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Escape
Feeling like you’ve escaped from the city to a cosy 
country house boutique hotel but are still within 
close proximity of Newcastle civilisation, Jesmond 
Dene House provides the perfect secluded bolthole 
to celebrate during the festive season. The arts and 
crafts house combines rich and handsome features, 
gorgeous rich colours, splashes of luxurious silk 
and velvet and sleek furnishing but with a warm 
and relaxed contemporary style. Stay snug by 
the blazing fires glowing with warmth from the 
traditional fireplaces in the Billiard Room and 
Cocktail Bar. Relax in the comfy sofas in the bar 
areas surrounded by sparkling decorations and 
beautiful trees or wander through the corridors 
adorned with a selection of local and international 
art pieces from Norman Cornish, Ornulf Opdahl 
and Frans Widerberg to stunning black and white 
Bill Peronneau images of Muhammed Ali at his 
private retreat preparing for his ‘Rumble in the 

Jungle’ fight with George Foreman.  

Wander
With gardens adorned with plants, herbs and a 
selection of hidden treasures cultivated by the 
hotel’s kitchen brigade and used creatively in 
their menu dishes, alongside the hotel runs the 
wooded valley of Jesmond Dene. A grander, wilder 
garden which stretches for three miles and is full 
of native and exotic trees, criss-crossed with paths 
and dotted with waterfalls and rustic bridges and 
filled with historical features, the Dene provides the 
perfect setting to unwind with a leisurely stroll or 

re-charge with an energetic run.

Dine
Stay snug and warm by the fire in the Billiard Room 
with a hot chocolate, Champagne Afternoon Tea or 
warming tipple before bed. Dine in the 2 AA Rosette 
Restaurant from the fixed price Festive Menu or select 
from the extensive A la Carte menu featuring locally 
sourced seasonal food. Sample wines from the original 
wine cellars in the basement of the hotel or choose 

from an extensive drinks menu in the Cocktail Bar.

Stay
A winter stay at the hotel is the perfect time of year to 
cosy up in 40 individually designed rooms and suites 
full of character and luxury. Enjoy traditional fireplaces 
in some rooms, a private terrace or a bay window view 
over the gardens and Jesmond Dene. Sleep soundly in 
king or super-king beds, and relax in rooms with subtle 
lighting, warm curtains, freshly ground coffee with 

cafetieres and hot water bottles to warm your feet.

Occasion
The fun of the festive season provides the perfect excuse 
to invite family, friends or colleagues for a celebratory 
meal in one of our smaller private dining rooms. Perfect 

for a relaxed, intimate festive atmosphere.

See in the New Year
Celebrate the arrival of a new year in the beautiful 
surroundings of our 3 AA Rosette Restaurant. Enjoy 
a welcome cocktail and canapes followed by a four-
course dinner with coffee and petits fours with live 
music from ‘The Andy Usher Trio’ and glass of fizz at 

midnight.

Full Programme of Events & Gift Vouchers, visit www.jesmonddenehouse.co.uk

Price from:
£119 Bed & Breakfast in a Classic Double Room

Jesmond Dene House, Jesmond Dene Road, Newcastle upon Tyne, NE2 2EY. T: 0191 2123000
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We are delighted to bring you a record breaking issue to close the year jam packed with some fantastic 
content and features. Our festive front cover star is Sanderson Young Estate Agents whose Managing Director, 

Duncan Young, reflects on the past, present and future of the property market. 

Look out for a compelling interview with Steve Black, one of Europe’s leading motivational speakers which  
was a joy to conduct. 

As ever we showcase some of the best social events of recent weeks including the inaugural Screen Icons Ball 
as well as picking out some winners with ITPS at their Race Day. 

We also make a first visit to the exquisite Warkworth Golf Club for our On the Tee Box feature.

All in all a great edition to close a vibrant 2017. 

We now approach 2018 with great optimism and enthusiasm and desire to continue to improve the magazine.  
Look out for our new Manufacturing, Engineering and Commercial Property platforms starting in January.

May I take this opportunity to wish all readers, advertisers and contributors a very  
Merry Christmas and prosperous New Year.  

Thank you for your continued support.  
Till next month.   
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After three years as a franchisee, a renowned 
North East Christmas decorating expert has 
launched an independent company, clocking up a 
number of large contracts in time for the festive 
season.

Previously the youngest director of a festive 
decorating company in the UK, 30-year-old Laura 
Perry left the franchise last year to focus on creating 
her new Jesmond-based business, Team Festive. She 
concentrates on decorating homes and businesses 
across the North of England in festive cheer, 
including shopping centres, car showrooms, town 
squares, bank branches, restaurants and bars.

Laura said: “I learned a lot of lessons whilst being 
a part of a larger brand but I’m much happier now 
being able to run a business my way. I’m grateful that 
I have a good reputation for hard work within my 
field as the enquiries have been flooding in for next 
year already. Customers really appreciate receiving 
a personal touch and Team Festive offers just that.

“We have a small local team of talented designers, 
installers and suppliers who really listen to and care 
about what the customer wants. Whether they are 
private homes or businesses, it is really important 
to me that each and every customer receives our 
same enthusiasm, expertise, integrity and passion. 

Our focus is all on the client and how we can exceed 
their expectations.”

Team Festive designs and creates decorations in-
house to the client’s specification and is hoping to 
extend the services across other parts of the UK by 
next year.

She added: “We have already had some interest from 
outside of the region for 2018 which is fantastic. 
Having the freedom to do things my way and 
invest back into the business means that we can be 
competitive for all budgets, employ more people and 
expand our reach further for next season.”

Newcastle-based architecture practice JDDK Architects have signed an 
agreement with Desco and Fairhurst consulting engineers to form a new 
design partnership, DFJ Designs. The company will work for Rutherford Estates, 
the subsidiary of Proton Partners International, which brings high-energy 
proton beam therapy to the UK. 

The three companies have already worked closely together for Proton Partners 
International in the design of its oncology centres in Northumberland, Reading 
and Liverpool. Now, Proton Partners International is building four UK oncology 
centres in total, the first of which has recently opened in Newport, South Wales.

Each cancer centre will offer proton beam therapy in addition to conventional 
treatments such as chemotherapy, traditional radiotherapy, diagnostics, imaging, 
and wellbeing services. Dedicated supportive care will also be available to patients. 

JDDK’s design principle of putting the patient at the heart of the process remains 
constant. In each centre the configurations of the individual elements of the 

building have been thoroughly tested with clinical staff to ensure that the patient 
flow works throughout the building and puts visitors at ease.

JDDK IN DESIGN PARTNERSHIP FOR PROTON BEAM THERAPY PROJECT

NEW BUSINESS BRINGS FESTIVE CHEER
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intelligent process automation
Nintex drives efficiency and manages your processes, across cloud and mobile.

Find out how Synergi can supercharge your process automation.
Get in touch with us by calling 0191 477 0365 or visit www.synergi.it

ASHCHEM CHEMISTS SELLS 
CHAIN OF PHARMACIES TO 

JUNO HEALTH
A major North East chain of 15 pharmacies, 
Ashchem Chemists, has been sold to Milton 
Keynes based Juno Health for an undisclosed 
sum.

Ashchem Chemists has been trading in the region 
since 1981. It has grown from a single pharmacy 
to one of the largest independent retail pharmacy 
chains in the North East, with branches across 
Newcastle, Gateshead, Sunderland and Durham.

Juno Health is led by CEO Mark Peatey who has 
18 years’ experience in launching, accelerating 
and transforming companies in the UK, Europe 
and the USA. He comprises a leadership team 
of experienced pharmacy and multi-site retail 
executives.

Newcastle based law firm Mincoffs advised 
Ashchem’s owners, Ash Aggarwal and his family, on 
the deal.

Ash commented: “The team at Mincoffs were 
excellent. They delivered first-class service and 
were available 24/7, making the process run as 
smoothly and as stress free as possible.”

HINDLEY CIRCUITS 
COMPLETES A REMARKABLE 

FIRST 12 MONTHS
One year after its assets were bought following 
the collapse of its parent company, electronic 
assembly services specialist Hindley Circuits, 
based in Cramlington, is investing over £300,000 
in technology and creating new jobs to meet 
increasing customer demand.

Hindley Circuits bought the assets of Opsol Limited 
from the administrator Deloitte LLP in October 
2016, following the collapse of its parent company 
A-Belco.

Led by Richard Whitehead, Chief Executive of 
the new business, the company has already 
increased its headcount to 36 and is set to record 
approximately £2.5 million turnover in its first year 
of trading.

Richard said: “Opsol was a solid, profitable business 
and in creating Hindley Circuits, we wanted to 
preserve all that was good whilst establishing 
a new, energetic and highly flexible business in 
partnership with our customers.”

In addition to expanding Hindley’s customer base, 
the management team is also keen to assess the 
potential for strategic acquisitions.

ACCOUNTANCY FIRM 
TURNS GREEN

Jesmond-based accountancy firm Robson Laidler 
has reduced its carbon footprint by 86% in the 
last year and saved over £3,000 on energy bills 
as part of its new environmental policy. Its entire 
building on Fernwood Road is now powered by 
100% biomass renewable electricity and carbon 
zero gas.

Robson Laidler has registered with Investors in the 
Environment and has appointed environmental 
champion Emma Thompson to ensure the firm 
becomes a truly sustainable business. 

The team have also been busy tidying autumn 
leaves in preparation for a pollinator friendly 
garden, which they will launch next year to 
encourage wildlife.

By implementing a carbon zero gas scheme, the 
firm has been able to support an energy-efficient 
stove project in Kenya and a wind power plant in 
India.

Robson Laidler is also promoting a paperless desk 
policy, a recycling system and a bike to work 
scheme, as well as encouraging staff to switch off 
lights and equipment overnight.

One of the North East’s most successful 

entrepreneurs has teamed with leading creative 

communications agency Drummond Central to 

launch a new fundraising concept that aims to 

raise millions of pounds for charities across the UK.

Jeremy Middleton of Middleton Enterprises has 
created Charity Escapes, a venture that partners 

with hotels, holiday home owners and agents. The 
company allocates donated holidays, room nights 
and short breaks in raffles and charity auctions, 
raising the most amount of money possible for good 
causes.

For the commercial companies donating rooms, 
Charity Escapes takes the process off their hands, 

handling everything including the administration and 
free marketing of the donations. The charity aims to 
raise over £300,000 in 2018 alone.

Drummond Central, with its digital division Coalface, 
worked with the team at Charity Escapes to create 
the brand identity, digital offering and marketing 
materials.

HOTELS MAKE ROOM FOR NORTH EAST CHARITY
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REFLECTING ON THE PERFORMANCE OF THE HOUSING MARKET IN THE 
NORTH EAST OF ENGLAND IN 2017 AND LOOKING FORWARD TO THE NEXT 
YEAR, I BELIEVE THAT OUR CHANCELLOR, PHILLIP HAMMOND, FAIRLY 
REFLECTED THE VIEWS OF THE OFFICE FOR BUDGET RESPONSIBILITY, 
WHICH PREDICTED STEADY, BUT MUCH LOWER, ECONOMIC GROWTH 
FOR OUR COUNTRY OVER THE NEXT 5 YEARS.

The problem with steady and lower growth 
predictions is that it is relatively boring and 
lacks peaks, troughs and extremes within  
the economy.
Having lived through the last 10 years of 
tremendous uncertainty and especially in the 
period around 2008 when the banking crisis 

took place, I, for one, look forward to a  
calmer economy and, whilst it might be less 
exciting than another year’s, it will be steady 
and, for some people, we may see  
tremendous growth.
The recent budget announcements are great 
news for the North East of England with £1 
billion likely to be invested within the region, 
specifically in the Tyne and Wear Metro, as  
well as the former Steelworks in Redcar and  
in the culmination of a new mayor for the 
North of Tyne councils. These are all very 
significant announcements.
Combined with the removal of stamp duty 
for first time buyers up to £300,000 and the 
commitment to raising new homes being built 
from 217,000 this year, to 300,000 homes next 
year, all provides good news.
There is no doubt that the average age of 
those buying their first home has significantly 
increased in the last 10 years and it is not fair 

on those people between the age of 20 and 
35 who cannot afford to purchase their own 
home. We very much hope that the continuing 
influence of Help to Buy will encourage those 
who are currently renting a home to gain their 
first step on the housing ladder. Sanderson 
Young has specialist knowledge through our 
mortgage and finance colleagues, as well as 
our new homes experts, in supporting those 
wanting to buy for the first time. Our new 
homes sites are expanding every month and  
I am delighted to be working with some 
fantastic new homes in the region already, 
including Smith’s Dock at North Shields and 
Hallgarth Mews in Winlaton. Both sites create 
fabulous new homes, in a modern setting, 
with beautiful internal features at prices from 
£168,950 up to luxury four bedroomed houses 
in Smith’s Dock at £299,950.
Next year we see the launch of many new 
homes sites coming on to our books and  
these will create perfect opportunities for first 
time buyers looking to own their own home 
and ‘castle’.

I, for one, look forward to a 
calmer economy and, whilst 

it might be less exciting than 
another year’s, it will be steady 

and, for some people, we may 
see tremendous growth.

2017 has been a steady year and, whilst we 
have seen more demand for houses under 
£500,000 than the higher price levels, we 
have seen increased numbers of sales coming 
through. With a greater supply of new homes 
being built in the next few years, there will 
be a large choice and purchasers will be able 
to pick and choose between locations, build 
styles, quality and accommodation to best 
match their requirements. This freedom of 
choice is to be encouraged and this should 
keep prices at a sensible level without too 
much excessive growth which is not good for 
any economy and only fuels high peaks and 
lows within the market place.
There are many things in this current market 
place to be proud of within the North East and 
I have previously written about the good news 
stories which exist within the region, which are 
to be promoted and recognised.
As we move forward into 2018, Sanderson 
Young has continued to strengthen its social 
and new media with advanced technology 
and investment into our website, Facebook, 
Twitter and social feeds to ensure that the 
houses we sell have the maximum exposure 
throughout the marketplace. It is fair to  
reflect that the old days of buying a  
Journal Homemaker on a Saturday morning 
and staffing up the office to take the calls 
which ensued from that paper being  
released, have gone. Modern media and  
communication methods enhance the speed 
at which our buyers can be reached and those 

looking to either rent or purchase a home can 
often arrange to view it within an hour of us 
listing it online.
We are advancing our photography and our 
video presentations throughout the  
company, with good quality drone images 
being used in the media and superb  
walk-through virtual reality videos, not 
 just of houses that exist already, but those 
that are due to be built. In this way, we reach 
out to the maximum number of buyers  
possible, impressing them with the quality  
and the vision of what is to be created in so 
many good locations.
We continue to invest in the old methods of 
marketing too, using our highly experienced, 
well trained and managed team of sales staff 
and we are looking at advanced training in 
the next year to ensure that our sales methods 
and requalification of buyers and prospective 
tenants happen again and again. It has always 
been true that nearly 50% of buyers who 
originally register with us end up purchasing 
something completely different to what they 
originally expected and that proves the  
necessity to qualify buyers on a regular basis.
As we go through into 2018, I hope that the 
country will continue to focus on the needs  
of what we require at this current time; to  
raise our aspirations and production to  
better levels than have been predicted and  
to ensure that through the pride of workforce 
we create exceptional service throughout all 
our industries.

Next year we see the launch of 
many new homes sites coming 
on to our books and  these will 
create perfect opportunities for 
first time buyers looking to own 
their own home and ‘castle’.

Here at Sanderson Young we like to think that 
our clients experience the exceptional. We 
very much look forward to working with so 
many of our clients, past, present and future 
from here and beyond.

May I take this opportunity to 
personally wish everybody a 
very peaceful and joyous 
Christmas and a happy and 
prosperous 2018.

DUNCAN G YOUNG
Managing Director
SANDERSON YOUNG
Duncan.young@sandersonyoung.co.uk 
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Mediaworks is always excited to offer our 
digital expertise to strengthen the online 
profiles of other local businesses. Northern 
Insight magazine is an important platform for 
businesses to share their news and discuss both 
industry and local developments. 

Producing a physical magazine on a monthly basis, 
the brand’s digital presence was failing to deliver. 
At the start of the project, the website was basic, 
featuring a PDF ‘e-book’ of each magazine. This 
meant that if a user wanted to read a particular 
article online, they would have to scroll through 
an entire issue. 

Because of the site’s limited functionality and 
few pages, the magazine’s online presence was 
stunted, as it was unable to capture search 
volume around specific articles. However, what 
we didn’t want to do was create a website that 
would be challenging and time-consuming to 
update and maintain, given the large number of 
articles the magazine handles each month.

Drawing on the skills of our talented design and 
web development team, we were able to create 
a website that not only reflected the Northern 
Insight brand but also provided a greater online 
presence and overall user experience.

We implemented an efficient upload process that 
meant each article could be added to the site 
quickly and easily. Each article now has its own 
unique URL, allowing us to increase the search 
visibility of the site as more pages are available 
for Google to index. The articles are split into 
distinct categories too, allowing users to easily 
access the content they want to read.

In the past, users would have to already know 
about Northern Insight magazine before they 
could visit the site. Now, the addition of new 
pages means the site can rank for the search 
terms associated with each article, increasing the 
magazine’s readership. 

As well as including advertising space, the 
website will also help to deliver greater business 

intelligence for the magazine. Unlike the past 
PDF format, the magazine can track and measure 
the performance of its content, identifying the 
most successful pieces that deliver the greatest 
engagement.

Speaking of the new site launch, Northern Insight 
magazine’s Managing Director Mike Grahamslaw 
said: “The launch of our new site allows us 
to deliver a greater experience to our readers 
and promote the achievements of North East 
businesses on a greater scale. We’re very pleased 
with our new site and hope our readers enjoy 
using it.”

Mediaworks’ Creative Director Andrew Blenkinsop 
commented: “We’re incredibly proud to deliver 
a website that truly does the Northern Insight 
brand justice. We’re excited to see what new 
heights the brand will reach now that the new 
site is live.”

If you haven’t already, take a look at the new 
website at www.northern-insight.co.uk

For help with your own web development project, contact Mediaworks on 0191 404 0100 or email info@mediaworks.co.uk

B U S I N E S S  I N S I G H T
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MEDIAWORKS DEVELOPS AND LAUNCHES NEW 
NORTHERN INSIGHT MAGAZINE WEBSITE

We recently launched the brand new Northern Insight magazine website, drawing on the expertise of 
digital marketing agency Mediaworks. Here’s how they did it:



Clarity of vision and purpose

In a recent McKinsey article the top dimension for 
high performing teams was ‘alignment on direction’ 
where there is a shared belief about what the 
company is striving toward. Successful businesses 
have worked out their vision, understand why 
they exist and have involved others in working 
out the plan. In Ken Blanchard’s Gung Ho! he 
talks about ‘worthwhile work.’ Giving people the 
understanding of how their role helps the business 
reach its overall goals inspires better performance 
and creates higher levels of engagement.

Is your message clear to the outside world?

In an increasingly competitive world your 
customers need to know what makes you unique. 
The message needs to be compelling and simple. 
Recently I attended a social media event where 
someone from Facebook was presenting. He was 
comparing the attention span of the average 
individual to that of a goldfish. Us humans came 
second at only 7 seconds. We do not have the 
tolerance for detail so, whatever your product and 
message, take the goldfish test and remember 
‘content’ is king. 

‘A journey of a thousand miles must start 
with a single step’ – Lao Tzu

Having audacious goals and growth plans is great 
but the reality is that your success will come down 

to whether you are delivering on your customer 
promise, on a daily basis. No matter how many 
people you employ, your ability to translate 
your strategic objectives into simple steps taken 
by lots of individuals and teams will determine 
whether you arrive at your destination. There is an 
abundance of systems, models and tools to manage 
the workload but maintaining momentum will be 
more about the leadership and communications 
skills of your senior managers.

Create teams based on skill AND attitude

Celebrate the individuality of your employees. No 
two people are the same but the power of high 
performing teams is that they are more than the 
sum of its parts. We all have different preferences 
which means we view the world differently. Spend 
some time understanding the dynamics of your 
team. Check out www.16personalities.com for 
something that is simple and accessible. Building a 
team requires a blend of skills, knowledge and style 
to provide the best solutions and then you need to 
invest in leaders who can understand and realise 
the team’s potential.

Can you see the wood for the trees?

Even in the digital age where data is so accessible, 
the success of your business is likely to be 
determined by a handful of critical success factors. 
The challenge of identifying them has become 
far harder. Do you know yours? Once known, can 

you report on them? Can you set some sensible 
targets? How do you ensure that ultimately 
someone is personally accountable for them? 
Effective targeting and measurement takes many 
months but adopt an agile approach. You will have 
some management data, however basic, so start 
measuring today.

What does performance management look 
like in your business?

Most people come to work to do a good job. We 
all have our off days but our productivity will be 
founded on how much time we spend contributing 
to the company goals. With the right recruitment, 
training, development and management good 
people will add value to your business. Do you 
know your star performers? Is everyone being 
measured? Are you celebrating and recognising 
great work? 

Focus in the digital age

Never have we been so inundated with information. 
Even some of the founders of the social media 
giants are switching off their notifications. How 
do we retain our focus with constant distractions? 
Be clear about your short, medium and long term 
goals. Have time where you switch off, literally 
and be ruthless in your prioritisation. Oh and 
perhaps find a ‘partner’ who can give you another 
perspective and help you pause for reflection!! 

Andrew Silver is the owner of 360 Growth Partners who identify, coordinate and make the adjustments businesses need to accelerate growth. For 
more information go to www.360growthpartners.co.uk or e-mail start@360growthpartners.co.uk

ARE YOU STRUGGLING TO ACHIEVE  
YOUR BUSINESS GOALS?

B U S I N E S S  I N S I G H T
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Andrew Silver



ITPS RACE DAY  
FOR  

PERCY HEDLEY
ICT experts ITPS raised £2,000 for 

The Percy Hedley Foundation at their 
comeback race day last month. 

The event which took place at 
Newcastle racecourse saw guests 

experience Newcastle’s only Autumn 
jump racing fixture with an afternoon of 

thrilling action over hurdles  
and fences. 

Clients and partners of the firm enjoyed 
an indulgent Grande Carvery lunch and 

afternoon tea along with an exciting 
competition between the company 

directors, compere and official tipster  
on the day.





Northern Insight’s Michael Grahamslaw and 
Gordon Taylor had the privilege of interviewing 
this giant of motivation recently. It proved 
to be one of the most insightful, compelling 
and fascinating question and answer sessions 
we’ve ever done, so we decided to publish it in 
that format so readers can relate precisely to 
Steve’s words.

From a sports coaching perspective, how do 
you go about defining the best programme 

for an individual from any discipline?

There’s facts and then there’s the truth. It’s 
science which underwrites everything. Everyone is 
different and people have different personalities, so 
the approach for each should be bespoke. In both 
sports and business, people should prepare in a 
bespoke fashion when coming up to an event. In 
life we should set up our careers and families in a 
bespoke way too. When dealing with my clients, 
the most important thing is building a relationship. 
People will only listen to you if they like you, so 
much time is spent forging those relationships. 
I’ve been so fortunate in my life to have been 
able to give my advice to people who understand 
the information is well intentioned and, generally, 
both sides seem to have benefitted greatly from 
it over the years so it’s been, and continues to be, 
mutually rewarding.

How does being a sports coach differ from 
the work you do with general business 

organisations like Proctor & Gamble or RBS?

It doesn’t differ much. It’s all about people. I’m 
often asked how I work across disciplines from 
premiership football or international rugby, to 
golf or fencing. Predominately I coach people and, 
although I am regularly asked how I deal with each, 
I always say it’s the relationship with people which 
matters. Individuals need to really know each 
other to optimally work together and that really 
doesn’t take long to achieve. In my job there’s an 
overriding desire not to let the individual down and 
them getting to know me and my methods is as 
important as me getting to know them. In business 
I help them work towards purpose, to a cause, to a 
project, through to planning and recruitment - the 
whole gamut of a business’ requirements really. 
Company teamwork is a vital component to try 
and develop. If you genuinely care for people and 
can demonstrate that fact, you will be able to help 
them sports wise, business wise or psychologically.

What would you define as your most 
important achievements in the fields  

of sport and business?

My finest achievements in life are my kids. 
First of all, I couldn’t love them anymore. I’m so 
proud of the people they’ve become, watching 
them progress has given me and my wife Julie an 
amazing amount of pleasure.

What is it that motivates Steve Black?

Most research shows that about 90% of 

enthusiasm comes from your own personality. It’s 
not down to winning the lottery for instance. Most 
people think “I’ll be happy when...” not realising 
you’ve got to snap out of that and be happy now. 
That will bring out the best of you for the future 
and, certainly where I’m concerned, enthusiasm 
always motivates me.

What differences do you see in coaching or 
motivation to people of different ages?

Ability doesn’t change but perhaps older people 
have a tendency to be wiser, in the strictest sense 
of the word, because experience is a learning tool. 
There are thoughts out there that older people are 
less receptive to new ideas but that isn’t the case 
at all. With older people I find it much easier to 
light the flame in them, so they can realise that 
age is nothing. It’s all about having respect for 
views and experiences all round. There should be 
four areas in working with someone: teaching, 
coaching, managing and mentoring, and focussing 
on body, mind, heart and spirit and these areas fit 
in with any age.

Why do clubs in team sports insist on 
overtraining players to the point where they 

break down and are out for a protracted 
time?

It’s 100% common sense to avoid overtraining in 
certain sports. I’ve been preaching that philosophy 
constantly. What happens is, if I’m training a long 
jumper, triple jumper or 100 metre runner, they 
need to train up to a point but they may need 
to train to be absolutely physically fit for the job 
once or twice a year, sometimes once every four 
years and you therefore have to train to that. What 
you can’t do is train footballers or rugby players 
like that and the reason why, is because they play 
games all the time. I have to keep changing my hat. 
When athletic coaches started to get involved in 
team sports, they would invariably come in and say 
“I can make him faster or I can make him stronger” 
but if they do that kind of thing without restraint, 
the player runs the risk of always being injured. 
You don’t win games by getting good fitness 
results, you win by having players on the pitch 
as constantly as you can. If you train specifically 
to play your respective sport to the best of your 
ability, you’ve got a real chance.

Who do you admire in the field you work in?

The people who have most inspired me are from 
the old American sports and they seemingly had 
better coaches a long time ago! Vince Lombardi, 
Tom Landry and Bill Walsh and different basketball 
coaches like John Wooden were all superb in their 
field. I’ve also spent a lot of time learning from 
baseball coaching throughout the years. Having 
talent is only the beginning and you’ve got to gel 
the talent to get it to win. Those coaches were 
good at that and had a deeper understanding 
of team chemistry. On the business side, the 
approach of Jack Welch of General Electric has 
inspired me greatly.

If there is a Steve Black mantra,  
what would that be?

I live by five questions which will help anyone in 
any field on a daily and lifetime basis.

1.      How much effort or energy have you 
invested in your life today?

2.      What has the quality been with that effort?

3.      How eager have you been to interact, 
both to help others and receive help from 
others?

4.      Has your behaviour today enhanced your 
reputation?

5.      How much are you enjoying what you’re 
doing?

How do you see coaching, motivation and 
training methods developing in the future?

I think the basics will remain. Change though is 
inevitable but what we may see come to the fore 
is things we did yesterday may come back round. 
If there are any changes, I think they’ll be slight, 
just little tweaks to time honoured methods. What 
is vital is to take all the experience we have and 
sit down and share it. At the moment that isn’t 
happening. Coaching is nowhere near what it 
should be and that has to be improved.

How do you deal with players with 
psychological problems, such as fear of 
failure or barriers to achieving success?

It’s an interesting one and is always a very personal 
thing. I’ve been fortunate to work with a wide 
variety of people and all of them have different 
hopes, aims and aspirations driven by their own 
different goals, fears and personality traits. Some 
like Johnny Wilkinson had a natural in-built drive 
to achieve success which very much came from 
within, with others it has to be drawn out more so 
you look for, and seek to press, the right buttons 
to help each individual. When Johnny came to me, 
I explained that we needed to train, rest and play. 
That sounds simple and it is. He is an unbelievable 
trainer, really quite incredible, and immeasurably 
committed in his playing but the body needs to 
rest and you need to cater to that. Letting strength 
come back into your body is vital, so we had to 
ensure he rested well in between sessions and 
games demanding exceptionally high physical 
commitment. The ethos is what it is for everyone; 
looking at the core drivers of what they need to do 
and creating a situation where they will be the best 
they can be at those core drivers.

As a voracious reader, what are  
the best books you’ve read?

Legacy about the All Blacks, The Score Takes Care 
of Itself by Bill Walsh, The Success Principles by 
Jack Canfield and The Pyramid of Success by 
John Wooden. Winning by Jack Welch too is an 
important read.

STEVE BLACK
From Benton to the British Lions

 Much has been written over the years about Steve Black. As one of the foremost sports  
and business coaches globally, he has achieved a respect few others in his field, could emulate.
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Adam Ballantyne has taken on a corporate 
finance executive role with the Gosforth-based 
firm's team, which assists entrepreneurs in 
completing acquisitions and disposals, as well 
as enabling owner-managed businesses secure 
the investment they need to grow.

Adam qualified as an accountant in 2016 and 
was recently awarded the ICAEW Advanced 
Stage Student of The Year award by the Northern 
Society of Chartered Accountants.

He has worked in the financial services sector 
for the last four years, and began his career with 
Proctor & Gamble.

He says: "Being part of the corporate finance 
team means I'm working with a diverse range of 
businesses that all have ambitions for growth. 

We're aiming to bolster and enhance various 
aspects of their commercial performance, helping 
them move forward and achieve their goals.

"My new role enables me to build a hands-on 
understanding of different financial activities and 
commercial performance, which will benefit both 
me personally and the clients that I'm working 
with." 

RMT provides the full range of financial and 
business advisory services through its corporate 
finance, accountancy, specialist tax, medical & 
healthcare, and recovery & insolvency teams, 
and works with firms of all sizes both within and 
outside the North East.

Its corporate finance team has been involved with 
a wide range of transactions in recent months, 

including management buy-outs at North East 

construction firms P F Burridge & Sons and 

Advance Construction, refinancing schemes at 

regional primary care practices, and disposals 

and acquisitions in the care home, nursery and 

property sectors.

Michael Cantwell, head of corporate finance 

at RMT, adds: “We've seen a significant rise in 

activity over the last few months, with regional 

businesses looking at taking that next step and 

we are well positioned to assist with this.

"The addition of Adam to the team ensures we 

have the resources available to manage growing 

demand, and he's already playing an active part in 

the increasing range of work we're undertaking."

B U S I N E S S  I N S I G H T
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For further information on RMT Accountants & Business Advisors, please visit www.r-m-t.co.uk

AWARD-WINNING ADAM ADDED TO RMT 
ACCOUNTANTS’ CORPORATE FINANCE TEAM

Increasing activity levels in the North East’s mergers and acquisitions market has led RMT Accountants  
& Business Advisors to expand its growing corporate finance team.

Adam Ballantyne (Corporate Finance Executive), Maxine Pott (Director), Michael Cantwell (Head of Corporate Finance)  
and Matthew Flinders (Head of Marketing)
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How would you summarise 2017? 

2017 has been a very successful year for 
Horizonworks – we’ve entered into new 
markets and won our first US client.  This, 
coupled with other high profile client account 
wins, has resulted in a new internal structure, 
appointments and promotions to support our 
strategic growth plan.  I was also proud to 
be appointed to the board of the Advanced 
Manufacturing Forum (AMF) and our AMF 
Marketing Club marked its first anniversary.

Has any Brexit uncertainty affected  
your business? 

I’m still seeing businesses invest in high quality 
marketing services which is really encouraging. 
The clients we work with have been exploring 
new markets outside of Europe, for example 
the US and Middle East. I think Brexit has 
pushed businesses to open their minds to new 
opportunities in new markets. 

What changes have you witnessed within 
the industry? 

In the B2B marketing industry I have seen a 
prominent rise in marketing automation and 
inbound marketing which has in turn increased 
the demand for content marketing. In general, 
digital technology is working a lot harder for 
B2B, which is why a clear marketing strategy 
from the outset is key. I attended the B2B 
marketing expo earlier this year and these 
were the major industry trends. 

What's been your biggest business 
highlight this year? 

Winning our first US client, AmeriWater, was 
a fantastic achievement for the business, 
especially since we had been up against a 
number of big US based agencies. AmeriWater 
is a premier provider of water treatment 

equipment and it required a marketing partner 
which could truly understand its business and 
could translate complex technical information 
into compelling marketing messages. It was 
great to see that having the Atlantic Ocean 
between us didn’t put them off! 

Is there a business lesson you've learnt 
in 2017? 

If we are going to continue to grow, I can’t 
be responsible for everything across the 
business and need to enable other members 
of staff to oversee key areas. This has resulted 
in a restructure of the business and a critical 
decision was the appointment of Emma 
Parker as Operations Director. By making 
this appointment, there are now two people 
driving the business forward. Emma oversees 
everything from an internal perspective, and 
this allows me to focus externally and grow 
the business. 

Can you share any account wins? 

We have won a number of high profile 
manufacturing, engineering, healthcare and 
technology clients. This includes AmeriWater, 
ENEX Group, a mechanical engineering 
services provider, Cellular Solutions, a business 
communications and systems specialist, The 
Expanded Metal Company, an expanded metal 
mesh manufacturer and Arcinova, a contract 
research and development company operating 
in the pharmaceutical sector…to name a few! 

How has your team changed? 

We have restructured the business to enable 
us to scale up dramatically next year. We 
have made internal promotions and created a 
new role to strengthen our infrastructure and 
resources. As well as Emma’s promotion, we 
have appointed an additional account director 
role and appointed Jen Dugdale who has been 

with the business for six years as marketing 
and business development manager. 

What's the most satisfying piece of work 
you've created? 

I don’t think I could choose one, however a 
couple of pieces do stand out. Gospelware really 
embraced the marketing strategy we created 
for them and it’s great to see a business really 
take on board our strategic recommendations 
to help drive their business forward. Plus 
we have really enjoyed supporting Cellular 
Solutions in renewing its brand positioning 
and helping Arcinova to enhance its profile 
nationally and internationally.

Which businesses, in and out of the 
region, have impressed you this year? 

Realsafe Technologies, the company behind the 
RealRider motorbike safety app, which is based 
in Gateshead. The app is able to detect when 
a motorcyclist crashes: it has been backed by 
the 999 service in the UK and 991 in Canada 
and is being rolled out in Malaysia. The success 
of RealRider is a fantastic example of how a 
North East-based company can have a major 
impact on overseas markets and I’ve really 
enjoyed seeing RealSafe Technologies grow 
over the past few years. 

Looking ahead, what will 2018 bring? 

Further growth internationally and exploring 
other opportunities in the US. We are also 
aiming to cement our position as marketing 
specialists in the manufacturing, engineering 
and technology sectors - and will look to work 
with clusters in the UK and beyond. Finally, we 
look forward to helping our clients raise their 
profiles and increase market share outside 
the region and support them on international 
growth.

SAMANTHA DAVIDSON
Managing Director of North East-based business to business marketing agency Horizonworks
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“ ”
It’s great to see a business really take on 
board our strategic recommendations .



New statistics were highlighted by campaigners 
recently. Equal Pay campaigners claimed 
that from 10th November this year women 
effectively work for free as their average 
wage stops being paid relative to their male 
counterpart. Other statistics suggest that if 
change continues at the same rate as seen over 
the last five years, the Gender Pay Gap will take 
100 years to close. 

With progress described as ‘snail’s pace’ and 
‘stalled’ by various individuals at the forefront of 
the campaign, the possibility that the gap won’t 
reach 0% until 2117 has once again put Gender 
Pay on the front pages. The removal of the Gender 
Pay Gap will only become a reality for the next 
generation, suggesting that this issue will remain 
relevant for many decades to come.

Equal pay or Gender pay?

There is no doubt that the movement to close 

the Gender Pay Gap revolves around equality. 
Despite widespread use of the terms ‘equal pay’ 
and ‘gender pay’ in the media, they refer to 
separate challenges. Equal pay refers to men and 
women receiving equal pay for carrying out work 
that is like work, work rated as equivalent or work 
of equal value, regardless of differences of sex or 
race, as set out in the Equality Act 2010. Gender 
Pay centres around the imbalance of women’s 
equality in the workplace and the ambition to 
close the gap.

What do we need to consider?

Gender pay is a complex issue affected by multiple 
factors. The ONS provides deeper analysis and 
statistics. For example, women’s average pay 
was greater than men’s in a total of 23 areas - 
locations such as Sutton and Middlesbrough. The 
average pay gap in high-earning occupations have 
also been disclosed – demonstrating a difference 

of £23,960 per annum in favour of males in 
a chief executive or senior official role. These 
statistics allow the public to better understand 
the differences across fields such as location, job 
role and industry. 

From an employers perspective, facts and 
figures are only the start of the discussion. 
The importance lies with why there may be 
an imbalance and what can be done about it. 
Completing a gender pay narrative, carrying out 
a detailed pay audit or creating an action plan are 
all steps looking at the wider issue. 

For more information on equal pay or other HR-related issues, please contact Rebecca Finlinson, HR Consultant at rebecca.finlinson@rsmuk.com

GENDER PAY GAP CONTINUES  
TO BE A HOT TOPIC

With the BBC vowing to change how it pays its TV stars and with under six months to  
go to the deadline for publishing gender pay results, the awareness of the Gender Pay Gap  

has remained a hot topic in the news. 

B U S I N E S S  I N S I G H T
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An outsourced credit control service helps many 
clients improve their efficiency in this area, taking 
the hassle out of chasing payments and protecting 
relationships with customers. 

Improve your cash flow and credit rating 

By reducing the time lag between invoicing and 
payment we can ensure that monies you are owed 
are paid on time. We can help to ease your own 
cash flow pressures and to build your external 
credit rating. 

Improve cost efficiency 

By outsourcing credit control rather than having 
your own function, many businesses will often save 

money, spending less on staffing, credit fees and 
other overheads. 

I employ an in-house credit control team but 
don’t think they are working effectively? 

An outsourced credit control service can also help 
businesses with existing credit control functions to 
improve their processes and ensure they stay on 
track. We offer a review service for your existing 
credit control processes to assist with streamlining 
your function. 

Reduce problematic and bad debts 

We work alongside solicitors and trace agents

to recover bad debts or aged debts to collect 

amounts due reducing the added headache of 
problematic and bad debts. 

Save you time 

A lack of time to spend chasing debtors is the 
main reason SMEs fall behind on credit control. 
Outsourcing this function can help you to reduce 
the time you or your staff spend chasing debts, 
enabling you to concentrate on other revenue 
generating activities. 

Protect client relationships 

By allowing someone else to chase payments 
on your behalf, you can avoid uncomfortable 
conversations directly with your own customers. 

B U S I N E S S  I N S I G H T
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EFFECTIVE CREDIT CONTROL –  
OUTSOURCING OPTIONS

An effective credit control function is vital to the cash flow of a business but can be difficult for SMEs to 
sustain. Many successful companies have failed because their credit control was ineffectively managed 

leaving cash tied up in invoicing rather than in their bank account. 

Peter Cromarty is Director of CC Recovery Solutions Ltd a bespoke receivables management and outsourced credit control  service provider

For more information please call, Peter Cromarty, Director, M: 07715 409386  E peter@ccbsg.co.uk 
Andrea Cummings, Director, M: 07792 315690  E: Andrea@ccbsg.co.uk

Peter C
rom

arty



Calls may be monitored or recorded. Please note that any data sent via e-mail is not secure and could be read by others. Authorised by the Prudential Regulation Authority and regulated 
by the Financial Conduct Authority and the Prudential Regulation Authority under Registration Number 119278. 
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For your next step

Working capital solutions for your business 
When the business climate is changeable, you still want to seize 
opportunities with confidence. With our trained relationship 
managers and specialist tools, we can help you free up your cash 
flow to do just that. 
To find out how we are supporting  
businesses here in North East, contact 

lloydsbank.com/business 

Leigh Taylor, 
Regional Director SME Banking 
on 07860 309026 
or at leigh.taylor@lloydsbanking.com 



Vulnerability can affect any one of us at some 
point in our lives, presenting itself in a range 
of situations reaching far further than just 
mental health and disability. There are three 
forms of vulnerability, which include temporary, 
sporadic and permanent vulnerability. Examples 
of these include bereavement as a temporary 
vulnerability, mental illness as a sporadic 
vulnerability while a learning disability can 
act as a permanent vulnerability. Each of these 
can impair decision making at any one point in 
time such that complex investment decisions 
may not be appropriate. Remaining in cash for 
a short-term period can act as a safe haven until 
circumstances improve. 

