers to 
see their work brought to life by an experienced 
cast in front of an enthusiastic audience.”

SKETCH FOR SAMMY RETURNS

Lindisfarne Festival 2017 has been hailed a huge 
success, witnessing a 38% increase in attendees 
compared to last year with reviewers and festival 
goers claiming the weekend to be the best one 
yet.

Organisers of the festival are now pulling out all the 
stops to ensure the festival returns stronger again 
next year. With the event set to take place at the 
same venue on Beal Farm, Northumberland, from 
30th Aug – 2nd Sept 2018, early bird tickets have 
been released via Crowdfunder, offering a range 
of exclusive rewards and offers to support the 
festival’s growth. 

Conleth Maenpaa, Founder of Lindisfarne Festival, 
commented: “We are truly overwhelmed by the 
response we have had to Lindisfarne Festival 
2017. It’s exceeded all of our expectations and 
we really couldn’t have asked for anything more. 
Hearing people say how excited they are to come 
back in 2018 is music to our ears! That’s why we 
aren’t resting on our laurels and despite promising 
ourselves a well-deserved break, we are now 
straight into planning for 2018.”

Overlooking Holy Island, the festival provides 
a celebration of music and the arts, with fun, 
togetherness and nature being at the core of the 
event’s identity. 

LINDISFARNE 
FESTIVAL HITS 

THE RIGHT NOTE

FE, FI, FO, FUM, the countdown to panto fun has 
begun! Sunderland Empire has recently announced 
the final casting for Jack in the Beanstalk (15 Dec 
’17 – 7 Jan ’18), with Nick Jr’s Jade Natalie set to 
play Princess Jill, alongside the devilishly delightful 
Phillip Meeks as Dame Trott. Legally Blonde the 
Musical’s David Barrett will also take a break from 
Harvard Law School to play fairy-tale hero Jack.

The magical cast are set to scale great heights 
alongside West End, award-winning actor Bill Ward 
in the villainous role of the giant’s henchman 
Fleshcreep. Born and bred in the North East, Bill 
is best known for his work on two of the UK’s 
leading soaps, Emmerdale and Coronation Street. 
Joining him is TV legend Janine Duvitski, who swaps 
Benidorm for Sunderland this festive season as the 
delightful Vegetable Fairy. 

Jack and the Beanstalk promises a host of crazy 

characters with stunning costumes and sets, 
hilarious song and dance routines, amazing 3D 
special effects plus more jokes than a bag full of 
magic beans! So, let’s hope our hero Jack lives 
happily ever after with the beautiful princess, or 
will a beastly giant stop him in his tracks?

FINAL PANTO 
CASTING 

ANNOUNCED AT 
SUNDERLAND EMPIRE





WHAT’S ON  
THIS OCTOBER? 
An Evening with Aggers and Bumble 

October 2 
Newcastle City Hall  T: (0844) 8112 121 

www.theatreroyal.co.uk

Driving Miss Daisy 
October 2-7 

Newcastle Theatre Royal T: (0844) 8112 121 
www.theatreroyal.co.uk 

Hi-De-Hi! 
October 3-7 

The People’s Theatre  T: (0191) 265 5020
www.peoplestheatre.co.uk

Rob Brydon 
October 7 

Newcastle City Hall  T: (0844) 8112 121 
www.theatreroyal.co.uk

Faith – The George Michael Legacy 
October 8 

The Custom’s House T: (0191) 454 1234
www.customshouse.co.uk 

Dweezil Zappa
October 8 

Sage Gateshead  T: (0191) 443 4661
www.sagegateshead.com

Sunset Boulevard
October 9-14

Newcastle Theatre Royal T: (0844) 8112 121
www.theatreroyal.co.uk 

Little Mix
October 11

MetroRadio Arena T: (0844) 493 6666
www.metroradioarena.co.uk

Emeli Sande 
October 16 

MetroRadio Arena T: (0844) 493 6666
www.metroradioarena.co.uk

Grease 
October 16-21 

Newcastle Theatre Royal T: (0844) 8112 121
www.theatreroyal.co.uk  

Mamma Mia! 
October 17- November 11 

Sunderland Empire  T: (0191) 265 5020
www.atgtickets.com

The Stylistics 
October 26 

Sage Gateshead T: (0191) 443 4661
www.sagegateshead.com 

London Grammar
October 29

Newcastle City Hall T: (0844) 8112 121
www.theatreroyal.co.uk 
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The Strictly Come Dancing Live UK Tour is 
waltzing back on the road in January 2018 for 
30 supersized spectacular arena shows across 
the country, including a visit to Newcastle Metro 
Radio Arena on the 23rd and 24th January.

The 2018 tour will see the welcome return of 
Strictly Champion Ore Oduba as this year’s host. 
He will be joined on stage by judges Craig Revel 
Horwood and Bruno Tonioli, alongside many of the 
celebrities and professional dancers from the highly 
anticipated 15th Strictly Come Dancing BBC One 
TV series. 

Ore said: “Winning Strictly was the most 

unforgettable experience. I’m thrilled that I get to 
keep that dream alive and take part in the Strictly 
live tour once again. This show and its fans will 
always hold a special place in my heart so I can’t 
wait to travel the UK again and meet the fantastic 
audiences that make Strictly the phenomenon we 
know and love.”

Craig added: “I’m delighted to be back directing and 
judging the 2018 tour. I have lots of new surprises 
up my sleeve; next year is going to be bigger and 
better than ever before. With Ore as host and a 
new judging panel too, this tour will be just FAB-
U-LOUS!”

Following the demise of Beady Eye, the former 
Oasis frontman returns with his eagerly debut 
album As You Were. Following a lengthy period on 
the sidelines, Liam kick-started the writing process 
with the soulful Bold, one of two tracks written 
solely by him on the album. For the others he’s 
drafted in super-producers Greg Kurstin and Dan 
Grech-Marguerat and from what we’ve heard so far 
there’s much to enthuse. Early standouts include 
lead single Wall of Glass which hones tidal waves 
of sonic feedback and the mega-ballad For What 
It’s Worth with its swirling, string-laden chorus and 
reflective lyric. 

Gallagher is proud to wear his influences on his 
sleeve and speaking about the album in typical 
good humour, he’s said “I didn’t want to be 
reinventing anything or going off on a space 
jazz odyssey. It’s the Lennon ‘Cold Turkey’ vibe, 
The Stones, the classics. But done my way, now.” 
To mark the release of the album, Liam will play 

a string of UK arena dates and is set to play 
Newcastle’s MetroRadio Arena on November 1st. 
Beg, borrow or steal a ticket! 

RECORD OF THE MONTH -  
LIAM GALLAGHER ‘AS YOU WERE’

STRICTLY COME DANCING LIVE SET TO 
RETURN IN 2018

Cat Out of the Bag PR
Shout it from the rooftops!

t: 07754 991418  e: gordon@catoutof thebagpr.com  w: www.catoutof thebagpr.com

ring us  
MEOW!Buzz says: 
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Football talk-ins have been a good source 
of entertainment for myself for quarter of 
a century now and I’m still as happy doing it 
today as I was back then, and the next three 
months are no different.

We begin on October 9th at the Nine Bar, 
St James Park for a first - the return of former 
Newcastle striker, Gavin Peacock, who was a hit 
alongside David Kelly in the early nineties before 
moving on to Chelsea.

