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FOREWORD
Welcome to the January edition of Northern Insight
We are delighted to kick off 2018 with another vibrant issue full of content,
features and some of the best companies in the region.
Our cover star is audit, tax and consulting firm RSM who look at how today’s
forward thinking businesses can remain successful in the future.
We also carry a new Manufacturing & Engineering section which we look forward to
developing in the months ahead.
For Business Lunch we visit the Baltic for some sumptuous festive fayre
and breathtaking views.
Look out also for social coverage of some of the best events from the Christmas Calendar.
All in all something for everyone to enjoy.
May I take this opportunity to wish everyone a Happy New Year and all the very
best for what I’m sure will be an exciting 12 months.
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Thank you for your continued support.
Till next month.
Michael Grahamslaw, Publisher
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BUSINESS NEWS

APPRENTICESHIP
AWARDS
RECOGNISE
BUSINESSES WITH
EDGE
Two North East businesses have been recognised
for their ongoing commitment to supporting
the next generation of skilled employees at a
regional awards ceremony which celebrates
apprenticeships.
Newcastle-based wealth management firm Brewin
Dolphin has been named as Large Employer of the
Year and events management company Hen and
Stag was named as Small Employer of the Year
at the annual Gateshead College Edge Awards for
Apprenticeships.
Brewin Dolphin was recognised for its commitment
to developing new talent through apprenticeships
following the introduction of a successful training
programme which saw 12 new recruits in the
first year. The company was championed for its
forward-thinking approach to both recruitment
and guidance and for providing apprentices with
a well-rounded experience with a focus on career
progression.
Small Employer of the Year, Hen and Stag won
the small employer award for implementing its
very first apprenticeship programme, which was
developed in partnership with Gateshead College.
The business has already seen improvements in
efficiency and productivity.
The Edge Awards for Apprenticeships’ judging

panel was made up of local industry experts,
which included Ross Smith, director of policy at
the North East England Chamber of Commerce,
Michelle Rainbow, skills director at the North East
Local Enterprise Partnership and Chris Toon, deputy
principal at Gateshead College.
Judith Doyle, principal and chief executive at
Gateshead College, said: “We are delighted to
recognise these companies at our annual awards.
Apprenticeships are a fantastic way for companies

to develop their future workforce and become
more productive while also supporting the next
generation.
The Edge Awards were introduced by Gateshead
College to celebrate the best apprenticeship
training programmes in the North East. The annual
event champions the work being done by employer
partners and the college to introduce trainees to
rewarding and sustainable careers.

COMPANY BOSS FLYING HIGH FOR CHARITY
A Businessman took to the skies to raise money
for deaf children and adults.
Paul Wileman, CEO of Newcastle-based
independent learning provider B-Skill, zip-wired
from the Tyne Bridge in a charity challenge.
Paul was joined by 10 colleagues to raise £1430 for
The Ear Trust.
The team took the plunge from the 85ft bridge
and soared 230m through the air to finish at HMS
Calliope on the Gateshead side of the river.
Paul said: “At B-Skill we like a challenge so what
better way to do that than to jump off the Tyne
Bridge to raise money for a very worthy cause?

“B-Skill made a special connection with the charity
after first learning about all the hard work it does
and we have been a proud supporter ever since.”

“We’re delighted to have raised so much for our
chosen charity The Ear Trust, which was established
in 1990 to help the diagnosis and management of
deaf babies, children and adults.

B-Skill, based in Milburn House, Dean Street,
Newcastle, operates across the UK.
The company is passionate about engaging
employers and supporting learners to raise
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aspirations and achieve goals and is rated as a
'Good Training Provider' by Ofsted.
B-Skill also achieved prestigious gold status in its
latest audit by the National Equality Standard,
Committed2Equality, for its work to ensure the
business meets the very highest standards of
equality and diversity in the workplace.     

BUSINESS NEWS

EXPANDING TYNESIDE
PSYCHOLOGISTS
LAUNCH REBRAND
North East Chartered Psychologists Tynemouth
Therapy Clinic has launched a rebrand in
response to an increased demand for its services
in Tyne and Wear.
Tynemouth Therapy Clinic, based on Tynemouth
Road in the town, will now go by the name of
Select Psychology as it looks to open its doors to
more people who are ready to seek professional
mental health services.
The clinic – which currently has a team of seven
clinical psychologists – also expects to triple its
workforce in the next three years – as it looks to
expand its reach in the North East.
Select Psychology - whose clinical psychologists
are all members of the British Psychological Society
- believes the time is right to offer its services to
a much wider audience having seen an upturn in
enquiries on the back of initiatives such as Mental
Health Awareness Week and the Royals drive to
combat the stigmas surrounding the topic.
Clinic Director, Dr David Lowery, explains: “We
believe it is a positive thing that people are
becoming more aware of mental health issues
and we firmly hope that the stigma of talking
about mental health problems and visiting mental
health professionals such as clinical psychologists
continues to dissipate.”

GREAT EXHIBITION
OF THE NORTH
ANNOUNCES LEGAL
PARTNERSHIP
Two leading law firms in the North of England
have come together to support the Great
Exhibition of the North in 2018.
Womble Bond Dickinson and Ward Hadaway are
working closely together to provide legal support
and advice to organisers of next year's major event.
The 80-day programme, which will take place in
NewcastleGateshead between June 22nd and
September 9th, will be unveiled early next year.
Telling the story of the North through arts and
culture, design and innovation, the Great Exhibition
of the North will engage local communities and
put the area on the map.
As well as instilling local pride, the Exhibition aims
to inspire the next generation to pursue exciting
lives and careers in the North.
Great Exhibition of the North will show how
innovators, businesses, artists and designers across
the North of England have shaped our present and
are inspiring our future.
One of the highlights of the exhibition will be
the return of Stephenson’s Rocket to its original
birthplace of Newcastle upon Tyne. Visitors to the
Great North Museum will also get the chance to
see iconic objects, including the space suit worn by
Britain’s first astronaut and John Lennon’s famous
Record Plant Piano.

NORTH EAST
ENTERPRISE
ZONES LEAD THE
WAY TO SUCCESS
A project to drive business and investment in the
North East has been hailed a success.
North East Enterprise Zones were created
to support economic growth by developing sites
with key attributes to help businesses start-up,
grow and expand.
Since their initial launch in 2012, the sites
have attracted businesses and investors keen to
take advantage of the generous financial incentives
on offer, as well as the strategic locations
available for development.
Now five years on, the latest figures show the
zones have already created 1318 jobs across the 46
businesses that located to them.
In total, the 12 Enterprise Zones brought over
£36m of investment to the North East.
The North East Local Enterprise Partnership secured
the Enterprise Zones for the region and supported
infrastructure work, including roads and utilities, for
the sites.
Executive director, Helen Golightly, said: “We
are delighted with the success of the North East
Enterprise Zones.
“They’re clustered around our areas of opportunity,
for example automotive or offshore. They’re next
to the areas that we really feel are going to thrive.”

intelligent process automation
Nintex drives efficiency and manages your processes, across cloud and mobile.
Find out how Synergi can supercharge your process automation.
Get in touch with us by calling 0191 477 0365 or visit www.synergi.it

7

COVER STORY

FOCUSSING ON SUCCESSION WITH RSM
Steve Railton, Office Managing Partner at leading audit,
tax and consulting firm, RSM, looks at how today’s forward thinking businesses
can remain the successful businesses of the future.

Two thirds of UK businesses are
family owned – some 4.7 million.
Statistics show that less than 50%
of these businesses survive into
the second generation, further
evidencing the importance of
succession
planning.
However,
succession planning is not a straight
forward exercise.
Having a succession plan which sets
out the basis upon which a business
identifies and develops its future
leaders is critical for any business.
Without this, current success can turn
into conflict and uncertainty about
the future.
However, the day to day operational
demands of running a business can be
all consuming, with business owners
finding it difficult to focus on strategy
and planning. This is most prevalent
in private limited companies, with
research suggesting fewer than one in
four private company boards have a
formal succession plan in place.
To prepare an effective succession
plan you must have a clear and
deep understanding of your current
business including amongst other
things, its values, operations and

customer base. This will ensure that
any new management team can
provide for effective continuity on
the most important aspects of the
business.

headed by Director, Chris Maughan,
and with our graduate and school
leaver intake, we now have a team of
almost 150 with 11 partners in our
Newcastle office.

At RSM, we are finding that an
increasing number of privately
owned businesses are recognising
that to effectively plan for the future
it is important to have a team of
advisers who are skilled and proficient
in providing strategic planning
advice. Advisers who have a deep
understanding of the business and its
leaders.

Investing time and resources into
developing our talent and future
leaders is an important part of RSM’s
national and local strategy. We have
ambitious plans to increase our market
share in the North East and to be
recognised as the first choice adviser
to the mid-market. This can only be
achieved by recruiting, developing
and retaining the best people, in
turn driving employee engagement, a
vital element of any business. Having
employees who are committed and
enthusiastic about their work drives
positive action to further enhance the
business’ reputation and interests.

At RSM, providing strategic advice
and advice on succession planning is
an increasingly significant part of the
service we deliver to our clients. It is
therefore important that we practice
what we preach.
This year we have seen a significant
investment in our North East team.
The promotion of three new partners,
Neil Hindley, Lucy Robson and Richard
Urron has enhanced our accounting
& advisory, audit and tax practices
in the North East. Together with the
significant number of staff recruited
in our Outsourcing department,

www.rsmuk.com
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Our clients and staff remain at the
heart of our business and our plans
for the future. Understanding their
needs and helping them to look to
the future remains our priority as we
continue to build strong, collaborative
relationships with the great businesses
we have here in the North East.

COVER STORY

L-R: Steve Railton, Richard Urron, Lucy Robson and Neil Hindley.
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BUSINESS INSIGHT

HOW EMPLOYERS CAN GET EARLY YEARS CAREERS
RECRUITMENT RIGHT
interviews, as this will quickly identify those with
potential before you get to face to face stage. A
good outsource partner can usually sort this for
you in a matter of days.

As 2018 starts many of us will be looking
across the year, contemplating growth plans
and what manpower is needed. This is a great
time to look at your graduate recruitment, plan
apprenticeships and generally take stock of
the best way for you to bring in new and fresh
members to the team.

“Another great route to finding the personality
that best suits your existing team amongst the
candidates is an assessment day for the applicants
– again you can outsource this quite easily meaning
that you just need one decision making manager
from your team whose time will be needed.

Managing director of Smart Resourcing Solutions
(SRS), Sophie Milliken, is on hand to give Northern
Insight readers some hints and tips on how to best
do that. She currently works with many employers,
including SME’s, charities and large corporates such
as Marks and Spencer, on getting their early years
admissions right.
“Being an employer is hard enough, without the
head ache of getting the recruitment process and
decisions wrong. This is particularly true in the early
careers sector, where you can be looking for the
wrong thing in the wrong way.
“Any graduate or apprenticeship opening seems
to get inundated with applicants. So how can you
know you are getting the right people through the
right stages of assessment to employment point?

“It may be that you need a professional agency or
consultant to design this for you. It is as important
in the early careers search to ensure that there is
a chance for personality to shine through on an
application form – at this stage that is so important,
as often the rest of the job can be taught!

“The first point to look at is your system – your
application forms, assessment materials and
interview processes. It is crucial to be asking the
right questions and drawing the information you
need to find the candidate ticking your boxes.

“Following the deadline for application you will
no doubt have a whole raft of submissions to shift
through to decide who to bring to assessment or
interview. A great way to speed up this process
is to have a screening, with video or telephone

“Having gone through these processes, you should
then have a maximum of five candidates that
get through to interview – these will be more
guaranteed to fill your requirements, and whittling
five down to the magic one is a lot easier than from
hundreds! Remember to put the interviewees at
ease to best witness personality and have a range
of questions that are not all just work orientated.”
Smart Resourcing Solutions works with employers,
students and universities on specialist solutions
supporting
graduate
and
apprenticeship
recruitment and employability. The company has
been recognised as outstanding by a number of
industry bodies including the ISE, AGCAS and the
CIPD and has also recently been shortlisted for a
number of awards including an award in Innovation
at the Great British Entrepreneur Awards from Nat
West.

www.smart-resourcing-solutions.com

ROUND UP OF 2017
What a year 2017 has been for Cascade Cash Management. Marking it’s
fifth year in business the company has grown extensively and here Dr
Emma Black, managing director, sums up the year’s successes.
“2017 has been an amazing year for Cascade Cash Management.
“We have grown our team to eleven strong, and are now an impressive mix of
finance experts and those with outstanding people skills.
“Having launched our new and innovative portal earlier this year, we have
broken many industry barriers and are now working with people, companies,
charities, partners and financial institutes the length and the breadth of the
country. Many of them, such as solicitors and IFA’s, white label the product,
whilst many work direct with us.
“We have administered over £600 million to date which continues to grow as
the confidence in our service solidifies.
“I have been named in the Top 30 Under 30 for 2017, an accolade I am very
proud to have achieved but one I know is reflective of the whole team who
work with me every single day, dedicated to our ethics and customer service.

“The company has also found a perfect positioning in the market looking after
monies for those deemed vulnerable, providing them with an opportunity
to think before making complex investment decisions. Life changes such as
divorce and illness, unexpected wealth such as inheritance or a windfall, or
those that have court protected funds but want to see their money work for
them can all be deemed vulnerable.

“Forward Ladies also presented me with the regional award for the best digital
company in the North East and Scotland. Again, an award that goes to the
whole team.
“We will shortly be moving office again, whilst we await works on our long term
home Pendower Hall to be complete. We have outgrown our current space, but
we will still be based city centre in Newcastle.

“The changes in interest rates and in inflation this year has made it an
interesting one, but we have thrived through the challenges. 2018 is a year we
are very much looking forward to, expanding our offering, our client base and
launching exciting new options to work with us.”

“We have also opened a London office where I spend time in the city with
customers, partners and clients. Having our own space allows for us to operate
productively when in London to ensure we get the most out of our time there.

More information on the service can be found on the website www.cascade.co.uk.
Anyone wanting a demonstration of the portal, please contact the team by requesting a call back on the website or by calling 0191 4813777.
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MPs PUBLISH DRAFT BILL TO COMBAT GIG
ECONOMY EXPLOITATION
On the 21st November 2017, The Work & Pensions Committee and the Business,
Energy & Industrial Strategy Committee published a joint report and draft bill that will,
if passed, change the rights for those working in the so-called ‘gig economy’.

practice. However, the GMB Union believes it displays a lack of ambition.

A company that hires its staff under the gig economy umbrella considers
them as self-employed contractors who are not entitled to the same benefits
as those classified as workers. According to reports by the McKinsey Global
institute (MGI), there are around five million people currently working in
the gig economy in the United Kingdom, equating to almost 16% of the
entire full and part-time workforce.

Lee Muter, Employment Taxes partner at UNW, believes the new bill, if enacted
in its current draft form, could potentially add another complicated layer to
what is already a complex and subjective area for employers:

Cited as a ‘mass exploitation of ordinary, hard-working people’ by MPs, the
proposal put forward by the two parliamentary groups will aim to close
loopholes that enable companies to avoid providing gig economy workers
access to basic workers’ rights such as holiday pay and the basic minimum
wage.

“One of the many business tests companies and employers must consider is the
level, and amount of control, they have over the individuals work. This includes
how they do the work, which itself can be extremely difficult to interpret and
measure, as an individual could be self-employed for tax reasons, but classed as
a ‘worker’ for employment law purposes. There is potential for the proposals to
complicate this even further.

The new legislation changes the onus of proof for “worker” status in that every
individual will be presumed to be a “worker” unless the engaging employer can
prove otherwise. This will be done through the application of several business
type tests.

“It is likely that the Government will soon look to apply the IR35 tax rules
currently in place for the Public Sector into the Private Sector which would
add further administration for employers engaging individuals and paying them
without deduction of tax.”

Chair of the Work and Pensions Committee, Labour MP Frank Field, believes the
draft bill will ensure good business will no longer be undercut by bad business

UNW’s employment tax and payroll team provide advice and support on all
aspects of employment tax, from both a compliance and advisory perspective.

For more information please visit www.unw.co.uk or contact Lee Muter, Employment Taxes Partner, on 0191 243 6000 or at leemuter@unw.co.uk
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RECENT APPOINTMENTS

NORTH EAST LAW FIRM SETS THE BAR HIGH
WITH NEW SOLICITOR
Gordon Brown Law Firm (GBLF) has strengthened
its talented workforce with the addition of
experienced solicitor Guy Barr.
Guy, 44, has joined the firm’s Newcastle Office as
an Associate Solicitor, which will see him focus on
providing cost effective advice on disputes, risks
and wider commercial issues to a client base of
businesses and individuals. Guy has a background
in Professional Negligence and is looking to develop
his practice in assisting clients with insurance claims
and negligence claims against professionals.
He will also work closely with GBLF’s head of
Wills, Trust and Probate, Rebecca Harbron Gray, on
contentious probate disputes.
After qualifying as a solicitor at the Newcastle office
of a leading commercial law firm, Guy became senior
associate and then partner at a top regional law firm,
and is now taking the next steps in his career with a
new role at GBLF.

NORTH EAST PROPERTY FIRM WELCOMES NEW
RECRUITS AMID GROWTH

MINCOFFS’
RESIDENTIAL PROPERTY
TEAM EXPANDS WITH
NEW SOLICITOR
APPOINTMENT
Mincoffs are delighted to announce the recent
appointment of Ashleigh Warne, who joins the
firm as a Solicitor in the Residential Property team.
Ashleigh achieved a 2:1 M Law Exempting Degree
at Northumbria University before completing her
training contract at another established North East
firm, where she qualified as a solicitor in August
2016.

Leading North East chartered surveyors and estate agents Bradley Hall is celebrating further company
expansion with the appointment of two new property experts.
The company, which this year has significantly grown its staff numbers and operations, has appointed a new
office manager and a property apprentice to support operations at its Alnwick branch.
Kathryn Kent continues in her successful property career as manager of the Narrowgate office after over a
decade in the industry. Devon Wilce has also been appointed to support Kathryn, area valuer Liz Humphreys
and director of estate agency Matt Hoy.
Matt said: “We are delighted to welcome Kathryn and Devon to the team. Kathryn showed a fantastic
understanding and a wealth of experience within the local property market.
“As a company Bradley Hall is dedicated to preparing the next generation of property experts. Devon has
already shown her enthusiasm and we are looking forward to seeing her grow within this role.”

She gained experience in wills, lasting powers of
attorney and probate as well as residential and
commercial property before settling into residential
property at Mincoffs.
Head of Residential Property, Una Coulson,
commented: “Ashleigh is a great addition to our
ever-expanding team. She has already gained a
strong reputation in the property sector and we are
delighted to have her on board.”
Ashleigh added “I am thrilled to have joined the
Residential Property team at Mincoffs and I am
excited for the future!”

HORIZONWORKS APPOINTS FIRST APPRENTICE
Newcastle-based strategic marketing company Horizonworks has
strengthened its operations team with the appointment of its first
apprentice.
Brad Rogers has joined the team as business and finance co-ordinator.
Supporting the operations director, Brad will gain experience in commercial,
finance and HR during his 18-month apprenticeship. He will also be working
towards a BTEC Level 3 Diploma in Business Administration and a Level 2
AAT (Association of Accounting Technicians).
A former Thorp Academy pupil, Brad completed A-levels in Sociology,
Religious Studies and General Studies, as well as a BTEC in sport. He applied
for the apprenticeship through Rising Star, the sister brand of Zenith People,
a recruitment business focused on helping young people find employment.
Commenting on his new role, Brad said: “I felt that an apprenticeship was the
best route, as the experience I will gain working in a business environment
will be invaluable and provide with me with the skill set I need to further
develop my career.”

12

BUSINESS INSIGHT

HAVE YOU GOT A PLAN…?

‘A goal without a plan is just a wish’
The celebrations are over and a new year has just
begun. Will you still be delivering on your new year
resolutions at the end of January? We live busy
lives with many distractions but how much is our
failure down to not having a clear plan on how we
are going to reach our goals?
Business planning is no different. Without a clear
roadmap you are unlikely to deliver against your
longer term business goals.
What is your plan for?
Are you creating an annual plan or a longer term
strategic roadmap? Is it for investment or for
internal use? Be clear about what you want the
output to look like and make it accessible. Adopt
an agile approach so you achieve some short-term
gains whilst working on your larger goals. Gone are
the days of voluminous business plans gathering
dust on a shelf. How much time and energy do you
want to commit to the process? Who needs to be
involved? What are your critical success factors?
Do you need some external support?
What is your current situation?
Remember any plan starts with your current reality.
Going from A to B requires knowledge of what A
looks like. Look at your external environment and
see what is happening in your market. It is all too

easy to put on our blinkers and forget that our
customers have 24/7 access to your competitors.
When was the last time you asked your customers
for their feedback? Are you innovating or just
trying to keep up? Remember In the digital age
‘disruptors’ move fast.
‘The only source of knowledge is experience’
Take some time to reflect on the last twelve
months and learn from the experience. What went
well and not so well? How did the business perform
against its financial goals? How can you capitalise
on your strengths? Where are your capability gaps?
Do it as a team – it can be a cathartic exercise.
Limit the uncertainty
Be clear on your vision, mission and values, identify
your overall financial and strategic goals. Then be
agile and flexible in their execution to meet the
ever-changing needs of your customers. The tactics
and actions will change but ensure they are based
on clear and considered objectives.
The implementation of the plan
The business planning process is only the beginning.
Getting the rest of the business engaged and then
focusing on the doing is the critical part. Too many
plans aren’t translated into detailed roadmaps that
start to breakdown the business goals into simple
tasks done by teams of people in the real world.

Remember that business strategy and planning is
of little interest to many who execute the plan.
Make it simple, relevant and most important of all,
accessible.
What gets measured gets done
What is your performance management system?
Having taken the time to create a plan measuring
progress is crucial. What makes good teams great?
They are clear about their critical success factors
(CSF) and are totally focused on finding ways to
improve performance. David Brailsford, ex head of
British cycling called it the ‘aggregation of marginal
gains.’ Understand your CSF, find a way to measure
them, make it visible and turn on your OCD!
Getting an external view
It is difficult to view your business from the outside.
Use your network. Broaden your base of trusted
advisors. Talk to your customers. Do you have a
Board? Have you got the right skills and attitudes
on your Board? Are people telling you what you
want or need to hear? A trusted and experienced
‘friend’ is a real find in the business world. And
remember…
‘Vison without action is merely a dream, action
without vision just passes the time. Vision with
action can change the world.’ Make sure yours is
clear and you have a plan to realise it.

Andrew Silver is the owner of 360 Growth Partners who identify, coordinate and make the adjustments businesses need to accelerate growth.
For more information go to www.360growthpartners.co.uk or e-mail start@360growthpartners.co.uk
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STAYING POWER...

Longevity in business is something to be admired. In a new series of features, we are
celebrating some of the most accomplished professionals from across the North East business
community. Aimed at major players with 20+ years’ experience in their respective sectors, we
provide a fascinating insight into what makes them tick and what we can learn from them.
This month we chat to…

JAMES RAINBOW

Divisional Director at Wealth Management and Financial Planning firm Brewin Dolphin

Did you always envisage a career
in the industry?
I left school in 1985, began working for Brewin
Dolphin (then Wise Speke) in 1988 and I’ve been
with them ever since. I’m in my 30th year with
the firm now. I don’t think any child grows up
with dreams of managing investment portfolios
- the lure of space travel and racing cars seem to
dominate childhood ambition - but it’s certainly
been a rewarding and interesting journey. You
can’t stick with anything for that length of time
if you’re not getting some satisfaction from it.

times change has been slow and incremental,
but things like the aftermath of the financial
crisis of 2008 triggered a period of massive
change, challenge and opportunity. There has
been a massive raft of new regulation, rapid
technological advancements, and still there’s
constant change to cope with political and
economic uncertainty. Circumstances seem to
change quicker these days, that’s for sure. How
much of that is the world and how much is me
is debatable.

What is your favourite aspect of the job?

How has your skillset developed
accordingly?

It’s not all about numbers, it’s about people, and
that’s almost certainly the best part of the job.
Whether dealing with my existing clients, or out
there meeting new people that I can help, it’s all
about interaction and getting to know people.
It’s not a ‘one size fits all’ approach at Brewin
Dolphin. We take the time to get to know people
really well, so that we give the best advice, and
also put ourselves in a position where we can
anticipate and react to life events. We become
a trusted friend rather than just a service, and
that’s satisfying.

Part of it is due to the nature of the job. Things
constantly change and there’s a bit of ‘adapt or
perish’ if you don’t move with the times, keep
your knowledge and skills current, and note
future trends. We’re a heavily regulated industry
too, and we’re frequently called upon to take
mandatory (and optional) training throughout
the year to make sure we fully understand
new rules and policies. The speed at which
technology has influenced the workplace and
society as a whole is incredible, but there are
always opportunities to learn and adapt.

What has been your career defining
moment?

Are you a risk taker by nature or more
conservative?

There hasn’t been one specific defining moment
but realising early on how important it is to
truly understand my clients’ needs and goals
has been integral to all that I have done in my
career.

Perhaps a more revealing question if asked of
an entrepreneur, but for an Investment Manager
I can give no other answer other than I take a
balanced approach to risk to ensure the best
possible outcome! I never shy away from an
opportunity, but I suppose that I do (by nature)
make sure that any risks I take are appropriate.

How do you measure success?
Success for me is about the strong relationships
I build with my clients, with others in the
business community, and the value that I add
to these connections. If my current clients are
happy with the job I do; others look to invest
with Brewin Dolphin; or I know that people speak
well of the firm having heard me represent them
– that’s when I know I’m doing something right.
What have been the biggest changes in
the industry since you started?
It’s almost unrecognisable from the 1980s. At

To what would you attribute your
success?
Persistence and knowledge. Things are rarely
straightforward, and so I’ve been mindful
throughout my career to make sure I’m best
placed to take advantage of opportunities, and
be ready to tackle any challenges that arise.
Wealth Management is not a field in which we
get dozens of new customers (clients) every day,
so there’s an element of patience required, and
the ability to just keep promoting the services
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that we provide and the value we add for our
clients and know that in time people will come
to us when they’re ready.
What’s your biggest weakness and how
have you managed this?
I’m not a salesman, I manage investment
portfolios, but I do have responsibility for
bringing new clients to the firm. That’s
sometimes a challenge. The way I’ve overcome
this is something I’ve alluded to earlier. This
business is about money, but more than that it’s
about people, so I’ve invested a lot of time and
effort into making sure I gain trust, and people
respond well to that. I don’t ever ‘sell’ as such, I
just demonstrate that the services we offer are
useful, and in some cases essential for people
at certain stages in their lives. Once I can help
people realise that – the rest comes easy.
How do you remain motivated?
That’s not difficult at all. I’m responsible for a
significant amount of other people’s money
on a day-to-day basis. I’m looking at numbers,
graphs and spreadsheets but remind myself that
it’s people’s lives, their security, their retirement,
their family. It’s quite a responsibility and when
you remember that – and how much trust and
accountability you have – that’s motivation
enough.
Would you prefer to be
liked or respected?
If you look at the last two US Presidents Obama
and Trump, it’s clear that you can be both, or
you can be neither. Being liked is to do with your
attitude and relationships, being respected is to
do with aptitude and results. I’d like to think I
tick both boxes. You’d need to question my
friends, family and colleagues to get an answer
as to how well I actually do.
I’ll retire when….
I’m ready to but, for now, that is many years
away yet. I still enjoy the job immensely, and I
don’t see that changing any time soon.

AUTUMN BUDGET PUT
UNDER THE SPOTLIGHT
BY RMT ACCOUNTANTS & BUSINESS ADVISORS

The measures announced in Chancellor Philip
Hammond’s Budget speech have been put under the
spotlight at RMT Accountants & Business Advisors’
post-Budget breakfast briefing.
Around 200 North East business leaders gathered
for the event, which was held at Newcastle’s
Assembly Rooms and led by RMT’s director of tax
Anthony Andreasen and healthcare group director
Richard Humphreys.
The presentations covered the issues arising from
the key announcements on corporate and personal
taxation, business investment and tax planning, and
discussed how individuals and companies should be
acting in response to them.
RMT provide a full range of financial and business
advisory services through its Specialist Tax, Recovery
& Insolvency, Corporate Finance, IT and Medical &
Healthcare divisions.
Visit www.r-m-t.co.uk for more info
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SCHOOL GETS KITTED THANKS TO COMMERCE HOUSE
Pupils at a school in Middlesbrough are delighted with two new sets of brand new sports strips, thanks
to the generosity of a local developer.