Cascade Cash Management is a transparent 
savings solution that affords people in all three 
categories the time to think. The service helps to 
spread capital across different banking licences to 
keep deposits within compensation limits thereby 
reducing risk while also allocating to the best rates 
available within the parameters set. Such a solution 
affords those classified as vulnerable the time to 
think deeper about longer-term solutions.

According to the FCA, 25.6 million people have one 
or more characteristics of potential vulnerability. 

Such vulnerability can include periods after a 
sudden change in circumstances, such as after a 
divorce, a large windfall such as lottery wins or 
a large inheritance, the sale of a business or the 
promotion to a highly paid job, the appointment 
as an attorney, deputy or trustee, alongside more 
sporadic and permanent characteristics emanating 
from a critical illness, depression and many other 
forms of mental health. 

Whilst permanent areas of vulnerability, such 
as mental health issues, tend to be considered, 
the impact of a sudden change in circumstances, 
particularly where a financial gain is achieved, 
can often be overlooked or underestimated, and 
according to recent findings, most going through 
these circumstances are being let down by their 
financial services providers.

Award winning Managing Director of Cascade 
Cash Management, Dr Emma Black, said: “Being 
vulnerable through a range of external factors in 
your life can affect your ability to think clearly and 
make good decisions. Not all financial companies 
give the best advice in such circumstances as not 
all advisory firms have a complete offering for 
simply remaining in cash.

“Rather than jumping into a long term financial 

agreement or commitment, the Cascade service 

offers a bit of respite to think and find your feet. 

For example many people struggle with windfalls 

such as lottery wins, receiving poor advice that 

leads to bad decisions and at times, the loss of the 

entire gain. Divorces too are becoming increasingly 

common but nevertheless still represent a 

significant emotional event and change to people’s 

lives making those involved particularly vulnerable 

in the aftermath for the quality of decisions made, 

as indeed does the loss of a close relative or friend. 

“We offer a solution here at Cascade that can 

help to support our clients through these times, 

allowing for the best returns to be generated from 

the lowest asset class risk available - cash. Our 

team has been helping many vulnerable clients and 

their advisors for over five years by constructing 

diversified cash portfolios with the aim of reducing 

deposits to remain within compensation limits 

while generating enhanced returns. We have a 

proven track record, and welcome any enquiries 

with no commitment necessary.”

Further information for anyone who feels vulnerable and needs support with their cash deposits or for IFA’s who have clients  
needing such services more information is available by calling 0191 481 3777 or by visiting www.cascade.co.uk.
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CASCADE POSITIONED TO ASSIST UK’S  
FINANCIALLY VULNERABLE

As the FCA announced that up to 50 percent of the UK adult population is financially vulnerable,  
one transparent North East financial service has positioned itself as an expert solution having  

administered over £500m of saver’s cash to date.





Revised rules around pension freedoms has seen a significant increase in the 
number of people seeking guidance about their retirement funds at Explore 
Wealth Management.

Designed to provide people with more flexibility to decide how and when 
they access their pension, new legislation which came into play in April 2015, 
enables over 55s to withdraw as much of their pension pot as they like, when 
they like, something which has proved extremely popular with the majority of 
our clients.

There are a number of different ways of doing this, some of which are more 
tax-efficient than others.

With help from an accredited Financial Adviser, you can simply close your 
pension scheme altogether and withdraw all of the cash as a lump sum, 
assuming you haven’t already accessed your pension funds.  Alternatively, you 
can take smaller amounts from your pension pot to help subsidise some of 
those larger purchases like paying off a mortgage, or buying a new car. 

Explore Wealth Management clients, Mr and Mrs Pattinson* recently put the 
new pension freedoms to good use when they released funds to gift to their 
daughter for her first house.

Because the Pattinson’s daughter didn’t earn a high salary, she needed to find a 
deposit of nearly £50,000 to make the house that she wanted more affordable. 

With help from Explore Wealth Management, the Pattinson’s managed to 
release this amount from their private pension funds to then gift to their 
daughter and as an added bonus, we also managed to secure the Pattinson’s a 
relatively high monthly income for their remaining pension fund so they can 
still afford to enjoy themselves during their retirement.

Our team of friendly, professional Advisers have already helped a substantial 
number of clients across the North East to benefit from the new pension 
freedoms.

If you have a pension valued at £100,000 or over, Explore Wealth Management 
can provide expert advice and guidance to help you to properly manage your 
pension and plan ahead for the future.

To find out more, call us today on 0191 285 1555 or visit www.explorewealth.co.uk. 

REVISED PENSION RULES GIVE BUSINESS A BOOST  
AT EXPLORE WEALTH MANAGEMENT

An iconic Teesside building is now ready to start 
to provide businesses of all sizes with the perfect 
ambience and business community, thanks to a 
£1.2million injection from a local investor.

Commerce House in Middlesbrough has had life 
breathed back into its Grade II Listed structure by 
Commerce Chambers Limited. And a whole host of 
office space has now been released for use.

The building, which was originally built in 1872, 
is in the heart of the city’s soon to be thriving 
commercial district and is right next to the train 
station, a stone’s throw from the A66.

Available is a choice of spaces of many sizes, all 
fully furnished and complete with high-class 
facilities and high-speed broadband. There are also 
a number of offers available only until the end of 
the year, making it an offering too good to be true.

The luxury setting boasts a contemporary feel 
with traditional touches, all finished to the highest 
of standards. There is also a 43 square metre 
boardroom, The Chairman’s Room, available for use 
by tenants or to hire out, which comes complete 
with high spec technology and total luxury, ideal 
for presentations, brainstorming or entertaining. 

There are already a number of tenants in place 
in their offices, and a number of virtual office 
customers already benefitting from having a TS1 

postcode. 

Christine Huntington, facilities manager at the 
building, which was purchased from the North East 
Chamber of Commerce, said: “The transformation 
is unbelievable. There is real luxury on offer here, 
which creates the right impression for visiting 
clients. Our range of space which has just become 
available won’t be around for long and with the 
entire building being completed by the end of the 

year, interested parties will have to reserve their 

space quickly!

“As well as the permanent office space, there is a 

large business lounge perfect for events and hot 

desk facilities alongside a virtual office service. 

There are also plans underway to open a coffee 

shop soon meaning Commerce House really will be 

a one stop business shop!”
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Information and appointments can be made by calling Christine on 01642 917116. Images are available to view on  
Facebook @CommerceHouse1872 or at www.commerce-house.co.uk

BUSINESS OPPORTUNITIES READY AT  
COMMERCE HOUSE
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The company, which trades under the name 
Hooba Foods, produces a sustainable mushroom-
based meat alternative that is used in their range 
of meat-free sausages, sausage rolls, mince, 
burgers and meatballs.

Launched in June 2016 by Mike Botha, John 
Shepherd and Jay Croslegh, Hooba’s products are 
aimed firmly at meat-eaters wanting to reduce, 
or even cut-out, their meat consumption. The 
company is on a mission to help reduce global meat 
production, whilst improving public health.

NPIF – FW Capital Debt Finance, supports Northern-
based SMEs at all stages of their development, 
helping them to scale-up and realise their growth 
aspirations.

Myco’s successful application has enabled them 
to strengthen their sales team and invest and 
implement their marketing strategy as they begin 
to commercialise their unique product range.

Keith Charlton, Investment Executive at FW Capital, 
said: “Myco is an exciting company with a high 
brand value and high growth potential. The non-
meat food sector in which the company operates 
is large and growing due to a significant move 
towards healthy and sustainable, environmentally 
friendly food. This is reflected in Britain becoming a 
nation of ‘flexitarians’, actively choosing to eat less 

meat to stay healthier, with a reduction of meat in 
diet being linked to reduced risk of diabetes, heart 
disease and cancer.

“Myco has a strong market proposition, customer 
feedback has been great and there is a strong and 
ambitious management team with a clear vision for 
growth and development in place. Our investment 
will be instrumental in accelerating the company’s 
expansion in this growing marketplace.”

Jay Croslegh, Director of Myco Foods commented: 
“The first tranche of funding has allowed us to 
create new jobs, doubling our workforce, and 
expand our sales team to drive coverage nationally 
in the food service sector, developing long-term 
relationships and supply into the NHS, universities 
and contract caterers.

“Keith Charlton and the team at FW Capital worked 
extremely closely with us for quite some time to 
understand the company, the products and its 
funding needs. 

“Investment into marketing has seen an increase of 
1300% in sales over the last month from an already 
growing base.”

Independent chartered accountancy and business 
advisory firm UNW has worked with Myco Foods 
since November 2016 and, led by Corporate 

Finance Partner John Healey, helped advise them 
on their finance raise.

Jay added: “UNW assisted in the development of 
the proposal, advising and testing the projections 
so that KPI's would be met and ensuring that 
subsequent tranches are made available as growth 
develops further.”

Michael McCulloch, Corporate Finance Manager 
at UNW, stated: “The Hooba product is truly 
innovative and has the potential to have a real 
impact on the market. It has been a pleasure to help 
the team secure the funding, meaning they now 
have the resources to reach their potential.

“The success of Hooba should serve as inspiration 
for those exploring their options and demonstrates 
the flexibility funders have within NPIF to stimulate 
growth. The fund has already had a major impact 
on many businesses in the North looking to grow 
and we hope it will help facilitate more growth in 
the region.”

The Northern Powerhouse Investment Fund project 
is supported financially by the European Union using 
funding from the European Regional Development 
Fund (ERDF) as part of the European Structural and 
Investment Funds Growth Programme 2014-2020 
and the European Investment Bank.  

FW Capital Executives Keith Charlton (left) and Lindsey McMenamin 
(right), pictured with Hooba founder Jay Croslegh and UNW Corporate 
Finance Manager Michael McCulloch (centre).

NPIF INVESTS £250K IN TEES VALLEY  
FOOD MANUFACTURER

Darlington based food manufacturer Myco Foods Ltd plans rapid growth after securing £250,000 worth of funding 
from NPIF – FW Capital Debt Finance, part of the Northern Powerhouse Investment Fund (NPIF).
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A North East chef, who has worked in Michelin 
star restaurants in the region, has joined a top 
seafood restaurant on Tyneside.

Kerry Boreham, 45, has joined Colmans Seafood 
Temple in her home town of South Shields as 
executive chef. She will work with a 40-strong 
team at the chic seafood restaurant, which 
opened in spring 2017.

Kerry joins the family business from South 
Tyneside College where she headed catering for 
almost 16 years. Prior to that she worked for 
three years in the Michelin starred 21 Queen 
Street, Newcastle, under Terry Laybourne. 

EXPERIENCED CHEF 
JOINS FAMILY-LED 

TEAM AT COLMANS

KPMG STRENGTHENS NORTH EAST TEAM 
Professional services firm KPMG has announced 
the appointment of 17 new members of staff 
and the promotion of 21 colleagues at its 
Newcastle office.
The new recruits include graduates and school 
leavers as well as six apprentices, who will join 
KPMG’s six-year 360° apprenticeship programme. 
They will gain experience working across all areas 
of the firm, including audit, tax and advisory 
services, before choosing where to specialise, 
whilst securing professional qualifications along 
the way.
David Elliott, Office Senior Partner at KPMG in 
Newcastle, said: “I’m delighted that our office has 
been joined by an impressive intake of recruits. I 
would also like to congratulate those who have 
been promoted.”

RENOWNED LOCAL 
LAWYER JOINS MINCOFFS

Newcastle law firm Mincoffs has appointed one 
of Newcastle’s highest-rated and most respected 
lawyers as a consultant.

Tim Gray was educated at Cambridge University 
and on leaving, joined what became Newcastle’s 
fastest growing firm where he stayed for 43 years. 
After retiring and becoming a consultant, Tim has 
come back into private practice with Mincoffs.

With a strong background in commercial property, 
Tim has acted for many major players in the North 
East. Tim will now work to build on a period of 
continuous growth at Mincoffs which employs over 
60 staff at its Jesmond based office.

Sunderland-headquartered business communications and 
systems specialist Cellular Solutions has strengthened its team 
with the appointment of a new software support engineer.

Gary Butler has joined the company’s business systems team to 
strengthen its service offering and further enhance the support 
offered to customers.

Gary’s appointment comes at a time of growth for the company, 
which is continuing to expand its influence within a range of sectors 
including manufacturing, engineering and construction.

Originally from Kent, Gary has extensive experience as a software 
engineer. He spent 15 years working at Sage specialising in technical 
support and training Sage staff. 

TRIO OF DIRECTORS APPOINTED 
TO HEAD UP BALDWINS' NORTH 

EAST TAX TEAM
North East accountancy practice Baldwins has 
appointed three new tax directors to continue 
its offer of specialist tax advisory services to its 
clients across the region. 

Matt Sharpe, Stephen Poole and Simon Newsham, 
who will be based in the firm's Portobello office, 
have joined the firm's North East tax team.

Having worked for KPMG, Simon plans to bring his 
commercial awareness to the team whilst qualified 
chartered accountant Matt will bring his 20 years 
of tax advisory experience to help the firm evolve. 
Stephen, who has previously provided tax advice 
for national firms in London, is also excited to be a 
part of the thriving firm.

CELLULAR SOLUTIONS STRENGTHENS TEAM 
WITH NEW APPOINTMENT

Richard Reed Solicitors has added two new 
Solicitors to their Commercial and Residential 
Property team to spearhead their expanding 
department.

Inde Dhillon has been recruited from Ward Hadaway 
and has joined the team as Head of Department.  
Inde specialises in commercial property and will be 
responsible for acting in all aspects of Landlord and 
Tenant work, acquisitions and sales and commercial 
leases.  Inde is joined by Nicola Bennell who joined 
the firm after spending 22 years at Wallers Solicitors 
in Newcastle, specialising in freehold and leasehold 
residential sales and purchases, shared ownership 
matters, right to buy, equity release and Deeds of 
Variations, purchase of freehold reversion, transfer of 
equity and voluntary first registration.

TWO 
APPOINTMENTS 

AT RICHARD REED



A VCT is an investment company whose shares 
are listed and traded on the London Stock 
Exchange. VCTs focus on investing in smaller 
companies whilst offering a range of tax benefits 
to attract private investor capital to invest 
in early stage, entrepreneurial businesses to 
support their growth ambitions.

Investors can claim 30% income tax relief on the 
amount subscribed up to £200,000 in new VCT 
shares in a tax year, provided that the shares are 
held for at least five years. As well as benefitting 
from tax-free dividends and capital distributions 
from a VCT, there is also no capital gains tax 
liability on the proceeds of sale of VCT shares. The 
tax incentives for VCTs can provide an attractive 
and highly tax efficient income stream for investors 
building an income-focused portfolio or retirement 
strategy.

VCTs have some £3.5 billion of assets under 
management and provide a significant amount of 
support and funding for UK SMEs. Recent research 
from HMRC revealed that the rate of job creation 
within VCT backed companies increases over 
time and the benefit of VCT backing is also clear 
in terms of generating earnings and sales growth. 
On average, each £1 million of investment has 
supported an increase in turnover of £2.9 million. 

About the Manager - Maven

Maven manages six generalist VCTs, on behalf 
of around 12,000 shareholders. Each VCT offers 
investors access to a diversified portfolio of 
established UK private businesses.

With over 200 years’ combined experience of 
investing in high-growth private companies, Maven 
is one of the most active and best resourced 
VCT managers in the industry with a nationwide 
investment and portfolio team operating from 
ten offices across the country. The team includes 
senior executives from a variety of professional, 
commercial and industry backgrounds, who 
understand the commitment and disciplines 
needed to build a successful business. 

Locally, the Maven team has invested in Durham-
based Martel Instruments, a manufacturer of 
compact printer and LCD modules. As one of the 
leading UK manufacturers, the business supplies 
products to a global customer base across a 
range of industries including automotive, medical, 
transport and retail. 

Keith Walker, Managing Director of Martel, said, 
“Maven has supported Martel in investments 
ranging from infrastructure to new product 
development and continues to participate actively 
in the development of the company’s brand.”

In December 2016, Maven invested £1.1 million 

of VCT funding in Durham-based Fintech firm, 
Growth Capital Ventures (GCV), a developer and 
operator of specialist online investment and 
alternative finance platforms. Funding will enable 
GCV to launch a new P2P lending platform, develop 
its existing online platforms and grow its team to 
service its expanding investor base. 

Norman Peterson, CEO and Co-Founder of GCV, 
said “We’re delighted that Maven has invested into 
GCV to support our next stage of growth.

“Maven’s investment allowed us to recruit a highly 
skilled team to enhance GrowthFunders, our co-
investment platform, as well as developing a debt 
platform which will enable GCV to bring new 
products to market.  This will support savers with 
attractive rates to finance projects that deliver 
growth and impact.”

The opportunity for North East businesses

With an experienced North East team, operating 
from new offices in Durham and Newcastle, and 
a strong investment history across the North of 
England, Maven is well-resourced to provide the 
necessary support to local companies, both in 
terms of the initial investment process and the 
ongoing support as those businesses grow.

Our local team is actively seeking exciting 
businesses, based in the region, looking for the right 
funding to help achieve their growth plans. 

MAVEN CAPITAL PARTNERS: 
AN EXPERIENCED VCT MANAGER BACKING SOME OF THE UK’S MOST EXCITING 

AND ENTREPRENEURIAL BUSINESSES

Please contact Maven’s North East team to discuss your business and its plans, or visit www.mavencp.com to find out more.
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As one of the most active and best resourced Venture Capital Trust (VCT) managers in the industry, Maven has 
provided VCT funding to SMEs since 2009 and plays a vital role in building dynamic businesses across the UK.

(L-R): Alex Marsh, Investment Manager of Maven, Craig Peterson, COO and Co-Founder of 
Growth Capital Ventures, Norman Peterson, CEO and Co-Founder of Growth Capital Ventures 
and Michael Vassallo, Investment Director of Maven.



MAVEN VENTURE CAPITAL 
TRUSTS: BUILDING GREAT 
BRITISH BUSINESSES

As one of the most active and best resourced VCT managers in the industry, Maven plays a 
vital role in building some of the most dynamic and innovative businesses across the UK.

Maven can offer the funding options and ongoing support to help entrepreneurial SMEs 
achieve their growth ambitions. Featured here are some of the great British businesses that 
have been supported by Maven VCTs:

www.mavencp.com

Maven Capital Partners UK LLP is authorised and regulated by the Financial Conduct Authority, Firm Reference Number 495929

If your business is in need of finance to help unlock its growth potential, we may be able to help. 
For more information please contact:
Salvus House, Aykley Heads, Durham, DH1 5TS  I  T: 0191 731 8595 
Earl Grey House, 75/85 Grey Street, Newcastle upon Tyne, NE1 6EF  I  T: 0191 731 8590

Develops and operates specialist online investment and 
alternative finance platforms.

Develops high performance 3D virtualisation software 
solutions for graphics intensive applications in the niche 
super-computing sector.

Provides cloud based vetting software which helps 
customers comply with anti money laundering 
regulations and reduces the risk of client fraud.

Provides self-service order and pay solutions for global 
hospitality operators, which are available on any device.

Builds and maintains fibre networks, providing fast 
and reliable connectivity to businesses in rural and 
underserved locations.

Offers an innovative motor retail model aiming to 
revolutionise the car buying experience.

®

Maven A4 VCT advert (Nov 2017)_v4.indd   1 17/11/2017   12:31



In our piece in Northern Insight last month we 
focused on our property tax specialism and 
we were delighted to see around 60 property 
professionals attend our Seminar at Tyneside 
Cinema. The feedback from delegates was 
superb with one, well-travelled, delegate saying 
that the quality of the technical content of our 
presentations could only be matched in London.

It’s always great to be appreciated and the volume 
and quality of referrals we get from clients and 
other professionals simply supports our view that 
our approach is very valued.

Our focus on property is for one very good reason.  
We know that property ownership is important 
to many of our clients. Whether that is the family 
home, the business premises, the holiday home or 
a source of investment income, every client has 
some interest in property.

For that reason, we have built up considerable 
expertise in dealing with the taxation consequences 
of property interests. We structure property 
transactions to achieve the most beneficial 
outcome from a tax and commercial point of view.  
HM Revenue & Customs can now access millions 
of items of data about property transactions and 
are increasingly focusing on property as a source 
of tax revenue. So whatever type of roof is over our 
clients’ heads, we’ll be able to help!

This property focus is to a degree a sub-set of 
our overall approach to looking after people, their 
businesses and their families.

We find that clients need advisers not accountants.  
Someone who has the experience to guide them, 
their families and their businesses along their 
chosen path and who has the confidence to express 
their opinion. That is precisely what we have been 
doing since Michael Leather started this business in 
1990 and that is also why the business has grown 

over the years almost exclusively by client referral.  
Our clients openly engage with us and tell us what 
they are going to do before they do it, and then we 
tell them what we think and how their plan can be 
improved. Equally often, we’ll speak to our clients 
and suggest to them what they should be doing 
next before they even think about it.

We speak to clients face to face and we use 
language they understand. We express our opinion, 
sometimes quite strongly, not just on tax and 
accounting matters but on commercial points too.  
Most importantly, we always remember that our 
clients are people and that decisions, particularly in 
a family business context, often have consequences 
which go beyond the cold numbers. We help them 
to deal with those aspects too.

For most of our clients, wealth creation and 
preservation is a fundamental part of the way in 
which they look after their families. We help them 
to prepare for retirement or find a tax-efficient 
means to provide for children’s education. In a 
business context, we help them to introduce their 

children into the business and help them to deal 
with those situations when different generations 
don’t see eye to eye.  

We’re experts in all forms of private client work and 
we act as a form of family office for many clients. 
We advise on our clients’ Wills, we help them to 
secure wealth for the future through the use of 
Trusts but for some we help them to pay their daily 
bills.  Our clients tell us that they experience a level 
of care from us that most of our competitors can’t 
even aspire to. As I noted earlier, it’s great to be 
appreciated!

Happy Christmas, one and all!

To find out how Leathers the Accountants can help you, your business and your family contact Tim Mallon on 0191 2246760 or  
email t.mallon@leatherstheaccountants.com

After a great response to their 
Property Tax Seminar last month, 

Tim Mallon from Leathers the 
Accountants highlights  

the firm’s unique approach.

PROPERTY, 
PEOPLE AND 

FAMILIES
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Peter R
utherford

Jack Hubbard holds a LPA for his old mother, Jill 
Hubbard. It allows Jack to manage her property 
and financial affairs. Mrs. Hubbard is a wealthy 
woman but has been losing the plot over the last 
few years. She has moved into residential care 
and her house has been sold. She has an income 
that just about covers her expenses, but it would 
be useful to create more and for her to enjoy a 
surplus.

Jack is also concerned that she has a significant 
inheritance tax liability which he would like to 
mitigate and, as he is concerned about his mother’s 
longevity, he would like to have something that 
acts quickly. He takes advice.

Andy Adviser tells Jack, “You can’t give away 
money as that goes against the interests of your 
mother. So, for you, I would suggest that you 
consider Business Relief schemes which effectively 
remove any investment in them from the estate 
for IHT purposes after two years of ownership. 
There are quite a few to choose from ranging from 
investments in the Alternative Investment Market 
to asset backed schemes investing in such things as 
forestry, clean energy, secured lending etc.”

“Would they pay an income to my mother?” asks 
Jack. 

“They would indeed,” responds Andy, smiling. “Do 
you have a copy of your LPA with you?”

Jack dips into his pile of papers and pulls out a copy 

and gives it to Andy. It only has one coffee ring on 
it.

Andy reads it and his brow furrows. “We may have 
a problem.”

Jack is surprised and asks, “How can that be? It 
is a standard document from the Office of Public 
Guardian.”

Andy responds. “That is the problem. It does not 
grant you, the attorney, the ability to delegate 
investment decisions to a discretionary investment 
manager. All these Business Relief schemes are 
run by discretionary investment managers. It also 
means that you could not go to, or continue with, 
any discretionary manager to handle Mrs Hubbard’s 
investments, even if she has used them herself, and 
that includes the likes of well-known stockbrokers 
or the banks’ discretionary investment offerings. I 

can still help you invest in our advisory service, but 
there will be no IHT saving.”

Jack did not like the sound of this as he realised 
that his inheritance would be reduced by 40%. He 
asked, “What can I do?”

“If your mother still has the mental capacity then 
you could get a new LPA set up. If not, then you 
will have to approach the Office of Public Guardian 
or the Court of Protection to have the existing 
LPA amended. That will not happen quickly.” Andy 
looked serious as he emphasised the last sentence.

Jack decided to get the LPA altered which took 
the best part of a year. Old Mrs Hubbard died 18 
months later, and her estate paid an eye-watering 
amount of IHT. Jack went looking for someone to 
blame.

Peter Rutherford is a Director at Rutherford Hughes Ltd. He can be contacted on 0191 229 9600 peter.rutherford@rutherfordhughes.com 
The Financial Conduct Authority do not regulate IHT planning and legal advice should always be sought in such a scenario. Rutherford Hughes Ltd. is an appointed representative of TenetConnect Ltd,  
which is authorised and regulated by the Financial Conduct Authority. Rutherford Hughes Ltd company registration no: 10431722. Country of registration: England. Office & Registered Office address:  

Collingwood Buildings, 38 Collingwood Street, Newcastle upon Tyne, NE1 1JF.

Much is written about Lasting 
Powers of Attorney (LPA) and 
I would agree that everyone 

should have one. However, I have 
come across an issue that needs 
to be borne in mind by anyone 
holding (or advising on) a LPA 
who needs to carry out some 
tax planning or investment on 
behalf of someone for whom 

they are an attorney.

As is my wont, a little  
story ensues.

THE LACKING 
POWER OF A 

LASTING POWER 
OF ATTORNEY
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Much has been made of the joined-up way in 
which businesses across the North East engage 
in various ways of collaborating to improve their 
own prospects, and to work toward securing the 
region’s overall resilience.

Businesses networking and forming relationships to 
learn from (and benefit from) each other is by no 
means anything new; we can trace the origins back 
to the medieval guilds, or look at our own Chamber 
of Commerce’s 200 year history. 

20 or so years ago, before the Regional Development 
Agency and NELEP we already spoke of a major 
selling point of the region (to potential foreign 
direct investment) that there was a genuine will 
to work together, and a great variety of business 
networks and clusters.

More recently, I’d say that was just a glimpse of 
what was to come. There seems now to be an even 
greater need for joined-up approaches to economic 
regeneration, social inclusion and growth-inducing 
business practices to help navigate the myriad 
issues of the current economic ambiguities. 

When businesses of all types consider the 
challenges and opportunities they face, finding 
someone to work closely with is a common method 
to add value, and in the North East, management 
teams do seem more open than elsewhere to the 
idea of helping each other.

Company representatives often come together 
(either on an ad-hoc basis or through a membership 
organisation) to share their experiences and just to 
have a chat. Often it can be based on potential 
sales, referrals, problem solving, or simply to 
provide an altruistic opportunity for someone else 
to succeed.

This spirit of cooperation underpins much of Brewin 
Dolphin’s activity within the business community. 
The firm has a longstanding relationship with the 

NEECC as sponsor of the President’s Club, and is a 
corporate member of the Entrepreneurs Forum, the 
CBI, and others.

Although still pursuing what would be considered 
natural relationships (with accountants and 
lawyers), Brewin Dolphin is planning to engage 
with the blossoming  Digital and Creative sector, 
and a number of other industry sectors where 
growth potential is high, and there is the feeling 
that financial planning and wealth management 
services would genuinely make a real difference to 
the owners and directors of these companies.

When it comes down to it, everyone has a different 
skill set and if there are ways in which all of these 
can be pulled together to allow people to better 
concentrate on their business priorities, or work 
toward some strategic objective, it really makes 
sense to do it.

Regional businesses are more demanding now 
than ever in terms of getting value from business 

networking activity and collaboration. That’s in 
part because of the amount of time spent in the 
marketplace delivering a  ‘region open for business’ 
message and because of the need to remain 
competitive in a world rapidly changing through 
technological advancement and external factors 
such as Brexit and global uncertainty. When the 
correct road to take isn’t clear, it’s good to at least 
have friends around for support.

A cursory look at the top companies in the North 
East will doubtless reveal companies that excel in 
understanding other sectors, technical knowledge,  
people and relationship skills, and, reinforcing it all, 
a mindset for partnership. 

Competition is important of course. It is what 
stimulates innovation in products, services and 
business models. However, for the region to thrive 
and have its voice heard nationally, we must remain 
together as a strong voice for the North East and 
continue our excellent record of joint working with 
others.

www.brewin.co.uk

By William Baker Baker –  
Head of Office, Brewin Dolphin.

INNOVATION 
THROUGH 

COLLABORATION
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As is common at this time of 
year, we become reflective,  

and look to see where we are 
and where we need to be. It’s a 

time to make plans and  
consider how we can do things 

better in future.





With a timeline that goes back to shipbuilding, 
steel works and all of this rooted in coal mining, 
the North East may feel like a place with more 
in the past than the future. But that’s not the 
case. Nissan and the related industries that have 
grown up around it may be the highest profile 
manufacturer in the region, but there is far more 
to manufacturing in the North East than this.

We lead the way in many industries, and the 
economic lull that surrounded the closure of the 
mines is lifted through modern manufacturing that 
resolves the current world issues. The Northern 
Powerhouse is an initiative that is designed to 
address the imbalance between London and the 
rest of the UK in terms of economic activity. But 
businesses are not waiting for this to happen before 
they move forward. There is a vibrant economy 
in the North East before the expected transport 
and infrastructure spending that this government 
policy will bring.

A changing economic climate

Business would be forgiven for sitting on its hands 
in the run up to Brexit. But uncertainty is made by 
the actions of people and business, rather than the 
negotiations of politicians. Business always has to 
cope with change, so the North East is just getting 
on with things rather than waiting for whatever 
Brexit may bring. We don’t let the grass grow under 
our feet here!

Growth needs money. You may well have seen this 
slogan. It is quite right. We can’t build factories, 
open new plants and develop new products 
without some cold hard cash. Businesses across the 
North east and the rest of the UK have looked in 
many varied places for the money that will spark 
their growth. The traditional route of going to the 
bank may not be the best option for all. Some look 
to crowdfunding with all the benefits and risks that 
this can bring.

The government stance on this

Whereas the Northern Powerhouse is a long-term 
project that is taking time to crystallise, there 
are other ways that the government supports 
investment. Manufacturers across the North East 
could get their hands on some money back from 
HMRC with no strings attached. There is a scheme 
that is designed to help business invest in their 
future. And it has been around for years, with 
funding already promised for the next few years 
as well.

Usually if something looks too good to be true, 
we would advise that you walk away. But in this 
instance, there is a good reason to look more 
closely. R&D tax credits are a government initiative 
that have been out in place to promote investment. 
With Brexit on the very near horizon, the UK will 
need to compete on the world stage. They will need 
to compete with businesses from across the world 

for contracts. Much of this will need innovation in 
terms of products and services.

Why are tax credits here?

And this is exactly what R&D tax credits have been 
brought into existence to address. If you spend 
money solving problems for your business, then 
you are more than likely eligible for a tax rebate 
that averages at over £35k. This is money straight 
back into a business to use as they see fit. It is being 
used to create new jobs, support more R&D or to 
reward teams. There are no strings attached, so you 
can use it as you see fit. Manufacturing companies 
are prime for an R&D tax claim.

In all the surveys and information-gathering, the 
North East is always the area that comes out as 
the part of the UK that underclaims. We don’t get 
our fair share. We can often say that about our part 
of the country. But this time, there is something 
that can be done about it. R&D tax claims can be 
made by manufacturers (and other business sectors 
too) across the North East. The benefits are there 
to see. You don’t need to spend money to explore 
a potential claim – just speak to us and we can 
look into it for you. Whatever your manufacturing 
business does, there is bound to be some part of it 
that is eligible for an R&D tax claim. Free money, 
back from HMRC. You should definitely look into 
that!

NORTH EAST MANUFACTURERS ARE MISSING OUT 
ON A POTENTIAL WINDFALL

www.harlandsaccountants.co.uk

Joanne W
arren
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The North East has a long and proud tradition of manufacturing. In fact, it is the only region  
of the UK that is a net exporter in terms of manufacturing. 
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SANJAY PUGAL
Tax Manager, Tait Walker

IN CONVERSATION 
WITH...

What were your career  
ambitions growing up?

Growing up, I knew I wanted to follow a professional 
footpath, whether it was to be a Doctor, solicitor or, 
as it turned out, a chartered accountant. I didn’t just 
want to become a professional, I wanted to become 
a leader and one day hopefully reach the very top of 
whichever industry I eventually entered into. 

My parents always instilled a belief in me and my 
sisters that education was paramount and that 
having a professional skillset to fall back on no matter 
what career you embark upon would be imperative. 

Having grown up in a family business for most of 
my childhood I always harboured ambitions to run 
my own business, something I’d still not rule out one 
day. 

Tell me about your career path so far?

From around the age of about 13 I was involved in 
our family-run business, whether this was dealing 
with suppliers, serving a wide variety of customers or 
training, and eventually leading staff members. This 
experience probably provided the foundations for my 
aspirations to one day become an entrepreneur.

At university I managed to secure an Industrial 
Placement year with Deloitte based in its 
Birmingham office, this was a role in Corporate Tax 
& Capital Allowances. My success during this 12 
months led to a graduate role at its Newcastle office 
after my final university year.

During my four years at the firm I completed all of 
my ACA Chartered Accountancy exams and worked 
within Corporate Tax and Property Tax Advisory 
Services. I also amassed significant transactional tax 
and COP9 Fraud Investigational review experience.

During the past year I’ve been working as a Tax 
Manager at Tait Walker and also successfully building 
the Tax Service Lines Capital Allowances & Property 
Taxation offering across the UK. I now also act as 
the lead Capital Allowances advisor for the MHA 
Network of firms. 

What are Tait Walker’s defining qualities?

Tait Walker is a forward-thinking firm, we are growing 
at a fast pace in the North East and are not afraid 
to come up against larger global competitors in the 
region.

The firm has several strong service line offerings and 
has recently launched a sector-focused approach to 
really hone in on the skillset of the firm’s employees. 

The firm has a young and dynamic Partner Group 
who are always looking to move the organisation in 
the right direction.

What is the greatest challenge you  
have faced so far?

I think the most challenging decision I’ve ever made 
was leaving a highly respected role at the Big 4 and 
moving to a smaller practice. A lot of people advised 
me to stay at the Big 4 for my entire career and that 
a change of organisation would be a mistake. 

However, the chance to get greater experience 
in the owner-managed business sector has been 
a successful change. I’ve been able to tap into my 
entrepreneurial spirit in building my own team and 
tax service line whilst also getting the chance to 
prove people who doubted my decision wrong. 

What is your greatest achievement to date?

From a career perspective I think it’s reaching my 
first goal of becoming a professional and a Chartered 
Accountant. 

Is there a mantra you aspire  
to do business by?

I was once given some advice by a respected mentor 
that no matter what you are doing in business you 
should chase “excellence” rather than “success”. 

Provide excellent customer service and customers 
will chase you, provide excellent training to your 
staff and they’ll not chase another employer and 
provide an excellent product and your competitors 
will chase after it. 

Who are your heroes in and out of business?

My parents are my true inspirations in business; they 
started a successful family business with no savings 
and a large bank loan. They have worked their entire 
lives to provide stable foundations for me and my 
siblings and I can only work to repay that in the 
future.

How do you maintain a healthy  
work/life balance? 

I don’t think there is really such a thing as a healthy 
work/life balance. If you want to succeed in your 
career you have to work hard and make some 
sacrifices, however, I always make time for my family 
as they are the most important aspect of my life. 

A healthy work/life balance is different for everyone, 
there’s no magic formula but I always try and make 
sure I get to the gym a few times a week as sitting 
behind a desk isn’t the healthiest way to lead your 
life.  

How would you like to be remembered? 

I‘d like to be remembered as a success but also as 
someone who gave back to the profession and 
those who I may eventually lead. I have looked up 
to several important mentor figures in my career to 
date and hopefully one day others will look at me in 
a similar vein. 

For more information on Tait Walker visit www.taitwalker.co.uk
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Your home is at risk if you do not keep up repayments on a mortgage or other loan secured on it

CONTRACT WORKERS - A COMPLEX MARKET?

Paul Hardingham and Tony Ibson are Mortgage and Protection Advisers at Innovate Mortgages and Loans. Both have over 20 years of experience 
advising individuals and businesses across the North East of England. They can be contacted for bespoke advice at paul@innovateml.co.uk or  

tony@innovateml.co.uk or call 0191 223 3514.

Paul H
ardingham

, D
irector of Innovate M

ortgages and Loans

The last 10 years have seen a huge change 
in the way people are employed in the UK, 
as employers have made a distinct move 
towards different types of employment 
contracts. Unlike years gone by, it is now 
rare that an employee works for the 
same firm for 30+ years on a permanent 
contract and then retires.

The employment market has become 
increasingly populated by contract workers 
who offer flexibility for both the employer 
and employee and the contract arrangement 
can often work well for both parties. 
Contract workers can range from zero hours 
contractors, fixed term, agency or temporary 
contract workers, Construction Industry 
Scheme (CIS) workers, IT contractors and 
day rate contractors - all of these now 
represent a significant proportion of the 
employed population in the UK today.

However, this has brought with it a downside 
and some unintended consequences in the 
mortgage market. For some time, banks and 
building societies have taken a relatively 
dim view of contract workers, in the main 
because each lender takes a different view 
on what a contractor actually is! Criteria 
varies significantly based on how long you 

may have been contracting, has the contract 
been renewed, how long is left on the 
contract etc.

Increasingly though, there has been a shift 
and generally mortgage lenders have become 
more open minded about contract workers 
and their criteria has started to ease. That 
said, given the often-complex nature of this 
type of employment, contract workers will 
often need the help of a qualified mortgage 
specialist to source the right criteria and best 
deal to suit their circumstances. 

An independent mortgage adviser will 
review your specific circumstances and 
seek to source the market and find a lender 
who will take a flexible view on the client’s 
(sometimes complex) employment contract 
position, so that they are able to buy their 
first home, move up or down, or remortgage 
to a better product. 

Finding the best solution for your 
circumstances needs an experienced eye 
to ensure that you find the right balance 
between interest rate, fees, term and type 
of product and penalties. Local, face to 
face, independent mortgage advice can 
smooth the whole process and we would be 
delighted to help.

Successful companies often reach a point 
where they can no longer maintain growth 
by relying on existing resources and an 
injection of fresh capital is required, creating 
a need for development capital. 

Having successfully passed the initial start-up 
stage, businesses can require funding for the 
next natural step of development. Companies 
may consider taking on debt, although this 
may not be an option if existing debt levels are 
maximised or there is a lack of asset-backed 
security.

Investors are attracted to this type of investment 
as it combines the reduced risk of investing 
in an established business with the potential 
for high growth and returns. Investment is 
available for a wide range of opportunities 
that the businesses wish to develop; including 
product development, recruitment, developing 
a presence in new markets, or to fund bolt-on 
acquisitions. 

In addition to capital, development capital 
funders also provide experience of quickly 
scaling medium-sized businesses, highly 
developed networks, as well as giving the 
company an overnight visibility boost. In return, 
the investor will take a minority shareholding, 

leaving the existing management in control of 
day-to-day operations.

Cavu Corporate Finance have recently worked 
on a number of development capital deals 
such as the multi-million pound investment 
into consulting engineers Patrick Parsons by 
LDC, the £25m investment in financial advisers 
Fairstone by Synova Capital and the £7.5m 
injection into waste recycling business J&B 
Recycling from BGF. 

Raising the capital needed to fund periods of 
development and growth can be an onerous 
task for management teams, and we work 
closely with management to assess funding 
requirements and determine which forms of 
capital are most suitable to their business.  
We also advise Shareholders who are looking 
to unlock value at the same time as raising 
development capital to de-risk their position. 

Our strong connections and deep knowledge of 
the development capital market means we are 
able to identify the most appropriate funding 
partners for our clients. We are seeing an 
increased demand from North East businesses 
for equity and the ongoing over-supply of 
equity in the market makes this an attractive 
time to be raising equity finance. 

INJECTING CAPITAL FOR GROWTH

www.cavucf.com

Shawn Bone



Fusion is an award winning PR and design agency. 
Our team of experts all specialise in different aspects of communications,  

which means that when we handle your PR and design campaign, you get  
the very best of all worlds, integrated together to deliver outstanding results.

Call: 01670 338390  |  Visit: www.fusionprltd.co.uk

WE KNOW



They run businesses with established growth 
strategies and scalable business models, meaning 
they’re not only much more likely to survive, they 
will thrive.

