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In an age of rapidly changing marketing techniques, it’s easy
to get left behind. You take your eye off what’s happening for
too long and your competitors take the lead. Which is where
we come in - we’ve been helping companies large and small
since 1999 by providing a truly integrated marketing
service that mixes the best of the old with the new.
Silver Bullet: your truly integrated service

Are you looking to boost your marketing? Talk to us
@SilverBulletPR

Hello@silverbulletmarketing.co.uk

www.silverbulletmarketing.co.uk

t: 0191 261 7422

URBAN LUXE COLLECTION
…luxury-living refined

THE HERMITAGE
THE LIFESTYLE

STUNNING PENTHOUSE APARTMENT
CONTEMPORARY ELEGANCE THROUGHOUT
MANY ORIGINAL FEATURES RETAINED
STYLISH HIGH-GLOSS KITCHEN
TWO / THREE BEDROOMS
TWO LUXURY BATHROOMS
PRIVATE GARAGE & PARKING
GATED ENTRANCE WITH VIDEO ENTRY
FACILITIES OF HERMITAGE ESTATE

HARROGATE
URBAN PENTHOUSE

SIMPLY STUNNING & STYLISH THROUGHOUT
PRESTIGIOUS *VICTORIA HOUSE*
GENEROUS SIZED ACCOMMODATION OVER 3 FLOORS
BENEFITTING FROM A PRIVATE LIFT
THREE/FOUR BEDROOMS
CONTEMPORARY BATHROOM SUITES
OVER 3,000SqFt of OUTSTANDING ACCOMMODATION
STP POTENTIAL FOR SECOND BALCONY

An impressive and spacious penthouse apartment set within The
Hermitage, a grand mansion house located north of Durham City.
Offering a combination of Victorian elegance with cool contemporary
interior design this property offers an abundance of original
architectural features which have been retained to contrast the modern
interior which includes a high-gloss kitchen, spacious open-plan living
area, stylish bathrooms, enhanced by an interior décor ready to move
in to and enjoy. Facilities such as a leisure wing, and garden-view
orangery offer a relaxing lifestyle-home. Externally this magnificent
property benefits from being set within circa seventy acres of communal
landscaped gardens, as well as a private garage. Viewing comes
strongly recommended and is essential to fully appreciate the level of
accommodation on offer.

Very rarely do such elegant apartments come to the Harrogate market
for sale and we are delighted to offer a rather unique property offering
elegance and style throughout. The generous sized accommodation
extends to approximately 3,300 sq ft. and benefits from a private
entrance hall, reception hall, staircase and lift, a stunning open-plan
space utilised as the dining, living and kitchen area with feature high
pitched ceiling, a study, utility room and cloakroom, master bedroom
suite, guest bedroom suite and further bedroom suite, a gym and store
room. The apartment enjoys a west facing terrace which is accessed via
two sets of glazed French doors. Externally, the property has allocated
parking for two cars. Victoria House is a rather special development of
individual apartments which are finished to an exceptional standard,
and is ideally situated on Victoria Avenue which is tree-lined and has
easy level walking distance to the centre of Harrogate.

Price Guide £450,000

Price Guide £1.1 Million

Contact Jan Dale at URBAN LUXE. T: 08456431186

Lighting the Way for Film
March 29th - April 1st 2018

Sold!
URBAN BASE are delighted to sponsor the NIFF

DURHAM 61 Saddler St, Durham City, DH1 3NU
NEWCASTLE 65 Quayside, Newcastle City, NE1 3DE

LAND & NEW HOMES

Since 1931 our family business, est.1888, has
supplied and installed AGA Cookers in homes
throughout the North East and Yorkshire.
We also supply a wide variety of high quality range
cooker and refrigeration brands for all kitchen styles
and sizes. A North East company you can trust, our
team are dedicated to providing you the best advice,
price and service to ensure that you find the best
appliances for your kitchen. Based in Gateshead,
just off the A1, our magnificent showroom has

dedicated AGA displays, with all current models, colour ranges and specialist AGA Cookshop. Our expert
staff can demonstrate the workings of this renowned
cooker, and show why an AGA is more than just a
cooker. As Range Cooker Specialists our showroom is
filled with leading cooker brands such as Wolf,
Lacanche, Steel, Rangemaster and Falcon. ESSE
Range Cookers are our latest addition for this Spring.
We also have a selection of refrigeration displays from
leading brands Sub Zero, Steel and KitchenAid

Visit our showroom today 1 Stirling Court, Eleventh Avenue North, Team Valley, Gateshead, NE11 0JF

www.wdix.co.uk 0191 482 0033

NORTHERN INSIGHT

FOREWORD
Welcome to the March edition of Northern Insight
With the first hint of Spring in the air and lighter evenings beckoning we are
delighted to bring you one of our best issues to date.
Our cover star is Paul McGowan, founder of Collingwood Legal, who looks at what
employers can expect in 2018 and the boutique approach his firm offers.
Look out for our feature Q&A with “Super Connector” Paul Lancaster of Plan Digital
where we learn more of his story and the inception of Newcastle Startup Week, an
event I will be proud to support in May.
Amongst some terrific social coverage we feature the opening of the new
Rob Armstrong Centre for Rebound Therapy.
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Also check out the visit of the Northern Insight lads to the new David Fairlamb
outdoor gym in North Shields. A terrific addition to the local fitness scene.
With the launch of our new website, Radio Northumberland tie in (full details
inside) and other exciting projects this is a terribly exciting time for the magazine.
Thank you for your continued support.
Till next month.
Michael Grahamslaw, Publisher
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BUSINESS NEWS

NORTHUMBERLAND ENTREPRENEURS SHOW THEIR
LOVE THIS VALENTINE’S DAY
Forum member Adele Johnson of catering firm The Real Taste of Northumberland
lovingly created a heart shaped cake using as many fair-trade ingredients as
possible. The group then collected £25 for the charity before donating the cake to
Alnwick’s Abbeyfield Care and Nursing Home.

Love was in the air this Valentine’s Day for a group of Northumberland
businesses who have whole heartedly committed to helping fellow
entrepreneurs in developing countries.
The Tuesday Business Forum, who meet at Alnmouth Golf Club, decided to support
the work of Gateshead-based international development charity Traidcraft
Exchange after hearing about their ‘Hidden Entrepreneur’ campaign.

All UK Aid matched donations to the appeal will help thousands of people in
Kenya, Senegal and Bangladesh develop the business knowledge needed to run
sustainable enterprises.

The ‘Hidden Entrepreneur Appeal’ helps people in some of the world’s poorest
countries to invest in a brighter future for themselves and their families. Every
donation helps to pay for basic tools for their business, practical advice or to
branch out into new markets.

Adele said: “We heard about the Hidden Entrepreneur campaign and realised
that people in developing countries don’t have the same business support or
opportunities that we have. Our small contribution will go towards helping them
to learn the skills they need to develop their business ideas and make a profit. We
hope that our Valentine’s cake shows our heartfelt love for the work of Traidcraft
Exchange and also encourages others to host their own fundraising events.”

As part of the charity’s Big Brew event, which encourages people to host tea
or coffee mornings to raise much needed funds, the group decided to celebrate
Valentine’s Day by showing their love for the work of the charity.

THE SILL IS SHORTLISTED FOR A NATIONAL PLANNING AWARD
Northumberland National Park Authority’s The
Sill at Once Brewed has been shortlisted for a
prestigious national RTPI Award in the Excellence
in Planning for Heritage and Culture category.
The Sill opened to the public last year and has since
received acclaim from the 96,000 visitors who
have visited the centre. The building has proved to
be a truly local enterprise, with more than 3,000
local residents taking part in the community
consultations during the design period, and 90% of
the construction employment coming from within
the region.

most magnificent landscapes and the UNESCO
World Heritage Site of Hadrian’s Wall.

For many, the most striking feature is the Whin Sill
grass roof, planted to replicate the unique natural
grasslands of the surrounding area. This gives visitors
a bird’s eye vantage point across one of the UK’s

JDDK Project Architect Alison Thornton-Sykes
commented: “The whole team are absolutely
delighted to have been shortlisted for this prestigious
award. It’s a testament to the incredible amount
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of careful planning and design that went into the
centre.”
The RTPI winners will be announced during a
ceremony at Milton Court Concert Hall, next to the
Barbican in London, on 24 May.

BUSINESS NEWS

EXPANSION AT
NORTHUMBERLAND
HOMECARE
ORGANISATION
A Northumberland homecare organisation has
invested in a new branch of offices as it embarks
on a major expansion programme.
Helping Hands Community Care, which provides
general and specialist services to allow people who
are elderly or disabled live in their homes, recently
moved to Haugh Lane, Hexham, from its former
Stocksfield office, as well as relocating from Blyth
to Northumberland Business Park, Cramlington.
The relocations coincide with organisational
changes within the management and operations
teams. Alison Dickson now manages a completely
restructured team in Cramlington while Nicola
Taylor is branch manager of a new-look team in
Hexham. The organisation is now also looking to
recruit more than 50 care workers to its 450-strong
team.
A company re-branding exercise is also part of the
firm’s wider modernisation programme. This has
resulted in a new website, staff uniforms, staff ID
badges and liveried vehicles.

TOMLINSON HALL
CELEBRATES
99TH YEAR WITH
INNOVATIVE
SCRAPPAGE SCHEME
Businesses, the environment and a life-saving
charity are set to benefit this year thanks to an
innovative new scrappage scheme.
Billingham-based
pump
distributor
and
manufacturer Tomlinson Hall is celebrating its 99th
year in business by launching a pump scrappage
scheme which can help end users save money on
the running of older, energy inefficient pumps, and
support the Royal National Lifeboat Institution
(RNLI) in the process.
Under its ‘99 for 99’ initiative, the firm will give £99
to any company which replaces an old pump on
their UK premises with a new DEPA AODD pump.
The firm will safely dispose of the old pump and
the scrap value of each pump replaced will be
donated to RNLI.
The DEPA AODD range of pumps are renowned
for their reliability and efficiency and can be used
across a wide range of applications.

GRADVERT HELPS
STUDENTS ON THE
PATH TO CAREER
SUCCESS
North East students have celebrated their
achievements at a special graduation event recently hosted by Gradvert in Newcastle.
Young people from St Mary’s Catholic School,
Northumberland Church of England Academy and
Hartlepool Sixth Form College took part in a career
programme organised by the charity Career Ready to
increase their employability potential.
Career Ready is a UK-wide charity that runs structured, employer-led careers programmes for students between the ages of 16 and 19 years. The
charity aims to increase the employability of students through a series of engagements with businesses and industry professionals.
The students have been on internships and work
experience placements, visited workplaces in the
North East and London and attended regular mentoring sessions and masterclasses. Now their hard
work has been recognised at the ceremony.
The event included an interactive workshop focused
on the next steps into the world of work or higher
education.

GCSEPOD CROWNED SECONDARY CONTENT PROVIDER AT BETT
Newcastle based digital education publisher
Soundbitelearning UK Ltd, producers of the multi
award-winning GCSEPod, have once again been
crowned a winner at the prestigious BETT awards with
the accolade of Secondary Content Provider of the Year.
Launched into the UK’s school market in 2010, GCSEPod
has become an essential classroom and teaching tool
which is used by more than 1,200 schools in the UK and
29 countries around the globe. The resource provides

schools with digital audio-visual content across 20+
GCSE subjects across all major examination boards. It is
used by teachers as a teaching aid, as a homework and
assignment tool and as an independent study resource.
The Bett Awards highlight outstanding education sector
products, learning solutions, companies and people.
The panel of judges, comprised of education experts,
evaluate each entry based on its commitment to
supporting education standards.

intelligent process automation
Nintex drives efficiency and manages your processes, across cloud and mobile.
Find out how Synergi can supercharge your process automation.
Get in touch with us by calling 0191 477 0365 or visit www.synergi.it
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COLLINGWOOD LEGAL
LOOK AHEAD TO 2018
With a number of Employment Law changes set to
take place in 2018, choosing the right legal partner
has never been more important. We chat to
Paul McGowan, Founder of Collingwood Legal,
about what employers can expect and the boutique
approach which has delivered continued success.

How has the New Year started for you?
At quite a pace! It’s been a very busy time. In particular we have seen a spike in work
in dealing with Employment Tribunal claims.
We have also launched our employment law masterclass events this year. These are
proving hugely popular too.
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What services do you provide?
We are a specialist employment law firm. What we
do is focus on this single area of law and then look
to do it really well. The services we offer include
training, preparing bespoke contractual and policy
documents and advising on HR issues. However,
we are fortunate that we are trusted by our clients
to deal with some of the more thornier issues in an
employment context. For example, we deal with
sensitive and complex whistle-blowing claims and
we frequently deal with contentious issues about
business protection and restraint of trade.
What would be the key change affecting
the law for employers in 2018?
The scrapping of Employment Tribunal fees.
The Supreme Court recently decided that the
government’s introduction of fees for Claimants to
pursue claims was unlawful. They decided the fees
unfairly limited access to justice and removed the
fees overnight.
This now means that employers are now at
greater risk of employees bringing claims against
them. Indeed, the number of claims have broadly
doubled.
As a result employers need, more than ever, to act

within the law when handling difficult situations in
the workplace.
A second area of change is the introduction of
GDPR in May 2018. This introduces important
changes to the law surrounding the handling of
data by employers including employee data.
What did it mean to retain Legal 500
Top Tier status?
It’s fantastic. The fact that the Legal 500 guide
bases its rankings on independent research and on
feedback from clients makes it feel all the more
special.
We had a fantastic year in 2017. Retaining our
Legal 500 Top Tier status was the icing on the cake.
In early 2017 we were enormously proud to win
Law Firm of the Year at the Northern Law Awards. I
see both accolades as recognition for the skills and
hard work of the whole team at Collingwood Legal.
What are the benefits to customers using a
boutique firm?
In short, top level expertise but with a personal
approach. Our lawyers are all experts in
employment law. The key thing is that we work
closely with our clients in managing difficult and

stressful issues where they need a trusted advisor
working for them and in their corner. All our
lawyers are advocates too and regularly defend
claims in the Tribunal. It’s a simple approach but
it works.
The countdown to GDPR is on, how can
North East businesses prepare?
The first key step to take is one of awareness and
understanding of the regulations and the data you
hold and process. We are working up a planned
bespoke approach for clients to do this at the
moment.
To help we have been hosting a series of GDPR
masterclass events for employers. These events
have proved really popular and due to demand
we have been repeating them with our next GDPR
event taking place on 22 March.
What does 2018 hold for Collingwood Legal?
We foresee an extremely busy year.
Our focus remains on providing the best possible
service for our clients. Fundamentally, the work we
do is about people and relationships, and being
passionately committed to get the best outcome
for our clients.

For more information please visit www.collingwoodlegal.com or call 01912822880
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RECENT APPOINTMENTS

SECURITY EXPERT RETURNS TO HIS ROOTS
Expanded metal mesh pioneer The Expanded Metal
Company has made a new appointment to drive further
growth in the security sector.  
Paul Green, who first worked for the Hartlepool-based firm
as a stock control clerk 40 years ago, has returned to take
up a business development role, focusing on the company’s
ExMesh range of security solutions.
In his role, Paul will be responsible for driving sales of
ExMesh’s certified high security products and expanding the
firm’s presence within the security sector on a national and
international basis.
A highly experienced sales professional, Paul has a great depth
of expertise in the perimeter security sector, having previously
held senior level positions across sales, marketing, business
development and management. Paul has worked for national
and global organisations including Intruder Detection Services
Ltd, Dirickx UK Ltd and Citadel Security Products Ltd.

YOUNGSRPS STRENGTHEN TEAM
WITH NEW APPOINTMENT
Chartered Surveyors and Property Consultants YoungsRPS has
strengthened its team with a new senior appointment.
Chartered Town Planner Richard Morgan joins YoungsRPS from
one of the UK’s largest land promoters where he spent a number
of years in a strategic planning manager role. He has significant
industry experience having also previously worked in local
authority planning at City of Edinburgh Council.

JOHN TAKES
OVER REINS AT
STRAUGHANS
Chester le Street accountancy practice
Straughans, part of the Robson Laidler Group,
has announced the promotion of John Holbrook
to a director role as the former directors prepare
for their retirement. John, 33 from Crook, will
succeed Mike Fleming and Mike Tait who have
jointly directed the firm since the 1980’s.
John joined Straughans in 2016 as corporate
services manager, overseeing more than 200
business clients. He started his career at Allen
Sykes in Bishop Auckland where he completed his
ACCA training and qualified as a chartered certified
accountant. John then moved on to Rowlands
where he worked for four years as an audit senior.

Richard brings a wealth of planning expertise and knowledge to his
role. He has a strength in promoting strategic land for residential
and mixed-use developments.
Richard said: “It’s an exciting time to be joining YoungsRPS
following its recent expansion. I’m looking forward to introducing
planning consultancy to the business to complement the existing
range of professional services on offer.”

In his new role, John will head up the operations of
the entire firm as well as help to implement a five
year business strategy for both Robson Laidler and
Straughans.

YoungsRPS is a well-respected independent firm of chartered
surveyors and property consultants with five regional offices in
Hexham, Alnwick, Sedgefield, Newcastle and Northallerton.

Straughans services include revenue and wealth
growth, asset protection and tax minimisation.

TWO SENIOR APPOINTMENTS
STRENGTHEN NBS TEAM
NBS, the leading global provider of technical information, specification and
BIM tools, has announced that they have filled two senior roles to head up
their new business development team.
Sascia Elliott, Head of Partnerships, and Rowena Wallace, Director of Business
Development, will play vital roles in supporting the company’s ambitious
growth plans to recruit an entire team and develop the business in the UK and
internationally.
In the newly created roles, Sascia will be building key partnerships for the company
on a national and global level whilst Rowena will be identifying, developing and
supporting customer relationships. Both staff will be based at the company’s head
office at Newcastle’s Old Post Office.
Sascia is a qualified solicitor with significant commercial experience in both the
private sector and NHS whilst Rowena has over 20 years’ experience in business
development, working for Johnston Press, The Daily Mail and General Trust Group.
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BUSINESS INSIGHT

Andrew Silver

HOW AGILE IS
YOUR DECISIONMAKING?

“

When your values are
clear to you, making decisions
becomes easier.
Roy E. Disney

”

In a very uncertain world our company values,
vision and mission can give us some stability.
They can provide the foundations for our
decision-making, both the what and the how.
That apart we are all operating in a world where
the only constant is change. Many of the old
rules no longer apply and in the digital age the
speed of your decision-making is imperative.
Pace v process
Jeff Bezos talks about making ‘high velocity’ as well
as ‘high quality’ decisions. Most decisions should
be made with 70% of the information you wish
you had. Any more and you will probably miss the
opportunity.
The pace of change also means that top down
decision-making is too slow and you need to
enable decisions to be made at all levels of the
organisation. To quote Ken Blanchard ‘get off the
pitch and let your team play.’
However, there is a well-tested decision-making
process and the ultimate impact of the decision
should determine the scope and time involved. We
all make decisions every day of our lives but as the
impact increases so does the deliberation.
What are the barriers to effective decisionmaking in your company?
Clarity of roles and accountabilities, the authority
to make decisions and the culture and environment
are all important ingredients for effective decisionmaking. Having a clear strategy and plan will
enable the company to prioritise and focus on the
key decisions. There is no point being agile when
making decisions if you are focusing on the wrong
subject matter.
As a business owner you need to ‘look in the
mirror’ and ask yourself are you one of the barriers
to effective decision-making? Are you holding up
the process by trying to maintain control? Ensure

people are empowered and have the time to focus
on the critical business decisions or collaborate
with others across the business.
What is the decision?
Be clear about the overall goal and reflect on the
level of impact to define the scope and timescale
for finding a solution. Does it require collaboration
or is it an individual decision? Who is responsible
for making the decision? Don’t forget that the best
answer might be to do nothing.
What is ‘the most beautiful question?’
In this data fuelled age the answer is not as
important as asking the right questions. Warren
Berger in his book “A More Beautiful Question’
states ‘we’re all hungry today for better answers
but first we must learn to ask the right questions.’
Be sure you know what problem you are trying
to solve and don’t jump to the ‘how’ before you
have considered some ‘what if’ scenarios and asked
yourself why is the decision a priority, in the first
place.
Getting the right skills and attitudes
on board
Remember that you are looking for the right balance
of skills, knowledge and attitudes to find the best

solution. You need different personality types in the
debate but appreciate that they will work through
decisions in different ways and speeds. Also have a
look at De Bono’s ‘Six Thinking Hats’ for looking at
decisions from different perspectives.
Call a friend
Fact gathering and using your wider network is key.
Don’t be afraid to talk to some critical friends or
advisers. People external to the company aren’t
wearing any blinkers but be careful of those who
are working to their own agenda.
Eat the elephant one bite at a time
Big decisions can be broken down. Get off the
fence as quickly as possible and start making small
steps towards answering the larger question. The
ultimate destination might well change but at least
you can make some good progress on the journey.
Which route do we take?
Consider the options and evaluate the risks and
benefits of each. Keep it simple but create pros and
cons with a weighted scoring as some elements
will have greater significance.
Once a decision is made make sure you
communicate it effectively and then put all your
effort into making it happen.

Andrew Silver is the owner of 360 Growth Partners who identify, coordinate and make the adjustments businesses need to accelerate growth.
For more information go to www.360growthpartners.co.uk or e-mail start@360growthpartners.co.uk
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INTERVIEW

START ME UP
Having helped businesses recognise their potential for over a decade, ‘SuperConnector’
Paul Lancaster, founded his own Inbound Marketing consultancy Plan Digital UK in 2016. We learnt more
about Paul’s story and the inception of Newcastle Startup Week - the 5 day, citywide event.

What were your career ambitions
growing up?
From as long as I can remember, all I ever wanted
to do was ‘make a difference’ and help others.
Although there was no clear plan to how I was
going to do that, with hindsight everything I’ve
done up to this point has involved giving people
help and advice, signposting, matchmaking,
funding, marketing, promoting and generally
encouraging people to achieve their aims in
business or in their personal life.
Can you briefly outline your career
path for readers?
After studying a degree in Geography BSc (Hons)
at The University of Leeds between 1995-1998, I
spent a couple of years doing helpdesk support
for Sage’s payroll software before teaching myself
basic web design in my spare time and getting
a job as a Graduate Trainee Web Developer
for British Airways. Although this was a great
experience I quickly realised I wasn’t a very good
developer and preferred being a Website Editor
producing content (copywriting, images, videos,
etc) for the Ba.com website. After the tragic
events of 9/11 unfolded I was one of many people
to be made redundant at the airline which made
me realise just what a small cog I was in a very
large machine. Over the next few years I followed
a lifelong passion for music by becoming a semiprofessional house music DJ, producer, club
promoter and record label owner whilst working
for music development agency Generator. After
a couple of years I moved to local enterprise
agency Project North East where I stayed for 7yrs
and is where I caught the entrepreneurial bug
whilst helping to run the Shell LiveWIRE youth
enterprise scheme. I then returned to Sage as an
‘Inbound Marketing & Social Media Specialist’
for their cloud accounting and payroll software
Sage One, before becoming the ‘Community
Engagement & Partnerships Manager’ for the
Government-backed Tech North (part of Tech
City UK) to help grow the digital economy of the
Northern Powerhouse regions.
Tell us about the formation of
Plan Digital UK.
After spending over 15yrs helping other people
start and grow their businesses I thought it was
about time I started my own! Hanging out with
entrepreneurs and business owners, attending
business startup events and reading all the
relevant books rubs off on you and the desire to
be my own boss was too much to contain any
longer. When Tech North’s original remit and
leadership changed I took that as an opportunity

to start my own business, Plan Digital UK, in April
2016 and I’m pleased to say I’m loving every
minute of being my own boss!
What services do you provide?
In simple terms I provide Inbound/Content
Marketing, Social Media & Business Development
consultancy to startups, scaleups and enterprise
level clients with a particular focus on tech, digital
and creative businesses.
On a broader level, I do everything I personally
can to help encourage more people to start and
grow their business in the North East of England,
which includes using local, regional and national
media plus my above average number of Twitter
Followers (almost 10,000 @lordlancaster) to
attract inward investment and running the
#ThisIsMINE (Made In North East) social media
media campaign to shine a light on our unique,
innovative and creative businesses.
What inspired Newcastle Startup Week?
Although I think Newcastle is a fantastic place
to start and grow a business, experience showed
me that most people still struggle to know where
to go for the best help and advice. Newcastle
Startup Week pulls everything together under
one umbrella and gives people in 5 days what it
would normally take them 5 months or even 5
years to learn. The event is something I’d been
thinking of doing for a few years prior but my day
job meant I simply didn’t have the time to do it.
Now, this is my day job and it’s a natural step for
me to do as it means I can pull all my knowledge,
experience and contacts together to give people
the best business startup event in the UK.

there still aren’t enough examples of people who
have been through that process which means
that Sage is still way ahead of everyone else. Even
so, there are a bunch of other tech businesses
that have grown rapidly in recent years and are
now being tipped to be some of the next tech
‘unicorns’ ($1 billion dollar valuation) and we
should celebrate, support and learn from them so
others can follow.
What's the secret to success in the
tech sector?
In my opinion there are too many tech startups
in the world that are little more than ‘features’
instead of groundbreaking new products which
makes it difficult for them to make money
and vulberable to competitors, especially large
competitors. If you have a truly innovative tech
product you have a chance of success but you
then need a great team of marketing, sales, PR,
HR, leadership and everything else that a nontech business needs. You also need the right
funding and investment in place with investors
that are willing and able to take a long-term view
instead of expect you to exit in a couple of years.
Think bigger.
What's the best piece of business advice
you've been given?
It’s not specific to business but the older I get,
the more I appreciate the phrase “Shy bairns get
nowt.” I think everyone in the North East business
community needs to think bigger, be bolder and
do a better job of collectively promoting our
strengths outside our region and around the
world.

What can visitors expect?

Who are you heroes in and out of business?

5 amazing days of inspiration, motivation,
practical tips, advice and hands-on business
support from people who have been there and
done it for themselves or are still in the thick
of things right now. It’s a celebration of local
success stories of the past, present and future
and a wonderful demonstration of what a closeknit and collaborate business community we
have in the North East. Each day has a different
theme of ‘Inspiration’, ‘Getting Started’, ‘Funding
& finance’, ‘Growing & Scaling’ and finally ‘Keep
Going or Pivot?’ Over 600 people attended last
year and this year we’re aiming for 750+.

I’m inspired and motivated by anyone who
has made the decision to create, make or start
something new, especially those I’m surrounded
by in Newcastle and the North East. Of the 50+
speakers who appeared at Newcastle Startup
Week last year and will be there this year in
May is someone who has inspired, motivated or
helped me start my own business so have a look
at newcastlestartupweek.com to see who they
are. When it comes to well-known heroes, these
include Graham Wylie, Brad Burton, Seth Godin,
Jeff Bezos and Elon Musk.

Do you think North East businesses always
recognise their potential?

I love going to the cinema with my wife and
kids and occasionally go to the Tyneside Cinema
during the day which is a perk of being selfemployed and working in Newcastle city centre.
It’s the best way I know to completely switch off,
relax and lose myself in another world.

It depends who you ask. I think the ambition &
potential is there, particularly in the tech and
digital sector, to grow global businesses that are
still headquartered in the North East. However,
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How do you like to relax?