St Bernadette’s Primary School in Nunthorpe is
the lucky recipient of the strips, which are bright
purple and emblazoned with the logo of the
sponsor, Commerce House. There is also a bright
orange option for the goalkeeper.
The relationship has come around thanks to
Commerce House tenant, Maria Dotsch of the
Department of International Trade, informing the
Grade II listed buildings facility manager Christine
Huntington that the school her son goes to was in
need.

every pupil to take part – for us it is not about
winning but about participation.
“We do, however, do really well at competitive sports
and have won a number of football titles including
the Middlesbrough Primary Cup, the Lee Stephenson
Cup, the Catholic Cup for the Middlesbrough
Diocese, numerous country finals and we have also
represented the county at the Northern finals.

The school will now be using the strips for all sports,
not just football, to give every pupil the chance to
represent the school wearing one.

“The new strips will give us a real boost and will also
be worn in cross country, rugby, wheelchair basketball
and other sporting events we take part in. Thank you
so much to Commerce House – it is all important
that schools like ours get support from businesses in
the area and we couldn’t be more delighted.”

John Bourner, head of PE and Sports at the schools
said: “We are an all inclusive school that encourages

Commerce House has recently had a £1.2million
injection into its regeneration and has just released

a range of luxury office space for business tenants.
The building, which is in TS1 directly opposite the
train station in the city centre, boasts a boardroom
for hire, a business lounge, hot-desking and virtual
office options.
Christine, who looks after both the building and
the tenants, said: “When Maria told us about the
opportunity to support St Bernadette’s we jumped
at the chance. We are not just an office provider, it is
important to us to be a real part of the community.
It is also important to us to work with and listen to
our tenants, so we were keen to help.
“The two strips cover the age groups from 3 to 6 and
7 to eleven meaning that more of the children can
enjoy them. We wish every team that wears it the
best of luck this year!”

Work at Commerce House should be fully complete by the end of the year and offices are being taken quickly. If you are interested in relocating,
need a satellite office, are interested in hiring meeting space, hot-desking or need a virtual office then get in touch with Christine on 01642 917 116.
You can also visit www.commerce-house.co.uk for more information.
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Peter Rutherford

A BRIGHTER FUTURE
Firstly, I would like to wish all readers a happy, healthy and prosperous New Year. I hope
that you have enjoyed the holidays and face the year full of confidence.

We, at Rutherford Hughes Limited,
feel very optimistic about our
future as we meet new clients
and our investment proposition
continues to outperform some
big investment houses and their
vaunted investment expertise. To
back up this statement, let’s look at
some charts to the end of the third
quarter in 2017. Unfortunately, it
is too early to have the full year’s
figures at the time of writing.

last fifteen years and has remained
a consistent feature in the advisory
work the directors have undertaken
in previous roles. Consequently,
we do have existing investors who
have enjoyed a great investment
experience over several years.
Our service is an advisory and not
discretionary service which means
that our client investors remain with
the last say in every transaction we
recommend. This means that every
client has an individual service
tailored to their own requirements
and not subject to what everyone
else is doing.

The opposite comparison is based
upon a described cautious portfolio
where RHL offers a monthly
adjustment of selected funds
with a rebalance. We offer more
ambitious investment strategies that
demonstrate similar out performance
amongst their peers.

The historical figures used in the
illustration are cumulative over
the periods shown and taken from
Morningstar data, an independent
provider of investment statistics.

I am sure that you will be impressed
with the consistent outperformance
we have achieved. These figures,
combined
with
genuinely
independent financial advice, makes
for a class leading proposition. What underpins this is a well-considered,
consistent and repeatable process with a diverse asset allocation and the belief
that you cannot call, or time, the markets.

Be aware that past performance is
not necessarily a guide to future
performance and the value of investments can fall as well as rise. Such
investments are considered to be for a period of five years plus and you may
not get back as much as you invested.

Some of you will ask how we have figures going back so far when RHL is so
young. It is because the investment proposition has been developed over the

Warnings over, why not call us to see how we can help you achieve a brighter
future?

Peter Rutherford is a Director at Rutherford Hughes Ltd. He can be contacted on 0191 229 9600 peter.rutherford@rutherfordhughes.com
The Financial Conduct Authority do not regulate IHT planning and legal advice should always be sought in such a scenario. Rutherford Hughes Ltd. is an appointed representative of TenetConnect Ltd,
which is authorised and regulated by the Financial Conduct Authority. Rutherford Hughes Ltd company registration no: 10431722. Country of registration: England. Office & Registered Office address:
Collingwood Buildings, 38 Collingwood Street, Newcastle upon Tyne, NE1 1JF.
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CASE STUDIES

Below is a selection of some of the clients we have helped recently
Paul Hardingham, Director of Innovate Mortgages and Loans

The opportunities available in the
mortgage market are now very diverse.
All of the following mortgage offers were
successfully received from mainstream
lenders at prime rates during the past
month, could we help you?

wanted to buy a property of non-standard
construction and had been declined
elsewhere. We were able to identify the type
of construction and speak to the lender and
surveyor to ensure that it fitted the lender’s
criteria.

First Time Buyer Help to Buy - this client
wanted to access the Help to Buy scheme but
was paid mainly in commission with a low
basic salary. We found a lender that would
treat the client’s income advantageously
allowing a high level of borrowing which
allowed them to buy a larger than expected
first home.

Paid in Euros – the client was looking to remortgage, but following a change of employer
is now paid in Euros. Not known to many, this
can now be an issue for many lenders but we
secured a competitive 5 year fixed rate.

Let Existing Property and Buy a New
Home – our clients needed to raise capital
from their existing property to help bolster
the deposit for the new purchase. In addition,
employment income was paid in US Dollars
which significantly reduced the options
available. A complicated case, offers were
obtained for the Let to Buy and the new
purchase in anticipation of completion in the
New Year.
Non-Standard Construction – a client

Re-Locating and Probationary Period in
New Job – our clients are looking to move
to a new area and take up new jobs which
include an intial probationary period. Their
existing bank had said no to this request but
following a review of the market a mortgage
offer was secured at the level of borrowing
required.
This is a snapshot of the enquiries that we
have received with positive outcomes for our
clients and also demonstrates that we can
help most people. We offer local, face to face,
independent mortgage advice and can advise
on the best solutions for you.

Paul Hardingham and Tony Ibson are Mortgage and Protection Advisers at Innovate Mortgages and Loans. Both have over 20 years of experience
advising individuals and businesses across the North East of England. They can be contacted for bespoke advice at paul@innovateml.co.uk or
tony@innovateml.co.uk or call 0191 223 3514.
As a mortgage is secured against your home or property, it could be repossessed if you do not keep up the mortgage repayments. Eligibility for a mortgage and the rate available will depend
on your individual circumstances.

OUSEBURN STUDIO OFFICES TO RENT
A rare opportunity to rent a
substantial first floor 1,000sq ft
contemporary studio office in
the trendy Ouseburn area has
arisen at 1 Boyd Street.
Previously occupied for over five
years by an online record company,
the available space forms part
of a two storey, award-winning
Victorian warehouse conversion
which has been refurbished to a
high standard. The available space
is located on the first floor of the
property and benefits from open
truss rafters, perimeter trunking
incorporating power point and Cat
5 data cabling, Cat 2 lighting, a
door entry system and shared WC
and kitchenette facilities. The unit
also benefits from a passenger lift
and is DDA compliance.
Situated above the popular and
successful Ernest restaurant and
with adjacent on-street permit
parking available, the space is ideal
for the digital and creative sector
clustering around the Ouseburn
Valley with full details available
through Naylors Office Agency.

The 1,000sq ft Studio Office at 1 Boyd Street

www.naylors.co.uk or call (0191) 232 7030
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HAVE THE JANUARY BLUES GOT YOU
DREAMING OF RETIREMENT?
In the spirit of ‘new year, new you’, many people choose
to make big life changes during January. This could be
something personal such as starting a new diet or quitting
smoking, or something which affects your whole family
like putting your house up for sale or retiring from work.
Retirement isn’t something that can be taken lightly and
there are lots of aspects to consider and even more questions
to ask before you can make such a decision.
For the majority of my clients, the first question they ask
when considering retirement is: ‘Will I have enough money
to live on?’ Other commonly asked questions include: ‘Can
I still afford to go on holiday?’, ‘Can I still afford to replace
my car?’ or, ‘If I were to die, would my partner be financially
secure?’
Explore Wealth Management offers a cashflow planning
system that assesses the feasibility of your retirement plans
to help provide the answers to those questions and bring
peace of mind to potential retirees.
All you need to do is simply supply us with a breakdown
of your first years’ likely expenditure upon retirement, and
from this, we can establish whether your existing pensions
and savings will be enough to cover your needs for the rest
of your life.
Sounds simple? With help from an experienced financial
advisor, it can be.

Stephen Sumner, managing
director at Explore Wealth
Management.

If you’re thinking that 2018 might be the year that you decide to hang up your work boots for good, call Explore Wealth Management on
0191 285 1555 or visit www.explorewealth.co.uk to find out how we could help you plan ahead for your future.
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A big thank you to our sponsor Brewin Dolphin Newcastle who supported our November lunch with speaker Simon August of
2XS Films, a memorable presentation that none of us will forget!

Booking now for Monday 29th January
Speaker - Paul Lancaster of Plan Digital UK
Paul is well known as an award winning “super connector” founder and producer of the first Newcastle Start-up week in May 2017
and the one -day Scale Up summit in November – Paul is the most influential person in the North East digital/ tech sector on Twitter
and a regular columnist in the Journal.

Venue - The Crowne Plaza, Stephenson Quarter, Newcastle upon Tyne
Date - Monday 29th January, 12 noon Price - £35pp to include a two-course lunch and coffee
Thank you to
our sponsor

Find out more - book a place - email Linda@exclusivebusiness.net

Diary Date: Monday 26th February - Speaker Simon Green
Executive Director, Innovation Super Network
www.exclusivebusiness.net

www.northern-insight.co.uk
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MAVEN CAPITAL PARTNERS:

Funding growth and innovation in the North East manufacturing and engineering space

(L-R) David Land, Chairman of CDEMN,
Ben Gilhespy, Director of Operations of CDEMN,
Michael Vassallo, Investment Director of Maven and
Keith Walker, Managing Director of Martel Instruments.

As one of the UK’s most active SME finance providers, Maven has invested over £50 million in manufacturing
and engineering businesses and has played a vital role in fuelling growth in these sectors.

The UK has a proud history in manufacturing,
with the North East having a particular
strength in this sector. Home to a range of
dynamic businesses, last year the industry
continued to enjoy growth in the North East
with new businesses launching at a faster rate
than anywhere in the UK. According to the
Regional Manufacturing Outlook from industry
organisation EEF the number of manufacturing
companies in the North East increased by 3.9%
to 4,235 businesses in 2017, the fastest growth
in any region.
At the heart of the region is the County Durham
Engineering
and
Manufacturing
Network
(CDEMN), a membership forum created to support
companies ranging from international brands
such as Palram, global leader in manufacturing
thermoplastic sheets, and Mecaplast, leading
European automotive equipment manufacturer,
to innovative and diverse SMEs such as precision
engineering specialists, Dyer Engineering and
leading UK plastic injection moulding company,
Formula Plastics. The mix of large home grown
firms and small businesses make up the area’s
thriving manufacturing and engineering industries.
With manufacturing accounting for 9.6% of the
region’s total workforce the sector contributes
millions of pounds to the North East economy.
Ben Gilhespy, Director of Operations at CDEMN,
said, “CDEMN’s activity grows in scale with each
passing month. The support we provide primarily
comes through our varied partners, each with a
specific skill aimed at helping businesses to cope

with day-to-day operations and plan for a brighter
future.
“Working with Maven has helped us to support
a range of businesses who are already seeing the
benefits of investment. Maven brings a unique
and refreshing alternative to many other financial
packages available. Their experience in the field
and personal approach cultivates the type of
relationships with businesses in Durham that will
help drive companies with ambition to succeed.”
With over £300 million invested in growing
businesses since 2009, Maven has a history of
investments in innovative manufacturing and
engineering companies. Maven funding can support
a business at any stage of its growth cycle and
cover a wide range of corporate activity including
MBOs and buy-and-build strategies, as well as
the provision of acquisition finance, development
capital and replacement capital.
Helping fulfil your growth potential
As a leading private equity house, Maven has the
capacity to invest in a wide range of North East
businesses in private equity transactions of up
to £15 million, and on behalf of a range of funds
including six venture capital trusts (VCTs) and a
co-investment network of High Net Worth and
professional investors. Maven also manages the
£20 million Finance Durham Fund, announced
this year by Business Durham, which can support
the growth of manufacturing and engineering
businesses located in, or looking to relocate to the
County.

Locally, the Maven team invested in Durhambased Martel Instruments, one of the UK’s
leading manufacturers of compact printer and
LCD modules, which supplies products to a global
customer base across a range of industries including
automotive, medical, transport and retail.
Winners of the Manufacturing Innovation Award
at Insider’s Made in the North East Awards 2017
for its work on VIDA 4.0, Martel’s newest product
offers enhanced computing capability and wireless
Internet of Things (IoT) connectivity for new and
existing equipment in a low-volume customizable
platform.
Keith Walker, Managing Director of Martel, said,
“Maven has supported Martel in investments
ranging from infrastructure to new product
development and continues to participate actively
in the development of the company’s brand.”
The opportunity for North East
manufacturing and engineering businesses
With an experienced North East team, operating
from new offices in Durham and Newcastle, and
a strong investment history across the North of
England, Maven is well-resourced to provide the
necessary support to local companies, both in
terms of the initial investment process and the
ongoing support as those businesses grow.
As a member of CDEMN and strong supporters
of this industry-led initiative, we support its aim
to encourage firms of all sizes to share ideas and
experiences to ensure that the regional engineering
and manufacturing sectors continue to grow.

Our local team are actively looking to work with exciting manufacturing and engineering businesses, based in the North East, looking for the right
funding to help achieve their growth plans. Please contact Maven to discuss your business and its plans, or visit www.mavencp.com to find out more.
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MAVEN CAPITAL PARTNERS: FUELLING
THE GROWTH OF MANUFACTURING
AND ENGINEERING BUSINESSES
As one of the UK’s leading private equity houses, Maven plays a vital role
in providing flexible funding packages to suit the growth requirements of
dynamic British businesses in these thriving industries.

£50m

£550m

HELPING TO

FINANCE

THE GROWTH
JOURNEY

NATIONWIDE

COVERAGE
WITH A
REGIONAL FOCUS

Since 2009 Maven
has invested over
£50 million

£300 million
invested in SMEs
since 2009

Maven can finance
investments from
£20,000...

into almost 20 UK
manufacturing and
engineering businesses

£250m

Over £250 million
available to support
growing businesses

...up to £15 million
in one transaction

Maven has offices in: Aberdeen, Glasgow,
Edinburgh, Manchester, Birmingham, London,
Newcastle, Durham, Bristol and Preston.

If your business is in need of finance to help unlock its growth potential, we may be able to help.
For more information please contact the Maven team at:
Salvus House, Aykley Heads, Durham, DH1 5TS. T: 0191 731 8595
Earl Grey House, 75/85 Grey Street, Newcastle upon Tyne, NE1 6EF. T: 0191 731 8590
Maven Capital Partners UK LLP is authorised and regulated by the Financial Conduct Authority, Firm Reference Number 495929
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Stephen Hall with Gillian Marshall

WHY SCALE-UPS ARE SO IMPORTANT TO
THE NORTH EAST ECONOMY
by Stephen Hall, office senior partner for Deloitte in the North East

Global Entrepreneurship Week takes place each November across more than 170 countries, and once
again the North East used the event to showcase the successes of many of its aspirational businesses.

The Entrepreneurs’ Forum – of which we’re
extremely proud to be a corporate partner
– hosted an Entrepreneurs’ Conference at
Redworth Hall Hotel in County Durham.
Speakers included Mike Welch of Blackcircles, who
started out with a £500 grant and eventually
sold his online tyre retailing business to Michelin
for circa £50m, and Nas Khan of Jennings Motor
Group, who rose from graduate sales executive to
become sole proprietor and drive the group’s rapid
expansion.
Being a corporate partner of the Entrepreneurs’
Forum – which represents more than 300 high
growth businesses in the region – allows us to
use our expertise to directly support the scale-up
ambitions of the next generation of Mike Welchs
and Nas Khans in the North East.
There is an incredible wealth of entrepreneurial
talent already in the region, across a wide range
of sectors. They are demonstrating not only their
ability to start businesses but to scale them up
into significant enterprises that contribute to local,
regional and national economies.

Scale-ups – those early-stage businesses with high
growth potential – are vital to the UK’s economic
growth, and I was heartened to read that scale-ups
in our region and beyond retain ambitious growth
plans.
A survey of 500 scale-ups by Deloitte found that
almost a third have already expanded overseas, and
51% are targeting international growth within the
next three years.
Clearly Brexit has not dampened those growth
ambitions, but what it has done is shift the focus
from the EU to the US.

the EU will remain an important export market.
And Sterling’s depreciation against the Euro is
helping those exports.
Many scale-ups remain highly self-sufficient. More
than half of the respondents in our survey (56%)
did not seek any form of public or private support
to scale-up overseas. For the rest of the scale-up
community who did seek support to access new
markets, a combination of UK government, trade
associations and large businesses were the most
appealing options.

Before the EU referendum, 74% of scale-ups said
they were targeting the EU as their preferred
market, with just 21% targeting the US. Fast
forward a year, and those figures have been flipped
on their heads. Now just 35% see the EU as
their most attractive option for overseas growth,
compared with 52% who will target the US.

Scale-ups also tend to be more likely to exploit
innovative technologies like robotics and artificial
intelligence. Our research shows that, overall, only
16% of business leaders consider themselves ready
to exploit such technologies, whereas over twothirds of scale-ups are already investing in them to
help drive growth.

That’s not to say Europe isn’t on the agenda for our
fast-growing start-ups. Its sheer size, along with its
familiarity and existing business networks, means

That’s why entrepreneurial businesses in general –
and scale-ups in particular – are so important to
the future economic prosperity of the North East.

Contact: Stephen Hall, Office Senior Partner, Deloitte. 0191 202 5229 sthall@deloitte.co.uk www.deloitte.co.uk/northeast
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ROBSON LAIDLER ACCOUNTANTS – A FIRM WITH
ITS EYES SET FIRMLY ON THE FUTURE

Graham Purvis MD at Jesmond-based accountancy firm Robson Laidler reflects on a busy 2017 and
the firm’s goals to help other businesses in 2018.

Last year saw our firm continue on its journey
through our five year strategy to 2021 by
transforming the way we work to enhance our
client service.

delighted with how this is panning out. There
is a great synergy between the people and
the clients from both firms and we go forward
together bigger and stronger.

We are focussed on “helping to improve the lives of
our clients, our people and our communities” and
I am proud to be leading an organisation that is
making headway in that direction.

 e have added Corporate Finance expertise to
W
our offering by partnering with fellow UK200
Group member Armstrong Watson Accountants
and we will continue to invest in new services,
which our clients tell us they want.

There is so much to be proud of, here’s some
headlines:
In current times and in accordance with the
DNA of our company it is important that we
give something back to those less fortunate
that ourselves. We set ourselves a target of
contributing £100,000 to worthwhile causes by
2020 and we are already in excess of £56,000
towards that target. There are champions in our
business who are driving this and they deserve
the credit along with all our people who have
contributed (not necessarily in hard cash)
towards that.
In April we welcomed the team and clients from
Straughans Accountants in Chester-le-Street to
join us in the largest acquisition the company
has made to date, to form a £4m group. We are

 ur sister company RL Wealth achieved coveted
O
Chartered status this year, there are only
around 700 Chartered firms throughout the
UK so this really demonstrates to clients their
commitment to the highest levels of expertise
and conveys trust, stability and professionalism.
They continue to see growth and in particular
have noticed a large increase in enquiries from
high net worth individuals.
 t the time of writing we have achieved a 28%
A
increase in revenue (excluding Straughans new
acquisition) compared to 12 months ago and
we have increased the number in our team by
over 13% over the same period.
I was delighted that in the summer we achieved
a Net Promoter Score of 70 through an

independent survey of our clients and this is
reflective of the service standards we currently
have and which we are determined to improve.
So what does 2018 hold for us and the wider
business community?
It would not be too far off the mark to say that
we are living in uncertain times; economically and
politically. That uncertainty will exist for a while
longer yet and we, like any other business, must
continue to be agile to cope with whatever might
be thrown our way.
A strong cashflow is critical. Forecasting when, or if,
the cash becomes tight is just one facet we will be
offering through our new GPS (Growth Profit and
Support) service, which will be launching soon. In a
nutshell it’s about talking to our clients finding out
where they are now, where they want to get to and
how they can get there with our help.
Advances in technology will continue to disrupt.
We are already seeing that in our profession and
it reinforces the need to remain adaptable. Making
Tax Digital will make its curtain bow in April 2019
and for the next 12 months businesses, including
us, will need to complete their plans for the new
online future.

For more information on how we can help you develop your business please contact me directly: gpurvis@robson-laidler.co.uk or
call the office on 0191 281 8191.
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TIMING YOUR EXIT
The day-to-day demands of running a
business often mean that owners find
little or no time to consider how to deal
with succession planning to optimise
their exit from their business. Exit
planning is instead frequently triggered
by an outside approach, with the risk of
an unplanned and compressed process
leaving value behind.
The optimum timing for an exit relies on
both internal factors and the external
market environment; on the internal
front factors such as where you are in the
company’s growth trajectory, contractual
positions with key customers, and whether
there are tactical initiatives available to you
to rapidly grow revenue and profitability.
On the external front selling when the
economy and your particular sector are
performing well, domestically as well as
internationally, provides a good backdrop
of certainty and growth prospects to
potential acquirers. Sector consolidation
will also fluctuate with time, with high
rates of acquisition activity by both
domestic and overseas buyers providing
optimum conditions for an exit.
External factors such as public company
market conditions will impact buyers and
the level of prevailing confidence. For plc

Shawn Bone

buyers, the performance of their share
price, valuation and access to capital will
impact their confidence in acquiring private
companies.
In the recent past, the region has seen
a number of sectors experiencing
consolidation and market activity has been
at an all time high with a number of plc
buyers acquiring North East companies: In
the waste sector, O’Briens Waste Recycling
was acquired by Biffa plc this year for
£35m as well as the acquisition of JBT
Waste by overseas operator Remondis; the
recruitment sector witnessed MTrec being
acquired by a Japanese listed business
for £17m; NECC Training were acquired
by Middlesbrough College in the training
sector; in the healthcare sector, Quantum
Pharma were acquired by Clinigen plc for
£150m, Ashchem were acquired by Juno
Health and Vocare were acquired by Totally
plc for £11m; Litterboss were acquired by
Ground Control for £16m in the facilities
management sector; and in the chemicals
sector, Chemoxy were acquired by French
company Novacap SAS.
We expect the levels of M&A activity to
remain strong for the foreseeable future.
There may be nervousness as we approach
Brexit but to date this has had little impact
on regional M&A activity.

www.cavucf.com

Wishing you all a
very happy 2018.
Imagine what
is possible.

C
H

A
G

N
E

HELPING
YOU
SUPPORT
OTHERS.

For further information contact
Danny Mitchell via his website
www.changefr.co.uk
or email him at
Danny@changefr.co.uk

You can also call him
on 07817 412524.
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LORDS TAVERNERS
CHRISTMAS LUNCHEON
At the beginning of December the festive season
got underway with great entertainment and
generous giving. Over 600 guests attended
the annual Lords Taverners’ Christmas Lunch at
Newcastle’s Civic Centre, raising in the region of
£35,000 for the sporting charity.
Entertainment on the day came from Austin
Healey, Darren Gough and Rob Lee all interviewed
by Sky sports presenter Peter Graves, Doddie
Weir did a sterling job as master of ceremonies
and brilliant comedian Gary Marshall, was the
supporting act.
Jamie Graham, the Regional chair of Lords
Taverners’ Northumberland Durham, thanked
everyone for their generosity and continued
support of the charity, which gives young
people a sporting chance.

BUSINESS INSIGHT

ENTREPRENEURIAL BUSINESSES CAN SOLVE SOME
OF THE WORLD’S PROBLEMS.

More than 200 of the North East’s leading businesspeople were told that ‘fortune favours the brave’ at a special
conference held to mark Global Entrepreneurship Week, which focused on the social benefits that successful
businesses can bring to communities.

The Fortune Favours the Brave event was held by
the Entrepreneurs’ Forum and was an opportunity
for its members to hear how some of the UK’s
most successful entrepreneurs’ overcame their
‘make or break’ moments and how their social
conscience became a crucial component to their
success.
The event featured a discussion panel and Q&A,
which saw a number of North East entrepreneurs
talk about the importance of pivoting in business
and how a change of direction can deliver success
and, on some occasions, enable the support of social
causes.
Among the panellists was Teesside-based Andy
Preston, who spoke about his personal pivot from
being a city trader to become a philanthropist and
social entrepreneur, establishing the Fork in the Road
restaurant in Middlesbrough, and running the CEO
Sleepout charity, which works with the business
community to raise awareness and funds to combat
homelessness in the UK.
Similarly, two other keynote speakers Nas Khan, CEO
of Jennings Motor Group and Mike Welch, founder of
tyre distribution site Blackcircles, spoke about how
their business success had allowed them to support
causes which were important to them. Each creating

a charitable organisation, with Nas raising £120,000
through his Emaan Foundation to rebuild a Pakistani
village destroyed by the catastrophic floods of
2010, and Mike creating The Welch Trust to support
children and young people in need or critical care.

one of the most successful suppliers of ethical
bottled water and filtration systems to the hotel
and restaurant sector with profits being donated to
WaterAid. So far, the business has donated £2.2m to
the charity.

Using the capital from business achievements as a
base to launch initiatives which deliver the social
objectives of entrepreneurs is becoming increasingly
common as wealthy and successful individuals focus
their skills and drive to help others in society.

The final speaker of the conference was another
inspiring tale of entrepreneurship and the social
benefits it brings from the founder of Traveleyes,
Amar Latif. Amar lost his eye sight at 19 and, after
training to become an accountant, set up his business
to help blind and partially sighted people experience
the world through guided holidays.

However, as the audience heard, in some instances,
it is the other way around, with social objectives
sparking the fire which fuels a business idea and
creates sustainable jobs, as was the case with
another keynote speaker, Karen Lynch, CEO of Belu
Water.
Karen told the audience about her career’s defining
moment when she became obsessed with waste and
a desire to make a difference beyond making money
for shareholders. After researching the third sector,
she decided to give up her job at one of the top car
manufacturers in the world, launching Belu, a social
enterprise that would exemplify environmental
standards in the bottled water industry.
Her work with Belu has seen it transform to become

Amar said: “My refusal to accept negativity inspired
me to overcome the challenges I faced. By being bold
and being brave, anything is possible; that is true in
both life and in business.”
Nigel Mills, chairman of the Entrepreneurs’ Forum,
concluded the conference, saying: “This conference
proved that entrepreneurs are armed with the tools
to overcome challenges, but it also demonstrated
they have a real social conscious and they use the
success of their businesses to help others. It was a
truly inspirational day, not only in terms of providing
guests with entrepreneurial advice and expertise,
but proof positive that if you do something well,
something good can be done with it.”

The Entrepreneurs’ Forum support more than 300 aspirational North East business owners in all sectors, helping to expand their
networks, improve leadership skills, share experience, create new opportunities and grow their business. For more information call 0191 500 7780 or
visit www.entrepreneursforum.net
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Be part of the Exclusive experience in 2018
Join us for lunch on the 29th January!
Exclusive Business in partnership with Michael Grahamslaw,
Owner, Northern Insight Magazine would like to thank

We wish you a very happy Christmas
&
a prosperous New Year
for their sponsorship of this lunch

UNDER STARTERS ORDERS
For our St Patrick's Day celebrations and
Cheltenham Gold Cup at Newcastle Racecourse Friday 16th, March 2018
A day of great craic, Irish shenanigans, racing on the big screen, live from Cheltenham,
a great day of corporate entertainment. Supporting Marie Curie NE.