That’s why the Entrepreneurs’ Forum has developed 
the Scale-up Leader’s Academy, fine tuning it over 
the last 10 months to compliment the way we 
already help the North East’s most aspirational 
business owners.

Scaling-up isn’t easy for any business. It takes planning 
as well as strong leadership and management skills. 
There will be an increase in the number of employees, 
customers, products and services provided, as well as 
the possibility of multiple locations to operate.

The second cohort of the Scale-up Leader’s Academy 
gets underway this January, offering practical 
advice in a compelling and easy to understand way. 
Exploring what it means to scale-up, the six-month 
programme will prepare business owners to face the 
challenges of fast growth, helping them to build an 
actionable plan that will achieve their goals.

“The Scale-up Leader’s Academy has had a 
transformative effect on our business. The process of 
learning from inspiring speakers, learning new growth 
strategies and embedding that knowledge with a 
business coach is a really unique format. 

“The most impactful part for me has been being able 
to access one-to-one time with a dedicated mentor 
and crucially, getting to openly discuss growth issues 
with other business leaders.

“Every month, we’re all trying to implement the 
knowledge we’ve acquired, and so there’s a ready-
made network there for discussing what worked and 
how best to apply it. 

“Running a business can be a pretty isolated 
experience but the Academy has provided me with 
an approachable, encouraging environment to tackle 
the challenges we all face as high growth business 
leaders.”

Joanna Feeley,  
Managing Director of Trend Bible. 

If you lead a high-growth business and have 
ambition to grow quicker, benefiting from a mix of 
inspirational events, scale-up coaching workshops 
and the opportunity to learn from those who have 
been there and done it all before, will help you to 
draw up a blueprint from which you will be able to 
accelerate your growth sustainably.

Adopting the Gazelles International Coaches 
framework of using the Four Decisions™ of growth, 
the Academy will not only help you to avoid costly 
mistakes, it will show you how to put some simple 
ideas into practice to transform the way you work, 
helping you to build a successful scale-up strategy 
for your business. One that minimises risk and 
helps you to overcome the barriers to long-term 
sustainable growth:

Leadership Skills: we will help you to shape 
the vision of your business and develop your own 
leadership capability.

Skills & Culture: studying the motivations of staff 
and discussing the best ways to find and retain the 
right people with the right skills will help you to drive 
your business forward.

Sales & Marketing: by exploring techniques and 
tips that help you to access new customers and 
expand into new markets, you will not only impact 
positively on your cash flow, but drive long-term 
growth.

Operations & Time Management: everyone is 
time poor, but by correctly allocating resources, 
prioritising and bringing clarity to the processes 
within your business, you can improve productivity 
and support fast-growth.

Finance & Funding: by identifying the right 
combination of finance and improving your liquidity, 
you can better fund your high-growth ambition.

“The Scale-up Leader’s Academy is a fantastic, 
thought-provoking and insightful programme for fast 
growing business leaders. 

“The Entrepreneurs’ Forum has created an 
environment where it has been possible to meet, work 
and learn with a group of like-minded individuals over 
a sustained period of time. 

“In addition we’ve gained valuable insight into how 
successful organisations have scaled up through 
structured learning and coaching. 

"The impact has been immediate and is on-going!”

Richard Lane,  
Co-Founder of durhamlane

To apply to join the 2018 Scale-up Leader’s Academy and for more information, contact Steven Gibson at the Entrepreneurs’ Forum on  
0191 500 7780 or steven@entrepreneursforum.net. 
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INSPIRING FUTURE GROWTH: 
THE SCALE-UP LEADER’S ACADEMY.

Great entrepreneurs are not great because they started a company; they’re great because  
they were able to scale it. 



NE1 is the force behind much that happens 
in Newcastle city centre. As the Business 
Improvement District company for the NE1 
postcode area it works tirelessly with business 
backing to improve the city centre offer and to 
champion Newcastle and the North East on a 
national and international stage. From driving 
major capital investment projects like the 
transformation of Newcastle Central Station; 
the introduction of pocket parks across the city 
including the much loved Quayside Seaside; Alive 
after Five with extended retail opening hours 
and free car parking after 5pm; to the Heritage 
Lottery funded rejuvenation of the Bigg Market 
and the ongoing work, with Newcastle Council, 
to revitalise Northumberland Street and its 
surrounding streets, there’s never a dull moment 
at NE1. 

What are your highlights of 2017?

It’s been a busy year, and this year, we’ve seen a shift 
in focus.

The starting point for all our efforts as a BID 
company, a city and a region has been the post-
Brexit world in which we now live. Whether we like it 
or not, we cannot change it and collectively we need 
to go out and make a noise about the region that is 
unprecedented because if we don’t do the shouting, 
no one will do it for us.

There’s a growing consensus that we need to create 
our own destiny with strategic, coordinated efforts 
to make and seize opportunities for the city and the 
region.

We are clear about the region’s strengths and what 
we have to offer and we’ve not been shy about 
shouting about it.

This year alone we’ve hosted delegations from the 
Arab nations, US Acting Ambassador to the UK, 
Sweden and the Indian High Commisssion’s First 
Secretary – all designed to explore close trading 
partnerships internationally. 

Exploring these international links post Brexit has 
shaped a lot of our work in 2017 and will continue 
to influence our plans for next year and into the 
future. It is important that we support the City 
Council and other parties in promoting the region 
both nationally and internationally and we will 
continue to proactively seek out specific business 
and industrial links.

A lot of NE1’s work focuses on creating the 
Experience that is Newcastle – are you the 

Ministry of Fun?

Marketing Newcastle is like the old adage of ‘selling 
coals to Newcastle’. The city holds its own as a 
modern, European regional capital city.  It has its own 
distinct personality and offer that is renowned the 
world over. What we do at NE1 is to accentuate the 
positive, we play to the city’s strengths when looking 
to improve the city centre. Focusing on its strong 

retail, cultural, historic and leisure offer we aim to 
create the right environment to draw these elements 
together and allow them to develop and thrive.

From the outset we’ve wanted to give people more 
opportunities to enjoy what Newcastle does best. 
Alive after Five, which is still unparalleled anywhere 
else in the UK allows people to enjoy the city centre 
for longer, extending retail opening until 8pm every 
night of the week and supporting it with free car 
parking after 5pm. We want more people to enjoy 
more of what Newcastle does so well – and that’s 
everything! City centre events like Restaurant Week, 
the Motor Show, Screen on the Green and even our 
efforts, with partners Newcastle City Council and 
NUFC, to bring large scale sporting events like Magic 
Weekend back to the city are all designed to exploit 
what Newcastle does well.

Any challenges facing the city centre?

One of the challenges we face and something we’ll 
be working on in the future is making sure the city 
centre appeals to our widest communities and that 
we have a diverse city centre. In the age of the 
internet, the future of the city centre is so much 
more than shopping and we’re working on it. We’ve 

not even started opening the Advent calendar this 
year and we’re already working on Christmas 2018!  
We’re exploring ways to make a huge difference to 
the Newcastle 2018 Christmas experience.   

You’ve even launched a Geordie Jackpot?

Perhaps one of the most exciting additions to our 
programme this year and one that will pay dividends 
over years to come is our new local lottery, the 
Geordie Jackpot. The Jackpot gives the public the 
chance to give something back and make their own 
contribution to the continued development of the 
city centre. We’ve had tremendous support from the 
public and from the great and the good of the North 
East. 

We’ll soon be making the first donations to the 
lottery’s chosen charity, Cash for Kids and next year 
we’ll decide what our first Lottery Funded projects 
will be. 

Looking ahead to 2018 – what’s in store?

As well as the BID renewal, which has its own 
programme and momentum, starting in the Spring 
and running until the revote in October, it will be 
business as usual. We’ll be continuing our efforts to 
transform the city.

What capital investment projects  
are planned?

In terms of the physical projects – over the past five 
years we’ve delivered the quick fix, smaller projects 
that could be ring fenced and delivered – the likes 
of the Newcastle City Marina, the Quayside Seaside 
and other pocket parks. These opportunities have 
been taken and we’ve demonstrated our track record. 
The next phase of work where the opportunities 
are much greater and the projects much larger we 
will be working with other business partners to 
drive these significant public realm developments 
and investments. We’re already working with 
the Council on plans for Northumberland Street 
and its surrounding streets, and the Bigg Market 
rejuvenation will start in the New Year.

NE1 is renowned for innovation what are the 
latest plans?

Newcastle has a long illustrious history of radical, 
leading edge thinking and of championing social 
justice. We want to continue this trend and 
encourage business to be at the forefront of finding 
solutions to problems we all face like poverty and 
low educational attainment in the North East.   

We will be working with the RSA, Royal Society of 
the Arts to discuss and debate key issues that affect 
modern society and ensure that Newcastle is leading 
on the debate and encouraging business to play a 
greater role in effecting social change. We want 
Newcastle to lead the way not just in the debate 
but in developing solutions with business at the 
vanguard.

Here’s to the next 5 years.

I N T E R V I E W
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SEAN BULLICK
Chief Executive

As NE1 prepares for 2018, a BID renewal year, Northern Insight had a timely chat with Chief Executive,  
Sean Bullick to take a look back at 2017 and all that has been achieved and get an insight into the 

team’s plans for next year and beyond.

www.newcastlene1ltd.com



Tell me about your background in business?

Having graduated from the University of 
Humberside in marketing, I worked in several 
sales and marketing positions prior to establishing 
Whitewaters.

How was Whitewaters formed?

My background was in industrial piping systems, 
and I established a business distributing a number 
of these products to provide an income whilst I 
explored other avenues. We subsequently opened 
a hot tub showroom during the hot tub craze of 
2002/2003 and did very well, becoming one of the 
biggest dealers in the North. 

However, the market was soon inundated with 
cheap imports from Asia and became a bit of 
mess, to be honest. I was always looking to deliver 
a niche product that allowed us greater control 
over cost, pricing and delivery, but the hot tub was 
increasingly price sensitive and internet based. 
We were keen to move the company in another 
direction.

There were no high quality pool contractors in the 
North East, and the majority of projects in this 
area were being delivered by companies travelling 
from Yorkshire, Cheshire and further afield. I saw an 
opportunity and we essentially ended up teaching 
ourselves the business! 

In your own words, describe what it is that 
Whitewaters does?

Whitewaters is a design and build company 
delivering leisure projects including swimming 
pools, spas, saunas, steam rooms and other 
wellness products. Our core business is the top-
end residential market, although we do also work 
on small to medium commercial projects and 
hydrotherapy pools

Tell me about your Whitewaters’ 15 year 
journey?

The first five years were spent finding our feet, 
exploring opportunities and deciding what direction 
we wanted to take the company in. Over the last 
10 years, we have built up a reputation across 
the sector as a specialist firm, providing bespoke 
solutions ranging from hot tubs to the highest 
specification swimming pools you can imagine. 

We started doing small scale projects in the North 
East and we got involved in a few jobs in the 
North West, Yorkshire and Scotland, so we quickly 
expanded geographically. 

One night we took a call from an interior designer 

in Beverley Hills, which was a bit of a shock! He 
was designing a big scheme for a celebrity client 
in Kensington and had liked what he saw on our 
website. We thought long and hard about whether 
to tender for the work as it moved us into a whole 
different ball park and way out of our comfort zone.  

However, we secured the work and delivered a 
magnificent pool in an extremely tight timescale. 
Ultimately, we made very little money on that job 
but we learnt a lot of lessons and it opened a lot of 
doors for us. We have continued to carve out a solid 
reputation in the super-prime residential market, 
and our client list now includes international 
business leaders, celebrities, popstars and Premier 
League footballers.

 

What is your proudest moment with 
Whitewaters?

We recently secured a contract to deliver an 
extensive leisure suite within a vast 14,000 sq.ft 
basement in Mayfair. The project links two separate 
mansion houses and, when completed, will be one 
of London’s largest private residences and one of 
the world’s most expensive houses. It was a very 
competitive and highly scrutinised tender process 
and we were competing against some of the larger 
firms in our industry, so it was satisfying and a real 
coup to win the work. 

I take great pride whenever we hand over a 
completed project to a delighted client. It is the 
nicest part of the job!  

Is there a particular mistake you have 
made while in business? And how did you 

overcome/learn from it?

It’s a difficult industry. Construction is difficult full 
stop, particularly our market, as delivering a niche 
product makes managing the workload very tricky. 
Trying to keep the company busy enough but not 
over-stretched is a constant challenge

In the early days, I probably trusted too much and 
put faith in the wrong people. 

On one particular job, the client wanted to 
add another package to our contract, involving 
a product that we were unfamiliar with. The 
subcontractor that we used made a real hash of 
the job, leading to some legal issues. It was early 
days and I just wanted to keep the customer happy, 
but looking back now, we should have walked 
away from it. It cost us financially and nearly took 
Whitewaters under.  

To be honest, it still happens from time to time. 
Sometimes you have to take a risk on people and 
sometimes you get let down. Managing that risk 

and ensuring that the customer is never exposed is 
the key to making it work

What is Whitewaters’ USP?

Our business model. The majority of our 
competitors keep their trades in-house, and rely 
on their site staff to be multi-disciplinary. However, 
we operate a unique model, utilising a small team 
of in-house design and project management 
specialists and out-sourcing the trades to 12-15 
specialist contractors, all North East companies. 
They travel with us across the country or abroad, 
wherever the job is, so we keep things strictly in 
the North East.

It keeps fixed costs and overheads down, allowing 
us to deliver higher quality work at a lower cost. 

How has the firm grown and what do you 
attribute this to?

We have remained extremely flexible, allowing 
us to move from one market to another as the 
company has grown and as our range of services 
has changed. In recent years we have focussed on 
the top-end of the market and this has really paid 
dividends.

The real key is reputation and we have always been 
careful to put our reputation before short-term 
profits.

Do you live by/do business by  
a certain motto?

My father taught me that you should never ask 
anybody to do something you are not willing to 
do yourself. I think it is an important point and I 
happily ‘get my hands dirty’ on a regular basis just 
to prove it!

What are the future plans of the business?

The plan is to continue to deliver high quality, 
large scale projects. We have enough work signed 
up keep us busy for the next 2-3 years and we are 
looking to use this as a basis for further expansion. 
Currently, we are active on various sites across the 
North of England, central London and the South of 
France.

There is a group of less than 10 contractors in the 
UK who have the capability to operate at our end 
of the market and our aim is to move ahead of the 
pack as the number one specialist in our field. 

It is our 15th anniversary in March 2018, and next 
year is set to be an exciting one in our relatively 
short history!  
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MICK GUTHRIE
Whitewaters



Mick Guthrie is a member of the Entrepreneurs’ Forum, a unique group of like-minded people who come together through peer-to-peer  
mentoring and a series of inspirational events to share best practice, create valuable connections and grow their business. For more information,  

visit www.entrepreneursforum.net 
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It’s hard to believe we’re at the end of 2017 
already. It’s been another year full of political and 
economic change, but the recruitment market has 
remained relatively buoyant, with unemployment 
staying low.

Skills shortages have been the biggest challenge for 
employers, particularly in the tax and accountancy 
sector, but they have been hampering more than just 
recruiters. Productivity and staff morale have also 
suffered as a result of businesses failing to find the 
right people with the right skills and character.

Technology, talent and new innovations all combine 
to make it an exciting time for recruitment 
professionals and, with that in mind, here are seven 
of the fastest-growing employment trends to look 
out for in 2018:

Artificial Intelligence

The adoption of AI in recruitment has been very 
much focused on candidate skills rather than broader 
demographics, but technological advances look set 
to transform the way we hire talent. With new AI 
powered systems that reduce unconscious bias, 
we will not only be able to improve the quality of 
screening job applicants, but it will allow recruiters 
to be more efficient.

Blind Hiring

In line with the wider adoption of smart IT systems, 
and following a number of high profile international 
claims of bias in the workforce, the transformation 

of recruitment into a ‘blind’ process looks set to 
become commonplace in large firms. It’s the easiest 
way to prevent controversy and encourage an 
ability-led and diverse workforce, so expect to see 
age, gender, race and even names disappear from 
initial application forms.

GDPR Legislation

Set to impact businesses across the world, the EU’s 
new General Data Protection Regulation comes in to 
force on the 25th May 2018. While there’s still plenty 
of time to prepare, recruiters will need to review the 
way they process candidate and client data in order 
to comply with the much stricter rules, as if found 
violating them, they will not only have to fix the 
problems fast, but also risk very big fines.

Apprenticeships

Internal trainee programmes are back, with 
apprenticeships offering one of the most proven 
ways for any industry to address a skills shortage 
and develop a highly trained workforce. Working 
with vocational schools, colleges and universities, 
businesses should start employing apprenticeships 
for highly skilled jobs of all kinds.

Google for Jobs

Still in the early stages, 2018 looks set to be a big 
year for Google’s new job search. By making it easier 
for people to find job vacancies across virtually all of 
the major online job boards, Google plans to deliver 
a quick way for us to identify all of the relevant 

vacancies, without having to go trawl through 
multiple websites.

Remote Working

Working at home - or anywhere with good Wi-Fi - 
is a growing trend that looks set to continue rising 
in popularity. Not only does it make it possible to 
recruit from anywhere in the world, but it opens up a 
huge pool of candidates, as well as helping to retain 
current staff and boosting job satisfaction through a 
better work-life balance.

Candidate Experience & Employer Brand

As a skilled professional with the right attitude, in 
today’s market you shouldn’t have to worry about 
whether or not you’ll be able to find a new job. It’s 
the companies competing for your signature that 
need to worry, which is why we will see a lot more 
personalised and engaging recruitment strategies in 
2018.

Without an effective way of communicating 
company values, recruiters run the risk of people 
walking away from the hiring process. That’s why an 
organisation’s employer brand has never been more 
important, and it’s fed by the candidate experience, 
so expect a big focus on improving the application, 
interview and feedback process. A bad experience 
now not only leads to people turning down job 
offers, but shines a bad light on the business as a 
whole.

Contact Bryony for career advice and for help finding the  

right tax & accountancy role or recruits on (0191) 375 9983. 

Alternatively, visit www.bryonygibson.com,  

connect on LinkedIn or follow @bryonygibson.

RECRUITMENT TRENDS FOR 2018

Bryony Gibson, Managing Director of Bryony Gibson Consulting, talks about the recruitment trends and 
the emerging practices that may affect your business in 2018.

Bryony G
ibson

B U S I N E S S  I N S I G H T
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Data protection seminar

0845 340 0099  www.hadrianhr.com

Taking the headache out of managing your workforce

Data protection rules are changing 
come May 2018. It is essential that you 
are ready for these changes to ensure 
your business remains compliant.

Hadrian HR are holding a seminar to 
raise awareness of new regulations, 

and the impact caused if not followed. 
Fines can be up to £10m - £20m.

Top tier is applied if sensitive data is 
breached, if the company is reckless 
with data or they don’t co-operate with 
the new rules.

 Data protection seminar
Date: Friday 17th November 2017
Cost: FREE
Venue: Gordon Brown Law Firm - Hadrian House, Higham Place, Newcastle, NE1 8AF
Time: 12.00 - 2pm
RSVP: by Monday 9th November deb.tweedy@hadrianhr.co.uk



For over 40 years, Allied Irish Bank (GB) 
has been working with businesses in 
the North East. The bank’s Newcastle 
team, based in One Trinity Gardens, 
works with colleagues across the 
UK to provide up-to-date, specialist 
market knowledge to clients across 
the region. 

The bank recently signalled its growth 
aspirations with the appointment of 
Martin Rankin as Business Growth 
Manager for the area. 

With 20 years’ experience of banking 
and working with businesses in the 
region, Martin has an unrivalled network 
of contacts, extensive knowledge of the 
region’s economy and the benefit of 
Allied Irish Bank (GB)’s niche, sector-
specific insight and expertise. 

The decision to join Allied Irish Bank 
(GB) was an easy one, as its outlook 
reflects his own, Martin explains. “Allied 
Irish Bank (GB) specialises in delivering 
a relationship-driven service to medium 
and large-sized businesses, an approach 
that is valued by companies in the North 
East. 

“From my experience, North East 
businesses want a dedicated contact 
at their bank, expert knowledge and 
support, and a bit of imagination. That’s 
exactly what we offer. 

“There are huge opportunities for growth 
in the North East, and that’s what we 
want to support. Healthcare, Hospitality 
and Leisure sectors are all growing. The 

devaluation of sterling has also created 
opportunities for manufacturers in the 
North East. 

“We want to hear from businesses that 
are as ambitious as us.” 

Allied Irish Bank (GB)’s recent insight 
report for the North East identified some 
key markets for the bank, which it will 
be focusing on in 2018: manufacturing, 
hotels and leisure, healthcare and 
professional services, as well as recycling 
and waste management. 

Allied Irish Bank (GB)’s Newcastle office 
is headed by Chris Dixon, who joined the 
bank in 1997.The bank has dedicated 
teams for hospitality, healthcare, 
professional services and manufacturing, 
meaning businesses will always receive 
advice from someone who understands 
their sector. 

Chris explained: “We have a wide client 
base in different sectors, but with small 
relationship management teams. This 
means we act as a barometer, with 
highly localised knowledge and the 
ability to respond rapidly to changes in 
the marketplace. 

“Having specialist sector teams 
supporting us means we can work more 
flexibly with clients. We understand the 
seasonality of hospitality, how currency 
changes and exports can suddenly 
affect cash flow and costs, and what 
investments are required to future-proof 
businesses. 

“We tailor packages and terms for our 
clients, we don’t just tick boxes and 
make businesses fit our model. We work 
with them to create bespoke funding 
terms.” 

Steps to Growth with  
Allied Irish Bank (GB) 

Allied Irish Bank (GB) recently published 
its Steps to Growth: Strategy report, 
an exclusive survey of business leaders 
across the UK, including the North East. 

The survey revealed a high degree of 
optimism and a belief among business 
leaders that their companies have the 
right strategy to weather Brexit and 
lay the foundations for long-term, 
sustainable growth. 

Chris commented: “The view from our 
clients in Newcastle and across the 
North East mirrored the overall response. 
They remain ambitious, with 87 percent 
saying they want to grow their business, 
and 72 percent saying leaving the EU will 
be positive and encourage that growth. 

“There are lots of unknowns when 
it comes to Brexit, as negotiations 
continue between the UK and the EU, 
but what’s certain is the determination 
of businesses in the North East to 
continue to grow. 

“Allied Irish Bank (GB) wants to hear 
from businesses across the region 
that are ambitious and want a sector-
focused, relationship-driven bank that 
can work with them.” 

To find out how Allied Irish Bank (GB) could support your business’s growth,  
contact  Martin Rankin, Mobile: 07775552487, Email: martin.g.rankin@aib.ie    www.aibgb.co.uk 

ALLIED IRISH BANK (GB) EXPANDS  
NORTH EAST NETWORK 

With expert insight and dedicated sector teams, Allied Irish Bank (GB) is working 
with businesses across the North East who are ambitious for growth. 

B U S I N E S S  I N S I G H T
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The simple answer is strategy; I have created a 
unique strategy that has allowed me to develop 
a lifestyle that suits my needs within my 
recruitment business. This article will share with 
you a couple of tips and tricks into how I have 
achieved this. 

One of the key pieces of information I really valued 
when starting up my business was a concept from 
Michael Gerber, who discusses building your business 
like a McDonalds franchise. He believes you should 
document and systemize each and every process 
within your business to make it as automated 
as possible. I did this when I built my lifestyle 
recruitment business and recorded everything from 
day one. So, any task that has been done more than 
once by yourself, make sure you create a step-by-
step formula that you can hand over to someone 
else. Not only will this free up your time in the 
long run, but it will create a seamless and coherent 
training package for any new member to your team. 

So, the first part is documenting your processes, the 
second part is building a team who can action those 

processes. Before I set up my business I knew that 
one of my key motivators was to be able to remote 
work; this is why I built a virtual team based online. 
Now I’m able to work from anywhere in the world, 
be it on the kitchen table at home, in Starbucks 
or even beside a pool in Marbella. I’m only able to 
have this freedom because I have a remote team. 
At this point you’re probably questioning the ease 
of this and wondering about the difficulties, but in 
fact there are several really great tools and cloud-
based systems that allow myself and the team to 
be connected 24/7. I think it’s really important as 
a business owner to escape the traditional model 
of a 9-5 week, working in a big corporate office, 
constrained by suits and ties. I went the opposite 
direction with my business, so yes, we have a cool 
office space, but we also have the flexibility to work 
from home when we want. 

A key quote I always remember to remind myself of 
my end goals is “you can always make another pound 
but you will never be able to make another minute 
back.”  This quote also links in with my previous point, 

seeing how I can save my time by handing tasks over 
to my virtual team. Breaking down every individual 
task that I have done, and outsourcing as many 
things has possible has freed me up so I can spend 
more time focusing on the ‘money tasks’. This has 
allowed me to dilute my hours from the business, so 
it becomes self-reliant. Another key tip to remember 
here is to build a business that is dependent on itself, 
not on you. Having a virtual team working with 
automated systems and processes that function 
without you is the key to absolute freedom within 
your business. This concept came from a guy named 
Felix Dennis who wrote the book ‘How To Get Rich’ 
- it’s a really fantastic book that I would 100% 
recommend reading. It discusses how he realised 
that there was more to life than just money, and 
how important it is to ensure you maintain a work-
life balance. 

So, I hope you found this article insightful - if you’d 
like to hear more then check out the free webinar 
that I host on a Tuesday and Thursday by following 
the links on my website.

FOUR STEPS TO GUARANTEE SUCCESS
By James Blackwell, CEO, Ronald James

WE FIND THE TOP  
15% OF TALENT

“It’s the way we deliver that separates us from the rest!”
0191 3006501 www.ronaldjamesgroup.com info@ronaldjamesgroup.com Durham, United Kingdom

Several recruitment business owners come to me tired, frustrated and asking how I have  
managed to build a growing business, whilst working less hours and still win new clients. 

B U S I N E S S  I N S I G H T
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www.henryriley.com

@HenryRileyLLP

Henry Riley LLP

Henry Riley LLP (Part of Riley Consulting)

Services
Cost Management 
Health & Safety
Project Management

Sectors
Commercial
Distribution & Industrial
Education
Health
Leisure
Residential
Retail
Transport & Infrastructure

Established in 1890, Henry Riley employs over 170 
professional staff across the United Kingdom, Australia 
and South Africa.

Our nationwide office network allows us to serve client 
and project needs across the UK. 

Having serviced the North East for 30 years, our 
Newcastle office provides ample opportunity for us to 
deliver services at a local level and be an active part of 
the local communities that we serve. 

Leading UK and International Construction 
Services Consultancy
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RISING STAR...
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For Mitchell Galloway, it happened nine 
years ago when a neighbour at Eighton 
Banks in Gateshead began to renovate a 
derelict chapel. The unloved old building 
was turned into a thoroughly modern, 
unique and very desirable home. Seeing 
the transformation gave Mitchell the 
inspiration needed to determine a 
career path in the diverse industry of 
construction. 

Fast forward to 2017 and Mitchell (aged 
22) is now a rapidly rising star within the 
major projects team at Newcastle City 
Council and is currently heavily involved 
in the redevelopment of the former 
breweries site (Science Central) in the 
centre of Newcastle opposite St. James’s 
Park. It’s a hugely important project with 
the potential of creating up to 4000 
jobs. Within the next 12 months five 
developments will be on site and it is the 
largest redevelopment the city has seen in 
many years.  

After leaving school in 2012, he joined 
Newcastle City Council’s apprenticeship 
programme and attended New College in 
Durham to study Advanced Apprenticeship 
in Construction, Technical Supervision and 
Management.

Mitchell was named Newcastle City 
Council 2nd Year Apprentice of the Year for 
2013 and 3rd Year Apprentice of the Year 
2014. In 2014, Mitchell was also named 
Overall Apprentice of the Year for the 
City Council and New College Durham’s 
Overall Apprentice of the Year as well as 

Technical & Professional Apprentice of the 
Year. 

The most prestigious award Mitchell 
has received was in 2015 when named 
National Apprentice of the Year in the 
Association of Public Service Excellence 
awards. Also in 2015 Mitchell also won 
the Isaac Berriman Cup for the Best 
Apprentice of the Year from the Isaac and 
Alan Berriman Trust. 

“Without the support from Newcastle 
City Council, I’d never have got this far 
and managed to achieve such levels of 
recognition,” said Mitchell. “Working 
within the City Council’s environment has 
allowed me to gain valuable experience 
whilst also continuing my education. 
I’m now working on some of the City 
Council’s major projects as well as 
studying for a BSc in Quantity Surveying 
at Northumbria University.”

Mitchell has been heavily involved in 
the development of Newcastle Science 
Central with particular emphasis on the 
Newcastle Laboratories building. It’s 
a £20m project and will be one of the 
centre pieces of the entire site. Mitchell 
works in a project manager/co-ordination 
role between developer and contractors 
ensuring the delivery of various projects.  

As well as working on schemes to 
develop new office accommodation 
and renovate existing property, he’s also 
making preparations for the arrival of 
Stephenson’s Rocket to the Discovery 
Museum where it will sit alongside 
Turbinia, the world’s first steam turbine-
powered steamship. It will be quite a sight 
with Rocket returning to its ‘home’ for the 
first time since 1862 and forms part of the 
Great Exhibition of The North spectacle 
coming to Newcastle June 2018. 

An extremely keen golfer Mitchell tries to 
play whenever possible and enjoys trips 
to the borders of Scotland and the North 
Berwick Coast line playing to a handicap 
of 9. Also playing football on a Saturday 
afternoon in the Northern Alliance 
for Redheugh Boys Club he enjoys a 
competitive team game slightly different 
to a stroll around the golf course. 

Mitchell Galloway is now in his 6th year 
with Newcastle City Council. You get the 
impression that he’s going to be a key 
player in the architecture of Newcastle 
for many years to come. 

MITCHELL GALLOWAY
Newcastle City Council

As with many things in life, there is usually a defining moment we can look back upon 
and, with hindsight, realise that particular moment was when the seed of a  

future career was sown. 

For further information please visit www.newcastlesciencecentral.com or email us info@newcastlesciencecentral.com  
Twitter: @NCLScience Facebook: Newcastle Science Central



Sitting on a mini-bus in Bangalore leading a 
Northern Powerhouse Trade mission I admire 
the various individuals on their bikes, rickshaws, 
cars, vans and the occasional cow being weaved 
through the traffic, in the heat of Indian winter. 
The focus of each individual is obvious, as they 
all try to get to their destination no matter 
what, bobbing, weaving and ducking in and out 
of traffic. This same approach is taken regardless 
of what any Indian person is doing, dedicated, 
committed and absolutely motivated on 
progress.

No matter how many times I visit this wonderful 
country, India never ceases to amaze and inspire 
me. Over the course of 5 jam packed days 
with back to back meetings I am proud to be 
representing the North East of England, developing 
and delivering bi-lateral trade opportunities, joined 
by representatives from all across the North of 
England.  Universities, trade bodies, Film Festivals 
and individual businesses are all represented; 
uniquely everyone is seeking to collaborate rather 
than just platform their individual organisations.  

Everyone on the trade mission is demonstrating 
their commitment to the Northern Powerhouse 
principles of collective progression for the whole of 
the North, recognising and responding to strengths 
and specialisms.

Bangalore is the start-up capital, creating 28% 
of all the business that start in India; is the 
tech capital with an autonomous municipality 
equivalent to Silicon Valley, but only better, as they 
raise all of their own taxes and spend them on 
continuous improvement including environmental 
efficiencies; is the bio and pharmaceutical capital 
of India working on global production; but critically 
for me Bangalore is one of the most friendliest 
places in India. The people here are not dissimilar to 
North Easterners, full of pride and passion, but it is 
moving at such a pace that it regularly features as a 
state of excellence. The specialisms in Automotive 
and Aerospace, Technology, Bio Science, Start and 
Scale-up clearly align to those in the North East 
of England.

Through the Federation of Asian Business (FAB) 

we have now managed to sign a number of 
Memorandum of Understandings with key 
institutes across Bangalore who are keen to develop 
meaningful relationships, exploit strengths and 
address weaknesses.  Working with the Department 
for International Trade and the North East LEP, FAB 
is able to help businesses and institutes navigate 
within India to take advantage of the exciting 
opportunities on offer. Already we have secured 
deals for a number of the delegates on the trade 
mission and are working on developing a long term 
strategy for businesses in the UK to connect.

India is one of the fastest growing economies in 
the world, and is projected to accelerate past China 
in the coming years, with the youngest population 
and ever growing national market, the environment 
is perfect for UK businesses to come and grow.  
Given that Internationalisation is a key enabler for 
growth the Indian economy is ain’t a half hot spot 
mum!

Wishing you a wonderful Christmas, filled with 
fun and joy from sunny India. 

Ammar Mirza CBE is the founder and chairman of Asian Business Connexions, Board member of North East LEP and holds various other positions 
across the public and private sectors.
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IT AIN’T HALF HOT MUM
There is no doubt of the productivity within India. The drive, determination and  

discipline is apparent in every aspect. 
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AmmarM UK Limited, 12 Mosley Street, Newcastle upon Tyne, NE1 1DE.   Tel: 0191 2308040    Email: ammar@ammarm.com    Web: www.ammarm.com

Your Success is our Business

AmmarM would like to wish all customers, 
partners and supporters a very Merry Christmas 

and prosperous New Year

For all your business start-up and growth including  
property investment needs contact AmmarM first.



Once a clear set of tender requirements have 
been defined, and a robust specification is 
developed and agreed, the procurement team 
behind a tender can begin designing and 
implementing effective tender and evaluation 
criteria. When planning to submit a response 
to a tender it’s important to carefully consider 
how you’re going to respond, ensuring you 
think about how clients are likely to review a 
submission.

Firstly, it may seem like a common-sense thing 
to say, but it’s so important to set aside sufficient 
time to fully review each of the tender documents 
in question and to identify clearly what it is that 
is being asked for. You should also make sure 
you thoroughly asses the overall project delivery 
requirements, giving detailed consideration into 
how you intend on delivering the works in question.

Secondly, make a list of any queries you may 
have as you work through the tender pack. When 
your review is complete, clarification questions 
should be submitted to the client who is duty 
bound to give you a clear response and suggested 

way forward. In some cases, these questions can 
highlight important points missed from the tender 
so never think twice about submitting them.

Generally, most tenders are split into two sections, 
price and quality. The pricing response is a vital 
component of your submission. Make sure you 
test the price response, checking and double 
checking your interpretation of the requirement is 
accurate and triple-checking that any formulas on 
the submission sheet are working effectively and 
calculating your costs as intended. 

But by ‘quality’, what do we mean? Do you have 
to prove that you’re a quality company, or offer 
quality products or services? Maybe it’s that you 
give ‘quality’ prices? By quality, the client is asking 
about delivery, they want to know how you can 
demonstrate without any doubt you are the best 
organisation to deliver the requirements of their 
project. 

Make sure you read and re-read the questions 
being asked. Take time to think about your answer, 
considering the criteria and weighting of questions, 
and any word limits, making sure you don’t exceed 

them. Answer the questions in a clear and concise 
manner, avoid general statements and tailor your 
response to the specific opportunity. Always take 
care when utilising information from previous 
tenders and ensure all statements are backed up 
with meaningful and specific examples or evidence.

Finally, before you submit your completed tender, 
ensure you’ve left enough time to upload and check 
off all documents, making sure you’re completely 
satisfied that the response you’re entering totally 
represents what you’re offering and mirrors what 
the client is asking for. 

In summary, fully read over all documents as soon 
as you receive them to ensure you are fully aware 
of what is required, check you have the resources 
and time to produce a first-class submission, 
consider carefully what the client requires from the 
project, be concise and detailed in your responses 
and ensure that the price and quality combined 
fully represent what you are offering.

One last thing…if you were evaluating your 
submission, would you give yourself the contract? 
That’s the acid test.

To find out more about Prosper, their work, and how they can help you, visit prosper.uk.com

In the second part of a six-part series, Dave Scarr, Senior Procurement & Contracts Manager  
at Prosper, formerly known as NE Procurement, discusses the essential considerations needed  

when you are responding to a tender. 

RESPONDING TO A TENDER

B U S I N E S S  I N S I G H T
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3 steps to a better future
JOIN UP NOW!

Sign up or Register your interest now

grow@thebiglearn.co.uk   01388 436 188

Currently working with...

1
2
3

REGISTER COMPANY
VISIT WWW.THEBIGLEARN.UK AND  

COMPLETE A SIMPLE FORM

BOOK INDUCTION
WE WILL CONTACT YOU TO ARRANGE AN  

INDUCTION FOR YOUR STAFF WISHING TO PARTICIPATE

CELEBRATE WITH YOUR STAFF
AFTER THE INDUCTION YOUR STAFF WILL WORK FROM HOME, ONCE 

THEY HAVE COMPLETED THEIR COURSE WE WILL INVITE YOU TO 
CELEBRATE THEIR SUCCESS WITH THEM

Fully funded online courses for your employees. 
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Hot on the heels of our third 
“exclusive” business lunch club at 
the Crowne Plaza in Newcastle, 
I thought I’d review the hotel’s 
restaurant for readers of Northern 
Insight. The Crowne Plaza is situated 
in the city’s burgeoning Stephenson 
Quarter and boasts a fine in-house 
brasserie, Hawthorns, which serves 
fresh food from morning until moon. 

Inside the hotel is a lovely, open-plan 
ground floor reception area which 
flows nicely into Hawthorns – a 
wood-panelled eatery with a convivial 
atmosphere. 

The restaurant does a fine line in 
“North British Cuisine” and its menu 
has been carefully created. Provenance 
is of top priority with ingredients 
sourced locally from Northumberland 
and North Yorkshire. 

Of an evening, there’s a sumptuous 
a la carte menu, yet today, we were 
choosing from their lunchtime Bar & 
Lounge menu – a concise offering of 
belly-fillers.

This would prove just the ticket with 
the temperature bar plummeting and 
we were pleased to find a suitably 
hearty selection of dishes including 
steaks, sandwiches, pastas, burgers 
and erm, salads. 

As I know from our recent networking 
luncheons, the service here really is 
top draw and our waitress was happy 
to recommend a couple of appetisers. 
She chose for my business colleague 
the Salt & Pepper squid; golden-
brown bangles of calamari, deep fried 
masterfully and served with a zesty 
garlic & lime aioli.  Whilst for me, the 
winter-warming cream of tomato 
soup served with a slab of “Geordie 
Bakers Bread.” A real treat.

What really impressed us was the 
turnover between courses. The 
service is very attentive which makes 
this a perfect spot for those time-
constrained folk seeking an express 
lunch. 

Thankfully, we were taking things at 
a more leisurely place which was a 
relief when I clocked my main course. 
The “Toon Ale” battered cod was a 
real sight to behold and comfortably 
filled the diameter of the plate. 
This was served with twice-cooked 
skin on chips, crushed peas and an 
unusual accompaniment of curry & 
gherkin mayonnaise.  Smeared over 
the flaky, white cod this was a taste 
sensation and displays just the kind of 
innovation this kitchen is capable of. 

My partner in thyme opted for the 

garlic, lemon and thyme marinated 
chicken served on a bed of spiced 
tomato pasta. The chicken had been 
lightly chargrilled which ensured 
for a rich, smoky taste whilst the 
pasta, loaded with chilli, packed a 
resounding kick. 

With service this snappy, we even had 
time for dessert. My pal enjoyed the 
Northumbrian cheese board (again, all 
locally-sourced) whilst I sampled that 
old diet-buster; salted caramel & dark 
chocolate cheesecake.  

When entertaining clients, one 
thing I always look for is assured 
quality, something the Crowne Plaza 
delivers in spades. Hawthorns is open 
throughout the day and employs a 
refreshing “whatever you want want, 
whenever you want it” approach. 
The hotel also has a packed festive 
calendar of events and will begin 
serving Christmas lunches from 
December 1st. There’s cracking value 
to be found at £19.95 a head and 
is sure to be in my thinking going 
forward. 

It’s clear then that great things 
are happening in this corner of the 
Stephenson Quarter. Hawthorns is 
quickly becoming a firm favourite for 
client entertainment. 
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For more information, visit their website www.hawthorns-ncl.com

CLIENT ENTERTAINMENT IN THE 
STEPHENSON QUARTER 

By Michael Grahamslaw



One of the things we have wanted to do at AkzoNobel since before the 
factory even opened is name the production lines at our new site in 
Ashington.

In a nod to the site’s industrial past, we have finally decided to name the lines 
in our filling hall after some of the North East’s famous collieries.

As part of our ‘Employee Works Forum’ ,  AkzoNobel staff identified the nine coal 
mines that were geographically closest to our new £100 million manufacturing 
unit in order to come up with the most appropriate names for the lines.