The opportunity to bring him here, especially as 
he has resided in Canada for a few years now, 
was too good of a one to miss and we are looking 
forward to the stories he has to tell, and believe 
me, he has some corkers that’s for sure.

Just over a week after Peacock we have the small 
matter of the anniversary of ‘Howay 5-Oh’ with 
three of the Newcastle side which thrashed 
Manchester United 5-0 back in October 1996. 
With Gibbo asking the questions, we welcome 
Steve Watson, John Beresford, and the scorer of 
‘that’ first goal, Darren Peacock for an event in aid 
of Sport Newcastle.

November will kick off with what promises to be 
a cracking night with a former number nine in 
Micky Quinn. Nobody can forget his special four-
goal debut against Leeds United and the service 
he provided the club was second-to-none.

Quinny certainly holds a special place for me as 
well as he was the inspiration behind my first 
fanzine, The Mighty Quinn, back in the nineties 

which led to The Number Nine (twice), Players 
Inc! And Toon Talk fanzines which I’ve been editor 
of over the years.

Mid-November sees a former player and coach, 
Terry McDermott, back in Toon. Terry Mac, who 
had a long and distinguished career at Liverpool 
as well as at Newcastle is another great servant 
to the club and will have stories to tell of Kevin 
Keegan, and the Entertainers era at the club.

Then we have an extra special Christmas treat to 
which no Newcastle United, or even football fan, 
will want to miss at all.

Paul Gascoigne and Peter Beardsley are names 
very much synonymous with the Magpies, and 
the England National Team and, on December 12, 
in a game of two halves, we have the ‘Mag’nificent 
duo, as well as Mick Lowes and John Gibson, 
providing the entertainment at the Lancastrian 
Suite for what is certainly a case of ‘Two Legends: 
One Night.’

On top of the football talks we are proud to be 
focus of two very big book launches in the region 
with early November (NOW SOLD OUT) seeing 
the release of Andy McNab’s latest offering, ‘Line 
of Fire,’ and, four weeks later we welcome Frank 
Bruno’s official launch of ‘Let Me Be Frank.’

Finally we host the first, annual, boxing awards, in 
aid of Sport Newcastle - in what is their 50th year 
- at the Nine Bar and which we hope will be a 
very special occasion joining forces with Fighting 
Chance and the British Boxing Blog.

Tickets for all events are available to purchase from www.newcastlelegends.com, or telephone 0191 2299632 

WINTER WARMERS WITH THE LEGENDS
Steve Wraith previews an exciting winter programme of events for the Newcastle Legends

The final quarter of this year sees ourselves at the 
Newcastle Legends put on two events a month across 
Tyneside, perfect warmers to see in the festive season 

for yourselves, family and clients.
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October is an exciting month, autumn is officially 
under way, Oktoberfest comes to an end and we 
welcome back the month’s crowning event… 
Halloween. Newcastle and the north east are the 
perfect places to celebrate an evening of spooks 
and frights this Hallows’ Eve and we have a 
selection of the best events you’ll want to attend 
this year…

For those who are unaware of Brockbushes, the 
Northumberland attraction is a popular draw for 
families all year round but things take a much 
more sinister turn this Halloween and hot on the 
haunted heels of its Hillbilly Horror Show last 
year comes Mine Shaft Thirteen. You’ll get the 
opportunity to negotiate a menacing maze but 
with the added creepiness of it being a mine shaft 
as well. A Halloween must in the north east. 

For visitors wanting to stay a bit more grounded, 
Twentieth Century Fox and CluedUpp Games 
have teamed up to put on a big, city-wide, virtual 
murder-mystery extravaganza in Newcastle in 
celebration of the movie, Murder on the Orient 
Express. Competing with other contestants you’ll 
be hunting across the city with your squad of 
detectives on Saturday October 28th. You’ll need 
to track down the 18 virtual witnesses placed all 
over town, eliminating suspects and ruling-out 

murder weapons as you go. Most eliminatory…

With many out trick or treating this Halloween 
there are also events for those feeling equally as 
spooky in the heart of Newcastle. After going down 
a storm in a number of the country’s big cities 
last year, the Festival of the Dead will arrive in 

Newcastle on Halloween itself this year. Billed as 
‘a festival like no other’ the indoor event features 
carnival-esque pageantry, giant skull processions, 
acrobats, dancers and beautiful decorative art 
and costumes. The event will take place at the 
Newcastle O2 Academy.  

If a Halloween stay in Newcastle is something you’d be interested in with Week2Week then you can view our wide range of  
fully serviced apartments on our company website at week2week.co.uk/ or call us on 0191 281 3129.

OCTOBER STAYS IN NEWCASTLE…WHERE TO TRICK 
OR TREAT THIS HALLOWEEN

mary ann rogers gallery

Open every Sunday 2-5pm
Visitors also very welcome at other 

times with a bit of warning!

‘best selling published artist’
Fine art Trade Guild 2009

West Woodburn, Hexham, NE48 2SE
www.marogers.com a info@ marogers.com a 01434 270216

Paintings, prints, cards, beautiful and unusual gifts all 
featuring Mary Ann Rogers paintings.

accent.indd   1 07/01/2017   14:34
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Vibrant Hearing Services Ltd

Unit 10   Rake House Farm   Rake Lane   North Shields   Tyne and Wear   NE29 8EQ
Phone:  0191 296 1690    E-mail:  info@vibranthearing.co.uk

• Hearing Tests •
• Provision of all manufacturers of hearing aids •

• All makes repair service •
• Wax removal service •
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Beach Boy legend Brian Wilson is the latest in a line-up of stars to back a 
charity committed to supporting North East youngsters.

The performer recently joined a line-up of music heavyweights, such as Manic 
Street Preachers and The Libertines, for the Live from Times Square series of 
concerts in Newcastle. The singer voiced his support for the event’s official 
charity partner, the Graham Wylie Foundation, which raised £5,225 from guest 
list and bucket donations at the event.

The charity’s Rock n Raise initiative, ‘making every note count’, is raising funds 
for a new music therapy centre at the former matron’s lodge at Newcastle’s 
Fleming Hospital to help young people and teenagers from across the region.

Steve Davis, Live from Times Square Organiser, said: “We love what Rock n Raise 
stands for; they are literally ‘making every note count’ to bring music therapy 
to the region. We look forward to a long relationship with the Graham Wylie 
Foundation.”

The charity is one of just a handful worldwide to give 100 per cent of its 
donations directly to good causes, with Mr Wylie meeting all administration 
and staff costs himself.

Blackfriars Restaurant and Banquet Hall has opened a 
Tasting Room dedicated to hosting a range of drinks-related 
events, with space to seat up to 36 guests. The Tasting Room 
is situated directly above the main restaurant in what was 
originally the Crafts Guilds meeting area, featuring antique 
19th century seating used by the guilds of the city.

The room will now be playing host to a number of scheduled 
events over the coming months. Guests can also choose 
from a range of bespoke options for private events, corporate 
groups and hen and stag parties including wine, whisky and 
cheese matching, local beer tasting and a beginner’s guide to 
wine tasting.