Paul Lancaster Founder & Event Producer Plan Digital UK plandigitaluk.com
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Joe Torre

EASY-PEASY? CHILDREN AND GDPR
Joe Torre, apprentice solicitor at Muckle LLP, unravels the new rules on children’s data with some
straightforward advice for businesses.

In under three months the biggest change in
data protection law for 20 years will arrive.
The importance of protecting children and
their personal data is mentioned several times
throughout the GDPR, yet the guidance on
processing children’s data isn’t so clear.
Actually, the changes involve a lot of common
sense, but if you’re struggling to fathom the new
legislation surrounding children, here are some key
things businesses should know.
You need a ‘lawful basis’ to possess a
child’s data
Under the GDPR, you must have a legal basis to
process all data, including a child’s personal data.
While consent is a basis, due to the inherent
vulnerability of children, it’s harder to prove
whether this consent is freely given and it’s
advisable in some circumstances to rely on another
legal basis.
If your business offers ‘information society
services’ (online services basically) for children,
then you must obtain parental consent from
any child under 13 if you wish to process their
personal data (unless you offer a counselling or
preventative service).
If a child is 13 or older you will need their
consent, or their parents’ consent if they are not
deemed to competently understand their data
protection rights and are unable to give consent
freely.

13 is the age when a child becomes an adult for UK
data protection purposes, as currently proposed in
the Data Protection Bill, subject to approval. If you
process data across Europe the age varies from 13
to 16 depending on the country. Businesses must
be able to verify that the person giving consent is
either old enough, or has parental responsibility for
the child.
In some circumstances it may be more suitable to
rely on a different lawful basis. Examples are:
1. ‘Necessary for the performance of a contract.’
Companies should ensure that the child in
question is competent enough to understand
what he or she is agreeing to and can enter
into a contract.
2.

‘Legitimate interests’ to process a child’s
personal data. When relying upon this, you
must state what those legitimate interests
are and ensure that relevant and appropriate
measures are in place. In addition, it’s also
crucial to align your interests with the
interests of the child, and make sure there is
a suitable balance.
Privacy policies must be child’s play

If you offer services to children, your privacy policies
must be written in child-friendly language, making
sure the child knows their rights and understands
how their personal data will be processed.
It’s also good practice to run your privacy policies

past some children first, so that you can say in
confidence that you believe your policy documents
are child friendly.
Marketing to children
If your business markets to children it is so
important that it recognises the sensitive nature of
its audience. Businesses need to understand that
children are less able to comprehend the purpose
of marketing.
It’s best to consult with regulating bodies such as
the Advertising Standards Authority, to make sure
that children will not inadvertently be exploited by
the marketing you’re planning.
In the case of direct marketing, children have the
same rights as everyone else, you must stop if they
ask you to. Profiling or making decisions about
children using solely automated means should be
avoided or you should seek specialist advice if this
is your intention.
Handling children’s personal data correctly is a
crucial. After all, whose data is more vulnerable
than a young person’s?
The point that we reiterate here at Muckle is that,
although preparing for the GDPR can look like
hard work at first, dig a little deeper and it actually
presents an ideal opportunity for your business
to re-educate staff and improve your internal
operations.

To learn more email data@muckle-llp.com or call 0191 211 7777.
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Right

with expert legal advice for your business
Uncertain about the new General Data Protection Regulation?
Save time and prepare with straightforward, friendly legal advice for
you and your business.

Call 0191 211 7777 or email data@muckle-llp.com
to find out more
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Rob (right) with head teacher Chris Rollings

ROB SHOWS HIS LOVE ON THE REBOUND
FOR HADRIAN SCHOOL
The opening of a pioneering new £1.4 million rebound therapy centre with six trampolines
for disabled children and adults to use in Newcastle has had everyone jumping for joy.

After five years of fundraising, The
Rob Armstrong Centre for Rebound
Therapy is the new addition to
Hadrian School in Benwell. The school
looks after some of the most severely
disabled children in the North East,
catering for pupils aged two to 11
years with a range of additional
needs, including complex, severe
learning difficulties and profound and
multiple learning difficulties.
The new centre will provide pupils
with the facilities needed to enhance
their learning experience while
helping to improve their fitness
and communication skills. Rebound
Therapy uses trampolines to provide
opportunities
for
movement,
therapeutic exercise and recreation for
people across the whole spectrum of
special needs.
Much of the fundraising done to
make the rebound centre a reality
has been carried out by the man who
the centre is named after. Successful
businessman and entrepreneur, Rob
Armstrong from Ponteland has worked
his way up through the tough business
world after an even tougher upbringing
in Newcastle’s west end. Although
Rob’s business interests now include
LA Taxis and MTrec Recruitment, he has
never left his west end roots and has
dedicated his time, effort and financial
support to helping the school.

He started his association with Hadrian
more than 15 years ago when he
replaced computers that were stolen
by callous thieves. Ever since, he has
been a driving force in fundraising
both personally and through his many
business connections.
Rob has been the main sponsor and
driver of the project from day one and
has used his business connections and
friends to help with the fundraising
machine. The balance of the project
has been funded by the generosity
of local businesses offering to supply
materials, labour and specific skills
often significantly discounted or even
free of charge including the project
designers, Building Surveyors Limited.
The new 270m2 centre houses six
trampolines and related therapy
resources to enable Rebound Therapy
to take place six days a week for the
benefit of pupils from Hadrian School
and for those with additional needs
of all ages in Newcastle and across
the region. The centre also contains
a training suite and a music and
dance studio. Sports England has also
generously supported the project to
the tune of £150,000 for the benefit of
the disabled community.
Head Teacher Chris Rollings has nothing
but praise for Rob’s generosity.
“Were it not for Rob, this project would

have remained a distant dream. Rob
has a generous spirit, a kind heart, a real
sense of his roots and knows how lucky
he is to have been given the life chances
he has. He knows that our children are
some of the most vulnerable children
in the city and he wants to make
a difference. Our school motto is
‘Together we make a difference’ and
with Rob’s help, support, friendship
that has happened on a massive scale.
We are delighted to acknowledge Rob’s
massive contribution by naming the
centre after him”
Naming the centre after Rob was an
honour that he was very proud to
accept.
“I had a lump in my throat today when
I saw the good work taking place with
the children on the trampolines,” he
said. “These children are getting the
very best care, support and education.
I’m very proud to have been able to
help.”
The project will allow the school
to train teachers, physiotherapists,
teaching and learning assistants,
occupational therapists, sports coaches,
care staff, special needs support staff
to be Rebound Therapy coaches. They
will also work closely with parents to
train them to be able to support their
own children with Rebound Therapy
programmes.

Contact Hadrian School Bertram Crescent, Newcastle upon Tyne, NE15 6PY. Telephone: 0191 273 4440
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These children are
getting the very best care,
support and education.
I’m very proud to have
been able to help.
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LEGAL NEWS

ASSOCIATE PROMOTIONS
IN MINCOFFS’ RESIDENTIAL
PROPERTY TEAM
Newcastle based Mincoffs Solicitors have
announced two promotions within its Residential
Property team.

WARD HADAWAY PARTNER TIM CRAIG
JOINS BOARD OF NATIONAL CHARITY
Ward Hadaway Partner Tim Craig has joined
the board of trustees for national charity The
Sick Children’s Trust, which runs free ‘Homes
from Home’ accommodation for families with
critically ill children in hospital.
The Sick Children’s Trust has ten ‘Homes from
Home’ across the country based at specialist
children’s hospitals. Two of these are in Newcastle
upon Tyne: Scott House at Freeman Hospital
and Crawford House at the RVI and Great North
Children’s Hospital.
Every year the charity provides vital emotional
and practical support to over 4,000 families
with children who suffer from severe combined

immunodeficiency. This support is offered free
of charge and the charity relies entirely upon
voluntary donations to run its services.
Tim will be donating his time as a trustee to help
ensure the efficient running of the organisation,
while also providing leadership on future
construction projects. He is currently drawing up
plans for a new project in Newcastle.
The charity is currently in discussions with
Newcastle Hospitals NHS Foundation Trust about
the expansion of Crawford House to support
families of children with compromised immune
systems.

SINTONS PROMOTES TWO
NEW PARTNERS

Solicitor Adrienne Lawson and Legal Executive
Emma Liddle have both been promoted to
Associate level, recognising their dedication and
expertise in their field.
Both have a wealth of experience in all aspects
of conveyancing including sales, purchases, remortgages and transfers of equity.
Adrienne said: “I’m delighted to have been
promoted to an Associate Solicitor. I’m very
passionate about what I do and I’m excited for the
future!”
Emma added: “Since joining Mincoffs in 2013,
I have already had an exciting journey and this
promotion certainly adds to that! It’s a great way
to start the year and I’m looking forward to what
2018 will bring.”
Una Coulson, Head of Residential Property, said: “I
am extremely proud that Emma and Adrienne have
been promoted to Associate level. It reflects their
amazing commitment to the Residential Team. I’m
confident that they will continue to progress and
benefit the team greatly.”

Donna Anderson and Alex Rayner have both been awarded partnership in
Newcastle-based law firm Sintons in recognition of their achievement in
their respective practice areas.
Leading employment lawyer Donna acts for major public and private sector
clients across the North East and beyond. She was recently instrumental in
setting up Sintons’ specialist immigration law service.
Sintons’ Head of Construction and Engineering Alex has helped to grow
the firm’s construction department into one of the most highly esteemed
construction specialists in the region.
Following the promotion of Donna and Alex, Sintons will have 33 partners. The
growing firm has also recently made a raft of other senior appointments, with
a number of lawyers relocating from outside the North East to join Sintons.
Mark Quigley, Managing Partner of Sintons, said: “Donna and Alex are
outstanding lawyers in their respective fields. Through their proven track
records of providing outstanding legal advice, they have made a significant
and valuable contribution to their departments and the firm as a whole. We
are very pleased to be able to recognise that by giving them partnership.”

Mincoffs Solicitors is a progressive full service law firm
with a commercial, pragmatic and straight talking approach.
mincoffs.co.uk
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Claire Rolston and Yvonne Atherton

MILLIONS TO BENEFIT FROM ENHANCED RIGHTS
IN THE WORKPLACE?
The government has announced major reforms “to address the challenges of the changing
world of work in the modern economy”.

This follows a slew of cases on the employment
status of those engaged in the gig economy as
well as concerns around the rise of zero-hours
contracts and low pay, which led to the Taylor
report last year.
What are the rights?
The proposed key reforms are:
 orkers having a list of “day-one” rights
w
including their entitlement to sick pay and
holiday;
ensuring workers are given payslips;
 MRC to enforce holiday and sick pay rights
H
(in the same way it does the national minimum
wage);
a new naming scheme to shame those businesses

who do not pay tribunal awards;
e nsuring new and expectant mothers know their
rights; and
a right for workers to request a more stable
contract to provide more financial security for
those on flexible contracts.
There will also be a campaign to encourage more
couples to take shared parental leave.
When will this happen?
At the time of writing, no time-frames have been
given for implementing the reforms.
Are they significant?
Whilst the proposals have hit the headlines and are
being presented as a major overhaul, the majority
are not exactly ground breaking. Whilst they will

benefit those who have clear worker or employee
status, the current focus is actually on increasing
awareness of existing rights and strengthening
enforcement rather than creating any new
protections.
The main issue troubling the gig economy – the
issue of whether independent contractors are selfemployed or workers – has not been addressed.
Instead, the question of worker status will be the
subject of consultation.
What is a more stable contract?
Given the issue of employment status will be the
subject of consultation, the announcement of a
right for workers to request a more stable contract
is somewhat vague! Unfortunately, we’ll just have
to wait and see what that means…

For any queries relating to employment status or any other employment law or HR query, please contact Claire or
Yvonne at hello@clrlaw.co.uk or 0191 6030061.
22

BUSINESS INSIGHT

Sarah Crilly

SEPARATION AGREEMENTS INSTEAD OF
DIVORCE OR DISSOLUTION
Sarah Crilly in the Family Law team at Ward Hadaway explains what a Separation Agreement
is and looks at some of the benefits of entering into one.
Separating couples may often be advised to
enter into a Separation Agreement (sometimes
referred to as a Deed of Separation) if they
haven't yet decided whether to divorce or
dissolve their civil partnership.

those who wish to divorce on the fact of two years
separation with consent or five years separation,
it can be an appropriate option to document a
financial agreement before actually issuing divorce
proceedings.

What is a Separation Agreement?

There may be a religious reason why a couple does
not wish to divorce and entering into a Separation
Agreement will enable them to put a financial
agreement in place without divorcing.

A Separation Agreement is a written agreement
entered into by a separating couple (they can be
married or unmarried) to set out the financial
terms of their separation and how their assets are
to be divided.
It can cover areas including who pays the mortgage,
rent and household bills, what happens to any
debts, such as loans or overdrafts and what happens
to investments, savings and other financial assets.
The advantages are that it can provide reassurance
to individuals who have come to an agreement on
an amicable basis.
By entering into a Separation Agreement,
both parties can limit the scope for costly and
emotionally draining litigation.
For anyone who has not been married for 12
months and cannot divorce straight away, or for

Despite a Separation Agreement being entered
into, the parties will remain married and there is
therefore scope for a future reconciliation if the
parties wish.
A Separation Agreement can be more flexible
(than a court order) and it can make provision for
matters that the Court is unable to deal with, for
example with pets.
It can provide certainty for parties wishing to
protect their wealth on separation. For example, one
party may wish to preserve monies inherited from
a member of their family; Or a party with assets
owned prior to the marriage or commencement
of their relationship may wish to ring-fence and
preserve that asset.

There may be property handed down from
generation to generation that one party may wish
to protect for themselves. If one party is involved
in a family business they may wish to protect their
interest in it.
Legal Advice
Technically Separation Agreements are not
automatically enforceable by the Court and do not
prevent one party making a financial claim against
the other in divorce proceedings issued at a later
date.
However, they have been upheld by the Courts
and it is therefore important when contemplating
entering into such an Agreement that both parties
obtain independent legal advice from a solicitor
and that there is a full and frank exchange of
financial information by both parties during the
process.
You don't need to take legal advice when you write
a separation agreement, but it's a good idea to do
so because if there are any reasons why you should
not sign the agreement, these can be flagged.

For more information on the issues raised in this article, please contact sarah.crilly@wardhadaway.com or call 0191 204 4463.
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THE LASTING
POWER OF
ATTORNEY
Since the issue of whether or
not to make a lasting power
of attorney (LPA) came under
scrutiny with recent comments
from a retired senior judge,
there has been much debate
on the topic.

Whether it is preferable to make an LPA whereby a person nominates those who will
handle their financial affairs if they lose capacity
- or a deputyship – where a person is appointed
by the Court of Protection to take on this role –
is an issue insighting much debate.
Denzel Lush, a retired judge who spent more than
20 years in the Court of Protection, pointed out
the supposed lack of safeguards in the LPA system,
which could have a “devastating” effect on families.
He instead pointed to deputyships as being a
better option, due to the levels of safeguarding by
the Court.
While both options enable the management
of the financial affairs of a person who has lost
the capacity to do so, there are certainly major
differences between the two.
An LPA is made by a person who has capacity to do
so, and offers a means to nominate the person or
people they want to handle their affairs if ever they
are unable to do so – this is usually a close family
member, trusted friend or professional advisor.
They, therefore, have the certainty that the people
they want to act on their behalf, should they lose
capacity, will be legally entitled to do so.
Attorneys appointed through an LPA are
subject to ongoing Court supervision and do
have to provide accounts, which was one of
main points highlighted by Denzel Lush –

not
not
the
but

Jessica Morton

while that may result in them potentially being
open to abuse, through appointing a trusted family
member, friend or advisor, the risk is usually seen
as being minimal.
A deputyship, however, does offer the security of
those who are appointed being subject to scrutiny.
There are tighter regulations in comparison to
an LPA and every Deputy has to provide annual
accounts and pay a £400 fee.
While this is often seen as a favourable aspect of
a deputyship, a drawback for many is that you will
have no say in who is appointed as your Deputy.
People can apply to the Court of Protection to act
on behalf of someone who has lost capacity and
the Court makes the decision – that decision may

be very different to the person’s true wishes, had
they been able to specify them. The Court can also
take up to six months to make its appointment,
which can pose its own problems if matters need
to be handled urgently.
There are certainly arguments for and against both
an LPA and deputyship, and I can see both sides.
It remains the case that I would always advise
making an LPA so you can have control over who
would handle your affairs should you ever lose the
capacity to do so, and a specialist solicitor can help
guide you through the process to give you peace of
mind that your future remains in your hands.
For any further advice or guidance on the subject, a
solicitor can help you consider your options.

Jessica Morton is a specialist Wills and Probate solicitor at law firm Sintons, based in Newcastle. To speak to her about this or any
other matter, contact Jessica on 0191 226 7801 or Jessica.morton@sintons.co.uk
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NORTH EAST WORKERS WITH STRONGEST
TRANSFERABLE SKILLS ABLE TO MOVE INTO JOBS
WITH THE BRIGHTEST FUTURE

The North East economy has proven its resilience many times in history and our work force
has had to adapt and re-skill more than once in recent times.

Those challenges are likely to be faced again, with
the latest Deloitte Power Up report highlighting
that workers in the North East have the greatest
probability of seeing their roles replaced by
further automation (39%).
The Deloitte Power Up reports are a series of
insight reports that explore the critical challenges
facing the UK’s government and businesses, and
this latest edition is focused on the changing
nature of jobs and employment in the UK.
Findings include that employment within 44%
of occupations in the UK is declining, and, while
more than three million jobs have been added to
the UK economy in the past 16 years, employment
is falling in 160 occupations, while it is increasing
in 206.
Occupations where employment is increasing are
typically those in which softer, transferable skills
are more prominent, such as active listening,
complex problem-solving and the ability to
exercise judgement. These have seen a net increase
of 1.9m jobs between 2001 and 2016. Occupations
typically requiring a lower level of such skills have
seen a net decrease of 530,000 jobs.
These ‘transferable skills’ can be grouped into three
categories:
Communication – ability to listen, respond and

express ideas effectively in different contexts,
influencing others
Strategic – ability to exercise judgement,
leadership and creativity to decide the way forward
in complex environments
Analytical – ability to acquire new knowledge,
process information and draw accurate conclusions
What this demonstrates is that we are seeing
a major shift in the UK workforce. Businesses
are facing pressure to invest in technology and
revise their operating models, with occupations
characterised by manual, clerical, administrative
and repetitive tasks being disrupted.
However, our analysis offers a different scenario to
the doom and gloom of technology-fuelled mass
unemployment. We know that the types of job
we do and the way we work will change; but our
latest research shows that as these transferable
skills are more highly valued in growth occupations,
opportunities will exist for workers to transition
between industries and occupations.
In addition, while London and the South East have
benefitted disproportionately from job growth
and workers in those regions have higher average
salaries, there are only marginal regional differences
in the proficiency of the core transferable skills. This
offers reason to be optimistic about improving
regional equality for the North East.

An end to the concept of a single career
As a result businesses and workers in the North
East will need to be more flexible when considering
candidates and job opportunities respectively, while
policymakers should focus more on developing
skills rather than knowledge through education
and training.
The length of time for which knowledge remains
relevant is declining rapidly and the concept of
a single career with a fixed knowledge-base will
become less common. Workers will no longer be
able to rely on predefined career paths.
For the benefits of transferable skills to be realised,
employers will also need to change their approach
to recruitment. Traditional recruitment processes,
particularly for experienced workers, tend to focus
on academic achievement and sector expertise,
and could overlook individuals who might be wellsuited for the role but who have built up their skills
in a different context.
Similarly, employees don’t always realise how
valuable and relevant their skills are for other
jobs, allowing them to reinvent themselves. As
disruption gathers pace, workers will need to draw
on their transferable skills, and plan for multiple
careers.
Employers need to create pathways for workers to
transition between industries and roles. It will also
offer an opportunity to widen the pool of talent
available to businesses.

Stephen Hall, Newcastle Office Senior Partner, Deloitte. 0191 2025244 sthall@deloitte.co.uk www.deloitte.co.uk/northeast
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KYLES CONTINUES EXPANSION

One of the key factors for a successful law firm is the
ability to seamlessly expand and evolve.

Following the opening in 2017 of their
prestigious offices in Wallsend, North Tyneside,
Kyles continue to embrace that principle with
the opening of their office in Jarrow, South
Tyneside.
The new office, incorporating David Hatfield and
Co., will house the Conveyancing and Probate and
Wills Law teams and enables the firm to provide
a comprehensive service to both the residents of
South Tyneside, as well as the rest of the North
East through their other offices in North Shields,
Newcastle and Gateshead.
The Conveyancing Team will carry out both
Residential and Commercial Conveyancing at a
fixed, competitive cost.
"Friendly, efficient and client focused. This is
the cornerstone of everything we do in the
Conveyancing Department. Since the move to our

new offices in South Tyneside we have gone from
strength to strength. Clients both old and new have
benefited from an unparalleled service from first
instruction to completion of the transaction."
The Probate Department will prepare clients Wills,
Administer Estates, and prepare Lasting Powers of
Attorneys.
The Family Team which is based in the prestigious
refurbished offices at the Town Hall in Wallsend,
will also be available to see clients at the new
offices. The Department is led by David Banks
(pictured above).
"The continuing success and expansion of the
Family Department is based upon the investment
we make in our staff, particularly new members
of the team. The almost weekly changes and
developments in this area of the law make
ongoing education and training vital and as such
www.kyleslegalpractice.co.uk
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this is a core element of the development of the
department."
Nick Peacock, a Partner of the firm states: "At Kyles
everything we do is built around the commitment
and excellence of its staff. We believe flexibility
is key, with all of our offices proving a full and
comprehensive legal service.
We appreciate that the cost of instructing a solicitor
can often be a concern for clients. At Kyles we have
various options for paying costs, including paying
by credit card and, in certain cases, setting up a
monthly payment plan instead of having to pay all
of the costs at once. Legal aid is also available in
many family and criminal cases.
Our aim is to ensure that clients, old and new,
receive a friendly, efficient service, where client
care is paramount".

ONE OF THE
NORTH EAST’S
PREMIER
SOLICITORS

SPECIALISING IN
FAMILY LAW
CONVEYANCING
WILLS AND PROBATE
CRIMINAL AND
MOTORING LAW
NO MATTER WHAT YOUR LEGAL PROBLEM,
WE ARE HERE TO HELP, 24-7.
Call 0191 257 1051 or visit www.kyleslegalpractice.co.uk

NORTH SHIELDS OFFICE (Head Office and Crime)
20 Northumberland Square, North Shields, NE301PX

JARROW OFFICE (Conveyancing)
73 Ellison Street, Jarrow, NE32 3JU

photoeverywhere.co.uk

WALLSEND OFFICE (Family)
Town Hall Chambers, High Street East, Wallsend, NE28 7AT
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GETTING TO
KNOW…
When Laura Brydon is not busy
supporting her clients as a Solicitor
specialising in Wills, Trusts and
Probate at Gordon Brown Law Firm
LLP (GBLF), she loves nothing more
than running; whether that’s an
evening jog along the picturesque
Northumberland coastline or
raising money for her favourite
charity in the Great North Run.

What is your passion outside of work, how
did you get into it and why do you enjoy it
so much?
My passion outside of work is running. There is
no better way to switch off, unwind and clear my
head after a busy day in the office. My favourite
place to run is along the beautiful Northumberland
coastline, which I am lucky enough to have right
on my doorstep. I prefer exercising outdoors, in the
fresh air, and seriously got into running in 2015
after setting myself the challenge of completing
my first Great North Run to celebrate turning 30.
I run in support of the charity Tiny Lives and now
have three Great North Runs, and counting, under
my belt. As part of my training, I also run in weekly
Park Runs and attend boot camp.
How would you describe yourself in
three words?
Loyal, driven and down-to-earth.
What would your autobiography be called?
“There is no set path, just follow your heart.”
Despite having planned goals and a path by which
to achieve them, life has a habit of throwing curve
balls. It is a case of remaining determined and
pursuing your goals despite this – making the most
of the path that life takes you on as you go.
What do you look forward to most at
the end of the week?
At the end of the week, I most look forward to
spending time with family and friends. I am one
of five children (all girls!) and there is never a
dull moment with our ever-increasing family –
especially with our mischievous Beagle, Alfie, in the
mix.
If you could have dinner with anyone dead or
alive, who would it be, and why?
I would absolutely love to have dinner with the
broadcaster David Attenborough. He has led such
a varied and interesting life and I think spending
any length of time in his company would be
inspirational. He is a fascinating person, with
a wealth of knowledge and great passion and
enthusiasm.

Laura Brydon

What is the best book you’ve ever read,
and why?
One of the most memorable books I read was when
I was at school - To Kill a Mockingbird by Harper
Lee. A compulsory part of the GCSE syllabus, it
strengthened my desire to study Law at University.
If you could have one superpower what
would it be, and why?
The superpower of time manipulation would
definitely not go amiss. Sometimes it feels as if
there are not enough hours in the day, especially
during the working week, and the ability to slow or
stop time would be beneficial.
What was your dream job as a child?
I was quite single-minded and, from a relatively
young age, I knew that I wanted to be a Solicitor
when I “grew up”. My parents used to ask me where
I had got the idea from as no one in the family
works in the legal environment!
What is your greatest achievement?
My greatest professional achievement to date
has been attaining my LLM (Masters Degree) in
Advanced Legal Practice. My greatest personal
achievement to date has been buying my first
home on my own – which came as great relief to
my parents who I am sure thought they were going
to be forever stuck with their “cuckoo”!
What is it about your role at GBLF that
inspires you?
The ever-changing nature of Wills, Trusts and
Probate legislation makes the work I undertake and

T: 0191 388 1778

E: info@gblf.co.uk
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people I meet engaging and interesting. There is a
lot of variation and we act on behalf of a variety
of Clients with differing legal and practical issues
on a daily basis. More than most, the Private Client
sector warrants face-to-face and open interaction
with Clients and I particularly enjoy this element of
my work. We deal with a wide demographic Client
base and a great deal of the work we undertake
involves assisting Clients at a sensitive time for
them – i.e. following the death or loss of capacity
of a family member etc. As such, I find the work I
do inspiring and rewarding.
How long have you worked at GBLF for, and
what attracted you to the firm?
I have worked at GBLF since October 2015. I was
attracted to the Firm as it is a reputable Law Firm
in the North East and offers opportunities for
career progression. A lot of emphasis is placed on
training and development, to continually enhance
the expertise of the staff in their respective fields. It
also offers an array of specialisms and encourages
and empowers the staff to be compassionate when
working for Clients and sensitive to the individual’s
particular needs. We endeavour to provide the best
possible legal services in a friendly and accessible
fashion and I find it rewarding to be a member of
such a well-respected Firm.
GBLF’S Wills, Trusts and Probate Team understand
that circumstances are unique and its experienced
Lawyers work with Clients with empathy to deal
with financial matters and deliver bespoke advice
on matters from making a Will to creating and
registering Lasting Powers of Attorney.