“From the very early commissioning stages, we wanted the site to become 
embedded in the culture of Ashington and the area’s mining heritage is a 
key part of this,” said Jeff Hope, head of manufacturing unit at AkzoNobel 
Ashington.

“We have several AkzoNobel employees that used to work in the local collieries 
so naming the lines after the pits at Ellington, Lynemouth, Linton, Bates, 
Newbiggin, Woodhorn, Bedlington, Ashington and North Seaton seemed like a 
fitting tribute to what was once a huge part of people’s lives in the North East.”

The Ashington site was built right next to the site of the old North Seaton 
colliery. Operational for 102 years until 1961, during its lifetime, North Seaton 
colliery employed over 11,000 miners and produced up to 6,000 tonnes of coal 
per week.

By stark comparison, we employ a workforce of 150 people, however, when in 
full production, the facility will be capable of producing up to 100 million litres 
of paint per year.

David Chapman is an ex-colliery worker who now works at AkzoNobel 
Ashington as a process operator. He said: “Ashington has a strong industrial 
heritage and to this day, there is a strong sense of unity between those who 
worked in the collieries in and around the area. 

“Despite the intensity of the work and the effect that the pits closing had 
on the town and its people, there are still many ex-pitmen who remember 
their time working in the mines with great fondness because of the comradery 
among the workers and the sense of belonging this gave them.

“I think it is a fitting tribute to name our new production lines after the local 
collieries because it is like a coming together of Ashington’s manufacturing past 
with its present and future.”

FROM COAL MINES TO FILLING LINES AKZONOBEL 
GOES BACK TO THE FUTURE

David Chapman, process operator 
and ex-colliery worker at 
AkzoNobel Ashington.

To find out more about AkzoNobel, visit www.akzonobel.com. 
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Sometimes fate has a strange way of intervening 
in life’s plans. Entrepreneurs Fergus Bell and 
Daniel Gibson would certainly be the first people 
to agree with that. For both men, Fergus (26) and 
Daniel (28), their careers seemed to be firmly 
mapped out -  Fergus as a professional footballer 
and Daniel as a champion rower.

Fergus was a shining light when he attended 
Durham School, leaving at 16 to pursue a career in 
professional football.

A stint at Sunderland, Hibs, Barnsley and then to 
Europe followed, but those dreams of sporting 
glory came to an abrupt halt when an injury meant 
he had to retire.

Daniel on the other hand seemed to be heading 
towards a career as a swimmer, part of the Youth 
International Swimming team, until a car accident 
put paid to that ambition.

Instead he turned his attention to rowing, 
finding himself a new sport at which he excelled. 
Attending Northumbria University to study estate 
management, Daniel’s rowing career was getting 
him international recognition – until working 
aspirations took over.

And what drew these two friends together other 
than their sporting careers is what has now become 
their way of life, property development.

The men have set up the FiftyTwo Group, with 
ambitious plans to develop a whole range of 
properties in the North East and beyond.

And they’ve certainly got off to a flying start, 
with their £3m project which is transforming the 
former Durham County Club into twelve luxury 
apartments.

The 52 Old Elvet development is due for 
completition in March 2018, a mix of one and two 
bedroom stylish flats which have retained many of 
the historic buildings original features.

“I live near-by and I used to walk past the building 
every day,” said Fergus.

“So when the opportunity came up to buy it we 
couldn’t let it go by, we could see what amazing 
potential it had.

“Even though there is a tremendous amount of 
work going on, the interest in it has been incredible.”

Property has certainly been in Daniel’s blood, 
watching over the years his father build up a 
successful portfolio.

“It gave me a real taste for property development 
and I realised that’s what I wanted to do when I’d 
fallen out of love with rowing,” he said.

“I’d travelled all over but I just wanted to come 
back to the North East.”

At 23 he set up Daniel Craig Residential, a successful 
lettings agency based in Newcastle, after building 
up his own portfolio of properties alongside his 
sporting career.

Introduced by mutual friends to Fergus, the pair 
realised that their skill set perfectly complemented 
each other – and so The FiftyTwo Group was born.

“We have several facets to the company,” said 
Fergus.

“We have the property management, facilitating 
sales for high value assets and property 
development."

“We have a number of plans in the pipeline and the 
fact that 52 Old Elvet has been so warmly received 
shows we’re on the right track.”

After the successful completion of their first large 
scale development last year and with interest in the 
current development from overseas, the men are 
now looking at new opportunities to commence 
after completeion of 52 Old Elvet in Spring 2018.

“This is just the start,” said Daniel.

“We have so many exciting plans that we will be 
looking at in the year ahead.”

WHAT DO YOU DO WHEN A PROMISING SPORTING 
CAREER IS CUT SHORT? GIVE UP AND LICK YOUR 

WOUNDS OR TAKE A NEW PATH? 

For further information on the Durham development visit www.52oldelvet.com.   www.fiftytwo-group.com
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Northern Insight meets two North East entrepreneurs who have done just that.

LtoR: Fergus Bell and Daniel Gibson
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According to the Office for National Statistics, 
there are just under 3.2 million cohabiting 
couples in the UK in 2015. More and more 
couples are choosing to cohabit rather than get 
married. 

Many people are still under the misconception 
that so-called "common law marriage" exists. This 
misconception is causing huge problems for people 
who believe they have the same legal rights as 
married couples. 

Currently the law does not recognise cohabitation 
as it does marriage. If parties separate, even after 
residing together for long periods of time, they are 
not automatically entitled to any financial remedy.

Instead, they are restricted to claims limited only 
to property and only in those cases where a party 
has contributed to the value of the property. Such 
property disputes are complex and expensive and 
have to proceed by way of civil litigation under a 
piece of legislation known as the Trusts of Land and 
Appointment of Trustees Act 1996. 

Where parties have children then it is possible 

to claim maintenance for children via the Child 
Maintenance Service in the same way married 
couples can, but if there is any particular need 
such as housing that the children may be about 
to lose out on as a result of the breakdown of 
a relationship, then the parties can resort to 
Schedule 1 of the Children Act 1989 for provision. 
However, these cases tend to involve parties who 
have substantial assets. It does not help the middle 
income and low asset cases.

It is not possible for the financially poorer party 
to claim maintenance for themselves and if they 
have not contributed anything to the value of the 
property where that property is held in the sole 
name of the other party, then they are not entitled 
to any type of financial remedy. 

The Cohabitation Rights Bill was introduced to 
try and alleviate the problems. It has had its first 
reading in the House of Lords but the second 
reading is yet to be scheduled. 

The proposals are that where cohabitants have 
lived together as a couple for a continuous period 
of at least three years, even if they do not have 

children together, they will be afforded some legal 
protection. Provided they meet specific eligibility 
criteria, they can apply to the Court for some form 
of financial settlement Order.

The Bill proposes that legislation should be 
introduced so that the Court can make various 
Orders including lump sum payments, transfers/
sales of property and pension sharing Orders. 

The Bill also suggests that cohabitants have certain 
rights following the death of the other cohabitant 
and can enable a surviving cohabitant to make 
claims upon the death of the other. 

If this bill becomes an Act of Parliament, the 
landscape for cohabiting couples will be changed 
substantially. Parties embarking on living together 
arrangements will have to consider equivalent 
protection to couples embarking on marriage.  
Instead of pre-nuptial agreements, cohabiting 
couples will be able to enter into opt-out 
agreements but like pre-nuptial agreements they 
will in certain circumstances be able to be varied 
by the courts.

COHABITATION
Sarah Crilly, Partner in the Family Law team at Ward Hadaway, looks at the current  

state of the law surrounding cohabitation.

For more information on the issues raised by this article please contact sarah.crilly@wardhadaway.com or call 0191 204 4463.

B U S I N E S S  I N S I G H T

64





MAVEN’S ANNUAL 
DRINKS RECEPTION  
AT SALVUS HOUSE, 

DURHAM
Maven, one of the UK’s leading private equity 

houses and managers of the £20 million 
Finance Durham Fund, hosted its annual drinks 

reception at its Durham offices in Salvus House, 
Aykley Heads. With welcome cocktails by local 
craft distillery, Durham Gin, and an evening of 
drinks, canapes and networking, the event was 
a resounding success to celebrate the Finance 

Durham Fund’s launch and successful first quarter 
supporting County Durham businesses.



Our leading corporate team have expertise in all areas 
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Tech Drinks @ Mincoffs

Chief Executive Andy Woodhouse with partners

Associate Solicitor promotions

Fizz in the City by Mincoffs



Mincoffs are set to celebrate 
their 70th Birthday next year- 
a huge accomplishment which 
recognises the ongoing dedication 
and commitment to their clients 
and enforces their mark as one of 
the key players in the North East. 

The year has seen Mincoffs’ 
corporate team, cited in the Legal 
500 as the ‘go to team in the 
North’ for ‘premium’ corporate 
advice, double in size.  The team has 
gained a strong reputation within 
the pharmaceutical sector with 
recent deals including the sale of 
one the largest independent retail 
pharmacy chains in the North East, 
Ashchem to Juno Health as well 
as acting for Whitfield’s Pharmacy 
Group during their acquisition of 
Houghton Pharmacy.

Led by Paul Hughes and John 
Nicholson, the Corporate team 
has also advised on a number of 
major deals including the Lloyds 
Development Capital investment 
into Patrick Parsons Limited, the 
acquisition of THDA Limited and 
the sales of Cooper & Turner 
Limited, Litterboss Group, Wesstel 
Communications Limited and Fat 
Buddha Newcastle. 

It has also been a successful year for 
Mincoffs’ commercial team, which 
reported over 40% year on year 
growth in turnover, having taken on 
a record number of new clients in 
the technology and creative sectors. 

The team have won a number 
of new instructions both within 
the North East and further afield. 
Clients include Manchester-based 
games manufacturer Steamforged 
Games Limited as well as Amplyfi, a 
Cardiff –based start-up specialising 
in artificial intelligence whose CEO, 
Chris Ganje was named in the 
Sunday Times 2017 Maserati 100. 

Mincoffs has seen a number of new 
staff join across all departments, 
most notably, partners Malcolm 
Wood in Commercial Property 
and Peter Robinson in corporate 
as well as renowned lawyer Tim 
Gray joining as a Consultant.  
Leanne Kettlewell and Daniel Bell 
secured solicitor roles following 
the successful completion of their 
training contracts whilst others 
moved up the ranks including 
Associate Solicitor promotions for 
Robyn Shepherd, Keith Ravenhill 
and Chris Hughes.

In the summer, Mincoffs were 
finalists in the Northern Law 
Awards in three categories; 
Corporate/Commercial Team of 
the Year, Property Team of the Year 
and Private Client Team of the 
Year. It was a superb achievement 
to be finalists within three very 

strong categories and the awards 
ceremony was a celebration of the 
great wealth of legal talent and 
success within the region.

The infamous bi-monthly ladies 
networking event, ‘Fizz in the City’ 
set up by Marketing Manager Claire 
Fenwick in 2015, continues to go 
from strength to strength in its new 
home, the Crowne Plaza Newcastle.  
Mincoffs have also set up a 
successful ‘Tech Drinks’ bi-annual 
event attended by the firm’s many 
clients and friends in the North East 
Tech sector and plans are already in 
place for the first ‘Property Drinks’ 
event early next year so watch this 
space!

Mincoffs are keen to support local 
initiatives including Dynamo, the ‘If 
We Can You Can Challenge’ awards 
and Women in Property to name a 
few, as well as sponsoring Morpeth 
RFC 1st team and Morpeth RFC 
Under 15 Girls. Mincoffs also 
delight in supporting a number 
of North-East based charities 
throughout the year including the 
Bradley Lowery Foundation, Henry 
Dancer Days, MacMillan, the Lady 
Taverners and The Sunshine Fund 
along with various other chosen 
charities.

The year has been a busy one at Jesmond-based Mincoffs Solicitors with 
lots of new clients and staff, the ongoing implementation of a new practice 

management system and even new branding coming into place, allowing the 
Legal 500 2017 to aptly recognise the firm as ‘excellent in all areas’.
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When looking to the year ahead, Mincoffs are expecting 
even bigger and better things! With the huge milestone of 

turning 70 around the corner, there is a lot to celebrate.

www.mincoffs.co.uk

A YEAR IN THE LIFE OF MINCOFFS...
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TRINITY BARRISTERS  
RACE NIGHT

 
Trinity Barristers Chambers recently held a Charity Race Night for the Graham 

Wylie Foundation at Newcastle Racecourse. The event was supported by financial 
planners, Sovereign Wealth, conveyancing law firm support providers, Brighter 
Law Solutions and drug, alcohol and DNA testing laboratory, Lextox. Racegoers 
enjoyed a drinks reception, charity games, three course dinner and an expert 

tipster for the races. The evening raised £2000 recently collected by Graham Wylie 
from Head of Trinity, Toby Hedworth Q.C., at Chambers on Newcastle’s Quayside. 
Based in Newcastle and Middlesbrough, the barristers and Silks at Trinity deal with 

cases across the UK and are consistently recommended in the Chambers  
and Partners and Legal 500 directories. 

www.trinitychambers.co.uk



With only one candidate usually chosen each 
year, this year GBLF has announced Claire 
Wilson, 25, and Michelle Kettle, 24, as the firm’s 
new trainee solicitors.

As part of their training contract, each will 
undertake a period of recognised training as they 
put into practice their existing knowledge and 
develop their legal skills over a two-year period.

Claire, from Newton Aycliffe, studied Law at The 
University of Sunderland and gained her Legal 
Practice Course (LPC) at Northumbria University, 
before joining the firm in May 2016. Michelle, from 
Blyth, completed her Law degree and LPC at The 
University of Sheffield and Northumbria University, 
and began working in the Property team at GBLF 
in June 2016.

Kathryn Taylor, managing partner of GBLF, said: 
“Both Claire and Michelle have shown great 
commitment to their personal and professional 
development since joining the firm, whilst 
demonstrating that they have the attributes 
required to be excellent solicitors.

“This is the first time that two concurrent training 
contracts have been awarded at GBLF, so it is a 
fantastic achievement and both Michelle and 
Claire should be extremely proud. As a firm we are 
passionate about developing our existing talent 
and so I am looking forward to seeing all that 
they achieve with us throughout their training and 
beyond as qualified solicitors.”

Throughout the two-year training contract, Claire 
and Michelle will undertake professional training 
and gain experience across all areas of the firm. 
Being awarded the training contract at GBLF is 
seen by both as a real highlight of their career so far 
and as an important step towards achieving their 
ultimate goal of becoming a qualified solicitor.

Demonstrating her drive to succeed, Claire said: 
“I am thrilled to have been awarded the training 
contract at GBLF. The forward-thinking vision of 
the firm makes it an exciting place to work, and 
I am looking forward to being part of its future.”

Michelle added: “As a graduate from Blyth with 
limited connections within the region’s legal scene, 

I knew it could be tough to break into the legal 

profession, but I was determined to succeed and 

just needed someone to believe in me.

“Since I joined GBLF, the firm has shown real 

commitment to my personal development and 

training, and it is progressive in its vision for staff, 

which reveals a strong desire to develop people 

from within. Without the training contract, I 

couldn’t possibly see myself in such a fortunate 

position. It removes the uncertainty of my career’s 

future and motivates me to be the best I can be.

“I am excited to work alongside experts in the 

industry and I am certain that this is the firm with 

whom I want to progress my career both now and 

in the future.”

With offices located in Newcastle and Chester-

Le-Street, GBLF offers a range of legal services 

and advice across all areas of family, residential 

conveyancing, wills and probate, dispute resolution, 

corporate and commercial law. 

For more information on GBLF visit www.gblf.co.uk or get in touch on 0191 388 1778.

NORTH EAST LAW FIRM AWARDS  
DOUBLE TRAINING CONTRACT

 

North East law firm Gordon Brown Law Firm LLP (GBLF) has awarded its sought-after  
training contract to two members of its team concurrently, a first for the firm.

B U S I N E S S  I N S I G H T

71



Impact of Mental Ill Health

Estimates vary as to how widespread poor mental 
health is; however, it is likely to affect at least 1 in 
4 of us at some point. Inevitably, this could have 
an impact on the workplace in terms of poor 
performance, attendance and even morale.

Identifying Mental Ill Health

Not all employees are comfortable disclosing 
information about mental ill health. So how will 
you spot it?

An employee is more likely to be forthcoming 
about mental health difficulties if there is a 
positive culture around mental health. If the 
employee does not confide in a manager before 
problems arise then informal discussions to 
identify the causes of poor performance and 
return to work meetings after every absence, 
provided they are conducted in a supportive and 
constructive way, will provide an opportunity 
for any health issues to be discussed. Obviously, 
where the ill health leads to long-term absence, 
then the GP note should detail the cause.

What can I do if an employee has poor  
mental health?

There are many types of mental ill health from 

an employee experiencing stress to more serious 
conditions such as clinical depression and bipolar 
disorder. As such, your approach will depend on 
the type of illness and how, if at all, the workplace 
is contributing to it. Obtaining information 
from the employee, their GP or specialist or an 
occupational health adviser might be necessary.

In addition, where an employee’s mental health 
amounts to a disability, then the employer is 
under a duty to make reasonable adjustments 
to remove any disadvantage experienced by the 
employee due to their disability, such as allowing 
flexible working or changing the employee’s role.

ACAS guidance

ACAS has also recently issued guidance on 
promoting positive mental health and advocates 
drawing up a mental health policy, having 
mental health champions and publicising the 
organisation’s commitment to promoting 
positive mental health.

Given its prevalence in society, a positive 
approach and culture will help support employees 
experiencing mental ill health, improve 
performance and prevent absence which in turn 
will make for an altogether happier workplace 
and decrease the likelihood of tribunal claims.

MENTAL HEALTH IN THE WORKPLACE
By Claire Rolston, Solicitor, Director, CLR Law

Claire Rolston is a Solicitor/Director at CLR Law.  Contact her with any queries on employment law matters on 0191 6030061 or hello@clrlaw.co.uk
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Jill Dovey, commercial law and data protection 
specialist at Muckle LLP, has more advice for 
businesses on how to prepare for the new 
General Data Protection Regulation (GDPR).

While the Christmas countdowns may have already 
begun we shouldn’t forget that the GDPR clock is 
ticking too. On 25 May 2018 the new regulations 
will be implemented. Have you analysed the 
impact this will have on your organisation? 

In the last month, several reports have been 
published indicating that certain sectors and 
industries are not ready for the GDPR. A survey of 
460 senior decision makers across a range of UK 
organisations found that: 

      27% of all business sectors have no awareness 
at all of the GDPR

      20% of businesses have not taken any steps to 
prepare for the GDPR

      18% believe that if they had to pay the 
maximum fine it would put them at risk of 
redundancy

Elizabeth Denham, the UK’s Information 
Commissioner, said: “There are 5.4 million 
businesses in the UK that employ fewer than 250 
people. When it comes to data protection, surveys 
show they tend to be less well prepared.” 

The good news is, help is out there, and most 

resources are accessible free of charge.

On 1 November the Information Commissioner’s 
Office (ICO), the UK’s data regulator, launched a 

dedicated telephone service to help small/micro 
businesses comply with the GDPR. This adds to the 
package of SME resources and tools available on 
the ICO website.

We have signposted lots of clients and contacts 
from all sectors and sizes to the ICO’s 12 Steps 
To Take Now infographic as the starting point for 
compliance planning.  The ICO has also announced 
that it will be simplifying this to provide more 
targeted information for the small/micro business 
sector. 

The GDPR will impact all organisations but it 
doesn’t mean that you need to start a costly and 
protracted compliance regime. Start with these 
basic questions:

      what data do you have?

      why do you have it? (delete it appropriately if 
you don’t need it) 

      how do you collect/process it?

      where is it stored?

      who accesses the data?

      when do you delete it? 

Our advice is don’t put off starting this task any 
further. The earlier you start the process the easier 
it will be to make sure you’re compliant by the 
deadline. It could be the key to a much happier 
New Year.

GDPR IS COMING, NOW IT’S TIME TO ACT

Check out the ICO’s website to learn more, or follow @TechlawyerJill, email jill.dovey@muckle-llp.com or  
call 0191 211 7972 for expert data protection advice.

Jill Dovey



Get 
Data 
Protection 
Right
Uncertain about next year’s General Data Protection Regulation? 
Save time and prepare with straightforward, friendly legal advice for  
you and your business.

Call 0191 211 7777 or email data@muckle-llp.com  
to find out more

with expert legal advice for your business

muckle-llp.com
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Maternity Action, a leading UK charity 
committed to ending inequality experienced by 
pregnant women, published a Report on Unfair 
Redundancies in November which highlights the 
alarming numbers of mothers facing redundancy, 
many of which Maternity Action claim were 
unfair dismissals. Further, around 390,000 women 
reported they had negative experiences during 
pregnancy and on return to work.

The ONS released data this year that shows that 
the most popular time for babies to be born is 26th 
September. That means many employers might be 
preparing for expectant mothers announcing their 
news as we enter 2018. However, the turn of the 
year can also mark a key planning period for many 
businesses looking to streamline operations. So 
how do employers deal with this period of change 
without falling foul of the changing landscape of 
equality law?

It is a cornerstone of UK equality law that individuals 
are protected from discrimination because of a 
particular ‘protected characteristic’. These include 
a person’s gender as well as a woman’s pregnancy 
or maternity. UK law also goes further and provides 
enhanced protection to those on maternity leave 
in redundancy situations including obligations 
on employers to inform those expectant or new 
mothers of proposed redundancies affecting them 
(often in their absence) and to offer alternative 
employment as a priority where it exists. 

Given the legal protections these women should be 
enjoying the question being asked is: “Are we doing 
enough to protect women in the workplace?” When 
you consider that the treatment Maternity Action 
reports has come to light at a time when we have 

been shocked by the revelations of widespread sexual 
harassment of many women in the entertainment 
industry and within UK politics, the answer to the 
question appears to be “no”, we aren’t doing enough. 

As a result equality and anti-discrimination 
initiatives in the workplace are very much back on 
the agenda.  Maternity Action’s Report includes a 
recommendation that, other than in some limited 
circumstances, women should be protected from 
unfair redundancy from notification of pregnancy 
through to 6 months after returning to work. It 
remains to be seen whether the Government 
follows through on its promise to review redundancy 
protection. 

However, the European courts have recently thrown 
a ‘curve-ball’ into the mix. Under UK law a ‘pregnant 
worker’ is one who has notified their employer of 
their pregnancy whilst the ‘protected period’ is from 
the start of pregnancy to the end of maternity leave. 
It is accepted practice in the UK that a woman will 
not generally benefit from legal protection until they 
have notified their employer. However, in a recent 
opinion the Advocate General of the European Court 

of Justice (ECJ) identified a conflict in the wording of 
the Directive, which underpins UK law, and suggested 
that protection for mothers against dismissal should 
apply from the start of pregnancy regardless of 
whether an employer knows she is pregnant. This 
opinion has the potential to change the ‘status 
quo’ and an employer may unwittingly dismiss as 
redundant an employee without ever knowing they 
were pregnant. Such a dismissal would potentially be 
discriminatory.

We may have come a long way in addressing 
gender inequality in the workplace but recent media 
coverage and Maternity Action’s report shows there 
is still much to be done. Only time will tell if the 
Advocate General’s opinion will be followed by the 
ECJ and whether any practical clarification will be 
offered to employers. With Brexit at the forefront 
of the Government’s mind it could take some time 
for Maternity Action’s recommendations to be 
considered but as Theresa May has committed to 
fixing the issue of discrimination from within, this 
may translate into legislative reform in the near 
future. 

If you require specialist employment advice on this or any other issue please contact me on 0191 282 2883 or  
at charlotte.mcbride@collingwoodlegal.com. 

REDUNDANCY 
WHILST ON 

LEAVE
One in twenty employees have 
been made redundant during 

pregnancy, maternity leave and 
on return to work. 

Charlotte McBride, specialist 
employment lawyer at 

Collingwood Legal, explores the 
implications and reactions to 

this report. 

B U S I N E S S  I N S I G H T

74



With Christmas now only a matter of weeks 
away, the annual dilemma of what to buy our 
nearest and dearest has arrived again. With gifts 
being increasingly hard to buy for those who 
seemingly already have everything, financial 
gifts are probably more popular now than ever 
before. 

Gifts of cash will no doubt be warmly welcomed 
by the recipient, but there are also potential 
advantages for the giver too, in the way of 
inheritance tax (IHT) relief for the more substantial 
gifts. 

All taxpayers are eligible to take advantage of an 
annual IHT gift allowance of £3,000 per tax year 
which will immediately fall out of their estate for 
IHT and they do not have to outlive the gift by 
seven years. Records should be kept of all gifts given, 
including those given for other occasions including 
birthdays, weddings, and other celebratory events. 

If you wish to make gifts over and above the £3,000 
annual allowance then you would need to survive 
the gifts by seven years for the value to fall outside 
of your estate and not affect your individual tax 
free allowance available to your estate on your 
death (currently £325,000). 

For smaller cash gifts, these are covered by the 
Small Gifts Exemption, which allows as many gifts 
of under £250 to be made as you wish - they will 
all be exempt. 

Furthermore, it is useful to know that an unlimited 
amount of income can be gifted - provided it is 
out of ‘excess income’ - as a means of preventing 
your estate from increasing in value. This is a 
useful allowance for IHT planning to give money 
to children, grandchildren or other loved ones. 
However, to take advantage of this, it is essential 
that comprehensive records are kept to show that 
after paying your living expenses you are able to 
make the gift without compromising your lifestyle 
and it is income not capital which is given. The 
allowance is in addition to the annual £3,000 
allowance. 

Additionally, with the rise in popularity of winter 
weddings, as well as making Christmas gifts, it is 
possible you may also be looking to give cash as 
a wedding present. In this situation, the level of 
tax relief will vary depending on the relationship 
between the person who gives the gift and the 
recipient. Each parent, including step parents, can 
give up to £5,000 tax free. Grandparents can each 
give up to £2,500, and other relatives and friends 
can each give up to £1,000.

As we approach the season of giving and goodwill, 
it is good to know that you are able to gift widely 
with tax exemptions. However, if any clarity is 
needed with regard to your tax liabilities, expert 
advice should always be taken. 

Sophie Robinson is a Wills and Probate specialist at Newcastle law firm Sintons. To speak to her about this or any other matter,  
contact Sophie on sophie.robinson@sintons.co.uk or 0191 226 7812.  

WHAT TO GIVE THIS YEAR?
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Did you always envisage a career  
in the industry? 

I have genuinely always had a passion for property, 
interiors, and everything bricks and mortar, so yes!

What is your favourite aspect  
of the job? 

Meeting people…and agreeing a new sale! The 
feeling of selling your client’s property has never 
ceased to excite me. The emotional rollercoaster 
of listing, viewing, offer to eventual sale can 
be a journey to remember and sometimes one 
you would rather forget. Clearly some are more 
challenging than others but all are equally as 
rewarding. 

What has been your career-defining 
moment? 

There have been so many so I may need to list a 
few. Meeting Russell Jones of Cameron Hall and 
working with Sir John Hall’s team at the launch 
of Wynyard Park was quite an amazing time in my 
career, and one which set the bench mark for the 
exciting development opportunities ahead. I have 
been involved with some of our regions finest 
housing schemes; Newcastle Great Park, The Baltic 
and most recently the establishment of Chapter 
Homes for DCC, and the success at the Malings, 
Ouseburn with the Igloo team.

How do you measure success? 

In my opinion success is when you are financially 
rewarded and enjoy the fact there aren’t enough 
hours in the day, and the clients keep coming. 
Stress is perhaps similar for those people who are 
not so fortunate to work within such an inspiring 
industry.

What have been the biggest changes in the 
industry since you started? 

Mortgage products, interest rates, HIPs, EPCs, Help 
To Buy, TPO, Right to Rent, MEES…the legislation 

for those members who are part of Property Mark 
goes on and on – ensuring standards are achieved 
and continuously improved in the property 
industry. 

How has your skills set developed 
accordingly? 

No two days, two properties or two clients are ever 
the same. As a result each new instruction brings a 
wealth of new knowledge.

Are you a risk taker by nature or are you 
more conservative? 

I would refer to myself as a confident entrepreneur 
taking a degree of informed risk with most business 
decisions in the hope that by research, hard work 
and sheer tenacious determination we will succeed 
for our clients – no matter what the market throws 
at us.

To what would you attribute  
your success? 

The unconditional love and support from my long-
suffering family who know they have a work-a-holic 
daughter, sister, wife, mother, and grandmother. I 

believe I am a self-confessed dedicated property 
agent! I may wake up and smell all the coffee I’m 
drinking…one day!

What is your biggest weakness and how have 
you managed this? 

I set standards too high at times, and I have two 
people to thank for that; Doreen Pate (Bellway) 
and Pete Marsden (Bryant Homes) – both pushed 
me to a limit I did not know I was capable of. As 
a result I withhold those standards of corporate 
approach within our small family business, and 
want everyone to come on the journey of brand 
value and excellent customer service, in an 
economic climate that can sometimes prove just 
a tad difficult.

How do you remain motivated? 

I am fortunate to be a naturally motivated self-
starter and I love my job. 

My parents live-in with me and hubby, so most 
mornings I can’t wait to run out the door and escape 
dad’s annoying whistling and mum’s demands to 
go shopping. Selling property really is so much 
easier. That said, returning home every night to my 
loving family, 4 dogs, 2 ducks, and wellies at the 
door - really does keep me motivated.

Would you prefer to be liked  
or respected? 

Both! Clearly being respected means you must 
be doing something right. If that respect has a 
degree of also being liked one is very lucky indeed. 
There are days when I aim so high I appreciate 
respect overtakes the likeability factor, and I’m 
not expecting to win any talent show in that field. 
I may be HIRED but I think I would be voted out 
early in the Big Brother House. 

I’ll retire when… 

…that’s not on my agenda!

STAYING POWER...

Longevity in business is something to be admired. In a new series of features, we are 
celebrating some of the most accomplished professionals from across the North East business 
community. Aimed at major players with 20+ years’ experience in their respective sectors, we 

provide a fascinating insight into what makes them tick and what we can learn from them.

This month we chat to…

JAN DALE
Managing Director, Urban Base

NEWCASTLE OFFICE: 65 Quayside, Newcastle City, NE1 3DE     DURHAM OFFICE: 61 Saddler Street, Durham City, DH1 3NU
M: 07881426277   T: 0845 643 1186   E: jan@urban-base.com   W: www.urban-base.com
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Chesters Close is arguably one of the most impressive houses available within the heart 
of Jesmond and provides an outstanding, three storey, detached family home with 
magnificent gardens. The property was built in 1904 and boasts a wealth of period charm 
and character throughout.

Chesters Close Adderstone Crescent, Jesmond

Price Guide: £2.95 Million

6 5 4 E

Ashleigh Sundin

ashleigh.sundin@sandersonyoung.co.uk

rare! Office: 0191 223 3500

www.sandersonyoung.co.ukFrom Sanderson Young



Set back in Darras Road is this highly specialised contemporary mansion. It has been 
designed with luxurious detailing, magnificent engineering and sophisticated technology 
and the lower ground floor provides an entertainment room, state of the art cinema and 
leisure suite with pool.

Darras Road Darras Hall, Ponteland

Price Guide: £2.95 Million

6 6 7 B

Ashleigh Sundin

ashleigh.sundin@sandersonyoung.co.uk

rare! Office: 0191 223 3500

www.sandersonyoung.co.ukFrom Sanderson Young



Contact rare! From Sanderson Young on 0191 2233500   ashleigh.sundin@sandersonyoung.co.uk   www.sandersonyoung.co.uk

SOUTH WING, BOLTON HALL, BOLTON, NR ALNWICK

PRICE GUIDE: £649,950
South Wing, Bolton Hall, is a fabulous Grade II Listed country house with great character, in an area of outstanding natural beauty. Situated approximately 5.5 
miles from the bustling market town of Alnwick, this highly impressive property creates a superb opportunity for a family home in magnificent grounds of circa 5.2 
acres. The South Wing forms the principal wing to Bolton Hall and has great style with high ceilings, beautiful cornicing, fabulous windows, four double bedrooms, 
one with dressing room, two family bathrooms, three large reception rooms and a number of disused rooms to the roof void with potential to create further 
accommodation. Externally, the grounds include open lawns, superb borders, private terrace and patio, woodland, an old walled garden, a circular courtyard with 

parking for many cars, an adjacent grazing paddock and a range of stone outbuildings.
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Less expensive than hotel rates, ‘Serviced Apartments’ offer more 
space, flexibility and home comforts. Luxury one, two and three 

bedroom apartments, town houses & penthouses available.

Every development has lifts to all floors,  
complimentary on-site parking and wi-fi. 

“A tailor made service for the business and leisure traveller...”

CALL +44 (0) 191 490 0789 OR VISIT OUR WEBSITE  
WWW.PROPERTIESUNIQUE.COM

EMAIL: RESERVATIONS@PROPERTIESUNIQUE.COM     WWW.FACEBOOK.COM/PROPERTIESUNIQUE     @PROPUNIQUELTD

ltd

North East “Award” winning Serviced Apartment Provider



The Bank of England recently announced the first 
increase in interest rates in over a decade. The 
question is, does this signal the start of a domino 
effect on rate increases, or is this an isolated 
change, and what does it mean for borrowers 
and savers?

Where will interest rates go next?

The prospect of a rate change has been around 
since September this year, so the increase wasn’t a 
major surprise. Now we need to monitor the market 
to anticipate our next move. Whilst everyone is 
talking a rate hike, the market only expects interest 
rates to reach 1% within the next two years, not 
back to 5% where interest rates were prior to 2008. 

The recent statement detailed that rates would rise 
in-line with market expectations, this being that 
the base rate would hit 1% by the end of 2020. 
Assuming 0.25% increases, that’s only two more 
increases, although the statement stressed this is 
subject to revision as the economy moves through 
the Brexit transition period. 

What about borrowers? 

The actual impact on borrowers will be limited. 
Mortgage account holders on a tracker or standard 
variable rate, which accounts to 1 in 4 mortgage 
borrowers, will see a modest increase. Mortgages 
currently on a fixed rate will not be affected, and 
with a recent price war with lenders seeing fixed 
deals fall below tracker deals most consumers have 
transferred over to fixed rate loans. 

The Bank of England monitors interest rates where 
we have re-brokered. In 2010 the going rate on a 
fixed year fixed rate mortgage was 5.7%. It has 
declined since and last month reached 1.9%. 

It is expected the re-mortgage market will pick up 
and as such lenders will come to the table with 
strong propositions to attract custom. 

What is this likely to mean for savings? 

The banks will generally be quick to bump up your 
mortgage payments if you are on a tracker or 
standard variable rate mortgage and are often slow 

in giving the benefit of paying interest if you have 

a variable rated savings account. These are usually 

your instant access savings, passbook accounts or 

web-saver accounts. 

If you tied up your savings into a fixed deposit 

account, fixed rate ISA, or online equivalent, you 

won’t see a benefit as a result of the rate rise, but 

don’t get too excited if you do have variable rated 

savings, you will only see your interest rate rise 

from 0.25% to 0.50%. 

Time to review your Mortgage 
arrangements? 

If you or someone you know has a tracker or 

variable rate mortgage then the payments are 

likely to see a marginal increase. Fixed rates are still 

very competitive and if you want stability given 

the market and further anticipated increases, now 

is the time to speak to our professional team of 

mortgage brokers. 

For information on BH Mortgages and a free consultation, please call 0191 260 2000.  
Think carefully about securing debts against your home, your house is at risk if you do not keep up repayments on a mortgage

WHAT NEXT FOR INTEREST RATES?
A professional insight from Lewis Chambers, Director at BH Mortgages
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This year has been another significant period for 
Bradley Hall and BH Group. We’ve seen our team 
grow, welcomed new clients and projects as well as 
the opening of new offices and branch expansion 
across the region. We are now proud to say that 
we are a truly regional company, and our chosen 
network of experts now operate from every corner 
of the North East.

The year began with a new director appointed to 
oversee our residential operations. Matt Hoy, our 
Northumberland area manager, became the director 
of estate agency and now heads up our residential 
property branch. This was shortly followed by 
the appointment of our new operations director, 
Catherine Affleck, who oversees the running 
of all branches while heading up our property 
management team. 

Our network of offices continued to grow, starting 
with the relocation of our Morpeth office to a larger 
and more central site within the town centre. We 
launched a presence in Seahouses following a demand 
for our services in the area, and our Sunderland office 
opened in September with a successful launch event, 
which welcomed local business communities and 
support from the local councils and leaders. We are 
now looking forward to branching out of the region 

and opening an office in London to meet demand for 
our services in the capital.

We broadened our offerings by launching a range 
of sister companies and  new services, including 
our new building surveying department and the BH 
Planning and Design branch, both of which have 
gone from strength to strength alongside other BH 
Group companies; BH Mortgages and BH Financial. 

Milestones are not something we have been short of 
this year, with our property management services at 
Bradley Hall reaching an impressive annual rent roll 
of over £6m. The team and its impressive client list 
continues to grow, with several ongoing projects with 
some of the region’s leading businesses, investors 
and property owners.

2017 was the year that our glossy lifestyle magazine, 
Portfolio, was born. It began as a 60 page magazine 
and the first summer edition was distributed in 
June. We attracted some of the region’s leading 
business as advertisers, and created some engaging 
features about what is great about the North East. 
Our second edition followed in September, growing 
to 86 pages and our third edition is underway to be 
launched early 2018. 

We were appointed to the prestigious Lloyds Bank 

Valuation Panel for Secured Lending in January, and 
in June we were the top performing agency beating 
almost 100 others. We’re undertook over 100 
instructions from the world’s leading banks including 
Lloyds, Barclays, Aldemore and Handelsbanken.  

In the third quarter of the year we became a leading 
agent in the office market sector. The North East 
Office Agents Forum (NEOAF), the leading source 
of regional statistical information on the office 
sector, revealed that the regional office take up for 
Q3 is the best in three years. We were responsible 
for almost 40% of office lettings in Newcastle city 
centre, totalling almost 25,000sq ft, during the third 
quarter of 2017. 

Our client list is continuing to grow, and as well as 
providing a high quality service to the regions home 
buyers and business operators, we are also building 
strong relationships with regional and national 
leading businesses, including Robertson Homes, 
Pulman VW, Home Group, Co-op, Arena Racing, Intu, 
Hanro Group, Cairn Group and Avant Homes. 

This year has been another one to remember for our 
growing agency, and we can’t wait to see what 2018 
brings as we move forward with our business and 
growth strategy. 

For more information on Bradley Hall’s commercial, residential and financial services, please visit www.bradleyhall.co.uk
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BRADLEY HALL MANAGING DIRECTOR REVIEWS 
ANOTHER SUCCESSFUL YEAR FOR FIRM

Leading North East chartered surveyors and estate agents Bradley Hall has seen another year of rapid 
expansion and business success. The firm’s group managing director, Neil Hart, looks back on the  

past year and discusses the company’s big milestones of 2017.
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Did you always envisage a  
career in property?

I’m a chartered accountant so obviously my 
initial career target was to work in accountancy. 
I moved into the property industry at the age of 
26 when I joined Grainger PLC and have stayed in 
that market ever since. After a short career break I 
returned to the industry seven years ago to work 
for Bradley Hall and I really can’t imagine working 
anywhere else now. 

Tell me about your  
current role

I manage the company’s own finances, which 
involves budgeting, cash flow management and 
management and statutory accounts. In addition 
to this, my team and I have responsibility for 
the financial aspects of managing our clients’ 
property portfolios including rent collection, bill 
paying, reporting and service charge accounting. 

How has the property market changed 
since you started your career?

The current market is certainly more challenging, 
but I believe that I’m in the right place at the right 
time, with Bradley Hall continuing to grow rapidly 
as a business. It is certainly a different animal to 
the one I joined in 2010.

What is the most exciting thing that you 
are working on?

The growth of Bradley Hall. When I started it was 
a small, almost static company and I honestly 
didn’t expect to stay this long. However, I work 
closely with the MD, Neil Hart, and the other 
directors and the company’s focus and direction 
has taken a more dynamic route in recent 
years. I hope to help it to continue to grow and 
strengthen.

What is your fondest career memory?

I can honestly say that I have enjoyed the whole 
journey. 

What are your future career aspirations?

A lot of my contemporaries are now retired, so 
really, I suppose I should be looking at that, but 
I’m not done yet. I certainly hope and expect 
Bradley Hall to be my last stop in my career. I feel 
at home here, which is very important to me and 
my colleagues rely on me as much as I rely on 
them. My goal is to help take Bradley Hall to the 
next level and beyond, then I will be able to retire 
knowing I’ve done my bit.

What are your favourite places to live in 
the North East?