To find out more email Linda@exclusivebusiness.net
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INTERVIEW

VIV HERRERA-LEE
Properties Unique

Tell me a bit about your background
in business.
I’ve worked for over 30 years both at home and
abroad as a Personal Assistant...or Secretary, as
we were called in those days. I spent part of the
role searching for alternative accommodation
for visitors if they didn’t want to stay in a
hotel, and realised that the concept of serviced
apartments would be warmly welcomed.
Hence Properties Unique was born!
How was Properties Unique formed?
I had actually been working as a Consultant
with another serviced apartment company, but
I soon realised they didn’t have the same work
ethic as I did, so we quickly parted company. It
was then in fact, my late husband Ramon and
my son Ishmael coerced me into establishing
Properties Unique.
How has Properties Unique grown and
what do you attribute this to?
I began working from home with only one
member of staff and just two apartments on
my books. We now employ 13 staff and boast
a portfolio of over 60 apartments throughout
the region, so, as you can imagine, I am
extremely proud of the unrivalled reputation
we have as being the leading serviced
apartment provider in the North East.
What is your proudest moment while in
business with Properties Unique?
I actually have lots to be proud of!
We are the only serviced apartment provider
to have won the prestigious ‘Outstanding
Customer Service Award’, which, in fact, we

held for two consecutive years! I was also
named as Ambassador for Tourism, as a result
of the revenue Properties Unique has generated
to the regional tourism economy. In 2014 I was
awarded the title of ‘Business Woman of the
Year’, which was a massive honour - especially
being in my years as a senior citizen!
Is there a particular mistake you have
made while in business?
I always thought social media was something I
did not want to be part of, possibly because I’m
from a different era and couldn’t understand it.
However, I now realise delaying the inevitable
was definitely a mistake. I have now come
into the 21st century and am now on all the
social media platforms, including Tinder….oops
I mean Twitter!
What would you say is Properties
Unique’s USP?
Customer service has always been the main
vein of my company and I know for sure this
has attributed to our success.
We are renowned for consistently going
beyond the call of duty both during the day
and at night to address any guest requirements,
thus providing our guests with the deep caring
personal service that they so rightly deserve.
However, the ultimate success of any company
can also rely on the calibre of the staff. In this
respect, I feel extremely fortunate to have such
amazing people at Properties Unique who
work as a dedicated team and take immense
pride in their individual roles. So, I’d like to take
this opportunity to thank my staff for their
efforts in making Properties Unique ‘unique’.

How do you keep your staff motivated?
By using a whip…joking, of course! Actually it
is the staff who keep me motivated, as their
enthusiasm knows no bounds. In return, I try
to show my appreciation by treating them to
various nights out throughout the year when
we can relax and socialise together.
What inspires you?
The continuous positive feedback, which we
receive from our guests and agents, always
makes me feel proud. However, the most
uplifting part of running the business is
meeting the most phenomenal people from
all over the world. What also inspires me to
keep going is when guests return to us time
and time again, thus signalling we’re doing a
good job.
Do you live by/do business by a
certain motto?
Always work with honesty, integrity and
NEVER make a promise that you cannot
fulfil. One phrase my Father repeatedly used
and I still use to this day is: ‘It costs nothing
to always be civil and courteous to people’. I
know for sure this advice has always stood me
in good stead.
What are the future plans of the business?
Whilst personal contact in business will
always be my priority, I have embraced the
social media world and that is what we are
concentrating on at this moment. We also
have plans in place to expand the business....so
watch this space!

Viv Herrera-Lee is a member of the Entrepreneurs’ Forum, a unique group of like-minded people who come together through peer-to-peer
mentoring and a series of inspirational events to share best practice, create valuable connections and grow their business. For more information,
visit www.entrepreneursforum.net
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Bryony Gibson

INSPIRING
THE NEXT
GENERATION
Bryony Gibson, Managing
Director of Bryony Gibson
Consulting, talks about how
we all have a role to play in
encouraging the next generation
of happy workers.

I’ve worked in recruitment for longer than I care
to admit, so it shouldn’t come as a surprise when
my 18 year old niece asked for help finding a job.
She’s an academic who’s decided to side-step
University in favour of employment; and it got me
thinking about the advice we give to young people.
As a parent and recruiter I believe we have a
responsibility to enthuse children with the desire
to explore all of the new and exciting career
opportunities available.
With so much technological innovation, many of
the next generation’s jobs don’t even exist yet, but
we owe it to them to encourage dreams of a future
they will love, where they can thrive in work.
Encourage work placements
At the heart of empowering young people, work
experience is key to helping students of all ages see
what it is really like in the workplace.
The more time young people spend in business
environments, speaking to business people and
doing meaningful work, the better. It’s critical to
their ‘work-readiness’ and will help them decide
what they will enjoy doing in the future.
Have a great CV
It’s hard to make a CV look good when you have
no experience, so help young people understand
what you would want to see if they applied for a
job with you.
To show drive and motivation make sure they
include every part-time job, regardless of what it is.
Voluntary work and extra-curricular activities,
along with interests, bring out their personality.
Include things like supervising people, organising
events, foreign languages or clubs like the Police
Cadets.
Incorporation of work experience is a must no

matter how small. It helps employers build up a
picture of who the person is outside of school and
their qualifications.
Know the options
If a student knows what they want to do and
the academic subjects that will achieve this, then
university is a fantastic career choice, as well as
a great source of life experience; but it’s not for
everyone.
Often costly, university no longer guarantees
a better job or higher salary, so if a child is not
academic, then following the pack may not be the
best thing to do.
Apprenticeships can be an excellent option and
offer practical experience alongside the opportunity
to study. Again, great if you know which career
direction to go in, and there are lots of organisations
who can help to secure apprenticeships that lead
on to some brilliant jobs.
Traineeships are a good way to try a career before
committing to that path. Usually lasting from six
weeks to six months, they are available to 16-23
year olds, providing essential work preparation
training, along with the practical skills and
experience needed to move on to an apprenticeship

Contact bryony@bryonygibson.com if you would like tax and
accountancy career advice, or need help finding the right new
recruits. Alternatively, visit www.bryonygibson.com,
connect on LinkedIn or follow @bryonygibson.
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or job. Internships are similar but less guided and
available to people of all ages.
If still unsure, a gap year is perfectly acceptable
and doesn’t close the door on any of the other
options. Instead it gives people time to figure out
what they really want to do, while offering the
opportunity to travel, work as a temp, meet new
people and generally gain precious life experience
that employer’s value.
There are lots of ways to support young people
as they get ready for the working world, but the
easiest way is to help them:
 eflect: to think about what makes them
R
happy, what they are curious about and what
skills they enjoy developing. Being clear about
what they don’t enjoy is also important.
E xplore: encourage them to research the
different courses, training schemes and jobs
that they feel attracted towards.
 lan: work with them to prioritise the numerous
P
options open to them, identifying the steps
they need to take in order to move forward
effectively and achieve their goals.
Hopefully with the above advice we can inspire the
next generation of happy workers.

BUSINESS INSIGHT

IS YOUR BUSINESS GDPR READY?
Deb Tweedy

The General Data Protection Regulation (GDPR) comes into force in the UK in 2018 and
all businesses must prepare now for its arrival.

The GDPR is a new legal framework in the
European Union and aims to strengthen and
unify data protection, giving control back to
residents and citizens of the EU over their
personal data.
From 25 May 2018, businesses must adhere to
new rules and procedures, and given that the
Government has confirmed its intention to
implement the regulations into UK law, local
advisor Hadrian HR is warning companies of all
sizes to not ignore the regulation’s implications and
put plans into place to prepare for its introduction.
Deb Tweedy, HR consultant at Newcastle-based
Hadrian HR, said: “GDPR will affect the running of
any organisation, including small businesses who
may not have an administration or HR function, so
they need to gear up now for the changes and put
systems in place.
“The impact starts with what information must be
provided to employees on how their information
will be processed, stored and retained. Processors
such payroll providers or pension providers will

be more accountable in processing business data,
and companies will have greater accountability for
demonstrating compliance.”
Ahead of the introduction of GDPR, there are
certain steps businesses should now take to
prepare. Hadrian HR has compiled the following
four tips:
 ey people within your organisation who collate
K
and process data should be informed of GDPR,
and they should ensure the business has a
register of where all information is contained,
why it is used and when data is destroyed.
Any personal data held must be documented,
including where it came from and who it will
be shared with.
 t present, businesses must give people certain
A
information when collecting their data, such as
how and why it will be used. Under the GDPR,
a business must provide additional information,
such as explaining their lawful basis for
processing the data and how long the data will
be stored for.

 usinesses should take the time now to think
B
about how they would react should an individual
request deletion of their data, and how they
would prove they have deleted the information.
Individuals will also be able to request access
to their data free of charge and businesses will
have to respond within one month, so should
make sure they can easily retrieve all personal
data if required.
For the first time, the GDPR is introducing
special protection for children’s personal data,
particularly in the context of services such as
social networking. If a business is working with
children, they should think about whether
systems need to be put in place to verify
an individual’s age and whether parental
or guardian consent is necessary for data
processing.
With a sound understanding of the GDPR and
what it is asking of all businesses, and adequate
preparations put in place, businesses in the UK
should be able to transition with ease into the new
regulation.

If you require further information or advice on GDPR and its implications on your organisation, contact Hadrian HR on 0845 340 0099 or
email info@hadrianhr.co.uk.
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MANUFACTURING & ENGINEERING NEWS

‘STRONG OPPORTUNITIES’ IN O&G DESPITE PRESSURES,
SAYS NORTH EAST ENGINEERS
Hexham engineering services firm RED Engineering is predicting
‘strong opportunities’ in the offshore oil and gas sector for firms
with capacity to deliver innovative fast track projects.
Despite the volatility of oil markets, continuing uncertainty over
Brexit and pressure on costs, business development director Toby
Bailey predicts that demand for leading-edge subsea technologies
will remain robust over the next 12 months.
“As reserves become more difficult and costly to recover, the
opportunity is there for those companies developing ‘innovative’
engineering solutions, which cut lead times on subsea developments.
“We will see strong opportunities in areas such as subsea vehicles,
pipe and cable lay systems, subsea infrastructure and hardware
while other knowledge-intensive services remain strong in the face
of a continued focus on costs.”
His view is supported by an economic report by Oil & Gas UK, which
cites technological advancement and the development of new skills
as critical to securing the energy sector’s long-term future.

SECURICLAD RAISES THE
BAR IN HIGH SECURITY
CONSTRUCTION
North Tyneside-based high security modular
panel manufacturer Securiclad has developed
an enhanced version of its innovative modular
construction system, which is designed to offer
an increased level of protection for data centres,
Government and utilities infrastructure, and
other at-risk locations.
The Securiclad system is now certified up to Loss
Prevention Standard (LPS) 1175 Security Rating
(SR) 5, which means that it is designed and
manufactured to resist attack by circular saws and
reciprocating saws, as well as tools including drills,
sledgehammers and disc grinders.
Securiclad can be used in new buildings or retrofitted to an existing site, and is pre-finished,
negating the need for wet trade requirements. It
has both internal and external applications and
can be used to form a standalone ‘room’, kiosk or
partition. As the system is modular, it is quick and
easy to install. It is also entirely bespoke and can be
designed to specification.

ARCINOVA STRENGTHENS
API SERVICES WITH NEW GMP
MANUFACTURING CAPABILITIES
Multi-service
Contract
Research
and
Development Organisation Arcinova has made
a major investment in its Active Pharmaceutical
Ingredient (API) capabilities.
Alnwick, UK-headquartered Arcinova, which
provides both end to end solutions and standalone
services to pharmaceutical and biotech companies,
has announced that it has introduced two
new 20-litre GMP vessel streams to its API
manufacturing facility.
The introduction of the two new streams means
that Arcinova can now offer fully integrated drug
substance and drug product capabilities on one
site. Arcinova also offers a dedicated raw material
and final product storage and sampling facility.
Arcinova works across drug substance synthesis,
drug
product
manufacture,
Chemistry,
Manufacturing and Controls (CMC), Bioanalytical
and Metabolism services, radiolabelling synthesis
and synthesis of toxic/highly potent APIs. It
also provides consultancy services and works in
partnership with companies throughout the drug
development process.

THE MANUFACTURING AND
ENGINEERING MARKETING SPECIALISTS
Tel: 0345 075 5955 | www.horizonworks.co.uk
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CAR FANATIC LAUNCHES NEW
AUTOMOTIVE VENTURE
A self-confessed petrol head is revving up for a
successful career after launching a new vehicle
repair business in Sunderland.
Luciana Parker-Jones is the brains behind the
new venture, which she started after completing
a motor vehicle body repair and paint refinishing
course at Gateshead College.
Based in Roker, ‘Luciana the Lady Painter’ offers
a wide range of car refurbishment services, from
repairs to minor dents and scratches to a full body
respray and polish.
The entrepreneurial 22-year-old has followed in
the footsteps of her father Steve Jones, a former
car paint and respray specialist, and is now busy
building a client base of domestic and trade
customers.
She said: “I worked in a vehicle body shop while I
studied at Gateshead College and then operated
as a self-employed tradesperson carrying out work
for local garages. The course I completed and the
help I received from the tutors gave me the perfect
launchpad for this new venture.”

BUSINESS INSIGHT

GET YOUR MARKETING INTO SHAPE FOR 2018

Samantha Davidson, Managing Director of B2B marketing specialists Horizonworks, explains
why strategy-led marketing is the key to driving your business forward in the New Year - and helping
you to meet your goals and objectives.

Running a business without a marketing strategy
is like setting off on a long journey without
any directions. A clear and focused strategy is
essential to positioning your company effectively
in the market and providing a framework for
growth. Your strategy will support your business
objectives, underpin marketing activities, and
shape and integrate tactics to ensure the best
return on investment.
Each business is unique and planning your campaign
is a fundamental part of the process as there are
so many different marketing tactics available. It’s
therefore important to ensure that the right tactics
are used to help you reach your target audiences.
The campaign plan needs to be specifically tailored
to meeting your objectives and should pinpoint
specific and consistent activities that need to be
delivered.
With this in mind, now is the perfect time to review
your marketing and ensure it’s going in the right
direction. Here are my top 10 tips for marketing
trends in 2018:
1) Video Marketing (Live Streaming)
Live streaming can open up infinite possibilities. Ask
yourself, what kind of videos would your customer
want to see? You could create client testimonials or
even staff footage.
2) Marketing Automation
Marketing Automation allows for personalised
customer experiences, letting you deliver relevant
content and nurture customer leads throughout the
purchase journey.

3) Interactive Content

8) Strategy

This will help set you apart from competitors.
Ask yourself, how can you hold the attention
of your audience? Could you create interactive
presentations, for example? Doing so will make your
content more interesting.

A focused and well informed marketing strategy will
underpin your business growth and future success.
Not having a clear and consistent strategy can lead
to confusion and lost opportunities.

4) Personalisation

Writing and writing well will make a big difference
in your marketing approach. Ensure each member of
your team can write in a way that not only portrays
your business effectively, but will also engage the
customer.

Truly listen to your customer and cater to their
individual needs. Provide content that is relevant
to each unique customer experience. Doing so will
encourage brand loyalty and purchase consideration.

9) Amazing Content

5) Account Based Marketing

10) Analyse, Analyse and Analyse

The idea here is that you can align and target key
accounts, concentrating on both marketing and
sales. It combines efforts between marketing and
sales on the same focus and employs personalised
campaigns designed to resonate with each customer.

Remember – if you don’t measure the impact of your
marketing strategy you won’t know how successful it
is – you need to constantly review and measure your
marketing activity.

6) Influencer Marketing
This involves marketing a product or service to
individuals that have ‘influence’ over potential
buyers. In terms of traditional marketing, this is
word-of-mouth communication but on a much
larger scale.
7) Sales Enablement
Your sales team should have the relevant knowledge,
insights and content to optimise customer
interactions. If you have a fully functioning sales
team, you can acquire a more comprehensive
overview of consumer purchase patterns – and this
can be fed into your marketing plan.

Horizonworks specialises in working with businesses
from the manufacturing, engineering, automotive
technology and innovation-led sectors. We offer
marketing, strategy, PR, creative and digital services
- all under one roof - to ensure all elements of
marketing work together to generate the best results
for our clients.
Clients who have been through the Horizonworks
journey from strategy to delivery include: global
pump distributor and manufacturer Tomlinson Hall;
contract research and development organisation
Arcinova; Sunderland-based asbestos management
consultancy Franks Portlock; training provider Seta,
wealth management practice Broad Chare Partners
and the Advanced Manufacturing Forum.

For further information please contact Horizonworks on 0345 075 5955, email hello@horizonworks.co.uk or visit www.horizonworks.co.uk
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TOP 5 ENGAGEMENT TIPS FOR BUSINESS OWNERS
By James Blackwell, CEO, Ronald James

Behind every successful business owner is a great team. CEO’s, managers, team leaders, supervisors, all
aim to lead their staff to success, and as you probably know, this is by no means easy.

Sometimes you need a few new fresh ideas
to help boost your employees engagement
and get productivity levels to a maximum. So,
here’s a few tips and tricks on how to keep your
employees motivated and engaged.
1. Communication
A lack of engagement from your employees could
be a result of limited communication. The best way
to solve this problem is by encouraging constant
communication and creating a direct pipeline
between team members and management.
Doing this will allow you to understand how your
employees are feeling and work out the best route
to solving any problems they have, there and then
- rather than addressing the situation when it’s too
late.
2. Recognition
Praising your staff should not be viewed as a huge
task, it should be frequent and genuine. A simple

thank you takes no effort at all, and can go a very
long way with your employees. If you want to go
one step further, why not hold weekly sessions
where team members can share their wins for the
week and praise each other in their team? This
simple tactic allows colleagues and managers to
receive recognition and feedback on the great work
they’ve been doing.

4. Self Development
41% of employees are interested in having
the opportunity to learn and develop within
their organisation. Repetitive work is not only
demotivating, but also particularly disengaging for
ambitious team members. As a business owner,
why not create three-month plans for your staff,
mapping out their personal and professional goals
for you to work on together.

3. Collaboration
Working collaboratively can be one of the most
important things for a business to focus on
improving as it brings numerous benefits, including
employee engagement. Your team may prefer to
work alone, but working ‘collaboratively’ doesn’t
mean team members have to be on top of each
other. A really easy way to improve teamwork and
contribution is by introducing a social intranet
software such as ‘Slack’. Doing this provides a
virtual platform that all your employees can
work off, meaning they have little choice but to
communicate with one another.

5. Promote Healthy Wellbeing
Health and wellbeing lay the foundations for any
employee. This extends beyond encouraging a
healthy diet, and providing healthy snacks in the
staffroom. Wellbeing includes mixing in with
your team and looking after their emotional and
physical needs. Why not grab lunch with them?
Or sit and have a coffee in the staffroom? Every
step you take towards wellness will serve towards
improving levels of overall engagement within your
business.

WE FIND THE TOP
15% OF TALENT

“It’s the way we deliver that separates us from the rest!”
0191 3006501

www.ronaldjamesgroup.com

info@ronaldjamesgroup.com
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Durham, United Kingdom

www.henryriley.com
@HenryRileyLLP
Henry Riley LLP
Henry Riley LLP (Part of Riley Consulting)

Leading UK and International Construction
Services Consultancy

Services

Cost Management
Health & Safety
Project Management

Sectors

Commercial
Distribution & Industrial
Education
Health
Leisure
Residential
Retail
Transport & Infrastructure

Established in 1890, Henry Riley employs over 170
professional staff across the United Kingdom, Australia
and South Africa.
Our nationwide office network allows us to serve client
and project needs across the UK.
Having serviced the North East for 30 years, our
Newcastle office provides ample opportunity for us to
deliver services at a local level and be an active part of
the local communities that we serve.
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Ammar Mirza
pic: Peter Walton 2014

I DON’T HAVE A DREAM
One of the most famous quotes is “I have a dream” by Dr Martin Luther King,
a civil rights activist, who led a crusade on tackling inequality in America and then
across the world in the 1950’s and 1960’s.

Demonstrating the trailblazing and inclusive
approach of not only the University, but of the
whole city, quite controversially at that time,
Dr. Luther King was bestowed an Honorary
Doctorate in Civil Law by Newcastle University
in 1967.
Roll forward 50 years with Newcastle celebrating
Freedom City - has the world really progressed? In
the speech made by Dr Luther King upon receiving
his doctorate, he shared his ambition of tackling the
problem of racism, poverty and war. Yet, society
appears to experience the exact same issues half
a century on, only in different guises. Whether it
is women or immigrants being treat unequally,
working families being forced to visit foodbanks
or the constant and consistent threat of terror; at
times I wonder if we have gone backwards!
Curiously, this article isn’t about inequality,
poverty or terror but more importantly unpicking

the impact of using the term “having a dream”.
Having a dream is something we wish for, whether
achievable and realistic or not. Like winning the
lottery, being an astronaut, or even facilitating
world peace.
If we were to have a plan rather than a dream,
then the whole impact of our approach changes.
Having a plan is something we can work towards,
something real, tangible and above all measured.
Unless you can measure something how do you
know it has been achieved?
The top 5% most successful people in the world
attribute their fortune to having a plan and sticking
to it. Having a plan propels and compels you to
action. Writing down your plan and sharing this
with others can significantly amplify the positive
outcomes. For every one minute spent on planning
can save up to 10 minutes in doing.
The best plans are long-term ones. Ideally think

5-10 years ahead, what you want to achieve,
where you want to be and more importantly
understanding why. Breakdown your plan into
annual, monthly, weekly and daily tasks all relating
to realising your plan. Don’t mistake activity with
achievement.
Take simple, small steps daily and you will be
surprised how quickly you progress. Ticking off
things on your to-do list results in feeling good
through a sense of satisfaction. Above all else make
sure you celebrate success whenever you reach
targets. I encourage all friends, family and business
associates to do so.
So, stop dreaming and start planning for 2018 to
truly make a difference.
Wishing you all a prosperous and positive New
Year.
If you are interested in growing your business then
please do get in touch.

Ammar Mirza CBE is the founder and chairman of Asian Business Connexions, Board member of North East LEP and holds various other positions
across the private, public and third sectors.
42

TM

NEW YEAR, NEW YOU?

Learn to Earn More
Choose from over 20 free,
flexible and fully accredited courses
Learn at a pace and time to suit you
Register now

grow@thebiglearn.co.uk www.biglearn.uk
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EVALUATING A TENDER
In the third part of a six-part series, Tim Jennett, Framework and Procurement Manager at Prosper
discusses what happens when tenders are submitted and the evaluation process begins...

So, the tender deadline has passed along with
the initial flurry of excitement to discover how
many tenders have been submitted. And now the
serious business begins to evaluate the tenders
to determine the successful contractor. Whilst
all tenders are different in content, the same
principals of treating all bidders equally, without
discrimination and acting in a transparent and
proportionate manner apply.
Validation
The first step is to ensure the tenders have been
received on time, are materially complete and have
complied with tender instructions. It is possible
for tenders to be excluded at this early stage, for
example if they were received after the deadline,
or are missing key documentation. Believe it or not,
in my experience, there have been occasions where
key pricing documents or award questionnaires
have not been submitted so those bidders
were quickly discounted - demonstrating the
importance for allowing plenty of time to prepare
responses and double check all documentation
before submitting.
Price evaluation
The pricing documents are carefully checked to

ensure full pricing information has been provided.
If any required information is missing, it could
result in the tender being deemed non-compliant
and excluded from further evaluation. The price
element should be consistent with the full tender
submission. Any comments or assumptions
noted by bidders are reviewed, and if necessary,
clarification sought from some or all bidders as
appropriate to ensure all tenders are evaluated
on a like for like basis. Abnormally low bids will be
investigated in accordance with Public Contracts
Regulations.
Quality evaluation
Whilst it is tempting to focus on price, bidders
should not underestimate the importance of the
quality questions. This is where the client is testing
key aspects of the procurement process to make
sure bidders have understood the requirements and
have demonstrated they can deliver the desired
outcomes. Each tender will be scored in accordance
with the stated evaluation criteria and weightings.
Evaluators are looking for succinct and clear
responses to the questions asked. It may seem
obvious, but bidders should make sure they answer
the question asked and not include irrelevant
information.

Clarifications
There may be elements within submissions that
require clarification. This is to ensure that evaluators
have interpreted the responses correctly if any
information is unclear or ambiguous. Clarification
questions will be sent to some or all bidders as
appropriate, or clarification meetings held.
Award decision
Once the evaluation team has completed the scoring
of all sections, the final scores will be calculated,
considering the weightings. An evaluation report is
prepared with recommendations for award. This is
reviewed in accordance with any internal approval
processes to confirm the decision to award.
Award notification/feedback
Once approval to award has been given, an
award notification is sent to the winning bidder.
Unsuccessful bidders are also informed and
provided with feedback on their bid in comparison
to the successful tender. If it’s an OJEU tender,
there will be a mandatory standstill period before
the contract can be concluded with the successful
bidder.
Finally, award notices are published on Contracts
Finder and in OJEU (if required) in accordance with
Public Contracts Regulations.

To find out more about Prosper, their work, and how they can help you, visit prosper.uk.com
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SCALING NEW HEIGHTS
Michael Grahamslaw believes the sky’s the limit for Six, BALTIC’S sixth floor eatery

As we all know, Christmas can mean a time for some serious overindulgence and
the month of December can often blur into one long celebration for me. Amidst the
whirlwind of lardy lunches, champagne flutes and pre-Christmas excess, one meal in
particular stood out.

This being the time I visited Six at
the BALTIC Centre for Contemporary
Art with an old business friend.
Six has for many years been one of
the city’s top destination restaurants.
The journey to the top, in the Baltic’s
great glass elevator, really builds a
sense of anticipation and on arrival,
this is a venue which radiates that
genuine “WOW” factor. Level Six
boasts a sumptuous lounge/viewing
gallery where one can take in some
skyscraper views, yet we were bound
for the restaurant which doesn’t look
too shabby either.
The décor is thoughtfully muted and
restrained. Floor to ceiling windows
mean it’s the spectacular surroundings
which assume centre stage. The dining
area offers sweeping panoramic views
of the Newcastle skyline and I must
say there are few better vantage
points of the city.
We soon settled in for what would
be a flawless dining experience. Being
a bitingly cold day, we chose a nice

bottle of Rioja which lent a further
glow to our rosy cheeks.
The food is modern British and changes
seasonally which meant that many of
our dishes featured festive, wintery
inflections. Provenance is also a top
priority. Fresh Element, the company
who cater Six, sources a reported 90%
of its ingredients locally.
Both the cream of celeriac soup
and the ham hock & beetroot salad
sounded marvellous, yet both of us
decided on the smoked salmon. Wispy
and fresh, this proved an exquisite way
to begin especially when married with
crème fraiche and a sweet-meetsspicy honey & shallot dressing.
‘Tis the season and that, for mains
I chose the festive turkey. Roasted
in thyme butter, the bird was nicely
seasoned here and arrived served on
a bed of crispy kale and a swish of
cranberry puree. Wholesome duck fat
potatoes lent a hearty accompaniment
whilst a side of caramelised root
vegetables was earthy perfection.

Across the table, my business pal
plumped for the slow-cooked pork.
Plated stylishly on a cloud of buttery
mash and sprinkled with crumbly
hazelnuts, this demonstrated just
the sort of flair and imagination this
kitchen is capable of.
Whilst admittedly, there’s much here
for the city’s foodies to enthuse about,
I was pleased to find that the fare (not
to mention the portions) were fulsome
and nourishing.
Seemingly then, desserts were off the
cards but upon hearing of such travesty,
our genial waiter, Stuart, brought
over a pair of Pedro Ximenez dessert
wines instead – now that is what I
call customer service! Full-bodied and
intense, this was a delightful finale
which I must say, wouldn’t prove my
last snifter of the festive period!
Of course Six is set in a totally enviable
location yet it also boasts the culinary
flair to match those lofty heights. With
an ever-changing seasonal menu, I
can’t wait to see what 2018 will bring!

For more information on Six, visit their website www.sixbaltic.com or to make a reservation call (0191) 440 4948.
The Baltic Centre for Contemporary Art, S Shore Rd, Gateshead NE8 3BA
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GRADVERT LAUNCHES FREE GUIDE TO GRADUATE
RECRUITMENT

The North East is home to some of the best universities in the country, producing high-quality graduates
with the skills and knowledge that employers in our region need.

That’s why businesses in the region work hard
to attract, recruit and retain the best talent
by working with us to develop and implement
graduate employment schemes.
Here at Gradvert, we’ve been designing, building
and developing graduate schemes for over five
years, working with many top brands.
We know setting up a graduate scheme, as well as
reviewing existing ones, can be a daunting process,
which is why we’ve decided to share our learning
through our popular and free online toolkit called
‘The Ultimate Guide to Graduate Recruitment.’
Designed to be a one-stop-shop for businesses
looking for advice and guidance on developing and
implementing a graduate recruitment scheme, the
guide covers five steps to help organisations on
their graduate scheme journey.
STEP 1 - What are the most common types of
graduate schemes?
In this section we profile the three most popular
types of graduate schemes and highlight the
pros and cons of each. From rotational, technical
expert and project schemes, we discuss how each
one could work for your businesses, helping you
identify the one that’s best for you.