Blackfriars dates back to 1239 however in 1543, Blackfriars’ 
first floor rooms became the meeting houses for the crafts 
guilds including brewers, bakers, butchers, dyers and tailors. 
The first floor space has in recent years been used by the  
North East of England Civic Trust who moved out a few years 
ago, with the space lying dormant ever since.

Now, the Tasting Room has been refurbished by traditional 
craftsmen, who have carefully chosen furniture, lighting and 
fabrics in-keeping with the rich history of Blackfriars.

BEACH BOY BACKS THE 
GRAHAM WYLIE FOUNDATION

BLACKFRIARS RAISIES A GLASS TO TASTING ROOM

BAR BRINGS MUSIC HALL 
BACK TO NEWCASTLE

A great Victorian theatrical tradition, which died out almost a century ago, 
is being revived by Newcastle’s newest bar restaurant.

Throughout the 1800s, music hall theatres across the country staged shows 
featuring everything from singers and comics to speciality acts such as 
ventriloquists, trapeze artists, jugglers, magicians, cyclists, sword swallowers 
and illusionists, with Newcastle’s acts among the most popular in the country.

Now, Colonel Porter’s Tavern, Botanical Garden and Rhum Bar, Dean Street, is 
launching a search for their modern-day counterparts.

The bar, which is modelled on the private gentleman’s clubs of the 19th century, 
is bringing the good old days of variety theatre back to the city, with plans to 
hold monthly ‘Howay Hootenanny’ live shows.

The shows will be held in the venue’s general lounge, aiming to entertain 
guests with a lively programme of acts.

The bar wants to present a different programme of acts each month. Event 
Organiser Chrissie Gladstone explained: “With its gaslight-style lighting, thick 
velvet drapes and eccentric and opulent furnishings, Colonel Porter’s is the 
perfect place for any event.”

Ravensworth Golf Club

Email:john@ravensworthgolfclub.co.uk for details     
Tel:0191 4876014 or visit www.ravensworthgolfclub.co.uk to book online

‘fantastic golf at affordable prices’



WINTER OFFERS
1. STAY 3 NIGHTS PAY FOR 2.*

2. DINE IN THE BISTRO ON A THURSDAY OR FRIDAY 
NIGHT AND RECEIVE £15 OFF A BOTTLE OF WINE.**

T:  01665 - 720355 E:  info@staidanhotel.co.uk
St  A idan Hote l ,  1  St  A idans , Seahouses , 
A lnwick , Northumber land, NE68 7SR

*During the months of November & December not 
including Saturdays. Or stay 4 nights for the price of 3 
including Saturdays. Any 3 night stay between Sunday 
and Thursday receives a free bottle of prosecco.

**Get £15 against any bottle of wine as long as 2 people 
have a minimum of 2 courses (1 of which must be a main) 
each during the months of November and December.

You must mention this offer at the time of booking to be valid. 
Offers not valid over Christmas and New Year period. 

See website for full terms and conditions.

B e d  B re a k f a s t   B i s t ro

Living North Advert August2017.indd   1 22/08/2017   22:19
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THE BOTANIST SAYS LET’S DO LUNCH WITH THE 
ADDITION OF NEW MENUS

The Escape Key has unlocked its doors in 
Newcastle city centre to challenge and scare 
visitors in equal measure, thanks to the help of 
Gordon Brown Law Firm LLP (GBLF).

The Escape Key has leased a total of 2,000 sq. ft. on 
St. Andrews Street in the Gallowgate with support 
from GBLF’s small business services team. This 
atmospheric warehouse was derelict before being 
leased and has now been transformed into two 
floors of live action escape games for visitors.  

Spread across two floors, The Escape Key offers 
two specialist themed rooms with a further two 

rooms set to launch in the New Year. ‘Armageddon’ 
sets players the challenge of reactivating a Cold 
War missile bunker to destroy an asteroid hurtling 
towards Earth, while ‘Plague Room’ sees players 
transported back to 1636 Newcastle where the 
only way to survive is to find a cure for the Black 
Death.

As well as being a fun activity for groups of friends, 
families and parties, The Escape Key is available for 
team building and corporate events. Companies 
can also access The Escape Key’s dedicated business 
lounge featuring 20 laptops, Wi-Fi and projectors.

Newcastle bar The Botanist has introduced a 
weekday lunch menu for the first time, as well 
as revamping its popular Sunday lunch offering 
for autumn.

Served Monday to Friday from 12pm to 4pm, the 
new lunch menu presents homemade sandwiches 
and salads, paired with one or two sides from £7.50.

Flavour-packed sandwiches and wraps include 
Beer Battered Cod Flatbread Wrap served with 
homemade tomato jam and tartare sauce. 
Alternatively, fresh salads include Chorizo, Charred 
Corn and Roast Pepper Salad.

One or two sides accompany the sandwiches 
and salads, ranging from sweet potato fries to a 
selection of soups such as smoked bacon and red 
lentil.

Meanwhile, The Botanist has declared Sunday the 
Day of Roast with new plates including Rotisserie 

Roasted Ridings Reserve Premium English Beef 
served with homemade horseradish cream, and 
Rotisserie Roasted Lamb served with homegrown 
mint sauce.

Not forgetting the accompaniments, all roasts are 
paired with honey-mustard glazed carrots, braised 

red cabbage, tenderstem broccoli, roast potatoes, 
homemade Yorkshire puddings and rotisserie gravy. 

Those with a sweet tooth can round off the feast 
with a treat to share in the form of Toffee Apple, 
Pear and Almond Crumble served warm with 
custard or ice cream.

NEW ESCAPE ROOM CENTRE OPENS IN 
NEWCASTLE CITY CENTRE

Five-star Seaham Hall, on Durham’s 
splendid Heritage Coast, has been 
shortlisted in the World Spa & Wellness 
Awards just as it unveils three brand 
new heat-based experiences.

Boutique Seaham Hall, a glorious 
Georgian manor house, is delighted to 
announce that its stunning 44,000 sq 
ft Serenity Spa has been shortlisted in 
the World Spa & Wellness Awards 2018. 
This news comes just as the spa reveals 
three brand new Asian-inspired thermal 
facilities.

The Serenity Spa now boasts the Salt 
Sauna. When Himalayan salt is inhaled, 
its antibacterial properties purify and 

detox the lungs and sinuses. This has 
health benefits for those who suffer with 
asthma, seasonal allergies, coughs and 
chest congestion.

Also available is the Asian Herbal 
Sanarium. This combines the benefits 
of a sauna and a steam room, with the 
combination of heat and steam serving 
to bring impurities to the skin’s surface, 
where they can be rinsed away.  

Finally, Seaham Hall now offers the Indian 
Steam Chamber. Luxurious essences 
relax the mind and body, with the heat 
stimulating circulation and enhancing the 
purifying and detoxifying process.  

THE HEAT IS ON… BOTH IN TREATMENTS AND IN AWARDS
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We have Champagne cocktails, sparkling decorations, 
log fires, mince pies, the scent of pine needles, 

delicious food and gorgeous bedrooms for a cosy stay.

Visit our website for all festive details:
www.jesmonddenehouse.co.uk

Jesmond Dene Road  | Newcast le upon Tyne  | NE2 2EY
T: 0191 2123000



Jesmond Dene House is a hotel with a burgeoning 
local reputation. The property itself was 
originally designed by prominent local architect 
John Dobson and today is a real go-to venue 
for lunch, dinner, afternoon tea, weddings and 
indeed overnight stays. It’s a Georgian mansion, 
wrapped in leafy woodland and is quite unique 
in the respect that it possesses the serene aura 
of a country house hotel yet is only 10 minutes 
away from the hustle and bustle of Newcastle 
City Centre. 