I live in the Derwent Valley and love the country 
side around there, but the great thing about the 

North East is that you’re never far from the coast 
too. Having the combination of the beautiful 
Northumbrian coast and countryside is fantastic. 

Tell me about your team

I head a team of four in the finance department, 
though as a director I have responsibility for all 
the staff and in any event, our work requires a 
great deal of cross-department co-operation.

It’s a busy department and I’m pleased that I 
have a dedicated team working with me. They 
all have their specific roles, but the great thing 
about them is that they all pitch in when needed. 
They all accept the fluidity needed to operate 
effectively, and I’d like to thank them all for their 
skills and work ethic. I couldn’t do my job well 
without them doing theirs too.

Oh yes - and they’re all a lot younger than me!

How do you like to relax?

Holidays. I’m not a once a year, fortnight holiday, 
kind of guy. I was 60 in August and have spent 
time celebrating it abroad; a driving trip round 
central Spain, a villa holiday with the family, city 
breaks and generally chilling out. While I wouldn’t 
exactly call it relaxing, spending time with my 
four-year-old grandson is great too. And there’s 
my gym membership of course; next year I even 
intend using it.

GEOFF DAVIS 
Finance Director at Bradley Hall 



Now, at the end of 2017 I can report that we 
faced around fifty new pieces of legislation in the 
rental sector. Let us hope 2018 brings sensible 
legislation rather than some of the populist 
moves we have seen from politicians in 2017.

The feel-good factor of the year has to be our 
classification ‘highly rated’ in the Best Estate Agent 
Guide 2018. This was a real team effort since it was 
judged by ‘blind shoppers’ phoning or calling in, 
then rating the performance of staffs.   

Our ProShare Plus program where we introduce 
young professionals to others allowing them to 
jointly rent a larger property continues to go 
from strength to strength with some tenants now 
enjoying their fifth year as housemates. Our block 
management division took us a long time to setup 
but 2017 saw the division really come into its own 
as we continued to receive new instructions.

At the core of our business and indeed our name, 
is Heaton and the neighborhood continues to 

thrive with new small businesses opening on a 
monthly basis. These young, vibrant businesses are 
supported by the young professionals occupying 
many of our large residential properties meaning 
Heaton is rapidly shedding its outdated student 
accommodation tag.

So, I think it fair to say 2017 was a ‘glass half full’ 
year for Heaton and Heaton Property, but what of 
the year to come? Not being Mystic Damiano I can 
only predict what I hope may happen based upon 
current trends.

It looks likely we shall see the end of leasehold 
house sales which I highlighted in March this year. 
I would hope Government would look at outdated 
leasehold laws across the board. We recently 
came across a family unable to sell their leasehold 
property because there was only 65 year left on 
their lease and nobody would offer a mortgage, so 
this poor family are stuck with a half million pound 
house they cannot sell for the next 65 years. This 
cannot be right or fair.

I would hope for further help for first time buyers 
as the current Help to Buy scheme is wide open 
to abuse. The answer lies in holding developers to 
their commitment to include affordable homes in 
development schemes. All too often this year we 
have seen the affordable homes dropped from a 
development at the last minute. And squeezing out 
buy-to-let landlords is not the answer. We need a 
vibrant rental sector today and into the foreseeable 
future.

So, as I prepare for the annual Christmas pilgrimage 
to my parents home, Arpino in the Lazio region of 
Italy I can look back on 2017 with quiet satisfaction 
as our business has consolidated and been 
recognised by an award, and as our home turf of 
Heaton continues to thrive. And as I look forward 
to 2018? I will leave the final word on that to 
American management consultant Peter Drucker 
who said “The best way to predict the future is to 
create it.”

THE YEAR PAST AND THE YEAR AHEAD
Looking back over 2017, I found that in January, I reported landlords describing 2016 as  

an ‘annus horribilis’ due to the swathe of new legislation affecting us that year. 

www.heatonproperty.com

D
am

iano Rea, D
irector, H

eaton Property
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YOUR EYE ON  
THE REGION...

Did you grow up in the North East or did you decide 
to relocate here in later life?

I was born in the North East and I went to University in 
Manchester. After broadening my horizons, I soon realised 
that the only place I wanted to settle down was ‘back home’. 

What do you think it means to be a businessperson in 
the North East of England? 

It’s great, though we have our challenges. I think we are 
a resourceful region and can quickly adapt to changing 
conditions in the economy. We are also very loyal and like 
to develop long term working relationships with customers 
and suppliers. I would like to see the government deliver on 
the Northern Powerhouse agenda by uplifting investment 
in infrastructure projects as we are far behind many other 
regions. 

What is your favourite aspect of life in  
the North East? 

Professionally, I particularly enjoy seeing the quality of 
civil engineering and construction projects our regional 
companies are delivering. Personally, I enjoy spending time 
with my family at the beach or playing golf with my kids at 
one of the great local courses. 

Do you have a favourite hotspot for a 
 business meeting? 

In Teesside I find myself either at Wynyard Rooms or 
Wynyard Hall. If I am further North It would be at Blakes on 
Grey Street. I don’t tend to indulge in many business lunches 
these days. 

Where do you like to eat out in the region?

At Romano’s in Cleadon for special occasions. It offers fine, 
contemporary Italian and Mediterranean cuisine. 

Where do you like to unwind within the North East?

My leisure time is dominated by sport. I love to play football 
and golf. My local golf club is Boldon, though I also really 
enjoy playing at Slaley Hall, as well as Matfen Hall and Close 
House. Recently I have spent more time mountain biking 
with my son at Hamsterley Forest or Chopwell Woods. 

Are the people in the North East friendlier?

I’d say they are! The best people to ask are those who don’t 
live in the region, and it’s usually the first observation they 
make. 

What do you think is the best view in the North East?

Take your pick, we’re spoiled for choice. I love the view from 
our coastline, most of the time it would be from Whitburn or 
South Shields beaches for me. Additionally, any fairway when 
I’ve hit one down the middle tends to look good, though that 
rarely happens!

Do you think living and working in the  
North East offers the same opportunities as 

elsewhere in the UK?

Our economy is smaller than some other regions and 
there are some limitations, but we do have many brilliantly 
innovative people and companies. We have many thriving 
industries including digital and automotive and of course 
the construction industry continually delivers excellence and 
high quality craftmanship. Our salaries can’t compete with 
the South East, but our quality of life wins every time.

Have you had any experience of working  
elsewhere and how did it compare?

After graduating in Manchester, I lived and worked in the 
North West for five years before returning to the region. I 
enjoyed the North West but there is something special 
about living and working here. 

STUART MILLER
Stuart is set to become Chair of CAN, Construction Alliance Northeast in January and is  

also a Director and Secretary of CECA, Civil Engineering Contractors Association
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This last month has seen issues around housing 
back in the spotlight. Headlines range from 
‘broken housing market’ to a ‘housing crisis’ with 
our Prime Minister recently announcing it’s her 
personal mission to fix the sector.

Official figures announced in November revealed 
that housebuilding is at a 10-year-high, with more 
than 217, 000 homes completed in England this 
year. A significant step in the right direction, but 
still short of the government’s own target.

We simply don’t have enough good quality homes; 
we need to build more to meet demand from a 
rising population, while responding to changing 
lifestyles; planning is about people after all. 

There are a number of key areas that restrict 
the supply of housing. There are a small number 
of volume housebuilders who are powerful and 
control the vast majority of large, strategic sites. 
This stifles competition and results in a poor range 
of housing in many areas. 

There is also some evidence that some 
housebuilders bank land and only release it when 
they can take the profits they desire. I’m certainly 
not here to bash big housebuilders, quite the 
opposite; they play a key strategic role in providing 
a critical mass of housing in most areas, but I do 
feel they could do more to vary the type, size, style 
and delivery of housing they can offer.     

And then we have planning issues, the key sector 
that I am directly involved with. Local authorities 
can be reluctant or slow to approve big housing 
developments, especially if they’re regarded as 
controversial. Many councils are reluctant to review 
and revise green belts at a time people want to live 
in more rural, out-of-town environments. The not-
in-my-back-yard brigade can be a powerful voice 
that also inhibits development. 

I feel we have a pretty good planning system, 
especially since 2012 when the then Coalition 
Government published their National Planning 
Policy Framework (NPPF). However, there is still a 
reluctance with many local authorities to embrace 
the principles of the NPPF, but it really depends on 
the planning officer you are dealing with, where 
we can see a huge variation in interpretation. This 
uncertainty doesn’t help when advising clients.

I do feel for some local authorities, they really 
want to do the right thing but they simply do not 
have the resources to deal with the volume of 
applications going through the system. 

The planning system has been a significant 
constraint on rural housing as planners have been 
obsessed with focussing new housing where there 
are existing shops, facilities and public transport. I 
agree that most housing should be focussed into

such areas, but other smaller settlements can play 
more of a role. 

Today’s younger generation face a huge problem. 
Affordability is a massive barrier to entry when the 
average house price is now eight times the average 
income. Today, the average age of a first-time 
buyer is estimated to be 32. If the overall housing 
supply is increased it should result in the delivery of 
more affordable housing. 

Clearly, there are no silver bullets or magic fixes to 
these differing problems, and I’ve only touched on 
a small number of issues involved around housing 
supply, there are many others to consider. 

Nationally, we need to see a political will and 
genuine drive to change the status quo. There 
seems to be some evidence of this and it’s positive 
the PM and Chancellor have intervened. 

As the boss of the Nationwide recently said, the 
government and the private sector need to link up 
more; we need policies that boost supply rather 
than demand. 

JT Planning has had some success working in 
sensitive locations across Northumberland, and 
other parts of the North East, achieving planning 
permissions when the odds seemed stacked against 
us. It takes time but a flexible approach can work 
and achieve development.

HOUSING CRISIS CAN ONLY BE FIXED IF WE ALL 
SHOW MORE FLEXIBILITY

By Jon Tweddell, Director of JT Planning

For more details visit www.jontweddell.co.uk
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Housing and the problems around supply are never far away from media  
headlines or the political agenda.
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DREAM SAVINGS ON DREAM HOMES THIS CHRISTMAS

To find out more about Bedewell Court or Teal Park Farm, or find your nearest Barratt Homes sales office please visit:www.barratthomes.co.uk

For a limited time only, house hunters can secure 
fantastic deals on a stunning new property at 
Barratt Homes developments across the region. 
The housebuilder has a stocking stuffed with 
deals, incentives and savings of up to £15,000, 
helping buyers to receive the best Christmas 
present of all; a dream home.

With special offers across the North East there’s 
something for everyone, the five star housebuilder 
is encouraging buyers to call in to their local sales 
offices to ensure they don’t miss out on these extra 
special seasonal offers. 

Teal Park Farm on Barmston Road in Washington 
offers a range of stunning three and four 
bedroom homes. One of the properties offering 
extra seasonal sparkle is the Guisborough priced 
from £259,995. For a limited time only, this four 
bedroom detached property has a range of extra 
incentives available to purchasers. Ready to move 
in to for the festive season, Barratt Homes is 
offering to help you save over £10,000 against the 
cost of a new home and moving. This beautifully 
designed detached property offers a kitchen-diner 
with a family area, finished with French doors 
leading to the rear garden fills the room with 
natural light. With a separate utility room and a 
spacious lounge, this property is ideal for growing 
families looking for extra space. The upstairs boasts 

four double bedrooms; with an en suite shower 
room attached to the master bedroom and a large 
family bathroom. This stunning home also comes 
with an integral garage.

Properties at Teal Park Farm are available to buy 
with Barratt Homes’ innovative Part Exchange 
scheme, which alleviates estate agent fees at the 
end of the sale and means there is no chain to slow 
the process down. The Part Exchange scheme is 
perfect for families looking to move in quickly and 

easily, as it gives buyers the ability to move into 
their new home in as little as four weeks. 

Teal Park Farm in Washington is ideally situated 
between Newcastle, Sunderland and Durham and 
has close transport links with all three. The town 
has a busy and vibrant centre with a wide range of 
shops and restaurants as well as a historic village 
square. For commuters, its central location is 
perfect for those requiring easy access to the A1 
and A19.

Barkers of Northallerton is going green with a custom 
designed, environmentally friendly heating system, thanks to 
the expertise of Alnwick firm, re:heat.  

The Barkers Home store on Yafforth Road is renowned across 
North Yorkshire and beyond for selling exceptional furniture, 
furnishings and fittings. Deliveries are a vital part of the operation 
and that’s where the Distribution Warehouse on Standard Way in 
Northallerton comes in.

Sean Spence, Distribution Manager, explains “We wanted an 
environmentally friendly heating system to maintain the ideal, 
constant temperature for furniture storage. re:heat, North East 
based biomass energy specialists and Heating engineer Gary 
Oliver, from Darlington, worked together to design and install a 
350kW wood pellet boiler, creating one of the most sophisticated 
furniture storage and handling facilities in the country.”

Ben Tansey of re:heat said “Working with Barkers and with Gary 
was fantastic. We were delighted to get the opportunity to team 
up with this iconic local firm. The new boiler is working perfectly 
and it’s great to hear that the distribution centre team are pleased 
with it too.”

Gary Oliver, Managing Director of G A Oliver Ltd, agreed saying 
“Barkers were a pleasure to work with and the project went 
extremely well.”

Find out more about what Barkers has to offer by visiting the website: www.barkers.co.uk. Gary Oliver and his team can be reached  
online at www.gaoliver.co.uk. 

Neil Harrison and Ben Tansey founded re:heat in 2011 to assist businesses of all sizes with converting to sustainable, low carbon wood fuel heating 
systems. To get in touch visit www.reheat.uk.com.

BIOMASS SPECIALISTS HELP HISTORIC FAMILY FIRM 
EMBRACE A WARMER, GREENER FUTURE

L to R Foreground: Guy Barker (Barkers family store 
Director) Gary Oliver (installer) and Ben Tansey (re:heat) 

L to R Back row: Steve Luker (re:heat) Sean Spence 
(Barkers) and his colleague Iain MacLeod (Barkers)
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Fast-growing Newcastle based social media and 
digital marketing specialist Curtis Gabriel has 
announced that former Director and Benfield Motor 
Group's Brand Manager Matthew Squires has made a 
significant investment in their business.

The funds raised will allow Curtis Gabriel to further 
develop its product offering and move into new sectors, 
following a number of recent high-profile contract wins. 

Established 3 years ago by Roger Gabriel and Simon 
Curtis, the digital marketing agency already employs 
20 people in its Gosforth based offices and have further 
plans for business growth in the pipeline. 

Newcastle based leading independent law firm Muckle 
LLP advised Matthew on his shareholding agreement 
whilst commercial law specialist Watson Burton 
represented Curtis Gabriel.

EPIC LAUNCH OF 
SOCIAL MEDIA 

COMPANY
New Durham-based social media advertising agency, Epic Social, 
believes its one-stop-shop approach will help their clients reach 
and engage with new customers through dynamic digital content.

The company, which was launched with a £100,000 investment by 
three of its directors, has already grown to a team of nine experienced 
staff and believe their USP is the ability to create bespoke and highly 
creative content.

Managing Director Ben Maughan believes the company approach is 
very different to other agencies. He explained: “Experts in our team 
are able to target very specific demographics to ensure the content 
connects with those most likely to be engaged by it. We then analyse 
the data in order to make campaigns agile and responsive.”

O CONTINUES TO DRAW LONDON TALENT 
TO THE NORTH EAST

Newcastle based O PR has welcomed a further two London recruits to its award-winning agency.

O, which was recently shortlisted for the 2017 PR Week Awards’ ‘Best Agency outside London’ 
category, has appointed Ben Howson as social media manager, whilst Sally Crossley joins the team 
as an account manager.

Having previously worked with Marks & Spencer, Ben, 28, will specialise in social media strategies to 
increase audience following and engagement. He will create digital content for many of O’s clients.

Returning to the North East after six years working in London, Sally, 30, will work across the agency’s 
consumer product, retail and travel accounts on PR, social media, influencer relations and events 
management.

CURTIS GABRIEL 
DRIVES FORWARD 

FOLLOWING 
INVESTMENT



We provide affordable marketing services to independent businesses and SME’s  
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There are times when I really struggle to manage 
certain working relationships. In a stroke of 
fortune I came across The Asshole Survival Guide 
by Robert I Sutton. Here are 12 of my favourite 
quotes that I’ll be keeping close by as I work on 
my resilience. 

1. Start with self awareness

‘Be slow to label others as assholes, be quick to 
label yourself as one.’ Keeping this mantra in mind 
primes you to avoid falling prey to your knee-jerk 
reactions. Always apologise when you’ve behaved 
like an asshole - but only if you really mean it and 
then do it right.

2. Rabbits and rotten systems

Assholes tend to breed like rabbits because of what 
psychologists call similarity-attraction effects. Be 
careful however not to mistake one or two bad 
experiences or unpleasant people for a rotten system.

3. Petty power play

Petty tyrants wield power over some narrow but 
unavoidable domain. They are rarely in a position to 
ruin your life, but often wield their limited authority 
to make you suffer (and to make themselves feel 
more important). 

4. Kindness as a tool

It is smart to treat every asshole survival problem as 
a two-way street - where you both offer and ask for 
help. By giving help to troubled targets and witnesses 
as they try to size up to and deal with jerks, you not 
only do good deeds; you equip yourself to withstand 
and to battle the malice and incivility in your own 
life. Your allies will feel obliged to return the favour, 
to help, support, protect and fight for you.

5.Power plays, provocation and caution

You should try and get away from assholes, but don’t 

be an idiot about it. When people feel as if they are 
being treated like dirt, many feel a mighty strong 
urge to resign in abrupt or confrontational ways. But 
do so only with extreme caution: such impulses can 
be dangerous because, if you act on them, it might 
just provoke some powerful and mean-spirited 
people to make you pay for it later. 

6. Forgiveness and letting go

Even when a jerk doesn’t apologise, and you don’t 
express forgiveness to them, forgiving him or her in 
your heart can help you let go of the hurt - and you 
should do so without condoning, downplaying, or 
forgetting the offence.

7. Not giving a shit

Practising the fine art of not giving a shit about 
people who mistreat you - honing your ability to 
tune them out - can save your sanity, shield your 
physical health, and keep you from hurting the 
people you love.

8. Look ahead to better days  
with better people

Turn your full attention to those people who treat 

you with respect, to what matters most to you, and 
to the better days ahead.

9. Assholes are insecure

Some people are grumpy, insulting, or overbearing 
primarily because they are insecure about their 
abilities and prestige.

10. Revenge is sweet but short lived,  
fix the system

Revenge is sweet, but can be useless and dangerous. 
Use the system to reform, defeat and expel jerks.

11. Stop and listen

Reduce your risk of treating others poorly by 
seeking out and listening to trusted truth-tellers 
and reflecting about your past behaviour to identify 
circumstances that bring out the worst in you.

12. Strength in friends and family

By realising you are not alone, by turning to people 
ranging from fellow targets to friends and to your 
family for support and wisdom, you bolster your 
chances of constructing better plans, traveling 
through difficult days with dignity and grace, and 
emerging from it all a stronger person.

We all have times in life when working 
relationships affect our self confidence, 

morale and motivation and we feel 
disrespected and de-energised. I read 

The Asshole Survival Guide by Stanford 
professor Robert I Sutton to better 
understand bad behaviour and find  

work arounds. 

Sarah H
allSURVIVING 
A TOXIC 

WORKPLACE
By Sarah Hall,  

Managing Director, Sarah Hall Consulting 
@Hallmeister
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Imagine logging into Twitter, scanning what’s 
trending and seeing that you’ve forgotten there’s 
a major event taking place or you’ve missed 
a big holiday. Just to clarify, we’re not talking 
about the traditional holidays, like Halloween 
or Christmas (who could forget those?!), but 
the social media events and holidays that 
quickly become trending topics and present 
some of the most valuable opportunities for 
marketers online. Think #NationalBurgerDay or 
#BlueMonday.  

These days, there really is a ‘day’ to celebrate 
everything - from music to politics, food to 
emotions and everything in between. Some are 
meant to generate awareness and promote a cause 
while others focus their attention on the cute, 
quirky or nonsensical. But depending on what field 
you work in, they present a real opportunity for 
you or your clients to get involved and reach new 
audiences. 

In today’s digital world, the number of platforms 
people are using is constantly increasing, the way 

we share our content is changing and demand to 
publish engaging content is at a high. You now have 
different audiences across a number of different 
platforms, who all connect and engage in different 
ways, meaning the content you need to produce 
and the way you manage your social media is more 
challenging than ever before – enter the content 
calendar! 

Content calendars are exactly what they sound 
like: a way to plan, organise and schedule content. 
They are the perfect way to see the bigger picture 
of your plans for the upcoming week/month/
year. We sit down at the end of the year and plan 
content for the upcoming months for ourselves 
and our clients, plotting the usual holidays and key 
dates that are relevant to us and that we know are 
always happening. Having the content calendar 
makes it easier for us to plan and implement our 
ideas, while also upping our social media game. 
Posting frequent, relevant content is the only way 
to increase social media following and engagement 
organically, nobody wants to follow an account 
that does otherwise, do they? 

Having a plan, plus the ability to pre-schedule 

on social media means there should never be a 

mad scramble to create content or turn a graphic 

around promptly. You can sleep easy knowing you 

have clever, witty or relevant content ready to post 

at peak time. Pre-scheduling saves so much time 

in the long term, it means you aren’t spending an 

hour a day working on content, you can plan a 

month’s worth of content all at once, saving time 

and let’s be honest, sanity at the same time.  

Of course, you need to be spontaneous - never 

make the mistake of doing otherwise, as some 

things can disappear just as quickly as they appear, 

but knowing you have most of the major holidays 

or events ticked off and something to fall back on 

during busy periods puts you at ease - as the old 

saying goes, fail to plan, plan to fail. 

For most of us, December marks the countdown 

to Christmas, but did you know it’s also Tie Month, 

Human Rights Month and Write a Business Plan 

Month – we did, it’s on the content calendar! 

DO YOU HAVE YOUR PLANS SORTED  
FOR BLUE MONDAY YET? 

Full-service agency The Works celebrated their decade in business last year with a year-long  
social media campaign, amongst other things. Here, they discuss how a social media content  

plan helps them keep on top of their own social channels, as well as their clients’. 

To find out more about what we do and how we can help you, visit wearetheworks.com or follow @wearetheworks
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Linzi Boyd, author of book called Brand Famous, 
and marketing expert Grant Leboff hosted a 
hugely thought-provoking session at a recent 
Entrepreneurs Forum event in Newcastle, and 
both offered up some priceless takeaways that 
we could all give considered thought on how to 
successfully communicate with our audiences 
over the next 12 months.

Attention has become the most  
valuable asset

Most people’s attention spans have become 
alarmingly low. Attracting and maintaining it has 
become the most hardly-fought battle ground. 
People bury their heads in their phones, flipping at 
finger-swiping pace from one source to another or 
rapidly through their timeline looking for the next 
thing to pique their interest. What are you going to 
do to grab that attention, and more importantly 
keep it? 

When studying a recent campaign for a client, we 
saw big six-figure views on a particular Facebook 
video post. Targeted and demographically and 
geographically relevant, there were high fives all 
round. Then we checked to see how many actually 
watched the 50 second clip beyond ten seconds. 
Less than one in five. It taught us a lot in how we 
then developed future clips. We all have to work so 
hard not just to attract attention, but to keep it too. 

Put people first

In the last five or six years, Simon Sinek has 
probably been one of the best to extol the virtues 

of identifying and communicating the Why in 
your business as a valuable route to driving brand 
loyalty. Many will continue to maintain a cause 
related path with good justification, but now it is 
becoming just as important to have clarity on the 
Who.  

It’s nothing new to suggest people like doing 
business with people, but the digital era now 
allows us to make pre-determined judgements. We 
don’t need to meet people to form an opinion of 
them. Test yourself: Google your own name and 
see what comes up. Is it a clear message of what 
you and your business is about? It’s what potential 
customers and clients will be doing before they 
meet you or commit to your product or service. 
Start making your own message very clear in 2018. 

You have your own channels. Understand 
how to use them

Traditional media outlets will continue to hold 
tremendously powerful influence in 2018, and 
indeed beyond. But all these platforms now 
available at our own fingertips allow us to speak 
directly to the people we want to speak to without 
the need to go through a third party. More 
importantly, they give us the ability to listen to 
these very same people. If you’re scratching your 
head wondering what your customers want, it’s 
really not that hard to find them online and track 
the conversations they’re having. Be a part of, and 
contribute to these conversations in a meaningful 
way.  

Keep it consistent 

Putting people first chimes with W Communications’ 
own ethos that B2B or B2C doesn’t really exist 
anymore. With everyone having the capacity and 
ability to create their own channels, you can start 
to target your customers directly. It’s business to 
everyone, and everyone now has the ability to take 
a close look at you. 

People aren’t going to sit idly by while you go 
three, four or five weeks without an update, a post, 
a video or some form of quality content that gets 
people drawn in and engaged. They’re going to drift 
and find other, more regular sources. Figure your 
content and engagement strategy well in advance. 
Be honest, how unimpressed do you feel when you 
visit a site or a social feed whose last post was nine 
months ago? 

Grant Leboff made a very valid point at the session. 
We all run two businesses now. One is our core 
business, the other is the media business we now 
all must run alongside that.        

Don’t underestimate Facebook

Like the Daily Express predicts wintry UK 
Armageddon every year (and it never actually 
comes true) then so do many social commentators 
annually predict the death of Facebook. Yes, it has 
its challenges, but the numbers remain staggering. 
If you’re not seriously considering a site that is 
inhabited daily by more than 35 million people in 
the UK then you absolutely should be. Remember, 
this is the business to everyone era. 

Happy Christmas everyone! 

Christian Cerisola is head of W North. www.wnorth.co.uk @WCommNorth

FIVE THINGS TO CONSIDER FOR 2018
As we come to the end of what seems to be another year that has flown by, I thought about what  

pearls of wisdom I could offer you going into 2018 and I was reminded of a fascinating workshop by  
two of the UKs leading and progressive thinkers on branding and marketing that I attended recently.

C
hristian C

erisola
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Creative agency Jak HQ is celebrating after 
flicking the switch on another client website 
launch.

The company, based in Chester-le-Street, was 
tasked with rebranding Lanchester Garden Centre 
and developing a new website to coincide with a 
refreshed marketing campaign.

Like many businesses, Lanchester Garden 
Centre had an outdated site that did not 
accurately represent their brand. Their new site, 
which officially launched this month, has been 
optimised for mobiles and sports a colourful, 
contemporary design that is designed to reflect 
the various aspects of the company – from plants 
and animals to food and furniture.

Speaking of the new site, Jak HQ’s Studio Manager 
Joe Crooks said: “It’s great to see another site go 
live. We have a really talented team here – our 
web developers, designers and copywriters love 
working together on exciting projects like the 
Lanchester site.”

“We’re proud to help North East businesses put 
their name on the map – and there’s no better 
way to make an impact and get people talking 
than with a great-looking website.”

Lanchester Garden Centre, based only a mile 
outside of Lanchester village, offers a selection 
of high-quality plants, a gift shop, a children’s 
play area, an aquarium and a tropical village. 
The centre is also home to The Greenhouse 

Restaurant, serving delicious home-cooked food 

throughout the year. 

Find out more on their new website at 

lanchestergardencentre.co.uk.

JAK HQ LAUNCHES NEW WEBSITE FOR  
LANCHESTER GARDEN CENTRE

Jak HQ is a full-service agency, offering branding, development, design, print, copywriting, social media management and SEO.  
Visit jakhq.com to find out more or call 0191 388 2698.
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Keith Newman from Morpeth has spearheaded 
Highlights PR since establishing the business 
in 2007, his office is based on “Highlights”, an 
eight-meter-long Viking Cruiser based in St 
Peter’s Marina Newcastle and he is keen for 
those who step on board to be part of the boat’s 
history. 

Keith said:” With the permission of my guests, I’ve 
kept an unusual record of everyone that has been 
on-board in the past three years. I’ve published a 
photo book where you can see everyone who’s 
visited and it’s great to look back on all the 
memories of people and the work we’ve done with 
them.”

Unsatisfied with offering an unparalleled customer 
experience, Keith wanted all who set foot on 
board to be embedded into the boat’s folklore by 
having their photograph taken for the Highlights 
photographic guestbook, which is 300 pictures 
strong. 

“There’s a lot of interest in the book and we already 
have 60 different faces for next year’s edition.” 
Keith explains. “People have asked if I am going to 
make it available to buy but I think it’s something 
that’s very special and personal to the boat. It’s a 
unique record.”

From large businesses to prominent charities, and 
overseeing the public relations for high-profile 
shows such as Sunday for Sammy and Christmas 
at The Cathedral, Keith is not short of recognisable 
characters to point out in the book.

As a presenter on Radio Northumberland, his 
involvement in the North East punk scene also sees 
appearances by some of the region’s most popular 
bands in the genre, including Pauline Murray from 
Penetration and Neville Luxury from Punishment 
of Luxury.

Keith holds all who have been part of his diverse 
collection of shipmates in high regard.

“For me everyone who comes on board is a star in 

their own right. I have huge respect for everyone 

who’s in the book. The boat is a massive USP, my 

clients absolutely love it. “he said.

“It certainly does help business and to see the 

reactions of my clients and visitors is fantastic.

“I’d love those who have visited in the last three 

years to come back on-board to see their photo and 

for new visitors to feature in next year’s edition.”

Keith is aiming to produce volume two of the 

photo album next summer and he is hoping it 

will be a yearly publication building up a concise 

history of everyone he has made connections with.   

Meanwhile, Highlights PR goes from strength to 

strength with recent work completed for Health 

Watch Newcastle, Emma Bunting, Mindful 

Therapies, Sara Eke Recruitment, internet fashion 

company Dressi and The People’s Kitchen.

For a no obligation chat about your PR and a coffee on-board Highlights – the floating office, call Keith on 07814 397951 or  
email Keith@highlightspr.co.uk
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PHOTOGRAPHIC GUEST BOOK HELPS DEVELOP BUSINESS

A PR agency with a unique floating office is celebrating its 10th year in business by inviting new and 
existing clientele to join the festivities by striking a pose for a rather unique guest book. 
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Highlights PR is a successful PR agency run by 
Keith Newman. Uniquely, their office is a boat 
based on the River Tyne. 

Nick Neal is MD of Business Export Credit Solutions 
(BECS) based in Alnwick. The business was set up 
earlier this year and Highlights PR spearheaded 
their media launch.  Here, Nick tells us why she 
chose Highlights PR.  

“Keith from Highlights PR has done an amazing 
job in raising our company profile in the business 
world.  Being a very new business only founded in 
the second quarter of 2017, Keith has made sure 
that we have arrived with a real impact, we’ve 
featured in numerous business publications and 
the general press.”

Indeed, media coverage was high with copy 
appearing in local and regional newspapers, quality 
magazines and online e-newsletters and business 
news sites. The press release also led to a specialist 
horse magazine running an article about Nick’s 
work helping businesses to get paid on time. 

As part of Nick’s introduction to the world of 
media and PR, Keith placed her on his radio skills 
media training course. 

“His expertise in dealing with the media is 
invaluable to a business such as ours and his media 
training courses really help you to understand 
the complexities of ensuring you get the business 

message you want out to your marketplace. I’m 
already looking forward to our next press release 
with Highlights PR.”

Nick Neal at BECS can be contacted on 0191 691 
1330 or nick@becsltd.co.uk

For a no obligation chat about your PR and a coffee on-board Highlights – the floating office, call Keith on 07814 397951  
or email Keith@highlightspr.co.uk 

YOU’VE “HIGHLIGHTED” OUR BUSINESS



Thirteen months ago we were wrapping up the 
second Entertainers match at Kingston Park where 
the Newcastle Legends had battled through an 
entertaining game with a Manchester Select. 

As Head of Media with Newcastle Legends I was 
entrusted with the six month PR build-up for the 
game, however, following its conclusion I had a 
feeling of what’s next? What could I do that would 
top such an experience? I guess I didn’t have to 
wait too long!

Six weeks after the Entertainers game I picked up 
a copy of the book, ‘Appetite for Dysfunction: A 
Cautionary Tale’ by Vicky Hamilton; for those who 
don’t know she is an American music manager who 
has worked with and managed the likes of Motley 
Crue, Guns N’ Roses, Poison and June Carter Cash 
and now looks after the likes of Damian Sage, 
Diana Meyer and Love Past Blue.

What transpired next can only be described as the 
snowball effect. Within six months I was conversing 
with Vicky on a daily basis, shared words which 
first led to me doing some PR work for her second 
edition book, and then being invited on the trip of a 
lifetime to the book launch in New York.

It was certainly an incredible PR experience as I was 
side-by-side with Vicky, Love Past Blue, Damian 
Sage and Matt Adey, plus friends for good measure, 
at The Cutting Room Showcase for the release; 
to the Mark Weiss Photography exhibition; to the 

Sterling Sound recording label with the band and 
finally to the Guns N’ Roses gig at Madison Square 
Garden.

The book launch was an incredible occasion, one 
full of words of both the spoken and musical kind. 
Vicky provided extracts from her book, including 
the additional segments in the new release, the 
self-penned poem, I’m A Thunderstorm with words 
that have never been truer about the master 
manager.

So, those six months in the latter stages of this year 
couldn’t really have gone any better and showed 

that, if you work hard enough for something, then 
you can achieve it.

I learnt a lot from that little trip, friendship counted 
for a lot as does work ethic.

Vicky opened my eyes to the bigger picture and 
I’m pleased that I can continue working with her 
and her artists with options for return visits in the 
pipeline moving forward.

Getting the chance to see Guns N’ Roses live was 
just the icing and I know that, overall, the trip has 
opened doors and I’ll continue doing what I can for 
them.

Updates on Peter’s work and progression can be found via Peter Mann – Media & PR - www.insidemann.co.uk (website) whilst you can purchase signed 
copies of Vicky Hamilton’s ‘Appetite for Dysfunction’ from www.vickyhamilton.com.  
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PROVIDING DIGITAL SOLUTIONS

Wriggle Group provides Digital Marketing, 
Digital Training and Cyber Security solutions 

to businesses across the UK.

wrigglemarketing.co.uk   |    wrigglesecurity.co.uk   |    wriggletraining.co.uk

 0191 276 7551 info@wrigglegroup.co.uk 

LEGENDS PR SPECIALIST TAKES IN NEW YORK TRIP



Talk to the PR specialists 
at MHW PR...

Want your business to 
be in the spotlight?

We storyboard and implement communications campaigns
that build client reputations. That involves generating and 
distributing persuasive, engaging content - online and offline.

We have years of knowledge to help make our clients more 
famous, putting them centre stage. We work across a range 
of business sectors from the corporate world to industrial,
healthcare and hospitality.

Please call if you need your business putting in the spotlight.

SPOTLIGHT

Tel:0191 233 1300 
mhwpr.co.uk
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In a time where Social Media rules the world, any 
relevant account that can contribute to raising 
the profile of your business is a worthwhile 
investment.

Instagram is a social media platform predominantly 
focussed around visual content, but with new 
features continuously being added, it is important to 
know how and why to create an Instagram business 
account. Just like any online platform (social media, 
websites or blogging) using Instagram will develop 
your online presence. 

Using Instagram for business marketing grows brand 
awareness – it visually presents your brand making 
it easier for our technologised society to recognise 
it and, due to the vast number of people connecting 
via these networks, increases its online visibility and 
raises its offline profile.  

According to recent trends, in 2018 live videoing will 
be the centre of everyone’s social world. Not only 
can you upload videos and images on Instagram, 
there is now the option to live stream (similar to a 
Snapchat story) so people have limited time access 
to a post – this feature is becoming more popular, 
ultimately giving business accounts the opportunity 
to humanise themselves.  

Moreover, an additional social media account will 
contribute to your Google ranking. The higher a 
company ranks on Google the greater chance it has 
of being seen. When someone searches for a topic or 
subject matter relevant to a company, that company 
will appear in the search engine if Google considers 

their online content worthy. With the addition of an 
Instagram account, you are building a larger base for 
content. The account can then be added as a click-
through on your website, decreasing bounce rate due 
to diverse content.  

One of the most enticing aspects of any social media 
is the cost. An Instagram business page is free to run, 
which means it can be highly cost-effective. Although 
it can be time consuming, companies are spending 
time promoting their services without having to pay 
for the actual account. Some of the best business 
Instagram accounts are being used with other social 
media platforms as their main marketing tool. It is a 
lot cheaper than paid advertising and promotes your 
brand in a friendlier and more interactive manner. 

Another advantage of using Instagram for business 
is that it has a longer shelf life than competitors 
Facebook or Twitter. On average the lifespan of 
Instagram content is 21 hours (as opposed to Twitter 
that has an average lifespan of only 18 minutes) and, 
with content impacting people for a longer period of 
time, a larger audience will be reached. 

The important thing to remember with social media 
accounts is not to over complicate them! People use 
these platforms as a way of engaging with interesting 
and popular content, so use your business account in 
a fun way with visuals that interest you and your 
audience. 

Increasingly people have Instagram business ideas 
earning them up to six figure incomes simply 
by posting eye-popping photos. These ‘micro-

influencers’ share remarkable content and engage 
with their thousands of increasing followers, proving 
how effective Instagram actually is. 

As an example, if you work at an architecture firm you 
have great visual content at your disposal ranging 
from original CGI’s through development right up 
to the finished project, providing a range of images 
for your Instagram business account. However, as 
another example, an accountant’s office is not so 
straightforward, but is possible and just as important, 
this account could post office happenings, businesses 
they have worked with and images corresponding 
to the latest news. A café could post special offers, 
menus, food, etc. – Instagram can assist any business 
if a strategy is in place.

An Instagram account is definitely worth having but 
remember this, social media has been designed for 
control through a mobile app. Although the account 
can be managed with a desktop, images and videos 
can only be uploaded via the app rather than via the 
website, which for business is often not the most 
convenient method. 

Possibly the best thing about Instagram is that 
it is one of the lowest maintenance social media 
platforms. Once a strategy is developed, an overflow 
of content is not necessary if it is managed well and 
regularly, hosting an Instagram business page is less 
time consuming than Twitter for instance, yet has 
the same desired affect. So if your company is trying 
to increase visibility then what better way to do it 
than through a visual network. 

Do you need some assistance with your marketing? Do you need to review your strategy or do you have another marketing question we can help 
with? Talk to us. Email your questions anonymously to us today hello@silverbulletmarketing.co.uk or Tweet us (not so anonymously) @SilverBulletPR.

ASK SILVER BULLET

“ ”WHY IS INSTAGRAM GOOD FOR BUSINESS?

Jen Macdonald, Account Executive at Silver Bullet Marketing Ltd
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What's been your biggest business highlight 
this year? 

There are too many highlights to mention – from 
winning new clients, expanding the team with 
new associates, being shortlisted for client work 
at the PRide Awards (the winners will be revealed 
later in December), becoming a Chartered PR 
Practitioner, to winning a personal award at the 
Chartered Institute of Public Relations’ national 
Excellence Awards, it’s just been a brilliant first year 
in business. 

Can you share any account wins? 

One client we were appointed to for an initial 
period of eight months has since renewed its 
contract with us for the next five years. It’s a 
brilliant achievement; testament to the skill of 
the team and the benefits our work brings to the 
businesses we engage with.

How has your team changed? 

We operate a very agile model and work flexibly 
using a range of super talented associates. As well 
as PR and communications pros, we’ve added 
design, digital, SEO and content creators to the 
fold, meaning we can scale up resource to meet 
client demand and fulfil the objectives of their brief 
with a senior team that is totally bespoke to them. 
The benefit back to the clients we work with is that 
they only pay for the resource, support and high-
level expertise that they actually need.

What's the most satisfying piece of work 
you've created? 

I’m genuinely proud of all the work Filament PR 
creates.  That said, one piece of work we delivered 

this year that exceeded everyone’s expectations 
was (pardon the pun) launching Durham’s first ever 
hot air balloon festival – Balloons InDurham – with 
our client, Durham Business Improvement District.

Over the course of the campaign, we achieved 
100% positive regional, national and international 
media coverage with a reach of over 33 million 
people across print, online and broadcast. So much 
so, during Balloons InDurham, footfall to the City 
increased by over 8.3% compared to the same 
period the previous year. 

What changes have you witnessed  
within the industry? 

One of the biggest (and very welcome!) changes 
I’ve seen in the industry over the past year is a push 
for professionalism.  

I’ve been a Member of the CIPR for many years 
now, abiding by the Code of Conduct, and have 
completed CPD cycles for the past four years.  
Earlier in 2017 I won the title of Outstanding Young 
Communicator of the Year at the Excellence Awards 
and also became a Chartered PR practitioner.  This 
mark of professionalism has served Filament PR 
well, helping us to attract, win and retain a whole 
host of clients. 