STEP 2 - What questions do you need
to answer when setting up a graduate
development scheme?

your company’s website and social media can
play an important part in attracting interest from
graduates.

Developing a rational business case for
implementing a graduate scheme is very important
to achieve buy-in across your organisation.
Step 2 of the ‘The Ultimate Guide to Graduate
Recruitment’ helps you answer everything from
launching the scheme and assessing applicants to
managing the scheme itself.

Here at Gradvert we support our clients to develop
content that helps them stand out from the crowd.
From case studies and audio/visual to social media
and content creation, Gradvert can help, guide and
advise on the platforms and campaigns to best
execute your messages.

Step 3 - Why does graduate recruitment
often fail?

For any business to develop and grow it’s important
it can adapt and change. Reacting and responding
to developments in graduate recruitment is
essential to ensure you reach the right graduates in
the appropriate way.

At Gradvert we’re committed to not only finding
you the best possible graduates, but also ensuring
you retain that talent in your organisation. We’ve
identified some of the pitfalls companies often
experience when recruiting graduates and look at
how you can avoid these.
Step 4 - How to set up a ‘digital’ graduate
recruitment process
Today’s graduates are digital natives and will look
to online platforms to research and apply for
graduate recruitment opportunities. Step 4 of the
‘The Ultimate Guide to Graduate Recruitment’
focuses on building your digital profile and how

Step 5 - Trends in graduate recruitment

We’ve highlighted some new and emerging trends
that will help you succeed at graduate recruitment,
including the growth of mobile platforms, the
importance of social media and meeting the needs
of Generation Y.
Gradvert developed ‘The Ultimate Guide to
Graduate Recruitment’ to help businesses big and
small navigate what can be a complex process. We
can help you every step of the way and provide
expert advice to ensure your graduate scheme
meets the needs of your businesses.

To download a copy of ‘The Ultimate Guide to Graduate Recruitment’ and learn more about what we do, visit www.gradvert.com
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THE SPECIALIST EMPLOYMENT LAW FIRM

Why not give us a call?

• We offer the very best specialist advice in employment law and HR •
• We are innovative and flexible in achieving results for clients •
• We can save you time and money with clear, practical advice
that makes a difference •
Gateshead International Business Centre, Mulgrave Terrace, Gateshead, NE8 1AN
Tel: 0191 6030061 www.clrlaw.co.uk
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JOOSE EXTRACTOR
Are you squeezing every last bit of value from your commercial gas, water and electricity providers?

There is a strong possibility that the answer to
this question will be…. “Don’t know”.

hassle from a part of the business you may never
manage to get around to.

The majority of businesses, small and large, do
the same thing. The energy bill lands in the office
and it gets paid and filed away. We’re continually
being told by consumer organisations that we
should negotiate contracts or change providers
to get the best deal. Well, that’s where Joose
come in with their expert industry knowledge to
negotiate you the most suitable contract on the
market.

“It’s one of the necessary evils that every business
has to cope with. It doesn’t matter what size the
businesses is or what it does, every single one of
them will use fuel and water,” said Jon Ralph, Group
Business Manager at JOOSE. “The biggest challenge
is that the gas, water and electricity companies
are continually changing their rates and offering
various tariffs.”

JOOSE are one of the region’s fastest growing
energy consultants and they will guide you
precisely to what you should be paying, which
tariff you should be on and which company you
should use.
They will extract every little bit of value from
your utility services and keep an expert eye on
whether an improved contract is available. At every
opportunity JOOSE will move your business onto
the tariff that is right for your business. In other
words, you will be managing your business while
JOOSE manage your energy rates, removing the

“Here at JOOSE, we specialise in watching market
trends and keeping a very close eye on what the
energy firms are up to. We then use our extensive
knowledge to manage contracts and advise our
clients to either lock in a contract extension with
their current supplier or move away to a more
suitable contract elsewhere”
Jon is used to ensuring clients receive the very best
service. He’s got over two decades of experience
working in the luxury brand motor trade for
manufacturers like Aston Martin, Jaguar and
Mercedes. He’s now building a team at JOOSE to
work closely with a new range of corporate clients

as well as meeting business owners to fully explain
what JOOSE does and how they can take away the
hassle AND potentially help save money.
“It doesn’t matter what size the business is. We
work closely with everyone from multinational
businesses to small one-man operations. We
offer a range of energy services including bill
validation to ensure that you are paying the correct
charges including CCL & VAT check’s which are
consumption specific. We support installation of
new meters. We study your current usage and then
compare our energy estimate with your current
costs. It’s a bespoke service and JOOSE will provide
a dedicated single point of contact which means
you no longer have to deal with numerous, faceless
people, from remote energy companies.”
JOOSE is proud to work GREEN, in partnership
with Forest Carbon, to help you offset your carbon
footprint. It’s comforting to know that while you’re
taking care of business, your business is supporting
a responsibility in the environment.
If you want to extract best value from your business
energy and water, you need to speak to JOOSE.

Today’s best business idea is to get in touch with Jon at JOOSE. They’re based in Durham City. Call 0191 337 1090 or email him info@joose.co.uk
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M AC D O N A L D L I N D E N H A L L G O L F & C O U N T RY C LU B

WINTER WONDER L A ND
WEDDINGS

LOCATED IN 450 ACRES OF PARKL AND SET TING WITH
ORNATE CEILING, ROARING LOG FIRES, PICTURE YOUR
WEDDING AS A MAGICAL WONDERL AND.
• Room hire for your ceremony, breakfast
and reception
• Mulled wine or mulled cider drinks reception
• Seasonal canapés
• Three course wedding breakfast and wine

£4,500

•
•
•
•
•

Sparkling wine for the toasts
Evening buffet
Evening entertainment
Bridal Suite for the Bride and Groom
Plus more

BASED ON 60 DAY AND
120 EVENING GUESTS

Valid November 2017 – March 2018

For more information and to organise a show round, call 01670 500 007
or email specialevents.lindenhall@macdonald-hotels.co.uk
Longhorsley, Morpeth, Northumberland, NE65 8XF
Terms and Conditions apply. Valid on new bookings only and subject to availability.

W W W. M A C D O N A L D H O T E L S . C O . U K / L I N D E N H A L L

IN
CONVERSATION
WITH...

BARRY
WILKINSON

Managing Director, Park Electrical
Distributors

What were your career ambitions
growing up?
I’m not sure I had any specific ambitions growing
up, none that I remember anyway. I was born in the
small mining village of Langley Park, Durham and I
left school at 16, simply wanting to work and earn
money. After several random jobs, I started working
in sales, designing and selling kitchens at the age of
18 and it was this step that made me focus and think
about the future and what it could bring. Sales suited
me, I enjoyed interacting with people and earning
sales commission was a real eye-opener!
Tell us about the inception of
Park Electrical Distributors.
I moved from kitchen sales to electrical wholesaling
as an account manager. It was the lure of a company
car that did it and at 20 years old, priorities were
very different back then. I was thrust straight in
the deep end with a large area to cover, a box of
customer contacts to work through and absolutely
no experience of the products I was selling, in fact,
I couldn’t even wire a 13amp plug! Five years later,
having carved a good reputation with clients, I began
to see a gap in the market. Back in the early nineties
price was not the issue, it was all about service,
especially within the manufacturing industry across
the North East. These businesses ran round the
clock, seven days a week and there was opportunity
to provide a 24/7 service that no other electrical
wholesaler was offering at that time. I took the
plunge and never looked back.
What services do you provide?
Back in 1990, I was the buyer, the seller, the
storeman, the delivery driver and the accountant. 27
years later things have changed a great deal. We’re
now the largest independent electrical distributor
in the North East offering over 50,000 product lines
from five branches across the region. The culture of
going that extra mile still exists and our branches
do whatever it takes to meet customer needs. The
size of the business now demands organisation and
structure and I’m proud to say we have the best and
most experienced workforce in the industry. The five
branch managers each has an average of 20 years’
service in electrical distribution and they know how
it works. This branch network is supported by our
building technologies centre in Gateshead that offers
design services in lighting and lighting controls,
as well as commercial and residential building
automation solutions via our expert and accredited

engineers in the European standard of KNX. We truly
are a one-stop solution to most electrical projects.
What’s your proudest business achievement?
Gaining loyalty and huge commitment from
employees at all levels over 27 years. I sometimes
wonder what I’ve done to earn such loyalty but
it’s very touching. Also seeing the company grow
stronger, more professional and creating a great
environment for staff to work in. A combination of
all these things gives me a lot of satisfaction.
What challenges have you encountered?
Growing a business presents many different
challenges and as individuals, we cope with them
differently. For me, it’s all about the people. Employing
the right people allows you to see problems before
it’s too late and crucially act to put them right. I’ve
been lucky as I’ve always been surrounded by a great
team. That said, I’ve made some huge mistakes,
some of which I’ve regretted and others not. I guess
it’s all about learning from them and becoming a
stronger, better person. Putting right mistakes and
making difficult changes to the company, then
managing change, is much harder than the day to
day running of the company, especially when you
have great employees.
How has the industry changed?
Price, price, price! If you’re not competitive you
won’t survive and this couldn’t be further from
market expectations 25 years ago. Not only must
you compete but you must also provide first class
service, this is a given! Fortunately, Park has moved
with the times and our position as a leading
independent gives us great buying power, especially
when factoring in our membership to ANEW, the

www.park-electrical.co.uk
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largest national buying organisation for electrical
wholesalers. Our aim is to become the standout
electrical distributor in the region and to do this
we need to grow our products and services further
whilst embracing the changing world of technology,
internet and environmental demands. We’ll move in
whatever direction becomes necessary, hopefully,
before our competition!
Who are your heroes in and out of business?
I can’t single one person out, but I’ve always
admired anyone in any walk of life that has achieved
something in their chosen field. Be it business, sport,
music, politics, it doesn’t matter. I can’t help looking
up to successful people and learning whatever I can
about how they achieved their success.
Is there a mantra you always aspire to do
business by?
The livery on our vans is quite striking following a
rebranding exercise several years ago. Many things
changed apart from one word that still holds its place.
“FOCUSED”. It became part of our branding because
I used it a lot during meetings and presentations
without realising it. Success in business is dependent
on successfully managing many different aspects of
what you do, this takes a lot of focus.
How do you like to unwind?
This is the easy answer, my two girls Rachel and Rosie
are all grown up and enjoying life, so I’ve got more
quality time with my wife, Hazel. We love travelling,
music and walking our three dogs. I keep fit through
swimming and cycling. I now have a cycle shop, Team
Cycles in Gateshead and I love calling in for a coffee
and a chat with the guys.

R. M. WILLIAMS
E S T.

1932.

AUSTRALIA

THE CRAFTSMAN
Exclusively at

PALMER
JESMOND ENGLAND

WWW.PALMERMENSWEAR.COM
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GENERAL DATA
PROTECTION
REGULATIONS
(“GDPR”) 2018
Paul Johnstone, partner at specialist
employment law firm Collingwood
Legal gives some practical hints on
how to use the new GDPR rules to
protect business interests.

Many people will already be aware of significant
changes to the way in which the processing
of personal data will be regulated when the
GDPR comes into force in May 2018 and many
organisations may be shuffling this particular
“hot potato” between the IT department and the
HR department as to who should have primary
responsibility for ensuring compliance with the
new rules.
The best practical way to approach these
regulatory requirements is to ensure that all
aspects of operational business practices are given
a “sense check” to establish where there are areas
of risk within the organisation’s practices whereby
personal data belonging to any employees or
customers or prospective customers (who may
submit details or enquiries via online portals)
would bring these rules into play.
How to prepare:
Identify all existing data systems and the
personal data processed. Consider setting up an
information asset register. Understand the legal
basis for processing the data and identify what
will need to change to comply with the revised
regime.
Ensure resources to prepare for change have
been allocated. Identify who has responsibility
and ensure that they have the time and support
to plan for the reforms.
 eview privacy notices and other fairR
processing information given to employees
(and job applicants). Consider what additional
information will need to be included. For
example, what "legitimate interests" underpin
processing? How long will data be stored?
 ssess whether the business uses consent to
A
justify processing. Consent must be freely given,
specific, informed and unambiguous.
 eview contracts of employment, handbooks
R
and policies to see whether and how they deal
with data protection (and in particular, whether
contractual "consent” is sought).
Establish a policy (with a timeline) for handling

data breaches. Obtain a full picture of exposure
to potential data breaches by ensuring that
breaches and loss are reported to whoever is
responsible.
Train staff on data protection responsibilities.
 evelop and implement a policy on retention
D
and storage of data, including emails.
One particular aspect of data protection rules
which is specifically relevant to HR practitioners and
employers is how the Information Commissioners
Office (“ICO”) appears to be making far more
use of enforcement action through the courts
to prevent the unlawful processing of personal
data. There have been a number of cases recently
where individuals who have sought to utilise their
business contacts (emails and telephone numbers
and addresses etc) have fallen foul of the strict
rules which carry not only civil penalties but also
potential criminal prosecution.
Bearing in mind the vital importance of protecting
legitimate business interests it is well worth
considering how best to achieve that objective
taking into account the GDPR and the ICO’s
jurisdictional powers. For example, any posttermination restrictive covenants in a contract
of employment which are designed to prevent
outgoing employees from soliciting business from
or dealing with clients with whom they have worked
during the time that they have been employed by
a particular organisation should be amended to
include specific reference to the unlawful activity

of processing personal data relating to individuals
(such as former colleagues, clients or prospective
customers and suppliers etc…). This information is
capable of being protected as a legitimate business
asset.
The courts must carry out an exercise when
considering the enforceability of a restrictive
covenant to establish whether the covenant
strikes the right balance between protecting a
legitimate business interest without enforcing
an unreasonable restraint of trade. It has always
been good drafting practice to be as clear, precise,
detailed and unambiguous as possible. Referring
specifically to company names in a schedule
or spreadsheet to lawfully prohibit individuals
working for those named competitors is a long
established practice. Our recommendation is that a
similar approach should be taken to protecting the
individual names, telephone numbers and contact
addresses (both email and postal) and Facebook
or LinkedIn and other social media contacts which
could constitute personal data for the purposes
of GDPR. This information is a legitimate business
asset which is capable of being considered the
property of the employing organisation (subject
to the duty to process such data in a lawful
manner). Any breach of the duties not to process
personal data without consent or without having
an acceptable lawful reason to do so is now not
only capable of being the subject of civil action for
injunctions and damages but could potentially be a
criminal matter.

Should you require assistance with updating these vital business protection clauses in your contracts of employment then please contact
me on 0191 282 2870 or at paul.johnstone@collingwoodlegal.com
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FIZZ IN THE CITY
BY
MINCOFFS
Mincoffs hosted the final Fizz in the
City of the year at the Crowne Plaza in Newcastle.
Guests enjoyed a talk from the Metrocentre
Head Stylist, Belinda Alexander, along with plenty
of fizz to start the festive season. As always,
the room was filled with great business women
from across the region.
To register your interest in future events,
please contact marketing@mincoffs.co.uk
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FARMING DIVORCES
Sarah Crilly, Partner in the Family Law team at Ward Hadaway, looks at the legal aspects of farming divorces.

Divorce is never easy, but the impact of a divorce
on a farming business can be really hard. Sorting
out the finances between the parties while
trying to achieve a fair outcome for everyone
concerned can be extremely difficult.

some time, he was the fourth generation to have
farmed it. Although the wife had worked extremely
hard, the court noted that her contribution was not
to the acquisition of capital so only awarded her
around 25% of the assets.

Nearly two thirds of those divorces now end with
the family wealth evenly split between husband
and wife. Equality has become the guiding principle
for settlement, even more so where there are
significant assets involved.
However, farms are often inherited and involve a
way of life so the courts find it very difficult to
achieve a financial solution for divorcing farmers.

This allowed her to have her reasonable needs met
for accommodation and income. The court made
it clear that it was because the farm had been
inherited and it was expected that the husband
would pass the farm on to further generations. The
court also made it clear that to award the wife any
more would lead to a sale of the farm which would
be devastating for the husband.

Courts tend to depart from splitting assets equally
in these types of cases. The court has to consider
a number of factors such as the parties’ financial
resources, financial needs, their ages, the duration
of the marriage and previous case law.

So the good news for farmers is that the courts
will usually try to avoid the sale of an entire farm
if possible while still meeting the parties’ needs.
Some of the solutions that have worked in the past
also include the following, namely:

The leading case in this area was dealt with in 2004
and involves parties who were married for 16 years
until separation and spent their entire married life
farming a hill farm in the North of England.

he courts can award substantial periodical
T
payments in return for payments of smaller
lump sums.

The farm had been in the husband’s family for

 he courts will look at selling part of the farm
T
but very much as a last resort. This tends to

be in cases where there are no other available
resources.
Impose a deferred Charge on the farmland in
case there is a later sale.
See if the parties are able to approach a
mortgage company to raise funds or some form
of loan arrangement.
Every single case will be treated on its own
facts. The length of the marriage will be highly
relevant. After short marriages, the courts will
shy away from sharing non-matrimonial assets,
such as inheritances and property brought into
the marriage by one party. The court has a very
difficult task, especially as in farming divorces most
farms will be capital rich but income poor and
the intention will be to pass the farm on through
further generations.
The court at all times has to try and achieve a fair
result. Good legal advice is therefore critical. It may
be sensible for farmers already married to consider
Post Nuptial Agreements and for those intending
on embarking upon marriage, to obtain a Pre
Nuptial Agreement.

For more information on the issues raised in this article, please contact sarah.crilly@wardhadaway.com
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GETTING TO KNOW…DEB TWEEDY
HR and employment law specialist Deb Tweedy supports the region’s SMEs with their HR
responsibilities as part of her roles as HR manager at Gordon Brown Law Firm LLP (GBLF)
and HR consultant for the firm’s sister company, Hadrian HR.

However, outside of the office Deb can often be
found boxing at the gym putting her mental agility
and physical fitness to the test. We learnt more:
What is your passion outside of work, how
did you get into it and why do you enjoy it
so much?
I have a passion for boxing. After years of focusing
simply on the number on the scales, today my
focus is much more on my health and core stability.
Spending time with my personal trainer has
allowed me to train correctly without injury. I got
into boxing as a result of my PT’s love of the sport.
At first I didn’t think it would be for me, however,
I soon realised this is much more than a physical
sport. I particularly enjoy the fact you have to be
agile and quick thinking.
How would you describe yourself
in three words?
A person who strives for perfection. Someone who
values people for their individuality. A team player.
What would your autobiography be called?
How I never lost heart, despite the odds.
What do you look forward to most at the end
of the week?
Spending time with my husband and my grown up

family – especially over a glass of wine and good
food!
If you could have dinner with anyone dead or
alive, who would it be, and why?
It would have to my Aunty Ann. I miss her kind and
wise words so, so much.
What is the best book you’ve ever read,
and why?
Little Women. Even though the family had so little
they showed so much compassion towards one
another. These values were very important to our
family when growing up and the story resonated
with my upbringing. Even though we were not poor
my parents always taught me the value of money
and placing emphasis on family over material
objects.
If you could have one superpower what
would it be, and why?
To be invisible when everyone wants a piece of you,
because it would work even better than trying to
ignore your phone or emails when you’re trying to
focus.
What was your dream job as a child?
To be a hairdresser.

What is your greatest achievement?
Passing my post-grad diploma and achieving 85%
in my last module.
What is it about your role at GBLF that
inspires you?
The management are so down to earth and
genuinely care about the staff members. They value
feedback from staff and, for a law firm, this is so
refreshing.
How long have you worked at GBLF for, and
what attracted you to the firm?
I have worked for the firm for 5 years now. My
interviews spanned for some 9 months. I first
met the previous practice manager over a coffee.
I knew from first meeting her that the culture was
something I wanted to be a part of. The values and
vision of the firm are now truly cemented in day to
day working practices, which is a testament to both
Kathryn and all of her team.
Hadrian HR understands the need for no-nonsense
HR consultancy advice which is vital to the smooth
running of any business. Its team of HR specialists
provide personalised packages to micro and small
businesses across the North East, ranging from one
off contracts to a full audit of current policies and
provision of customised contracts and handbooks.

Hadrian HR. T: 0845 340 0099 E: info@hadrianhr.co.uk W: www.hadrianhr.com
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Success 4 All: Hugh Welch, Caroline Afolabi-Deleu
and Sam Roberts (Muckle LLP solicitor)

Equality for all: Jason Wainwright with apprentice
solicitors Ben Evans, Anna Douglas and Joe Torre

All heart: Muckle employees celebrate winning the Heart of the Community award
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MUCKLE MADE A DIFFERENCE IN 2017
Reflecting on one of its busiest years, Muckle LLP can feel especially proud

On top of its commercial legal work,
the North East’s leading independent
law firm for business has devoted
hundreds of additional hours of free
legal advice to local charitable causes,
picking up a national award for its pro
bono work last month.
Muckle won ‘Best contribution by a
firm with a Regional Head Office’ at the
LawWorks Annual Pro Bono Awards 2017
at the Law Society, London, recognising
the breadth and range of its voluntary
legal advice. In the last 12 months, its
lawyers have provided over £77,000 of
free advice to over 50 charities.
It is the fourth time Muckle has won this
award and it was the only North East
law firm nominated for any LawWorks
awards in 2017.

always more we can do. This is why, over
the last two years we have embarked on
more initiatives to further extend our
work and volunteer our support.
“We have entered into an arrangement
with Skillsbridge, a local project which
links charities with businesses. We
asked them to focus on the West End of
Newcastle and we are now helping three
local projects there.”
Time to help
Success 4 All is one of those projects. The
charity aims to boost learning, academic
ability and confidence in young people,
particularly in deprived areas.

Community at heart

Muckle has donated five state-of-theart-laptops to help with the learning and
development of children and a number
of employees volunteer at the charity’s
learning hubs.

Last year, Muckle also won the 'Heart of
the Community' award for the Tyneside
and Northumberland region for a fourth
time, recognising the care its people
have shown in helping the communities
where they live and work.

Caroline Afolabi-Deleu, Success 4 All
director, said: “Working with Muckle
has been great. The volunteer tutors’
academic skills, lessons of perseverance
and advice on the wider world of work
has a really positive impact.”

Senior partner Hugh Welch leads Muckle’s
corporate responsibility strategy. He
said: “There are unacceptable levels of
deprivation in the North East of England
and, as a leading business in the region,
we feel that we should not operate in
isolation from the broader community
and its many challenges.

Each year, Muckle also donates 1% of its
annual profits to a charitable fund which
gives grants to local causes. In the last 12
months, 23 local charities and projects
have received grants.

“Over the last 15 years we have achieved
a considerable amount, but there is

All for the North East
The Law firm’s ‘Let’s Think Green Team’
helps the business reduce its carbon
footprint by at least 5% each year.

“

Muckle also calculates the cost of any
emissions it can’t avoid and donates that
value to North East initiatives dedicated
to improving the environment. Last year
around £2,500 was donated to local
projects.
2017 was also a flagship year for equality
and employability within the region’s
legal sector, with Muckle behind the
UK’s first regional solicitor apprentice
scheme. The North East Solicitor
Apprenticeship programme launched in
February to give students in the region
a fees-free route into the profession
and Muckle appointed three apprentices
in September. This unique culture of
equality and community spirit is a major
reason why the business continues to
attract leading lawyers, and last year the
team grew significantly.
Beyond its corporate responsibility
work, there are many other reasons to
celebrate a successful 2017. Muckle
topped Experian’s league table as the
most active North East corporate
dealmaker for a fourth year in a row,
achieved a host of top tier rankings in
the leading UK legal directories and beat
many larger practices to win places on
several national legal panels.
Jason Wainwright, managing partner,
said: “It’s great to reflect, but the future is
what excites us most. We are developing
new business areas such as housing and
real estate litigation and sport and are
investing in some exciting innovation to
make legal services more accessible to
new and early-stage business.

Giving something back remains one of our top priorities. The
North East has been our home for over 100 years, we truly
care about helping the region succeed and we will always
invest in our local communities.

www.muckle-llp.com
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NEW YEAR. NEW REQUIREMENTS FOR DATA BREACHES
Joe Torre, apprentice solicitor at Muckle LLP, has been
working on GDPR with the firm’s data protection lawyers
and spotted something businesses might be missing.

the ICO. Failure to do so can, under the new guidelines, lead
to a huge fine.

Data breaches are rising by over 30% a quarter, according to
trends seen by the Information Commissioners Office (ICO),
and that’s not counting all the breaches that go unreported.

Under the new rules organisations must have measures in
place to prevent breaches, have a plan for when a breach
occurs and make sure employees know what to do if it
happens.

News of breaches is becoming increasingly common. Just
recently it emerged that Uber had paid off hackers who last
year compromised the data of 57 million customers and
employees worldwide.
After hiding the breach for over a year, the company finally
released a statement admitting that ‘the names and driver’s
license numbers of around 600,000 drivers in the United
States’ had been compromised. It has also since transpired
that 2.7 million UK users’ data has been hacked.
This example is exactly why the new General Data
Protection Regulation (GDPR) has new requirements in
place for reporting serious breaches.
Transparent businesses
Creating a culture of openness is more important than ever
for businesses. Employees need to feel that it is better to
tell someone about a suspected breach than to sit on it and
do nothing.
Under the Data Protection Act 1998 it was considered ‘best
practice’ to report incidents. Whereas the new regulations
make it mandatory to disclose any cases of a personal
data breach if they pose a likely risk to people’s rights and
freedoms.
Businesses now have 72 hours to report certain breaches to

What businesses might have missed

These new requirements have seemingly gone unnoticed,
clouded by smoke created by scaremongering media and
marketing communications, focussed on the new fines
under the regulation. I’m sure you will all have read about
the £20m fines for breaches of GDPR, a sum that is in a
different league to the current maximum £500,000 that the
ICO can impose currently. But let’s not obsess about that.
It’s not all doom and gloom. We shouldn’t panic. UK
information commissioner Elizabeth Denham has reassured
businesses, saying: “This law is not about fines. It’s about
putting the consumer and citizen first. We can’t lose sight
of that. Focusing on big fines makes for great headlines, but
thinking that GDPR is about crippling financial punishment
misses the point.”
While the ICO will enforce these new fines, the change in
the law should be seen as an opportunity for businesses to
ensure the way they hold data is more secure and efficient
than ever, rather than worrying about the penalty for not
doing so.
So New Year, new start for our data security systems. Now
is the time to make sure they are in better shape than ever
before, fit and ready for the new regulations in May.

www.muckle-llp.com

PREPARING FOR THE GENERAL DATA
PROTECTION REGULATION
A more stringent data protection regime comes into force on 25 May 2018
under the General Data Protection Regulation (“GDPR”), with rigorous
reporting requirements and, potentially, heavier fines.
The new data protection principles
Personal data i.e. that which identifies an individual, must be processed in
accordance with the following principles:
lawfulness, fairness and transparency;
purpose limitation;
data minimisation;
accuracy;
storage limitation;
integrity and confidentiality; and
accountability.
Personal data processed by an employer will be extensive, including information
on recruitment, sickness and administrative data.

The policy should cover who will receive personal data; the data retention
period; the employee’s rights; their right to withdraw consent to processing and
their right to complain to the regulator.

Lawful processing

How can I prepare?

Processing will be lawful where an employee has given their consent. However,
consent must be freely given, specific and informed, and it will be no longer
possible for the employee to provide consent under their contract. One way to
ensure you have the employee’s consent will be to use separate consent forms.

e nsure you, and your employees, understand the requirements of the GDPR,
particularly those relating to individual rights;
be clear of the legal basis for the processing of all your employee information;
carry out an information audit so that you know what information you hold;
update your current policies (including your disciplinary policy) and ensure
you have appropriate consent forms drawn up; and
consider how you will deal with a subject access request and data breaches
within the new timescales.

Processing will also be lawful where it is necessary for the legitimate interests
of the employer, for the performance of the contract or compliance with a legal
obligation; such as processing data to ensure employees are paid.
The basis and reasons for the processing should be explained in a data protection
policy. Policies and forms should be clear, comprehensive and understandable.

Contact Claire or Yvonne for further advice and guidance on 0191 6030061 or hello@clrlaw.co.uk
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Urban Luxe Residential
With over 30 years of experience, Urban Base is an
estate agency with a pro-active, honest and results
driven approach by a team of property professionals.
By providing a professional
and friendly service on all
aspects of residential sales,
rentals, market appraisals and
property management, URBAN
BASE is the leading estate
agent for the region.
Working with expert associates
including financial advisors, interior
designers, architects and solicitors,
the experienced URBAN BASE
team offers a comprehensive and
effective approach to meeting client
objectives.