As we knew from experience, the hotel has a 
refined dinner, bed and breakfast offering. The hotel 
boasts 40 guest rooms and they’re all a picture of 
comfort and luxury. Perhaps owing to the quirky 
layout of the building they all differ in furnishings 
and this being Newcastle’s only independently-
owned boutique hotel, they’re all decorated in their 
own individual styles. 

Clearly Lisa and I had made quite the impression 
checking in as we’d been allocated the Noble Suite, 
a delightful hideaway in the roof of the property. 
Bathed in warm, autumnal colours we’d seemingly 
chosen the right time of the year to stay with the 
sloping ceilings and plush velvet bedding further 
contributing to a cosy and inviting ambience. 

Tucked away “under the eaves” it’s the perfect 
couples retreat and also featured a SUPER king-
size bed and a spacious seating area for lounging 
around. Sticking her head above the parapet, Lisa 
even revealed a hidden private rooftop terrace with 
a table & chairs plus some great views over the 
wooden ravine and turreted rooftops. 

Following a quick snooze and a blast in the power 
shower, we quickly changed for dinner before 
heading down for a livener. What I love about 
Jesmond Dene is that regardless of the time or day, 
there’s always a steady murmur about the place. 
Clearly the team are doing something right. 

The décor has a special charm with rich splashes of 
colour, oakwood panelling and inglenook fireplaces 
whilst some great local artwork is exhibited on 
the walls. A trip to the Gents reveals some great 
sporting photos – Muhammad Ali, George Best, 
Supermac et al though you may have to ask Mrs G 
who can be found in the ladies! 

After a chat with the restaurant’s very amiable 
sommelier, we settled in for what would be another 
exquisite dining experience. Whilst deciding, our 
waiter asked about our wine preferences (“erm, 
we like it”) and recommended an excellent bottle 
of claret. You see, the team at Jesmond Dene 

work tirelessly to provide the guest with a really 
personalised experience which we thought was a 
lovely touch. 

To begin with, I opted for the House Cured 
Mangalista salami, a lovely opener paired with 
green tomatoes and chargrilled sour dough. De-lic-
cious.

Lisa, as is her wont, picked out a corker of a dish; 
Roast Squid with chorizo and piquillo peppers 
presented artfully on a smear of chickpea & saffron 
emulsion.  

This was followed up with the smoked breast 
of chicken with barbecued carrots and a lovely 
seafood chowder. I polished off the roast venison 
which was cooked to the perfect pink and served 
with an intriguing medley of celeriac, garden apple, 
hazelnut praline and kale cabbage. After all, this is 
modern British cooking at its best. 

Totally replete, we eschewed desserts in favour of 
coffee and liqueurs before retiring to the crow’s 
nest for a restful night’s sleep. 

A fresh, cooked-to-order breakfast the following 
morning capped off what had been a superb 
second visit in as many months. Now who says the 
sequel can never top the original? 

THE PEARL IN THE DENE
Michael Grahamslaw checks into Jesmond Dene House

Like most people, my wife Lisa isn’t too fond of missing out on a good time so hot on the heels of my 
stellar business lunch at Jesmond Dene House, I decided to return this time with her in tow. With the kids 

out and about doing their own things, we really wanted to make a night of it so why not roll dinner  
into a full overnight stay? What a brainwave that proved to be. 

For more information on Jesmond Dene House visit www.jesmonddenehouse.co.uk or to make a reservation call (0191) 212 3000
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A charity music festival that was held to mark 
the 30th anniversary of local mental health 
organisation, Blyth Star Enterprises, has helped 
to raise over £900. 

The event, which took place at The Keel Row pub 
in Seaton Delaval proved extremely popular, with 
attendees enjoying musical entertainment from 
North East-based rockabilly pop group, Lana and 
The Lost Boys and keyboard and vocalist duet, the 
Kirsty Forster Duo. 

In addition to a raffle which was drawn on the day, 
landlady at The Keel Row, Sharon Herron, took the 
opportunity to present a cheque for £500 to Blyth 
Star Enterprises that she received as part of her 
prize for winning the Britvic ‘Lifting Spirits Award’ 
for her contribution to the local community.

“It was an absolutely brilliant day,” said Sharon.

“On behalf of all of the staff at The Keel Row, I’d just 
like to thank every single person who came along 
who helped to make the festival such a success."

Chief executive officer at Blyth Star Enterprises, 
Gordon Moore, said:

“Sharon, her family and the people who eat and 
drink at The Keel Row have supported Blyth Star 
Enterprises for a number of years and had already 

raised nearly £5,000 for the charity before this 

event.

“We are incredibly grateful to Sharon and the team 

for their hard work organising the music festival 

and for their ongoing support.

“I’d like to thank everybody who made a 

donation, the money raised will be put towards 

the implementation of our ‘Next Steps’ project 
which provides horticultural learning activities 
and community volunteering opportunities for our 
service users.”

Blyth Star Enterprises provides living support, 
work experience and day services to people living 
with learning disabilities and severe and enduring 
mental ill health across Northumberland.

To find out more about Blyth Star Enterprises, visit www.blythstar.org.uk

CHARITY MUSIC FESTIVAL HITS THE RIGHT NOTE  
FOR BLYTH STAR ENTERPRISES

Keel Row landlady, Sharon Herron, with Chief 
Executive Officer from Blyth Star Enterprises, 
Gordon Moore at the charity music festival.
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Whitehouse Farm Centre in Northumberland is 
celebrating following a record breaking summer.

The family business, which celebrated its 20th 
Anniversary in July, welcomed 14,000 visitors during 
August - a seven per cent increase on the same time 
last year.

The boost in visitor numbers represents a landmark 
year for the Farm Centre, with an eleven per cent 
increase in its total income during the four weeks of 
August, which generated over £180,000 in turnover. 
The business was founded by Keith Slater, now 81.

Karen Lovatt, Operations Director at Whitehouse 
Farm Centre, said: “This is a fantastic tribute to the 
hard work of all our staff and our many wonderful 
friends both old and new who visited during the 
summer holidays.

“In 1997 the Farm attracted 20,000 visitors annually 
and now we see over 100,000 visitors a year. This 
growth and the income it generates enables us 
to continue developing our visitor offering and 
events programme with exciting new activities and 
attractions for people to come back again and enjoy.”

The Farm has made several exciting new investments 
totalling £80,000 this year. They include a new ice 
cream parlour, full refurbishment of the café to 
create the Whitehouse Farm Kitchen, extending the 
Farm’s animal housing and creating a new interactive 
indoor play area. 

“The family has worked extremely hard to develop 
the business into one of Northumberland’s favourite 
visitor attractions,” Karen added.

“We have worked had hard to strengthen our 
branding by refreshing our online platforms and 
introducing Nelson the Pig, our official farm 
mascot. We’ve also recruited more staff, including a 
dedicated events coordinator to expand our activities 
programme. Next month we are introducing online 
ticket sales for day passes, annual memberships and 
special events to make it even easier for visitors to 
plan their day out.”