I’ve been particularly pleased to see that businesses 
are starting to recognise the importance of having 
an experienced and qualified PR professional 

representing their organisations, with many 
invites to pitch for new pieces of work specifically 
requesting that the successful applicant has 
professional accreditation with the CIPR or other 
industry bodies.

Is there a business lesson you've  
learnt in 2017? 

For all the highs of launching and running your own 
business, it can sometimes be tough at the top.  A 
trusted mentor who’ll not only celebrate in your 
successes, but also help to navigate you through 
choppy waters, is worth their weight in gold.

Which business in the region has impressed 
you this year? 

Raman Sehgal – Managing Director of Newcastle-
headquartered ramarketing. Not only is he a 
genuinely lovely bloke, he leads an expert team 
in pharma and contract PR and marketing. He’s 
enjoyed exponential growth having started his 
business in a very similar way to Filament PR just a 
few years ago. He’s since attracted external funding 
and is now taking his business State-side. I’m 
massively impressed by his approach to business 
and his success is hugely deserved.

Looking ahead, what will 2018 bring? 

A bright and shiny future, building on the success 
of the past year, with a strong retained customer 
base, a growing client portfolio, and expanding the 
team to help meet demand.

Anne-Marie Lacey is Managing 
Director of Filament PR, a PR 

and marketing communications 
agency specialising in 

the lifestyle, leisure and 
entertainment sectors. Having 
celebrated the business’ first 

birthday in October, Anne-Marie 
looks back at a bumper 2017, 

and to a bright New Year  
in 2018.

FIRST BIRTHDAY 
FOR  

FILAMENT PR
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From data breaches to product recalls, 
allegations of corporate mismanagement or 
employees going rogue, it’s impossible to turn 
on the news without seeing the latest report of 
a business in crisis. 

24 hour news and the dominance of social media 
has heightened media and public expectations. 
Businesses are expected to act faster and more 
transparently than ever before. Whilst connectivity 
and public interest drives increased scrutiny from 
media, stakeholders, regulators and the public alike. 

Knowing in advance how you’re going to handle a 
crisis has never been more important. 

Karol Marketing is currently working with 
businesses and organisations to help them to audit 
their crisis preparedness, develop and strengthen 
crisis plans and train team members on roles and 
responsibilities. 

As businesses gear up their planning for the year 
ahead, Karol Marketing’s Victoria Ross shares 5 key 
considerations to help you strengthen your crisis 
preparedness:

1. How does your business define a crisis? – 
A crisis is an incident that falls outside of normal 
business continuity. It may threaten the safety of 
your people or the environment. It threatens your 
financial viability. Resolving it requires a strategic 
response and the deployment of additional 
resources. But business continuity does not mean 
the same to every business. What one business 
considers a crisis, another may consider business 

as usual. Codifying how you define a crisis and 
when you will activate a crisis response is vital to 
effective crisis response.  

2. How do you mitigate risks? – Do you have 
a process for assessing and prioritising risks? As 
odd as it sounds, many crises can be anticipated. 
Generally a crisis is caused by one of three 
factors. It can be issues driven – often something 
you’ve known about for some time but failed 
to adequately anticipate or prepare for. New 
regulations, legislation, or public pressure all fall 
into this category. It can be incident driven – for 
example, product recalls, failure of key processes, 
cases of fraud or mismanagement. Or it can be 
caused by external factors – incidents affecting 
customers or suppliers, extreme weather events 
such as floods or terrorist incidents. In each case, 
regularly and comprehensively assessing risks 
across your business, allows you to put effective 
mitigation strategies in place.    

3. Have you planned a response? – By its 
very nature a crisis is unanticipated and it would 
be impractical to plan a crisis response for every 
scenario. But ensuring you have an agreed way 
of working helps to make sure that should a 
crisis occur, you are able to agree and activate 
your response in a timely manner. A good crisis 
plan doesn’t need to be long - in fact often the 
shorter and more user-friendly they are the better 
- but it should include key policies and processes. 
Checklists of actions to take in the initial stages of 
a crisis can be particularly useful and help ensure 

key actions aren’t missed. Template resources – 
such as agendas for meetings and conference calls, 
action logs, call logs and template communication 
statements – all save valuable time. Login details 
or information on who to contact to update your 
company website and social media channels are 
also invaluable. 

4. Who delivers this response? – Clear roles 
and responsibilities should be agreed in advance 
and included in your plans. Importantly, make 
sure that individuals are aware of their roles 
and responsibilities. It’s surprising how many 
organisations have very detailed roles and 
responsibilities for their crisis response team 
but have failed to explain to individuals what is 
expected of them. Finding a way of reminding your 
team regularly in case people have moved to new 
roles is also important. And, because crises can 
occur when people are on holiday (and often do!) 
make sure you have identified deputies. 

5. Have you tested it works? – A crisis is a 
daunting and uncomfortable enough experience 
as it is. Having to learn the ropes in the middle 
of it all won’t make it any easier. Investing time 
in coaching your team in advance, ensuring they 
fully understand their roles and responsibilities 
and have a chance to deliver their role in a safe 
space will pay dividends. Look for opportunities to 
exercise your plan against likely scenarios. Even the 
most detailed or extensive plans can overlook key 
considerations, which only become apparent once 
tested. 

WHY IT PAYS TO PRIORITISE CRISIS PREPAREDNESS 
Crisis communications experts from Newcastle-based Karol Marketing, share 5 key considerations  

to help you strengthen your crisis preparedness for the year ahead  

To discuss your crisis preparedness or find out more about how Karol can help you assess, strengthen and validate your crisis management procedures 
please contact Victoria Ross on 0191 2657765 or Victoria@KarolMarketing.com
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With the influx of Christmas cards and beautiful brochures landing through 
our doors this month, there is little doubt that the festive season is well and 
truly upon us. As we flick through the sumptuously presented items on offer 
and read through the hand-written greetings and sentiments from friends and 
family, it got us thinking, that in a digital age of email and technology, there 
really is still a place for printed media. But what are the benefits and how you 
can this support your own marketing? 

An alternative shop window…

Clearly there are huge benefits of digital marketing methods, including the 
immediacy and cost effectiveness of email and social media campaigns. However, 
it was when perusing the gorgeous White Company, Not on the High St and Loaf 
brochures with a hot cuppa, curled up on the sofa, that got us thinking about the 
power of print and its effectiveness in creating a more experiential, tactile and 
emotive marketing experience that other channels simply can’t match.  

Unlike digital platforms, print media provides an alternative shop window for 
brands, delivered straight to people’s homes and hearts. Printed media has the 
power of engaging the customer by creating a more sensory experience, where a 
kaleidoscope of colour, design, print and texture combine to draw the reader in 
and tempt them into a purchase. From unusual print techniques, stock types and 
textures to a mesmerising myriad of colour palettes; brands are able to connect 
and differentiate themselves from their competitors. 

Despite being primarily online retailers, companies like Not on the High St and 
Boden take advantage of print media to tell their brand stories, profiling and 
positioning products that might ordinarily be overlooked online. John Lewis is 
another retailer getting it right this year with a Christmas campaign enveloped in 
rich textures and colours that shouts luxe and decadence from every angle. 

Despite an increase in digital and social media marketing, the art of printed 
media is clearly here to stay. Like the branded flyers and brochures landing on 
our doorsteps, the good old Christmas card is another example of printed media 
not likely to die out anytime soon. The mere fact that we still like to send out 

Christmas cards to our nearest and dearest shows the importance of a more 
tactile form of communication during the season of good will. Like the big 
companies out there, whether it be a brochure or a card, print media is a creative 
and engaging channel to share key messages, conveying more about you and your 
brand than you might realise! 

For help building your brand and to find out how to incorporate print media into your business, contact Sarah McCrady Co-founder and Design 
Director at Absolute Agency www.absolute-agency.co.uk email: sarah@absolute-agency.co.uk or call 0191 499 8458

THE POWER OF PRINT IN THE DIGITAL AGE  

W NORTH
Part of W Communications

a: Toffee Factory, Ouseburn, Newcastle upon Tyne, NE1 1DF
t:0191 375 9100
w:www.wnorth.co.uk
twitter: @WCommNorth

WINNER: BEST USE OF PLANNING AND STRATEGY, PR WEEK AWARDS 2017/18 – LYNX
WINNER: BEST HEALTHCARE CAMPAIGN, PR WEEK AWARDS 2017/18 – CERA
FINALIST:  HOLMES REPORT GLOBAL CONSUMER AGENCY OF THE YEAR 2017/18
WINNER:  SABRE AWARDS EMEA CONSUMER AGENCY OF THE YEAR 2017/18
WINNER:  SABRE AWARDS BEST NEW APAC CONSULTANCY 2017/18
FINALIST:  PR WEEK AGENCY OF THE YEAR 2017/18

BUSINESS TO EVERYONE
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2017 has been a year of growth and positive 
change for The Bigger Picture with an increased 
workload, a focused approach to business and 
investment in new technology. 

What have been your highlights of 2017?

At the start of the year, I made a conscious decision 
to focus on parts of the photography industry that 
I both enjoyed and was beneficial to the business. 
Increasingly we’ve been asked to provide high 
quality images for the construction and building 
industry. This is something I particularly enjoy 
doing as it gives me an opportunity to catalogue 
the development of a building from foundation 
to completion. The images are then used in 
advertising, proposals and submissions, websites 
and PR work too. 

What building projects have you 
documented?

Perhaps the most historical is the 18-month 
long project I’m currently doing for Meldrum 
Construction who are involved in a multi-million-
pound renovation of Auckland Castle. We’ve fitted 
timelapse cameras which will allow their customers 
to see how the work progressed over time. I’m 
also taking stills and video at key stages of the 
refurbishment so that in future years there will be 
a record of the work carried out. It’s fascinating to 
see a building transform over the months. I recently 
did a similar project with the old Co-Op building in 

Newcastle when it was converted into a hotel and 
featured on Channel 4’s Great British Buildings – 
Restoration Project of the Year. Work on heritage 
projects is becoming something of a speciality for 
us. 

Do you just work on large building projects?

Not at all. In the property sector, we are gaining 
a growing reputation for being the “go to” firm as 
far as photography is concerned. We are able to 
provide a full service to estate agents including 
photography, floor plans, EPC’s and if needed, video 
too.  

Tell us about the new technology you’ve 
invested in?

We’ve always used high quality cameras with state 
of the art lenses but recently we’ve invested in 
time lapse cameras and a new 360 degree camera 
that allows viewers to have a totally immersive VR 
experience. Technology is moving very quickly and 
it’s so important that we are at the forefront of 
new visual trends.

What other work do you do?

We’ve now expanded our team because of the 
demand for our work. We are specialists in PR 
photography and can capture the right angle to 
enhance the chances of getting a story into the 
media. We are also increasingly being asked to 
photograph events such as the Great North Run 

– this year covering the event for no less than 6 
national charities; we also shoot many charity balls 
and the annual Stampede event. 

To manage this, we have a unique workflow 
system in-place which means that from booking 
a photographer through to post production and 
finally delivery, our clients not only receive the 
quality product we’ve become synonymous with, 
but also receive excellent customer service.

What about next year?

Our business is growing year on year because of 
the long-term relationships we establish with our 
clients. We make it clear to new clients that we 
always have their best interest at heart and to do 
that we get to know their business and products 
inside out. We’ve found that this helps us both to 
grow. Ethics and loyalty are important to me and I’ll 
never take on a job that compromises my business 
relationships. 

We’re currently inviting enquiries from forward-
thinking companies looking to commission 
projects for 2018 and as our team has grown 
significantly, we now have specialists for every type 
of photographic work.

We’ve come a very long way from the days when 
it was just me and my camera and I’m looking 
forward to further growth in 2018. 
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Angela Carrington is a professional photographer and Managing Director at The Bigger Picture Agency,  
a photography firm located in Newcastle’s Biscuit Factory. 

For more information or to make a booking you can contact The Bigger Picture on 0191 711 9684 or email info@thisisthebiggerpicture.co.uk

2017 – A YEAR IN FOCUS WITH THE BIGGER PICTURE



nesma delivers courses in the North East, Cumbria, 
Scotland, and in-house UK wide.

Whatever the skill mix you need our highly qualified 
tutors are here to help you succeed.

All your marketing skills  
in one study centre

Let’s have a chat about which course is best for you.

Talk to us about what you want to achieve.
T: 07734 222 254   E: hello@nesma.co.uk

WWW.NESMA.CO.UK
North East  |  Cumbria  |  Scotland
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IT’S BEEN  
A WHILE…

Picking up my laptop, the girls in 
the office were shocked to hear 

me say “I’ll write this one”… 

www.jam-marketing.co.uk 
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I’ll be honest, it’s been a while since I’ve sat and 
had a good old typing session, but, it’s Friday 
afternoon and there’s nothing more I love than 
writing and editing. You see, my role here this 
year has taken a different direction so spending 
time working in the business rather than on it 
seems to be few and far between these days…
thank goodness for staff!

2017 is nearly over – I can’t actually believe I’ve 
written that – and this year has been an absolute 
whirlwind but I’m so happy with the business and 
how it’s grown.

Go back to January this year, and I was working 
as the marketing manager for JAM and absolutely 
loving it! Surrounded by a great team, I was excited 
to see what 2017 was going to bring, but, as with 
everything, life threw us quite a few curveballs and 
saw us jumping over hurdles to achieve goals, but 
how boring would it be if everything was simple?

Fast forward to now and we’ve grown our team 
from four to six members of staff and our client 
base gets stronger every month. We’re working 
with some of the best businesses in Newcastle 
and we are so proud to represent them! From 
managing their social media accounts, writing up 
press releases, writing and implementing marketing 
strategies, securing advertising to planning events, I 
absolutely love the diverse range of clients and jobs 
we undertake on a daily basis.

After a manic six months in the world of JAM, a 
vacancy became available to help us manage 
our work load and the quest for a new employee 
began…. *eye roll*.

Enter Sophie Bustin. Sophie had interned with us 
in 2016 before securing a full time job in beauty 
and retail. Realising she’d left her heart in Jammy 
Towers; Sophie applied for the vacancy of Marketing 
& PR Assistant and was successful after interview in 

securing the position. I’m pleased to say Sophie has 
slid in to the team with ease and it’s like she’s never 
been away….nothing left to say but welcome back.

This year also seen us launch a secondary business…. 
A little market research showed us that lots of our 
clients were using third party print management 
companies for their materials, so we thought, why 
don’t we do it ourselves? We know a lot about it 
but just never utilised on this before, and, with an 
in-house designer, what were we waiting for?

We took the plunge and in November, JAM Prints 
was born. Off to a flying start, we’re eager to see 
how this grows. Providing anything from business 
cards, letterheads and compliment slips to large 
format outdoor banners, we can offer a tailored 

solution to your print headaches from concept to 
design and print.

After working with a business adviser all year, I am 
super excited to announce that I have now become 
a Director of JAM Marketing and I am bursting with 
pride and excitement at the thought of the future. 
It’s taken me seven years to get to this stage… 
some days I didn’t think I’d make it; there’s literally 
blood, sweat and tears of mine in this business, but 
I can’t imagine my life elsewhere. I have the best 
team to work with, we understand each other and 
they do an amazing job; I can honestly say in all 
my time at JAM I have the best girls in the office 
with me now and I can’t thank them enough for 
their dedication! Now, off to treat them to the best 
Christmas party going…. See you in 2018...

Ayesha Arundel



We are Northern Print Solutions, a printers based in Gateshead, supplying the North East 
and the UK nation wide. We produce outstanding printed materials, at competitive costs. Our 
passions are for all things print. We produce everything from envelopes and NCR pads to 
menus and booklets. If you would like a quote or need to get something ordered please give 
us a call or drop us an email.

FAST PRINT 
QUICK TURN AROUND
EDUCATIONAL & SUPPORTIVE CUSTOMER SERVICE 
EXCELLENT COSTS 

WELCOME TO THE PRINT REVOLUTION

0191 411 1698
INFO@NORTHERNPRINTSOLUTIONS.CO.UK
NORTHERNPRINTSOLUTIONS.CO.UK



Ready to reduce costs  
and achieve more from  

your IT spend?
Call us now and find out how.

IT Professional Services Ltd.

Axwell House, Waterside Drive,  Metrocentre 

East Business Park, Gateshead NE11 9HU.

E: contact@itps.co.uk       www.itps.co.uk

Follow us on            @ITPSltd

0191 442 8300
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MAYORAL PRAISE FOR HIGH TECH BUSINESSES 

An award-winning North East technology company has strengthened its 
team with a trio of key appointments.

Steve Tron has joined Gateshead-based Aspire Technology Solutions as its chief 
technical architect, bringing with him more than 35 years’ experience in the 
industry. A fellow of the British Computer Society and a chartered IT professional, 
Steve holds a number of degrees in technology and business management.

Also new to Aspire is Catherine Hibbert, who has taken up the role of head of 
services management with 18 years of experience in the IT industry.

The company has also recently welcomed Adam Hall, who has taken up the 
position of head of delivery. Adam, from Durham, has played key roles in a 
number of leading IT companies including Croft Technology and ITPS.

North East IT and Communications firm Advantex Network Solutions 
Ltd is eyeing further growth for its telephone services after securing an 
advanced partnership certification from market leader Mitel.

The move recognises the Gateshead based firm’s expertise in supplying and 
supporting the Mitel MiVoice Office and MiVoice 250 range of telephone 
systems and applications. Firms investing in the handsets can benefit from 
improved call logging, voicemail functions and free calling which can add 
up to thousands of pounds in cost savings over several years.

Now, the firm is set to build on the Mitel partnership status by expanding 
its existing business further with the likes of GE Oil & Gas, Rockliffe Hall 
and Middlesbrough FC.

West Midlands-based security expert Cougar 
Monitoring has ensured the safety of its own 
state-of-the-art monitoring centre with 
biometric fingerprint readers from ievo ltd.

Cougar Monitoring’s alarm and CCTV operation 
centre in Cradley Heath, near Birmingham, 
specified that it required different levels of 
access due to the confidential nature of certain 
businesses. The firm also stipulated an alternative 
system to traditional card and fob entry control 

due to concerns that secondary credentials can be 

lost, stolen or shared.

The solution was to install ievo’s fingerprint 

readers to provide full biometric access control. 

Operational areas of the facility have been given 

different access zones and employees working in 

different areas have all been assigned the required 

access permissions applicable to their specific 

zones.

NEW APPOINTMENTS 
STRENGTHEN TECHNOLOGY 

TEAM

PHONE SUCCESS SEES 
ADVANTEX DIAL UP SILVER

IEVO PROVIDE BIOMETRIC ACCESS CONTROL 
FOR SECURITY MONITORS

Middlesbrough’s thriving high tech digital 
economy is the breeding ground for the “Bolckow 
and Vaughan” of the 21st Century, according to 
Mayor Dave Budd.

Mayoral praise has been given to the growing 
multi-million pound Boho sector, which provides 
employment for around 1,000 people. Just as 
Henry Bolckow and John Vaughan changed the 
world with iron and steel, Middlesbrough’s digital 

businesses are now doing the same in the creative 
and high-tech sectors.

The Boho Zone was put under the spotlight by BBC 
Tees in a three hour broadcast from Boho One in 
which Mr Budd joined digital business leaders in a 
panel discussion on the growth sector.
He explained: “There are now probably a thousand 
jobs in this area. It is a huge part of the future of 
Middlesbrough.”



Microsoft’s Azure Stack is the biggest step change in cloud services for
a decade. You get all the benefits of Microsoft’s tools and technologies
but rather than in a ‘one size fits all’ format, we use our premium level
data centre expertise to deliver a truly customisable model, backed up
by local support.

This is a truly exciting new technology which will help you improve
efficiency and give you the reassurance of performance, sovereignty,
and personal service.

If you want to learn more about protecting your business, future-proofing
your infrastructure and complying with data regulations including GDPR,
contact us to book your place at one of our series of round table events
taking place over the next few months.

ITPS THE PEOPLE BEHIND DATA SOLUTIONS

Invest in ITPS Microsoft
Azure Stack for your journey
towards a better business
I T P S ,  E X P E RTS  I N  M I C R O S O F T A Z U R E  S TA C K

0191 442 8300
contact@itps.co.uk
itps.co.uk



As one of only a handful of UK companies to be 
selected to join the Microsoft Azure Stack Early 
Adopters programme, we are spearheading the 
release, with a number of clients already reaping 
the benefits. Many of them start discussions by 
asking us exactly what it could mean for them, 
and in this piece we set out some of the answers.

Its key benefits will be to help clients secure 
and protect their business, modernise their 
infrastructure and meet existing and new data 
protection regulations such as the General Data 
Protection Regulation (GDPR), which comes into 
force in May 2018.

Microsoft Azure is the company’s public cloud 
offering, and Microsoft is entrusting selected 
partners such as ourselves to take their public 
cloud-based Stack product and run it on a private, 
or public/private hybrid cloud basis in our own Tier 
3, ISO27001-certified data centres.

While there is no doubt that Azure meets the needs 
of some customers, those that operate within strict 
regulatory frameworks have long been concerned 
about their business-critical functions being 
housed in a shared, multi-tenanted environment 
over which they have little or no control.

Microsoft Azure Stack was developed to deliver all 

the benefits of Microsoft’s tools and technologies 
but in a customisable format and by a trusted, 
premium data centre partner able to provide a high 
level of expertise and local support.

It means that rather than the ‘one size fits all’ 
approach of Microsoft’s public cloud, clients 
can work with data centre experts such as 
ourselves to tailor the public/private hybrid 
model to their exact requirements, set their own 
service level agreements, and specify the full 
range of connectivity, access, and other specific 
arrangements they want in place.

We have been working with Microsoft behind 
the scenes on the release, and earlier this year 
we attended an invite-only conference in Seattle, 
which was specifically tailored for global premium 
data centre specialists. We see this as a truly 
exciting new technology which will help our clients 
achieve even more efficiencies from cloud models.

Success depends on choosing  
the right partner

There are lots of very promising IT companies out 
there, but only the right company delivers on every 
promise, keeping its clients company every step of 
the way. Investing in Microsoft Azure Stack is the 
first step on the journey towards a better business. 

As with any journey of this scale, you need a 
partner that fully understands how it can fulfil 
your business needs, in order to guide you towards 
your goals. From the initial planning stage through 
to implementation and beyond, we believe we are 
the right company to have by your side to ensure 
that your Microsoft Azure Stack execution goes as 
smoothly as possible.

The right partner provides more than technology, 
because technology in itself is only a means to an 
end. We offer solutions people can actually work 
with, no matter how complex technology may get. 
We also commit to creating and delivering the 
right combination of cloud solutions, connectivity 
and know-how, because one size doesn’t fit all. And 
with Microsoft Azure Stack, it doesn’t have to.

By providing a tailored approach, our experts can 
build a solution that ensures technology becomes 
an intrinsic part of your everyday, effective 
business operations. Backed up by our consultancy, 
implementation and support services, your IT 
architecture can become more agile, flexible and 
secure.

If you want to get everything out of tomorrow’s 
technology right now, you’re in the right company 
with ITPS.
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For more information visit our website at www.itps.co.uk, email us at contact@itps.co.uk, or call 0191 442 8300

ITPS MICROSOFT AZURE STACK – YOUR JOURNEY 
TOWARDS A BETTER BUSINESS

Things move fast in the world of technology, and the release of Microsoft’s Azure Stack is being billed as the 
biggest step change in cloud services for a decade, forcing Microsoft’s big rivals into playing catch up.



Unlock the power to 
manage your mobile 
prints 
 
Our “Handy Tips” Series is breaking with tradition, 
slightly, by dedicating this issue solely to a quick 
overview of a selection of methods  to enable Mobile 
Device printing. Hopefully, this might make it all seem 
a little less complicated.

You may already know that hand-held tablets and 
smartphones have been driving the BYOD (Bring Your 
Own Device) market and means that mobile printing will, 
undoubtedly, strengthen in importance.

Olivetti’s MFPs, for example, are well featured to handle 
a variety of methods for enabling mobile printing to their 
machines with the added benefit of well thought-through 
authentication for securing confidential data.

Listed here are just some of the technologies available 
to enable printing from mobile devices. The list isn’t 
exhaustive but these are among the most commonly 
used methods. 

 
AirPrint™
To use an AirPrint™ compatible printer users have to connect 
to a printer on a local Wi-Fi network and it must be connected 
to the same network as an iOS device. The AirPrint™ printer is 
selected from an app - many are free to install.

Google Cloud Print
Google Cloud Print works on mobile phones, tablets, 
Chromebooks, PCs and any other web-connected device a 
user wants to print from. Printers are managed from the Cloud 
making it easy for anyone, wherever they are, to find their 
nearest printer. Simply register with Google Cloud Print using a 
feature of Google Chrome. 

Mobile Print Apps
Olivetti machines support PageScope™ Mobile App, available 
as a free download for both iOS, Android and even Windows 
devices to connect to Olivetti MFPs using Wi-Fi. It enables 
users to print documents and images as well as import 
scanned data and even supports QR Code scanning and NFC. 
 
Near Field Communication (NFC)
On the operator panel of Olivetti’s latest models there is a 
special area allowing connection when a mobile touches it, or is 
brought within a few centimetres of it.

Dedicated Software e.g. YSoft and PaperCut
Olivetti works with partners such as YSoft and PaperCut, for 
authentication and data security. Their software includes a 
number of modules such as Print Roaming (or Follow-Me 
Printing), Mobile Print and Rules Based Printing using a web link 
that users can access to enable printing which removes the risk 
of incoming viruses.

Network Cards & Licence Kits
MFPs such as the Olivetti d-Color MF range feature Network 
Cards and Licence Kits which give a choice of options for 
printing or creating a Wi-Fi “Hotspot”, where Wi-Fi is not 
standard. Users can email directly to the d-Color MF range and 
print out attachments, which could be PDF, XPS, DOCX, TIFF, 
PNG files etc. It’s also possible to scan straight to Word, Excel or 
PowerPoint and can take advantage of OCR functionality. 

 TECHNOLOGY WHICH 
SUPPORTS MOBILE PRINTING

Copyright © 2016 [Olivetti SpA]. All Rights Reserved

To find out more please contact us:  
 
+44 (0)191 519 3700 
sales@diamond-group.net

Diamond Group
Diamond House, Kingsway North, Team Valley Trading Est.
Gateshead, Tyne & Wear, NE11 0JH
www.diamond-group.net
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It’s 15 years since we opened the doors for business 
with a commitment to provide a first class service 
to customers utilising top quality products, and 
a clear desire to forge a great place to work for 
talented people driven by enthusiasm, ambition 
and desire. But these are only two chapters in a 
compelling story - one that’s seen Advantex defy 
the odds and build the foundations for long-term 
success and achievement.

Indeed, the last 12 months have witnessed some 
significant accomplishments for the Advantex team, 
not least achieving Mitel Silver Solutions Partner 
status and VMWare Enterprise Solution Provider in a 
move that recognised our expertise in supplying and 
supporting the latest generation of internet protocol 
phone systems, IT solutions and applications, 
demonstrating in the process our capacity to deliver 
the highest levels of service, technical competence 
and sales in a competitive arena. 

We are living through exciting times with 
technologies powered by the new high performance 
superfast networks, providing the infrastructures for 
advanced, flexible solutions that are not only break 
new ground but are also future proof, improving 
the way business and commerce interact and 
communicate.

Second-guessing the future can be hard but looking 
forward to 2018, there are some significant issues 

on the horizon. Cybercrime – and the threat from 
ransomware and phishing attacks – will undoubtedly 
continue to dominate the IT agenda, driving even 
greater demand for intelligent security solutions and 
protection from the ever-present threat of wannacry 
and badrabbit among other new and even deadlier 
e-viruses. 

While it’s hard to predict when an attack will strike, 
which when it does can be a terrifying, seismic 
and costly ordeal for those involved, virtually 
every organisation is at risk and a potential target 
for the criminals. Companies ignore the threat of 
ransomware at their peril and will increasingly have 
to seek professional advice in 2018 from experts 
like Advantex, who can provide advice and effective 
solutions to mitigate the threat.

Of course, the impact of GDPR, which comes into 
effect from May, will be felt deeply and the expected 
fall-out will impact the majority of organisations; so 
those with data management responsibility need 
to now be drawing-up their plans to deal with the 
implications.  

The new year will also see a new Government 
funded scheme aimed at helping SMEs fund invests 
in new superfast broadband services to improve 
connectivity. Similar to the £100m broadband 
connection voucher scheme that Advantex was in 
the vanguard of delivering in the North East between 

2013 - 2015, the new gigabit voucher scheme will 
herald opportunities for the region’s IT sector as 
businesses bid for funding worth up to £3,000 for 
‘gigabit-capable’ connectivity. 

Indeed, the issue of connectivity in a broader sense 
will be omnipresent over the next 12 months 
as organisations strive to secure the safety and 
reliability of their wireless technologies. Opportunity 
will continue for those adroit, adept and deft 
technology firms who can better help to safeguard 
people using wireless devices either in the office or 
while they are on the move: Advantex is working 
with the new North East Futures technical school 
to secure and manage connectivity for children aged 
14-18. Further opportunities lie this will emerge 
during 2018 to spearhead continued sector growth.

Watch out also for the new 5G mobile and wireless 
communications coming on stream – this will open 
a new chapter of commercial opportunity and offer 
added impetus to a strong and capable regional IT 
sector as the next evolution of mobile data takes 
hold. 

The pace of change is seemingly breath taking, with 
next generation technologies that will be at the 
heart of an ever-changing landscape that’s built on 
access to almost limitless online resources, powering 
creativity, imagination and enabling new services to 
flourish and prosper. 

TECHNOLOGY: POWERING THE FUTURE

More at www.advantex.uk.com

Steve O’Connell, sales director at Advantex Network Solutions, looks forward to 2018 on the  
back of a successful 12 months of growth for his Gateshead-based technology firm.
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Advantex’s Dave and Steve O’Connell (back row, l-r)  

with Mitel’s Glenn Thompson



One glance at the office in Howard Street and 
you can see why the future’s looking bright for 
directors Karen and Steve Nelson and the team 
after achieving 30% growth on the back of new 
sales and organic development. 

State of the art conference facilities, IT connectivity 
and solutions, a highly skilled technical team are 
among the elements that combine to cement 
Calibre’s position as one of the best in the business, 
specialising in enterprise grade networks and IT 
support services across the public and private 
sectors.

Success in the last 12 months has included work 
to provide technical support at Framwellgate 
School in Durham, IT infrastructure services for 
Newcastle School for Boys’ expansion into new 
buildings and a new network infrastructure at a 
leading theology school. The latter - at the London 
School of Theology - reflects the firm’s expertise 
in improving existing networks, delivering cost 
savings and performance in the process. 

The appointment of new business executive Matt 
Bulmer was an additional highlight this year. 
Working closely with managing director Karen 
and the senior management team, Matt, who 
plays in a band, is drumming-up new business and 

developing opportunities across the firm’s core 
education customer base.

“Investment in new offices has given us the space 
for growth as more and more customers come 
across to us to take advantage of our highly 
personalised services,” said Karen. “We have 
invested in the business to double operational 
capacity and bring on-board new talent to support 
expansion and growth.”

While 2018 heralds more strong performances 
from Calibre in the education sector on the back of 
a strong position as both a Cisco and Apple expert, 
it’s also set to open new opportunities for the 
firm’s unique brand of expertise and consultancy 
services, particularly as the new General Data 
Protection Regulation, which comes into effect 
from May, starts to bite.

There can be little doubt that the advent of GDPR 
will have a huge impact and the clock is ticking 
when it comes to action. Organisations need to be 
thinking now about how it will affect them before 
it’s too late and plan for its inception. 

Working with the expertise provided by firms such 
as Calibre will help to manage the transition in a 
safe, secure and compliant way, assisting you in 
planning for growth and change - a good IT partner, 

with requisite skills and experience, should be able 

to help predict how your needs will change in line 

with your strategy. 

The new-year will also see further developments 

for the Calibre team, including an exciting 

collaborative venture that will allow existing and 

new clients, particularly those in education and the 

charity sectors, to tap into the skills and expertise 

provided by the first North East-based outsourced 

ethical IT service.

Calibre is firmly established today as a proven 

supplier of added value expertise with an exciting 

future. “We are busier now than ever before and 

the strong foundations are in place to take us 

forward over the next few years,” adds Karen. “We 

have invested in the skills to spearhead growth and 

help organisations both in and beyond the region 

looking to upgrade or purchase new technologies 

for their own expansion and success.”

Using the latest network technology and software 

systems to design and develop integrated bespoke 

security-focused IT and network infrastructure 

solutions, Calibre works for regional and national 

clients. 
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A GOOD YEAR
Relocating to larger premises, boosting capacity in the process, together with new additions  

to the team, were among the highlights of a successful 2017 for Calibre Secured Networks Ltd.

To discover how Karen and the team can support your growth, visit www.calibre-secured.net



Sage Business Partner Blue Logic delivered a 
half day event discussing the effects of GDPR 

specifically within the financial sector at Sage’s 
offices in North Park, Newcastle. 

Speakers included Mark Ambler and Tim Hall from 
Blue Logic plus NECC’s Director of policy, Ross 
Smith. The IT Solutions provider also educated 

guests on Microsoft’s latest offering Microsoft 365 
and how it can help streamline business processes. 

BLUE LOGIC 
PRESENTS SAGE 

TECHNOLOGY FORUM
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Hi everyone! I’m Richard, the Managing Director of One IT Support. 

My story isn’t as straight forward as you’d think, I actually didn’t find my 
calling until 1999 after a serious car crash! But I can tell you more about 
that later. 

Not really wanting to continue with school, at 16 I left home and joined 
the Royal Navy. After seven and a half years though, my time in the Navy 
was done. So, my girlfriend (now wife!) and I worked in Plymouth for a few 
months before moving up to Newcastle. 

I then worked as a regional relief manager at General Electric. A great job, 
an amazing title, but unfortunately, I was involved in a head on collision 
on the 9/9/1999. I spent around six months in hospital and decided that I 
didn’t want to be out on the roads any more. I left GE and signed up to do a 
Computer Science Degree at Northumbria University.

After graduating, me and a Uni friend set up North East Computer Systems. 
We did this for five years but unfortunately parted ways in 2011. And so, 
One IT Support was born! For the first 18 months it was just me, I worked 
nonstop, seven days a week. 

I often get asked about One IT Support’s success stories and there is always 
one that sticks out for me. We pride ourselves in taking on any work and four 
years ago we really proved it. The opportunity came up to pitch a project for 
a big company in the North East. The company were so impressed with our 
work they decided to contact us to take over their IT support contract from 
the existing IT firm, this may not sound unusual, however they were still 
tied into an 18-month contract with their old firm, so were happy to pay us 
on top of the old firm. For the first year, their contract with us was worth 
£22,000 per year and now it’s worth about £30,000. 

One IT have some really exciting prospects coming up in the future and I 
can’t wait to see where our path leads. I can say with certainty that I will be 
here until retirement, no more jumping careers for me!

STAFF INTRODUCTIONS: RICHARD EYLES  

www.oneits.co.uk
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With the new data rules coming into effect next 
May, there are numerous warnings that service 
sector organisations could be at risk from multi-
million pound fines or even go out of business 
for failing to prepare for the new General Data 
Protection Regulation (GDPR).

However, getting systems in place now could 
protect your business from hefty penalties by 
being able to show what personal data you hold 
and where it is located.

All businesses rely on data for closer customer 
engagement, and although we are now just five 
months away from the biggest shake up in data 
regulations in three decades, there are still many 
organisations that have not started preparing for 
the changes even though it could threaten their 
livelihood.

With the growth in cloud services and direct 
marketing platforms such as Pardot, MailChimp 
and DotMailer, all sizes of organisations now have 
the tools to collect and manage data on their 
clients and prospects, and many legal experts are 
warning that ignorance of the new regulations will 
be no defence.

By having an industry leading CRM in place, with 

its automated tools and built in privacy and 

security protections, is just one of the ways that 
an organisation can protect itself against data 
breaches.

For those who already have a CRM solution in place, 
your partners should be doing all they can to help 
you comply with the new rules. As a CRM industry 
leader, Salesforce has already invested heavily 
in setting up a dedicated resource website and 
enhancing products, contracts and documentation 
to support GDPR compliance.

For smaller businesses, there are a number of 
steps you can take right now, and plenty of good 
sources of information out there. The Information 
Commissioner’s Office website should be your 
first port of call for the latest news and updates, 
including a 12-step guide to getting started. 

The Direct Marketing Association also has checklists 
and white papers, all designed to help all businesses 
stay on the right track ahead of the changes.  

With just a few months to go, don’t underestimate 
the impact of the new rules, and leave your 
organisation unprotected. We welcome anyone to 
contact us if you would like any further help with 
putting these systems in place.  

DON’T PANIC ABOUT NEW  
DATA RULES – GET ORGANISED!

By MD of ION – Rob Mathieson

To contact ION please email assist@ionhq.co.uk or tel:01914661231
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CHRIS JEFFERY
Headmaster, Bootham School, York

FROM THE 
HEADMASTER’S 

STUDY...

What was your background prior to joining 
Bootham School?

I joined Bootham in September 2016 from the 
Grange School in Cheshire, where I had been Head 
for 11 years. Before that, I was head of middle school 
and deputy head at The Perse, Cambridge for eight 
years. I also taught history and was Head of House 
at Bristol Grammar School. I am also the founding 
chair of Headmasters' and Mistresses' Conference 
well-being working group. 

What have been the Schools major 
achievements during  

your time there?

Too many to mention but they include more than 
100 students and staff giving up their free time 
to attend our Peace Vigil in support of the UN 
International Day of Peace and the launch of our 
Reflect 30 programme, which regularly sees 80-90 
parents and friends join us for a 30 minute Quaker 
Meeting. We also hosted our  inaugural School Eco 
Conference for local primary schools. Best described 
by one member of staff as 'Plenty of genius ideas - 
and cake.'

How were the Schools results in the Summer 
exams?

76% A*-B grades at A level this past summer, 73% of 
applicants getting in to their first choice university, 
almost 90% into one or other of their two choices, 
including elite courses at Oxford, Cambridge, LSE, 
Imperial and so on. As well as 55% A*-A and 81% 
A*-B at GCSE.

These figures are in line with previous years’ results, 
despite the increased difficulty of the subjects and 
our students coped well with the challenge and chaos 
inherent in the ridiculously phased introduction of 
the new A Level system. 

The statistics, however, can never tell the whole story 
of the dedication that so many of them have shown 
in working hard for success, and of the considerable 
obstacles that some have overcome to secure their 
grades. They also only hint at the inspiration and 
support that their teachers have offered. We are 
proud of their academic achievements, but even 
more proud of the impressive, thoughtful and caring 
young people that they have become. That will 
always be the most important aim of Bootham’s 
Quaker education. 

How much emphasis is placed on extra 
curricular activities?

Our activities programme has a mind-blowing 

range of options. This year, our 11 year olds can 
choose from: Badminton, Helicopter Model Making, 
Reading for Pleasure, Recreating History, School 
Play, Science Club, Football, Netball and Swim 
team training sessions, Oxfam World Shaper Action 
group, Highland Dancing, Junk Puppetry, BEAST 
(our environmental action team), Making Christmas 
presents, Quiz Club, Calypso Cricket, Ceramics, Choir, 
Mini-Drone Flying, Natural History Society, Swim 
to the Beat, Fencing, Baking with a Twist, Dance for 
Fun, Chess, Vegetable growing; Film making, Italian 
Cookery, Riding, Orchestra…and that’s less than half 
of the options. 

Tell readers about your team?

The teachers at Bootham are highly skilled and 
passionate about their subjects. They draw young 
people into both the simplicities and intricacies of 
the disciplines they love, finding innovative ways of 
getting their point over; the English department’s 
bake off exploring the themes of Anthony and 
Cleopatra or the History Boys in cake is but one 
example!

What is the most important aspect of 
education?

A true education has lasting purpose beyond mere 
grades. Schools need to do everything they can to 
ensure their young people are growing up balanced 
and healthy, tolerant and decent…in short that 
they are being educated to flourish for life. Parents 
ultimately want their offspring to grow up to be 
‘good people’, as well as secure and successful ones.