We didn’t invent
exceptional
property service.

Whether you have a house to sell in
Durham, are looking for an apartment
to rent on Newcastle’s fashionable
quayside or are planning to swap the
city for a cottage in the countryside,
contact the property people at
URBAN BASE.

We just deliver it!
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Land and New Homes
With offices in both Newcastle and Durham City,
specialising in sales and marketing in the
Land and New Homes sector across the region.
The Land and New Homes department was
established in 2005 by Jan Dale, an experienced
new homes and development property professional.
The department has been chosen to act for many prestigious
developers on award winning schemes from Quayside luxury
apartments to idyllic farmstead stone barn conversions to
traditional luxury new-housing scheme.

We didn’t invent
exceptional
property service.
We just deliver it!

Adding brand value to your new scheme from a comprehensive
menu; land feasibilities, range of marketing tools, enhanced
advertising, social media skills, interior design, sales, finance and
legals – a menu to assist the whole development journey – we’ve
got it covered.

JAN DALE
Director,
Urban Base

Pro-active
agents
offering
professional
property
advice

Contact JAN DALE and learn more about the
estate
comprehensive, bespoke range of services.

LAND & NEW HOMES
www.urban-base.com
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Make the
Bright Move in 2018

We didn’t invent
exceptional
property service.
We just deliver it!
Contact the Property Professionals
Email:

info@urban-base.com
NEWCASTLE

DURHAM

65 Quayside
Newcastle City
NE1 3DE

61 Saddler Street
Durham City
DH1 3NU

www.urban-base.com

Pro-active
estate agents
Telephone:
0845 offering
643 1186
professional
property
REGIONAL OFFICE
MARKETING SUITE
advice
The Rivergreen
Centre Eden Field
Durham
DH1 5TS

Aycliffe
DL5 4QZ

www.urban-base.com
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PROPERTY GROUP MANAGING DIRECTOR SHARES
HIS MARKET PREDICTIONS FOR 2018
Neil Hart, managing director of leading North East chartered surveyors and estate agents
Bradley Hall, shares his outlook on the upcoming regional commercial property market in 2018
following another successful year for the firm.

This year looks to be a prosperous period for
the North East commercial property sector
as it continues to benefit from the improving
local economy. Following periods of uncertainty,
including the financial crash, Brexit and other
political pressures, it looks like business could
be back to booming following an unexpectedly
bright 2017.
Last year we saw the value of sales and acquisitions
of commercial properties undertaken by Bradley
Hall’s head office in Hood Street, Newcastle,
increase by around 50%, and we’re looking forward
to replicating this success and growth in 2018.
Newcastle city centre has recently emerged as the
leading area for businesses which seek to expand
in an attractive and vibrant area, and its popularity
looks set to continue. The city also benefits from
one of the lowest occupational costs of all the
major UK regional cities, further supporting its
accessibility for businesses of all sizes.

The region’s capital will continue to grow its
attraction thanks to major investment and
significant funding directed towards the tech and
science sectors. Ground breaking developments
like Newcastle Science Central, hailed as the £50m
beacon of innovation, further support and promote
the fact that the area is a hub of activity.
Thanks to the region’s economic climate and
resilience against the era of online business, take
up of traditional office stock was at its highest
in three years during the third quarter of 2017,
and demand is continuing. Investors noticed
this opportunity, and our expert surveyors were
responsible for bringing to market and successfully
letting a range of newly refurbished office space
following acquisitions and significant investment
from expert and new landlords in the sector.
Thanks to this investment, interest and uptake, we
predict that office rents will steadily increase due
to a lack of new stock, alongside a retail rent rise

in prime locations as the industry picks up again.
Further indication of a long-term improvement
in the regional economy comes from the recently
proposed North of the Tyne Devolution Deal, which
suggests that the area is set to attract £2.1bn in
investments and boost the local economy by
£1.1bn while creating 10,000 jobs. Despite some
negative backlash suggesting that the £600m
investment from the government over 30 years
doesn’t support cuts made to the region since
2010, this still inspires confidence in the region’s
economic future.
Outside of Newcastle and North Tyneside, we have
worked on some exciting projects across the region,
including investments, acquisitions and successful
lettings of a range of shopping centers, industrial
units, retail sites and offices in South Tyneside,
County Durham and Sunderland.

For more information on Bradley Hall’s commercial, residential and financial services, please visit www.bradleyhall.co.uk
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Harlea Lodge The Grove, Gosforth

4

An outstanding, detached, luxury family home in the heart of Gosforth with extensive
manicured gardens and all-weather tennis court. The property has been substantially
renovated and extended including the addition of a fabulous entertaining area and
further living accommodation.

Price Guide: £2.95 Million
Ashleigh Sundin
ashleigh.sundin@sandersonyoung.co.uk
rare! Office: 0191 223 3500
From Sanderson Young

www.sandersonyoung.co.uk
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Cleadon Grange Shields Road, Cleadon

3

Cleadon Grange is a fabulous detached family home in circa 1.4 acres with elevated
views over surrounding countryside. There is potential for updating works as well as
development in some of the garden areas where it may be possible to gain permission
to build further dwellings.

Price Guide: £995,000
Ashleigh Sundin
ashleigh.sundin@sandersonyoung.co.uk
rare! Office: 0191 223 3500
From Sanderson Young

www.sandersonyoung.co.uk
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PROPERTY OF THE MONTH

FAIRFIELDS, THE GROVE, GOSFORTH

PRICE GUIDE: £1.995 MILLION
Fairfields is a highly imposing, detached house which is set back from The Grove on a fabulous mature garden plot extending to circa 0.5 acres. This six bedroomed
property has undergone extensive renovations to provide a truly stunning and extremely unique home in the heart of central Gosforth. The highest quality of
internal finish includes a bespoke fitted kitchen, luxury bathroom suites and the renovation of superb traditional features including decorative ceiling mouldings and
architraves, parquet flooring and feature fireplaces. Fabulous feature lighting and interior touches really do create a magnificent impression, and internal viewing
is essential in order to appreciate the quality of craftsmanship. Externally, Fairfields benefits from walled surrounds and a gated entrance leading to a long drive,
which then circumnavigates the house itself.

Contact rare! From Sanderson Young on 0191 2233500 ashleigh.sundin@sandersonyoung.co.uk www.sandersonyoung.co.uk
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Lewis Chambers

NEW YEAR, NEW MORTGAGE
BH Mortgages director Lewis Chambers discusses his top tips for managing your mortgage costs in 2018.

If you are looking to re-mortgage in the new
year, changing your provider could make a real
difference to the money in your pocket. Here is
some of my top tips:
1. It's all about good timing
It can take time to switch your mortgage so you
should start looking roughly 14 weeks before
your current rate expires. We pro-actively contact
our clients four months before an existing deal
comes to an end. Planning will save you being
automatically transferred onto a more expensive
variable rate mortgage. Likewise, if you switch too
soon, some mortgage products will include an early
repayment charge of up to 5% of your outstanding
loan, which can add up to several thousands of
pounds.
2. Don't be sold by a low interest rate:
The lowest interest rates and seemingly cheapest
deals are used by banks and lenders to market to
customers, but they typically have larger fees –
some over £1,000, which increase the overall price
of the mortgage. It is better to look at the total
cost – taking into account any associated fees and
special offers, as well as the rate, to get the cheapest
deal overall. We will always do a fair comparison,
we can even show you the cash differences on a
deal with a product fee vs a deal without using our
unique technology.

3. Watch out for the word "Free" - you don't
get something for nothing
Many mortgage products now come with free
valuations, no legal fees, the promise of cashback
and more, however, these usually come with higher
interest rates, working out as more expensive
overall. It’s good to be on the ball and look at the
cost of legal fees vs cash-back offers to see which is
the bigger incentive. With some cashback products
paying as much as £500, you could be better off
taking the money and still spending on associated
fees. We will always look to recommend the best
deal taking into account free incentives vs a small
cost and advise accordingly.
4. To fix or not to fix? And how long for?
Two-year fixes usually offer the lowest fixed
interest rates, but after the bank of England
increased its base rate and with more rate rises
anticipated in 2018, many people are now looking
to lock into the current low fixed rates for longer.
Opting for a 5-year fixed rate product could be a
good strategy to keep your mortgage payments
consistently low and avoid any further rate
surprises until 2023. There is currently very little
price difference between the five-year fixed and
the two-year fixed propositions.

5. Keep an eye on your credit
Any lender will need to know that you’re sensible
with your money and can afford to make
repayments on your mortgage. So, in the weeks
and months running up to applying to a remortgage, it makes sense to manage any existing
debts and hold off applying for extra credit cards
or loans to get the best credit score and unlock the
best mortgage deal for your needs.
6. Loyalty counts for nothing, lenders are
there to make a profit
Rather than staying with your incumbent lender
or current bank account provider, it pays to
shop around. There are over 80 lenders in the
UK and many offer lower rates for new customers
than they do for existing customers. If you do
find another lender with a better deal, don’t fear
the break-up admin. Your new lender will appoint
solicitors and talk to the old lender to switch your
mortgage for you at no extra cost. You have nothing
to lose as our professional teams take ownership of
your case so you have to do very little and we will
progress absolutely everything.
7. Use a professional broker
A broker can help you navigate the mortgage
market minefield, make the application for you
and chase the lender on your behalf – saving you
sleepless nights, hours of time and heaps of money.

If you are looking to buy your first home or move up the ladder we are here to help. With access to 1000’s of the latest mortgage deals, a lot of
exclusives that can’t be found online or even by walking into a bank. Speak to us as a professional broker by calling 0191 260 2000.
Think carefully about securing debts against your home, your house is at risk if you do not keep up repayments on a mortgage
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Damiano Rea, Director, Heaton Property

VANISHING PROPERTIES
Nobody looks forward to the financial year end and doing their tax return. Even accountants
who enjoy a seasonal boost in earnings just know a client is going to walk in a few days before
the 31st January deadline with two bulging bin liners and announce “I’ve brought last year’s bills”.

But this year promises to be interesting for
the rental sector as tax changes bite hard on
landlords.
To make matters worse a recent survey of landlords
by online forum Property Tribes indicated that 60%
of private landlords have made no preparation for
changes to tax regulations. Gone is the ‘wear and
tear’ allowance with mortgage tax relief set to drop
by 25% this year and vanish entirely by 2020. As a
result, many landlords will be pushed into the 40%
tax bracket which spells good news for HMRC but
bad news for tenants.
Landlords faced with a mounting tax bill and
increased legislation face a stark choice. Sell up
and quit the sector or increase rent. Neither option
plays into Government policy of freeing up rental
properties for first time buyers. Increased rent
makes it harder for tenants to save money for their
deposit. And a four bed semi which is fine for four
young professionals sharing will be way above the

budget for the average first time buyer.
As is so often the case, well meaning legislation will
have the opposite effect to that intended, resulting
in a shrinking rental sector with escalating rents.
A recent report from National Homemover Audit
indicates a 25% drop in properties bought to let.
It is suggested that this is due to increased stamp
duty and punitive tax regulation. Combine this
with the decline in social housing and we could be
headed for the perfect storm.
And as ever when the rental sector is squeezed
the people who suffer most are those who can
least afford it – people on low or fixed income.
Already some industry pundits are predicting a
sharp increase in homelessness due to a decline in
available rental properties and increasing rent in
those that remain.
Like any other business, landlords accept that tax is
due on their profits. But problems arise when that
www.heatonproperty.com
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tax makes their business model unviable leading
them to leave the market or hike rents. These
options are not good news for the person at the
sharp end – the poor tenant.
The answer has to be consultation by Government
departments with a thorough impact analysis
undertaken before making legislative changes.
Property sector professionals have been predicting
this perfect storm for years now. These predictions
have fallen on deaf ears as top-down legislation
continues to make life more difficult for the
landlord.
I was never much of a fan of Ronald Regan but a
quote of his springs to mind here. “Governments
first duty is to protect the people, not to run
their lives”. Although his line from the film Kings
Row which became the title of his autobiography
“Where's the rest of me?” could well apply to the
private rental sector in 2018. Only time will tell.
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HOME IMPROVEMENT WITHOUT THE HEADACHE!
The start of a new year is the perfect time to start making plans for some of
the changes you’d like to make to your home during the year ahead.
From big projects like planning a new kitchen, to smaller projects like
decorating a bedroom, any kind of home improvement work takes time and
careful consideration.
At AkzoNobel, we’ve made it as easy as we possibly can for our customers to
start their year in style and visualise the startling difference that a coat of paint
can make through our ColourFutures programme and Dulux Visualiser App.
ColourFutures is AkzoNobel’s dedicated research programme that monitors
social, economic and design trends in order to understand what people need
from paint colours in their homes and create inspiring colour palettes that will
transform their interiors into living spaces that respond to their needs.
Now in its fifteenth year, ColourFutures aims to help our customers choose
colours with confidence, safe in the knowledge that each and every hue has
been masterfully engineered by AkzoNobel’s colour experts.
The official launch of AkzoNobel’s new £100 million manufacturing facility in
Ashington last autumn coincided with the announcement of AkzoNobel’s 2018
Colour of the Year, Heart Wood. Described as a ‘grown-up pink’ that embodies
comfort and ease, Heart Wood blends harmoniously, giving our customers the
freedom to balance softer shades with deeper, bolder tones.
The Dulux Visualiser App then enables customers to try out the colours in
their own homes through the latest augmented reality technology. Using a
photograph of your room taken on a smartphone, the app allows customers to
virtually paint their walls in their chosen colour and then share the results with
their friends before they make a commitment.
“AkzoNobel is dedicated to bringing colour to people’s lives. Our new state-ofthe-art facility is capable of doubling UK production volumes to 200 million
litres of paint per year in over 33,000 different colours,” said Jeff Hope, head of
manufacturing unit at AkzoNobel Ashington.

“Our pursuit of colour perfection has taken us further than any other paint
manufacturer and we are confident that somewhere amongst our thousands of
products, there is a shade to suit every customer’s home.”

To find out more about AkzoNobel, visit www.akzonobel.com
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THE DEMISE OF THE PUBLIC HOUSE
By Chris Pipe, Director, Planning House

With the party season behind us and needleless trees propped
against overflowing bottle recycling bins, when thoughts turn to
the age-old New Year’s resolution of being a healthier you, spare
a thought for your local pub and the impact of Dry January.

There is no denying that pubs can play an important role at the heart of local
communities. In many cases, they have historically provided social hubs amongst
rural communities, and make a positive contribution to townscape and local identity.
However, they can also be neglected by the same communities.
We’ve all noticed the closure of pubs in our local areas and there is lots of opinions
as to WHY! Many believe it’s due to developer pressures, land values or the need for
housing. However, the reasons for pub closures vary and my view is it’s generally
down to other factors such as; the decrease in disposable income due to the
recession, the smoking ban, costs of alcohol for example tax on alcohol which has
consistently increased over the last 20 years, landlord ties to breweries and the
availability of cheap supermarket alcohol for consumption at home.
I also believe there has also been a change in drinking culture with
more people choosing to stay at home and the younger generation
choosing to go out later heading straight to clubs rather than the
traditional pub. However most importantly all these reasons lead
to decreased patronage – which is the ultimate pub killer!
“How does this relate to Town Planning”, I hear you muse….
In 2011 the government introduced through the Localism
Act a right for ‘groups’ to nominate land or buildings as
Assets of Community Value, the most nominated buildings
were understandably pubs and the consequence of the
designation is that they cannot be disposed of without first
being offered to the ‘group’ who nominated the building
as an asset.
This was then strengthened in 2015 when permitted
development rights for pubs which were designated as
assets of community value were removed for 5 years,
ensuring a further degree of protection for drinking
establishments.
More recent changes to permitted development
rights in 2017 have imposed restrictions to ensure
changes aren’t made without planning consent to
pubs even if they aren’t designated as assets of
community value in the hope that public houses
are not demolished or turned into another use
such as a shop, generic high street unit, restaurant
or café. This doesn’t stop development or closure of
pubs, it requires a planning application to be embarked
upon and approved to allow these changes of use and the
status of a pub has in effect become a more desirable asset to
save in the eyes of the government.
In my experience there have been many planning applications refused
on the basis that a public house is an asset of community value (or
perceived to be), and therefore should be retained and protected. Which I
agree with – ONLY IF – the pub is a social anchor for a local community.
However, amongst these refused applications and in many cases subsequent
appeals numerous pubs have been closed for a number of years; 10 years in
one case without community concern until an application was submitted
to change its use; the culprit for closures being lack of patronage.
In planning the term ‘Use it or Lose it’ is commonly associated with
developers and perceived land banking however in my humble opinion
the same should go for local pubs, so why not be a patron of the pub by
using it as a social hub which in turn endorses that it is actually an asset
for the community, and have a Merry Wet January.
PLANNING HOUSE can be contacted on 07944844882,
info@planninghouse.co.uk or by visiting www.planninghouse.co.uk
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START THE NEW YEAR WITH A NEW HOME
Make 2018 the year you find your dream home. With
developments across the North East, an exceptional
specification and beautiful homes, let us help you secure your
perfect Story Home.
Locations include: Crawcrook, Morpeth, Middleton St George,
Middlesbrough, Newburn, Longhoughton, Sedgefield, Shotley
Bridge and Wynyard.
Let us tell you more - call 0191 226 7260 or
visit storyhomes.co.uk
BU I LD I N G
H IGH QU ALITY

HOMES SINCE

1987

storyhomes.co.uk

PROPERTY INSIGHT

LOOKING FORWARDS AFTER A GREAT YEAR OF
DEVELOPMENT
By Jon Tweddell, Director of JT Planning

Jon Tweddell of JT Planning at Longframlington site

The new year brings the promise of lots of exciting new property developments across
the North East and that means lots of planning opportunities.

We start 2018 on the back of a highly
successful 2017, which was a fantastic year
for JT Planning. Not only did we expand into
a wider range of general planning services, but
our new surveying services, which started in
2016, enjoyed many new appointments.
The business has certainly diversified in the last
12-18 months as a result of market trends and we
spend more and more time putting deals together
for landowners and developers. We are regularly
approached by developers who are sourcing
sites, so we are in a good position where we can
offer sites and put developers in touch with land
owners.
In terms of the last year’s highlights I would
definitely say that our major housing scheme
for executive homes in Longframlington,
Northumberland is up there. It was our own idea
to develop this site for the original landowner,
a local farmer. The planners opposed the
development originally but they were eventually
persuaded that a scheme could progress. We have
also since completed a new, larger scheme for the
developer who bought the site from the farmer.

This is a great example of how we now work.
It was very satisfying to have terms agreed on a
major housing scheme for 40 houses in Wooler.
Once a legal agreement is signed for affordable
housing we expect to move this forward to a
developer during 2018.
We are very proud of our roots in rural
Northumberland. We act for Coble Developments
and have been involved with many major schemes
for contemporary residential and commercial
developments. We now have our headquarters
within Coble Quay, on the quayside in Amble, and
take up office space within a new commercial
building.
In terms of the surveying work, Kieran Atkinson,
our land surveyor has been working on a wide
range of projects including survey work for a
sensitive boundary dispute and topographical
surveys in Northumberland, North Tyneside and
Gateshead. We have also received commissions
for various surveys on large rural estates
throughout the region including Rock Estate near
Alnwick.
For more details visit www.jontweddell.co.uk
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We are currently retained by several clients who
come to us for both planning and surveying
services.
I think 2018 holds a lot of new opportunities. We
are already in talks with a major timber frame
housebuilder in the Scottish Borders who are
looking to expand in to North East England; we
fully expect to be helping them to achieve this.
Gradually, we continue to broaden our
geographical coverage. Most of our work is in
Northumberland though we do advise on sites
outside the region in Scotland, Cumbria and
London. We are keen to work with others and
develop opportunities for smaller housebuilders.
We would also like to build on our recent success
of commercial work. We acted for the Cooperative Group recently in achieving planning
permission for a convenience store on a sensitive
industrial location. We see this as an area for JT
Planning to get more involved and develop other
sites.
All in all, we enter the new year with enthusiasm
and an optimistic skip in our step!
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ENJOYING INDEPENDENT LIFE WITH EOTHEN HOMES

The Gunns at Wallsend

In 2016 Eothen Homes, www.eothenhomes.org.uk, opened a brand new,
purpose-built residential home in Wallsend for people living with dementia.
On the site are eight apartments available to rent.
Here residents Doreen and Denton Gunn, both 83,
tell us why it’s a lovely place to live.
Eothen Homes Wallsend has secured a reputation as
a groundbreaking dementia facility, ideal for those
who wish to live independently within a safe and
secure environment.
Why did you choose Wallsend and why
Eothen Homes particularly?
We were both living in another home not far from
Wallsend and heard about Eothen Homes through
Denton’s niece, who decided it was the perfect
place for her Mum (his sister) to stay. Denton has
Alzheimer’s and we knew a time would come
when we’d need additional help. While we live
independently, we are now in the perfect place to
source that, as needed.
As for Eothen Homes, it had a nice feel and although
we didn’t choose it for its Christian ethos, it’s nice to
be somewhere where the team really cares about the

residents, which is clear from the start.
What’s good about the design of the home and
in particular your flat?
The design of Eothen Homes, Wallsend is lovely.
There are landscaped gardens we can enjoy and
anyone living in the flats has the use of a private lift
to take us up to the second floor.
There is a roof top area, which will be nice when the
weather is better, a cafe and also an atrium with
birds, which we enjoy.
Cleaning services, laundry and meals are available at
a cost but we don’t use those facilities at the moment
as we like to go out and do our own shopping and
cleaning. There are lots of buses we can catch nearby
when we want to have a day out locally.
We love our flat. We can spend our time together, it’s
really calm and cosy and we have decorated it to our
own taste. The kitchen is twice the size of the one we
had before, the bathroom is roomy and the bedroom
is spacious too. It has everything we need really.

We’re both looking forward to our daughter visiting
from Australia next year so we can show it off to her.
Tell us about the team at Eothen
The team here are very kind and go out of the way
to ensure we are ok.
We get invited to meetings downstairs where we can
learn about any activities taking place and give ideas
about what we’d like to do.
We like to walk at Richardson Dees Park, which is
just over the road but if we want to do something
different, everyone does whatever they can to make
it happen.
It’s a very nice place to live.
About Eothen Homes, Wallsend
Rents at Eothen Homes Wallsend start at £600
per month, inclusive of maintenance charge, gas,
electricity and water but excluding council tax and
telephone.

For further details or to arrange a viewing appointment, please call 0191 2819100 or visit www.eothenhomes.org.uk
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CIPR PRIDE AWARDS
2017
200 North East PR professionals gathered at The
Biscuit Factory in Newcastle in December to
celebrate the achievements of the North East’s
prospering PR industry.
Hosted by Alfie Joey winners on the night included
DTW (named Consultancy of the Year), Gardiner
Richardson, Durham University, Newcastle City
Council, Karol Marketing and the NHS.
The CIPR North East Committee also awarded
Chief Constable Mike Barton the coveted
Communicator of the Year Award, recognising his
work in raising the profile of the region.
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Sarah Hall

YOUR
MARKETING
AND PUBLIC
RELATIONS
NEW YEAR’S
RESOLUTIONS
Sarah Hall helps you refresh
your marketing and public
relations plan for 2018.

It’s that time of year when we reflect on the past
12 months and plan for the New Year. Here are
seven resolutions that should be front of mind
for 2018 as you review your marketing and public
relations activity.
1 Living online
There are currently 4.3 billion people of the world’s
7.6 billion population connected to the internet. By
2030 everyone on the planet will be connected.
Organisations need to communicate in the spaces
their publics do. It’s an obvious point but one that is
often forgotten.
Resolution: Investigate the changing media
landscape in the market or sector in which you
operate. Understand how publics are shifting to new
forms of media thanks to the internet.
2 Social media matures
Social media is maturing. It is becoming increasingly
visual and in the moment. Short video messaging is
the current vogue.
Platforms are copying features from each other in
a bid to engage users for as long as possible. This
emerging media environment faces challenges with
fake news and transparency.
Resolution: Listen to the conversations taking place
on the social web related to your organisation. You’ll
almost certainly learn something.
3 Identifying audiences
Two billion monthly Facebook users generate a huge
amount of data. The platform has become a powerful
planning tool. But it’s not alone. Every post, click,
like and comment that we leave on a social media
platform leaves an audit trail.
Public relations and marketing practitioners use this

data to discover and identify audiences and publics,
and understand their motivation.
Resolution: Explore the native planning tools on
platforms such as Google or Facebook as a means of
characterising and understanding a public.
4 Tell me a story
The craft of telling a story across different forms
of media, and engaging a public, is more important
than ever. It’s critical to cutting through a cluttered
media environment.
In the shift to data driven programmes there’s a
danger that we lose sight of creativity. The ability to
communicate complex messages through compelling
and relevant stories remains a fundamental value of
marketing and public relations.
Resolution: Explore how other organisations in
your market or sector use storytelling as a means of
engagement. What’s your story?
5 Earned media resurgence
Traditional media has modernised. It’s become social
and uses data. Fake news primarily on social media,
means that traditional media brands have reversed
declines and are enjoying a resurgence.
Unfortunately the same isn’t true for local media.
It continues to struggle as ad revenue moves to
Facebook and Google.

Resolution: Map your organisation’s media
channels against an axis of engagement and trust to
learn how and when each should be best deployed.
6 Business of influence
Each new form of media from Snapchat to YouTube,
and Instagram to Twitter, has given rise to a new
breed of influencers.
Media relations has shifted from pitching traditional
media to working with these individuals across all
forms of media. There’s a growing realisation that
influencers are best used for their ability to create
relationships through compelling content, rather
than their reach.
Resolution: Investigate the influencers in your
market or sector, and the potential to build
relationships for mutual benefit.
7 Measurement
Measurement should no longer be an issue within
public relations. But outdated practices mean
that practitioners remain wedded to old forms of
measurements.
We’ll be taken serious as a discipline when we
provide meaningful measurement that is aligned to
the organisations that we serve.
Resolution: In 2018 if you want to maximise your
value you need to align your objectives with the
objectives of your organisation.

If you need help planning marketing or public relations activity for 2018 you can contact Sarah at sarah@sarahhallconsulting.co.uk
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Christian Cerisola

REASONS TO BE CHEERFUL IN 2018
There are many reasons the North East as a region can collectively and confidently stride into 2018.

At the end of last year, Rough Guides, the goto guide for global explorers and travellers, put
Newcastle as number one on its list of must visit
places for 2018. In itself, a very cool thing that
left the likes of Palermo, New Orleans and Jordan
mere also-rans in the list.
As well as the well-trodden ‘warmth of the people’
among its many reasons, much of its reasoning was
centred around the upcoming Great Exhibition of
the North. The eyes of not only the UK, but the
world will be on the region as we bring, in the words
of the exhibition organisers themselves, ‘a summerlong programme of amazing exhibits, inspired
technology, vibrant performances, cutting edge
culture and magical experiences’. I can’t wait to see
details of the programme. Already, organisations
like Virgin Trains, Womble Bond Dickinson and Ward
Hadaway are throwing their finiancial and physical
support behind the Great Exhibition of the North.
It was a fantastic bid to win from the team at

NewcastleGateshead Initiative and their continued
dedication to bringing world class events and
exhibitions to the region. Conversely, it was a blow
for so many who put so much into Sunderland’s
bid for UK City of Culture for 2021, but the
instantaneous response from all in the city has
been to plough on regardless. It may not have the
Government’s title and the paltry £3m that comes
with it, but the bid has galvanised the city.
The whole process has focused the mind and
the resources and one feels this is not the end,
but just the beginning of some fantastic cultural
developments in Sunderland. As good as this will be
for Coventry, it seems the entire process is a wholly
worthy exercise for Sunderland and the North East.
Remember, Newcastle lost out to Liverpool as
Europe’s capital of culture in 2008. That didn’t do a
lot to stop the stunning transformation of the city.
Back in the Autumn Budget, the Government
surprised most of us with a host of attractive

packages for the North East, the most headline
grabbing being the additional funding for the Tees
Valley Mayor to spend, fresh investment in the
Redcar Steelworks site, a massive £350m boost
to upgrade the Tyne and Wear Metro system and
the shock announcement that the devolution deal
for the North of Tyne Combined Authorities from
Northumberland, Newcastle and North Tyneside.
Expect a new mayor for the devolved region to be
in place this year.
On a personal level, 2018 is going to be one to
embrace. Our own operations at W North had an
amazing start to life in 2017. We’re still barely nine
months old, but it’s been so pleasing to watch how
our big brothers at W Communications in London
have responded to life in the North East. They, and
our clients, have seen the incredible energy of this
region in action and growth here for 2018 is most
definitely on the cards.