Jude Leitch, Director of Northumberland Tourism, 
the destination management organisation for the 
county, said: “Whitehouse Farm Centre is a success 

story. I’d like to congratulate the team on such a busy 
summer and a hugely successful 20 years in business.

“We have outstanding tourism talent 
and distinguished businesses throughout 
Northumberland and they all play a vital role in 
helping to ensure our county is a top place to visit 
year after year.

“Tourism currently makes up 11.8% of 
Northumberland's economy which is 2.7% higher 
than the national average and contributes £665 
million to the economy.”

For more information about Whitehouse Farm Centre, visit: www.whitehousefarmcentre.co.uk

RECORD SUMMER FOR WHITEHOUSE FARM!

Keith Slater, Founder  
of Whitehouse Farm 

Centre with Nelson the 
Farm’s new mascot.

140



Perfectly located on the edge of the Northumberland 
National Park in the scenic and tranquil village of Rothbury, 

this 19th century town house is an ideal setting for an 
intimate wedding celebration.

YOUR PERFECT DAY -  
PERSONALISED TO YOU

The Coquetvale combines elegance and 
grandeur with a picturesque location, making 
it the perfect venue for your intimate wedding. 
Fully licenced for civil ceremony the wedding 
suite with a beautifully panelled walls in pastel 
hues and mood lighting, is where you will 
come together as one. Wedding breakfast 
takes place in the grand restaurant which 
boast 10 windows offering amazing views 
over the Coquet Valley. You are guaranteed 
that your wedding album will be stunning, 
especially with some wonderful and quirky 
settings within walking distance of the hotel.
The Bride and Groom take the lead when 
planning their day, and an experience and 
dedicated wedding team are here to guide, 

advise and follow through delivering to 
perfection on the day. 

EXCLUSIVELY YOURS
With exclusive use of the hotel including 
wedding suites and bedrooms, the Bride and 
Groom can relax with family and friends from 
�tart to ��i�h, e��o�i�� the �ple�dour of the 
beautiful surroundings.

PERFECTLY PACKAGED
The most popular Platinum Package, based 
upon 50 day and 60 evening guests includes 
full room hire, red carpet treatme�t, ��� a�d 
canapés reception, pianist, 3 course wedding 
�rea�fa�t, �elcome ��� for e�e�i�� �ue�t�, 
evening buffet, disco, accommodation and 
much more...From only £4,500.

CONTACT US
THE COQUETVALE 

STATION ROAD 
ROTHBURY 

NORTHUMBERLAND 
NE65 7QH

01669 622900
www.coquetvale.co.uk
stay@coquetvale.co.uk
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Bizarrely though, we were still yet to try 
their afternoon tea offering despite hearing 
repeatedly of its merits. We pitched up one late 
Summer afternoon to set the story straight.  

Of course Lumley Castle is no ordinary hotel with 
its lavish period décor and staff in medieval dress. 
Its imposing stature is a real fixture in the County 
Durham landscape whilst onsite it’s all fortified 
turrets and clandestine courtyards. This historical 
backdrop really enhances the sense of tradition and 
tea can be taken in either the regal Black Knight 
Restaurant or the plush library bar. It’s served 7 
days a week and offers great value with Grand 
Afternoon Tea (basically, the works) available for 
just £14.95. In terms of tucker there’s a nice broad 
selection of sandwiches, scones and cakes. 

The requisite finger-cut sandwiches are all fresh 
and dainty with a choice of fillings including Ham 
& Dijon mustard, Poached salmon cream cheese & 

cucumber, cheese savoury with vine tomato and 
Roast beef & rocket with red onion marmalade. 
Simply delicious. 

Also making up part of the stand were some 
sumptuous raisin scones which were served with 
lashings of butter, clotted cream and strawberry 
preserve. 

Top of the shop were a delectable array of cakes and 
other sweet treats. These included a nutmeg egg 
custard tart, chocolate caramel cupcake, the zesty 
Blueberry & lemon cake, the rhubarb raspberry & 
white chocolate fool and a strawberry macaroon 
with white chocolate ganache which Lisa declared 
“absolutely divine.” 

All of this can be washed down with various 
different teas. We decided on the traditional 
English breakfast yet Earl Grey, Assam, Herbal et al 
are all of course available. 

The service throughout was seamless and super-

friendly with the staff happy to offer vegetarian 
and gluten free options to those who desire them. 

Afternoon tea at Lumley Castle is also available 
in a number of different permutations as guests 
can pair the standard offering with different 
accompanying drinks. Lisa -who has more than a 
penchant for fizz - went all-out for the champagne 
afternoon tea whilst Pimms and prosecco options 
are also available.  

New for 2017 is the “Hendrick’s Afternoon Tea”. 
Served in a mock Victorian teapot, out goes the 
Darjeeling and in goes a slug of Hendrick’s gin 
alongside a choice of Fevertree tonic. I thought 
this was an inspired idea and will definitely be 
earmarking an afternoon to sample it in the not-
so-distant future. 

Dining out at Lumley Castle really is a class act and 
this definitely extends to their polished afternoon 
tea offering. I’m so glad we finally got round to it. 

TEA WITHIN THE CASTLE WALLS 
Michael Grahamslaw finds the perfect spot to sample the quintessential British classic. 

My wife Lisa and I have had a long-held affinity for Lumley Castle.  
Over the years, it’s played host to various different occasions including overnight stays,  

birthday outings, private dinners and corporate soirees. 

For more information please visit www.lumleycastle.com
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SIP A CAPPUCCINO AND INDULGE  
IN OUR HOMEMADE BISCUITS  
FROM 10AM EVERY DAY  
AL FRESCO STYLE AT FRATELLI
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Technology enables us to be ‘on’ 24/7, regardless 
of where we are in the world but are these 
interactions always meaningful and beneficial?

People do business with people, and there’s still no 
better way to genuinely engage with someone than 
face to face. Our time is precious. We have to make 
those conversations count, so creating the right 
environment for success is key. 

The MICE industry – meetings, incentives, 
conferences and exhibitions/events – experienced a 
general decline during the recession. With reduced 
budgets, organisations sought to bring meetings 
and smaller events in-house, making better use 
of existing office meeting space whilst employee 
incentive schemes were scaled back.  

Today, whilst we may not have returned to the 
days of ‘money no object’ corporate budgets, 
organisations appreciate the benefits associated 
with the motivational buzz from an inspirational 
keynote speaker, networking with like-minded 
individuals and the impact of an ‘experiential’ 
reward on driving sales and behaviour, as well as 
employee attrition and retention. 

So, what are the ‘musts’ for any MICE planner - 

Understand your goals. What do you want to 
achieve? Is it to inspire and motivate your staff, 
build supplier relationships, close a new business 
deal or a thank you to employees and customers 
alike? Be clear about your goals and create the 
right environment to achieve them. 

Find the perfect venue. From a regional sales 

meeting to a team building session, from a new 
product launch to a multinational conference, 
find an inspiring space to create an impact from 
the moment your guests arrive. Once you’ve 
found that perfect venue, consider the logistics 
– insurance, transport links and arrangements, 
parking, accommodation, catering, entertainment, 
branding and equipment.