And there’s the dilemma…the prevailing education 
system often seems too narrow, too preoccupied 
with data and is changing too quickly and too 
often to appear to offer this richness of educational 
experience, whatever excellent work is going on 
through wonderful, committed teachers at a school-
by-school level. Children can feel like ‘grades-in-
waiting’, or can appear to be summed up as statistics. 
As a Quaker School, Bootham believes education is 
purposeful beyond its immediate outcomes: we 
believe that the purpose of human existence is to 
make this world a discernibly better place for our 
having been part of it, and we encourage students to 
look at their lives in that way. We want our students 
to be successful but also agents of positive change in 
the world…a rapidly growing body of psychological 
research shows us that this is also the surest way to 
a happy life. We've been doing this sort of thing for 
these sorts of reasons in this sort of way for almost 
200 years at Bootham. And it works.

What changes have you seen in education and 
what would you like to see going forward?

One of the most fascinating things that I have 
noticed very clearly over the past twelve years as 
Head of two highly successful independent schools 
is the change in what  parents are looking for in their 
search for the right education for their children.

In the early days, academic performance was all 
important. Conversations about percentages of high 
grades and league table positions were front and 
centre; what else the school might offer was often 
an afterthought or considered a ‘nice to have’. My 
recent experience is that this mindset has undergone 
a very considerable change, and that parents are 
coming to their search for the next school for their 
child with a broader set of expectations. Rising 
concerns about wellbeing and a growing realisation 
that the prevailing understanding of the point of 
education leaves much to be desired are becoming 
ever more discernible.

Parents, in my experience, are increasingly interested 
in a school’s values, in how it develops children 
and helps them find themselves, how it deals with 
bullying or what its attitude may be to mobile 
phones and social media, or whether its provision 
of activities that enrich education and life outside 
the classroom is broad enough to encapsulate their 
child’s interests and offer new ones....whether it’s a 
kind environment rather than merely a hardworking 
one.

To put it more simply, parents want their child’s 
education to be about how they develop as a whole 
person –intellectually and academically, personally, 
emotionally, spiritually and in character.

How do you like to unwind?

I enjoy spending as much time as possible with 
my family; my wife Carol is a nurse and I have two 
adult sons and a daughter at Bootham. I also enjoy 
song writing and performing, all sports (I support a 
number of spectacularly underachieving teams) and 
I am a Spotify addict. My other interests include 
walking, travel and attending church.

How do we arrange a visit?

We are always happy to welcome families to the 
school. Anyone who would like to come along and 
see what makes us a different kind of school, can 
contact our Registrar Jenny Daly on 01904 623 261 
or email admissions@boothamschool.com.
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Contrary to the impression given sometimes 
in the media, most independent schools aren’t 
like Eton or Harrow, with vast endowments to 
fund their development projects. For virtually 
all independent schools in the North East, fee 
income is the overwhelming source of revenue 
to meet our costs. As those costs spiral upwards, 
fees need to rise to match them; this causes 
problems for the school and of course for the 
parents who pay them. 

Affordability is an issue under constant discussion 
at independent schools. We work hard to make our 
schools within the reach of as many parents as 
we can, and one of the ways in which we do this 
is through the award of scholarships and means 
tested-bursaries. 

There can be some confusion around the nature of 
scholarships to independent schools these days. It’s 
not surprising as schools have moved away from 
what was a fairly simple scholarship system towards 
a more nuanced balance between scholarships and 
means-tested bursaries; the distinction between 
the two isn’t always obvious to parents and does 
need some explanation. 

Most schools offer scholarships on entry to 
recognise excellence in a number of areas: academic 
ability, sport, art, music, drama and sometimes one 
or two others. These are usually awarded based 
on assessment according to various demanding 
criteria. Scholarships usually carry a fee remission, 
and it is here where we have seen a change over 
the years. Nowadays most schools have moved 
away from high value scholarships towards a 
much smaller basic fee reduction. However, the 
scholarship can be augmented by a means-tested 
bursary up to – in some cases – 100% of the fee. 
The crucial aspect though is the means-testing; the 
level of the award is related to parents’ ability to 
pay rather than how well the pupil performed in 
the assessment. 

Why have schools moved to this system? The main 
reason goes back to the issue of affordability. For 
me, the worth of a scholarship is that it allows a 
pupil to attend my school when parental means 
would usually preclude it. Much less common now 
is the example of very wealthy parents enjoying 
the benefits of a substantial fee reduction because 
their child is a good rugby player or pianist. 

This may seem unfair to some. Two pupils performing 
equally well in a scholarship exam may end up with 
very different fee bills depending on their parents’ 
occupations. This though misunderstands the 
nature of the purpose of independent schools. Most 
were founded as charities and, surprising though 
it may be to some, their charitable nature is still 
very much enshrined in their aims. Schools such 
as mine offer a life changing experience for pupils, 
and we work very hard to find and fund places for 
pupils who would benefit most from attending our 
schools. The academic environment coupled with a 
fierce commitment to extra-curricular life means 
that pupils with talents will have them fostered in 
ways that often lead to great success after they 
have left us. 

That point for us is crucial. When we award a 
scholarship we enter into a contract with the pupil. 
They will enrich our environment and raise the 
standard of performance at our school. But we too 
are obliged to enrich him or her too; we promise 
to nurture their talent, inspire and expect them to 
fulfil and exceed their expectations and allow them 
to realise their ambitions. 

INDEPENDENT EDUCATION IS EXPENSIVE.
By Kieran McLaughlin, Headmaster, Durham School

For further information about Durham School, or to arrange a visit, call 0191 386 4783, email admissions@durhamschool.co.uk  
or visit www.durhamschool.co.uk
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Ever-increasing red tape, the rising costs of staff pensions and various other contributions, plus the need to keep 
facilities first rate – all of these serve to make running an independent school an expensive business. 



Girls enthused  l  Girls inspired  l  Girls empowered

Enquire today
newcastlehigh.gdst.net
T: 0191 201 6511

Girls 
inspired
By igniting a passion for learning and an unquenchable 
belief that she can achieve anything, your daughter will 
be ready to take on the world.



In the fast-paced world of business, employers 
are boosting the skills base of their workforce 
so they can remain competitive now and in the 
future. Many firms have benefited from teaming 
up with a training provider such as Gateshead 
College, which identifies companies’ skills needs 
and creates a training programme to suit their 
individual business requirements. 

This approach has been adopted by dozens of 
employers who currently work with Gateshead 
College. The college takes time to understand each 
company and their future aims and aspirations and 
then creates a flexible training programme to help 
them meet specific business goals. 

As well as delivering apprenticeships with more 
than 400 businesses, Gateshead College also offers 
many other training programmes that are tailored 
to the needs of each company. The training can 
be delivered at the college or at the employer’s 
premises, depending on what suits the business 
best. 

Greggs is one of several companies to benefit from 
Gateshead College’s expertise in 2017. Together 
the two organisations are delivering a new 
apprenticeship scheme that will help the food-to-
go retailer fast-track its national expansion plans. 

The initiative will see 120 apprentices in eight 
locations across the country trained in retail service 
or retail management.  

In the built environment sector, the college is 
working alongside housebuilder Persimmon to 
deliver the Combat to Construction scheme, which 
retrains ex-military personnel for a career in the 
industry. Based in locations around the country, 
trainees gain skills in bricklaying and joinery and 
work on live housing developments across the UK, 
eventually obtaining an apprenticeship at the end 
of their studies. 

PlanBEE is another unique initiative that gives 
construction employers access to talented 
undergraduate-level apprentices with a rounded 
understanding of the built environment industry. 
Ryder Architecture chose the college to help 
deliver the scheme, which was launched last year 
with a powerful alliance of architects, designers, 
contractors and engineering specialists. 

Unlike traditional programmes of this nature, 
apprentices complete their qualifications while 
working across several companies and on site 
visits and residentials, which broadens their overall 
knowledge of the industry and creates a flexible 
workforce capable of applying their skills across 

various construction disciplines.

Gateshead College works with a range of other 
sectors, from automotive, engineering and financial 
to leisure and health. Beneficiaries of the training 
include large companies and small firms, which 
make up a significant proportion of the North East 
economy. Start-ups and small businesses can also 
access skills funding via Go>Grow, a multi-million-
pound regional skills and enterprise programme 
managed by Gateshead College. It was launched 
after the college secured £15m from the European 
Social Fund through the Education and Skills 
Funding Agency (ESFA).

Ivan Jepson, director of business development 
at Gateshead College, said: “We work closely 
with businesses to develop a dynamic training 
solution that is adapted to support the company’s 
individual needs. The key aim is to help companies, 
and the sectors they operate in, to become more 
productive, competitive and profitable.

“We try to really understand each company we 
work with, build up a strong level of mutual trust 
and effectively become an extension of their 
business. This approach has enabled employers 
across the region to gain demonstrable value from 
the training we deliver.”

BUILDING SKILLS FOR A STRONGER ECONOMY

North East firms have turned to the region’s top performing college to help them boost productivity, 
become more competitive and prepare for a prosperous future…   

Greggs apprentices Jack Ferguson and Daisi Watson with Ivan Jepson of 
Gateshead College and Katie-Anne McCue of Greggs

www.gateshead.ac.uk

E D U C A T I O N  I N S I G H T

124



As a child of the 70s, computing for me during my 
school days amounted to a few BBC computers 
which we could use at lunchtime. Programming 
amounted to merely scrolling words across a 
screen and the World Wide Web would have 
seemed like something from a science fiction 
novel. 

The children of today live in a world full of 
technology.  There are, of course, huge advantages 
and we must embrace it. Technology is not going 
away but we must encourage the children to be 
responsible digital citizens. Recently at Red House, all 
the children undertook training in this and we also 
held information sessions for parents. 

Technology has ensured that children today are the 
most connected they have ever been: with the wider 
world, with their friends and with their parents. Eton 
announced recently that it is removing phones from 
13 year olds each evening so that the children do not 
continually connect on social media. Rather than riot 
at this decision, the children have embraced it and 
reportedly stated they are relieved they will not be 
required to respond instantaneously.

Parents are also more connected to their children 
than ever before. But is this healthy? Should parents 
be encouraged to ‘helicopter in’ and troubleshoot or 
should we empower the children to resolve problems 
themselves?

When teaching in a residential outdoor education 
centre in Kangaroo Valley in Australia, the children 
were not allowed mobile phones.  Once a week, at 

the end of a two or three day hike, the boys (it was 
a single sex school) could send an email home and 
receive emails too. Initially, this was vitally important 
for the 13 year olds who had been ‘forced’ from the 
bosoms of their families in suburban Sydney. By 
the end of their six months in the bush, the boys 
cared far less about their weekly interchange. They 
did not, of course, care any less for their family back 
home. They realised if there was a problem we’d have 
alerted them to this and they were enjoying their 
time with their friends.

The art of letter writing was also practised. The boys 
loved to send letters and enjoyed receiving them 
even more. They learned to deal with not being in 
constant contact with home and they learned to 
appreciate the depth of the relationship they had 
with their parents. What it taught the children most, 
however, was the ability to deal with problems 
themselves. If the boys fell out with each other we 
helped the children resolve their difficulties. The 
cause of the problem had been identified and the 
issues resolved before the boys ever spoke to their 
parents.

Children often look to their parents to deal with 
issues in schools. The use of technology can often 
mean parents are alerted to problems before schools 
even know they exist. Quite rightly, loving parents 
feel the urge to troubleshoot the problem. However, 
what we were able to teach the children in the Aussie 
bush was that they had the emotional intelligent to 
resolve issues, with guidance from staff. We instilled 
in them the belief that they were mature enough to 
discuss problems and resolve difficulties.

Of course, removing the children from Syndey and 
their home comforts was not a punishment. It 
wasn’t designed to increase separation anxiety - for 
both children and parents - but it was designed to 
build resilience in the boys. Perhaps it is possible 
to practise this without the need to leave home? 
Perhaps we can encourage children to solve problems 
themselves with the support and guidance of their 
parents.

redhouseschool.co.uk

BUILDING RESILIENCE IN A TECHNOLOGY DRIVEN SOCIETY? 
By Ken James, Headmaster, Red House School
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In 2016, the group’s Yarm Road branch in 
Stockton, was one of the first dealers in the 
region to offer Ford Motor Company’s new 
mobile servicing facility, which provides service, 
warranty work and maintenance to fleet and 
commercial customers in Teesside and North 
Yorkshire.

The main objective is to meet increasing demand 
from customers for flexible servicing arrangements 
with minimal vehicle downtime, as well as making 
it convenient for customers especially those who 
are able to have several vehicles worked on at the 
same time and on their own premises.

Due to high demand for the facility from 
customers, this year Jennings Ford expanded the 
service to businesses across Tyneside, by launching 
an additional unit from its Eslington Park–based 

dealership in Gateshead.

Jennings Ford Mobile Service Transit Vans are fully 
kitted with racking and tooling, in addition to 
including full diagnostic kits, telematics and vehicle 
trackers.

For added peace of mind, all work is carried out by 
Ford-trained and approved technicians using the 
latest technology, diagnostic equipment and tools, 
as well as genuine Ford parts being used.

Ian Grant, Service Manager at Jennings Ford in 
Stockton, said; “The mobile service facility has been 
hugely welcomed by customers who are benefiting 
from a convenient and efficient service being 
carried out on their premises, and with minimal 
vehicle downtime.

“Each Mobile Service Unit Transit Van is equipped 
to carry out routine service and maintenance, 

vehicle repairs, including warranty, and field service 

actions, such as software updates, all within 

customers’ premises.

“We’ve also welcomed a number of new customers 

on board, as well as expanding the facility to 

businesses across Tyneside.”    

Jennings Ford operates three dealerships located 

at Yarm Road, Stockton; Cargo Fleet Lane, 

Middlesbrough; and Eslington Park, Gateshead 

where the new Ford car line-up is available at all 

three dealerships, in addition to offering on-site 

service, MOT, accident repair and genuine Ford 

parts to customers.  

The group’s Middlesbrough and Gateshead 

dealerships also operate Transit Centres where the 

range of Ford commercial vehicles is available.

For more information about the range of products and services available at Jennings Ford, contact Stockton on 01642 632200,  
Middlesbrough on 01642 240055, Gateshead on 0191 4607464, or visit www.jenningsmotorgroup.co.uk

M O T O R S  I N S I G H T

126

MOBILE SERVICING UNIT IS A ONE STOP SHOP  
FOR JENNINGS FORD CUSTOMERS

Local businesses are taking advantage of a mobile servicing facility available at Jennings Ford,  
part of the multi-award winning Jennings Motor Group.

(l-r) Jennings Ford Approved Technician, Trevor Thompson with Ian Stewart, Service Manager at Jennings Ford in Gateshead.



Maximum capacity. Minimal cost 
Dacia Logan MCV from £7,295*

Car shown: Logan MCV Lauréate TCe 90 
with optional metallic paint = £10,990

LOOKERS CARLISLE 
ROSEHILL ESTATE, CARLISLE CA1 2UR TEL 0344 659 3845
LOOKERS NEWCASTLE 
6 BENFIELD ROAD, NEWCASTLE UPON TYNE NE6 5XA TEL 0344 659 3841 WWW.LOOKERS.CO.UK

The official fuel consumption figures in mpg (I/100km) for the Dacia range are: urban 35.3 (8.0)–76.4 (3.7); extra-urban 45.6 (6.2)–83.1 (3.4); 
combined 41.5 (6.8)–80.7 (3.5). The official CO2 emissions are 155–90g/km. Figures are obtained for comparative purposes in accordance with 
EU legislation and may not reflect real-life driving results.
*Prices shown are manufacturer’s recommended retail prices, available on featured new vehicles ordered and registered by 31st January 2018. Prices shown include 
delivery to dealer, number plates, 20% VAT, 12-month government road fund licence and £55 first registration fee. Cars shown with metallic paint at an extra £495.

A tough, 5-seat SUV and now available 
with automatic transmission 

Dacia Duster from £9,495*

Car shown is a Duster Lauréate TCe 125 4x2 
with metallic paint = £13,790

SUV style, supermini costs 
 Dacia Sandero Stepway  from £8,995*

Car shown: Sandero Stepway Lauréate TCe 90 
with optional metallic paint = £10,690

Family friendly, really practical 
Dacia Logan MCV Stepway  from £11,495*

Car shown: Logan MCV Stepway Lauréate TCe 90  
with optional metallic paint = £11,990

Dacia Sandero from £5,995*

Car shown: Sandero Ambiance SCe 75  
with optional metallic paint = £7,890

The award-winning Dacia Sandero
(Don’t act like you’re not impressed)
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See for yourself at Lookers Dacia, Benfield Road, Newcastle, or call 0330 019 8352

The Dacia Duster is one of the company’s 
top sellers and it is already carving out 
an army of loyal followers. As Dacia 
inform us from their website, the 
Duster is ‘rugged, robust, no-nonsense…
concentrates on the essentials rather 
than the unnecessary.’

Quite right too. 

Bearing in mind that the entry level Dacia 
Duster comes in at an unbelievable £9495, 
you end up with a proper 5-seat, 5-door 
SUV with loads of room to carry baggage 
for the same price as a small city car. If 
you compare like for like and hunt out 
the prices of other chunky SUVs, you will 
discover that buying a Duster will save you 
thousands. 

‘Ah ha’, I hear you say. ‘I bet it’s ultra-basic 
and horrible to drive.’

Wrong and wrong.

Okay, the Access model is aimed at folk 
who intend to use their Dacia Duster as 
a workhorse, but trickle down the range 
to something like the Lauréate model 

and you will enjoy air conditioning, smart 
alloy wheels, DAB radio, Bluetooth, fog 
lights, chrome roof bars, cruise control and 
electric windows all round. It is a serious 
alternative to any other SUV. If you really 
want to stand out from the crowd, go for 
the Prestige or Summit models. You’ll get 
sat nav, reversing camera and can opt for 
leather upholstery and a host of accessories 
to personalise your Duster. 

In terms of driving, the Dacia Duster is 
thoroughly enjoyable and, if you go for 
4x4 transmission, you can even head 
across soggy ground or enjoy extra traction 
in slippery conditions. The steering and 
suspension are nicely controlled. The ride 
is excellent, managing to soak up lumps 
and bumps at town speeds whilst being 
sufficiently controlled on quicker roads. 
Thanks to the high driving position, you 
have a great view, making it ideal for 
paddling around town, doing the school 
run, or belting down the motorway for a 
family holiday. It will easily double-up as a 
holdall for taking garden rubbish to the tip 
or moving some furniture. 

In terms of engine choice, you can select 
from either a 1.5 litre 109bhp diesel or 1.2 
litre 124bhp turbo petrol engine. There’s 
also a 1.6 petrol option, but that’s only 
available on the entry level Access model. 
Most trim levels are available with two 
or four wheel drive, and there’s also an 
automatic. We prefer the manual ‘box.

If you live out in the sticks, go for a 4x4, but 
most folk will be perfectly happy with the 
1.5dci front wheel drive model. That’s the 
one we’d recommend. You’ll get 64.2mpg. 
0-60 takes a shade over 11 seconds and, 
at motorway speeds, progress is extremely 
civilised. The Duster is also perfect if you 
need to tow a trailer, horse box or caravan. 

If you want additional peace of mind, it’s 
worth looking at the various warranty and 
servicing options provided by Dacia. For 
example, for a very reasonable £850 you 
can extend the warranty to a whopping 7 
years/100,000 miles. 

So, if you are looking for an SUV that won’t 
break the bank, make sure you try the Dacia 
Duster. You’re in for a pleasant surprise. 

DACIA DUSTER CLEANS UP
The speed at which the Dacia (pronounced Datcher) brand is growing in the UK is staggering, 
bearing in mind that the name hadn’t been heard of here until 2013. If you’re concerned that 

buying a ‘new’ name might be risky, don’t be. Dacia has the clout of Renault and Nissan behind it. 

Dacia is a brand that has now been with 
us in the UK since 2013 and in that four 
year period it has worked hard to convince 
everyone that its qualities can match its 
affordability.

It’s a claim that is now ringing true with the 
public and baring fruit for the brand.

October saw sales of Dacia increase by 
20.3% in Europe compared to the same 
month last year. This saw the Renault owned 
brand’s market share rise from 2.6% to 2.9% 
during the period according to data from 
the European Automobile Manufacturers’ 
Association (ACEA).

Lookers Dacia in Newcastle has certainly 
witnessed this rise in popularity, with the 
dealership seeing an increase in enquiries 
over recent months, particularly when it 
comes to the new Dacia Duster, a update 
that fine tunes almost every element of the 
car.

You can expect a new and repositioned 
touchscreen, an extra air vent, more 
ergonomic seats with a wider range of 
adjustments, reworked doors and an updated 
and smart looking dashboard. Small changes 
some may say, but add these all together and 
you have a car that is just as concerned with 

shouting about its qualities as it is its price. 

In the new Duster, Dacia has shown that it is 

a brand that clearly has a few more surprises 

up its sleeve.

Rikki Ledger, General Manager at Lookers 

Renault and Dacia Newcastle, said: “Dacia has 

been on a miraculous journey since it arrived 

in the UK four years ago. It’s been a meteoric 

rise and one which has been punctuated with 

cars that have continuously surprised and 

amazed due to their affordability, but also 

their design quality and driveability.” 

REDEFINING EXPECTATIONS AT LOOKERS DACIA NEWCASTLE 
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SCREEN ICONS BALL 
Hosted by Danny Mitchell, owner of Change 

FR, the inaugural Screen Icons Ball was 
recently held at the Crowne Plaza Hotel in 

Newcastle. 

Guests enjoyed a fabulous meal and 
entertainment during the Hollywood themed 

evening.

Change was recently formed by fundraising 
veteran Danny in order to assist charities and 
worthwhile causes in maximising their true 

potential. 

For further information on forthcoming 
events contact danny@changefr.co.uk or 

visit the website www.changefr.co.uk 



Danny Mitchell "The King of the North"



Find out more or book your place - email Linda@exclusivebusiness.net 

I N S P I R I N G  C O N V E R S AT I O N  O V E R  A  F I N E  L U N C H 

SAVE THE DATE...

www.exclusivebusiness.net www.northern-insight.co.uk

Exclusive Business & Northern Insight lunch club 2018 

 

All events will be held at the Crowne Plaza, Newcastle upon Tyne 
Arrival 12 noon for networking, seated promptly at 12.30

Thank you to Quirk Solutions for sponsoring our October lunch with Chris Paton, as ever an engaging  
and thought provoking speaker.

B U S I N E S S M A G A Z I N E

& I N S I G H T
NORTHERN

Monday 29th January 2018 

Paul Lancaster 
Plan Digital UK

Monday 26th February 2018 

Simon Green 
Innovation Super Network 

Monday 26th March 2018 

Gary Lumby, MBE 
Focus on Success Ltd

Monday 30th April 2018 

Barry Speker, OBE 
Sintons LLP

Monday 4th June 2018 

Jonas Caino, MBA 
Rainmethods Group

Monday 2nd July 2018 

Simon Bourne 
The Hand Dyed Shoe Company



Get the job done for less  
at Jennings Ford

*Ford Finance Lease with Balloon is available to business users only, subject to status. Guarantees/indemnities may be required. Transit Custom payment shown based on 9-0-59 agreement with balloon payment (9 rentals up front followed by 59 monthly rentals and final balloon payment 
+VAT) and 8,000 miles per annum on a non-maintained agreement. Transit payment shown based on 10-0-59 agreement with balloon payment (10 rentals up front followed by 59 monthly rentals and final balloon payment +VAT) and 9,000 miles per annum on a non-maintained agreement. 
**Ford Lease Contract Hire is available to Business Users only, subject to status. Guarantees/indemnities may be required. Transit Chassis Cab rental shown based on an 6-0-47 customer maintenance agreement (6 initial rentals up front followed by 47 rentals+VAT) with a mileage of 10,000 per 
annum. When the vehicle is returned it must be in good condition and not have exceeded the agreed mileage, otherwise further charges will be incurred. Subject to availability. Rentals must be made monthly. Prices exclude VAT. Prices are correct at the time of going to print and are subject to change 
without further notice. Terms and conditions apply. Ford Lease and Ford Lease with Balloon is provided by ALD Automotive Limited, Oakwood Drive, Emersons Green, Bristol BS16 7LB. Certain categories of business users may be excluded. Model year restrictions may apply. †Manufacturers terms and 
conditions apply. These offers supersede any previously advertised offers and are not available in conjunction with any other offer. Vehicles not necessarily as illustrated. Transit 350 L4 Chassis Cab image is for illustration purposes only, model shown is Single Chassis Cab 350 L2 RRP £27,020. Subject 
to availability. Offers may be withdrawn at the discretion of Jennings Ford Sales Management at any time. Exclusions and restrictions may apply. Offers end 31st December 2017. E&OE.

www.JenningsMotorGroup.co.uk/vans
OPEN HOURS: Mon-Fri 9am-6pm, Sat 9am-5pm, Sun Closed.

MIDDLESBROUGH, Call: 01642 209 100.
GATESHEAD, Call: 0191 460 7464.

New Ford Transit Custom 270 L1 2.0 TDCi Trend (105 PS)
INCLUDES: LED Loadspace Lighting & Ford Ply Lining

 • Automatic headlights • Rain sensing wipers 
 • Cruise control • Front and rear parking sensors 
 • Quickclear windscreen
 • Ford SYNC® with Bluetooth®, voice control and AppLink 

• 3 years/100,000 miles Manufacturers Warranty†

Only £186+VAT per month  
with Ford Lease with Balloon*

Advance rental of £1670.76+VAT followed by 59 monthly rentals of 
£185.64+VAT and final balloon payment of £5049+VAT

New Ford Transit 290 L2 H2 2.0 TDCi Trend (105 PS)
INCLUDES: Ford Ply Lining 

• 6-speed • Front fog lights • Electric heated door mirrors
• Ford SYNC® with Bluetooth®, USB connectivity & steering wheel controls 

• Rain sensing wipers • Front and rear parking sensors 
• Cruise control • Automatic headlights 

• 3 years/100,000 miles Manufacturers Warranty†

Only £199+VAT per month  
with Ford Lease with Balloon*

Advance rental of £1991.10+VAT followed by 59 monthly rentals of 
£199.11+VAT and final balloon payment of £4540.50+VAT

New Ford Transit 350 L4 Chassis Cab Premium 
Dropside 2.0 TDCi FWD (130 PS)

 • Electric front windows • Remote central locking
 • My Connection radio with Bluetooth®, USB/iPod connectivity,  

remote audio controls and four front speakers
 • Daytime running lights • Door mirrors with integrated side indicators
 • Wide bodyside mouldings • 3 years/100,000 miles Manufacturers Warranty†

Only £296+VAT per month  
with Ford Lease**

Advance rental of 1778.22+VAT followed by  
47 monthly rentals of £296.37+VAT

Business users only
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Ravensworth Golf Club

Email:john@ravensworthgolfclub.co.uk for details     
Tel:0191 4876014 or visit www.ravensworthgolfclub.co.uk to book online

‘fantastic golf at affordable prices’

The Last Ship, the acclaimed musical by 
internationally renowned musician Sting, is 
set to premiere in the UK in 2018, opening at 
Northern Stage in Newcastle on 12 Mar 2018. 

The production, which will star Jimmy Nail, has a 
Tony-nominated original score and lyrics composed 
by Sting. It will play a 4-week season in Newcastle 
before embarking on a major UK & Ireland Tour.

Initially inspired by Sting's 1991 album The Soul 
Cages and his own childhood experiences, the 
show tells the story of a community amid the 
demise of the shipbuilding industry in Wallsend, 
Tyne and Wear, with the closure of the town's 
shipyard. When Gideon Fletcher returns home after 
seventeen years at sea, tensions between past and 
future flare in both his family and his town. 

The show is directed by Lorne Campbell, the artistic 
director of Northern Stage, with set design by the 
Tony Award-winning 59 Productions. Edinburgh-
born Lorne Campbell had his first professional job 
as an assistant director at Northern Stage, before 
returning as artistic director in 2013. Productions 
for Northern Stage include Get Carter, Dr 
Frankenstein and A Song for Ella Grey.

This personal, political and passionate new musical 
from multiple Grammy Award winner Sting is set 
to be an epic account of family, community and 
defiance. The Last Ship also features a few of Sting’s 
best-loved songs including Island of Souls, All This 
Time and When We Dance.

JIMMY NAIL TO STAR IN STING’S DEBUT MUSICAL

Newcastle Theatre Royal launches its Spring/Summer 2018 
season with breath-taking dance, thought-provoking drama, 
feel-good musicals and family shows aplenty.

The Grade 1 listed theatre will welcome an array of musicals 
including Evita (22-26 May), Dusty the Musical (17-21 July) and 
Kinky Boots (29 Oct – 10 Nov).

Dusty the Musical is a landmark new show based on the 
biography of Dusty Springfield. It will feature many of her 
blazingly soulful pop hits including ‘I Only Want to Be with You’ 
and ‘Son of a Preacher Man.’

Kinky Boots, winner of the 2016 Olivier Award for Best New 
Musical, will also come to the Theatre Royal. Featuring songs by 
Grammy and Tony winning pop icon Cyndi Lauper, this dazzling 
show will take audiences from the factory floor of Northampton 
to the catwalks of Milan.

Dance fans will also delight with the breath-taking Ballet 
British Columbia (13-14 Mar).  Making its Theatre Royal debut, 
Canada’s leading national dance company will present an 
exhilarating evening of dance.

For drama lovers, Sherlock Holmes – The Final Curtain (8-12 
May) will arrive with an all-star cast including Robert Powell 
and Liza Goddard. In this production, Holmes is determined to 
kill two birds with one stone by solving the mystery and also 
confronting his own demons.

THE LID IS LIFTED ON THEATRE ROYAL NEW SEASON

©Mark Savage
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WHAT’S ON  
THIS DECEMBER? 

Alice in Wonderland
December 1 – January 6 

Northern Stage  T: (0191) 230 5151 
www.northernstage.co.uk 

The Lambton Worm 
December 1 – January 6 

The Custom’s House T: (0191) 454 1234
www.customshouse.co.uk

Phil Collins
December 2

MetroRadio Arena T: (0844) 493 6666 
www.metroradioarena.co.uk 

Steps 
December 5 

Metroradio Arena T: (0844) 493 6666
www.metroradioarena.co.uk

Status Quo 
December 6

Newcastle City Hall T: (0844) 8112 121
www.theatreroyal.co.uk     

Happy Mondays 
December 8 

02 Academy Newcastle T: (0844) 477 2000
www.academymusicgroup.com

Snow White & the Seven Dwarfs 
December 8 -31 

Tyne Theatre  T: (0844) 2491 000
tynetheatreandoperahouse.uk

Rob Brydon 
December 8 

Sunderland Empire T: (0191) 265 5020
www.atgtickets.com

Russel Brand
December 13-14 

Newcastle City Hall  T: (0844) 8112 121
www.theatreroyal.co.uk 

The Bootleg Beatles
December 16 

Newcastle City Hall T: (0844) 8112 121
www.theatreroyal.co.uk 

Roy Wood 
December 18 

Sage Gateshead T: (0191) 443 4661
www.sagegateshead.com

Joseph and the Amazing  
Technicolor Dreamcoat 

December 19 -31 
MetroRadio Arena  T: (0844) 493 6666

www.metroradioarena.co.uk

Lindisfarne
December 22-23 

Newcastle City Hall  T: (0844) 8112 121
www.theatreroyal.co.uk

The Chief returns with the third 
instalment in his post-Oasis career. 
Who Built the Moon? is the result 
of a creative collaboration with 
super-producer David Holmes and 
offers a departure from the classic 
sounds which have characterised 
his previous two albums. Noel 
has embraced a host of influences 
from European psychedelia to 
wide cinematic soundscapes. Real 
standouts include “Black & White 
Sunshine” with its jangly guitar 
arpeggios and lead-single “Holy 
Mountain” featuring a glorious 
tin-whistle solo. Noel brings this 
kaleidoscope of new musical 
reference points to Newcastle’s 
Metro Radio Arena on 3rd May 
2018. Anything Liam can do, he 
can do better?

RECORD OF THE MONTH - NOEL 
GALLAGHER “WHO BUILT THE MOON”

There’s lots to be cheery about over the coming 
months with the abundance of spectacular 
shows in Sunderland Empire’s new What’s On 
Season Guide.

Guaranteed to lift those January blues is the perfect 
feel-good family show Shrek the Musical (31 Jan-
11 Feb). Based on the story and characters from 
the Oscar-winning DreamWorks animation film, 
this hilarious and spectacular production turns the 
world of fairytales upside down in an all-singing, 

all-dancing, musical comedy.

The internationally acclaimed stage sensation 
Jersey Boys (20-31 Mar) is also working its way 
back to Sunderland again. This smash hit musical 
has won 57 major awards worldwide, including the 
Olivier Award for Best New Musical. Jersey Boys 
tells the real life story of four boys from the wrong 
side of the tracks who wrote their own songs, 
invented their own unique sound and sold 100 
million records worldwide. 

Birmingham Royal Ballet also presents Coppelia 
(5-7 Apr), a timeless classic from the golden age 
of classical ballet. When eccentric toymaker Dr 
Coppélius leaves his greatest creation, the doll 
Coppélia, on his workshop balcony she soon causes 
quite a stir in the village. 

Get ready for the bend and snap as the smash hit 
musical Legally Blonde the Musical (16-21 Apr) 
hits the stage. This all-singing, all-dancing romantic 
comedy will certainly put a spring in your step.  

Tickets are also flying off the shelf for Matilda The 
Musical (8 May – 2 Jun). This production tells the 
story of an extraordinary little girl who, armed with 
a vivid imagination and a sharp mind, dares to take 
a stand and change her own destiny.

The season is topped off by a mix of award-winning 
tributes and one night concerts including MACCA: 
The Concert (18 Jan), celebrating the music of Paul 
McCartney and the greatest hits of the Beatles, and 
One Night of Queen (20 Jan).

SUNDERLAND EMPIRE 
ANNOUNCES NEW SEASON



She is ready to get Newcastle into the Christmas 
spirit by being part of one of the strongest and 
extravagant panto companies in the UK. Michelle 
will be playing the Wicked Queen and is excited 
to add her own spin to the character. Alongside 
Michelle, the cast also stars Matt Pagan from 
Collabro as the Prince and legendary comedian 
Danny Posthill as Dame Dotty Donut. We learnt 
more:

 How did you get into stage shows and panto?

Since I was young I was a performer at Newcastle 
College and I loved every element of it. The dancing, 
singing and acting was all stuff I wanted to do ever 
since I was little. I’m so lucky I made a career out 
of it. I did my first panto at the Sunderland Empire 
when it was relaunched. It was Cinderella and I 
totally fell for the Panto vibe. It really gets you in 
the mood for Christmas and it’s great to work with 
performers from all backgrounds. 

Is acting something you have always been 
interested in?

Yes, the course I did at Gateshead college was 
actually for acting and drama. It’s something I 
have always wanted to do so I’m completely in my 
element now. Panto gives me the opportunity to 
really throw myself into a character role. 

What will you bring to the role  
of the Wicked Queen?

I do want to bring a certain bit of nasty to the 
role, imagine Joan Collins crossed with Mother 
Gothel from Tangled. My character doesn’t need 
to bring a lot of comedy as we already have some 
great comics, but I will be bringing some sass 
and glamour. It’s such a fun role to play and I 
thoroughly enjoyed playing the Wicked Queen last 
year but one of the best characters I have played is 
Princess Jasmine. She isn’t your classic princess, she 
has fierceness and self-confidence. 

Can we look forward to hearing some classic 
Liberty X songs?

Maybe! Who knows, I can’t give too much away but 

the song choice will be a surprise for all. 

 Are you excited to be back in Newcastle?

Yes, I cannot wait to be back in Newcastle. I’m so 
excited to be staying with family and to catch up 
with friends who I haven’t seen in years! As I am 
based in the South, it’s so hard to come up and 
visit, but seeing as I will be here for an extended 
amount of time it means that my children will get 
the chance to spend time where I grew up. I’m so 
happy to spend four whole weeks in Newcastle.

Will there be anything exciting to look out for 
in the future with you Michelle? 

Yes! 2018 has a lot of exciting things in the 
pipeline. I am currently writing a book which is a 
great experience and I’ll be touring with the Liberty 

X girls. I’ve also got a new acting agent – who’s 
working me hard! So, I’m working on that and 
going to castings – it’s great to get back to what I 
started at all those years ago.

Any closing words?

The cast is one of the strongest casts I have ever 
worked with. Matt and Robyn are amazing, they 
have worked so hard, their talent and chemistry 
cannot be matched. Enchanted Entertainment, 
the company running the panto are incredible and 
believe me when I say, there is no expense spared 
for Snow White and the Seven Dwarfs! I mean, 
we have actual REAL dwarfs, not just children or 
people on their knees…doesn’t that say it all?

It’ll be the best panto to come to the North East 
and I can’t wait to see you all there.

MICHELLE 
HEATON SET 

FOR TYNE 
THEATRE PANTO
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Michelle Heaton, former Liberty 
X star turned Panto regular, 
has gotten us all excited for 

the upcoming Snow White and 
the Seven Dwarfs at the Tyne 

Theatre and Opera House! 

tynetheatreandoperahouse.uk





DEAD LIONS 
DON’T ROAR  

BY TOLU’ A. AKINYEMI
This newly-published book of poetry is being 
sold to support a campaign which will benefit 
older people in Northumberland suffering from 
loneliness. 

Dead Lions Don’t Roar is a collection of inspiring 
modern day verses and is already proving a hit with 
the region’s business community. The Nigerian 
born wordsmith, who now resides in Wallsend, has 
devised the book as a source of peace and wellbeing 
for those suffering from day-to-day struggles. This 
little book of wisdom is a great gift for Christmas, 
especially considering a percentage of the proceeds 
will go towards the Age UK Northumberland 
charity.  

FOOTBALL: MY 
LIFE, MY PASSION 

BY GRAME SOUNESS 

My Life, My Passion is not just a sporting 
autobiography but also a perceptive and 
opinionated assessment of the game which has 
been Souness’ lifetime obsession. 

The book draws extensively on his varied 
experiences as player, manager and then pundit 
and follows Souness from his early days as an 
apprentice at Tottenham Hotspur, through to 
European cup glory with Liverpool and finally to a 
spell as manager of Newcastle United. The result 
is a shrewd, incisive and hard-hitting exposition 
which grapples with the major talking points 
affecting the game today. LET ME BE FRANK  

BY FRANK BRUNO 

Let Me Be Frank is a deeply personal, 
autobiographical account from one of British 
boxing’s all-time greats. 

With the aim of providing others with hope and 
inspiration, Bruno talks about his battle with mental 
illness, his time inside a mental facility, the impact 
his illness has had on his family and his career- and 
finally, about his long road back to stability. Let Me 
Be Frank offers his own perspective of living with 
bipolar disorder, his fears, his triumphs, and also the 
great affection he feels for his legions of fans to 
this day.  

THE DEATH BEAT  BY FIONA VEITCH SMITH Local novelist Fiona Veitch Smith returns with the third 

instalment in the Poppy Denby series. 
This time, the super sleuth winds up Stateside working for 

the New York Times. Poppy can’t wait to report on the 1920’s 

Manhattan art scene, yet her hopes are dashed when she is 

allocated The Death Beat – writing obituaries. Here, she unravels 

a sordid tale of illegal immigrants, forced labour and sex scandals. 

But can she bring the perpetrators to justice without putting her 

own life in danger? This is a  thrilling mystery which gives readers 

a glimpse into Jazz Age New York.  

CHRISTMAS PAGETURNERS
Our picks of the latest new releases for those cosy Christmas afternoons. 
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0800 093 9133

Medical condition 
experts

We compare 
insurers

Specialist cruise 
cover

SPECIAL
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QUOTE
NORTH10 

FOR

10%
DISCOUNT



Sunderland-based travel insurance provider, Just 
Travel, held a celebration event for its staff on 

Saturday 11th November by hosting a Charity Ball 
at Ramside Hall in Durham.

The Black Tie event was the latest fundraising 
initiative by the company who were recently named 

the UK’s ‘Best Travel Insurance Provider’ all raising 
money for MacMillan Cancer Support, a charity 

close to the hearts of many of Just Travel Cover’s 
customers and staff.

With two raffles, a staff awards ceremony and a 
superb evening of entertainment and fundraising 

the company have now raised £3,157 towards their 
annual target of £5,000.

Dale Robinson, marketing manager at Just Travel 
Cover said “We’re delighted to have raised over 

£3,000 for MacMillan so far this year, it is testament 
to our staff who are always coming up with new 
ways to raise money for this wonderful cause.”

Just Travel Cover provide travel insurance for all 
ages and risks, but are experts in finding cover for 
the over 50s and those with pre-existing medical 
conditions. Working with a panel of insurers they 
offer single trip, annual multi-trip and specialist 
cruise cover, as well as cover for any hazardous 
activities you may wish to undertake on your  

next trip.