Christian Cerisola is head of W North. www.wnorth.co.uk @WCommNorth
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SPOTLIGHT

Want your business to
be in the spotlight?

Talk to the PR specialists
at MHW PR...
We storyboard and implement communications campaigns
that build client reputations. That involves generating and
distributing persuasive, engaging content - online and offline.
We have years of knowledge to help make our clients more
famous, putting them centre stage. We work across a range
of business sectors from the corporate world to industrial,
healthcare and hospitality.

Please call if you need your business putting in the spotlight.

Tel:0191 233 1300

mhwpr.co.uk
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WHY HIRE AN
AGENCY?
So, here we are again…Happy New
Year and all that jazz…January
is here and there’ll be lots of us
suffering from post-Christmas,
feeling bloated blues. But
fear not, February is on the horizon
and I for one can’t wait to see
some smiling faces!

It’s time to be positive and work on your goals
and business plan for 2018. Back in December,
my team took a day out of the office to work
out what we wanted to achieve over the next
12 months. It was great to have the whole team
involved, listen to their ideas and discuss where
we wanted to be by (next) Christmas. It’s usually
now that everyone else begins to follow suit,
and something people often discuss is getting
someone to do their marketing.
That’s where we come in: a full-service agency
covering all aspects of marketing, PR, events
management and advertising. We’re the one stop
shop when it comes to growing your business or
brand.
It’s not all black and white though; people are still
somewhat sceptical about using an agency as they
think it’ll be expensive. It’s something we come
across time and time again… “Oh we don’t need
someone for that; Joe Bloggs in the office does that
for us for free.” – but in reality, how well?
Marketers are becoming more and more
responsible for increasing sales, leads, profitability
etc yet are given less and less budget in order to do
it, so it’s even more important than ever to ensure
the people managing the marketing of your empire
are completely clued up.
In a recent survey, statistics showed that 45-75%
of companies are now outsourcing some, if not all,
of their marketing activities to a third-party, this is
because they don’t want the headache that comes
with hiring someone: payroll, HR, contracts, holiday
pay, maternity/paternity pay, sick pay…the list goes

Ayesha Arundel

on. Savvy directors are now passing work over to
agencies like us to carry out the activities for them,
usually at a higher standard and with a full team
rather than one employee; it’s definitely a win-win
situation.
With an agency, you also don’t need to train us!
Save yourself thousands of pounds in training
course fees, because we’ve had to pay to do them
anyway to ensure we’re up-to-date with the latest
technological advances. In a world where social
media changes on almost a daily basis (sometimes
it feels like that with the umpteen updates and
“what’s new” notifications we receive) training is
of upmost importance otherwise you’ll lag behind

and competitors will step up and replace you.
Have you ever thought something was a great idea
then when it launches it’s been a fail? A further
benefit of outsourcing is that you’ll get an outsider
view on what you’re trying to achieve and you’ll
get a very honest (sometimes brutal) review of
what we think! Honesty and clarity is needed and
when you can’t see the wood for the trees, we can
be your clear sky.
So, if 2018 is the year you’re going to go big or go
home, speak to the people in the know. With a wide
range of qualifications and expertise, we’re sure to
be the team for you.

Call one of the Jammy Dodger’s on 0845 900 21 27 or contact me directly at Ayesha@jam-marketing.co.uk
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ASK SILVER BULLET

Jen Macdonald, Account Executive at Silver Bullet Marketing Ltd

“

”

WHAT DOES GDPR MEAN FOR MARKETING?

With the fear of the EU’s General Data
Protection Regulation (GDPR) coming into force
in May 2018, businesses are growing concerned
around the effect of the regulations. Marketers
undoubtedly are worried about how this will
affect direct marketing strategies, but, to put
minds at ease, there are positive aspects to the
changing regulations, which could actually assist
marketing in the near future.
Regulatory data is the information that must
be provided to a regulatory agency (such as the
government) by a company with access to said
data. Looking at what is regulated data gives us a
base to understand GDPR - businesses are required
to protect the personal data of EU citizens for
trades that occur within the EU, and yes, this still
affects you after Brexit. GDPR is being enforced in
order to keep personal data safe and used only by
those with legitimate access. The new standard
will be being enforced for consumer rights and
regulatory compliance must be shown otherwise
companies will face penalties.
Due to these new EU regulations marketers have
to change how they access and use data which for
some campaigns, could prove difficult. Direct mail
and email marketing has previously been used to
send information to a mass audience but after
GDPR is in place, only those who have subscribed
to a service can receive information, which could

actually be a positive move, forcing more accurate
profiling. Other aspects of marketing such as
design and web development could also benefit
from this change, especially if companies comply
early because they will stand out from competitors
for a period of time.

enforced. Although marketing consent will become
more restricted it gives marketers the chance to
show off their creativity – personal information
will become harder to acquire so creative minds
will have to think outside the box to incentivise
consumers to give explicit consent for their details.

As all companies will need explicit consent to use
personal data, data management will be improved
in the marketing world - data will have to be more
organised and therefore targeting will hopefully
be more accurate. Whether a company chooses to
arrange their data geographically, demographically
or by industry, it will be much clearer to see who
they should focus on for advertising, emails or
direct mail.

Kirsty Ramsey, Marketing Manager of chartered
accountants, Tait Walker, commented on the new
regulations, “Whilst the GDPR seems very scary for
business on the whole, I actually see the changes
as a real opportunity for marketers. It’s a great way
to find out what your clients really want to hear
about, record their content preferences, but more
importantly how they actually want to hear from
you.”

Ultimately GDPR should increase trust. Privacy
will be better respected and any promotional
material a consumer receives will be relevant to
that individual. For example, emails will only be
sent to the addresses of those people who are
specifically interested in the campaign. ROI (Return
Of Investment) should therefore increase because
marketing campaigns can now target those who
are interested in the service or product and want
to be contacted.

“The changes to the rules give marketers a great
opportunity to show their skills for creativity
and innovation to get their message to the right
audience, without the traditional methods of direct
marketing. The ideal for any business is to get
their potential customers to come to them and so
hopefully this will encourage some great marketing
campaigns and some very clever messaging.”

Data protection rights have always been in place to
some extent, but with consumer rights now being
a priority, direct marketing regulations have to be

The regulations being proposed may present
challenges to many businesses including marketers,
but the future is a bright one. With a bit of passion
and creativity marketing will be better and more
focused than ever.

Do you need some assistance with your marketing? Do you need to review your strategy or do you have another marketing question we can help
with? Talk to us. Email your questions anonymously to us today hello@silverbulletmarketing.co.uk or Tweet us (not so anonymously) @SilverBulletPR.
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5 DIGITAL MARKETING TRENDS YOU CAN’T
AFFORD TO IGNORE IN 2018

Full service agency The Works experienced firsthand how the world of digital marketing evolved at a rapid pace
throughout 2017. Here, they look at five of the most significant trends businesses can take advantage of in 2018.

Voice search continues to grow
2017 saw a major shift in the way people look for
information. People use voice search because it’s
faster, simpler and more user-friendly, with one
in five searches now performed via voice queries
through smartphones, tablets and voice assistants
like the Amazon Echo or Google Home devices. As
adoption of these devices continues to increase,
people will become more accustomed to operating
technology using voice commands, with 50% of all
searches expected to be done by voice command by
2020, providing a huge opportunity for marketers
who are quick off the mark in taking advantage of
this latest shift. One of the most effective ways to
do so is by adapting your content to focus more on
longer search queries and use natural language that
matches the conversational tone of voice.
The rise of the chatbots
Love them or loathe them, you’ve probably noticed
a significant increase in the number of brands using
chatbots to engage with potential customers, with
everyone from H&M and Adidas to Just Eat and
Pizza Hut now utilising this technology. They can
be found on apps, social media or embedded on
websites, allowing businesses to save money while
generating more revenue, thanks to their ability to
handle thousands of queries at once and work 24/7.

The rapid advancements in Artificial Intelligence
are constantly evolving chatbots toward more
complex interactions and better customer service,
so we’re expecting to see a lot more of them in the
coming year.
Mobile-first index could (finally) arrive
For years now, Google has been stressing the
importance of responsive website design as the gap
between searches on mobile devices and desktops
continues to widen. This year might finally be
the year where the mobile-first index hits, and
although it’s likely to be a gradual roll-out, the
power of mobile simply can’t be ignored. Without a
well-designed responsive site, your website will not
only provide a poor experience for the user, but will
struggle to rank on search engines and miss out on
a huge number of potential customers as a result.

impressive, with companies using video in their
marketing growing revenue 49% faster year-onyear than those that don’t and 51% of marketing
professionals worldwide naming it as the channel
with the best ROI. Social video also generates
1200% more shares than text and images
combined, making video advertising something
every business should now be doing.
A bigger focus on personalisation

Video marketing will become
stronger than ever

Personalisation was one of the big themes in digital
marketing last year and is set to become even more
important this year as consumers start to expect a
personalised online experience. The focus will shift
away from traditional static content to dynamically
rich content to provide unique, tailored experiences
for every customer. The sheer amount of data
now available to marketers collected from social
networks, online purchases, mobile apps and CMS
means it has never been easier to develop highly
customised targeting strategies.

Although video marketing is nothing new, the
sheer amount of video content being consumed
online is staggering. By 2020, it’s expected that
video will represent over 80% of all internet traffic,
which equates to five million years of video per
month or one million video minutes every second.
The engagement statistics for video ads is just as

The digital marketing world will continue to change
as we move through the next 12 months, but if
businesses want to stand out in what is increasingly
becoming an overly crowded marketplace, then
it’s vital that the trends mentioned above are
considered when planning, or you run the risk of
your marketing strategy being so last year…

To find out more about what we do and how we can help you with the latest digital trends, visit wearetheworks.com or follow @wearetheworks
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Chaophraya Newcastle

HOW TO SHOUT ABOUT YOUR SUCCESS IN THE
FOOD AND DRINK WORLD
With a flourishing food and drink scene in the region, how should bars and restaurants differentiate
themselves from the competition – Karol’s communications and events team offer their top tips.

tasting evening. You might not have all the
ingredients for newsworthy hooks as such, but use
what you do have as a foundation to build upon
either through collaborating with other businesses
or working with local events.

The nation’s palate has developed a taste for
eating out with new restaurants and bars at
an all-time high across the UK. The North East
has an abundance of quality food and drink
establishments, so fortunately, we’re never short
of new places to visit.

To get started, follow these three steps:

With the enormity of choice, the challenge for
business owners is maintaining a high level of
demand in a market offering consumers every type
of cuisine or dining experience imaginable.

Determine who your local competition is. Who are
they reaching with their offering? What are they
doing differently to your business?

The lure of national press is always tempting, but
it’s vital to build your presence in the region.

Analyse past events you’ve held and projects
you’ve been involved in to see what worked and
what didn’t.

Think about who your customers trust – whether
that’s local press, bloggers or influencers, who are
the advocates you need to cultivate for your brand.

2. What are your newsworthy stories?

Think of ways to engage these advocates. Events
like NE1’s Newcastle Restaurant Week provide
great opportunities as journalists and bloggers will
be looking for participating businesses to profile.

The solution? Take the time to distinguish yourself
from the rest of the crowd.
Competition in the food and drink and hospitality
industries is incredibly fierce so you need to be
creative to ensure your offering remains fresh and
current. Unfortunately there isn’t a ‘one time fix’
– it’s a constant work in progress as the industry
moves at such a pace.
With the post-festive lull upon us, diners tightening
the purse strings and opting for home-cooked
meals and dry January in full force, it’s an ideal
time to evaluate where your business is positioned
in the market and put plans in place for the year
ahead.

1. How has your business evolved?
It may sound obvious but spend time getting to
know your business. Has your target audience
changed? Get to know them and the media they
consume: print, online, radio, TV and social media.

Having a consistent ‘drip-feed’ of positive news in
the media helps to keep you at the forefront of
people’s minds and attract new customers. This
could be something as simple as a regular column
in your local newspaper mixed with online news
and opinion pieces.
Think about your business as a whole and pick out
the stories that make you different. Perhaps it’s the
launch of a new craft beer that no one else serves
in the region, a one-off collaboration with a high
profile chef, or a themed whisky and chocolate

3. Build your presence in your region

Make sure you stand out from the crowd. The
personal touch always helps. Personalise invitations
to events or take the time to pick up the phone.
Remember your USPs – what makes you different.
Finally, don’t forget about visitors to the region.
Make sure your business is profiled in local tourist
and travel guides.

To find out more about how Karol can help take your business to the next level in 2018 and beyond please contact Karol’s team on 0191 2657765
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(L to R) Jonathan Angus,
office manager for Bliss,
collects the food donation
from Will Johnston and
Joanne Hunter at Fusion PR.

PR FIRM GIVES GIFT OF FOOD FOR CHRISTMAS
A North East PR firm has focused on the true meaning of Christmas this year, choosing to help those
most in need by supporting regional charities for the festive period.

Rather than sending cards this year, Blythbased Fusion PR has covered the cost of 20
Christmas Day lunches at The People’s Kitchen
in Newcastle and has donated bags of groceries
to Bliss Services’ food bank appeal, also in Blyth.
Fusion’s donation to The People’s Kitchen is part of
the charity’s annual ‘Food For Thought’ campaign.
The money will ensure 20 homeless people enjoy
a delicious three course meal this Christmas Day.
Bliss Services was launched in 1996 as a mediation
service for the residents of Blyth Valley in
Northumberland. Over its 20 years of service
Bliss has diversified, and now, as well as providing
counselling, life coaching, ADHD support and
employability training, Bliss operates in partnership
with Blyth churches and VoiCes to run a food parcel
service for families in need.
Fusion PR’s head of client services, Joanne Hunter,

said: “Everyone in the office was really keen on the
idea of making a charitable gift rather than sending
Christmas cards this year. We wanted to help local
organisations and already knew about The People’s
Kitchen, which it was great to help, but we also
wanted to donate food to an outlet looking after
those who might struggle to get enough to eat this
winter.

grateful for the additional food Fusion PR has
gifted, which means we’ll be able to help more
needy individuals experiencing hunger to enjoy a
better Christmas.”

“It was wonderful to find a food parcel service
that was literally on our doorstep. Bliss Services is
working extremely hard to help care for people in
need over the festive period and we were delighted
to be able to help them in this invaluable work.”

If you would like to join Fusion PR and make a
grocery donation to Bliss Services to keep their
food banks stocked at a time when they are most
needed, you can contact them via the website at
www.blissplaceonline.co.uk, telephone 07825 142
527 or email enquiry@blissplaceonline.co.uk.

Jonathan Angus, office manager for Bliss, took
delivery of the food donation this week and said:
“At this time of year we do receive more enquiries
from families under pressure so it’s wonderful to
get our supplies boosted in this way. We are very

If you’d like to donate a Christmas lunch to a
homeless person with The People’s Kitchen of
Newcastle, you can find out more online at:
www.peopleskitchen.co.uk. One lunch costs £5.00.

Fusion PR is a full-service public relations, marketing
and design agency employing eight people. The
agency represents clients across a wide range of
public, private and third sectors.

To find out more about Fusion PR, visit www.fusionprltd.co.uk
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Fusion is an award winning
PR and design agency.
Our team of experts all specialise in different aspects of
communications, which means that when we handle your
PR and design campaign, you get the very best of all worlds,
integrated together to deliver outstanding results.

Call: 01670 338390 | Visit: www.fusionprltd.co.uk
@FusionPR_UK

fusionprukltd
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YOU’VE “HIGHLIGHTED” OUR BUSINESS
Highlights PR is a successful PR agency run by Keith Newman.
Uniquely, their office is a boat based on the River Tyne.
Emma Weston-Jones is a Morpeth entrepreneur and single mum who
has just received an accolade for her inspirational work with women
in business. She also designs and supplies bunting for weddings and
party occasions with her cleverly named business, “Emma Bunting”
Originally supplying bunting for children’s birthday parties and
weddings, the business now has an impressive clientele including
Mothercare, Cambridge University, Innocent Drinks and Crabtree &
Evelyn.
Her bunting features extensively in the new Warner Brothers Studios
movie Paddington Bear 2. The specially designed and printed cotton
fabric in six colours appears in the blockbuster movie giving her
products worldwide exposure.
On a more local and regional basis, Highlights PR identified that the
Paddington story was a sure-fire winner. Emma was delighted with
the success of the press release. The story featured on TV news, local
newspapers and trade magazines as well as a huge online presence.
She said: “I've been working on my own PR and social media presence
since rebranding the business, Emma Bunting, in 2011. I felt I had
taken the PR as far as I could possibly go and was feeling a little
demoralised as to how I could move the brand forward. I had heard
positive things about Highlights PR, so arranged to meet Keith to
chat through possible options. His welcoming and open style made
me feel totally at ease and made me realise I'd been sitting on a
massive story without knowing it! The whole process has been easy
and stress free, it's been a pleasure working together.”
Contact Emma at hello@emma-bunting.co.uk
For a no obligation chat about your PR and a coffee on-board Highlights – the floating office,
call Keith on 07814 397951 or email Keith@highlightspr.co.uk

We’re not about gimmicks, gizmos
or giveaways - we’re about getting you noticed.

P.S. Free torch for every
new customer (lol)
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A STRATEGIC
START TO YOUR
NEW YEAR
Anne-Marie Lacey is Managing
Director of Filament PR,
an agency specialising in
the lifestyle, leisure and
entertainment sectors. Here,
she talks through the steps
you need to take, to get your
marketing communications off
to a strategic start this New Year.

Set out what you want to achieve:
Start by setting out some objectives for the year
ahead. Ask yourself what do you want to achieve,
and more importantly, why? Whatever your
end goal is for your marketing communications
in 2018, make sure its aligned to your overall
organisational objectives. Don’t forget to make
them SMART so you can evaluate your success.
Your objectives should be specific, measureable,
achievable, realistic and timely.
Review and refine:
Now you know where you’re going, you need
to look back at where you’ve been. Review your
marketing communications activity over the past
365 days. What’s worked well for you? What
hasn’t hit the mark? It will massively help you
to plan what you need to do to achieve your
objectives into the New Year and beyond.

Develop key messages:

Create content:

Having listened to your audiences, next it’s time
to develop a suite of key messages. Articulate
what your organisation - its products and services
- is all about in relation to their wants and needs,
and why you’re different to the rest. A handy little
acronym is DRIP; your key messages should work
to differentiate, remind, inform and persuade
your audiences that your organisation is the right
fit for them.

No one likes to be sold to. Using your key
messages as a basis, create branded content
that is interesting, educational, funny, whatever
it might be that appeals to your target audience.
Remember the 70/20/10 rule too. 70% of the
time your branded content shouldn’t include any
sales messages or calls to action. 20% of the time
is a good amount to talk about your products and
services, without the hard sell. And finally, the
remaining 10% of time is where you include your
calls to action for people to buy, sign up, donate –
whatever your end objective might be.

Where in the world?
Listen and learn:
Listen to your different audiences. Learn who they
are. What’s important to them? What are their
pain points and how can your organisation help
to meet their needs? Whether they’re existing
customers you can call, a survey you can send,
or observing conversations on social media, this
is a crucial step in your understanding. You want
to find out not only what your audience thinks
of your organisation, but what their perceptions
are of your competitors, what their purchasing
behaviours look like, and who influences them
throughout the buying cycle.

Having done your homework, you’ll be able to
determine which channels of communication
your audiences use. If they spend more time on
LinkedIn and reading trade publications, don’t
bother with Facebook or glossy magazines.
You get the picture. Also think about when –
not only where – your audiences engage with
organisations. What times of the day or week
are they most active, when are the quieter times
you want to avoid? Use this information to plan
a content calendar of what you’re going to say,
where you’re going to say it and when you’re
going to say it.

Test and tweak:
So now you’re sharing branded content that is
highly targeted and relevant to your audiences,
you need to keep tabs that your efforts are on
track to help you achieve your end goal. Test your
activity and if it’s not hitting the mark, tweak it
until it works for you. Remember, this is why you
set your SMART objectives in the first place – so
you can engage with the right people, at the right
time and in the right way to achieve your end
goal.

www.filamentpr.co.uk E: hello@filamentpr.co.uk Twitter: @filament_pr
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NEW HIRES SIGNAL CONTINUING GROWTH FOR
CELLULAR SOLUTIONS
Business communications and systems specialist, Cellular Solutions,
has strengthened its Direct Marketing Unit as part of the company’s
ongoing growth drive.
Angela Anderson, Claire Clough and Paul Lee will work as part of the
Direct Marketing Unit (DMU), playing key roles in helping to build the
organisation’s presence in target sectors including professional services,
engineering, manufacturing and construction.
Sunderland-headquartered Cellular Solutions works with businesses
to improve communications, operations and processes. The company
provides communications and business systems – including mobile,
landline, broadband, software and digital solutions – to companies
ranging from start-ups and SMEs to large, multi-site organisations.
Angela, from Gateshead, has more than 29 years of sales experience
gained from working in telesales and customer focused roles
Claire, from Preston, has over 20 years’ insurance sales experience and
previously worked at Swinton Insurance.
Paul, from County Durham, has previously held customer service
positions at housing association, Livin, and undertaken a claims handler
role at insurance specialist Auxillis.
Mike Bowers, managing director of Cellular Solutions, said: “I am
delighted to welcome Angela, Claire and Paul to the team. They are
all vibrant and enthusiastic team members who share the friendly and
customer-focused mindset that Cellular Solutions is renowned for.

TECH FIRM PARTNERS SOUTH TYNESIDE COUNCIL TO CREATE DIGITAL CLUB
Fast-emerging Howell Technology Group (HTG), based in South Shields, has put
its full support behind the launch of a digital club to inspire South Tyneside’s
business and tech communities to work together.
The club, established by South Tyneside Council at its digital workspace, One Trinity
Green, is hosted by HTG and brings together the rapidly growing digital community
in the borough and beyond, to discuss and debate topical issues on a regular basis.
The digital sector in the North of England accounts for 5.2% of the region’s
economic output and in the last five years, its workforce has grown by 28%.
A classic example of this growth is HTG, formed in 2005 by husband and wife,
Kevin and Sarah Howell, and is a go-to organisation for cutting-edge digital IT
consultancy.
Kevin Howell, managing director, HTG, said: “South Tyneside council has revealed
plans to help businesses in the tech sector to scale up and grow, while working hard
with schools, colleges and the region’s universities to ensure local businesses have
access to the skills they need to succeed. So, this is a great time for us to partner
with the council and be part of a much wider digital community in the borough.”

DURHAM COUNTY CRICKET CLUB LAUNCH BRAND NEW WEBSITE
Durham County Cricket Club has teamed up with
North-East based digital agency Mediaworks to
launch its brand-new website ahead of the 2018
cricket season.
After a meticulous selection process, Durham were
impressed by Mediaworks’ competitive pitch and
their understanding of the Club’s desire to create a
modern, adaptable and user-friendly website that
reflects Durham’s growing presence in the digital
landscape.

The new website has a revolutionised, modern
interface that will significantly improve DCCC’s
customer journey and the overall user experience.
Alongside the vibrant design Durham have also
enhanced its matchday coverage by integrating with
industry professionals OPTA to bring live scorecards
and detailed player, club and game statistics, which
will be implemented before the start of Durham’s
2018 campaign.
The website will be followed by a brand-new ticketing

Ready to reduce costs
and achieve more from
your IT spend?

system set to launch in December that will allow
users to purchase a ticket easily across all platforms
including smartphones.
DCCC’s Head of Marketing and Communications,
David Jackson, said: “We wanted users to be able
to enjoy a seamless experience when browsing the
website. The new site indicates the high level of
standards we expect at Durham and it is a strong
start to improving our consistency and branding
across all departments.”

IT Professional Services Ltd.
Axwell House, Waterside Drive, Metrocentre
East Business Park, Gateshead NE11 9HU.
E: contact@itps.co.uk
Follow us on

Call us now and find out how.

0191 442 8300
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www.itps.co.uk
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Is your data in safe hands?
I T P S , E X P E R T S I N M I C R O S O F T A Z U R E S TA C K
You know that when the GDPR comes into force in May 2018 it will
impact on the way we gather and store information, but did you also
know it will influence the way data centre facilities are managed?
We are the first Microsoft partner in the world to implement its new
hybrid cloud Azure Stack infrastructure in our data centre, giving you the
confidence that your data is safe. If you want to secure and protect your
business and meet new data protection regulations, we are the right
people to talk to.
Get in touch to talk to one of our experts, or book your place at one of
our round table events over the next few months.

ITPS THE PEOPLE BEHIND DATA SOLUTIONS

0191 442 8300
contact@itps.co.uk
itps.co.uk
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IS YOUR DATA IN SAFE HANDS?
By Andy Hunter, ITPS Technical Director

There cannot be many business people who do not know that when the GDPR comes into force
in May 2018 it will impact on the way we gather and store information, but did you also know
it will influence the way data centre facilities are managed?

Since data centre operators have ownership of
the physical environment where information is
stored, we could see them become a top target
for the GDPR regulator. You need to act now
to make sure your data centre partner will be
compliant, particularly if your organisation runs
on a private, public or hybrid cloud infrastructure.
A large proportion of IT managers are still reluctant
to move to public cloud due to confusion over
the location of their data, and with GDPR almost
upon us, this concern is growing. Microsoft’s new
Azure Stack hybrid cloud solution overcomes the
problem by providing a consistent experience
between public and private cloud, and delivering a
truly secure hybrid infrastructure.
Essentially Azure Stack delivers all the power of
Microsoft’s cloud offering, but instead of being
housed in a Microsoft data centre which could be
anywhere in the world, it is delivered from the data
centre of a local, expert partner such as ITPS.
We are the first Microsoft partner in the world to
implement the Azure Stack infrastructure in our

data centre, giving you the confidence that your
data is in the right place, and properly managed.
So what will data centre owners and managers
need to do by May 2018? Very broadly speaking,
they should be able to demonstrate robust
management processes in identifying their data,
specifically personally identifiable information, and
then having polices and processes in place for the
right to forget, the right to alter, and data security.
They also need to show that in the event of any
kind of interruption, from a power outage to a
natural disaster, they have the ability to quickly and
smoothly restore data.
Basically they are pledging that they have granular
level control of where data is held, how it is held,
and how it is accessed.
Being able to account for every piece of information
is no small task when you take into account high
availability, backup and disaster recovery strategies,
and the right for customers to have their data
permanently deleted. Operators need to show
they know what devices they hold, where they are

located, and what information those devices can
access. They also need to demonstrate the level of
control they have over them.
As an ISO27001 compliant company, we already
have the policy, process and documentation, and
working practices in place that are required for
GDPR compliance, so we are ready long before the
new regulations take effect.
Our security team have also been busy helping
clients to secure Cyber Essentials certification, as
the first step towards taking control of protecting
their business.
No one wants to be facing a potential fine of 20
million Euros or four percent of annual global
revenues. If you want to secure and protect your
business and meet new data protection regulations,
we are the right people to talk to.
Get in touch to talk to one of our experts, or book
your place at one of our round table events taking
place over the next few months.

For more information visit our website at www.itps.co.uk, email us at contact@itps.co.uk, or call 0191 442 8300
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STAFF INTRODUCTION: PIERS DAVIES-SMITH
Hello all, I’m Piers, technical
director at One IT Support.
I started at One IT in 2013 when
I was finishing off my university
degree at Northumbria, but I have
been interested in technology for
as long as I can remember. In fact, I
remember playing around with my
parents’ Windows 3.1 laptop when
I was in primary school. How’s
that for a throwback? From then
on, I was constantly taking apart
computers and rebuilding them,
learning about the components
and getting a feel for what each
individual mechanism did.
As part of my degree I worked
at the Centre for Life as an IT
Assistant, it didn’t take long for my
boss to realise I could manage the
work load so was trusted with tasks
early on. Due to internal politics he
actually quit, so I offered to fill in
his role until they found someone
else, which they jumped at. I then
entered into my final year of
university and applied for part time
work, which is how I found One
IT. The initial job application was
for someone to carry out simple
repairs, but during my interview

Richard, our managing director,
found out that I could actually do a
lot more than that. My first day at
One IT was with one of our current
biggest clients, the company had
asked us to pitch to solve a problem
and I managed to sort it out within
two days! Not a bad start.
Sometimes it is difficult to get
across the benefits of hiring an
external company for IT, but think
of it this way, you don’t have to pay
the team a salary, worry about HR
or hiring the right person, deal with
issues in the office that may arise,
sick, maternity, paternity or holiday
pay! It really is a no brainer in my
eyes.
One of the best aspects of my job
is the variety of clients we have.
We work with both small and large
offices and with each new client
comes a new wave of IT support
that we can offer them. Though we
are a relatively small team, we work
with multimillion pound companies
because we are experts in what we
do and our problem-solving skills
are world class.