Create a lasting impression. Be imaginative. 
Delivering the WOW factor will leave an impression 
long after the event is over. Money can’t buy 
experiences like having dinner with a duchess, a 
private museum viewing or even floating through 
a sea of candles on an exclusive river cruise are 
moments that are sure to impress, but don’t 
underestimate the power of the personal touch. 
Hand-written invitations, personalised welcomes 
or just offering a variety of dietary options will also 
leave a lasting impression. 

Seek expert help. Working with a professional 
travel company can bring a fresh perspective and a 
wealth of expertise to your MICE planning. They can 
take care of the logistics leaving you to concentrate 
on delivering your business objectives. Specialists 
will often have greater buying power, securing you 
better rates and can consolidate billing, managing 
the overall cost more effectively. From enquiry to 
onsite assistance, decide what you need help with.

Stick to your budget. It’s so easy to overspend.  
Consider sponsorship, delegate contribution and 
cost centre attribution.

Travel Bureau is an independent travel company with 55 years’ experience so, if you’ve an inkling of an idea or need some inspiration,  
why not give us a call on 0191 285 0346 or send an email to mice@travelb.co.uk and start a conversation.

MAKING A DIFFERENCE WITH MICE
By Anne Bromley - Joint Managing Director, Travel Bureau

With Skype calls, video conferencing and online webinars all now part of an average day at the office, 
communicating with colleagues, employees and business partners has never been easier. 
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So, if Carlsberg did MICE… 
what would it look like? 

Incentive travel is a powerful inducement 
to boost sales and drive behaviour and it is 
totally scalable to complement any budget. 
With a universal appeal and the opportunity 
to create a memorable lifetime experience, 
what would be the ultimate prize?

Imagine life onboard a luxury 5-star cruise liner 
– exotic destinations, carefully crafted shore 
excursions, sumptuously appointed suites, 
personalised butler service, exquisite gourmet 
dining and all-inclusive amenities. An individual 
suite or an exclusive full-ship charter? 

Or, for those active adventurers, how about 
an all-inclusive trip to spectacular winter 
wonderland Whistler? Ideal for winter 
sports lovers and adrenaline seekers, your 
top performers could experience skiing and 
snowboarding at its very best, hike the many 
trails on offer and gaze at the stunning 
landscape. And, when the sun goes down, 
there’s always après-ski! Throw in business 
class flights and 5-star accommodation

Be it for an individual or an entire team, 
such rewards are guaranteed to inspire and 
incentivise your employees, think of the 
buzz upon their return as they share their 
experiences, their increased sense of loyalty, re-
energised and raring to go.

Courtesy of Regent Seven Seas



My daughter Holly has recently secured a place at 
Durham University and sadly we’re not too sure 
how many family jaunts we have left. With this in 
mind, we wanted to kick off this year’s Summer 
holidays with real exuberance and the DoubleTree 
proved the place to do just that. 

One glance at the Hotel’s striking façade reveals 
that this is not your typical airport hotel. Inside 
there’s 179 immaculate guest rooms whilst business 
facilities include a ballroom for conferences, meeting 
rooms with angled windows and a newly installed 
high speed Wi-Fi throughout the hotel. In fact, the 
whole establishment is characterised by that swanky 
Hilton style and having been checked in by some 
super-friendly reception staff, we were soon checking 
out our upscale interconnecting abode. 

All rooms have clearly been designed with the guest’s 
creature comforts in mind. Ours came complete with 
37” Flat-Screen LCD TV’s, free Wifi and mini-fridges 
in addition to custom-designed beds, power showers 
and tea & coffee making facilities. Further adding to 
the mod cons was a digital mp3 alarm clock which 
allows you to wake up to your own tunes. How 
about that! I would like to apologise though to any 
neighbouring guests rudely awoken by Boz Scaggs’ 
Lido Shuffle at 03:30 in the morning.

Already hugely impressed, I hastily unpacked with 
a view to tucking in to some early holiday reading 
in the hotel’s “Columbus” bar area. My son Jack 
however – who currently fancies himself as Mr 
Universe (no doubt he’ll edit this out) – pointed 
me in the direction of the hotel’s uber-modern 
fitness suite. This is available to all guests and is very 

well equipped with bespoke cardio and resistance 
equipment which proved just the job for an explosive 
pre-holiday tune up. 

Feeling smug, we rendezvoused with the girls for 
our evening meal. The Hilton DoubleTree is home 
to Fratello’s – a chic in-house eatery which is just 
as much of a hit with non-residents as hotel guests. 
The serve authentic Italian cuisine alongside freshly 
prepared local favourites for breakfast, lunch and 
dinner. 

Lisa and Jack kicked off with an antipasto sharing 

plank. This featured a choice of cold cuts, fresh fish 
and cheese and was served in true Mediterranean 
style with warmed artisan breads and chargrilled 
vegetables. I meanwhile chose the gamberoni 
pastella, an exquisite selection of battered king 
prawns with homemade chilli jam and a zesty lemon 
mayo whilst Holly walloped a fine garlic bread 
mozzarella. 

This was followed up by penne arrabiata, lamb rump 
fricassee, a chicken butterfly with Al Pepe sauce and 
the fiery pizza picante for guess who? Yes! I’ll admit 
it all but negated my earlier exertions but it did taste 
seriously good. Plus, I do gather the “dad bod” was in 
vogue this summer? 

This really put us in the mood for some further sunny 
flavours that holiday and was an Italian meal in the 
top echelon. With free-parking available to all diners, 
I’d wholeheartedly recommend a visit for non-
residents in their own right. 

The following morning, we awoke refreshed 
following a restful night’s sleep in the patented 
“SweetDreams by DoubleTree” bed before being 
checked out efficiently. Prior to leaving, we even 
had time to bolt down a quick continental breakfast 
(served from half 4 every morning, with a hot buffet 
from 06.00am) featuring fresh fruit, cured meats and 
buttery pastries which capped off a flawless stay. 

With more than 400 hotels in 33 different countries 
and overseas territories, the Hilton DoubleTree brand 
successfully spans the bridge between business and 
leisure requirements with real style and panache. 
This classy hotel is no exception.  

Further information on the hotel or its restaurant Fratello’s can be found at www.doubletree3.hilton.com  

LEAVING ON A JET PLANE 
By Michael Grahamslaw

With a flight to catch at Silly O’clock one morning, we decided to hole up for the evening  
at the Hilton DoubleTree which is adjacent to Newcastle International Airport.
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Connect to the World via Amsterdam,  
Dubai, Heathrow, Brussels and Paris.  
newcastleairport.com/discover

Dam gooD  
business starts 
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Half of the hour that I was in the city was spent 
in the Virgin Trains First Class Lounge! I also have 
previously visited the excellent National Coal 
Mining Museum for England at Overton, some 
seven miles by bus out of Wakefield, and thus 
ruled out for this article.

A day in Wakefield by train via Leeds can revolve 
around the Cathedral and the Hepworth Art Gallery. 
Wakefield is a city of 77,000 people on the river 
Calder, on the eastern edge of the Pennines. The 
railway arrived in 1840 when Kirkgate Station was 
built, later joined by the Westgate station. Kirkgate 
has recently been regenerated, but was previously 
one of the most neglected stations on the national 
network.