 
Contact Just Travel Cover on 0800 093 9133,  

visit justtravelcover.com or call in to their 
offices on Toward Road in Sunderland and 

mention NORTH10 for a 10% discount. 

STAFF CELEBRATION 
EVENT





Wilder and slightly less glossy than 
its neighbours this archipelago of 
115 granite and coral islands lies 
around 1,000 miles off the coast of 
Tanzania and holds the allure of lush 
forests, Creole heritage and some of 
the best talcum-powder beaches in 
the world. Not reserved for romantic 
honeymooners, families as well as 
couples will adore exploring the exotic 
flora inland, swimming and snorkelling 
off shallow shores and meeting the 
islands’ wonderful wildlife. 

Head to the largest island of Mahé for 
tropical walks, top hotels and Creole 
culture; beach bunnies and nature lovers 
should try middle-sized Praslin with 
its top beaches and UNESCO national 
park; hippy chicks will love tiny La Digue, 
home to a population of giant tortoise 
and a laid-back vibe. Can’t chose? A two-
week island-hopping holiday should do 
the trick! 

Beach life really doesn’t get any better 
than in the Seychelles and choosing your 
favourite sandy stretch is like picking the 
shiniest diamond from Tiffany’s window 
display – they’re all so good. Anse-Source 
d’Argent on the island of La Digue, is 
reputed to be the most photographed 
beach in the world. Anse-Lazio Beach on 
Praslin regularly hits the world’s top ten 
and it’s not hard to see why - bordered 
with large granite boulders, its pristine 
white sands roll into crystal clear topaz 
waters. 

Nature lovers will also be spoilt rotten. 
Vallée de Mai on Praslin is a UNESCO 
World Heritage Site and home to over 
6000 rare Coco-de-Mer palms, only 
found in the Seychelles. There are hiking 
trails that weave you through the foliage 
but book yourself a private guide to really 
bring the Vallée to life. The park is also 
home to an array of birds, including the 
endangered black parrot. L’Union Estate 
on La Digue and its population of giant 
tortoise is another not-to-be-missed 
experience. Hire a bike and cycle around 
this petite 3km by 3km island, visiting 
the old coconut plantation house or the 
sleepy tropical port of La Passe. 

Going underwater is another favourite 
Seychelles pastime. Waters are calm, 
clear and teaming with life. Diving and 
snorkelling amidst its impressive granite 
outcrops, shallow shelves and colourful 
coral gardens is a must, with some of 
the best dive sites north of Mahé island. 
Most hotels have dive centres or access 
to snorkelling and cater for all levels, 
including children. 

The islands capital Victoria on Mahé is 
charming and compact with colonial 
architecture, a bustling market, where 
the aroma of cinnamon, ylang-ylang 
and a myriad of other spices hang in 
the air, and an immaculately manicured 
botanical garden that’s worth a turn. 

With such an idyllic setting it’s not 
surprising that jetsetters have been 
frequenting these islands for decades and 

ultra-luxury resorts and honeymooning 
couples are plentiful. However, this 
tropical paradise is more affordable 
than you think and, while its year-round 
temperate climate gives it a boost up the 
winter sun bucket lists, its’ best weather 
coincides perfectly with our summer 
holiday season so please don’t leave your 
children at home – they’ll love it! 

Travel Bureau’s Top Hotel Picks

The Four Seasons on Mahé is truly luxury 
at its best. Built into a hillside forest 
above a crescent-shaped white beach 
this serene and sophisticated hotel offers 
top-quality facilities, sensational dining 
and first-class service. Every villa faces 
the ocean, each with its own private pool 
and the private residences are fantastic 
for larger families or groups of friends. 

Le Domaine de l’Orangeraie on La Digue 
is a small hotel with just 63 tree-house 
style villas built amongst tropical gardens 
stretching up the hillside. The higher you 
go the better the view! Just a few steps 
to the beach and the offshore coral reef 
offers great snorkelling. 

Constance Lemuria on Praslin has just 
105 suites and villas but with an 18-
hole championship golf course (green 
fees included for residents), marvellous 
spa, three-tiered infinity pool and three 
beautiful beaches it’ll bowl you over. It’s 
kids club and sports activities make it a 
great choice for families. 

THE SEYCHELLES –  
MOTHER NATURE’S MASTERCLASS 

When it comes to an Indian Ocean beach paradise, most people’s first thought will be of 
the Maldives. However, if you’re looking for a desert island that packs a bit more punch, the 

Seychelles will not disappoint. 

T R A V E L  I N S I G H T

Travel Bureau’s Iain Bell travelled to the Seychelles earlier this year with luxury holiday company Kuoni.  
To find out more about holidays to the Seychelles call Travel Bureau on 0191 285 9321, email holidays@travelb.co.uk  

or visit www.travelb.co.uk 

142



143

T R A V E L  I N S I G H T

C
ou

rt
es

y 
of

 K
uo

ni
 h

ol
id

ay
s 

©
D

ib
ro

va
C

ou
rt

es
y 

of
 F

ou
r 

Se
as

on
s 

©
Ke

n 
Se

et



This year I have been to Richmond three times, 
twice speaking on rail fares and once on an 
excursion with my daughter. As you’ll know all 
railway stations in GB have a three letter code. 
RMD is for Richmond in Greater London which 
has a busy station (also visited twice in 2017). 
Indeed Richmond is the most duplicated UK 
placename, with 57 occurrences worldwide, 
including a third Richmond outside Sheffield. 

There is no rail connected railway station in 
Richmond, North Yorkshire, but it is possible to buy 
a rail ticket to RMK (for Richmond MarKet Place) 
and use the regular Arriva express bus X26 and X27 
bus from outside Darlington station’s Victoria Road 
exit, direct to Richmond. It takes about half an hour 
to arrive in the cobbled market place, one of the 
largest in England. From the north, it is quicker than 
the train via Northallerton ever was, before the line 
closed in 1968.

I asked the bus driver if we could stay on the bus 
over the bridge of the Swale to the Station, which 
was not a problem. The old railway station is now 
repurposed not for trains but as a food, film and art 
centre which admits 300,000 tourists a year. It has 
a restaurant, cinema, art gallery and heritage centre, 
as well as a bakery, cheese-maker, micro brewery, 
ice-cream parlour, fudge house and honey-maker. 
A great place to pick up some innovative Christmas 
presents at some time during your day, and some 
good coffee.

A pleasant walk over the meadows into the town 
centre, including the interesting town garden 
at Millgate House, brought us to the Georgian 
Theatre Royal. This historic building, founded in 

1788 by the actor Samuel Butler, is off the market 
place. A decline in the fortunes of theatre led to its 
closure in 1848 and it was used as a warehouse for 
many years. In 1963 the theatre was restored and 
reopened, with a theatre museum added in 1979. 
It is one of Britain’s oldest extant theatres and a 
guided tour shows you the whole of the building, 
including beneath the stage.

The dominant building in the town is the Castle, 
completed in 1086, now in the care of English 
Heritage. Through the winter it is only open at 
weekends. You may have heard of the story of the 
Richmond Sixteen, conscientious objectors from 
WWI, which is told in the block they inhabited 
before being shipped to France.  I suspect we had 
better food than they did in a French restaurant 
called Rustique in Finkle Street. Rustique opened 
in 2009 offering traditional French cuisine amongst 
its Parisian-style murals and music. Transporting 
diners to the streets of Paris, with views of the 
Tower Eiffel and Arc de Triumph, diners can enjoy 
rustic French-style cuisine in amongst a busy, 
vibrant bistro atmosphere.

Two other museums complete the tourism offer 
in Richmond: the well-regarded Richmondshire 
museum is closed until April, but the Green 
Howards Regimental Museum (in the old Trinity 
Church) is fascinating, and close to the bus stop to 
return to Darlington.

OUT & ABOUT - RICHMOND, NORTH YORKSHIRE

Alex Nelson – alexnelson@dunelm.org.uk  www.thestation.co.uk

For December’s article, I usually choose somewhere not too far away (given it gets dark so early)  
which might be a good place for Christmas shopping. 

T R A V E L  I N S I G H T
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With punctual flights, 
your business can 
reach new heights.

Connect to the World via Amsterdam, Dubai, 
Heathrow, Brussels and Paris. 
Book now at newcastleairport.com/discover
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NEW OVERSEAS BEER 
CONCEPT AT THE 

BOTANIST NEWCASTLE
Beer connoisseurs can enjoy the taste of the 
Czech Republic at The Botanist in Newcastle.

As the only venue in Newcastle which now serves 
Budweiser Budvar Tankové Pivo (tank beer), the 
lager joins the extensive list of beers and ales 
already on offer at the Monument Mall pub.

Made in Budweis, Czech Republic, ingredients 
including whole cone Saaz hops, single Czech malt 
and ice age soft water are combined and taken 
through a brewing time of 102 days. This forms a 
pale, smooth lager which is unpasteurised, giving it 
a full-flavoured and fresh taste.

Bringing the latest innovations in skin rejuvenation treatments from London 
to the heart of the North East, ‘The Dr Elizabeth Ashton, younger looking skin 
Clinic’ was launched recently in Heaton, Newcastle. 

The clinic offers treatments that achieve stunning results for those seeking healthier 
ways of looking naturally younger, without the need for cosmetic or invasive surgery.

Dr Elizabeth Ashton leads the clinic. Elizabeth has 20 years’ experience in dentistry, 
as well as eight years of specialist training and experience in facial aesthetics.

The clinic will provide a full facial aesthetics service to treat a range of conditions 
including fine lines and wrinkles, dull skin, thinning hair, acne and rosacea.

NORTH EAST DISTILLERY 
LAUNCH RANGE OF GIN 

LIQUEURS
Poetic License Independent Small Batch 
Distillery are releasing a range of four flavoured 
liqueurs: Blackcurrant and Ginger, St Clements, 
Sarsaparilla, and Baked Apple & Salted Caramel.

The Blackcurrant and Ginger liqueur is a warming, 
fruity drink whilst St. Clements liqueur delivers 
a bittersweet flavour of lemon and orange. The 
unmistakable aniseed flavour of Sarsaparilla works 
surprisingly well also to create an unusual gin 
whilst the Baked Apple & Salted Caramel liqueur 
is sure to delight.

All new gins use Poetic License Northern Dry Gin or 
Old Tom Gin as their base and the flavourings and 
colourings are all natural. They are available in 50cl 
bottles with 21% alcohol and an RRP of £19.95.

NEWCASTLE CHEF NAMED 
NORTH EAST YOUNG CHEF 

OF THE YEAR
A young chef at one of Newcastle’s top restaurants 
is celebrating after winning the prestigious title of 
North East Young Chef of the Year.

Elliott Teasdale, a commis chef at 21 Newcastle, 
recently competed against five other chefs to win 
the top accolade in a competition run by the North 
East Culinary and Trade Association, an organisation 
that provides skills and opportunities to catering 
professionals.

The 19-year-old from Consett was put through a 
knife test demonstration and then had to prepare 
and cook a two-course menu. Elliott demonstrated 
exceptional cookery expertise and impressed the 
judges with his main course and dessert.

North East-based leisure operator, Cairn Group has launched national 
training programme Cairn Academy to create apprenticeships across the 
group’s UK-wide hotel portfolio. 

Cairn Academy aims to encourage employees to grow in business by providing 
access to expert training and support. An initial cohort of 43 new and existing 
employees have been enrolled across hotels in the region including Holiday Inn 
Newcastle Jesmond and Redworth Hall Hotel in County Durham.

This first intake has seen Cairn Group enrol apprentice chefs, supervisors and 
heads of department in housekeeping, leisure, reception and maintenance.

The employees will take part in 12-15 month training programmes via online 
learning and coaching, leading to a recognised qualification at the end of the 
process.

CAIRN GROUP PIONEERS NEW APPRENTICESHIP PROGRAMME

POPULAR DENTAL CLINIC EXPANDS 
WITH FACIAL AESTHETICS SERVICE



MACDONALD L INDEN HALL GOLF & COUNTRY CLUB

WINTER WONDERLAND 
WEDDINGS 

W W W. M AC DO N A L D H OTE L S .CO.U K / L I N D E N H A L L

LOCATED IN 450 ACRES OF PARKLAND SETTING WITH  
ORNATE CEILING, ROARING LOG FIRES, PICTURE YOUR  

WEDDING AS A MAGICAL WONDERLAND. 

For more information and to organise a show round, call 01670 500 007  
or email specialevents.lindenhall@macdonald-hotels.co.uk 

• Room hire for your ceremony, breakfast  
 and reception
• Mulled wine or mulled cider drinks reception
• Seasonal canapés
• Three course wedding breakfast and wine

• Sparkling wine for the toasts
• Evening buffet
• Evening entertainment
• Bridal Suite for the Bride and Groom
• Plus more 

£4,500
Valid November 2017 – March 2018 

BASED ON 60 DAY AND  
120 EVENING GUESTS

Longhorsley, Morpeth, Northumberland, NE65 8XF
Terms and Conditions apply. Valid on new bookings only and subject to availability.



Mr Walt was quite right, Claret and Bordeaux (or more accurately red 
Bordeaux) are indeed one and the same – red wine from the Bordeaux region 
of south eastern France. Bordeaux is France’s (indeed the World’s) largest 
quality wine growing region with some 115,000 hectares (over 275,000 
acres) of vineyards. Whilst the region is famous for red wines it also produces 
wonderful white wines. Christmas is a great time to have a quick look at 
this wonderful wine growing region as the wines of Bordeaux make perfect 
partners to many of the dishes we are likely to have over the holiday period.

Claret, although I doubt very much if Basil was aware of it, is a corruption of the 
French word clairette (meaning light red wine) and is a term used mainly by the 
British wine trade to describe a red wine from Bordeaux. It dates back hundreds 
of years to the early days of the trade in wine between the British and the French 
and these old ties are still evident today in the names of several of the region’s 
top wine estates – eg. Smith-Haut-Lafitte, Cantenac-Brown, Leoville-Barton.

Whatever name you use, the reds of Bordeaux are nearly always blended from 
at least two grape varieties – the important ones are Merlot and Cabernet 
Sauvignon. The region is influenced greatly by water; to the west is the Atlantic 
and to the east are the Dordogne and Garonne river systems that join to form 
the huge Gironde Estuary that splits the region both in terms of geography and 
wine making. 

In simple terms, to the west of the Gironde (the area known as the Médoc) the 
Cabernet Sauvignon is the main variety with the Merlot playing a supporting 

role, whilst to the east the importance of the grapes is reversed with the Merlot 
taking the lead in wines such as Saint-Émilion and Pomerol. Both styles are great 
to have with  the turkey, or a beef or game dish. The Cabernet dominated wines 
have great structure and intensity whilst those featuring more Merlot are often 
softer and more rounded.

Bordeaux is also famous for sweet white wines, especially from the two communes 
of Sauternes and Barsac. These wines are made predominantly from Semillon 
(usually about 80%) and lesser amounts of Sauvignon Blanc. These wines are 
made from botrytised grapes that have been attacked by a fungal mould that has 
the effect of greatly increasing the sugar concentration of the juice and hence the 
sweetness of the wine. Brilliant with puddings (Christmas pud and lighter fruit 
dishes) they are also a wonderful (and slightly unlikely) partner to rich savoury 
dishes, especially pâté, and blue cheese such as Roquefort.

The same region also makes excellent dry white wines that are often overlooked. 
Again made from a combination of Semillon and Sauvignon Blanc, the grapes for 
these wines are not botrytised and the result is dry whites that can vary from very 
light and elegant to rich and heady styles that have the potential to age for many 
years. Try the lighter wines as a partner to simple seafood dishes – prawns and 
smoked salmon work well, whilst the fuller styles are great if you like white wine 
with the turkey or maybe as a treat with richer fish dishes.

Give them all a try and the next time you meet Basil (or one of his many clones) 
you really will know your Bordeaux from your Claret!!

Further information about the aforementioned wine can be found at www.richardgrangerwines.co.uk or instore at  
Richard Granger Fine Wine Merchants, West Jesmond Station, Lyndhurst Avenue, Newcastle Upon Tyne, NE2 3HH

CHRISTMAS CLARET
The other week I was watching the episode of Fawlty Towers in which Basil Fawlty is trying to impress a customer (Mr Walt) 

who he thinks is an hotel inspector. Basil comes out with the wonderfully ingratiating comment “I can tell that you know your 
wines, most of the guests we get here wouldn’t know a Bordeaux from a claret”. When Mr Walt points out that a Bordeaux is 

a claret Basil who knows very little about wine, having dug himself a little hole, just keeps on digging!
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LEGACARE 
ANNUAL 

BALL
Legal charity organisation, LegaCare held their 
annual ball at the Grand Hotel, Tynemouth on 

Saturday 18th November 2017.

Winners of this years Journal Solicitors award for 
Pro Bono team of the year and highly commended 
at the Law Society Excellence Awards, It has been 
a year of outstanding achievement for LegaCare, 

who were joined by guests to celebrate.



When was the Charity founded? 

Originally in 1950 at the Tavern pub at Lord's 
Cricket Ground. The Lord's Taverners is the UK's 
leading youth cricket and disability sports charity 
dedicated to giving disadvantaged and disabled 
young people a sporting chance. Prince Philip is 
our "12th man" and remains our patron despite 
giving up a lot of his charity commitments recently. 
Originally the regions were based on the first class 
county cricket grounds but this has now been 
expanded to 35 regions across Great Britian.

Which area do you cover?

My Region is Durham and Northumberland but 
essentially the whole of the North East and to the 
boundaries of North Yorkshire, Scotland and the 
Lakes.

What type of fundraising  
events do you have?

We organise a full calendar including a Race Day, 
Golf Day, Pie and Pea Comedy Night and our 
famous Christmas party which traditionally is the 
curtain raiser to the corporate festive calendar.  
This years event will feature Darren Gough, Austin 
Healy and Rob Lee being interviewed by Sky Sports 
presenter Pete Graves with the whole event being 
compered by Doddie Weir. As always the event this 
year is a sell out.

Why did you get involved?

I have always had a keen interest in watching and 
playing sports. My father in law, Bill Ainsworth 
OBE, was the founding Chairman for this region 
and he took me along to a committee meeting run 

by the then Chairman Kevin Pattison, formerly of 
Handelsbank. I quickly realised it was a great fun 
charity with a great cause to be involved with 
and over time, I took an active role culminating in 
becoming Chairman myself 4 years ago. 

What has been the proudest achievement 
during your tenure as Chairman?

Becoming the Lords Taverners youngest ever  
Chairman nationally gave me great satisfaction. 
Chairing the committee that last year organised 
a record Christmas lunch event which raised in 
excess of £42000, the largest sum Nationally 
made outside of the London Region. We have tried 
to encourage a more youthful approach whilst 
retaining the Taverners traditions and values. I am 
ably assisted by a strong and diverse committee 
including Treasurer Mick Thompson of KPMG, and 

Jan Mason, also KPMG, who is very much "the 
engine room" collating all payments and bookings.

How has your work helped disabled and 
disadvantaged children in the North East?

All money raised goes into a central pot from 
which any school or organisation can apply, via 
our website, for funding and equipment. We as a 
committee strive to make sure as much as possible 
all money raised in the region stays in the region. 
Its always a satisfying experience when you present 
the equipment to the schools and organisations 
and see how the donations will really help the 
children and the staff, the Large green Taverners 
Minibus being our ‘flagship’ donation and really 
stands out when you see them on the roads

What does the future hold?

More of the same really, with the increased demand 
on donations and ticket sales from companies 
and individuals. Because of other charitable 
organisations and foundations we will strive to 
strengthen and improve our current events as well 
as looking at possibilities of introducing further or 
alternative events throughout the calendar. I am 
confident with the current regional committee and 
regional supporters we will continue to go from 
strength to strength and carry on giving young 
people in our region a sporting chance.

Why should you become a member?

If you like to have great fun whilst raising money 
for a real worthwhile cause The Lords Taverners 
would be a great fit for you. It's a prestigious high 
profile National charity to be involved with and 
one renowned throughout the country. 

For further information visit the website www.lordstaverners.org
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CHARITY OF THE MONTH
Michael Grahamslaw meets Jamie Graham, Chairman of Northumberland and Durham Lord Taverners

Jamie Graham



B U S I N E S S

We wish you a very happy Christmas 
& 

a prosperous New Year

To find out more email Linda@exclusivebusiness.net

For our St Patrick's Day celebrations and  
Cheltenham Gold Cup at Newcastle Racecourse Friday 16th, March 2018 

A day of great craic, Irish shenanigans, racing on the big screen, live from Cheltenham,  

a great day of corporate entertainment. Supporting Marie Curie NE.

UNDER STARTERS ORDERS



RDA was recently shortlisted in the Restaurant 
and Bar Design Awards 2017 for The Budgie 
Bar, London against internationally renowned 
agencies and this month is in the finals of the 
Northern Design Awards 2017 for The Counter 
Custom Burgers, Glasgow. In addition, it has 
also been shortlisted in this year’s Catering 
Insight Awards in both the Distributor of the 
Year Northern England and Digital Initiative 
categories. 

The Budgie Bar, London - Bespoke copper lighting, 
granite-effect counters and luxurious seating 
options – The Budgie Bar, London, exudes style and 
sophistication. Located within a law firm’s Canary 
Wharf offices, the recent project called upon RDA 

to maximise space and efficiency, while creating a 
relaxing space for daytime through to evening.

The Counter Custom Burgers, Glasgow - RDA 
was selected by a premium Los Angeles, build-
your-own-burger restaurant, to design and fit-out 
its first UK site. RDA directors visited existing sites 
in the US before creating a bespoke, California-
inspired design for the new restaurant at The Quay, 
Glasgow.

Nick Bradley, Director at RDA, said: “To be through 
to the finals of the Northern Design Awards for this 
project is fantastic, especially against some tough 
northern competition. 

“The RDA team were thrilled to have helped bring a 
US dining concept to The Counter Custom Burgers 

in Glasgow. To introduce some of the California 
sunshine to Glasgow, we included a wall-long 
façade featuring Santa Monica Beach, paying 
homage to the first opening for The Counter in Los 
Angeles. This sits alongside the ‘Burger Love’ wall, 
which offers diners the perfect backdrop for selfies 
and social media snaps – inspired by Los Angeles 
street art.”

RDA was founded in 2007 as a family business and 
has grown to a multi-million-pound turnover and 
23 staff members, with a combined experience of 
over 120 years in the catering industry. 

Since RDA’s formation, it has received in the region 
of 1,700 enquiries and completed over 350 project 
installations. 

RDA PROJECTS SHORTLISTED FOR HAT TRICK  
OF INDUSTRY AWARDS

Over the last 12 months, North East based RDA, one of the UK’s leading design and installation 
companies, has been shortlisted for a number of prestigious industry awards.

To find out how RDA can help you with your next bar or restaurant project call 08448734993 or visit www.rdalimited.co.uk. 
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The Counter Custom Burgers, Glasgow





Over 400 metres of flagged and pitched stone 
has been installed between Lordenshaws and The 
Beacon along the eastern slope of the Simonside 
Ridge near Rothbury.

Due to the site’s remote location, the National 
Park had to enlist the help of a helicopter to fly the 
stone and building materials to Simonside in order 
to carry out the project. A total of 191 loads, each 
weighing around 1 tonne were carried to the site, 
overseen by a specialist team from the National 
Park.

Famous for its spectacular rock formations and 
vivid purple heather during the summer months, 
the Simonside Hills are a popular spot in the north 
of the National Park with hill walkers and tourists 
who flock to the area each year to enjoy the 
panoramic views of the Cheviot Hills and North 
Sea coastline from the topmost ridge. 

The new pathway, which is now open to the public, 
will enable more people to enjoy the beauty 
of Simonside without compromising the area’s 
natural habitats, which are home to key wildlife 
species including the curlew, red grouse and red 
squirrels.

Lorna Lazarri, Access and National Trails Officer 
at Northumberland National Park Authority, said: 
“The Simonside Ridge is an outstanding and well-
known walking route which attracts lots of visitors 
throughout the year. It’s a key asset for the tourism 

industry of the National Park and the wider region. 

“Although the remote location and terrain 
presented us with some technical challenges, it has 
been fantastic to see the project come together. 
Watching the stone being delivered to the site by 
helicopter was really something special!

“The work we have carried out on the footpath will 
enable even more people to visit Simonside and 
also ensure that the area’s natural vegetation and 
wildlife habitats are preserved for the future.”

Public reaction to the new footpath has been 
very positive. Alan Walker, a visiting hill walker, 
commented: “What a fantastic job is being done 
to create the stone pathways at Simonside. It must 
be a colossal labour for somebody and although I 
suspect it is being done primarily to stop erosion, it 
is a tremendous and very much appreciated boon 
to a hill walker who is getting on a bit!”

Another visitor, Jane Bertelson, emailed her 
comments to the National Park in praise of the 
new walkway, she said: “Today we visited the 
Simonside Hills. We would just like to thank you for 
the excellently-marked walk and the effort made 
to make paths for walkers and to reduce erosion. 
We had a wonderful day out and felt so grateful for 
our National Park network.”

The repairs to the footpath were made possible by 
a generous donation in memory of the late Dr Alan 

Reece, the pioneering North East-based lecturer, 
engineer and entrepreneur who founded a number 
of major subsea manufacturing companies during 
his lifetime.

A benefactor has placed a commemorative stone 
within the footpath dedicated to Dr Reece and 
the students of the Agricultural Engineering 
Department at Newcastle University who took 
part in the annual fresher’s ‘Great Downhill Race’ 
on Simonside’s northern slopes.

Anthony Braithwaite, Chairman of Northumberland 
National Park Foundation, said: “The work carried 
out at Simonside would not have been possible 
without the generosity of our local benefactor and 
for this, we are truly grateful.

“It is acts of kindness like this, facilitated through 
the Northumberland National Park Foundation, 
that can help the Park to make vast improvements 
to remote sites like Simonside, which not only help 
to improve the overall visitor experience, but also 
enable us to safely conserve ancient monuments 
and areas of special scientific interest for future 
generations to enjoy.”

The Northumberland National Park Foundation is a 
registered charity which is dedicated to supporting 
initiatives across the National Park and beyond 
that help to enhance and protect the beautiful 
landscapes of Northumberland.

To find out more about the Foundation, or to make a donation, visit www.nnpa.org.uk/about-us/northumberland-national-park-foundation/.

MAJOR REPAIR PROJECT TAKES FLIGHT AT 
NORTHUMBERLAND NATIONAL PARK

An ambitious project to repair a stone footpath along one of Northumberland’s most popular  
walking routes has been carried out by Northumberland National Park Authority.
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The team of specialists installing the stones at Simonside. © A Mackenzie.
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Each month, Bodyguards Health & Fitness provide 
you with two more top tips that will help you to 
achieve a more aesthetically pleasing abdomen 
and develop a functionally strong core. The 
underling ethos here is ‘balance’ and sustainability. 
We encourage a ‘whole’ approach and endeavor to 
educate our clients how to balance their diet, their 
exercise routine and their lifestyle so that they can 
develop robust health and maintain it - keeping 
you looking good on the outside and feeling great 
on the inside. Last Month we emphasised the 
importance of posture and digestion to health, fat 
loss and a better-looking body. In this third part we 
expand on two more significantly linked subjects; 
Core Conditioning and Stress Management.

Less is more

5. CORE CONDITIONING

Obviously, if you want to see your abs again, then 
you’re going to need to do some ab work at the gym. 
However, contrary to popular belief, sit-ups alone are 
unfortunately not the simple solution we all hope 
for and often result in back pain and poor posture 
that tends to hide your abs rather than define them. 
Most clients benefit from a more scientific, educated 
approach, understanding the ‘core’ and its functions 
in order to be able to intelligently design a balanced 
exercise programme that flattens the tummy and 
allows for better definition of the core muscles 
without having to break your back doing hundreds of 
sit-ups every day. Your core is a group of muscles, not 
just your rectus abdominal (sit up) muscles. In brief, 
the core muscles are divided into separate layers 
that work together to create a foundation to all 3 
dimensional movement, they protect and support 
the vertebral column, spinal cord and the internal 
organs and even play an integral role in breathing, 
digestion and circulation. A key mistake people make 
is simply targeting the superficial six-pack muscles by 
doing hundreds of sit-ups without paying sufficient 

attention to the deeper inner core unit muscles 
first. By training the inner core unit muscles like the 
diaphragm, transverse abdominal (TVA), internal 
obliques and pelvic floor you can create a solid base 
on which the six pack muscles sit, thus improving 
definition and flattening the tummy. Additionally 
you will improve the stability of the spine, increase 
speed and range of movement and athletic 
performance and even improve your digestion, 
eliminate back pain and improve spinal alignment, 
posture and general core function. We encourage 
our clients to exercise intelligently, understand the 
physiology of the core and train the separate layers 
of muscles appropriately starting with the deepest 
layer first, the TVA, then work outwards. Work with 
a knowledgeable, reputable Personal Trainer who 
can explain and demonstrate the importance of 
understanding how each individual layer of the 
core musculature functions and how to activate the 
deeper core muscles before training the outer layers. 
Train from the inside out. Sometimes less is more – 
You don’t need to do hundreds of sit ups every day 
to get a nice looking core…

6. STRESS MANAGEMENT

Nowadays, modern living brings with it all sorts of 
stress. Each and every form of stress, whether it be 
physical, mental or emotional, summates and places 
a load on your physiology and when the level of load 
becomes excessive the body prioritises short term 
‘survival’ rather than long term growth. It should be 
pointed out, that some stress, in small quantities, is 
actually good for us. For example, exercise is a stress. 
Every time we train we break down muscle fibres 
stimulating the body to rebuild stronger than before 
(providing we allow suitable recovery and ingest the 
appropriate building blocks for muscle synthesis i.e. 
protein). Sunlight is also a stress that, in the right 
amount, helps us to produce vitamin D which aids 
with calcium absorption, allowing us to develop 
stronger bones. Unfortunately, excessive stress or 
load causes inflammation and triggers a sympathetic 
nervous system (fight or flight) response meaning 
your body is in survival mode which can eventually 
result in the metabolism slowing down causing the 
body to hold on to fat stores. It also leads to an 
increase in the levels of cortisol (the hormone we 
release in response to stress) in the bloodstream 
creating a catabolic state where your body actually 
breaks down your hard-earned muscle. This obviously 
makes developing a strong, well-defined core 
difficult. Research also shows that those of us with 

excessive levels of cortisol in our bloodstreams are 
more likely to store our body fat around our middles 
making it even harder to see the abs and flatten our 
tummies.

Stress comes in many forms;

      Nutritional (processed foods, imbalanced diet, 
dehydration, starvation/over-eating)

      Chemical (drugs, pollution, food additives, 
fertilisers, pesticides)

      Physical (posture, structural imbalances, injury, 
under/over training)

      Mental/emotional (workload, finances, 
relationships, anxiety, depression)

      Electromagnetic (sunlight, wi-fi, tv/phones/
computers)

      Thermal (body temperature, climate, weather)

The problems occur when our bodies experience 
excessive amounts of stress for prolonged periods of 
time. When this happens we don’t digest our food 
very well, we lose muscle, our metabolism slows 
down, we gain fat, we lose the ability to repair and 
regenerate and ultimately we become ill and get 
diseases. So the obvious solution is to manage our 
stress levels in order to balance our hormone levels, 
allowing us to predominantly remain in an anabolic 
state, promoting growth and repair as opposed to 
breakdown and survival. Stress management is a 
hot topic nowadays within the health and fitness 
industry but sometimes it’s not as easy as it sounds. 
Often the causes of excessive stress are hard if not 
impossible to eliminate such as the stress caused by 
work, finances, relationships, family, even the traffic, 
pollution or the weather. However, we can reduce the 
stress caused by a poor diet, dehydration, a poorly 
designed exercise programme and lifestyle factors 
such sleep, anxiety and poor recovery. By making 
small adjustments in these areas we have the ability 
to bring the overall load placed upon our bodies back 
to manageable levels, bringing our bodies back into 
balance (homeostasis) and avoiding the ill-effects 
of excessive levels of cortisol and an imbalanced 
autonomic nervous system. Again, Less is more! Try 
working with a well-trained Lifestyle Coach who 
could help you identify areas of your health that 
could be improved in order to bring everything back 
into equilibrium again and watch those abs return !

Next month, we’ll be discussing the importance of 
balancing your diet and your lifestyle in order to 
‘flatten your abs…forever’

For more information about Personal Training, Nutrition or advice on how to implement these top tips into your lifestyle, please contact: 
Bodyguards Health & Fitness   0191 2399000   info@bodyguardsapt.com  www.bodyguardsapt.com

HOW TO 
FLATTEN YOUR 
ABS…FOREVER
By Duncan Edwards, BSc Hons Sports 

Science, HLC 2, CP2, CMTA

We all know someone who trains 
regularly at the gym and eats clean 
but still struggles to achieve a flat 
tummy or the elusive ‘Six-Pack’. 
In fact, most people struggle to 
burn the unwanted fat around 
their middle and create clearly 

defined abdominals following the 
conventional advice on offer in 

most gyms and therefore we have 
put together a five-part series of 
top tips to help you flatten your 

abs…forever

H E A L T H  I N S I G H T
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same great coffee
same great craic
new great venue...
 Coming Soon!



This may appear a strange thing to say, given 
I am in the business of helping people change 
for the better, but I feel people are too often 
confused mindset and motivation are the same 
thing.

‘Motivation’ per se, in my opinion, is akin to 
an imaginary ‘swing door’ allowing us the 
opportunity to alleviate feelings of guilt, having 
made a choice not to do something initially 
‘motivated’ to do.

As the acclaimed psychiatrist Dr Steve Peters, 
who has worked with elite athletes such as Sir 
Chris Hoy, has stated “When you decide to do 
something, remind yourself that it is commitment 
not motivation that matters.”

In the case of fitness, a ‘lack of motivation’ when 
broken down is often little more than a list of 
excuses - ‘I’m too busy’, ‘I could never do that’, 

‘they were born lucky’, ‘its easier for them’ … and 
so on.

It isn’t easier ‘for them’, every single person, no 
matter their ability, has to fight their self doubts 
and challenge their willpower when it comes 
to doing something that requires discipline and 
consistent effort. This is attitude, this is mindset.

Of course life will occasionally throw up obstacles, 
but how we choose to react will determine our 
level of success.

I recall a client once saying ‘it’s ok for you as 
you’ve got your own gym’. Factually I do have 
my own gym, in fact I have training equipment 
at home too, but sadly there is no ‘Fantasia’ effect 
(reference Disney film made, 1940) wherein the 
weights move themselves around to save me the 
effort!

Our decisions are often dictated by emotions of 
‘pain’ and ‘pleasure’; in relation to fitness training 
- one (pain of training / nutrition commitment) 
precedes the other (the pleasure of results) and 
has spawned an unquenchable search for some 
‘magic bullet’ - let me save you time and money, 
there isn’t one.

You must stop-look-listen to yourself. Remember 
why you are doing it, why you started and where 
you want to be. As Sir Bradley Wiggins once said 
“You have to keep your chimp in the cage, your 
chimp is your emotional side, and in a pressure 
situation you have to react with logic, not 
emotion.”

If you would like to learn more about one of 
the world’s leading systematic approaches to 
amazing changes in mind and body in as little as 
6 weeks, we would love to hear from you.

Theamazing12newcastle.com, Its-fitness.co.uk, M:07941354125

MINDSET NOT MOTIVATION
Phil Earley, who runs the Amazing 12 programme, gives his insight into the impact of  

mindset and motivation 
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handpicked.co.uk/crathornehall
Crathorne Hall Hotel, Crathorne, Yarm, North Yorkshire TS15 0AR

Take advantage of our Autumn conference 
offer, book a meeting between 1st September 
and 31st December 2017 and benefit from 
complimentary items at Crathorne Hall Hotel.

We have created a number of packages from 
day delegate rates, residential meetings with 
dinner to exclusive use of the hotel.

Day delegate packages available from £33 and 
24 hour delegate rate from £139

For all meetings taking place between 
September and December, delegates will 
receive complimentary breakfast rolls on 
arrival.

Once the booking has been confirmed you will  
also receive a voucher for one of the following:

• For bookings between £100 - £500 - afternoon tea for two
• For bookings between £500 - £1,000 - Sunday lunch for two
• For bookings between £1,000 - £2,000 - a three course dinner for two
• For bookings over £2,000 - an one night overnight stay for two 

people 

For further information and to make your booking, please call 01642 700398

Terms and conditions apply.

book and benefit…

CRATHORNE HALL
YARM, NORTH YORKSHIRE



WASHINGTON HOSPITAL TOPS  
LEAGUE IN PATIENT SURVEY

Spire Washington Hospital has topped the league for knee replacement quality in a  
survey put to NHS patients throughout England.

For more information or to book an appointment, call Spire Washington Hospital on 0191 448 9645. 

The Patient Reported Outcome Measures 
(PROMs) are gathered at NHS Hospitals and 
private hospitals providing care under the NHS 
e-Referral Service.

Using survey information collected between April 
2016 to March 2017  Spire Washington Hospital 
in Rickleton, came out on top after patients 
answered 12 questions assessing health gain 
following knee replacement surgery.

PROMs have been used to measure health 
improvement for over ten years and provide an 
indication of the outcomes and quality of care 

delivered to patients who have received NHS-
funded care.

Spire Washington Hospital Director Andrew 
Johnson described the findings as tremendous 
news for the hospital and all the people involved 
with it.

He said: “The PROMs survey is well respected 
throughout the healthcare service in this country 
and to be at the top is a testament to the care 
and dedication we show in helping our patients 
back to health. It is a great example of how we 
- the local private hospital - are supporting our 

local NHS trusts and working closely together. ”

Consultant Orthopaedic Surgeon Parvin Bansal 
added: “It comes as no surprise to me that Spire 
Washington Hospital has been ranked as the 
best for total knee replacements, considering the 
skills, dedication and caring nature of all the staff 
involved. The hospital provides a safe, clean and 
caring environment for patients and staff alike 
and I would thoroughly recommend the hospital 
to all, including friends and family.”

Other surgery assessed by the PROMs includes 
groin hernias, varicose veins and hip replacements.

H E A L T H  I N S I G H T
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LOCATION

Warkworth Golf Course is situated on the edge of 
the village of Warkworth which lies on the A1068 
mid-way between the Tyne and the Tweed. 

SETTING

On the edge of the North Sea with views across 
to Amble and Coquet Island to the south and 
Alnmouth to the north.

LENGTH OF COURSE

White tees - 5,986yds, Yellows - 5,717yds, Reds - 
5,275yds

TYPE OF COURSE

Warkworth is a links course with excellent 
drainage. It was originally laid out in 1892 
by the legendary Tom Morris and the current 
layout comprises 9 greens each with two very 
different tee positions. Relatively short by modern 
standards, it still provides a good test of golf. A 
feature is the Killie Gorge that splits the course 
and which has to be crossed four times in an 18 
hole round. Summer greens are used throughout 

the year with proper winter teeboxes (no mats) 
used from November to March.  

FACILITIES

9 hole course with two different tees for each hole 
so providing a good 18 hole challenge. Clubhouse 
with bar (limited hours). Practice green and range.

LONGEST DRIVE

The 245 yard par 3 15th is the longest par three 
in Northumberland and provides a challenge 
for most. The 361yard dog-leg 12th provides a 
challenge for the long hitter who is prepared to 
take on the bracken covered hill straight towards 
the hidden green.

TOUGHEST HOLE

Stroke 1 is the 245yard par 3 15th but many 
consider the 1st as most difficult as the first shot 
of your round is to a 210yard par 3 with out 
of bounds running down the right and two pot 
bunkers guarding the left of the small, sloping 
green

SIGNATURE HOLE

The par 4 12th - dog-leg right. A good drive over 
bracken to a raised fairway then a second to a 
green set in dunes that slopes steeply from back 
to front with pot bunkers guarding both left and 
right.  A true risk and reward hole. The brave driver 
can have just a wedge to the green whereas the 
more cautious can be faced with anything up to a 
long iron (or even a fairway wood).

COMPETITIONS

Competitions run every Saturday with mixed on 
Sundays and juniors every month. Periodic opens 
with those in winter being especially popular as 
the course is never closed. Details of opens on 
Golf Empire.

PRICES

18 holes £10/ 8 holes £8

Full membership £340; juniors up to 18 £10; 
staged increase for 18-30 year-olds.

Winter membership from 1 October to mid-
March £125

Contact: The Links, Warkworth, Northumberland, NE65 0SW

email - secretary@warkworthgolfclub.co.uk    www.warkworthgolf.club

ON THE TEE BOX
At Warkworth Golf Club





“Wishing all of our clients, past, present and future, a joyous 
and peaceful Christmas with a prosperous and healthy new year”

www.sandersonyoung.co.uk