W: www.gblf.co.uk
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EXPANSION FOR MINCOFFS’ FAMILY LAW TEAM
Over the past 18 months, the Family department
at Newcastle based Mincoffs Solicitors has seen
the team double in size in order to service client
needs.
The four-strong team, headed up by prominent
lawyer Lyn Rutherford, is able to provide clients
with a wealth of knowledge and experience in all
aspects of Family law, as well as being able to call
upon other departments in the firm to provide a ‘one
stop’ service.
Last year, the team brought in highly experienced
Family Law Solicitor Rachel Smith as well as
welcoming consultant Tim Gray, known as one
of Newcastle’s most highly rated and respected
lawyers. Associate Emily Cannell continues to be a
strong team member and featured as an ‘Associate
to watch’ in the latest edition of Chambers and
Partners. Legal Assistants Stephanie Farham and
Wendy Davison complete the team.
The expertise of the team is renowned within the
North East and further afield, with their tenacious
yet sensitive and supportive approach often sought
after by many high profile clients and complex cases.
Lyn Rutherford, who has over 40 years’ experience
in Family law, stated “I am delighted the team has
grown to what it is today. The individuals in our team
are extremely able and experienced, so clients can
rest assured in the knowledge they’re in safe hands! ”
“Tim Gray has been focussing on business

Centre left to right:
Tim Gray, Emily Cannell,
Stephanie Farham,
Wendy Davidson,
Rachel Smith, Lyn Rutherford.

development for the family department, which has
worked extremely well. I think it’s fair to say we’re
fairly unique in the sense that not many firms
can boast of the combined level of expertise we
currently have.”
Emily Cannell added “the efficiency of our team is
key and we always aim to go the extra mile for our
clients in order to meet their desired outcome. I am
positive the team will continue to expand and we’re
all excited for what the future holds.”

The team advise on a range of family matters,
including:
Divorce and Relationship breakdown
Financial settlements on divorce and separation
Civil partnership disputes
Cohabitation agreements and disputes
Arrangements for children
Financial provision for children
Pre-nuptial and post-nuptial arrangements
Domestic violence matters

For confidential advice on any family law matters, please contact Emily Cannell on 0191 212 7718 or email ecannell@mincoffs.co.uk or
Rachel Smith on 0191 212 7745 or email rsmith@mincoffs.co.uk
www.mincoffs.co.uk @mincoffs
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SCALE-UP COMPANIES REACH FOR THE STARS
The Entrepreneurs’ Forum has unveiled the latest members of its Scale-up Leader’s Academy, which is designed to
help high-growth businesses achieve their potential faster.

A group of 10 entrepreneurs from across the
North East have signed up to the six-month-long
programme that will help them to accelerate
growth and create further employment within
their businesses.
Among them is Lisa Eaton from brand, digital and
design agency Unwritten Creative in Newcastle, Alex
Ingham from Teesside-based workwear company MI
Supplies, Patrick Stephens from The Shred Centre,
which has three outlets in the region, along with
Julie Blackie and Alice Hall from fashion business,
Pink Boutique.
They are joined by Michelle Harrison from
interiors business Lignum Bespoke, Paul Wilson
from Newcastle-based engineering firm EDM
Zone, Neil McGregor from Newcastle-based N
McGregor Property Services, Steven Rawlinson from
Newcastle recruiter Samuel Knight International
and Chis McPhillips from Teesside-based Whitewash
Laboratories.
“The Scale-up Leader’s Academy delivers practical
advice, which is compelling and straightforward,”
says Gillian Marshall, chief executive of the
Entrepreneurs’ Forum.
“Exploring what it means to scale-up, it will prepare
Academy members for the challenges of business
growth and help them build an actionable plan to
achieve their goals.”
Running from January to June the Academy features
an intense thirty-hour programme, consisting of
inspirational and role-model led events, practical

workshops, scale-up coaching, peer-to-peer support,
and action-based learning.
Helping leaders to build successful scale-up
strategies, the Academy focuses on establishing a
high-growth mind-set and overcoming challenges
linked to people, strategy, execution and cash.
The Academy helps entrepreneurs to create a new
‘One Page Strategic Plan’ for their businesses, with
the support of a team of scale-up professionals.
In each session the business owners leave with at
least two actions, reporting back to the group at the
next meeting to highlight progress, challenges and
achievements with their peers.
In the early stages of the Academy, members are
matched with entrepreneurial mentors who have a
track record of working with growing businesses and
who will support them throughout their journey.
“By bringing together experienced entrepreneurs,
business leaders, specialists and coaches, the Scaleup Academy helps businesses grow faster in a
supportive environment where members can share
their experiences,” Gillian explained.
Scale-up coach Ian Kinnery is joined by a panel
of entrepreneurs to guide and support Academy
members including Entrepreneurs’ Forum chairman
James Robson and former chairman Nigel Mills from
the Lakes Distillery, as well as Gedanken’s Dr David
Cliff and Pamela Petty from Entreprenising.
The Scale-up Leader’s Academy is now in its second
year and has already been recognised for its ability to

help prepare entrepreneurs and their businesses for
the scale-up journey having been highlighted as one
of the UK’s success stories of 2017 in the ScaleUp
Institute’s annual report.
The inaugural year supported a strong cohort of
businesses including Mark Lisgo, director of County
Durham-based Imperator Group. He said: “We have
very ambitious plans going forward, which include
both organic and acquisitive growth.
“The Scale-up Leader’s Academy has proved to be an
invaluable resource for us in terms of planning for,
and dealing with, such growth.
“There is no standard blueprint for how to scaleup a company, but the Forum’s Scale-up Leader’s
Academy provides a number of extremely useful
tools and processes in a relaxed and informal
setting.”
Gillian continues, “Scale-ups are an essential part
of the UK’s future economic prosperity, but until
recently have been somewhat neglected areas of the
business community.
“Considerable focus has been put into encouraging
start-ups, which is important, but a key element of
creating a sustainable economy is helping these new
businesses become established and on the path to
fast growth.
“The Scale-up Leaders Academy is a valuable resource
for ambitious entrepreneurs who want to develop a
sustainable growth strategy. We are looking forward
to supporting this year’s group achieve their targets.”

The Entrepreneurs’ Forum support more than 300 aspirational North East business owners in all sectors, helping to expand their networks,
improve leadership skills, share experience, create new opportunities and grow their business. For more information call 0191 500 7780 or
visit www.entrepreneursforum.net
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INTERVIEW

An Entrepreneur Interview with..

MATT McGOUGH
Ithica Films

Tell me a bit about your background
in business

What is your proudest moment
while in business with Ithica?

I studied film at Teesside University and,
in my second year, they put me forward
for an opportunity at a firm that was
looking to recruit. I’ve been working
professionally in film since about 2004
and contributed to some significant
projects early on in my career. I learned
very quickly how important a role film
can play for businesses.

Having a team that is able to step up
to the plate and deliver amazing films.
Talent helps but it’s worthless on its own,
we put a lot of stock in attitude and work
ethic, as well as the actual process of
film-making.

How was Ithica formed?
I reached the point in 2014, after I had
been working for about nine years in
Newcastle, that the time had come to
do my own thing. I wanted to design and
build a business from scratch. It was a big
leap to take but at no point did I regret
taking it.
How has Ithica grown and what do
you attribute this to?
We moved to Boho One in 2015 and
found that it was full of like-minded
businesses at different stages of growth,
which showed me that although we were
at an early stage, we were on the right
path.
It was positive to be able to talk about
business and ambition with people who
are in or have been in a similar situation.
The biggest thing that has helped us
grow is that we genuinely believe in what
we do and we care about what we do.

Is there a particular mistake you
have made while in business?
Putting trust in people and it hasn’t been
returned. Trying to find the right people
is never easy and when someone’s not
right for the team it can be very counterproductive. Always wanting to see the
best in people saw us give people too
many chances, dealing with people is an
art form in itself and is something I’m
learning more and more about.
What would you say is Ithica’s USP?
The quality. The love of film goes right
through the teams work and quality is
the only thing we’re interested in.
How do you keep your staff
motivated?
I try to involve them in everything; I
want to hear their ideas because it is a
collaboration between the team that
improves our quality.
I also want them to be able to tell me if
they think I am wrong about something,
or we can do something better or in a
different way. That teamwork, and the

idea that no idea is a bad idea has been
instrumental in the formation of Ithica
Films.
What inspires you?
I was inspired by filmmakers like Stanley
Kubrick and Christopher Nolan who have
unique visions and push boundaries. I
wanted to be able to do that in our field,
and have a dynamic to our films that was
recognisable.
Gary Vaynerchuk and his positive
views on life and business are often an
inspiration/affirmation to the way that I
do things.
Do you live/do business by a
certain motto?
When it comes to making an important
decision, that I have been dwelling over, I
usually get to a point where I just draw a
line in the sand and say: ‘f**k it, let’s do
it’. It serves me well.
What are the future plans of
the business?
Being able to grow the business, in terms
of quality, interesting projects and our
own capabilities is my main focus at the
moment. There’s a big part to play with
the other companies in and around
Boho, so I am excited to
see what happens
within the digital
cluster too.

Matt McGough is a member of the Entrepreneurs’ Forum, a group of like-minded people who come together at inspirational events to share best
practice, create valuable connections and help each other to grow their businesses. For more information, visit www.entrepreneursforum.net
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Ammar Mirza
pic: Peter Walton 2014

REIGNITE OUR INDUSTRIOUS FIRE
The North East is the best place in the world to live, work and stay, there is no doubt.

Being born and brought up on the banks of
the Tyne, which at the time was considered
an affluent area, I was exposed to enterprise
from a very early age. However, this wasn’t
simply through being from parents of Asian
descent, who are naturally considered to be
entrepreneurial, but being surrounded by the
hard working, industrious North Easterners that
powered the world.
I regularly moved away from the North East, as my
mother felt I could be better educated abroad or
later on in life due to work, and on every occasion
I pined to come back, feeling homesick. Geordies,
Mackems, Smoggies all have particular traits that
define our region, hardworking, friendly, hospitable,
but above all else resilient.
Looking back at how great we were at Coal Mining
and Ship Building, which were two of the most
important trades that helped develop modern
society, with the demise of which left lots of our
local people with nothing else to do. Thousands

of people worked in mines and on shipyards with
their family’s dependent upon them to support
the household. These jobs weren’t immediately
replaced by anything else, which led to third
and fourth generations of unemployment and
consequently lots of young people now with little
or no ambition or aspiration.
However, the thing I have learned is parents always
want what is best for their children, but if they
themselves have had a poor educational experience
this will translate into the value they place on
school for their child leading onto a vicious cycle
of social immobility – whole communities stuck in
a rut. The challenge we now face is line of sight and
exposure of work opportunities for young people.
If no one around you works or values work then
how are you meant to buck that trend?
Through my role as a school governor and
volunteering in a number of educationally focused
initiatives there are a number of key drivers that
can make all of the difference, peer and parental

influence, work experience, good quality education
and the development of soft skills. However critical
aspect for me is positivity, and sadly the North
East is all too often a target for negativity with
politicians, policies and prominent people telling us
how bad or poor we are.
The North East, I now experience is a wonderful and
vibrant place that has a whole host of great things
going on. We have one of the fastest growing tech
sectors with thousands of jobs available to our
local young people. Our engineering, life-science,
service sectors and educational offer are all world
class. We are steeped in rich cultural heritage, with
some of the most amazing museums, culture and
arts venues available for all. Whilst it is important
to remember our past, the whole community has
a responsibility to recognise the opportunities the
future now offers. And it is incumbent upon all of
us to help inspire our future generations through
reigniting the industrious fire, celebrating the great
things and showcasing the North East as a world
class powerhouse once again.

Ammar Mirza CBE is the founder and chairman of Asian Business Connexions, Board member of North East LEP and holds various other positions
across the private, public and third sectors.
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Think tutoring is
too expensive,
inflexible and it is
too hard to find the
best GCSE tutor?
Well think again!

PEERZ Academy – Accessible Tutoring for All
PEERZ provides…
One to one online mentoring for students
studying their GCSE Maths and English.
DBS verified successful students
Lesson content created by expert teachers.
Lesson recordings are stored
and replayable for the academic year
Downloadable learning tasks

Peer tutoring…
Shown to be as effective as costly one to one
tuition, with the added benefits of learners
working with mentors who have recently
passed these exams.
The online delivery means lessons can be
easily booked at a time to suit and can be
completed in the comfort of your own home.
Our safe learning platform includes only verified
DBS mentors and all lessons are recorded to
ensure the safety of everyone.

Peerz currently works with a number of universities and schools across the North East and is now
available to parents, allowing your child access to affordable and effective support outside of the classroom.
Peerz lessons cost only £7.50 for a 30 minute live lesson and a 30 minute downloadable learning task,
compared to £25 – 50 for traditional private tuition.
Contact PEERZ now to give your child the step-up they need to succeed or visit our website www.peerz.academy to find out more.
Email: support@peerz.academy or telephone 03300 573186
Part of the #Primary2Prosperity Campaign

Northumberland SME CofE coming soon to Ponteland
SME Centres of Excellence across the North East
Email grow@smecofe.com Telephone 0844 24 777 04 www.smecofe.com

Part of the #Primary2Prosperity Campaign
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NEW ATTITUDE, NEW YOU?

Learn to Earn More
Choose from over 20 free,
flexible and fully accredited courses
Learn at a pace and time to suit you
Call Ashleigh on 0191 2424892 to book your induction.
Register now

grow@thebiglearn.co.uk www.biglearn.uk
Part of the #Primary2Prosperity Campaign

MANUFACTURING NEWS

SKILLS DRIVE
ACCELERATES GROWTH
AT ELRINGKLINGER
North East global automotive supplier has
kickstarted the next phase of an ambitious
growth plan with the extension of a training
scheme to upskill its workforce.

NBS SETS INTERNATIONAL STANDARD
FOR UK BUILDING MANUFACTURERS
Newcastle based NBS is helping UK building
manufacturers to make their products
more accessible to Canadian construction
professionals as it updates its specialist software.
UK manufacturers who update their product
information on NBS’ global library to include
relevant content for the UK and Canada will now
see their products found more easily by Canadian
users.
Building Information Modelling (BIM) is a way for
design experts to work together to digitally create
a building before it is constructed. Widely adopted
across the UK, NBS’ updated and free to use BIM
Object Standard is another step towards promoting
international adoption of a consistent approach

that can be used by designers, manufacturers and
BIM content developers alike.
NBS worked with companies across Canada,
including Arup Associates, Smart BIM Solutions
and Western University, to review the standard
and understand how well it met the needs of the
market.
Richard Waterhouse, Chief Executive Officer of
NBS, said: “We understand the frustrations of
trying to manage badly constructed data, which
is why we were quick to recognise that the lack
of an industry-wide standard for BIM objects was
a significant barrier to the construction industry's
success.”

In 2016, Redcar-based ElringKlinger announced it
was making a significant investment in a training
programme for its staff as part of a strategy to
double the size of the business by 2020.
Delivered in partnership by Gateshead College and
Amacus, the programme includes leadership and
management training, Performing Manufacturing
Operations apprenticeships and bespoke training
to help develop senior operatives.
45 staff have completed their apprenticeship
whilst others are nearing completion of a level 5
leadership and management programme.
Phase two of the PMO programme has already
commenced, with another 26 employees
developing the skills that will provide them with
essential knowledge of how to work safely and
effectively on the shop floor.   
The company is committed to recruiting skilled
operatives who can serve a pipeline of new work,
including a £5m contract to build catalyst and
exhaust heat shields for car giant Ford’s latest
engines.

METAL MESH SPECIALIST EXPANDS PHYSICAL SECURITY RANGE
Metal mesh manufacturer The Expanded Metal Company has bolstered its offering to the
physical and perimeter security sector with the introduction of a new high security gate
solution.
Based in Hartlepool, the company has launched a new SR2 Gate system to its ExMesh range
of security products. The product has been certified to Loss Prevention Standard (LPS) Security
Rating (SR) 2: Issue 7, meaning that it can resist attack from attempts at forced entry with tools
including bolt cutters, hacksaws, drills and claw hammers.
The ExMesSR2 Gate has been developed to offer a flexible, certified and physically robust access
solution for at-risk buildings and sites. It offers one of the largest security rated opening options
available, enabling two lanes of through traffic to move through a perimeter.
The Expanded Metal Company’s ExMesh range offers innovative fencing systems and security
products which are designed to protect people, property and infrastructure from threats.
ExMesh products are developed and manufactured at The Expanded Metal Company’s 25,000
sqm site in Hartlepool, which is a long established global centre for expanded metal expertise.

THE MANUFACTURING AND
ENGINEERING MARKETING SPECIALISTS
Tel: 0345 075 5955 | www.horizonworks.co.uk
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From left to right, Chris Allinson and Samantha Davidson

PARTNERSHIPS POWERING MARKETING AHEAD
Samantha Davidson, Managing Director of B2B marketing specialists Horizonworks, explains
the power of partnerships and how networks can play an important role in helping businesses raise
their profile and attract clients in their priority sectors.

Horizonworks specialises in working with
businesses from the manufacturing, engineering,
automotive, technology and innovation-led
sectors. These sectors are thriving and the
North East is a hive of innovation and technical
expertise. Networks and cluster groups play an
important role in the region – they provide a
platform for sectors to have a voice, encourage
membership collaboration, as well as helping
to attract and create new businesses and job
opportunities.
Horizonworks is the strategic marketing partner
of the Advanced Manufacturing Forum (AMF) and
creative partner of the North East Automotive
Alliance (NEAA). We are also members of the
North East OF England Process Industry Cluster
(NEPIC), the North East Chamber of Commerce
(NECCC) and the County Durham Engineering and
Manufacturing Network. Being embedded in these
networks and the sectors they operate in allows us
to engage with other members and strengthens
our understanding of the challenges, trends and
market landscape in each sector.
We work closely with businesses to develop
their marketing strategies and position them as
leaders in their markets and at the forefront of

their industries. We specialise in quickly grasping
complex technologies, products and services
and translating them into compelling marketing
messages and campaigns that get businesses
noticed regionally, nationally and globally.
Our work with Darlington based RMS Recruitment
is an example of how we are helping a business
gain traction in the manufacturing and engineering
sectors. RMS Recruitment selected us due to our
expertise in these sectors and we are helping
the firm to raise its profile and position it as
the strategic employment solutions partner of
choice. An NEAA member, the family owned
firm specialises in recruitment and HR managed
services, and works in partnership with businesses
in the automotive, manufacturing, engineering,
industrial and commercial services sectors.
Horizonworks is working closely with RMS
Recruitment to create and deliver the firm’s
marketing plan which includes PR, digital
marketing, social media and targeted campaigns.
Included in the prestigious Ward Hadaway Fastest
50 list in both 2016 and 2017 which celebrates
business growth year on year – the firm has a clear
vision to help drive future growth.
Chris

Allinson,

operations

and

business

development manager of RMS Recruitment, said:
“From the initial meetings with Horizonworks,
their understanding of the manufacturing
and engineering sectors really impressed us –
furthermore they are heavily embedded within
key industry networks which further demonstrates
their reputation and expertise. This coupled with
their strategic approach and ability to have a
sound understanding of our business made them
the perfect marketing team to support us on our
journey.”
Samantha Davidson, managing director of
Horizonworks, added: “We are delighted to
be working with RMS Recruitment. They have
a fantastic reputation for delivering strategic
support to their clients and this is reflected in
their exceptionally high level of client loyalty. We
are very excited to be launching an integrated
marketing campaign which will support their
business objectives and take them to next level.”
We are the outsourced marketing team to a number
of businesses who are members of networks
including business communications and systems
provider Cellular Solutions, pump manufacturer
and distributor Tomlinson Hall and contract
research and development company Arcinova.

For further information please contact Horizonworks on 0345 075 5955, email hello@horizonworks.co.uk or visit www.horizonworks.co.uk
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EXCLUSIVE BUSINESS
& NORTHERN
INSIGHT BUSINESS
LUNCH CLUB
The first Business Lunch event of 2018 was
well attended by business leaders from
across the region.
Paul Lancaster (@lordlancaster) was guest
speaker; known as a “super connector” in this
forum Paul took the opportunity to share his
own personal story and reveal insights into his
motivations and the road to his success.
Huge thanks to event sponsor Mincoffs.
Future event details visit
www.exclusivebusiness.net
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HOW TO RETAIN TALENT IN A BUSINESS

Deb Tweedy

The cost of recruitment and selection is significant to a business; however, talent retention is often
overlooked. Advertising, selecting and interviewing takes time and effort, but many business owners and
line managers fail to recognise that this is only the first stage of the people management process.

For a business to be successful and to retain
great talent, line managers need to foster
good relations with their staff. The relationship
between the employer and the employee is, in
reality, founded on the relationship between the
employee and the line manager. This means line
managers can either make or break relationships,
so it is essential that they understand that
people are their most important asset and how
to ensure good team members are not lost.
People no longer want mundane jobs. Yes, they
want to be rewarded for their efforts, however, the
majority of employees want the ability to develop
whilst being offered the opportunity to contribute.
Too many businesses either don’t have a business
plan in place or, where they do, they are written
without any real action plan in place and this can
have a big impact on talent retention.
Hadrian HR recommends that everyone is provided
with a copy of the business plan upon joining a
company. However, prior to starting, a nice touch
would be for the employee to receive a welcome
card signed by their whole team, and they should
be emailed regular updates from the business as
soon as they receive their offer of employment,
affording them the opportunity to understand the

company culture and to feel involved from the
outset.
Upon joining, staff should receive a full induction
whereby they meet all of the key people within
the business who will support them throughout
the early days. Additionally, throughout the first
six months, new employees should meet with
HR on three occasions so that any initial teething
problems can be ironed out.
The managing director and senior management
team should operate a culture which has a zero
tolerance of bullying to stamp out any negativity.
They should be approachable and actively listen to
their workforce, encouraging staff to have a voice
via a number of channels and understand that
those operating on the coal face are integral to the
future success of the business.
Prior to becoming a manager or team leader, all
personnel should undertake a qualification in
leadership and management (ILM Level 3). This
can significantly help them to value relationships
and manage effectively. Employees should be
encouraged to actively contribute to the firm’s
business offering through bi-monthly meetings
where they can put forward ideas as to how the
company can grow and develop.

Staff should be surveyed regularly so they can
comment on what they think the business
does well, how supported they feel by their line
managers and what they feel could be done better.
By involving the staff and then actively working
upon improvements staff will believe that they
have a voice.
Managing directors should also understand the
importance of providing autonomy and the dangers
of micro management. The success of a business
and low levels of attrition are as a direct result of
managers leading from the top whilst ensuring
positivity is a resounding element of the culture.
Retaining great talent can ensure customer
satisfaction and sales, whilst also creating a
positive atmosphere which sees other employees
wanting to attend work each day, so it is vital that
businesses get their talent management right from
the start.
Hadrian HR understands the need for no-nonsense
HR consultancy advice which is vital to the smooth
running of any business. Its team of HR specialists
provide personalised packages to micro and small
businesses across the North East, ranging from one
off contracts to a full audit of current policies and
provision of customised contracts and handbooks.

T: 0845 340 0099 E: info@hadrianhr.co.uk W: www.hadrianhr.com
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BUSINESS LUNCH CLUB
...Inspiring conversation over a fine lunch...

With thanks to our sponsors Mincoffs who supported the January Business Lunch event with speaker Paul Lancaster,
it was great to hear Paul speak so openly about his journey to success, another great event.

Booking now for Monday 26th March
Speaker - Gary Lumby MBE
Gary is MD of Focus on Success, mentors on the Goldman Sacs 10000 Small Business Program, acts as
Non Executive Chairman and Director of several SME’s and runs three family businesses. He has a huge talent for
helping businesses realise their potential and exceed their expectations.

Venue - The Crowne Plaza, Stephenson Quarter, Newcastle upon Tyne
Date - Monday 26th March, 12 noon Price - £35pp to include a two-course lunch and coffee

Find out more - book a place - email Linda@exclusivebusiness.net

Diary Date: Monday 30th April - Speaker: Barry Speker OBE Sintons LLP
NORTHERN

www.exclusivebusiness.net
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THREE GENERATIONS OF SUCCESS
One of the main skills of running a successful business is the ability to adapt and diversify –
recognising that change may be coming and ensuring that you’re ahead of the game.

Putting all your eggs in one basket has been the
death knell for many companies, who haven’t
had a strategy in place to deal with shifting
trends.
But those who do think ahead can gain rich rewards
– which is certainly the case for Peterlee-based
Innerglass Ltd – part of the IG Group.
The company has been in operation for more than
40 years and now has the third generation of the
Hoey family working in the business.
According to CEO, Stephen Hoey, the roots of this
highly successful organisation – which has just
announced a record turnover in excess of £30m –
are in very humble beginnings.
It was Stephen’s parents who started the business,
supplying the then-thriving workingmen’s clubs in
the North East with all of their glassware.
Stephen recalls the early days of selling glasses
out of the back of a van, with their product lines
expanding as they were asked for a range of
different items.

“As people wanted different things we would
source them and supply them,” said Stephen.
The team however were forward thinking
enough to recognise that the glory days of the
workingmen’s clubs were sadly drawing to an end
and started to look at other potential customers
for their products.
That includes other leading leisure organisations,
care homes, catering and hospitality – and as
the product ranges expanded so did Innerglass’s
customers.
Fast forward a few decades and Innerglass is now
part of the wider IG Group controlled by the Hoey
family, which counts not only the North East
leading operators but also the UK’s biggest leisure
companies as their clients.
A recent contract win with Greene King, the UK’s
leading pub retailer and brewer which has 3000
outlets across the country, consolidated Innerglass’
place at the top of the tree.
Now with 165 employees and a team which
www.ig-groupuk.com
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includes a Management Team of seven, including
Group National Sales Director, Lesley Tait, Daniel
and Nathan Hoey, Innerglass continues to grow,
thanks to a philosophy which ensures they can
always meet their customers’ needs.
From two bases in Sunderland and Peterlee,
Innerglass offers a staggering 10,000 branded
products along with the ability to provide bespoke
items if required.
“We are delighted to have had another successful
year which has seen the company go from strength
to strength,” said Stephen Hoey.
“We continue to retain our long-held regional and
national customers, some of whom have been with
us for more than 20 years.
“Winning this latest contract is great news not just
for the company but also for our staff and cements
our position as the region’s leading organisation
supplying the leisure and hospitality sector.”

B U S I N E S S

Great minds, stimulating conversations,
be part of The Exclusive Business Lunch Club
Inspiring speakers, valuable connections, relaxed and enjoyable

Monday 26th March:
Speaker - Gary Lumby MBE, Focus on Success
Focus on growth,focus on profitability, focus on success

DATES FOR YOUR DIARY 2018
Monday 30th April: Speaker – Barry Speker OBE, Sintons LLP
Monday 4th June: Speaker – Jonas Caino, Make It Rain, MBA
for more details visit: www.exclusivebusiness.net or to book a place - email Linda@exclusivebusiness.net
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AN AUTHENTIC SARDINIAN
EXPERIENCE
By Michael Grahamslaw

With a mix of exciting new dishes being rolled out at Sabatini,
I decided to wine and dine a couple of loyal business clients.