The most prominent landmark in Wakefield is the 
Cathedral, which at 247 feet (75m) has the 
tallest spire in Yorkshire. Other landmarks in the 
Civic Quarter on Wood Street include the Grade 
II* Neoclassical Crown Court of 1810, Wakefield 
Town Hall designed by T.W. Collcutt and opened 
in 1880, and the Queen Anne style County Hall 
of 1898 which are Grade I listed. St John’s Church 
and Square, St John’s North and South Parade are 
part of residential development dating from the 
Georgian period. The Cathedral is a 14th century 
parish church (formerly All Saints) built on the site 
of earlier Saxon and Norman churches, restored by 

Sir George Gilbert Scott in the 19th century, and 
raised to cathedral status in 1888.  There is also 
a well-preserved chantry chapel of St. Mary the 
Virgin on Wakefield Bridge.

In May 2011 The Hepworth gallery opened on 
the south bank of the River Calder near Wakefield 
Bridge, displaying work by local artists Barbara 
Hepworth and Henry Moore, and other British and 
international artists. It is thought to be the largest 
purpose-built gallery to open in recent times, 
designed by British architect David Chipperfield 
and cost £35 million to build. Five weeks after 
opening it had received 100,000 visitors.

The Hepworth Wakefield is a structure composed 
of ten trapezoidal blocks; its upper-level galleries 

are lit by natural light from large windows in 
the pitched roofs. Its windows have views of the 
river, historic waterfront and the city skyline. The 
building’s façade is clad with self-compacting 
pigmented concrete made on site, the first of its 
kind in the United Kingdom. The architects selected 
the material to emphasise the gallery’s sculptural 
appearance. The gallery has ground-floor visitor 
facilities, including a café bar overlooking the 
river, a learning studio, a 100-seat auditorium and 
shop. I understand the building’s brutalist design is 
not universally popular with local people. But the 
interior contains works of many well-known artists 
and is well worth a visit.

Wakefield is known as the capital of the Rhubarb 
Triangle, (Wakefield/Morley/Rothwell), an area 
notable for growing early forced rhubarb. In July 
2005, a sculpture was erected to celebrate this 
facet of Wakefield, and there is an annual ‘Wakefield 
Festival of Food, Drink and Rhubarb” which takes 
place over the last weekend in February which 
might be an ideal time for my trip back.

Enjoy your visit to Wakefield and email me if 
you get there before I do. Suggestions are also 
welcomed for other places to be visited in this 
series.

www.wakefieldcathedral.org.uk

www.hepworthwakefield.org
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OUT & ABOUT - WAKEFIELD

Alex Nelson, Station Master - alexnelson@dunelm.org.uk, Chester-le-Track trades at Chester-le-Street station (0191 387 1387)  
and Eaglescliffe (01642 200140). To contact Alex, phone/text 07860 953981 any reasonable time. www.nationalrail.com.  

For National Rail Enquiries call 24hr 08457 484950. 

I usually try to visit the place featured in this series before writing about it. Strictly I have, because I 
arrived by bus one Saturday lunchtime in 2016 at Wakefield Bus Station and walked across the City to 

Wakefield Westgate station where I caught the train to Leeds, and then home.  
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This month’s article has a focus on the popular 
sport of Cycling. At first glance one would be 
forgiven for thinking the headline means that to 
improve cycling performance, simply cycle more! 

However, I refer to ‘cycling’ specialised strength 
training, alongside the endurance work ‘in the 
saddle’ if you wish to attain new levels of cycling 
performance. 

I stress specialised programming and that requires 
many years of experience. 

A recent study of elite Danish national team cyclists 
showed that doing concurrent strength training 
with regular cycling training resulted in superior 
5-minute and 45-minute time trial performance, 
as well as a loss of body fat! 

That’s a win-win as I will expand upon below and 
the great news is you do not need to be an elite 
athlete to reap the rewards of specialised strength 
training! 

Neil, aged 50, recently completed our Amazing 12 
Programme and reported hitting surprising new 
PBs as a very experienced and committed cycling 
enthusiast: “Before the A12 training I was 12st 5lbs 
and 16% body fat, after nine weeks I was 12st 
10lbs and 14.8% body fat and most of this gain 
appeared to be in my upper body. 

“The surprise to me was that I was approximately 
11% quicker up hills, sitting much longer in the 
saddle, pushing bigger gears and all with seemingly 
no extra effort.

“I thought, as a fairly committed cyclist that my 

legs were in pretty good shape, lean and hard, but 
with the Amazing 12 they became solid, denser and 
more defined.

“My motivation with the A12 was to become 
overall a bit stronger, the cycling performance was 
just a happy accident.

“If your only motivation is to improve your cycling, 
I tend to think that this programme would be 
spectacularly successful! "

READ ON! The study looked at two groups, the 
first simply continued their endurance cycling 
programme and the second group did regular 
cycling training and weight training using a 
periodized programme. 

The group who did only the endurance cycle 
training gained no strength and no improvement in 
time trial performance and lost only 0.8% body fat. 

The second group (with integrated strength 
training) lost 2% body fat, increased quadriceps 
strength by 12% and improved 45-minute time 
trial performance by 8%. 

They also increased lean body mass (key to any 
fat loss goal) by 2kgs without any increased size of 
quadriceps (major thigh muscles) or overall weight 
gain. 

Here is the ‘win-win’ mentioned earlier - the group 
with the integrated strength programme improved 
performance through increased peak power and 
a new ability to maintain a higher work rate for 
longer without gaining weight but still losing 
pounds of body fat!

This is a very important consideration for those 
more keenly involved in cycling, triathlons and 
other sporting disciplines where ‘gaining’ weight 
could conceivably slow them down and impair 
performance. 

For anyone whose main goal is fat loss, the take 
home message is to favour weights and shorter, 
higher intensity cardio over endurance which can 
actually eat away at healthy lean muscle over a 
long period. 

It is very rare to find a programme that can deliver 
such varied goal results, it is even more rare to find 
one that can deliver all this in 84 days. 

We give people that opportunity. And we’d love 
to hear from you to discuss your needs – whether 
they are feeling or looking better, or improving 
your sports activities.

Theamazing12newcastle.com, Its-fitness.co.uk, M:07941354125
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AMAZING WAY TO CYCLE YOUR WAY  
TO BETTER PERFORMANCE!

As mentioned in last month’s edition of Northern Insight, the Amazing 12 (Building Better Bodies) 
Programme impacts on far more than just what occurs in the gym, as Phil Earley explains.



Book now on 0344 879 9084 or email  
specialevents.lindenhall@macdonald-hotels.co.uk

www.MacdonaldHotels.co.uk/LindenHall
Longhorsley near Morpeth, Northumberland, NE65 8XF
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Christmas Joy
FESTIVE PARTY NIGHTS

For food-lovers and pleasure seekers. 
Three course banquet before the  
DJ lines up dance floor fillers all  
the way through to Midnight.

Fridays and Saturdays  
throughout December 2017

From £29.95 per person

NEW YEARS EVE  
GALA BALL

Dance your way into 2018. 
Includes arrival champagne and  
canapes, four course gala dinner  

and music from the Taylor Moon Band.

£95.50 per adult



In its decade as part of the Spire group, the 
Washington-based hospital has created a new 
theatre and ward, and has seen over £2million 
invested in on-site MRI and CT scanners. 

More recently, patient and consultant rooms 
have been refurbished and the hospital has also 
introduced bariatric surgery to its extensive list of 
procedures available. In a first for hospitals outside 
the NHS, Spire Washington’s Endoscopy Unit 
became the first to become JAG accredited.