To find out more about the services provided at One IT Support you can find out more information on the company website at www.oneits.co.uk

Brand

Design

Web

Have designs on
a successful 2018?
Contact us for a complimentary brand audit
to see how we can help your business shine!

It would be an absolute pleasure to hear from you 0191 499 8458
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ITPS AND CELLULAR
SOLUTIONS TURKEY
CUP 2017
There were certainly no fair weather golfers at
the ITPS & Cellular Solutions Turkey Cup at Close
House last month. Despite the snow and severe
frost, the teams managed a fluke performance to
keep the ball on the green and finish the 18 holes
before bedtime. Clients, staff and partners were
warmed up with a hearty Christmas lunch back
at No19 restaurant and the worthy winners were
provided with frozen turkeys, Christmas puddings
and champagne - a sure sweetener for the other
halves in time for Christmas day.
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CYBERCRIME: PROTECT AND SURVIVE

With cybercrime estimated to have cost UK businesses more than £30bn in 2017 and an ever-constant
threat over the next 12 months, Dave Sample, technical director at Advantex, provides advice to help
businesses stay safe and secure.

Cyberspace is an attractive hunting ground for
criminals and terrorists motivated by greed, a
desire to interfere with people’s lives, or even
bring down corporations and governments
through online attacks. Hacking and malware
incidents were seen as the most prevalent cause
of data breaches in the third quarter of 2017,
according to data from cyber-insurer Beazley
- and occurrences are on the rise, with a large
portion of these involving small businesses.    
By 2020, it’s estimated that more than 300 billion
username and password combinations will be at
risk of being hacked, stolen and sold on the dark
web.
The reality is that every organisation connected to
the internet can expect to fall victim to cybercrime
at some point as criminals expand their capabilities
and intent. So, companies need to be vigilant and
prepare for the unpredictable so that they have the
resilience to withstand unforeseen, high impact,
and potentially commercially catastrophic, events.
The key is to be proactive, and by managing
risk through some simple precautions, business
managers and owners can lessen the likelihood
of becoming a victim of cybercrime – even if a
business simply protected its data assets and
ensured software systems were up to date, that
would be a step forward. Other practical steps that

you can take to protect your business, customers
and reputation include:
Network perimeter protection
A good first step is to protect your network
perimeter and to identify known nefarious activity.
There are tools, some of them free, which can block
requests to malicious and unwanted destinations
before a connection is even established.
Back-up data
You can avoid the crippling impact of ransomware
among other e-virus attacks, which can be
devastating and effective because they block
access to essential business data, by regularly and
securely backing up your data.
Educate the team
Employees are often the weakest link in the cyber
security chain but you can invest in making cyber
education a regular aspect of staff training: teach
people to stop clicking on links and educate them
on how to identify phishing activity to prevent
criminals from obtaining usernames, passwords,
and credit card details among other sensitive data.
Have a plan
A clear plan of action, which should be internally
tested on a regular basis to demonstrate robustness

or identify potential weaknesses, is an absolute
necessity. Knowing where vulnerabilities lie and
protecting sensitive data is critical, and having a
plan will help you react appropriately in a stressful
situation when time can be of the essence and
resources limited.
Ensure you are insured
Cyber insurance is a must have given the digital
nature of today’s business environment and
the interconnectivity of systems and processes.
The risks of a cyber-attack denying access to
your systems or online platform, or the loss of
sensitive data, can all be insured against. Some
insurance companies not only offer comprehensive
coverage for the ever-changing risk but also provide
comprehensive services before, during and after an
incident.
When it comes to being a victim of a cybercrime, in
today’s business world it’s not a question of if but
when. However, by taking precautions, the impact
can be softened and the lasting damage to your
company’s reputation and even its ability to stay in
business, effectively managed. Perimeter, back up,
education, planning and insurance: can you afford
to ignore these five key words?

Contact Advantex for an assessment at www.advantex.uk.com
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MOVING TO THE CLOUD
IN 2018 WITH AERO NETWORKS

Simplifying the transition to the Cloud is a big part of Aero Networks strategy.

When designing a Cloud Strategy, the initial
consultation in many respects is the most
important part of the process. Ben Curry,
Commercial Director of Aero Networks’ said,
“Assessing the client’s requirements, both short
and long term, are essential when planning the
transition to the Cloud. We view every client
as being unique, rather than trying to apply a
generic proposition. It is impossible to have an
‘off-the-shelf’ solution; it needs to be tailored.”
The advantage of using Cloud Technology is that
the service aligns cohesively with your needs. When
your organisation experiences growth, the Cloud
usage increases seamlessly with your requirements.
Initially a client may only need basic applications
like email and data storage. If you then realise at
a later date that you require additional services,
these are then designed and integrated into your
Cloud Service.
“The design process starts with a full review of
the client’s current infrastructure followed by an
understanding of their future aspirations,” advises
Paul Curry, Aero’s Managing Director. “We then
present a timeline showing the Cloud Migration

path. We’re completely transparent throughout the
entire process. We’ll advise clients which elements
of Cloud technology are a good fit for them.”
Most IT installations can be separated into
block components such as Email, File Storage,
Connectivity, Business Applications & Bespoke
Software. A particular client, they may rely heavily
on an application which isn’t currently cloud ready.
In that instance the continued use of an on premise
solution would be recommended, whilst other
aspects of the IT Estate would be moved to the
Cloud.
“Consulting is a key part of the Cloud Strategy,”
added Ben. “The client requires full sight of how
the transition will take place. We take time to
explain this and always communicate on a clear
professional level. This is a great time for clients to
make the investment and move their IT Services
to the Cloud.”
Industry experts support the view that Cloud
Technology is revolutionising UK business. The
Cloud Applications and Services which are now
available for 10-50 user organisations were, until
www.aero.net
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very recently, geared towards large enterprises and
the public sector. Not any longer. Aero Networks
recommends that 2018 is the time to embrace
the Cloud. They’ll design, consult and advise
throughout the entire process.
“Awareness is a big factor when we discuss Cloud
Solutions with clients”, said Paul. “Business owners
and their management team very quickly see the
benefits when things are explained clearly and
concisely. We put together an easy-to-understand
presentation and also provide demonstrations
of Cloud Technologies that the client hasn’t
experienced.”
Simplifying the transition to the Cloud is a big part
of Aero Networks strategy. Many organisations
generally don’t know where to start or which
part of their IT operations can be moved to the
Cloud. Aero’s structured approach towards Cloud
Migration will clarify the requirement and give
confidence to the decision-making process.
Paul concluded, “If you are considering or looking
at designing a Cloud Strategy, please come talk us
here at Aero Networks. We’re here to help.”

TECH DRINKS
@ MINCOFFS
Mincoffs recently hosted yet another
successful ‘Tech Drinks’, bringing the region’s
Technology community together. The event
was a great way to celebrate Mincoffs being
shortlisted as Regional Technology Firm of the
Year in The Legal 500 2018 Awards.
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DISCOVER TRUE BUSINESS FREEDOM…
By Angela Mackay, Sage Business Development Manager at Blue Logic

For years we have had to endure siloed software platforms - swapping from one system to another,
saving files, extracting data, resaving updated documents, emailing changes to colleagues, making copies for
customers, backing up files at the end of the day; it’s exhausting.

The list of admin tasks has been endless so much
so, most of our working day is spent doing just that
rather than our actual job. But finally, businesses
are realising the benefits of collaboration and Sage
and Microsoft Office 365 are now compatible.
Welcome to the future.
It’s time to ditch the manual data input and go
paperless. Streamlining your business by transitioning
to the cloud is one of the easiest ways to save you
and your team time and money, and by choosing
Sage, the UKs market leader, you know you’re in safe
hands.

travelling to meet a potential customer rather than
having to be chained to their desks and relying on
the phone to make the sale.
Whilst on the subject of travel, the new Sage data
capture app is what dreams are made of - no more
missing receipts! You simply take a picture of your
receipt with your phone or tablet and it automatically
logs your expenses into Microsoft’s One Drive which
then transfers it to your Sage Account.

As a trusted award-winning Sage Partner, Blue Logic
is well versed on the new offerings - Sage 200c and
Sage 50c - and can say with confidence that the
new partnership with Microsoft Office 365 allows
seamless transactions between the two, freeing up
your time to focus on your passions rather than
processes and procedures.

With the new partnership, you can also view key
information about your customers using your
Microsoft Outlook account. For example, you
could search for recent transactions or outstanding
balances all within the familiarity of your email
layout. And another great advantage of the cloud
is that all documents can be saved to One Drive
allowing you to retrieve documents anytime,
anywhere on any device.

Say no to toggling between your Outlook and
Sage platforms. Sage Accounts syncs your records,
contact details, balances, transaction history and
documents with Outlook. So no matter where
you are, you have all the information you need to
quickly and efficiently connect with your customers.
For example, if you have a sales team out in the
field, they can access real time information while

Imagine not having to worry about remembering
to take the USB stick with all your work on it to a
presentation? With one simple step in Sage 50c,
everything is automatically backed up to the cloud
and you will be notified of any problems. As you can
easily access your documents from the cloud, you no
longer have to have that last minute panic and can
present using Microsoft PowerPoint with confidence.

www.bluelogic.co.uk
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Accurate insight into your business performance is
crucial when it comes to being successful. You should
be able to view critical data as and when you need
it without any hassle but unfortunately, that’s often
not the case. Save time and support key decisions
by getting straight to the business data you need —
including sales, orders, invoices, productivity, budgets,
profits, and much more in one single solution. Excel
Reporting and Business Intelligence provide powerful
trend analysis and intuitive reports enabling you to
clearly plan.
If you are concerned about security, this can also
be a weight off your shoulders. At Blue Logic, we
can assist you on making sure every single piece
of customer data on any device and in the cloud is
secure should anything be lost in transit.
Make 2018 the year you welcome collaboration,
organisation, accessibility and true business freedom.
For more advice on how to propel your business into
the future visit: www.bluelogic.co.uk
Winning the Sage 200 Growth Partner of the Year
award two years running, Blue Logic is one of the top
Sage partners in the North East. Sage is a FTSE 100
company with over 30 years’ experience in software.
It delivers exceptional support via a 1,000 strong
Partner and Developer network.

FROM THE
HEADTEACHER’S
STUDY...

HILARY FRENCH
Newcastle High School for Girls

What was your background prior to
joining the School?
Since leaving university I have always worked in
schools in the north east apart from my first year
of teaching which was in a comprehensive school
in Newport Pagnall (yes, it was next to the service
station!). Before joining Central High (now Newcastle
High School for Girls), I was Head of Teesside High
School in Eaglescliffe. My career took me from
Newport Pagnall to Thornhill comprehensive in
Sunderland, from there to Dame Allan’s in Newcastle
and then to Teesside High.
What have been the School’s major
achievements during your time there?
There have been so many although the most
significant achievement must be the merger of
Central and Church High to create Newcastle High
School for Girls. We now have a school that has been
designed to suit the needs of girls in the 21st century
in every respect from our vision and brand values, to
the curriculum and layout of the learning spaces in
our superb new building which we occupied as we
began our third year as NHSG. Now in our fourth
year, we are a force to be reckoned with.
How were the School’s results in
the Summer exams?
Excellent – we were so proud of the achievements of
all the girls which are testament to their hard work
and the expertise and dedication of their teachers.
Against a national backdrop of static or even
declining results, we saw a 10% rise in higher grades
at both GCSE and A Level. What’s most important
however is that the girls are able to achieve their
aspirations and last year those who completed their
A Levels went on to study an impressive array of
courses at excellent universities and other higher
education establishments. In my view it is this that
really demonstrates the success of the girls and, of
course, the school.
What are your plans for 2018 and beyond?
Now that NHSG is established as an outstanding
school for girls and recognised as an important part
of the region, I have decided that the time is right
to hand over the reins to someone new – but not
until the end of August 2018 so most of my year will
be focused on NHSG. I have been privileged to work
with some amazing people and have learnt such a
lot about education and what works; the ethos of
NHSG is to challenge the girls to leave their comfort
zone and take a risk and always to think of others
and I think it’s right that at this stage of my career
I do the same. I am looking for opportunities to use

the skills and expertise that I have genuinely to give
something back to the city and region that I love
through helping to raise aspirations and open doors
for all the children of our region.
How much emphasis is placed on extracurricular activities?
At NHSG extra-curricular activities both supplement
and complement the curriculum and give girls the
opportunity to develop, practise and enhance the
so-called ‘soft skills’ so valued by employers and
colleagues in the world of work. We have an extensive
programme of activities which covers all interests
from annual school drama productions (Shakespeare
and a musical), formal concerts and Jazz evenings,
sport, art and debating to special interest societies,
dance and Duke of Edinburgh’s Award Bronze, Silver
and Gold groups. At least two thirds of the girls will
feature in the Annual Sports Award programme and
many undertake voluntary work too.
Tell readers about your team?
We have a superb team at NHSG – a common goal
of wanting the best for the girls in our care unites
us and we all work hard to ensure that each girl is
known as an individual and has the opportunities
that she deserves. As well as enjoying what we do
in Newcastle, we value the opportunities to share
and develop good practice provided by the Girls’ Day
School Trust (GDST) which is the charity to which
our school belongs. As the northernmost school in
the GDST, we enjoy and celebrate the benefits it
brings as the largest charity in the UK devoted to the
education of girls.

to stand up for what they know to be right in a world
where there are so many pressures to conform to
questionable or downright wrong behaviours, it’s
about instilling the traditional values of self-respect
and genuine respect for others, it’s about creating
strong citizens who can play their part in our future.
What changes have you seen in
education and what would you like to
see going forward?
I have been teaching for 40 years and the changes
have been huge – the children, however, remain at
heart the same with the same emotional, physical
and intellectual needs that they have always had.
The material changes in our lives and in schools
have sometimes happened so quickly and ideas have
been embraced so wholeheartedly that the human
needs which have always been at the heart of
education have often been lost. The growing mental
health crisis amongst our young people must, at
least in part, be a result of this so I would like to
see us devote time to helping everyone understand
the importance of face to face relationships and
friendships, of spending time together as a family, of
switching off your device!
How do you like to unwind?
At home with family and friends; I love informal
meals with lots of discussion and laughter, I love
reading and long walks and am not averse to holidays
in the sun!
Favourite Book/CD/Movie?

What is the most important aspect
of education?

The Secret Garden (book). I like watching films on
television (I rarely go to the cinema) but don’t really
have any favourites. For me the written word has
more impact than the moving image.

In a world dominated by amazing technology that
puts more information than we’ll ever need at our
fingertips, education has to be about much more
than facts, absorbing knowledge and passing exams.
Real education is about personal development, it’s
about helping children develop the self-confidence

While we have a number of Open Events throughout
the school year both at our Junior School and Senior
School, visitors will always receive a warm welcome
at any time. We look forward to seeing you!

How do we arrange a visit?

If you would like to visit, the easiest way to arrange this is by telephoning our Admissions Team on 0191 2016511.
Alternatively you can use our enquiry and booking system via our website www.newcastlehigh.gdst.net
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Girls
inspired
By igniting a passion for learning and an unquenchable
belief that she can achieve anything, your daughter will
be ready to take on the world.

Year 7 Entrance Examination
Saturday 27th January 2018
Register today
newcastlehigh.gdst.net
T: 0191 201 6511
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FIVE POSSIBLE
CHANGES TO
EDUCATION
By Kieran McLaughlin,
Headmaster, Durham School

New Year is a time for reflection,
resolution and – after an
indulgent festive season –
restraint.
These words apply equally
strongly to the education sector
these days, with challenges
to both the maintained and
independent sector.

I am not sure how the Secretary of State for
Education spent her Christmas, but I like to think
that she, like many of us, will be making some
New Year’s resolutions this frosty January. Here
are five suggestions for some efforts she could
make to improve the lot of those of us working
in schools up and down the land:
Allow curriculum changes to bed in
The past few years have seen the greatest changes
in school qualifications since the scrapping of
O Levels. New exams at GCSE and A Level, with
a change to the grading system in the former,
have required teachers to spend hours and hours
modifying their teaching materials for the new
courses and therefore focusing less on developing
their own skills in the classroom. Let these changes
bed in to give teachers time to refine their practice
and for parents and employers to understand the
new grades.
Reduce high-stakes inspection regime
The best education systems in the world are
all different and respond to the challenges of
education in their respective countries. What they
all have in common is that they do not have a
high-stakes inspection regime such as the one
enjoyed by schools in England. Ofsted myths,
moving goalposts of “what Ofsted wants” and the
real fear when an inspector calls can all act to stifle
creativity in schools and encourage a restricted
focus on a very narrow curriculum. You can’t blame
schools for trying to fulfil their obligations under
Ofsted; it is that organisation’s responsibility to
recognise achievement in different ways.
Support heads in challenging schools
Allied to the above is the very real risk faced by

heads, and other staff, who work in schools in
challenging areas. One disappointing inspection
or a set of exam results which are lower than
expected can cost a head their job. An annual
game of Russian roulette is not going to encourage
younger teachers into headship and certainly not
in schools that are difficult to run. Trusting and
developing heads and deputies is the only way to
build sustained school improvement.
Fund schools properly
A world-class education system does not come
cheap. Investment in school infrastructure –
whether that be buildings or books, technology or
teachers – is needed so that schools are able to
properly deliver an education to the youngsters
in our schools. Recruitment and retention is a
particular problem in teaching, with salaries of
chalk-face teachers, if not of MAT CEOs, suffering
real percentage decreases over recent years.
Funding needs to be properly targeted at what is
going to make a real difference to pupils in the
classroom.

Cooperate with the independent sector,
don’t coerce us
From a personal standpoint, this last issue is
most relevant. Independent schools are coming
under increasing pressure to be compliant in
activities which most of us already do. I believe
the independent sector has much to offer
maintained schools and, equally, much to learn
from them. However, we aren’t all Eton; schools
in the northeast are more limited in our resources
and need to be more targeted in our approach
to widening participation. However, we are
committed to it and activities in my school show
genuine partnerships with maintained schools
in our areas. Allow those partnerships to flourish
naturally, rather than stifling them with tick box
accountability mechanisms.
So, many issues for the Secretary of State to reflect
on as she digests the remnants of her festive turkey.
I should be optimistic for change at the start of a
new year, but I am not holding my breath…

For further information about Durham School, or to arrange a visit, call 0191 386 4783, email admissions@durhamschool.co.uk
or visit www.durhamschool.co.uk
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Brewin Dolphin apprentices
(from left-right) James Capstick,
Jerome Hardy and Matthew Tulip with
Ivan Jepson of Gateshead College

APPRENTICESHIPS PROVIDE SKILLS BOOST AT
FINANCIAL SERVICES FIRM
A national wealth management specialist with a century of heritage on Tyneside is reaping the
benefits of investing in apprenticeships…

A fast-growing company with 29 offices across
the UK, Channel Islands and Ireland, Brewin
Dolphin has spent more than one hundred years
serving the North East business community. Last
year the firm unveiled plans to develop a pipeline
of new skills that could support its expansion
across the region, and so teamed up with
Gateshead College in a bid to achieve this goal.
Together the two organisations created an
apprenticeship training programme, which is
improving the skills base of Brewin Dolphin’s
employees and helping the business become more
competitive and able to meet future challenges.
Eleven business administration apprentices have
been enrolled on a two-year training programme
designed to equip them with a range of skills
needed to establish a career in the industry.
Not only is the programme benefiting the
apprentices by giving them a sound understanding
of the financial services sector, it’s also part of
Brewin Dolphin’s long-term plan to future-proof
its business.
Robert Irving, head of Newcastle business support
at Brewin Dolphin, said: “Succession planning is

hugely important to us. It’s vital that we nurture
new talent. The 11 apprentices have brought fresh
insights and perspectives to the table, and the
apprenticeship training programme is supporting
their development and our business goals.
“We chose Gateshead College because they took
the time to really understand our business and
future aims and aspirations. The apprenticeship
training programme has been designed to support
the growth plans of our Newcastle office, and this is
helping us to consolidate our position as a trusted
investment and wealth management company in
the North East.”
The apprentices are undergoing on-the-job training
within various departments of Brewin Dolphin’s
Newcastle-based business support function, where
they’re gaining an overall understanding of the
business and developing specific competencies
in finance operations, IT, administration and the
financial services regulatory environment. They are
also benefiting from a mentoring scheme, where
experienced Brewin Dolphin employees assist them
through their apprenticeship programme.
Brewin Dolphin’s Newcastle office offers an

extensive range of investment management advice
spanning portfolio creation, ISAs and other taxefficient investments, charity fund management,
pensions and inheritance tax. A qualified and
experienced financial planning team also helps
clients to plan and manage their long-term
financial needs.
Brewin Dolphin is one of more than 400 North
East companies, including SMEs and large multinationals, that work with Gateshead College to
deliver apprenticeship training programmes.
Ivan Jepson, director of business development at
Gateshead College, said: “It’s encouraging that
Brewin Dolphin and other companies recognise
the value of apprenticeships. This form of training
is a fantastic way for firms to develop their future
workforce, increase efficiency and offer exciting
career progression opportunities for the next
generation.
“Gateshead College will continue to help businesses
develop and deliver apprenticeship programmes
that enable them to become more agile, productive
and competitive both now and in the future.”

To find out more about Gateshead College and the courses on offer, visit www.gateshead.ac.uk/employer
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CHOOSING THE RIGHT SCHOOL
In the first of his series with Northern Insight Mr. David Tickner, Headmaster
at Newcastle School for Boys, shares in his advice on that all important
milestone in every parent’s life – how to choose the right school for their
child.
Choosing a school for your child
As we move into the new year, places will be offered and decisions made for
thousands of children starting new schools in September. How can parents make
the right decisions for their children?
In choosing a school, you are trying to match your child’s individual needs to
the school with the most suitable approach and priorities to meet those needs.
Parents need to identify what’s important in their child’s education then seek to
ensure that the school is well matched to those priorities. This is more important
than the school’s brand, facilities or exam results.
It is a good idea to do your homework: look at school websites, inspection reports
and exam results. However, these will not tell the full story.
A visit to a school is invaluable and, if at all possible, try to hear first-hand about
the school from its Head. Establish what it is that is unique about the school.
What are its aims and priorities?
How will your child be cared for in the school? Who are the key people who will be
overseeing not just academic progress but wellbeing and personal development?
What about the co-curricular programme? Does it offer opportunities for your
child to develop existing or new interests?

If you can, arrange for your child to spend some time in the school on a taster day,
experiencing lessons, lunch and the changing rooms first-hand.

Arrange to tour the school ideally during the working day. Open days and
events are all well and good but what are the lessons and corridors like on a wet
Wednesday afternoon in February?

How flexible are the admissions arrangements? Some large schools may
only admit into particular year groups at particular times. Does this suit your
circumstances?

As you tour the school, try to notice how the school’s aims and priorities are
lived out in its daily life? How do the pupils seem? Are they happy and cheerful?
Do they engage well with their teachers and with one another? Are they able to
articulate their learning and the progress they are making?

And the final question to ask yourself: will my child be happy at this school? If
the answer is yes, they will also have a much better chance of being academically
successful and personally fulfilled.

The School is currently taking applications for September 2018. To register your interest or for any queries, please contact 0191 255 9303 or
admissions@newcastleschool.co.uk or for more information, please visit www.newcastleschool.co.uk
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JENNINGS HARLEY-DAVIDSON® REVS UP FOR
CONTINUED SUCCESS IN 2018
When it comes to providing affordable, high quality products, combined with an exceptional customer service,
motorcycle enthusiasts need look no further than Jennings Harley-Davidson®.

Part of the multi-award winning Jennings
Motor Group, the company currently operates
two Harley-Davidson® dealerships located at
Ellison Road in Gateshead, and Wellington Road
Industrial Estate in Leeds.
Both dealerships sell the entire range of new and
iconic Harley-Davidson motorcycles, in addition
to a wide range of quality used Harley-Davidson
motorcycles. There is also a range of aftersales
facilities available to customers, including servicing,
parts, and accessories. Customers can also take
advantage of genuine Harley-Davidson® clothing
and merchandise, available at both dealerships.
In 2015, Jennings Motor Group, which has been
selling cars in the North East for more than a
century, diversified its business following the
take-over of the existing Leeds Harley-Davidson
dealership. Additional investment and expansion
plans implemented in 2016, resulted in the opening

of a prestigious new site in Gateshead – the only
Harley-Davidson® dealership in the North East.
This year saw the Gateshead dealership become
the only authorised dealer in the North East region
to sell Harley-Davidson® trikes.
2018 will see the 115th Anniversary celebration of
the iconic Harley-Davidson® brand with a host of
events and activities planned at Jennings HarleyDavidson®.
Looking forward to another year of successful
business, Sohail Khan, director of Jennings
Motor Group, said; “2018 is going to be another
significant year for us and we’re particularly looking
forward to celebrating the 115th Anniversary of
the prestigious and globally recognised HarleyDavidson brand with our customers.
“There’s also the all-new 2018 model range
available to customers who, throughout the year,

will be given the opportunity to take advantage
of a range of competitive offers and discounts on
selected products, as well as receiving a second to
none customer service.”
Customers can test ride the all-new 2018 Softail®
range, which is on display and available to test ride
at the Gateshead and Leeds dealerships.
Completely rebuilt, redesigned and reinvented,
customers can choose from eight all-new models,
combining the hard-riding performance of the
Dyna® line with the unparalleled custom look of
the Softail® line.
Made up of the existing Softail models, the new
2018 range includes the Breakout, Slim, Deluxe,
Heritage Classic and Fat Boy. Joining the range are
three that used to make up the Dyna series; Fat
Bob, Street Bob and Low Rider.

For more information about the range of products and services available at Jennings Harley-Davidson®, contact Gateshead on 0191 4619100,
Leeds on 0113 2452499, or visit www.jenningsharley-davidson.com
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Ellison Road, Eslington Park, Gateshead,
NE8 2QU. Tel: 0191 461 9100

ARTS NEWS

BILLY OCEAN BRINGS THE PARTY
BACK TO THE CITY HALL

Following his sold out tour this year, British
Soul icon Billy Ocean has announced a huge UK
headline tour coming to the City Hall Friday 16
November 2018 where he will perform the best
of his greatest hits and favourite tracks.
Billy Ocean is the biggest selling black recording
star Britain has ever produced and has sold over
30 million records in his lifetime to date. Having
achieved extraordinary success as both an artist

and a songwriter, Billy has collected multiple Gold
and Platinum records across the world and hit the
number one spot worldwide in the pop charts
including the USA, Australia, Germany, Holland, and
the UK. Billy is now currently working on his next
album to be released in 2018!
Speaking on the tour Billy said, ‘I’m really looking
forward to my UK tour next year, it’s going to be
13 party nights!’.

RECORD OF THE MONTH U2 ‘SONGS OF EXPERIENCE’

TV CAST TO STAR
IN BENIDORM LIVE
STAGE SHOW
Producers have revealed that Benidorm Live, the
new stage show based on the hit ITV comedy
premiering at Newcastle Theatre Royal next year,
will star six of the original TV cast .

U2 return with Songs of
Experience which acts as a
companion piece to 2014’s Songs
of Innocence.

Set to bring a heady dose of Spanish sunshine and
smiles to Newcastle audiences, the first ever stage
version of Derren Litten's hit ITV comedy Benidorm
Live opens on Friday 7th September prior to a
major national tour.

Where ..Innocence chronicled
the bands tales of adolescence,
this album is a more seasoned
reflection. Lyrically, Bono tackles
his mysterious recent “brush with
mortality” not to mention the
current American political climate.
The undisputed highlight is the
jubilant-sounding Get Out Of Your
Own Way which features a spoken
cameo from Kendrick Lamar.

It is now confirmed that six members of the
TV cast, all much loved stars from the infamous
Solana Hotel, will perform in the hotly anticipated
new show. Swapping sangria for the stage after a
quick spruce at the Blow ‘n’ Go! will be everyone’s
favourites Jake Canuso (Lothario barman
Mateo),Janine Duvitski (middle-aged swinger
Jacqueline), Adam Gillen (holidaying teenager
Liam), Sherrie Hewson (manageress Joyce TempleSavage), Shelley Longworth (loud mouthed lassie
Sam), and Tony Maudsley (flamboyantly camp
hairdresser Kenneth).