The restaurant, which is a firm favourite of mine, continues to serve homespun
Sardinian specialities alongside funky happy hour fayre from its prime riverside
location.
Sabatini is celebrating 25 years of business on the Quayside, yet the décor remains chic
and contemporary. The atmosphere is punctuated by an easy elegance; glossy tabletops
combine with floor-to-ceiling mirrors and parquet flooring. Whilst a Tyneside-meets-theSistine-Chapel ceiling mural lends some Italian authenticity.
The venue, which is owned and managed by restaurateur Fabrizio Saba and his family, also
plays big brother to fellow Italian frontrunners Fratelli (Ponteland) and Prima (Dean Street).
Sabatini champions the cooking of his homeland in Sardinia and offers up a number of
rustic specialities.
There’s myriad choice available and a few of the dishes wouldn’t appear out of place
in the Sardinian hills. Note traditional shellfish broth with tomato and fregola or the
Sardinian pork sausage with garlic, black pepper and chilli. Naturally ingredients such as
pecorino cheese, ricotta, salamis and hams are all in abundance as everything is done with
trademark Sardinian vim and vigour. Larger parties can even look forward to the traditional
suckling pig, a prevailing dish from the island which can be ordered in advance and serves
up to 14 persons. Now that is what I call a true taste of Sardinia.
One glance at this sunny haven of flavours had us looking up “Teletext Holidays” and we
couldn’t wait to get stuck in. My business pal opted for the Bruschetta Sarda – another
featuring Sardinian inflections which consisted of toasted bread enlivened by extra virgin
olive oil, cracked sea salt and a grand helping of the aforementioned pecorino. My other
friend tackled a sprightly octopus & celery salad whilst I procured my weekly chilli fix from
king prawns tossed in a devilish arrabiata sauce.
Sabatini run a happy hour from 12 – 6:30pm every week day with pizza/pasta dishes
available at £6.50. My pal chose the Pizza Via Veneto; chicken, red onion and crispy
pancetta all on a light and crispy base. Clearly this is a restaurant which does the basics
very well indeed.
The menu also offers some standout meat dishes. I chose the chargrilled chicken thighs in
a tangy hot paprika and thyme dressing. My colleague’s sliced veal proved equally good. A
classic Roman dish, this consisted of veal wrapped in parma ham, topped with a fresh sage
& butter sauce and served with a sautéed spinach accompaniment.
Of course, good cooking like this demands a bold Italian red. Our waitress, who was
something of an expert, was happy to recommend an excellent bottle of Barbera d’Asti
which really satisfied this triumvirate of Vino kings.
Desserts looked similarly inviting. In a bid to preserve authenticity, many of the cakes and
pastries are imported from Italy. Classic sweet treats like Cannolis and Sfogliatella are all
available yet naturally, we couldn’t leave without sampling a slab of Tiramisu!
Following on from our review of Signor Prosecco – Sabatini’s neighbouring tapas &
prosecco bar – and now, at this flawless business lunch, it’s clear that great things are
happening in this corner of NE1. The Sardinian sun continues to shine on Newcastle.
More information on Sabatini can be found on their website www.sabatinis.co.uk
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WHAT
DOES GDPR
MEAN FOR
RECRUITERS?
Bryony Gibson, managing
director of Bryony Gibson
Consulting, speaks to Eldon Jobe,
CEO & founder of HRS, about
the impact GDPR will have on
the recruitment industry.

With fines as high as €20m GDPR needs to be
taken seriously, so to help me understand the
impact I’ve turned to Eldon Jobe, founder and
CEO of North East tech company HRS.
HRS, powered by RecruitmentForce, build, develop
and support recruitment databases. They aim to
‘provide the best use of recruitment technologies to
give recruiters faster access to the best candidates’;
so if anyone understands the changes to collecting,
using and storing personal data it should be them!
What are the biggest changes for recruiters?
One thing that’s very clear is we’re all going to have
to change the way we think about data protection;
especially in the recruitment industry.
Consent is the big issue, particularly historically
stored data and job applicant approaches. People
have the right to be forgotten. They must now give
a ‘Grant of Consent’ and there’s a need for more
transparency because companies are bound to
provide the personal data they hold upon request.

In my opinion, the best way to do this is to make
sure you have an integrated database that allows
you to connect all of your systems (email, finance,
data storage) and build a single customer view;
which is easier said than done!
What other changes will come into force?
Once data is clean it doesn’t stop there. GDPR
legislation states that ‘data can only be kept for an
appropriate length of time’, but gives no guidelines
as to what is appropriate.

What does ‘Grant of Consent’ mean?

Appropriate might be 12 months or it could be
longer, so until we know more recruiters will need
to have a process in place that allows them to
periodically contact people to seek permission to
continue holding their information.

A recruiter’s most valuable asset is their
relationships (or personal data) and from now on,
if they want to use that data they need explicit
agreement from the source; and that doesn’t just
mean candidates, it also applies to clients.

If systems and processes aren’t slick this could
have a hugely detrimental effect on a recruiters
efficiency to deliver a shortlist, as you simply
can’t send any personal data without first gaining
permission from the owner.

What impact will this have?

How will this affect online job sites?

Everyone who recruits must ensure they have
express consent to hold personal data from
everyone in their database and for each specific
purpose it is processed, otherwise it must be
deleted.

It’s a grey area if data is sourced from an online
provider, but I suspect these organisations will get
their candidates to agree to a waiver so recruiters
can use their data once it is been uploaded.
However, in order to remain complaint, I would still

recommend contacting the candidates for consent.
LinkedIn will be more of an issue. The individual
who is in control of their data can edit or remove it
at any time, but when a recruiter downloads it from
LinkedIn, are they able to use it? No one knows. It
could be argued that if the individual has specified
that they’re looking for new opportunities, then
that could be seen as giving permission.
What opportunities will GDPR bring?
If recruiters are GDPR compliant, candidates will
receive a better service because communication
will be improved. Recruiters will also have more
control of the full recruitment lifecycle, with job
seekers knowing how, where and by who their data
is being used.
Any final thoughts?
GDPR isn’t a buzz word or something you can
ignore, it’s the biggest shake-up of data law in
20 years and when it takes effect it will not only
change the way we all think and behave, but offer
new opportunities to those who manage data
correctly.
HRS is happy to offer any business advice, as it
doesn’t have to be red tape and data deletion if
you have the right systems and software in place
to automate processes.

Bryony
Gibson
Consulting

www.BryonyGibson.com

Jobs. Advice. Expertise.
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AKZONOBEL SEES COMMITMENT TO THE ENVIRONMENT
RECOGNISED WITH PRESTIGIOUS AWARD WIN
At AkzoNobel, we are dedicated to operating all
of our manufacturing units as sustainably and
as efficiently as we can. One of our factories
however does go the extra mile and as a result,
has scooped a highly sought-after industry
award in recognition of its commitment to
environmental processes.
AkzoNobel Ashington, which opened its doors in
September 2017, has won the British Coatings
Federation (BCF) Sustainable Innovation Award for
2017. This prestigious award recognises, rewards
and promotes outstanding innovations that have
the greatest impact on the sustainability of the
coatings industry and its associated supply chains.
Designed to be the world’s most technologically
advanced and sustainable paint plant, our new
Ashington site, which has become the new home
of Dulux in the UK, utilises a variety of renewable
energy sources such as photovoltaic cells and
biomass boilers. Capable of producing up to 100
million litres of paint each year in up to 33,000
different colours, the site also features its own
rain water harvesting units for use in the paint
manufacturing process.
AkzoNobel estimates that the carbon footprint per
litre of paint produced at Ashington will be reduced
by 50 per cent compared with some of the older
manufacturing facilities it is replacing.

AkzoNobel’s new state-of-the-art facility in Ashington.

“To have our hard work and dedication to
sustainable manufacturing processes recognised
on a national scale by the British Coatings
Federation is a huge honour,” said Jeff Hope, head
of manufacturing unit at AkzoNobel Ashington.
“In line with our corporate social responsibility and
sustainability policies, AkzoNobel is committed to

pioneering new possibilities to do more with less
on behalf of the decorating industry, reducing not
only our own carbon footprint but also enabling
our customers to reduce theirs too.”
AkzoNobel is the world’s leading decorative
paints and coatings manufacturer, best known for
its Dulux, Dulux Trade, Hammerite, Polycell and
Cuprinol household brands.

To find out more about AkzoNobel, visit www.akzonobel.com

MAGAZINE GETS INSIGHT INTO RADIO
Community radio station, Radio Northumberland has welcomed a
new partnership for its popular business show.
Staffed entirely by volunteers, the internet radio station based in
Bedlington broadcasts a variety of music styles and genres as well as
running shows produced and presented by local schools and other
community organisations. Now, in a partnership with Northern Insight,
the station is looking forward to increased listening figures and gaining
more contacts in the business world.
Presenter of the station’s business show, Keith Newman said: “At Radio
Northumberland, we’ve been providing 24 hour programming since
January 2012. We’ve gained a reputation for community involvement as
well as broadcasting music and talk based programming. Our business
show features interviews with people in the north east who have a story
to tell and each show is a mix of interviews, music and topical comment.”
The show will be renamed the Northern Insight Business Show and can
be heard every Tuesday at 1pm with reruns at various times during the
week to cater for audiences abroad and those who are working during
the day.
Michael Grahamslaw, Managing Director of Northern Insight Magazine
was delighted to team up with Radio Northumberland.
“Community radio has a real place in the business world and by mutually
promoting each other in our respective media, we can both benefit. The
quality of the station’s programming is second to none and it’s great to
be associated with such a worthwhile community project.”
The station can be heard via its website radionorthumberland.com,
by apps such as TuneIn Radio and also by asking Alexa to “play Radio
Northumberland.”
www.radionorthumberland.com
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UK ATHLETICS AHEAD OF THE RACE THANKS
TO GRADVERT
Headquartered in the North East with offices in London and Birmingham, Gradvert’s core business
revolves around helping companies develop talent. Here Glen Newton, Learning and Development
Manager at Gradvert, talks about professional development workshops and how they helped enhance
the skills and knowledge of the UK Athletics team.

As the governing body for the sport of Athletics in
the UK, UK Athletics is responsible for overseeing
the governance of the country’s athletics events
as well as athletes, their development and
athletics officials. UK Athletics also represents
all Olympians and Paralympians within the
athletics world.
UK Athletics wanted to enhance the knowledge
and skills of their team to allow them to effectively
deliver upon their aims and objectives and develop
confidence in their ability to act as a leader within
the business.
With a number of high profile events taking place
throughout the year – including the 2017 World
Championships, UK Athletics wanted to ensure that

their teams had the tools needed to manage these
events successfully.
UK Athletics partnered with Gradvert to design a
series of workshops to support their teams and
help them develop the desirable knowledge, skills
and behaviours.
The delegates consisted of employees from all
areas of the business at all levels.
It was important for Gradvert to spend time with
UK Athletics to understand their goals as a business
and gain a complex knowledge of how they operate
and understand their environment.
The solution came in the form of a bespoke
development programme that consisted of a
www.gradvert.com
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series of interactive and engaging professional
development workshops. Each workshop aimed
to intertwine the values of UK Athletics with their
Equality and Diversity objectives. This allowed
these subjects to be brought to life in the delegates
day to day roles and emphasise them to the people
they may manage.
The programme aimed to increase and improve
the confidence of the UK Athletics team. Each
workshop equipped delegates in various strategies
and techniques, with each workshop achieving at
least a 91% satisfaction score and above.
The programme ensured that the team was wellequipped to initiate, plan and execute the 2017
World Championships.

BUSINESS INSIGHT

FROM DUBAI AND THE UAE TO THE UK

A jet-setting businessman who spent years working in Dubai, arranging some of the worlds’ biggest
organisations training courses, has his eyes set on the UK for his latest venture.

engagement as our number one philosophy, simple
as that!”

Ian Murray, from the North East has worked in
Dubai and the UAE for the last nine years and has
recently decided that it is time to take root on
home turf again bringing with him the very same
training model to companies in the UK that has
given them such huge success in the Middle East.

Ian’s personal career is something that he feels has
helped him achieve such success. Pretraining in a
previous life, he worked for Al Shaheen – A Military
Training company based in Abu Dhabi, where he
headed up their Quality Assurance Division.

Managing Director of Protraining UK, Ian told Jackie
Marston why he made the bold decision to come
home and train the businesses of the UK to the
standards that they do in the middle east:
“Apart from the fact that I miss the north east
hugely, whilst I worked away, one of the things that
I noticed is that the level of learning abroad is of a
really high standard and I personally love delivering
it, so I wanted to see if it would get the same
positive response to the businesses in the UK.”
What is the best part about working
at Pro Training?
“The variety of programmes that we offer and
the professionalism of the team – it’s good to be
surrounded by fun, informed and dedicated people
who believe in what they do, try to be better each
day and produce results.
“The company is 15 years in operation now, our
courses are bespoke and more importantly, fun –
basically, we know what we are doing to make the
information we’re giving, stick in the minds of the
learners!”
Although Ian’s main job in the UK is to enlist
businesses; SME, B2B and Blue-Chip companies to
the courses that they offer, it’s with the backing
of such huge organisations that they work for in
the Middle East that will ensure that they are taken
seriously in the training market in the UK.

Their corporate brochure boasts a section named
The Company We Keep and to say their list of clients
is impressive would be a huge understatement!
With industry giants such as Nestle, Emirates,
CHAHLOUB Group and Gulf Bank, to name a few,
it’s easy to see why Protraining are realised as
industry leaders in the Middle East.
In a nutshell, they deliver corporate training to
businesses that want to see their individuals, teams
and businesses succeed. There is no ‘one-cap-fitsall’ approach here though, as Ian and his team tailor
each and every programme to suit the businesses
and individuals’ needs and make sure that the
training they offer is current, up to date and fun.
Ian, from Newcastle upon Tyne told me why they
are successful in this area of expertise, when
many company’s have failed in the past: “We do
this through experiential learning and adding

Now we all know that trying to get our staff on
training courses in the first place is a challenge.
Engaging them and holding their interest is
challenge number two whilst ensuring that
the knowledge is retained in their grey matter
is probably the hardest challenge of them all.
However, by combining tried and tested methods
in a fun environment, with great interaction and
course facilitators that are able to keep the interest
of their audience, these are just some of the
reasons that the companies in the Middle East rely
on the services of Protraining.
With their offices based in Newcastle it is
Protraining UK’s intention to start with the north
east business and spread their wings nationally,
once the region has established, which Ian predicts
will take the best part of 2018.
Asked what he will bring to the training table of
the businesses in the UK, Ian concluded: “I would
say that we take the pressure and worry away from
your training needs – we believe that customer
service is upmost and as winners of the SME
Customer Service Award, our track record is proven.
“We feel that you can trust us, in that whatever
training we deliver it will produce the desired
results and energise and up-skill the participants.”

For information on Protraining UK’s services, telephone 0191 233 6312, email them on ian@protraining.net or visit their
website: www.uk.protraining.net
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Louise Dodds

MAKING SURE A PROJECT GOES TO PLAN
In the fifth part of a six-part series, Louise Dodds, Programme Manager at Prosper discusses
the key things needed to make sure a project is successfully delivered.

Once the project implementation process is
complete and a supply chain partner is on
site, the key focus of a project team should
be to develop a collaborative partnership
which at its heart encourages open and honest
communication.
At Prosper we believe that all those involved in the
project working as one team enables all parties
to have full awareness of the projects goals and
deliverables, as well as ensuring any unforeseen
issues that may arise can be resolved quickly and
efficiently.
To support both your organisation and the project
delivery partners, the contract management
team at Prosper undertakes effective contract
management and reporting to ensure the delivery
of the project is monitored and tracked to identify
early any potential difficulties which may arise.
Adopting a structured contract management
process life cycle on every project is much more
likely to ensure successful, effective outcomes are
delivered. The typical steps we implement include:

At these review meetings, monitor contract
variations/modifications to assess if they may
impact on the overall budgetary forecast or
duration of the project.
We all know that even with the best planning in
the world, there are always elements that come
left field, and on occasions these issues may be
more complex and difficult to resolve. Where these
types of situations arise, work with an independent
procurement consultancy who will first speak to
both parties and ascertain whether a resolution
meeting is required. If it is, at this meeting, the
consultant will act as an impartial team member to
effectively agree solutions in a fair and transparent
approach. Where you don’t use a consultancy,
always remember resolving problems fairly,
equitably and quickly is the best way to build long
term partnerships and ensure the project delivery is
not impacted in any way.
2: Contract performance monitoring

1: Regular engagement meetings – (we’d
suggest these were at least monthly)

As mentioned in our previous article on the
implementation process, KPIs and relevant
management information should have already
been agreed between the partners at the pre-start
meeting.

You should meet with your project delivery partner
each month (or at regular intervals agreed between
the parties) to monitor progress and to ascertain if
there are any issues that may affect the scheduled
programme of works.

As part of the contract management process
it is essential to monitor any data supplied by
the project delivery partner. This allows parties
to assess any trends as well as highlighting any
potential issues that may arise.

This information can then also be used to
benchmark against other project delivery partners
working with your organisation, or can provide an
informed view of the pros and cons of the project
for future assessment of procurement methods
and routes to market.
Additionally, understanding issues that have either
arisen from the procurement, implementation
process or simply day-to-day can also help as it
allows new and innovate solutions to be developed
that can be adopted in future tenders.
3: Partnership development meetings
In many cases, building collaborative, long term
partnerships for your organisation with your
delivery partner can bring significant benefits for
both parties. It may be prudent to set up regular
best practice forums including all key personnel
who will discuss and develop a range of initiatives
to create efficiencies for the organisation- this can
be cost, resource or process efficiencies.
In an ever-changing economic environment,
we understand more than ever the pressures
organisations face to manage budgets and
the requirement to deliver more for less. As a
consultancy firm, we know how important it is
to look at value for money outcomes and process
efficiencies that create positive outcomes. Effective
contract, management can help you to achieve
those amazing results.

To find out more about Prosper, their work, and how they can help you, visit prosper.uk.com
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COMMUNITY FIRST NORTH EAST: A SAFE, SUPPORTIVE
AND FLEXIBLE LOCAL TRAINING PROVIDER
Does your team at work need a boost? Or
perhaps you would like to gain those educational
or vocational qualifications to help you achieve
your goals? Why not make 2018 your year?
We at Community First North East are a highly
qualified team that pride ourselves in providing
a supportive environment to help you, and your
business, to grow and achieve your full potential.
Our educational and vocational courses have been
designed with you in mind. We understand that
sometimes hectic lifestyles can make it difficult
to find the time to gain those all-important
qualifications. That is why we provide daytime and
evening classes, seven days a week throughout the
year. Our work with businesses includes a focus on
team building and team maintenance, managing
conflict, leadership skills, managing change,
effective communication skills and coaching
skills. We also offer a range of programmes for
teaching staff including the Award and Certificate
programme in teaching.
We also offer:
• Consultancy and research
• Training in a range of staff development issues
such as effective communication, managing
conflict, team building & team maintenance,

emotional resilience in teams.
• Leadership training including, appraisal,
managing change, managing people and
performance management.
• Individual and group life coaching
• In-service training for schools for both
teaching and support staff
• Training for staff to deliver business
improvement.
As a business, we understand that nothing is more
important to growth and success than efficient and

enthusiastic staff. We know we are only as good as
our employees, and through the courses we offer,
we aim to help your team be the best it can be.
But don’t just take our word for it; our outstanding
satisfaction is demonstrated in our accredited
results. And what if we told you that in helping
yourself, you are actually helping others? All of our
profits are re-invested within the local community,
helping vulnerable adults and families.
Why not get in touch, and see how we can help
you?

Contact us on: 0191 493 6990 or visit our website at www.communityfirstnortheast.org.uk

DO YOU UNDERSTAND THE TERM APPRENTICE
AND HOW THE LEVY SYSTEM WORKS?
Do you know the difference between an apprentice
and an apprenticeship? Have you heard of the
Levy, are you paying it but don’t know what to do
or how it benefits you?

pay for apprenticeship training. It is an investment
for future skills and talent, a pot that can be used
to develop the skills of your workforce improving
business performance.

It’s confusing so Northern Insight has teamed up
with JB Skills Training to help us get to grips with it.

“However, a huge amount of this money is now sat
stagnant, with employers not knowing how to unlock
these funds via the Digital Apprenticeship Service
(DAS) account. And most employers don’t know that
their Levy payments must be used within 24 months
otherwise the contribution will be written off.

JB Skills is one of the region’s leading training
providers. The company offers support to Levy and
Non Levy paying employers, placing apprentices:
delivering apprenticeships to up-skill workforces as
well as creating bespoke training packages.

“There is also a misconception that if they spend
their Levy, there are no more funds for employers.
Actually there are other funds you can access to
do more training as ESFA will make a 90 per cent
contribution of the qualification value, with the
employer only paying the outstanding 10 per cent.”

Dave Macmillan, managing director, says:
“Generally an apprentice is aged 16-24, new to
a business, learning new skills and being paid an
apprentices wage.
“As an employer if you have less than 50 staff you
could be eligible for a fully funded 16 – 18 year
old new apprentice for your team. To employ a
new apprentice aged 19 or over, the employer is
responsible for contributing 10% of the value of the
qualification specified by ESFA.
“But did you know that the term ‘apprenticeship’
applies to any learner in the workplace? You can
study an apprenticeship up to retirement age! The
term applies to anyone in existing employment
up-skilling and working towards apprenticeship
framework/standards. The studying doesn’t affect
salary or current entitlements.
“As an employer looking to up-skill your existing

Dave Macmillan, MD

workforce there are a number of routes. If your pay
bracket is under £3million per annum then you can
access funded training packages or pay for them
yourself through a training provider.
“If, however, you’re an employer with a PAYE spend
of £3 million and above then you will have heard of
the Apprenticeship Levy. In fact you will have been
paying 0.5% of your annual payroll for nearly a year.
Your payments are collected monthly by HMRC
alongside Tax and National Insurance.
“Introduced in April 2017, the Levy’s purpose is to

Many employers use JB Skills’ invaluable service to
help them understand their Levy payments. They
show employers how to maximise their return
with personalised apprenticeship programmes.
Account managers can support you through the
whole process, getting apprenticeships on board and
improving your businesses outlook.
Companies we have worked with so far have
reported back that JB Skills support has raised
internal company standards, improved the quality
of staff and their motivation; improved the business
performance and that their staff now have nationally
recognised qualifications.

If you want more information or to book an initial consultation then please contact JB Skills Training on 0191 510 5519.
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Minimum
Energy Eﬃcient
Standards
(MEES) - Are
you ready?

A

s of 1st April, new legal standards
will apply to all rented commercial
and residential property meaning that
up to 19% could be unlettable unless
immediate improvements are carried
out to improve energy eﬃciency. The
ﬁgure increases to 23% for oﬃce
premises and the Government are
stating that failure to comply could
result in ﬁnes of up to £150,000.
This new legal standard therefore
brings both threats and opportunities
for landlords, freehold investors,
developers and lenders.
Background
Under the Climate Change Act 2008 the UK has
committed to reducing its greenhouse gas emissions
by at least 80% by 2050, compared to 1990 levels.
As part of that commitment, the Government set
the interim target of reducing emissions by 57% by
2030. The release of the long awaited Government
guidance on MEES also reinforced the commitment
that MEES is happening, whether or not the country
is in or out of the European Union.
MEES comes into force under the Energy Eﬃciency
(Private Rented Property) (England & Wales)
Regulations 2015, a product of the above Climate
Act.

MEES - how does it aﬀect me?
The importance of this legislation cannot be
underestimated as its potential impact upon many
property investors, including small time residential
landlords could be wide ranging.
Currently properties are given an Energy Performance
Certiﬁcate with ratings from A down to G. The new
rules make letting property with the lowest two
ratings of F & G unlawful.

• From the 1st April this year it will be an oﬀence to
• let sub-standard commercial or residential property
• (i.e. those which do not meet at least rating E). This
• applies to both lease renewals and extensions.
• From the 1st April 2020, it will be an oﬀence to
• continue letting sub-standard residential property
• and this includes all existing leases.
• From the 1st April 2023, it will be an oﬀence
• to continue letting sub-standard commercial •
• property, again including all existing leases.
Trying to establish which buildings this applies to is
not always straightforward and it is recommended
that professional advice is sought in order to avoid
falling foul of the new rules. Exemptions are available
but must be registered on a central government
register to be valid.
In order to mitigate the potential impact of these
new regulations Henry Riley has been advising their
clients, via our sister company Nidus Riley Ltd,
to review their portfolios in order to ensure that
appropriate preventative action can be taken in due
time. This structured ﬂexible advice is tailored to
meet the speciﬁc needs of each client.
If you believe these new regulations may aﬀect
you then advice can be provided either through
attending one of our seminars or discussing with us
directly. If you would like advice to ensure that you
are meeting the new requirements, or to organise a
seminar for your company, please contact Paul Nixon
on the contact details below:

Paul Nixon
FRICS
E: paul.nixon@henryriley.com
T: +44 (0)191 2617477

www.henryriley.com
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Steve Luker, who manages re:heat’s Scottish office,
will provide expert guidance to Scottish energy
users via the Wood Fuel Support Service (WFSS).

SCOTTISH GOVERNMENT APPOINTS NORTH EAST
BIOMASS EXPERTS FOR ENERGY SECTOR SUPPORT…
North East biomass experts, re:heat, have been appointed by the Scottish Government and Forestry
Commission Scotland, to provide Scottish energy users with the most comprehensive, up-to-date
advice regarding low-carbon, environmentally-friendly alternatives.

The company, based in Alnwick, Northumberland,
has years of experience helping businesses of all
sizes convert from fossil-based energy systems
to sustainable, low-carbon, biomass heat and
power systems. This latest project, which fully
supports the biomass sector in Scotland, sees
re:heat provide impartial technical and specialist
commercial information to users via the Wood
Fuel Support Service (WFSS) as well as operate
an associated email and telephone enquiry
service.

exciting opportunities for new businesses to start
up, for existing businesses to expand and for end
users to benefit from low carbon heat or power.

Following rapid sector growth, WFSS was set up
to support and ensure new, aspiring and wellestablished biomass businesses, as well as end
users, had access to the most current, accurate and
useful details available. The Government therefore
required a highly reliable and knowledgeable team
to monitor and advise upon industry developments
and the latest changes in the field, and appointed
re:heat following a competitive tender process.

Made up of a team of experts from a variety of
backgrounds, re:heat has been part of the UK wood
energy industry since the early days and works
with national and European clients on all aspects
of biomass energy.

Steve Luker, who manages re:heat’s Scottish office
and is also running the WFSS service commented,
“The biomass sector is steadily gaining a bigger
market across the country and there are many

“Our main focus is on commercial heat, district
heating and Combined Heating and Power (CHP)
and we provide impartial sign posting, technical
and market information that helps end users and
the biomass sector to maximise and capitalise on
their opportunities. The website is a great resource
and we look forward to working with the sector.”