Laura Farley, Business Development Manager 
at Spire Washington Hospital said: “It has been 
fascinating to look back at the history of the 
hospital, particularly the last decade and what we 

have achieved in that time. The addition of a third 
theatre and investment in our radiology services 
meant we were able to welcome more patients to 
the hospital for an even wider range of treatments.

“We now have over 170 consultants at our hospital, 
with that number growing at a significant rate. This 
shows we are dedicated to providing quick access 
for patients requiring care. We look forward to what 
Spire Washington has in store for the next ten years 
and helping more people back on their journey to 
better health.”

The hospital, which is just off the A1(M), offers high 
levels of medical treatment and personal care with a 
wide range of procedures and treatments available. 

From diagnostic imaging including X-Ray, MRI, CT 
and Ultrasound, to surgery including orthopaedic, 
gynaecology and cosmetic procedures. 

Services are available to everyone. Patients can 
choose to self-fund with one single fixed price for 
their procedure, meaning no nasty hidden extras. 
There is also the option of interest free finance via 
Spire’s carefully chosen partner, Zebra Finance. 

The hospital is also accessible by those with 
private medical insurance, with Spire Healthcare 
having recently pioneered its own exclusive plan in 
connection with April UK. Aptly named ‘inSpire’, it 
was rated as one of the best value for money plans 
by well-known money saving expert Martin Lewis. 

For more information on Spire Washington Hospital or to book an appointment, speak to one of their friendly customer service  
advisors on 0191 448 9645, or visit www.spirewashington.com

In 1988, Spire Washington Hospital first opened as an Independent British Hospital.  
This year it celebrated ten years of being part of Spire Healthcare – the country’s second  

largest private hospital group.
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A DECADE OF FIRST CLASS CARE





Each month we will be providing you with two 
more top tips that will enable you to achieve a 
more aesthetically pleasing midrift and develop a 
functionally strong core. The underling ethos here 
is ‘balance’ and sustainability. By taking a ‘whole’ 
approach and learning how to balance your diet, 
your exercise and your lifestyle you can boost 
your metabolism, develop and condition your lean 
muscle mass, burn unwanted body fat, create a 
better muscular definition and body shape, have 
robust health and keep yourself looking good on 
the outside and feeling great on the inside.

Whole Health = Exercise + Nutrition + Lifestyle

NUTRITION

It’s not all about sit ups or exercise. Contrary to 
popular belief, creating or sculpting a defined, better 
looking body is more about nutrition than people are 
led to believe (and I’m not just talking calories here – 
I’m talking about nutrients). Remember, you are what 
you eat. So just eat real food, rich in real nutrients 
in their natural state. Avoid anything that has been 
denatured or processed by food manufacturers 
because ‘food-like products’ that the body doesn’t 
actually recognize as real nutrients simply stress your 
body which can lead to you falling out of balance 
and into ‘survival mode’ - meaning your body will 
hold on to its fat stores. Stick to wholefoods only 
i.e. anything that nature provides that has NOT been 
altered by someone in a laboratory or a factory by 
adding artificial ingredients such as sweeteners, 
flavouring, colouring, or anything else that extends 
shelf-life or keeps people buying their product (e.g. 
preservatives, pasteurization, removal of fat etc). 
These artificial additives are often toxic synthetic 
chemicals that essentially stress the body, namely 
the digestive, immune and detoxification systems 

causing inflammation or bloating that just hides 
your abs and causes you to hold onto fat. As a rule 
of thumb; if a product contains ingredients that you 
can’t pronounce – Don’t eat it !

In order to be able to see your abs you need to be 
able to burn fat and therefore you need to pay close 
attention to your blood-sugar levels. When blood 
sugar is too high, your body produces insulin, and 
when insulin levels increase your body stops burning 
fat as fuel. You also need to boost your metabolism 
and in order to do that you’ll need to strengthen 
your muscles (which will also help with blood-sugar 
management). To strengthen your muscles you’ll 
need the right nutrients in the right proportions 
for your body. Eat a balanced diet including a wide 
variety of proteins (fresh meat, fish and legumes), 
carbohydrates (fruit, vegetables and wholegrains) 
and good fats (oils, nuts, seeds and dairy). Go 
Organic, grass fed, free range whenever possible. 
As well as controlling the quantity of food you eat, 
focus on the quality of your nutrients too. This also 
applies to water, the most important nutrient.

EXERCISE

As mentioned earlier, to see your abs you’ll need to 
burn off any excess fat. To burn more fat you’ll need to 
boost your metabolism so that your body consumes 
more energy. To boost metabolism you’ll need to 
develop muscle and to develop muscle you’ll need to 
stimulate the muscles with exercises at the gym or 
by playing a sport. For the biggest bang for buck, and 
therefore the biggest impact on your metabolism 
and quantity of fat burnt, primarily train the largest 
muscle groups by using a variety of full-body, 
compound movement exercises at least 2 to 3 times 
per week. Try to train movements instead of muscles, 
focusing on the 7 primal movement patterns; squat, 

push, bend, pull, lunge, twist and gait which are the 
movements humans have performed throughout our 
evolution and include all the major muscle groups. 
By training, stimulating and developing muscle your 
body will have to replenish, repair and regenerate the 
muscle fibers which increases the demand placed 
upon your body causing it to consume more energy 
(namely fat) as fuel.

A common mistake people make is to do lots of cardio 
and just target the abs but this only really works a 
handful of muscles which soon become over-trained 
leading to postural problems, fatigue and ultimately 
a lack of results. Unfortunately the whole idea of just 
needing to do sit ups to burn fat around the middle is 
untrue – your body will only burn fat from the areas 
it deems appropriate and this is generally dictated to 
us by our own hormonal balance. One reason people 
tend to accumulate more fat around their middle 
is due to a hormone known as cortisol. Cortisol is 
the hormone we produce in response to any form 
of excessive stress or load placed upon our body 
so in order to keep your fat around your belly to a 
minimum, try to avoid placing your body under too 
much stress caused by physical factors (injury, poor 
posture, insufficient recovery, under or over training, 
excessive blood-sugar levels or insulin), nutritional 
factors (such as toxic chemicals used in processed 
foods, alcohol, toxic chemicals used in commercial 
farming processes, too much or too little food) and 
lifestyle factors (i.e. mental-emotional stress caused 
by relationships, workload, finances or any other 
stressor which causes depression, anxiety, worry, 
anger or guilt)

Next month, we’ll be discussing the importance of 
having a healthy digestive system and good posture 
in order to ‘flatten your abs…forever’

For more information about Personal Training, Nutrition or advice on how to implement these top tips into your lifestyle, please contact: 
Bodyguards Health & Fitness   0191 2399000   info@bodyguardsapt.com  www.bodyguardsapt.com

HOW TO 
FLATTEN YOUR 
ABS…FOREVER
By Duncan Edwards, BSc Hons Sports 

Science, HLC 2, CP2, CMTA

Most people who attend a gym 
aspire to have a flatter tummy 
or want the elusive ‘Six-Pack’. 

However, most people struggle 
to burn the unwanted fat around 
their middle and create clearly 
defined abdominals. This is the 
first of a five-part series of top 

tips to help you flatten your 
abs…forever
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