This is a remarkably fresh offering
from a band now into their 5th
decade though unfortunately it
won’t be dropped right into your
iTunes catalogue!
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North East “Award” winning Serviced Apartment Provider

Less expensive than hotel rates, ‘Serviced Apartments’ offer more
space, flexibility and home comforts. Luxury one, two and three
bedroom apartments, town houses & penthouses available.
Rental includes weekly maid service, onsite parking and Wi-Fi.
Every development has lifts to all floors.
“A tailor made service for the business and leisure traveller...”

CALL +44 (0) 191 490 0789 OR VISIT OUR WEBSITE
WWW.PROPERTIESUNIQUE.COM
EMAIL: RESERVATIONS@PROPERTIESUNIQUE.COM

WWW.FACEBOOK.COM/PROPERTIESUNIQUE

@PROPUNIQUELTD
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Bali

Sri Lanka

Santorini

Koh Samui

Japan – Mount Fuji

Verona

Sri Lanka

Costa Rica

Ischia

Andaman Sea, Phuket

Bangkok Night Market
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Krabi, Thailand

ALL-INCLUSIVE LUXURY OR AN
ADVENTURE OF A LIFETIME…
Where will you discover next?

As the dark winter nights firmly set in and we swap reindeer for resolutions and
tinsel for toning, we’re all left thinking about one thing… where should we go on
holiday this year?

Travel Bureau’s personal travel experts
have pulled together their must-see
destinations and travel trends for
2018, all backed up with over 55 years
of personal experiences and first-hand
knowledge. Whether you want to fly
and flop or really immerse yourself
in a destination, there is a holiday
out there just waiting for you. Go on
discover somewhere different.
Thailand – Currently the shining star
of the Far East and easy to get to from
Newcastle, flying with Emirates. Enjoy
the buzz of Bangkok in a swanky hotel
then head to the beach for lazy days
soaking up the sun. Choose an island
paradise like Phuket or Koi Samui or
stick to the mainland beach resort of
Hua Hin, which is growing in popularity
due to its easy access from Bangkok.
Accommodation ranges from simple to
stylish and eating and drinking out is
great value for money so no need to opt
for all-inclusive. There’s plenty to see
and do too, and it’s easy to get about, if
you get bored of the beach.
Sri Lanka – Another hit for those
looking to combine beach, culture and
nature. Awash with colour, from golden
sands to verdant jungles entwined
around ancient monuments, it’s fast
becoming a favourite with North East
travellers. Luxurious boutique retreats
and all-inclusive beachfront resorts are
popping up all over the place and on-

going investment in domestic travel
means it’s a great option for a touring
holiday, either as part of a small group
or with a private driver/guide.
Costa Rica – This years ‘go to’ spot for
those heading to South America. The
northern Pacific coast is a nature lovers’
paradise with tropical forests, beautiful
remote beaches and an abundance
of wildlife to discover. Head to the
Caribbean coast if you want a taste of
the high life and to relax and unwind in
an exclusive resort (don’t forget your
yoga mat!) The capital San Jose is also
a must for visitors (still a little gritty but
full of history with a flourishing arts and
restaurant scene), as is a walk among
the cloud forests where scenic peaks
give way to sweeping coffee plantations
and smouldering volcanos below.
Japan – Remaining in the spotlight for
many travellers in 2018; both beguiling
and bewildering, its ancient traditions
meet the rush of globalisation headon to create a country like nowhere
else on earth. There are plenty of ways
to discover this destination’s popular
and more lesser known attractions on a
self-guided adventure or private tailormade itinerary, be it cherry blossoms,
snow monkeys or climbing Mount Fuji.
Combining your trip with a cruise is also
a great way to see even more of this
fascinating country.

Closer to home…We all still love
to experience a little bit of La Dolce
Vita in Italy, with Lake Garda and the
Neapolitan Riviera remaining firm
favourites. If you think you’ve exhausted
all your options, think again, choose
romantic Verona instead of Venice for
a city break, or laid-back Ischia (just a
40-minute ferry ride from Naples) as an
alternative to glitzy Capri.
Greece – Making a come-back after a
bit of a popularity dip in recent years.
Corfu’s mix of beaches, nightlife and
culture make it a great choice for families
and couples alike, with Corfu Town being
a great base for a long weekend break.
Direct flights from Newcastle and whitewashed boutique hotels make Santorini
perfect for a romantic hideaway and a
new direct flight in 2018 to Halkidiki,
opens-up the Greek mainland and the
popular Sani Resorts.
On the horizon…After many years in
the doldrums, Egypt is starting to appear
again on holiday hit-lists. River cruises
along the world-famous River Nile, from
Cairo or Luxor to Aswan will forever
remain an iconic holiday experience. The
Red Sea resorts of Sharm-el-Sheikh and
Hurghada offer world class diving and
snorkelling combined with all-inclusive
value for money. Reachable in less than
six hours it’s a great choice for long and
short stays.

Wherever you fancy Travel Bureau’s experts can help you craft your perfect holiday. Call 0191 285 9321, email holidays@travelb.co.uk or pop into our
store at 69 High Street, Gosforth. Visit www.travelb.co.uk for more holiday inspiration.
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OUT & ABOUT - BUXTON, DERBYSHIRE

Buxton was developed as a spa town to rival Bath in the south, in one of
the highest market towns in England.

Indeed, it’s a toss-up between Alston in
Cumbria and Buxton as to which is the
higher, both being about 1,000 feet above
sea level. But you can no longer reach Alston
by rail, whilst Buxton is linked to Manchester
by a regular diesel service. I arrived in Buxton
for a one night stay, and I cannot recall a
visit researching for these articles where it
rained so much. It rained when I arrived, all
evening, and all morning until I went home.
The Pavilion Gardens looked very impressive,
but it was all very damp!
Don’t let me put you off, though. The
architecture is stunning and the Crescent is
being redeveloped at the moment into a new
five star hotel which will update this fashionable
Georgian spa town into, arguably, the finest
in England. William Cavendish, 5th Duke of
Devonshire was responsible for the original spa
buildings between 1780 and 1789, well before
the railway arrived in 1863. Two railway lines
serving the town opened within two weeks of
each other and had their opening ceremonies
on the same day. I had chosen to stay in the
Old Hall Hotel (opposite the exquisite Opera
House designed by Frank Matcham), which was
excellent, and not too expensive.
The Old Hall was occupied several times by
Mary, Queen of Scots, from 1573 onwards until
1584 who (not being a well lady), came to take
the waters. The thermal mineral water comes

out at a spring at a constant temperature of
28°C and is piped to St Anne’s Well in the town,
sometimes known as the Tuscany of the North.
Also worth seeing is Poole’s Cavern, a limestone
show cavern a mile from the town centre.
You are invited to take a journey beneath
the earth with expert guides, to explore the
vast limestone caverns and see how crystal
stalactites have lined the chambers over
millions of years. Thereafter, stroll though
beautiful woodland trails to a panoramic Peak
District hilltop viewpoint. I was pleased to see
the attraction was open through the winter
10am-4pm, with tours at weekends every 20
minutes, and during the week at 10:30, 12:30 &
2:30. More, of course, in the summer.
Outside the Opera House is a pick-up point
for the little red “Victorian” tram which carries
eight tourists at a time around the town centre
and nearby attractions. If it looks rather like a
milk float, that’s because it is. On the north side
is the huge Devonshire Dome, bigger than St.
Paul’s Cathedral dome, which is now used by
the University of Derby as part of their campus
in the town. It is both massive and unsupported,
and its café would be a good place to stop for
a coffee. Buxton has a compact town centre,
with the railway station to the north, with an
hourly service to Manchester and trains home
to the north east.
Alex Nelson – alexnelson@dunelm.org.uk
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LEISURE NEWS

WEATHER PROVES NO OBSTACLE FOR REGION’S
FIRST PRIVATE OUTDOOR GYM
The Tyneside-based fitness company which brought the first original beach
boot camp to the region is proving once again that the north east climate
is no obstacle to outdoor training with the introduction of the region’s first
outdoor private gym.
David Fairlamb Fitness, which this year celebrates 20 years of helping people
to adopt a fitter, healthier lifestyle, has created the north east’s first dedicated
outdoor gym at its private training facility in North Shields.
The dedicated floodlit facility will provide access to a range of obstacles and
fitness equipment such as monkey bars, gymnastic parallel bars and a climbing
wall and is designed to cater for the rapidly growing number of people now
taking part in obstacle course style challenges and the increasing popularity of
training outdoors.
As one of the first personal trainers in the region, David Fairlamb and his select
team of experienced fitness professionals have gained an enviable reputation as
the go-to fitness and nutrition experts.
Famed for leading the hugely successful Fit Factor programme, which has
helped people all over the north east swap their unhealthy lifestyles for exercise
and healthier eating habits, the team are now looking to help people preparing
for the challenges of obstacle courses and beginners just starting out with a
bespoke outdoor facility.
David said: “We are fortunate to have private outdoor space at our gym which
we have been able to transform in to a dedicated training facility with all the
equipment needed to get people obstacle course ready or get started with

functional training. In many ways it’s like a playground for adults with a range
of monkey bars and other obstacles to tackle; while this playground will be
lots of fun, it will be hard work too but our team will tailor the exercises to
individual’s abilities!”

NEW LUXURY LOFT SUITE AT SEAHAM HALL
Five-star Seaham Hall, the boutique hotel overlooking
Durham’s Heritage Coast has unveiled a new guest suite.
With its dramatic high ceiling, giant angel wings, white-washed
exposed beams, art deco style furniture and layer upon layer of
sumptuous fabrics and textiles, Seaham Hall’s new Luxury Loft
Suite is causing some excitement. From the dip-dyed velvet
furnishings to the luxurious deep pile carpets, elegance abounds.
Inspired by the hotel’s uplifting seaside location, soaring birds
have also inspired wistful and whimsical finishing touches.
Seaham Hall has just 21 individually-designed suites and
therefore an intimate feel. Its award-winning Serenity Spa has
a 20-metre pool, outdoor hot tubs, three new thermal rooms
and a Pan-Asian restaurant. The hotel’s elegant fine-dining
restaurant, Byron’s, is wonderfully warm and convivial, and
there is a 37-acre estate to explore.

SLALEY HALL SERVES UP NEW PARTNERSHIP WITH DURHAM DISTILLERY
Luxury Hexham hotel Slaley Hall has partnered with awardwinning North East craft distiller, Durham Distillery in an
exciting new collaboration as the venue undergoes change.
Durham Distillery, a small batch craft distillery currently based
in Langley Park, makes gin, vodka and gin-based liqueurs
which are now available at the hotel’s ‘19th’ conservatory bar
and Claret Jug pub and golf clubhouse.
Part of the Q Hotels group, Slaley Hall has taken a unique
direction this year from its UK-wide counterparts, bringing on
board local suppliers and forming independent partnerships
with businesses in and around Northumberland to celebrate
the best produce it has to offer.
Hotel manager James O’Donnell said: “We are delighted to
announce our new listing with Durham Distillery, a company
we’ve admired from the offset. It’s important for us to not just
have mainstream brands within the hotel’s drinks choice and
it was the perfect fit for us.”
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You can book from any station to 2,500 other
stations on the
National Rail network.
Your local National Rail station, wherever you are.

Chester-le-Track
CALL US ON

0191 387 1387
Mon 0610 - 1800
Tue-Fri 0710 - 1800
Sat/Holidays 0730 - 1415
r
you he
are
We ay to t Rail
w
l
gate ationa k
N
or
w
t
e
n

THE RAILWAY STATION
STATION ROAD
CHESTER-LE-STREET
CO DURHAM · DH3 3EE

When you book by phone on
0191 387 1387 there’s no booking fee,
no credit/debit card charges and postage
is free to your nominated address
We are also at:

Eaglescliffe
CALL US ON

01642 200140
Mon-Fri 0715 - 1815
Sat/Holidays 0715 - 1315
THE RAILWAY STATION
STATION ROAD · EAGLESCLIFFE
STOCKTON-ON-TEES · TS16 0BT
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Local. Friendly. Expertise.
At the station and over the phone

Or book tickets at our website

Northumberlands
Hidden Gem
No increase in membership fees
for the 2018 season
Contact the secretary Tim Capron for full
details on 01665 711596

Warkworth Golf Club, The Links, Warkworth.
www.warkworthgolf.club

FRATELLI’S 10TH
ANNIVERSARY
To commemorate their 10th birthday Fratellis
Restaurant in Ponteland recently held a party
for friends, clients and suppliers.
Over a wonderful night guests enjoyed a
sumptuous Italian buffet, live music and
comedy and magic from Flash a former
Britains Got Talent contestant.

LEISURE INSIGHT

JANUARY 2018 CELEBRATES THE 15TH NE1
NEWCASTLE RESTAURANT WEEK
The date has been set for the 15th NE1 Newcastle Restaurant Week.
It will take place between 15th – 21st January 2018.

Over 100 Newcastle city centre based restaurants
are lined up to take part, offering diners the
traditional Restaurant Week opportunity of
dining in style for only £10 or £15 per head.
Out of the participating restaurants, a number
of them are new venues that have opened in the
city since the last Restaurant Week was held in
August. Among the newcomers are The Laundrette,
Aurora Kitchen, French Quarter, Hudson and Signor
Prosecco – all of whom were quick to get involved
just months after opening their doors.
Inspired by New York and its original Restaurant
Week concept, NE1 launched Newcastle Restaurant
Week in 2011 to turn the spotlight on the city’s
restaurant scene and encourage people to try out
some of the city’s top restaurants for the first time,
all for a fixed price menu. Newcastle Restaurant
Week was the first of its kind in the UK and many
other cities have adopted the initiative, seeking to
emulate Newcastle’s success.
The event was designed to boost trade at
traditionally quiet times of the year in January
and August but is now so popular and muchanticipated that the week is among the busiest
of the year for participating restaurants and sees

many of the restaurants fully booked for the week.
Last January, the event delivered a number of
record breaking firsts for participating restaurants,
it hit the 100 milestone mark for those taking part,
delivered a £1/2 million business boost for these
venues and saw 45,000 people dining out during
Restaurant Week. The event also broke all previous
website activity with over 1.4 million visits to the
NE1 Newcastle Restaurant Week page before the
week began.
Stephen Patterson, Director of Communications at
NE1 Ltd said: “Newcastle Restaurant Week is one
of the most popular events in NE1’s annual events
calendar and is eagerly anticipated each January
and August. We originally launched the event with
only 13 restaurants and it has grown dramatically
over the last 6 years – mirroring the expansion
of the city’s restaurant scene, which now has
more restaurants per square mile than any other
Northern city, and the highest independent start
up rate of any other city outside London. We’re
always delighted to welcome new restaurants into
the fold and hope they have a successful week.”
Terry Laybourne said: "We have always supported
the idea of NE1 Newcastle Restaurant Week. It

is great to have an event that brings Newcastle's
restaurant community together and allows us to
celebrate the city's culinary credentials.
"In August, we timed Porterhouse's opening in the
Fenwick Food Hall to coincide with Restaurant
Week. The event is always so successful for our
restaurants and it helped Porterhouse to establish
itself very quickly on the restaurant scene. It's
always a busy week, allowing diners to try new
venues, and this popularity tests our kitchens, the
team and the menus. If Porterhouse and sister
restaurants within 21 Hospitality Group can cope
with the rigours of NE1 Newcastle Restaurant
Week, they can cope with anything."
Louise Fawcett, General Manager, Laundrette
Restaurant said: “We knew all about NE1 Newcastle
Restaurant Week even before we’d opened and
were very keen to get involved as soon as we could.
We’ve only been open for three months so are very
excited to be involved in our first Restaurant Week
and have a great menu in store for diners. It is a
great way for people to come and try out what the
Laundrette has to offer and our staff are gearing up
for the onslaught.”

For details of all participating venues and to download NE1 Newcastle Restaurant Week vouchers
visit www.getintonewcastle.co.uk/ne1-events/restaurant-week
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book and benefit…
Take advantage of our Winter conference offer, book a meeting
between 1st January and 31st March 2018 and benefit from
complimentary items at Crathorne Hall Hotel.
We have created a number of packages from day delegate rates,
residential meetings with dinner to exclusive use of the hotel.
Day delegate packages available from £33 and 24 hour delegate
rate from £139
For all meetings taking place between January & March 2018,
delegates will receive complimentary breakfast rolls on arrival
and chocolate bars with afternoon break.

Once the booking has been confirmed you will
also receive a voucher for one of the following:
• For bookings between £100 - £500 Afternoon tea for two
• For bookings between £500 - £1,000 Sunday lunch for two
• For bookings between £1,000 - £2,000 A three course dinner for two
• For bookings over £2,000
A one night overnight stay for two people

For further information and to make your booking, please call 01642 700398
Terms and conditions apply.

handpicked.co.uk/crathornehall
Crathorne Hall Hotel, Crathorne
Yarm, North Yorkshire TS15 0AR

CRATHORNE HALL
YARM, NORTH YORKSHIRE
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HSBC UK

Costa Coffee

The Budgie Bar

The Counter

Oliver’s, Canary Wharf

RDA CREATE CATERING PROJECTS TO INSPIRE
We’re a creative bunch here at RDA and we love nothing more than creating unique and beautiful
designs for catering projects across the UK.

Throughout 2017 we worked on a whole range
of innovative and inspiring projects across a
variety of sectors including business & industry,
education, hospitality and the high street and
2018 is already shaping up to be our busiest year
to date.
Here’s just a taster of some of our key projects
from the last year.
A new high-end coffee bar within a
major bank in Canary Wharf.
Our team of designers carefully interpreted the
clients vision transforming an out-of-use catering
outlet into a new coffee bar which serves the Bank’s
thousands of employees. Installation involved
considerable re-modelling including new luxurious
leather seating pods, copper pendant lights for
that on-trend industrial feel from the high street,

as well as neon-effect, bespoke botanical wall sign
portraying the name of the coffee bar.
Costa Coffee at Blackpool Pleasure Beach
Blackpool’s world-famous Pleasure Beach looked
no further than RDA when it was looking for a
brand-new Costa Coffee store. Working closely
with both the pleasure beach and contract caterers
to transform the existing space – previously a
steak house – the project presented a number of
challenges. This included working in a building of
special interest to adhering to a timescale of just
three weeks, ensuring an opening prior to the busy
Bank Holiday weekend.
The Budgie Bar, The Counter
Two major projects in 2017 saw us receive industry
recognition after we were shortlisted in the

Restaurant and Bar Design Awards 2017 for The
Budgie Bar, a high-end, contemporary bar in Canary
Wharf, London and a finalist in the Northern
Design Awards 2017 for Californian inspired, build
your own burger restaurant, The Counter, Glasgow.
New HSBC UK headquarters
in Birmingham
A key project throughout 2018 - we have recently
secured the contract to design and install the
catering facilities at the new HSBC UK headquarters
in Birmingham. The team worked with the contract
caterers, HSBC and project management company
Mace to develop the catering design before
successfully securing the fit-out contract. RDA will
now create a new restaurant, two new coffee shops
and a hospitality kitchen to service the whole
building.

To find out how RDA can help you with your next catering project call 0844 873 4993 or visit www.rdalimited.co.uk
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Come and indulge in Afternoon Tea at Horton Grange
Afternoon Tea at Horton Grange is a mouth-watering blend of the sweet and the savoury
- and the sparkling too!
All of our Afternoon Teas are presented with a selection of delicate finger sandwiches,
exquisite cakes on a three-tier stand and, of course, a fine selection of teas and coffees from Pumphreys.
Available 7 days a week, 12pm - 5pm

The Horton Afternoon Tea From £16.95
The Gentleman’s Afternoon Tea From £17.50
Horton Grange Country House Hotel

@HortonGrange

Horton Grange Country House Hotel, Berwick Hill Road, Ponteland,
Newcastle upon Tyne NE13 6BU.
T: (01661) 860686 E: info@hortongrange.co.uk W: www.hortongrange.co.uk
Photography: Jonathan Stockton Photography & Sabina Rudnicka Photography
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RESTAURANT REVAMP FOR THE BLACKBIRD INN
The Blackbird Inn, Ponteland are in the midst
of celebrating the re-opening of their kitchen
doors after an incredible six-figure investment
and timely six-week refurbishment period.
Formerly Ponteland Castle, The Blackbird Inn
have launched their fully renovated kitchen after
extensive works, which is said to have cost the
company £225k.

L-R Florian Gruia team member, Lee Hedley SousChef,
Ralph Hellens head chef, Nicholas Peslan Chef De Partie.

Following on from their renovation earlier this
month, the Blackbird Inn were announced as one
of three finalists in the Estrella Damm Top 50
Gastropub Awards 2018 for ‘Newcomer of the Year.’
The winner will be announced at the ceremony on
Monday 29th of January 2018 at The Star Inn the
City, York.
The kitchen refurbishment has been accompanied
by a new and exciting menu which offers a wider
selection of dishes to new and existing customers.
The new kitchen space was created to allow The
Blackbird chefs the freedom to be able to deliver
new techniques and approaches to the food being
served within the pub. The menus will also maintain
menu favourites like the ‘posh fish finger’ sandwich
on the bar food menu and the famous ‘Blackbird
beef burger’ on the a la carte menu.
Operations manager, Stuart Young, said: “Our bar
and restaurant menus have received a complete
revamp to include more dishes and some new
techniques we’ve not been able to use before.

“We have worked tirelessly to create a new bar
snacks and nibbles menu as an alternative to the
ubiquitous crisps and nuts.

We have also welcomed general manager Mark
Thompson into the team. Mark has over 20 years
within the catering business as he previously
worked for The White Swan Inn in Dinnington.”

The new menus and renovated kitchen are fully functional at The Blackbird Inn which is situated in the heart of Ponteland Village.
Open from 11am, 7 days a week you can find out more about the new menu at www.theblackbirdponteland.co.uk

Unique Venues

for weddings & conferences in Newcastle
Whether you are looking for an exclusive setting for your special day or
prestigious location near the heart of the city for a conference or business
meeting, we have two distinguished venues to offer you.

Contact Us

Hospitality Services, Civic Centre, Barras Bridge, Newcastle upon Tyne, NE1 8QH
Telephone: 0191 277 7222 | Email: enquiries@theciviccentre.co.uk
www.newcastle.gov.uk/hospitality
Quote Code: code NIWGJanSep18 for Special Promotion offer
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Ravensworth Golf Club
www.ravensworthgolfclub.co.uk

2018 Memberships Available
In All Categories
7 DAY £625, 5 DAY £520, ARMED FORCES £250, EZ4U FLEXIBLE £150
Intermediate aged 18-24 and Twilight reduced rates available
Monthly Payment Plans Available

WINTER OPEN COMPETITIONS
(includes Bacon roll & coffee on arrival)
Saturday 27th January - 4BBB Stableford £24 per pair
Saturday 24th February - Singles Stableford £12 per person
Visitor Green Fees Available 7 days a week
From £12 per person 18 Holes and from £7 per person 9 Holes
Function room with fantastic views of the Angel of The North
available for all Corporate, Private and Family Events

For further details telephone 0191 4876014
or email info@ravensworthgolfclub.co.uk
Angel View, Long Bank, Gateshead, NE9 7NE

BOOK YOUR
2018 SOCIETY
OR CORPORATE
DAYS NOW

H E A LT H I N S I G H T

HOW TO
FLATTEN YOUR
ABS…FOREVER
By Duncan Edwards, BSc Hons Sports
Science, HLC 2, CP2, CMTA

Most gym-goers would love
to have a flat tummy or a nice
looking six-pack but many struggle
to achieve this despite regular
exercise and watching what they
eat. In fact, most people struggle
to shed the unwanted fat around
their middle and create clearly
defined abdominals so we have put
together a five-part series of top
tips to help you flatten your abs…
forever

For the last few months, Bodyguards Health &
Fitness have linked up with Northern Insight to
be able to provide you with two top tips each
month that will help you to achieve a more
aesthetically pleasing abdomen and develop
a functionally strong core. At Bodyguards, our
Personal Trainers encourage a ‘whole’ approach
and endeavor to educate our clients not only
how to train intelligently and balance their
exercise routine but also how to balance their
diet and their lifestyle so that they can develop
robust health and maintain it - keeping you
looking good on the outside and feeling great
on the inside. Last month, we underlined the
importance of Core Conditioning and Stress
Management to health, fat loss and a betterlooking body. In this fourth part we further
discuss the principle of Balance in relation to
your Diet and your Lifestyle.
Health is a Balancing Act
7. MACRONUTRIENTS
The last top tip explained that the first step to
improving your diet is to focus on the quality of
your food before you start to worry about the
quantities. Begin by just eating real wholefoods
and avoid commercially farmed, processed (non-)
foods as much as possible. (Whole) food consists
of all three types of macronutrients: Proteins, Fats
and Carbohydrates. All three are essential to health,
fitness and performance.
Proteins are critical to growth, repair and healing
and form the building blocks of most tissue such as
muscle, tendon, ligament, cartilage, intervertebral
discs, skin and even enzymes.
Fats are used by our bodies to make hormones like
insulin, testosterone and growth hormones, our

brain cells, in fact all cells and even our nervous
system.
Carbohydrates (please notice I didn’t just spell it
g-r-a-i-n-s or ‘Starch’) provide us with vital energy,
and once broken down into glucose are our cells
preferred form of fuel. It’s safe to say that we all
need a combination of all 3 macronutrients within
our diet and so removing any of them (as many
diet plans suggest) can work against your body and
stress any number of its various sub-systems. The
problems (weight gain) can occur when we put the
wrong blend of fuel (proportions of macronutrients)
into our vehicle (body) i.e. you wouldn’t put petrol
in a diesel engine and expect your car to perform
well, would you?
So, the question is ‘what blend or how much of
each macronutrient should we have’ if we want to
lose weight and develop a six pack? That’s a very
interesting question and since we’re all different,
we’re all unique and have our own individual
biochemistry, our genetic requirement for each
macronutrient varies from person to person.
However, our genes just load the gun, it’s our
lifestyles and our environments which pull the
trigger.
This explains why one diet could work for one
person but have absolutely no effect on another
and could even make a third person feel worse. One
man’s food can literally be another man’s poison!
Therefore, in order to correctly identify the exact
amounts of each macronutrient that YOUR body
needs to function optimally, build muscle, develop a
fast metabolism, burn fat and improve body shape
and definition, I suggest you look into Metabolic
Typing® which is a proven method that allows you
to take your physical and psychological traits and
lifestyle/environment factors (such as levels of
activity and stress) into consideration and provide
you with a recommended ratio of macronutrient
proportions that should be ideal for YOU.
At Bodyguards, we encourage all our clients to
try Metabolic Typing® (for more information,
check out our website). That said, assuming
your meals already consist of only unprocessed,
real organically-farmed wholefoods, it is a good

starting point to ensure that your diet contains
a fairly balanced amount of each macronutrient.
Then, by listening to your body and adjusting the
proportions appropriately, find a balance that’s
right for you.
8. REST, RECOVERY & SLEEP
A commonly overlooked part of health & fitness is
rest & recovery. This is another hot topic within the
industry at the moment. All too often, the reason
why people struggle to get results from the gym
and can’t achieve a flat tummy is simply because
they are trying to do too much or overtraining
without allowing their body to suitably recover
and repair before heading back for yet another
hard workout. I call it achiever fever and it doesn’t
just apply to what you’re doing in the gym, it also
relates to how much you’re doing, both physically
and mentally, from day to day.
Nowadays, everybody is trying to cram as much
as they can into their days and tend to forget
that all this activity and rushing around takes a
significant toll on their bodies. Don’t get me wrong,
it’s important to be able to train hard and work
hard, but at the same time it’s equally important to
balance your training and your lifestyle by resting
and allowing your body to recover, repair and rebuild. Often, less is more ! Without ample rest,
you’ll find you just don’t improve and soon hit a
plateau with your progress.
Research has shown that it’s during sleep when we
produce the hormones that allow us to fix up and
develop muscle which helps stoke our metabolic
fire and keep us burning our fat as our primary
fuel. Therefore, developing a wind-down routine
in the evening when you should be slowing down,
avoiding stimulation and allowing your body to
begin repairing itself is an important factor when
it comes to optimal health & fitness. Slow down,
make time for rest and recovery and get plenty of
beauty sleep !
Work hard – Play hard – Rest hard
Next month, we’ll be discussing the importance of
correct breathing and how to balance your nervous
system in order to ‘flatten your abs…forever’

For more information about Personal Training, Nutrition or advice on how to implement these top tips into your lifestyle, please contact:
Bodyguards Health & Fitness 0191 2399000 info@bodyguardsapt.com www.bodyguardsapt.com
130