The company was appointed by the Scottish
Government and Forestry Commission Scotland
on the back of its extensive experience, diverse
portfolio of work and in-depth knowledge of every
aspect of biomass which ranges from growing
and processing of wood fuel through to the
specification, installation and operation of woodfired boilers for all purposes.
www.reheat.uk.com
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re:heat founder, Neil Harrison, added, “Bringing
and keeping this unique resource up-to-date is
invaluable in terms of informing and advising
anyone interested in converting to biomass or if
working in the field, on how to proceed.
“As well as Scotland, much of the information will
be of use around the country so the website is
definitely worth visiting for anyone with questions
relating to the biomass industry.
“We are delighted to have been chosen to manage
the service and are looking forward to sharing the
knowledge we have gained through our years in the
business with a much wider audience.”
In addition to the website, the WFSS responds
to enquiries, runs events and also produces a
newsletter to help the sector to network and share
knowledge and expertise. Find out more by visiting
www.usewoodfuel.co.uk
re:heat was founded in 2011 by Neil Harrison and
Ben Tansey, both of whom have accrued a breadth
of experience in their former jobs before joining up
to launch the business.

book and benefit…
Take advantage of our Winter conference offer, book a meeting between 1st January and 31st March 2018 and benefit from
complimentary items at Crathorne Hall Hotel.
We have created a number of packages from day delegate rates, residential meetings with dinner to exclusive use of the hotel.
Day delegate packages available from £33 and 24 hour delegate rate from £139
For all meetings taking place between January & March 2018, delegates will receive complimentary breakfast rolls on arrival
and chocolate bars with afternoon break.
Once the booking has been confirmed you will also receive a voucher for one of the following:
• For bookings between £100 - £500 - afternoon tea
for two
• For bookings between £500 - £1,000 - Sunday
lunch for two

• For bookings between £1,000 - £2,000 a three course dinner for two
• For bookings over £2,000 - a one night overnight
stay for two people

For further information and to make your booking, please call 01642 700398
Terms and conditions apply.

CRATHORNE HALL
handpicked.co.uk/crathornehall
Crathorne Hall Hotel, Crathorne, Yarm, North Yorkshire TS15 0AR

YARM, NORTH YORKSHIRE
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NORTH EAST FINANCE COMPANY OPENS ITS
DOORS IN LONDON

A North East based Cash Savings Company has enjoyed rapid growth in the last 12 months and has
now expanded to open the doors to a brand new London office.

Based in Mayfair, the new Cascade Cash
Management (Cascade) office will make
servicing clients and partners based in London
and the South easier and more efficient. It will
also open the company up to further growth
having already administered over £600million
to date.
Cascade has enjoyed six years in business already
achieving an important milestone last year when
the company launched a new and unique online
portal. The new portal has increased revenue
through the addition of new customer relationships
in the form of savers and third-party advisory firms.
The team, which has expanded to eleven this year,
already has a sales presence in Warwickshire and
Peterborough and is looking forward to growing the
company from its Mayfair base too.
Managing director, Dr Emma Black, is delighted to

have both opened the new office and to be trading
from the heart of the capital. She said:
“Our HQ is in Newcastle as this is where we
started and where the servicing heart of many
financial institutions savings propositions lies. We
do however service customer relationships across
the whole of the UK with many based in London or
the South. It therefore makes sense for us to have a
presence there too.
“Many of the team are in the city on a weekly basis,
myself included, so it will be much more efficient to
have somewhere to meet our clients and partners
that reflects the high-end service and product we
are so proud of.”
Cascade is an independent and transparent
service created to generate enhanced cash returns
and increased protection on deposits through
professional cash management.
More information is available at www.cascade.co.uk
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The online portal is the only one of its kind in the UK
allowing independent and unbiased cash solutions
meaning that clients don’t have to choose only one
bank. With the online portal and Cascade’s client
support team, all banks are accessed quickly and
easily, on a daily basis.
The Cascade team can manage funds on behalf
of clients or depositors can use the portal to
manage their own savings. Partners including IFA’s,
solicitors, attorneys, accountants and many more
can also self-brand the product for presentation to
their own clients.
The growth of location will also be creating new job
opportunities within the Cascade team. It is hoped
this year that the company will recruit a number
of client managers and advisors to the already
experienced and skilled team.
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COMMERCE HOUSE BECOMING EVENT HUB
FOR TEESSIDE
Commerce House in Middlesbrough is nearing completion of a multi million pound renovation and
is already proving to be a huge draw for business events for the region.

Boasting a boardroom, meeting spaces, hot desks
and a business lounge, the iconic building is now
playing host to regular events from a number of
organisers.
Forward Ladies has committed to having their
regular monthly meetings at Commerce House,
allowing like-minded women to exchange ideas
and views on business in highly professional
surroundings. This event launched last month and
proved to be a great success with regular monthly
events now planned in.
Following in the footsteps of Forward Ladies is
The Mussel Club, which from April 2018 will be
launching their breakfast networking club in the

building. It is the first time that The Mussel Club,
that boasts networks in Newcastle, Sunderland and
Darlington, has had a presence in Middlesbrough.
The facilities team at the Grade II listed building,
which now has offices ready to rent for teams of up
to 14, has also started organising events for tenants
and business people from the area alike.
The first of these is a GDPR training session, which
is taking place on March 16th in association with
Evolve North- everyone is welcome to register on
eventbrite and attend for free.
Christine Huntington, facilities manager at
Commerce House, said: “Now we are nearing

completion and have lots of areas available for use,
it is fabulous to see them actually in action.
“It is such an accommodating, comfortable, yet
professional environment, making it ideal for most
uses. As well as events that host up to around
30 people, we are now specialising in hosting
boardroom meetings for up to 14. These are
proving very popular with a range of companies
and organisations including local authorities.”
Commerce House can provide catering and
refreshments and has a variety of areas currently
available for event use. Virtual office services are
now launched too, alongside a choice of fully
furnished office space, ready to move into.

More information is available on www.commerce-house.co.uk and on 01642 917 116
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Peter Rutherford

AN ALTERNATIVE
APPROACH TO
INVESTMENT
I was carrying out some research
in line with my role of being
on the investment committee
here at Rutherford Hughes, and
decided to look at an area where
we have made the conscious
decision not to invest.

Clearly, it is important to review previous
decisions.
We have a jaundiced view of what are known as
“Alternative Investments” or “Absolute Return
Funds,” as they are also known. The reason is that
we are yet to find one that does what it says on
the tin. Why are we cynical? Simply because we do
not think that calling markets or “clever” financial
engineering works. The idea of something that
performs well in all market conditions would be
something of a “Holy Grail” in investment terms.
But we believe that it is a myth.
So, I took to Morningstar, one of the World’s
leading investment data providers. Inevitably you
will find the good, bad and the ugly. I looked only
for funds with a record of three years plus, which,
even then, is quite short.
Bottom of the pile is one of Credit Suisse’s
offerings with an annualised loss of just over
3%pa for the last three years. In other words, this
would fund would have lost you around 10% over
the last three years.
Top of the tree is Brunswick Growth Portfolio.

Heard of them? No, nor had I. That said, their
performance has been very good with 13.51%
annual return over the last three years. The
analysis suggests that it is a little more aggressive
than our own A Strategy, but it does not
outperform our Strategy.
So, we have had a quick look at the best and the
worst. What about the big boys? Well Standard
Life’s Global Absolute Return firm has only
managed a total return of just 2.1% over the last
three years (source Trustnet). That equates to an
annualised return of around 0.6% over the period.
You would not be quite so upset until you realise

that it holds over £21Bn of investors money.
That is a huge amount receiving no better return
than being on deposit. Compared with, say, our A
Strategy, that means that investors have missed
out on around £8Bn which they will never recover.
So, are we right to ignore these absolute return
funds? In our view we are. There is no consistency
in approach or return, and these are what we
require from each fund that we choose in each
sector of our portfolios.
At least I can now log this as completed research
on our portfolios to see if we can add further
value to our portfolios and our investors’ returns.

Please remember that the value of investments and the income from them can go down. You may not get back the original amount invested.
Past performance is not a reliable indicator of future performance. The views expressed are those of Rutherford Hughes Ltd

Peter Rutherford is a Director at Rutherford Hughes Ltd. He can be contacted on 0191 229 9600 peter.rutherford@rutherfordhughes.com
Rutherford Hughes Ltd. is an appointed representative of TenetConnect Ltd, which is authorised and regulated by the Financial Conduct Authority. Rutherford Hughes Ltd company registration no: 10431722.
Country of registration: England. Office & Registered Office address: Collingwood Buildings, 38 Collingwood Street, Newcastle upon Tyne, NE1 1JF.
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BRIDGING THE GAP
Kerry Pearson, Andrew Little and Iain Nairn of
Baldwins Restructuring & Insolvency, talk about the
need for early engagement.

As part of Cogital, an international business
services group, Baldwins Accountants
has 60 offices dealing with thousands of
businesses of all shapes and sizes.
Andrew, North East Regional Director,
together with Kerry and Iain, all of whom
are licensed insolvency practitioners, provide
advice and guidance to both internal clients
and businesses across the North East region;
working together with the Value Added
Service teams in specialist tax advisory,
corporate finance and banking & finance.
The team supports businesses with more
than just day to day compliance work. With
more than 50 years’ of turnaround and formal
insolvency experience between them, Kerry,
Andrew and Iain deliver strategic advice to
distressed companies on a daily basis.
If a business has any financial issues, be it
bad debts or cash flow constraints, they
recommend engagement as early as possible
to maximise the options available.
Kerry comments that “The most important
part of our work is the understanding of a
client’s financial situation. The earlier we
know about the challenges facing a business,
the sooner we can provide support to identify
problems and recommend alternative courses
of action.”
Iain adds, “Insolvency doesn’t always happen
when things in the business are bad. It could
be because the company has run out of cash
when things are going well; even as a result of
an external event like Carillion. At times like
this, we look at the options and work with our
colleagues to bridge the gap in funding.”

“It may be that the situation is much more
serious and simply bridging the funding
gap is not enough. We work to understand
the challenges and this is paramount to a
successful resolution” Andrew stresses.
Iain continues, “I think of myself as the
corporate equivalent of my wife, an Intensive
Care Nurse, since at times we seem to have
similar roles. Quite simply, the sooner you
get into hospital, or in our case in front of
our team, the more chance there is of getting
your business back on its feet.”
The wider Baldwins team is not just there for
emergency procedures and can help clients
avoid financial problems by working with
them at all stages. Andrew advises, “Those
who forecast their future trading have a much
clearer understanding of their business and
set themselves targets to achieve. Working
with us gives clients the ability to see what
their future looks like, tax strategies can
be implemented, potential staffing issues
addressed and any funding gaps spotted well
in advance of them happening.”
Kerry concludes, “In an uncertain world,
where problems can arise very quickly, it’s
comforting for a client to know that there
is high quality, experienced advice available
locally; this is only enhanced by our national
network.”
With offices across the region from Alnwick in
the north to Guisborough in the south, Kerry,
Andrew, Iain and their team make it easy to
access the right advice in the right place at
the right time.
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www.baldwinsaccountants.co.uk
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L to R Michael Cantwell RMT, Nick Jackson VCH, Martin Jones VCH and Rachael Guest FW Capital

RMT HELPS ONLINE TRAVEL AGENT VCH PICK
STOCKTON AS DESTINATION FOR GROWTH
Advice from RMT Accountants & Business Advisors is enabling an ambitious online travel
agency choose Teesside as its destination for growth after it secured a six-figure investment
from the Northern Powerhouse Investment Fund (NPIF) .

VCH Travel uses a bespoke 'destinationless'
search system developed in-house which
processes millions of pieces of data in just a few
seconds to offer customers holiday options that
are tailored precisely to their specifications.
The eight year-old firm is set to open a new
office in Stockton as part of the next stage of its
development, and will also shortly be launching
a new version of its search software designed
specifically for use on mobile devices.
A £250,000 investment from NPIF – FW Capital
Debt Finance, managed by FW Capital, was secured
for VCH by RMT Accountants & Business Advisors.
The investment is supporting VCH's expansion
plans and its continuing recruitment of skilled staff
who are servicing growing customer demand and
systems management needs.
Five new jobs have already been created this year,
taking the VCH workforce past 40, and a further
five are set to follow in the next few months.
The VCH management team was advised by
Michael Cantwell, head of corporate finance
at RMT, and Alex Wilby, partner at Swinburne
Maddison LLP during the investment process.
Founded in 2010 by Martin Jones and Nick Jackson,
VCH Travel has grown steadily by focusing primarily
on providing beach holidays around Europe and the
Middle East via its www.verycheapholidays.co.uk
website and team on telephone advisors.

Martin Jones, who has two decades' experience in
the travel and technology industries, says: “We're
one of only two UK travel agents that can offer
this type of advanced search technology and it will
be the basis on which we work towards becoming
one of the top firms in this sector in the next three
years.

approach to developing proprietary systems which
enhance its customer conversion rates and hence
will drive its future progress.

"We spent four years developing our systems in
house to enable it to process a huge amount of
data extremely quickly and know it provides exactly
the sort of holiday options that our customers are
looking for.

Rachael Guest, investment executive at FW Capital,
says: “The VCH management team presented a
clear view of how they plan to grow the business
over the next few years and just how far they
believe they can take it.

"We have a proven business model in place that is
perfectly suited to scaling up as customer demand
grows, and moving to new premises in Stockton
will give us the base we need to expand and create
more North East jobs.

"Opening the new Stockton office and offering a
mobile-friendly search facility will be major steps
forward for VCH and we're looking forward to
seeing how things progress from here."

"RMT understood what we wanted the business to
achieve and recommended FW Capital as a good
option for sourcing the development capital we
were looking for.
"We found the FW investment team were very
good to work with, quickly buying into the concept
and seeing the opportunities in how we now
want to take it forward. The support we received
throughout from RMT and Swinburne Maddison
was second to none."
Michael Cantwell, head of corporate finance at
RMT Accountants, adds: "VCH has taken a proactive

"They have ambitious plans for expansion which
are now being enacted and we're very pleased to
be working with them as the business continues to
evolve."

Alex Wilby, partner at Swinburne Maddison LLP,
adds: "It has been a pleasure working alongside
Martin and Nick at VCH and helping them secure
the investment which can push their already
highly successful business forward. I look forward
to continuing to work with the team at VCH and
seeing the business go from strength to strength.
The Northern Powerhouse Investment Fund project
is supported financially by the European Union using
funding from the European Regional Development
Fund (ERDF) as part of the European Structural and
Investment Funds Growth Programme 2014-2020
and the European Investment Bank.

For more information on RMT Accountants please visit www.r-m-t.co.uk
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(L-R) Angus Makepeace of Hadrian Financial Services, Mark Parkinson of
Tait Walker and David Bell of Hadrian Financial Services

TAIT WALKER ACQUIRES 200 NEW CLIENTS
AND STRENGTHENS ITS GROWING WEALTH
MANAGEMENT TEAM
Tait Walker has acquired clients from Haltwhistle-based Hadrian Financial Services in a move that will
expand the firm’s regional reputation as a Wealth Management specialist.

The acquisition will see more than 200 clients
transfer to Tait Walker’s 30-strong Private
Client Investment arm – Tait Walker Wealth
Management (TWWM).
Stretching from North of the Tyne to Cumbria,
clients joining Tait Walker will benefit from the
expertise of the firm’s wealth specialists. TWWM’s
Independent Financial Planners provide advice
to clients across the region in both Business and
Personal capacities; including Investment advice,

Retirement and Pension planning, Estate and
Succession planning, Protection Planning and
Mortgages.
Mark Parkinson, managing partner of the TWWM
team, said: “I’m delighted to welcome new clients
to the firm and look forward to building strong, and
lasting relationships with our teams in Newcastle,
Northumberland and Cumbria.”
Angus Makepeace, director at Hadrian Financial

Services, added: “I’m really pleased to be
introducing our clients to Tait Walker, which shares
Hadrian’s values and principles and will offer our
clients continuity and ongoing service from a
trusted and reliable financial planning business.”
Established in 1937, Tait Walker is the largest
independent accountancy practice in the North
East of England, which now employs 155 staff
following a number of new appointments as the
firm continues with its recruitment drive.

To find out more about Tait Walker visit www.taitwalker.co.uk or call 0191 285 0321
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Paul Hardingham, Director of Innovate Mortgages and Loans

AND NOW FOR SOMETHING
COMPLETELY DIFFERENT...
So, it seemed like a good idea at the time to look for a challenge in my 50th year,
a flippant comment that I did a half marathon when I was 15 has landed me with a place in the
Virgin Money London Marathon on Sunday 22 April.

Given that in the interim (nearly) 35 years I have
barely done any running, the discovery of beer
after my last effort in 1983 is purely coincidental,
this will be a huge challenge. The main drawback
with all of this is that I actually hate running, so
as challenges go…..
However, supporting Virgin Moneys nominated
charity of the Teenage Cancer Trust will give me
plenty of motivation to (hopefully) drag my ageing
body around the 26 mile course and raise plenty of
cash for this amazing cause.
As you can see in my picture this month, HUGE
sacrifices are being made haha.
Any sponsorship will really help to motivate me
through my gruelling training and on the day, I
will be unashamedly sharing and re-posting this

request on social media as my target to raise
£10,000 is as challenging as the actual running uk.virginmoneygiving.com/PAULHARDINGHAM2
Also, from now until 23 April 2018 we will be
donating £50 to the sponsorship fund for every
mortgage application which successfully completes
– you can access this offer via the enquiry form at www.innovateml.co.uk/make-an-enquiry/
Please feel free to share this with anyone who either
knows me and may want to sponsor or who you
think could benefit from mortgage/re-mortgage
advice – remember the sooner we hit the target the
sooner I will stop bugging everyone!
Many many thanks in advance if you are able to
assist me in this effort - Paul

Huge Sacrifices are being made!

Paul Hardingham and Tony Ibson are Mortgage and Protection Advisers at Innovate Mortgages and Loans. Both have over 20 years of experience
advising individuals and businesses across the North East of England. They can be contacted for bespoke advice at paul@innovateml.co.uk or
tony@innovateml.co.uk or call 0191 223 3514.
Think carefully before securing other debts against your home. Your home or property is at risk of repossession if you do not keep up repayments on a mortgage or other loan secured on it. Innovate Mortgages and
Loans is a trading style of Innovation Financial Management Ltd.
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LOCAL ACCOUNTANCY FIRM BACK TRUST SET UP IN
HONOUR OF TWO SPECIAL CHILDREN
KP Simpson, Certified Public Accountants
based in Jarrow, have recently announced
their partnership with the Chloe & Liam
Forever Together Trust to inspire others to
follow their dreams and achieve their goals
in performing arts and sport.

Caroline Curry said: “Andy has been a family
friend for years, so his support firstly as a
friend and then to the trust has been amazing.
We seriously can’t thank him enough for
everything he has done and to now donate part
of his budget to us is just overwhelming.”

The Trust was set up in September 2017
following the tragic Manchester bombings by
Lisa & Mark Rutherford and Caroline Curry, the
parents of Chloe Rutherford and Liam Curry,
who sadly lost their lives in the atrocious attack.

The Trust are now working with JAM Marketing
(UK) Limited to help raise awareness and vital
funds to keep the Trust going.

By setting up the Trust, they want to honour
their children by supporting things they truly
had a passion for. They hope to be able to help
others for such things as auditions, exams,
coaching qualifications and travel expenses to
name but a few.
Andrew Potts, director of KP Simpson has been
a family friend of Caroline’s for many years
and after supporting the Trust by doing their
accounts, has recently agreed to join the Board
of Trustees after providing valuable advice and
input during recent meetings.

Andrew Potts

Further to this, Andy extended his kindness by
way of donating part of his monthly marketing
budget to the Trust so they can continue to
grow and expand without using valuable funds
to pay for this.
www.kpsimpson.co.uk

GENERATOR CELEBRATES
THE LAUNCH OF ITS
NEW BRAND AT NBS
Leading business development agency, Generator,
celebrated the launch of its new brand at the
home of NBS (The Old Post Office) in Newcastle.
Joined by stakeholders, its board and key delivery
partners, Jim Mawdsley, Rachel Peacock, and
Charlie Dancer explained the thought process
behind the new branding and announced big
expansion plans for the future.
“Generator has experienced a lot of change
and I've built a new team that'll take us to the
next level.
"Like me, they are committed, ambitious and
are already getting results. I'm proud of what
we've achieved since 1991, and I'm excited
about what the future will bring.” Jim Mawdsley,
Generator CEO.

71

They have been overwhelmed so far by the
support they’ve had from the local community:
“We’ve been very lucky and have had a
constant stream of people approaching us to
help. I think the tragic event was something
that touched the hearts of many and they just
want to do their bit.
“We have monthly events from golf days to
charity balls and raffles which all help towards
the funds needed to continue.” said Lisa.
The next event they have coming up is a ball at
the Hilton, Newcastle Gateshead on June 22nd
2018 which is set to be a fantastic evening of
fundraising with a performance from Britain’s
Got Talent 2014 winners, Collabro. Tickets
are priced from £85 pp including a 3 course
meal. Tickets can be purchased by contacting
Emily Rugg on 0191 490 97 06 or by emailing
emily.rugg@hilton.com
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GDPR – ARE
YOU READY FOR
THE 25 MAY
DEADLINE?
As the 25 May deadline for the new General Data
Protection Regulation (GDPR) fast approaches,
there is an increased focus on ensuring business
have plans, processes and controls in place to
comply with the new regulation.
The new legal framework is the biggest change to
data privacy legislation in over two decades, and
aims to protect EU citizens’ personal data, regardless
of borders or where the data is processed. GDPR is
coming into force to ensure that individuals have the
right to protect what happens to their personal data.
The regulation will transform how businesses obtain,
store, manage and share personal data. A failure to
comply with the new rules could see businesses
facing significant penalties of up to €20m or four per
cent of annual global turnover.
Perhaps the most important factor of this new
legislation is to ensure a business’s personal data
governance processes protect the rights of individuals.
In response to this, a structured and risk based data
protection programme will need to be established,
with all personal data processing activities accurately
recorded. This obligation extends to any third-party
contractors or partners working with a business and
will present companies with much greater legal
liability in the event of a data breach.
A survey published in January 2018 by the
Department for Digital, Culture, Media and Sport has
revealed a worryingly low level of awareness of the
new regulation.
According to the Ipsos MORI survey of 1,519
businesses, only 38 per cent of businesses had heard
of GDPR, therefore raising a concern that a large
proportion of businesses have a long way to go
before they will be ready to demonstrate compliance
with it.
Two key aspects of readiness include:
identifying all instances of personal data
obtained, processed, stored and shared across
each functional area of the business and creating
formal personal data registers to demonstrate
the legal basis or formal consent obtained to
collect and process the data; and
undertaking a gap analysis of current personal
data governance related processes against the
key requirements of the GDPR (mapped against
the ICO’s 12 Steps) and creating an action plan
to address resultant key gaps via the adoption of
a risk based approach.
The future state - ensuring compliance
with GDPR
It is generally believed at present that an
organisation with an existing strong governance
regime will be better placed to apply and abide with
the new rules. However, there are elements of GDPR
that will require further attention to ensure that

Sheila Panchioli

compliance can be achieved when the rules are fully
implemented.
Key changes from the current Data Protection Act
are as follows:
organisations will be required to report any
data breach involving customer or client data
within 72 hours. This will require security
models to focus upon identifying, remediating
and reporting data breaches rather than just
preventing them; and
there is a requirement to demonstrate that
explicit consent has been obtained for all
personal data processing activities.
In addition, the growth in third party storage and
access also needs to be addressed. Any failure by
third parties could have material consequences for
the organisation using their services.
Other specific items for consideration will include
the following:
who is responsible for driving compliance with
GDPR across the organisation?
what governance procedures are in place to
approve any new arrangements?
what plans are in place to achieve compliance by
the required deadlines?
what steps have been taken to establish your
current data footprint?

making changes to the business that could have an
impact on the processing of personal data, including:
establishing a process to ensure that a
comprehensive, accurate and up to date record
of all the personal data held, including its
location, origin and whether arrangements are in
place for it to be shared with third parties;
assigning a data owner and ensuring regular data
audits are undertaken to capture any changes;
establishing a process for Privacy Impact
Assessments;
establishing a process for Privacy by Design;
procedures for ensuring annual data protection
refresher training is provided to relevant staff
and new joiners;
procedures to include guidance on breach
detection, reporting and investigation (including
identifying the types of data held that fall within
the breach notification requirement);
updating the Information Security Breach
Policy and process for managing personal data
breaches;
establishing a process for reviewing and updating
data protection related policies and procedures
to ensure that they remain relevant to the
business and continue to comply with any
changes to the legislation.

Strategic framework for future changes
We understand that establishing a data protection
framework which is fit for purpose and future proof
is a key requirement for your GDPR compliance
project. The scope of your readiness plans will need
to consider how to embed good data protection
practices and procedures into your Business As Usual
environment and to take into consideration when

For more advice or information on compliance with GDPR, please contact Sheila Panchioli at sheila.panchioli@rsmuk.com or your usual RSM contact.
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CROSS-BORDER M&A

Shawn Bone

Cross-border M&A activity has recently been at record levels and the outlook remains buoyant.

Overseas acquirers continue to be attracted by
a strong domestic market place and a highly
skilled labour pool supported by world-class
educational institutions. The UK also enjoys
a position as being regarded as a strategic
bridgehead to the European market, in particular
by US and Far East acquirers.
The cultural proximity including a common
language between the UK and US, the most
prominent source of overseas acquirers, further
supports the attractiveness of the UK market.
In the short term, the weakening Sterling against
other major currencies, particularly the US Dollar, is
creating additional impetus to consider UK targets.
The North East has seen a number of cross-border

deals in recent times which suggest that the region
is seen as attractive and performing particularly
well.
At Cavu Corporate Finance we recently completed
the sale of property technology company Kykloud
to US-based Accruent. Accruent was attracted
to Kykloud mainly for their market-leading
technology, but also saw the acquisition as a
means of attacking the European markets.
Other recent trade deals include German waste
management company Remondis acquiring JBT
Waste Services as a first step in creating a fullservice waste company for a strong UK market, and
French pharmaceutical business Novacap acquiring
Chemoxy.
www.cavucf.com
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In addition to trade buyers, there is also growing
interest from overseas financial investors, who are
particularly attracted to the strong North East
technology sector.
US-based venture capital firm Greycroft invested
in digital marketing business Performance Horizon,
e-tailer END Clothing secured investment from
Index Ventures and FTV Capital invested in financial
services firm True Potential.
There is a positive outlook for cross-border M&A
activity continuing as overseas trade and private
equity funds remain keen to invest in good quality
assets in a fundamentally strong UK market place.
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DIVIDEND ALLOWANCE CUT: HOW WILL IT AFFECT YOU?

Dividends are the distributions which a company pays its shareholders from time to time out
of its profits. From 6 April 2018, the tax allowance on dividends will be cut from £5,000 to £2,000,
affecting over two million people in the United Kingdom.

In a major shake-up to the rules on the taxation
of dividends, it was announced by George
Osborne (remember him?) in his Summer
Budget of 2015 that with effect from 6 April
2016 dividends would no longer attract tax
credits, which hitherto had satisfied any income
tax liability for those shareholders not subject to
higher rates of tax.
Instead, since tax year 2016/17 dividends have
been subject to the following new tax rates:
7
 .5% - Dividend income within the basic rate
band
3
 2.5% - D
 ividend income within the higher
rate band
3
 8.1% - Dividend income within the
additional rate band
Despite the increased rates, many higher earning
individuals have found themselves in a better
position because of the new dividend allowance,
which exempts dividends to a total of £5,000 for
the year from any charge to income tax; a limit that
was extended (rather grudgingly) by Chancellor
Philip Hammond for the current tax year ending
5 April 2018.
However, with effect from 6 April 2018 (a year later
than Hammond originally intended) the dividend

allowance will be reduced from £5,000 to only
£2,000.
What impact will the change have?
Any shareholder who has received dividend income
in the region of £5,000 in either of the last two tax
years and who anticipates the same level of dividend
income in the tax year 2018/19 will experience an
automatic tax increase as shown in the table above:
For many investors there will be little that they can
do about this, but shareholder/directors controlling

their own companies have a little more flexibility
and, in fact, despite the cut in the allowance,
dividends remain a tax effective means of deriving
income in comparison to alternative methods. At
UNW we can help plan practical strategies which
are personally, commercially and fiscally effective.
The rules and requirements of tax are complex and
ever-changing, and we advise clients on a wide
range of tax matters, helping them to build and
maintain a suitable tax strategy for the present and
future.

For more information, please visit www.unw.co.uk/service/taxation
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Looking forward to
retirement?
Plan ahead with confidence with
Explore Wealth Management.
Retirement is a key milestone in your life and we recognise
that this can often involve some big financial decisions.
As specialists in this area, we understand the challenges
you face in deciding your financial plans both at and during
retirement. That’s why we’re here to help.

For more information,
visit www.explorewealth.co.uk or call us on
0191 285 1555 to arrange a free consultation.
Explore Wealth Management Ltd is authorised and regulated by the Financial Conduct Authority.

WE KNOW
making a will is
just the beginning,
not the end.
Some people can be a little superstitious
when it comes to making a will. It is,
however, the most sensible thing you can
do. Making a will can take away a lot of
pain further down the line. Get it done
and get on with your life, believe us when
we say, it’ll be one of the best things
you’ll ever do.

t: (0191) 281 8191 e: wanttoknowmore@robson-laidler.co.uk
Robson Laidler Wills, Fernwood House, Fernwood Road,
Jesmond, Newcastle upon Tyne, NE2 1TJ

www.robson-laidler.co.uk
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(L-R): Ben Jones and Michael Dickens of
Maven, Morgan Corkill and Shane McDonald
of SDS, Alex Wilby of Swinburne Maddison,
Sarah Slaven of Business Durham and Cllr
Carl Marshall of Durham County Council.

THE £20 MILLION FINANCE DURHAM FUND MANAGED
BY MAVEN CAPITAL PARTNERS INVESTS £650,000 IN
BIOMASS ENERGY PLANT
Consett-based renewable energy company set for expansion after securing investment from Durham Council Fund

The Finance Durham fund, managed by Maven
Capital Partners has completed a £650,000
investment in Consett-based biomass energy
plant, SDS Inc Limited. SDS generates heat, gas
and electricity from wood chippings, producing
solid wood fuel briquettes, a cheaper alternative
to the traditional seasoned hardwood used for
wood burning fires and stoves. The investment will
allow SDS to purchase additional machinery to
improve efficiency and sell wood briquettes on a
commercial scale for use in log burners.
Founded in 2017 by expert renewable energy
engineers, Shane McDonald and Morgan Corkill, SDS
operates a biomass renewable energy plant from an
industrial estate in Consett. The plant takes wood
chippings waste from timber yards and applies a
process to produce electricity. The site also has 4
engines and turbines that export electricity to the
grid.

and built 24 similar plants for clients via their
installation and maintenance company (Calibrate Inc
Ltd, “Calibrate”), Shane and Morgan have significant
experience of installing, maintaining and operating
these plants.
Shane has over 18 years’ experience as an engineer,
having previously owned and operated a similar
company in New Zealand and to date has installed
24 biomass plants through Calibrate. Morgan is a
family friend of Shane and moved from New Zealand
in 2013. Morgan is highly qualified in the design
of control systems and has been instrumental in
implementing the controls of SDS’s site to increase
efficiency.

Biomass energy production is a proven technology
and currently represents 85% of the total UK
renewable energy supply. Climate change and
sustainability are central themes in Durham County
Council’s ambition to create a thriving, resilient and
engaged low carbon community by 2020.

The investment into SDS is the third deal from the
£20 million Fund set up by Business Durham, part
of Durham County Council. The Fund is managed by
Maven Capital Partners, one of the UK’s most active
private equity houses and SME finance providers,
to support the growth of high potential businesses
located in, or looking to relocate to the County.
Maven provides flexible funding packages tailored
to SMEs’ growth requirements, and opened offices
in both Newcastle and Durham last year to support
regional businesses.

Demand is currently outweighing supply in the solid
fuel market, with a 25% to 30% increase in demand
for logs and wood burning stove fuel alternatives
year-on-year proving hard to satisfy. Wood
briquettes burn hotter and cleaner, are cheaper
to buy, and much easier to store and handle than
traditional seasoned hardwood logs. Having designed

Michael Vassallo, Investment Director at Maven,
said, “We are delighted to support SDS’s growth
plans through the Finance Durham Fund investment.
Shane and Morgan are experts in their field with a
strong track record of installing, maintaining and
operating these plants. This is an exciting business
consisting of driven and passionate individuals, with

a product tailored to an increasing market demand.”
Shane, Founder and Operations Director of SDS,
said “The opportunity to work with Finance Durham
and Maven via the CDEMN team has meant the
factory can now invest in specialised manufacturing
equipment, employ key staff and therefore secure
long term contracts ensuring sustainable growth over
the coming years. We have such a strong demand for
our wood briquette and pellet products that we are
turning away orders so this will revolutionise the
coming few years, it really is a fantastic approach to
supporting emerging companies in the Durham area
and we are very proud to have been at the forefront
of this forward thinking approach.”
Brian Archer, Managing Director of Business Durham,
said: “County Durham is home to some of the UK’s
fastest growing companies and it’s fantastic that the
Finance Durham Fund is able to support SDS as it
takes advantage of the burgeoning solid fuel market.”
The opportunity for businesses
With an experienced North East team, operating
from new offices in Durham and Newcastle, and
a strong investment history across the North of
England, Maven is well-resourced to provide the
necessary support to local companies, both in terms
of the initial investment process and the ongoing
support as those businesses grow.
Our local team are actively looking to work with
exciting businesses looking for the right funding to
help achieve their growth plans.

Please contact Maven to discuss your business and its plans, or visit www.mavencp.com to find out more.
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www.mavencp.com

CREATING VALUE
The £20 million Finance Durham Fund,
managed by Maven Capital Partners,
provides flexible equity and loan packages
to support a business at any stage of its
growth cycle.

If your business is in need of finance to help unlock
its growth potential, we may be able to help.
For more information please contact:
info@financedurham.co.uk T: 0191 731 8595
financedurham.co.uk
Maven Capital Partners UK LLP is authorised and regulated by the Financial Conduct Authority, Firm Reference Number 495929, mavencp.com
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Joanne Warren

THE NORTH EAST HAS LEADERS IN THE NEW
ECONOMY – HOW IS IT FUNDED?
The North East of England is at the centre of a new wave of innovation. From the wind energy industry
off the coast to biofuel solutions and the established motor industry in the region, there is a drive to
come up with new answers to the problems facing the world.

As an area, the North East has seen the
industries worked in change dramatically over
the last 20 or 30 years. It has had to embrace
new technologies, as old industries faded away.
The North East has leaders in many areas of the
new economy –
Software design and production
Manufacturing innovative products
New food and drink goods
Energy solutions that lead the way
And this means we are often looking for investment
to make these ideas become reality. The traditional
funding route of going to the bank isn’t always the
best option. This is especially so for a startup in
an innovative field. There are many risks involved.
Business has turned to investment from a range
of other sources to help bring the latest ideas to
life, such as crowdfunding. And this is great to help
some businesses get off the ground.
Building a better business
Getting your funding for business is all factored
in as part of the planning process. Looking ahead
as a company means understanding the cash
that you need - and the time that you need it.
Starting a project may take money to get going,
but sustaining that momentum takes more money.
Without access to funds, it can be easy for a
business to stall.
The long-term forecasting becomes all-important

in this aspect of starting and maintaining success in
a business. The spark of an idea is one thing. Making
it work and bringing it to market is something else
altogether. As well as a vision for the next few years
and beyond, an innovative business needs the cash
to make this vision work.
Getting support
There are a wide range of support mechanisms in
place for an innovative tech business, ranging from
networking to hiring experts to help in specific
areas of operation. The advantages of leaning on
the expertise of others is that it saves time and
money having to acquire those skills yourself. Most
innovative business owners will tell you that it can
feel like there are never enough hours in the day.
There is also a government incentive for these kinds
of innovative companies who take risks in trying to
find fresh solutions. It is known as R&D tax credits.
It was set up over a decade ago to incentivise
business to find better ways of working. This can
include an array of improvements, including –
Developing a new product or service
 oming up with an improvement on an
C
existing product or service
Adapting to meet new regulations or legislation
 enerating a new and efficient process in your
G
business
And there are many more reasons why you could
have an eligible claim. In fact, we find that many
www.harlandsaccountants.co.uk
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businesses we speak to have an R&D tax claim that
they didn’t even know was in their business.
Getting your paperwork in order
Submitting a claim to the tax man is all about
getting your facts and figures right, as you would
expect. Dealing with the HMRC is far more
pleasurable when you receive money back from
them. The average claim we receive on behalf of
our clients is over £35,000, so you can see that this
can make a substantial difference to an SME.
There are two elements to an R&D tax claim –
1. The accounting part – what you have spent
2. The explanation part – what you have spent
it on
And to have a successful claim, both of these pieces
need to be in order. The explanation is the more
complex part for most because it deals with the
risk taken by the business and the uncertainty that
the project had to overcome.
The money is back in your business in 6 to 8 weeks,
if the claim is submitted correctly. This can come
in the form of money off the next corporation
tax bill, or straight into your bank account. This is
perfect for an innovative business to sustain their
work over a longer period. R&D tax claims can be
submitted every year – the government has backed
it until 2021 at least. And if you haven’t made a
claim in the last 2 tax years, then you can still get
the R&D tax credits for these years as well.

Lords Taverners 2018 Race Day
at Newcastle race course

If you have attended any of the last years events you will know what a great
event this has become in the Taverners Calendar
The meet is to be held on the evening of

Thursday 19th April 2018
The race event will be Privately Hosted in the Park View suite
with dedicated Tote and tipster
Drinks reception on arrival, 3 course meal
Gates open at approx 4.30pm (final times to be confirmed)
First race approx 6.10pm, last race approx 9.20pm

The cost of this event is £750 for a table of ten
Hopefully you will be able to join us for what is a great event and helping to giving the regions young people a sporting chance
For any further information or to purchase tickets please contact either Jamie Graham (jamiegraham@surgo.co.uk) or Jan Mason (jan.mason@kpmg.co.uk)

WE GET YOU NOTICED
• TELL YOUR STORY • PROMOTE YOUR ORGANISATION • SHINE YOUR LIGHT •
The Bigger Picture Agency Ltd
Studio 3, The Biscuit Factory,
Newcastle upon Tyne, NE2 1AN
0191 711 9684
info@thisisthebiggerpicture.co.uk
www.thisisthebiggerpicture.co.uk

Make your content count!
with QUALITY photography

PROPERTY OF THE MONTH

82 DARRAS ROAD, DARRAS HALL, PONTELAND

PRICE GUIDE: £2.495 MILLION
Dramatically reduced to effect an immediate sale, this magnificent contemporary mansion represents one of Darras Hall’s finest homes available at this current
time and has been designed with luxurious detailing, magnificent engineering and sophisticated technology. The accommodation is highly deceiving, with a whole
floor at lower ground floor level providing a luxurious leisure suite with pool, state of the art cinema, entertainment room and gymnasium; the lightwell surrounding
this floor gives excellent natural light. The property also boasts a stunning kitchen opening to a dining room and family room, formal sitting room, study and six
double bedroom suites, the master on the second floor which could easily be divided to create independent living accommodation. 82 Darras Road is a highly
specialised and individual home in a fabulous area of Ponteland and part exchange will be considered.

Contact rare! From Sanderson Young on 0191 2233500 ashleigh.sundin@sandersonyoung.co.uk www.sandersonyoung.co.uk
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Chesters Close Adderstone Crescent, Jesmond

5

Chesters Close is arguably one of the most impressive houses available within the heart
of Jesmond and provides an outstanding, three storey, detached family home with
magnificent gardens. The property was built in 1904 and boasts a wealth of period charm
and character throughout.

Price Guide: £2.495 Million
Ashleigh Sundin
ashleigh.sundin@sandersonyoung.co.uk
rare! Office: 0191 223 3500
From Sanderson Young

www.sandersonyoung.co.uk
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5

Rocklyn Lodge Runnymede Road, Darras Hall, Ponteland
Rocklyn Lodge is one of the larger style luxury homes set back on Runnymede Road with
beautiful gardens and grounds extending to the River Pont. It was purchased by the
current owners in 1993 and has been significantly extended and improved, with beautiful
interior design throughout.

Price Guide: £1.995 Million
Ashleigh Sundin
ashleigh.sundin@sandersonyoung.co.uk
rare! Office: 0191 223 3500
From Sanderson Young

www.sandersonyoung.co.uk
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5

Westoe Grange Westoe Village

2

A substantial, Grade II listed, four storey mid-terraced property which is well positioned
within the heart of this conservation area and retains many traditional features. With
accommodation extending to approx. 4500 sq ft, this family home has been renovated
and extended by the current owners throughout.

Price Guide: £749,000
Ashleigh Sundin
ashleigh.sundin@sandersonyoung.co.uk
rare! Office: 0191 223 3500
From Sanderson Young

www.sandersonyoung.co.uk
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THE HIDDEN COSTS OF PLANNING
By Chris Pipe, Director, Planning House
Long gone are the days when securing planning permission involved no more than
completing a form, providing plans, and paying an application fee. Applicants
need to budget for potential additional charges such as pre-application charges,
developer contributions, legal fees as well as the costs associated with the
raft of supporting information some applications attract and discharging
planning conditions.

Pre-application advice
Fees are charged by some Councils in return for informal advice prior to the submission of an
application. The costs vary and are set generally on a sliding scale by the individual Council.
Benefits of the pre-application process is confirming what supporting information is expected
with the application, speeding up the application process and if contributions may be required.
Planning application fees
Application fees are set nationally on a sliding scale basis depending on your proposal and
type of planning application.
Planning Conditions
Discharging planning conditions do need to be included in budgeting, these costs
are often forgotten by developers. Not only is there a fee to pay the Council
to consider information relating to conditions but there are generally
costs associated with providing the information such as further studies/
information which may be required or costs associated with additional
works which must be carried out, such as offsite highway works.
Developer contributions/obligations
Council contributions vary and are covered in policies in the Local
Plan or supplementary planning documents. The aim of developer
contributions is to balance any extra pressure created by new
development with improvements to ensure that the new
development makes a positive contribution to the local area and
community. Contributions can be amount to large payments so
check what is required and what they will contribute towards.
Be aware that these can be negotiable if your development
would be unviable if you are required to pay them, so do your
sums.
Routes to secure developer contributions/obligations is via
a legal agreement (known as s106 agreement or unilateral
undertaking). Not only will you have to pay your solicitor,
but you’ll be expected to pay the council’s solicitor as well.
These agreements can take a few weeks or months to
complete. Once the agreement is signed, your planning
permission is issued, the payment or other obligation
may be trigged upon signing the agreement, by the
commencement of the works or some other point in
the development.
Reducing costs
Is there a way to minimise the payment? This depends as
contributions must be necessary, directly, fairly and reasonably
related to the proposed development. Methods of calculating
contributions are based on the type of development, number of units or
floorspace created. Don’t be afraid to ask for the reasoning and policy basis for
any potential contribution.
If you think the requested payments/obligations are too much or unreasonable,
there is a right of appeal either when the application is refused or against nondetermination. A Planning Inspector then decides if you should be allowed to build
without making any payment. However, there are time and cost implications of
going to appeal, not to mention the risk that the appeal is dismissed.
Community Infrastructure Levy
Councils can secure payments via the Community Infrastructure Levy (CIL),
this levy once adopted by a Council is non-negotiable and is published on a
Council’s website. CIL is based on local infrastructure needs of an area. Some
developments may be eligible for relief or exemption from CIL, so check if your
development could fall into the criteria.
PLANNING HOUSE can be contacted on 07944844882,
info@planninghouse.co.uk or by visiting www.planninghouse.co.uk
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STORY HOMES OPENS SHOW HOME AT EXCLUSIVE
NEWCASTLE DEVELOPMENT

Five-star housebuilder, Story Homes, has now opened its show home at its first development in
Newcastle upon Tyne, with the launch event attracting more than 100 visitors.

The 70-home development, Dovecote Place, is
located on Newburn Road between the villages
of Newburn and Throckley, and features a range
of three and four-bedroom homes.
The four-bedroom detached ‘Taunton’ show home,
which has been styled by Story Homes’ interior
designer Suzanne Webster, displays the features
that come as standard in the developer’s homes.
These include bi-fold/French doors leading onto
turfed gardens, large block-paved driveways,
bathroom fittings by Crosswater and tiling by
Porcelanosa.
Lyndsey Walton, Sales Manager at Story Homes,
said: “With the high specification of homes,
the extras that come as standard and the close
proximity to Newcastle city centre, we received
a lot of interest in Dovecote Place even before
opening our marketing suite and show home, and
sales have increased significantly since the launch.
“We were delighted to see so many people coming
to explore our show home during the opening
weekend, and to receive great feedback about the
Taunton’s size, layout and design. The location also
proved popular with visitors, as Dovecote Place is
only seven miles from the city centre so is an ideal
base for commuters. We are looking forward to
the first few residents moving in over the coming
weeks and seeing this new community start to
develop.”

Q&A WITH WAYNE HARRISONWILSON, SALES EXECUTIVE
AT DOVECOTE PLACE
What is your background?
“I have worked in the industry for 14 years for
a variety of different housebuilders, and have
recently made the move to Story Homes as
a result of recommendations from several of
my former colleagues. They told me that they
loved working for Story Homes and were very
enthusiastic about the quality of their homes,
so I visited some of the developments and was
so impressed with the house designs, quality
and specification. I wanted to be a part of the
ongoing expansion of the region and with my
experience felt I could make a contribution to
the company’s continued success.”
What do you most enjoy about your job?
“I like helping our customers to find their dream
home to fit their requirements and lifestyle. It’s
fantastic to be on the journey with them from

beginning to end, helping and guiding them
through the whole process.”
Why would you recommend Dovecote
Place to homebuyers?
“Dovecote Place is in a semi-rural setting yet
also has excellent links into Newcastle and
surrounding areas. It is quite an exclusive
development with only 70 homes – many with
lovely open views. The local residents are so
friendly and I have found it is a real pleasure to
work in this area.”
What makes the development different
from others nearby?
“The interior and exterior design, high
specification and build quality set these homes
apart from any new build developments that I
have either worked at or visited in my career.”

Story Homes’ marketing suite and show home at Dovecote Place are open from Thursdays to Mondays, 11am to 5pm.
For more information visit storyhomes.co.uk/dovecote-place
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DOVECOTE PLACE
Newburn Road

OMES

PRICE S FROM ON LY

£277,950

VISIT O UR LUXURIO U S
NE W SHOW HO ME
Dovecote Place is a desirable new development
of 3 and 4 bedroom homes located between
the historic villages of Throckley and Newburn,
ideally located for access to the picturesque
Nor thumberland countr yside whilst being well
connected to Newcastle cit y centre.

Let us tell you more
Call Wayne on 07970 330672
Newburn Road, NE15 9BB
Marketing Suite open Thursday to Monday 11.00am - 5.00pm
Any promoted Story Homes offer is subject to terms and conditions. Offers are available on selected plots only, are subject to availability and cannot be
used in conjunction with any other offer. Prices and details are correct at time of being released for advertisement. All images are representative of a typical
Story Homes interior/exterior and are for illustrative purposes only. Story Homes reserve the right to withdraw or alter these offers at any time. For further
information please speak to a Sales Executive.
YOUR HOME MAY BE REPOSSESSED IF YOU DO NOT KEEP UP THE REPAYMENTS ON A MORTGAGE OR ANY OTHER DEBT SECURED ON IT
*Help to Buy is available on properties up to a maximum value of £600,000 in England. If you qualify for Help to Buy assistance and you raise a mortgage for
at least 75% of the purchase price of your new home from a lender, you can borrow up to the remaining 20% of the purchase price by taking out a loan secured
over your new home from the Government’s Homes & Community Agency (HCA) over a period of 25 years. A 5% deposit is required by the lender. More may
be required depending upon circumstances and your lender’s criteria. Help to Buy is subject to eligibility and terms and conditions. For full details visit www.
storyhomes.co.uk/buying-from-story/help-to-buy. ^Any promoted Story Homes offer is subject to terms and conditions. Offers are available on selected plots
only, are subject to availability and cannot be used in conjunction with any other offer. Prices and details are correct at time of being released for advertisement.
All images are representative of a typical Story Homes interior/exterior and are for illustrative purposes only. Story Homes reserve the right to withdraw or
alter these offers at any time. For further information please speak to a Sales Executive.

storyhomes.co.uk
DovecotePlace_Insight_Feb18.indd 1
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Emma Graham

PREPARING
THE NEXT
GENERATION
OF PROPERTY
EXPERTS
As March brings us National
Careers Week, National
Apprenticeship Week and
International Women’s Day, we
discuss opportunities for young
people and young women in
the property industry with
Bradley Hall Sunderland office
manager, Emma Graham.

While a lot has changed in the property industry
over the past decade and there are increasingly
more opportunities for women in the property
and construction industry, females currently
represent only 15% of the sector.
As an honours degree graduate in planning and
development, chartered surveyor and a member
of the Royal Institution of Chartered Surveyors and
National Association for Women In Construction,
my aim is to promote the wealth of opportunities
for women in the industry and encourage children
of all backgrounds to consider a career in property.
Many careers in property and construction are not
actively promoted during school hours. Traditional
careers and jobs that children see on a regular
basis are at the forefront of their opinions and
choices from a young age. As a representative for
the minority of workers in the property industry,
I am passionate about promoting this path to all
students.

I attend several official careers events both
with local schools, colleges and organisations to
promote commercial, residential and property
related opportunities for young people. Local
seminars and meetings discussing ideas and best
practice on what we can do collectively as an
industry to address these issues are also essential
to maintain momentum in the bid to develop local
talent.
As an industry, we need to consider how can we
ensure that recruitment practices are fair and that
all applicants have equal access to opportunities
and a good knowledge of the different routes
and paths they can take. By educating the next
generation from an early age, we can encourage
careers in property or construction, and in turn
safeguard our region from the predicted skills gaps
which could damage our industry.
Bradley Hall offers a range of opportunities for
young people taking their first step on the career
ladder. For those taking the traditional route of

a degree, the company welcomes placement
students who often opt to complete a year of
practical, real work training and experience, with
many of these placement students going on to gain
senior roles in the firm.
The company currently has apprentices in business
administration and residential property letting
and management, with trainees closely mentored
by industry experts while undertaking a range of
tasks and responsibilities. Secondary school work
experience is also offered where appropriate, which
allows young people the chance to experience the
industry first hand.
Opportunities like this are essential to support
not only the next generation of industry experts,
but also the industry itself. With activity, deals
and construction of commercial and residential
property on the up and ambitious plans from
government with a promise to create 300,000
create new homes a year, careers opportunities in
the industry will continue to grow.

For more information on Bradley Hall’s commercial, residential and financial services, please visit www.bradleyhall.co.uk
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North East “Award” winning Serviced Apartment Provider

Less expensive than hotel rates, ‘Serviced Apartments’ offer more
space, flexibility and home comforts. Luxury one, two and three
bedroom apartments, town houses & penthouses available.
Rental includes weekly maid service, onsite parking and Wi-Fi.
Every development has lifts to all floors.
“A tailor made service for the business and leisure traveller...”

CALL +44 (0) 191 490 0789 OR VISIT OUR WEBSITE
WWW.PROPERTIESUNIQUE.COM
EMAIL: RESERVATIONS@PROPERTIESUNIQUE.COM

WWW.FACEBOOK.COM/PROPERTIESUNIQUE

@PROPUNIQUELTD

PROPERTY INSIGHT

Damiano Rea, Director, Heaton Property

AN END TO FREEHOLDER TYRANNY?
I am sure it is one of life’s nightmares to be told the tower block you live in has had cladding installed which is
deemed unsafe by fire inspectors. Then presenting leaseholders with a bill of £2 million to solve the problem
appears to add insult to injury, yet this is precisely what has happened in a number of tower blocks across the UK.

The law is far from clear where responsibility
lies for the installation of unsafe cladding as
freeholders, developers, insurers and managing
agents argue over who is responsible for the
cladding being installed on blocks and who is
therefore liable to pay the cost of its removal.
The National House Building Council has received
a liability claim from a property management
company on the basis that they signed off a building
with unsafe cladding. Meanwhile the Ministry of
Housing, Communities and Local Government
(DCLG) is resisting cross party pressure to accept
responsibility by claiming to have the matter
‘under review’. That must be an enormous comfort
to leaseholders as they tuck their kids up for the
night.
The situation is not helped because in many cases,
the freeholder is a pension fund, hedge fund or
worse, a shadowy offshore entity based in a tax
haven. A DCLG spokesperson says “We are clear we
want to see private sector landlords follow the lead
of the social sector and not pass on the costs of

essential cladding replacement to leaseholders. We
are keeping the situation under review.” Sorry, but
last time I looked, hedge fund managers were not
noted for their altruism.
At the heart of the problem is the relationship
between freeholder and leaseholder. Currently
a freeholder is responsible for maintaining the
building and is free to choose any supplier to
undertake the work, even if they are not the most
competitive. Current legislation means that if a
freeholder sells the freehold it must be offered first
to the leaseholders.
While sensible on the face of it, this legislation
is regularly side stepped. In a recent example
the freehold was held by a limited company.
The freeholder simply sold the company and the
freehold was transferred with its assets. In another
case, a volume home builder sold the freehold to
a pension fund before a single property had been
built. No leaseholders so no need to abide by the
letter of the law.
www.heatonproperty.com
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The solution seems glaringly obvious. Simply
abolish the creation of new residential leases where
the freehold is not also owned by the leaseholders.
So, in a block of ten apartments, each homeowner
would own ten percent of the freehold. A contract
would allow for a democratic decision making
process to appoint a managing agent and to agree
on any refurbishment or maintenance.
Putting an end to freehold as a cash cow would
also get homeowners out of the outrageous
situation where ground rent doubles every ten
years and they must pay the freeholder £100 for
permission to have a pet. All too often leaseholders
are reporting a wall of silence from freeholders as
they try to negotiate a sensible outcome.
Surely it is time to put an end to this tyranny
and bring the light of democracy into the lives of
millions of homeowners? Let homeowners govern
their own affairs because, as Winston Churchill said
in the House of Commons, “Democracy is the worst
form of government, except for all the others.”

Great benefits
to help your
business grow.

Lease flexibility

Award winning public
transport and plenty
of parking

Your business
future proofed
at Quorum.

Excellent IT
infrastructure

Quorum community
with amenities,
free events and sports

Only 10 mins from the
heart of the City

Fully equipped
meeting rooms and
concierge services

The newly created Qeleven provides high quality Grade A office
space. Suites that can accommodate upwards of 5 people
are available now and located only 10 mins from the city centre!
Recruit and retain the
best talent
At Quorum we love potential.
Sure we do big business,
but business gets really exciting
when it’s just about to fly.

NE W C A S T L E

At Qeleven, we’re really big into
small to medium enterprises.
Suddenly small is the new big
just waiting to grow.

www.quorumbp.co.uk/space
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Jon Tweddell

NEW SUPPORT
NEEDED AS
ARCH TO FALL
By Jon Tweddell,
Director of JT Planning

We don’t just do planning, we
help put deals together

It seems that time and political sentiment
is against Arch, the property investment and
development company for Northumberland.
The public voted in last year’s May elections and
Conservatives won seats against Labour. A key
manifesto pledge was to review and wind up Arch.
The Conservatives saw Arch as a sympathetic
Labour vehicle, putting investment into Labour
voting heartlands at the cost of Tory leaning market
towns and more isolated rural communities.
More recently there have been allegations around
corporate governance and mismanagement. True
or not, I don’t wish to pass comment on rumour
and possible shenanigans. I have no political axe to
grind.
My position regarding Arch is based on personal
observations, commercial sense and professional
relationships. Yes, I was one of the small businesses
that benefited from a commercial relationship with
Arch.
From my professional and commercial perspective
I’m sorry to see the likely demise of Arch. It seems
politics have overtaken commercial sense. At many
levels, Arch looks to be a successful investment
vehicle that, if necessary, could have been improved
and developed.
In the private sector, if there are issues with the
model then we take action, surgical if necessary,
to remove problems and ultimately find a fix to
ensure future success.
In the latest published annual statement and
accounts for Arch, for the year ended March 31
2017, we see a positive position highlighted. Cllr

Richard Wearmouth, chair of Arch, outlines recent
successes. These include the headline fact that
turnover for Arch was doubled to over £22m yearon-year, generating a profit of £2.2m.
Profits are recycled from their activities into
investment in residential and commercial
projects, as well as a ‘dividend’ that goes back to
Northumberland County Council and taxpayers.
Company assets grew to £320m and after
repayment of any debt and tax this would generate
profits of £59m to the people of Northumberland.
But also, the report says that more than £143m
of private sector inward investment was attracted
into the county, creating more than 460 jobs.
Professionally, I’m more aware of the fact that
hundreds of homes – social and private - were
For more details visit www.jontweddell.co.uk
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managed, rented and being built via a sister homes
company called Ascent.
I’ve heard mixed views about Arch, but whatever
your opinion, the facts are quite clear – they have
generated jobs for Northumberland and profits for
the council; surely that is good?
We were recently involved with a 50 unit rented
housing scheme for Amble. Unfortunately, we
have been instructed to withdraw the application
– whatever the reason behind it, that’s 50 rented
properties that Amble needs but won’t now get.
Whatever happens, we need a political environment
– a commitment and sentiment - that supports
commercial development but more importantly
housing investment across Northumberland that
meets the different needs across a very diverse
county. We should build on the success of Arch.

PROPERTY INSIGHT

TIPS FOR BUY-TO-LET: PROFESSIONAL ADVICE FOR
PROPERTY INVESTORS
Lewis Chambers

BH Mortgages director Lewis Chambers offers his advice on buy-to-let investments.

Is buy-to-let a good investment?
Buy-to-let is an attractive investment, especially
compared to current low savings rates and stock
market swings.
Mortgage rates at record lows are encouraging
for investors, however, I always advise clients to
beware of low rates which will fluctuate. Despite
the tax and intertest relief changes, there are
positives. Greater demand from tenants and rents
that should rise with inflation mean many investors
are still tempted by buy-to-let.  
Like any investment, buy-to-let comes with no
guarantees, but there is more faith and stability in
bricks and mortar than stocks and shares.
Work the numbers out

Rent payments should cover 125% of your
mortgage repayments to give you a decent
investment yield, which is annual rent received as
a percentage of the purchase price. For example,
a property delivering £10,000 worth of rent that
costs £200,000 has a 5% yield.
Most buy-to-let mortgages are done on an
interest-only basis, with rent payments saved to
use as a deposit for further investments or to pay
off the mortgage at the end of its term.
As an investor, you also can negotiate. If you are
not reliant on selling a property to buy another,
then you are not part of a chain and represent less
of a risk of a sale falling through, which is a major
asset when negotiating a discount.
Choose the right area and think about
your tenants

First, you need around a 25% deposit to purchase
a buy-to-let property, and mortgage rates and
arrangement fees are often higher than those for
residential properties. You should also factor in
maintenance costs and how you would afford the
bills if the property ever sits empty.

First and foremost, think about what your tenants
would want. Where has good transport links?
Where are the good schools for young families?
Where do the students want to live?

To ensure you will never fall short, you can take
out an insurance policy against your tenant failing
to pay the rent, usually known as rent guarantee
insurance which can cost as little as £50.

If your potential tenants are students, it needs to
be easy to clean and comfortable but not luxurious.
If they are young professionals, it should be modern
and stylish but not overbearing. If it is a family, they

will have plenty of their own belongings and need
a blank canvas.
Remember that allowing tenants to make their
mark on a property feel more like home. These
tenants will stay for longer, which is great news for
a landlord.
Consider renovating your investment
property
Renovating a property will see you gain solid
and swift return on your investment. However,
remember to ensure that you will still make a profit
after the costs of the project. A good rule to follow
is the property developers' rough calculation,
which outlined that the final value of a refurbished
property should cover the purchase price and cost
of work plus 20%.
Get a specialist advice
Only an expert broker has access to the thousands
of deals on the market. We have the experience and
knowledge to know which options are the best for
you. We always offer our clients the best quality
service, offer professional and impartial advice and
build a bespoke plan for you.
Speak to a professional broker by calling 0191 260
2000.

If you are looking to buy your first home or move up the ladder we are here to help. With access to 1000’s of the latest mortgage deals, a lot of
exclusives that can’t be found online or even by walking into a bank. Speak to us as a professional broker by calling 0191 260 2000.
Think carefully about securing debts against your home, your house is at risk if you do not keep up repayments on a mortgage
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PLIMSOLL MAKES INTELLIGENT
APPOINTMENT
Plimsoll Publishing, a leading global publisher of market and financial intelligence
reports, has appointed North East based PR experts Karol Marketing to manage its
strategic communications.
Aimed at business leaders in the UK, Europe and the rest of the world, Plimsoll’s multilingual team generates an array of industry analysis reports marketed to business
directors worldwide. The reports are used to assess the attractiveness of potential
acquisitions, provide a better understanding of markets and identify sound companies
to trade with.
The appointment will see Karol Marketing roll-out an integrated communications
campaign, including showcasing the expertise of the Plimsoll team and raising awareness
of its products across trade and national media.
Karol Marketing, which recently scooped a quartet of awards at the North East CIPR
PRide Awards, provides strategic PR services for a range of public and private sector
organisations. Its appointment by Plimsoll is the latest in a run of new business successes.

SIMPSON GROUP ACQUIRED IN MANAGEMENT BUYOUT
Mark Simpson, along with his brother and sister as minor shareholders, are
now exiting the business to pursue new interests. In August 2018 the new
management team will take over, led by managing director Dean Williams, who
has had a 30-year career in the print industry.

Washington based Simpson Group has been acquired in a management
buyout which sees the family founders hand over the reins of the £11m
turnover business.
Simpson Group was formed in 1972 by Bill Simpson. The firm now employs
over 100 staff in the North East and at a satellite southern operation in Langley.
It specialises in point of purchase print for the retail sector with customers such
as Next, Matalan and BETFRED amongst its portfolio.

Legal advice was provided by commercial law firm Square One Law and Ward
Hadaway, with accountancy firm Tait Walker providing corporate finance
support and funding provided by Santander.

COMMON ROOM OF THE GREAT NORTH
APPOINTS SARAH HALL CONSULTING
The Common Room of the Great North, a new
charity set up to oversee the redevelopment
of the Mining Institute in Newcastle, has
appointed Sarah Hall Consulting to develop
its marketing and communications strategy
and operational plan.
The work is designed to help The Common
Room’s team engage with members of the
public and stakeholders during its extensive
refurbishment.
The project has received initial support from

the Heritage Lottery Fund. It has been awarded
£600,000 of development funding to progress
the plans and will apply for a full National
Lottery grant of £4.7m at a later date.
The project will conserve the Grade 2 listed
building, Neville Hall in Newcastle, and
make it fully accessible. This will include
securely housing its archive and collections
and creating The Common Room, which will
look at the consequences of the industrial
revolution and what the future holds.

94

MEDIA INSIGHT

Jen Macdonald, Account Manager at Silver Bullet Marketing Ltd

ASK SILVER
BULLET...

“

I READ ABOUT
INFLUENCER
MARKETING,
BUT WHAT
EXACTLY IS IT?

”

Influencer marketing is an effective and
increasingly popular type of marketing which
essentially refers to influential characters
promoting a product or service to a larger
audience than the original producer could without
them. It has evolved and indeed increased in costeffectiveness and importance primarily due to the
increasing amount of media platforms available influencers can place themselves in the public eye
online or offline and promote something which
might not relate to their specific field.

Everyone is an influencer. But, when it comes to
reaching the majority of a demographic, often one
of the best ways to market a product or service is by
using celebrity endorsement, a market professional
or a specific subject specialist. These influencers have
the power to massively promote or endorse products
and services by influencing the decision to buy and
are therefore perfect for marketing.
There are multiple ways to carry out influencer
marketing dependant on the sector in question and
the target audience. This then determines who or
what the influencer will be and where the influence
will be the most effective. Some companies working
in B2C environments find it beneficial to use
influencer marketing in adverts, magazines or in a
Social Media campaign, either through endorsements
or paid advertising. B2B companies find it valuable to
use an influencer in conferences and seminars as a
guest speaker. Influencer marketing is a way to place
someone people can relate to in the public eye and
associate it with a company or product.
Influencer marketing has been around for decades,
but when celebrity endorsement first occurred,
television advertising was the perfect mass media

to reach a targeted audience. When Henry Cooper
became a household name for his Brut endorsement
in the 1970’s, “Splash it all over” not only became
the slogan for the advert but almost an identifying
quote of the great boxer. These adverts produced
a trend that has continued ever since, with more
recent influencers such as Tom Hiddleston endorsing
Jaguar and Gary Lineker being the face of Walkers
Crisps. The approach to influencer marketing has
changed; nowadays there is a vast amount of
influencers available, each attempting to push a
different message across a variety of media channels
in order to acquire an instant response. Influencer
marketing is not a recent phenomenon but is a
transformed practice.
Due to fast moving digital marketing, online
influencing has become a fashionable way to market.
Different levels of online influencer all possess
certain qualities, for instance on Social Media there
are micro-influencers, macro-influencers and megainfluencers. Silver Bullet are a micro-influencer
meaning we reach and have the ability to influence
1K to 100K people, micro-influencers are usually
trustworthy and relatable. Macro-influencers tend to
be Social Media icons, bloggers or journalists reaching
around 100K to 500K people. Mega-influencers refer
to celebrities and famous people who can impact
over 1 million followers; these people have a huge
media influence and the ability to change views and
opinions.
When companies develop marketing strategies,

incorporating online marketing with an influencer
produces a campaign that is going to generate sales
and hopefully visible ROI. However, it is important
for companies to choose the correct influencer to
represent their product otherwise it could have a
negative effect on both parties.
Social Media sites are one of the most effective
areas for influencer marketing, as they possess the
ability to generate instant results. There are multiple
Social Media platforms for influencers to reach
key demographics, for example an attractive Z List
celebrity would be a perfect influencer for a clothes
brand – the demographic aspires to act and look
like the celebrity and what better way to start than
wearing the same clothes. Celebrities can become
brand ambassadors for products and services that
their fans will get involved with. Endorsements on
Social Media are a fast way for a company to receive
attention and this influence is ultimately the perfect
addition to a marketing campaign.
Social Media also has the largest impact for those
attempting to become an influence; companies and
specialists in a particular field have the ability to
persuade with a constant stream of content.
So does it work - yes, massively so - 68% of
consumers trust online opinions from other
consumers and 49% of people would act on an A List
celebrity’s recommendations. It is definitely a form
of marketing that is increasingly competitive and the
company with the most impressive influencer earns
their market share.

Do you need some assistance with your marketing? Do you need to review your strategy or do you have another marketing question we can help
with? Talk to us. Email your questions anonymously to us today hello@silverbulletmarketing.co.uk or Tweet us (not so anonymously) @SilverBulletPR.
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IN
CONVERSATION
WITH...

MICHAEL
ARMSTRONG
Director, Roundhouse DIgital
Growing up, Michael Armstrong aspired
to be an astronaut. Now, Michael is
helping businesses across the globe
to make the most of cyberspace, as
Director of specialist North East digital
agency, Roundhouse Digital.

What is the best thing about your job?
Working with such an exciting team who are always
striving to deliver the most innovative solutions for
our clients. They keep well ahead of the curve and are
always enthusiastic to share what they have found
and how they think it could be useful for our clients.
What is your proudest achievement?
There are a number of key projects that really stood
out for me, delivering the first ever University website
that was responsive was one. We had to persuade
the University that responsive websites weren’t just
a passing trend or fad and that there would be a
real benefit - especially in student recruitment and
engaging with a younger audience. Now, nearly every
site is responsive and we have been market leaders
and continue to innovate in this field. We recently
won a contract for the University of Wollongong in
Australia, so we are not just being recognized for our
work in the UK and beating UK digital agencies but
in the global market too!
What advice would you give to someone
starting in your career?
Experience is critical and cannot be replaced by
academic qualifications. The first thing that I look
for on CVs is if the person has had any real-world
experience, unpaid placements or graduate schemes,
anything where they will get to understand the
commercial side of website development. You cannot
just deliver what you want, you must improve the
business of your clients and these days a nicelooking site is not sufficient. The ability to translate
a client’s situation into a customer-focused solution
is important in the success of somebody starting
out. A knowledge of the technical world is also key;
understanding what the next big thing is, whether
it is smart devices or voice activation, we need to
know where technology is taking us and how we can
improve the experience for each and every user we
create content for.
What is the best piece of advice you have
been given and why?
“If you make a mistake, make sure you learn from

it”. I spent my early working career trying to be a
perfectionist and letting it really affect me when
something didn’t go right or didn’t go to plan. That
would totally demotivate me. As your experience
grows, the number of issues that you have to deal
with is lessened because you have learnt so much
about past occurrences, you can do something
blindfolded. I’m still not a perfectionist but I have
learnt to love the unexpected.
What is the biggest challenge you have faced
in your career so far?
Keeping our current and potential clients up to date
with the rapidly changing digital marketplace and
being able to communicate to the non-specialist,
in easily understandable language. Finding great
people is always a challenge but we attract the best
because of the quality of the work we produce and
our commitment to innovation and staff training
and development. Our digital expertise is recognised
within Higher Education on a global scale, and we
have also completed work for some fantastic local
businesses such as NRG, Hay & Kilner, the 21
Hospitality Group, the eaga Trust, PWS Kitchens.
How is your business going to, change in the
next 10 years?
Our business is continually changing and growing,
and we will continue to do so over the next 10 years.
The success of Roundhouse Digital has been in our
board of Directors not confining the business to
certain skillsets or services – so we can be as dynamic
and change as often as our client requirements do.
From learning new coding languages to offering
new services such as content creation and social
media management, there are very few boundaries
to stunt our growth. Our plan for the next financial
year is to consolidate what we have and make a
real step-change. No longer are traditional job roles
suitable, where designers design, and developers
develop; instead an increase in niche services has
led to a broadening of our in-house skillsets and the
boundaries between job roles becoming increasingly

www.theroundhouse.co.uk
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blurred. As we grow we are finding that the
volume of work and the inclusion of new services,
such as digital marketing, consultation, strategy
implementation and campaign management is
requiring a range of different skills which we have
never had in the past and our staff are learning new
talents which traditionally would not have been
considered part of their role. We need to ensure that
our clients are aware of these new offerings and
the high levels of in-house expertise that we have
in each - as well as making sure that the staff here
are happy and challenged. Similarly, we are looking
to diversify our revenue streams; we have a number
of products which we are looking to take to market.
What would you do if you had to
change career?
I would need something which is just as varied,
challenging and rewarding as my current career! My
teachers at school had always said I’d have difficulty
in choosing - and my careers days bounced between
journalism, the law, academia and joining the forces
but my role at Roundhouse Digital means that no
two days are the same. One way or the other I would
love to travel into space - so whichever career route
can get me into orbit is the one that I would be most
willing to take!
What do you like to do outside of work?
Outside of work its family time. That includes my
partner, our latest addition to the team – a three
week old little boy and much to her aggravation
the ‘families’ at St James Park and Kingston Park
too. With having a season ticket for each of those I
have had the recent luxury of seeing both Newcastle
teams relegated! but if nothing else they give me
an opportunity to spend time with my father, who
likewise has a season ticket and talk out any stress
that we may have. When not watching sport, I will
be with my partner, probably working on our house
or trying another restaurant, her two favourite past
times.

MEDIA INSIGHT

YOU’VE “HIGHLIGHTED” OUR BUSINESS –
MARK DEEKS
Highlights PR is a successful PR agency run by Keith Newman.
Uniquely, their office is a boat based on the River Tyne. Here we
look at how Highlights PR have helped one of their clients.
Mark Deeks is a successful musician and musical director. He also
provides musicians and bands for weddings and events with his
company, Music Newcastle.
Mark asked Highlights PR to help promote the launch of his new
album of neo-classical piano music written to evoke images of
Northumberland’s spectacular coastline.
Each track on the Left by the Sail Road album takes on the theme of
water and each track is entitled using the old Northumbrian language.
Mark teamed up with renowned seascape artist, Mick Oxley from
Craster, who created the album cover art which depicts a scene from
Holy Island. The album contains eight new original piano solo pieces
and a cover of the old ode to the sea by John Ireland, 'Sea Fever'.
Highlights PR placed Mark on BBC local radio, in a number of
newspapers, magazines, internet news sites and music specific
publications.
Mark said; “Keith was really receptive and attentive when hearing
about the project I needed help with. He was creative in his
suggestions for who and where could provide beneficial publicity and
played an active role in making them happen, which he continues to
do and is much appreciated.”
Mark can be contacted at Music Newcastle 0191 646 9699 or
07793 713 378
www.music-newcastle.co.uk mark@music-newcastle.co.uk
For a no obligation chat about your PR and a coffee on-board Highlights – the floating office, call Keith on 07814 397951 or
email Keith@highlightspr.co.uk

We’re not about gimmicks, gizmos
or giveaways - we’re about getting you noticed.

P.S. Free torch for every
new customer (lol)
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ELON MUSK SHOWS THAT PR CAN BE BEAUTIFUL
Did you see it? Brilliant, huh?

It was sparked sometime in 2008 when images of
a teddy bear alone and smiling benignly on the
edges of the Earth’s atmosphere achieved blanket
media coverage. More remarkably, it was done
as a primary school project using nothing more
complex than a weather balloon, some string and
a video camera.

Christian Cerisola

Elon Musk’s SpaceX launch in February was
amazing for so many reasons that generations
after us will look back on the event with nostalgic
thanks that his SpaceX project, launching the
Falcon Heavy rocket, opened the floodgates on
a new era of space travel. Or something like that.
But for me, sending that Tesla into space with
SpaceX, complete with its ‘driver’, Starman, is a mic
drop moment in PR.
While physicists and accountants marvelled at the
prospects for low-cost space travel, most of us in
the PR and communications world were captivated
by the images of the test payload. One of Musk’s
Tesla Roadster’s driven by a mannequin named
Starman, playing David Bowie’s Space Oddity on
continuous loop is now heading towards the sun
and then on to orbit Mars (or at least it was until
it veered off course, last seen heading towards an
asteroid).
The video and still images of the Tesla above the
earth are cinematic, mesmerising and moving. We
talk to our clients a lot about eliciting emotions
from effective communications and this had
a – quite literal – otherworldly majesty about it.
Goosebumps moments.
Each June, creative bigwigs gather in the South
of France for the Cannes Lions, a conference and
awards ceremony that recognises and showers
Cannes-like praise on the very best work from
the global creative industries. They shouldn’t even
bother convening this year and just give everything
to Elon and SpaceX because it is one of the greatest,

Every PR with half their wits about them suddenly
realised that they too could send random stuff
into space (although technically the edge of space)
and get amazing images by slipping a few grand to
bewildered climatologists at Cambridge University.
most visually-stunning PR stunts of all time.
They won’t, of course, because doing something
absolutely awesome for purely for the hell of
it never quite cuts it unless there is ‘purpose’,
a cause célèbre to elevate, and someone will
sniffily point out that ‘This is not a first’. All true,
but the meaninglessness of it all makes it all the
more wonderful. Musk himself admitted that it
was nothing more than a means to alleviate the
boredom of the usual mass simulators sent with
rockets, which are typically lumps of concrete or
steel. He did it for fun. He did it because he could.
And now we’ll remember Starman coolly cruising
his maroon convertible Tesla past the earth with
the tunes blaring for the rest of time. I love it.
As noted, ‘sending something into space’ is nothing
new in the world of PR and the episode reminds
me of the space race among UK PR agencies ten
years ago.

As long as the payload was small enough to be held
in one hand, the world, quite literally, was yours. In
this period, an array of toy figures, foodstuffs and
FMCG products in space flooded picture desks at
media outlets – with mixed results.
Soon it became a cliché and we all moved on,
although a take away in Hull repeated the feat
last year and made national news by a sending a
portion of cod n chips into space. Compared to a
chippy tea, it’s hard to see this SpaceX Tesla stunt
ever being beaten for sheer visual spectacle.
‘Iconic’ is a word abused and misused by PR
professionals, but these images are.
The only drawback is that ‘marketing gurus’ are
revising their opening PowerPoint slide with an
image of the Tesla above the Earth and the caption
‘How far can you take your brand?’.
There’s always a downside to everything.

Christian Cerisola is head of W North, a part of award-winning W Communications. www.wnorth.co.uk @wcommnorth
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THE POWER OF INTERNAL COMMUNICATION
During every change in your organisation, you need to help people
understand the long-term goals.
The old mantra of communicate, communicate, communicate still stands as
you can never do enough. Tell people what you’re going to do, then do it, then
tell them what you’ve done. Although this advice is common knowledge, it is
not necessarily typical practice. To do it well you need to deploy a range of
skills and a range of communication and engagement opportunities.
It’s not unusual for companies to find large amounts of money and resources
to spend on their external relations and communication but often it’s far too
easy to neglect internal marketing and communications to their employees.
But it is vital that there is a commitment that information comes from the
right source, is timely, and reaches all employees.
“Effective internal communication is a powerful force that helps enrich
employees’ lives and, hence, leads to a 40% increase in customer satisfaction,
a 30% increase in profitability, and a 36% increase in the overall performance
of the company.” (inside IC 2016 - a bi-annual internal communications
survey.)
Internal communication should no longer be the sick relative of external
communications. It’s an essential business function that inspires and aligns
your whole organisation, and internal communications professionals need
to put their ideas on the boardroom agenda confidently. The CIPR Specialist
Certificate (Internal Communication) is the perfect course to introduce the
fundamental concepts, theories, techniques, and skills needed to operate
efficiently as an internal communicator. Our tutors will help you to apply
your new learning in practice, and of course, lively discussion and exercises
are all part of the experience.
Every business needs a good internal communicator!

Veronica Swindale

Veronica Swindale, Director, Chartered Marketer, FCIM and CIM Ambassador of the North 2017
Whether it’s working on your current skill set or exploring a new area of expertise nesma has all your marketing and
communication know-how covered. www.nesma.co.uk hello@nesma.co.uk

WE’RE A PASSIONATE
BUNCH OF CREATIVE

THINKERS, WITH A BROAD
RANGE OF EXPERTISE FROM

SEO AND SOCIAL MEDIA

TO DIGITAL PR, BLOGGER OUTREACH AND

CREATIVE CONTENT.

PR | SOCIAL | CONTENT
TO DISCUSS YOUR COMMUNICATIONS STRATEGY CONTACT US ON LETSTALK@OPR.CO.UK OR CALL 0191 2325690
COMMUNICATIONS W: www.opr.co.uk
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Jackie Marston

LONGEVITY VERSUS FAST TURNOVER OF CLIENTS
As a business owner, it’s always a juggling act trying to service your current client base as well as setting time
aside to secure new business, but challenging as it is, it’s something that has to be done on a daily basis.

I was told, 14 years ago, when I set up JAM
Marketing, that if you are standing still with
clients or not moving forward, then in effect,
you’re going backwards.
I have to be honest, I didn’t understand that at the
time, I was too busy trying my best to service the
clients that I had, without looking for new ones and
it wasn’t until a customer, dizzy with the success
of our marketing, having not done any in the past,
decided to go to a national agency meaning I lost
them to a competitor.
I am not going to tell you it didn’t hurt, and not
just financially, but personally. I thought they
were unhappy with what I had been doing, but
that couldn’t have been further from the truth. The
fact that they sent me a huge bouquet of flowers
and a thank you card confirmed that I shouldn’t
take it personally. In fact, I had introduced them
to marketing and as a result, they had grown their
business and basically, outgrown me!
After I lost that client, I decided that I wouldn’t
be so complacent in the future and set about a
marketing strategy and growth plan for JAM. I
wasn’t going to let the loss of one client deter me
from making JAM a success, so I started attending

more B2B meetings, getting myself out there, so
to speak, and I realised something during this time;
I was actually quite good at networking and was
successful at bringing clients into JAM as a result
of this.
On a monthly basis, I would set myself goals as
to how many of these types of meetings I would
go to, and come hell or high water, I would attend
them, even though many of them were at 6.30am
in the morning. I was there, albeit blurry eyed, but
keen as mustard. At that time, I genuinely thought
there was only one 6.30 in any one day! I soon
learnt that it wasn’t the case!
Although that was one of very many lessons I have
learnt over the years, I am still very much convinced
that if you service your clients as you say you’re
going to, be creative and generally do as much as
you can to keep them happy, then you have a much
better chance of keeping them as a customer, than
if you don’t. That might seem like I am pointing out
the obvious, however many service providers fall
into the trap of becoming complacent with their
clients and start to cut corners and basically not
deliver on their promises.
Now over the years we’ve had many clients that

have come to us for one-off campaigns, some have
just done that one, some have dipped in and out
and done several, but the customers that reap
the best rewards are the ones that realise that a
consistent approach to marketing is required and
the on/off drives don’t always gain the best results.
So, going back to my question, as to whether it is
better to have long-term clients or a high turnover
is a matter for you as a business owner to answer?
For me, it’s a combination of both, but if I am
really honest, long-term clients, that you build a
trusting relationship with, are by far more the most
rewarding.
I can only speak for myself here, but many of my
long-term clients have become life-long friends too
and even if they have stopped using JAM’s services,
the relationship has continued, so I suppose it’s
very subjective!
One thing that I don’t question any more though,
is that if you’re not growing your business or
you’re standing still, then absolutely, you are going
backwards, so if you don’t take anything else at all
from this article, take this, and make it your mantra,
as it is definitely, 100% true!

Jackie Marston – JAM Marketing Limited. For further information on our services, which cover marketing, PR, event management, crisis management,
advertising, print and design, call our office on 0845 900 2127 or log onto our website on www.jam-marketing.co.uk
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Brand

Design

Web

Our mission is to make your
business shine through
strategic branding and design.
Together we get you to where you want to be by forming
an absolute alignment of your brand and ambitions.

It would be an absolute pleasure to hear from you 0191 499 8458

www.absolute-agency.co.uk

W NORTH
Part of W Communications

BUSINESS TO EVERYONE
WINNER: BEST USE OF PLANNING AND STRATEGY, PR WEEK AWARDS 2017/18 – LYNX
WINNER: BEST HEALTHCARE CAMPAIGN, PR WEEK AWARDS 2017/18 – CERA
FINALIST: HOLMES REPORT GLOBAL CONSUMER AGENCY OF THE YEAR 2017/18
WINNER: SABRE AWARDS EMEA CONSUMER AGENCY OF THE YEAR 2017/18
WINNER: SABRE AWARDS BEST NEW APAC CONSULTANCY 2017/18
FINALIST: PR WEEK AGENCY OF THE YEAR 2017/18

a: Toffee Factory, Ouseburn, Newcastle upon Tyne, NE1 1DF
t:0191 375 9100
w:www.wnorth.co.uk
twitter: @WCommNorth
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YOUR EYE ON
THE REGION...

STEFAN LEPKOWSKI
Managing Director at Karol Marketing

The North East’s longest established and most awarded Public Relations consultancy

Did you grow up in the North East
or did you decide to relocate here
in later life?
I was working in Corsica when I met
Gordon Davison the holidaying owner
of North East mountaineering brand
Berghaus. He asked me to come to the
North East and work for him.
For six years I was responsible for
managing all of the company’s
public relations and corporate
communications activity until Berghaus
was in the final stages of being sold to
The Pentland Group, at which point I
decided the time was right to leave and
establish Karol Marketing.
What do you think it means to be
a businessperson in the North East
of England?
I am proud to call myself an adopted
Geordie. And yes, I do have a chip on
my shoulder. I think businesses in the
North East punch above our weight –
we have to – and we give better value
for money, not just in service but also
in terms of our creativity and can do
attitude. Over the years I have had to
collaborate with many London based
agencies and I am always amazed
at how short changed some of their
clients are. It is one of the reasons I like
to win awards for our client work – it
proves beyond doubt how good we are.
What is your favourite aspect of
life in the North East?
People, people, people! Northerners
are more genuine than their southern
counterparts. It’s not just my opinion –

you can ask those who live down South.

ends. I’m a boy with some big toys!

There is a reason Newcastle is hosting
Great Exhibition of the North this
summer – we are great welcomers,
we exude energy and we have a track
record of creativity that has, and
continues to, shape the world. How
could I have a favourite aspect? I love
it all!

If not at home, then the wilder the
better. From our sandy beaches to the
inclines of Cheviot and the ruggedness
of Northumberland, these are the
places that really recharge my mind.

Do you have a favourite hotspot
for a business meeting?
I like to surprise clients with a mix
of venues. In town it would have to
be Café Royal or Chaophraya – both
clients of ours. Near to our offices in
the Ouseburn it would be either The
Kiln or the Tyne Bar. Both are hidden
gems with tremendous ambience.
Where do you like to eat out
in the region?
For business I’m an informal early
doors beer man, so food is not really
on my agenda. But when I’m out with
the family, you can’t beat a good pub.
We’ve worked with Sir John Fitzgerald’s
pubs over a number of years and I don’t
think you can go wrong with their good
home cooked comfort food washed
down with a local ale. What’s not to
like?!
Where do you like to unwind
within the North East?
At home. It’s over ten years ago since
my wife and I were building our home
on Grand Designs and I still have my
JCB and lots of projects to occupy
myself with – in fact the DIY never

www. karolmarketing.com
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Are the people really friendlier?
Unquestionably! Not only friendly but
infinitely more genuine.
What do you think is the best view
in the North East?
I don’t think you can find a better
view than the one from my office.
Karol Marketing converted an old pub
fifteen years ago and we designed the
offices to fully exploit the views of the
River Tyne, Millennium Bridge, Sage
Gateshead and BALTIC. I’d challenge
anyone to have a better vista!
Do you think living and working
in the North East offers the same
opportunities as elsewhere in
the UK?
In lifestyle terms I think we outshine
the rest of the UK by some margin.
Who wants to stagnate in a traffic jam
or smell someone’s armpit on the Tube
on their way to work? Not me!
As for work, obviously it depends
on what industry you are in. From
my perspective, I think we have to
work a damn site harder in the North
East to create the same number of
opportunities that even a mediocre
business in London will have – but I
think that gives us tenacity, ingenuity
and creativity in bucket loads.

MEDIA INSIGHT

IS THERE COMFORT IN CONFORMITY?

Having been part of the North East creative industry for more than 30 years, John Simpson,
managing partner and creative director at The Works, discusses why conforming to what
everyone around you is doing isn’t always the best thing to do…

In recent years, I’ve found the creative process
has become increasingly guided in a certain
direction, likes cars on a Scalextric race track,
towards predictable outcomes. The outcomes
being a desired result that is safe and generally–
‘bang on trend’. And there it is, ‘bang-on-trend’,
the phrase that rings out like my 6am alarm
clock- something that’s essential yes, but
something which I often think could be done in a
much better way.
There’s numerous articles online informing
designers about what is trending in 2018.
Colours, duo tone photographs, bold typefaces
and graduations- the list goes on. If you pick
and mix from the list when putting together a
piece of creative, you will get something that is
contemporary, comfortable and conforming. But
if I’m selling inflatable bouncy castles, do I want
my website or adverts to look like the collateral the
new local fitness studio is putting out? A bit of an
exaggeration, but you see what I’m getting at…
The rapid growth of royalty free image libraries
and cloud based fonts means that many are
going to the same well to quench their creative

thirst, so it’s inevitable that sameness is going to
permeate through everything from TV to Twitter.
William Bernbach said that “in advertising, not
to be different is virtually suicidal”, so if that’s
the case, why is it that we follow trends? Every
client is different, yes, they often work in a similar
market, but they have their own values and USPs,
so why would you want your collateral to look like
somebody else’s?
Whether we follow design trends often depends on
our clients- some clients are looking for projects
that ride the current design trends, others might
want something completely innovative. It should
be said that some trends stick and become things
we all do and follow daily, so don’t get me wrong,
following trends isn’t always a negative thing, but
great design in my opinion achieves a delicate
balance between what’s fresh, what’s effective and
what’s true to the brand.
In the past few months, there’s been a refreshing
move away from the very technical to the
more artisan approach to hand drawn images
in advertising- the personal touch they add to
branding and advertising is undeniable and I’m

looking forward to seeing how designers and clients
untap the potential of this technique as we move
through the next 12 months- will we be calling this
a ‘trend’ this time next year? Or is it just a way
that designers can step out of their comfort zone
and drive their Scalextric off the track down a road
less travelled?
The demand for real-life photography is growing
too, as our clients seek to connect with their
customers, and designers seek to rid the world
of predictable, cheesy stock photography. Luckily
there are lots of amazing photographers out
there who are helping meet this demand through
premium and free stock photography resources.
As designers and marketeers, our work will
inevitably occupy the same space, be it on smart
phones, or smart TVs, so we need to be as smart as
the platforms it appears. The focus for 2018 should
be on originality and individuality for the brands we
work on and their audiences.
There may be comfort in conformity, but there is
excitement in breaking rules, taking risks and not
always following the current trend. Don’t be a
sheep…

To find out more about what we do and how we can help you, visit wearetheworks.com or follow @wearetheworks
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SPOTLIGHT

Want your business to
be in the spotlight?

Talk to the PR specialists
at MHW PR...
We storyboard and implement communications campaigns
that build client reputations. That involves generating and
distributing persuasive, engaging content - online and offline.
We have years of knowledge to help make our clients more
famous, putting them centre stage. We work across a range
of business sectors from the corporate world to industrial,
healthcare and hospitality.

Please call if you need your business putting in the spotlight.

Tel:0191 233 1300

mhwpr.co.uk

MEDIA INSIGHT

I GET BY WITH A LITTLE HELP FROM MY FRIENDS…

While I may be too young to remember the album Sgt. Pepper’s Lonely Hearts Club Band, a certain
song from the track list is playing on repeat inside my head as I write.

The little ditty, With a Little Help from My
Friends, is most certainly on loop on my internal
iPod (we all have one, you know, when you get a
line or two of the same song stuck in your head).
Why, you may ask? Well, earlier this year, the 17th
January marked a very special day in Filament PR’s
history. You see, being in the business of public
relations, it’s my job to make sure that my clients’
brand stories engage with the right people, at the
right time and in the right way. While this date
certainly wasn’t a ‘New Year, New Start’, it certainly
was a new chapter in the story of my business.
And no, following the Beatles theme I didn’t
announce we’re all jumping-ship and going to live
in a big old yellow submarine. Rather, I’m was super
excited to share the news with you that Sarah
Pinch, a long-time friend of Filament PR, officially
joined the team as our Non-Executive Director.
An illuminating individual, leading light in the
industry and all-round bright spark, Sarah brings
bags of board level experience. She’s been a
Director of Communications in a number of
different organisations, before establishing her own

agency – Pinch Point Communications - in Bristol.
She was CIPR President in 2015 and is a NonExecutive for the Health and Safety Executive. She
is known for her ethical practices, her supportive
approach as a critical friend and her championing
of diversity in public relations. If that wasn’t
enough, she’s also listed as #30 in the FT and
HERoes top 50 women in business for diversity,
and her appointment as Chair of the Taylor Bennett
Foundation in October 2017 was no surprise to
many of us.
I’ve known Sarah for a number of years now. When
the opportunity to launch my own business came
about, she was the first person I called to ask for
advice. Since then, the rest is history, but through it
all she’s been my professional mentor, number-onecheerleader and at times a challenging critic. From
behind the scenes she’s quietly guided me, been
my sounding board, the voice of reason. She’s
been invaluable to me and my business, and her
appointment as Filament PR’s Non-Executive
Director only seeks to formalise the relationship.
While Sarah will continue to run her own business

alongside other professional commitments, her
role at Filament PR will see her provide strategic
direction and insight to the Board, helping me
and my team to grow the business, so we can
continue to work with our clients even bigger and
better than before, providing the very best service
possible to produce results that have a tangible
benefit to their businesses too.
Sir Paul and John got it spot on when they sang
about getting by with a little help from their
friends. Filament PR closed its books on 31st
October after a full 365 days of trading, having
enjoyed a bumper first year in business. With
an impressive turn over, decent margins and an
enviable client list working with brands regionally
and nationally across the lifestyle, leisure and
entertainment sectors (not to mention a healthy
new business pipeline and picking up a few awards
along the way too), I’m certain Filament PR’s
success story to-date has been – in part – down to
the strategic guidance and direction given by Sarah.
Long may it continue.

www.filamentpr.co.uk E: hello@filamentpr.co.uk Twitter: @filament_pr
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STAYING POWER...

Longevity in business is something to be admired. In this series of features, we are celebrating
some of the most accomplished professionals from across the North East business community.
Aimed at major players with 20+ years’ experience in their respective sectors, we provide a
fascinating insight into what makes them tick and what we can learn from them.

This month we chat to…

SARAH HALL
Managing Director of PR and marketing consultancy Sarah Hall Consulting Limited, editor of
#FuturePRoof and 2018 President of the Chartered Institute of Public Relations (CIPR).

Did you always envisage a career in
the industry?
Pretty much. I was fortunate in that I
studied French and Media at what is now
Leeds Trinity and was able to specialise in
public relations. The university was one
of the first to offer work placements and
once I had ‘on the job’ agency experience,
I knew it was the right career for me.
What is your favourite aspect of
the job?
My favourite part is definitely helping
organisations to find their social purpose –
as in how to link organisational objectives
with the role they play in society. Every
company should be thinking about their
legacy and avoid a single-minded focus on
profit generation. With political turbulence
and austerity, this is increasingly up the
corporate agenda.
I also enjoy delivering PR and marketing
campaigns that deliver solid business
outcomes. There is nothing better than
proving our contribution to corporate
success.
What has been your career
defining moment?
Founding #FuturePRoof, a crowdsourced
series of books and community designed
to kick start “the biggest conversation ever
around the future of public relations.” Its
ambition was to reassert the role of public
relations as a strategic management
function and it has been hugely successful.
Book three is in the works and this body of
work was instrumental in my election to
President of the CIPR.

amount, dressing well, having the big
house and car. Now it’s about doing great
work for great clients and earning enough
that I can enjoy every minute I have
outside of work with my kids, partner and
his kids too.
Whenever I’m asked to do a talk, one
thing I always say is choose your own
measure of success according to what
fulfils you. No one else can decide what
that is other than you.
What have been the biggest changes
in the industry since you started?
Where to start. The public relations
industry has evolved hugely since I
started out. Technological change has
revolutionised how we and organisations
communicate. Social media has created
a level playing field but it means fake
news can spread quickly and opinion is
accepted as fact. It’s a great business to
work in but these are big challenges.
How has your skillset developed
accordingly?
The team and I have reskilled digitally
and keep our tactical competencies sharp,
but in terms of training and development
we focus more heavily on strategic,
ethical and leadership skills. I was the
first practitioner in the North East to
gain Chartered PR Practitioner status,
which recognises the highest standard of
knowledge, expertise and ethical practice
within the PR industry and is a benchmark
of professional excellence and integrity.

How do you measure success?

Are you a risk taker by nature or
more conservative?

I was programmed early in my career
to think success was earning a certain

I’m most definitely risk averse, which
always surprises people.

www.sarahhallconsulting.co.uk
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To what would you attribute
your success?
I have a very strong work ethic and I think
that has played a part. But you never get
anywhere without help and I’ve had some
amazing support along the way. I couldn’t
do what I do without a brilliant partner, a
supportive family and ex-husband, not to
mention two wonderful people who help
with childcare and dog sitting – these are
the people who help me achieve what I do
and for that I’m grateful.
What’s your biggest weakness and
how have you managed this?
I used to be too proud to ask for help
because I was embarrassed to admit that
I didn’t know the answer or to say I was
overwhelmed/out of my depth. My other
half has helped change my outlook on
this and I’m now unerringly honest about
what I can manage and quick to say I don’t
know but I’ll find out. I’m also achieving so
much more through collaboration.
How do you remain motivated?
My problem is not getting motivated but
learning to put whatever I am doing down!
Time with my boys keeps me grounded.
Would you prefer to be liked or
respected?
Easy. When I was younger I’d have said
liked. Now it’s most definitely respected.
Commercially, I’m here to do a job well
and take tough decisions. That doesn’t
always win you friends.
I’ll retire when…
I’m fortunate in that I do what I love. I’d
prefer a bit more work life balance but
not sure I’ll ever retire entirely. There’s
always the next adventure.
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TECHNOLOGY NEWS

FREE TRAINING HERALDS ADVANTEX FOR LEADING IT FIRM
Leading North East IT company Advantex is surging ahead
with ambitious growth plans following free customer service
improvement training.
The Follingsby Park-based provider of IT, telecoms and network
systems is experiencing a 30% improvement in service call
feedback on the back of free training which has been delivered
by Derwentside College through the regional Go>Grow scheme.
The move follows Advantex’s decision to invest in upskilling the
workforce to lay the foundations for a strong customer services
culture and ethos across the company.
Almost the entire workforce of 60 people have completed the
two-day training and have gained CPD points that will count
towards achieving the Level 2 Certificate in Customer Service.
The initiative is part of a regional skills and enterprise
programme Go>Grow, which has been launched in partnership
with 30 local training providers. The training has been tailored
to meet the specific needs of Advantex.

QUEENSWAY JESMOND BRINGS LEADING DENTAL
TECHNOLOGY TO THE REGION
The North East’s largest dental and
orthodontic clinic Queensway is now
offering Dental Monitoring at its newlyopened Jesmond practice, as well as its
Billingham base.
As the first orthodontic practice in the
UK to adopt this cutting edge artificial
intelligence-based technology, Queensway
specialist orthodontists are now able to
monitor Invisalign patients more closely
than ever but with fewer time consuming
visits to the clinic.
Via the unique and user-friendly Dental

TYNESIDE TECH FIRM CELEBRATES
FAST-GROWTH IN FIRST YEAR
world’s number one customer relationship
management (CRM) system Salesforce.
The CRM, which can be tailormade for each
business type, helps companies connect
to customers and prospects by using the
latest cloud and data science technologies.
It typically increases sales revenue by 37%.

A Tyneside technology firm is celebrating
its first year in business having beaten
its sales targets by 22% and gaining over
£180,000 worth of contracts.
Established in August 2016, Gosforth-based
ION is a registered consulting partner for the

In the firm’s first financial year, 44 projects
were won including Lynch Healthcare and
Gateshead College. The team has experienced
dramatic expansion increasing to nine full
time staff and two part time staff, with a
view to recruit a further five in the next few
months.
With customers throughout the North
East, Aberdeen, London and Wales, ION is
expanding nationally, creating further job
opportunities by the end of the year.

Ready to reduce costs
and achieve more from
your IT spend?

Monitoring app, patients submit images
of their teeth and the clinical team is then
immediately notified of any changes that
occur. Patients will then receive updates
and instructions via notifications on their
phone sent directly by the specialist team,
allowing treatments to be completed with
fewer appointments and more convenience.
Queensway has two of the latest iTero
intra-oral scanners which means patients
can wave goodbye to ‘gunge’ mould
impressions and visualise their treatment
before having any work done.

3D FIRM’S NEW SOFTWARE
TO REVOLUTIONISE
FIRE SAFETY
Newcastle-based Luminous Group has designed a new tool
which they say could revolutionise the effectiveness of vital
fire safety surveys.
Luminous, the Ouseburn-based specialists in 3D technology, has
launched its new RIVO software using mixed reality solutions to
transform asset mapping for the oil and gas, facilities management
and construction industries.
Their newly branded RIVO package utilises Microsoft’s Inside Out
tracking and harnesses the best of virtual and augmented reality.
It is accessed using a Microsoft HoloLens headset for the user.
The 3D mapping system can be applied to enhance fire safety
by drawing up critical information in real time, be it emergency
evacuation points or fire routes.
The device, which is currently being utilised by the likes of NASA
and Jaguar Land Rover, can remember real world locations and
scan its surroundings and project holographic images into that
location.

IT Professional Services Ltd.
Axwell House, Waterside Drive, Metrocentre
East Business Park, Gateshead NE11 9HU.
E: contact@itps.co.uk
Follow us on

Call us now and find out how.

0191 442 8300
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@ITPSltd

In Partnership with

An Exclusive ITPS EVENT

Cisco Cyber Security
& Cyber Insurance
Are You Protected &
Insured?
NO? JOIN US ON 15TH MARCH TO FIND OUT HOW BEST TO PROTECT YOUR BUSINESS.

Confirm Your Place

GDPR, Cyber Essentials – ITPS can help you
become compliant

Numbers are limited so please
reserve your place NOW by calling
or emailing our Event Co-ordinator,
Janice Harvey

> Find out what you need to consider in your organisation to
secure your data.
> Protect your organisation against common Cyber Threat

0191 442 8300
contact@itps.co.uk
itps.co.uk

> Our compliance experts will help you understand what
GDPR is trying to achieve and what actions are required.
> How to deliver full lifecycle breach prevention, detection,
response, and remediation

Event Details
When: 15th March 2018
Morning or Afternoon 1/2 Day Session
Where: St James’ Park, Newcastle upon Tyne
Powered by
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CYBER CRIME - ARE YOU COVERED?
Every business relies on its data and systems, and if they were not available, whether that
was for an hour, a day or a week, the results could be catastrophic.

The latest figures showing that consumertargeted attacks have decreased and businessrelated cybercrime figures are up by 63%
demonstrates that criminals are turning their
attention to the much more lucrative target of
businesses.
We have been running a series of events aimed at
outlining the simple, practical steps organisations
can take to protect themselves from harm.
Cybercrime is a big subject, so we break our events
down into three easy to digest elements that look
at the Cyber Essentials scheme, cyber insurance,
and the General Data Protection Regulation
(GDPR).
Cyber Essentials
This is the Government-backed scheme designed
to help organisations put in place some basic
controls to mitigate the risk from the most
common internet-based threats such as hacking,
phishing and password guessing.
Not only does this protect the organisation at a
basic level, it also allows it to bid for Government
contracts which involve handling personal
information.
Having Cyber Essentials certification will not
remove all cyber security risks, but it is a good
starting point, particularly for smaller businesses.
Having Cyber Essentials certification in place is a
good starting point as it shows you have considered

how you gather, manage and store data safely, and
how you would respond to a breach.
Cyber Insurance
Data leaks and data losses can lead to regulatory
fines and PR nightmares, while attacks could lead
to shut-down servers and loss of both confidence
and profits.
Recent high profile cases of ransomware, which
involves criminals locking your systems and data
and charging thousands of pounds to give you the
access key, highlight the need for organisations to
properly protect themselves.
We work with specialist insurance partners who
provide a package of protection that includes
insurance and specialist advice, including a 24/7
response, fines and investigations cover, electronic
data cover which includes data restoration,
recollection and recreation following a security
breach or data leak, and even PR help to protect
reputations.
GDPR
We probably do not need to remind you that
when GDPR comes into force in May 2018, anyone
in breach of the regulation could face fines of
up to 20 million euros or 4% of global turnover,
whichever is the greater.
Data can be lost through malicious attack, accident
or simple human error and organisations must show

they have examined how they gather, manage,
store and delete personally identifiable information
(PII), and put policies, procedures and support
measures in place to prevent against data loss or
misuse. If you do have a breach, the fines may well
be reduced if you can show you have made every
effort to comply with the new regulations and
adopted appropriate technical and organisational
measures against unlawful processing, accidental
loss and destruction of personal data.
This is a wide-ranging process involving every
part of the organisation, and many businesses are
bringing in outside expertise to help them address
issues around identification, gap analysis, change
implementation, governance and reporting.
For instance we are working alongside legal partners
as one team, advising clients on how to be GDPR
compliant, guiding them through the process,
and preparing a support framework to assist with
any data breaches, including court action dealing
with the Information Commissioners Office, and
defending any claims.
Protecting your organisation from harm does not
need to be a daunting task, and it is made much
easier if you have the right expert partners in your
corner.
Get in touch if you would like to attend one of
our forthcoming events, and learn more about
the simple steps you can take to make sure your
business is covered and compliant.

For more information visit our website at www.itps.co.uk, email us at contact@itps.co.uk, or call 0191 442 8300
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WORK HARDER OR WORK SMARTER?
By James Blackwell, CEO, Ronald James

There’s a lot of discussion between the likes of Gary Vaynerchuk and Tai Lopez, debating
whether you should work harder or work smarter.

In a situation like this, on one end you have Gary
V who believes in working hard, whereas on the
other you have Tai Lopez, who sells the idea of
working smarter i.e. investing in self education.
Gary V pushes the hustle you have to do when you
start a recruitment business. I can really resonate
with this, because in the beginning it is all about
working hard. You need to put in the hours and
the effort in order to be able to take that step
towards freedom. Before my time as a business
owner I worked in a recruitment firm, where the
culture was to be the first one in the office and the
last one to leave. I knew that to tear away from
that, I was going to have to work ‘smarter’. This
is where Tai Lopez comes in. From Tai I discovered

the importance of systemising your business
and building processes that could be completed
by anyone, not just myself. As a result of this, I
now have Monday’s off and work the hours that
I choose which allows me to maintain that great
work-life balance.
Working smarter is really the way to go when you
want to build your recruitment business. It’s funny,
because I work less hours, yet make more money.
This is because I’m focused on the hours that I
put in, where I produce good, quality work. Then
in my free time, I’m able to work on my coaching
business or on personal development – so I’m still
technically working, just on the business, rather
than in it.

To summarise my point, in the beginning you will
work harder, however as the business grows you
must learn to work smarter. Technically, you should
be working less and less the better your business
does. It’s important to build your business around
the lifestyle that you want as an individual, not
around the business. There are so many business
owners who are unhappy outside of work, as
they’re extremely immersed and very involved
in the business. The easy way to prevent this is
building a lifestyle business, in which you’re able
to delegate the tasks and source them to the right
people.

WE FIND THE TOP
15% OF TALENT

“It’s the way we deliver that separates us from the rest!”
0191 3006501

www.ronaldjamesgroup.com

info@ronaldjamesgroup.com
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SYNERGI - THEIR BUSINESS IS TRANSFORMING BUSINESSES
Most business people reading this will still interact with either paper forms or perhaps
spreadsheets to kick-off business processes, request approval or update key business information.

This manual approach leads to isolated islands
of data which invariably get re-keyed or collated
into an even bigger maze of spreadsheets, making
it very difficult for those users to get feedback
and even harder for management teams to see
what’s really happening in the business.
That is where Synergi can help, making businesses
efficient, more productive and cost-effective. They
develop and deliver your digital transformation
strategy.
Synergi is an award-winning Nintex Premier
Partner and Microsoft Gold Partner, specialising
in cloud technologies, working with customers
such as Arriva Trains, Northumbrian Water, Port of

Tyne, Winn Solicitors and Scottish Fire and Rescue.
Delivering from their headquarters in Newcastle
upon Tyne, Synergi works with a rapidly growing
client base which stretches right across the UK.
Synergi was founded in 2014 by Peter Joynson and
fellow director Justin Short. “We have adopted a
very clear focus on Microsoft's Cloud platform,”
said Justin. “This reflects our capability to deliver
solutions across Office 365 (the global standard
for office productivity, communication and
collaboration), Dynamics 365 (the next generation
of business applications), Nintex (intelligent
process automation), Azure (global services for
cloud infrastructure and platform), and Surface
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(latest generation of devices).”
Nintex named Synergi as their Global Solutions
Partner of the Year 2017 and Microsoft refers to
them as a ‘born in the cloud’ partner, reflecting
their specialist focus on the modern platforms and
latest cloud technologies.
Synergi is also growing fast. Over the past twelve
months, they’ve increased their turnover by 30 per
cent. They expect to do the same in 2018. They’re
also moving premises on the Metro Riverside Park,
doubling the amount of office space. They are
looking to add several developers and technical
consultants to cope with the growth in new client
projects.

TECHNOLOGY INSIGHT

As well as introducing new products and solutions
to businesses, Synergi prides itself on helping
firms who recognise their need to change but are
perhaps challenged by older operating systems and
technologies. Many businesses still use a whole
suite of applications when actually, if they used
cloud technologies, they’d be able to streamline
their entire operation giving them more time to
concentrate on running their business.
Consequently. Synergi works closely with company
IT departments and senior leadership teams to
help businesses engage with customers, empower

employees, optimise operations and reinvent their
processes and business models.
What about the future? “You can guarantee that
technology will continue to move forward,” said
Peter Joynson. “Microsoft is leading the world in
cloud innovation. Office 365 has grown hugely and
has an inspiring roadmap. Dynamics 365 is the next
generation in modern cloud business applications
including financials and customer relationship
management, enabling many companies to fully
embrace the cloud for the first time. One thing’s for
certain; the next few years will see a transformation
www.synergi.it
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for many businesses that are still using aging onpremise servers, file shares or accounting solutions
that have just not moved with the times.”
Synergi is a focused market visionary in this space,
they show all types of businesses that there is a
different way of working. They will explain what’s
on offer and help people adapt.
In other words, if you want to transform your
business, speak to Peter, Justin and their team at
Synergi. The modern business platform is ready,
the transformation is happening and your business
needs to be part of it in order to thrive.

TECHNOLOGY INSIGHT

AUSTRALIAN APP SUCCESS FOR MEDIAWORKS
Digital marketing agency Mediaworks has taken their apps Down Under in support
of Perth’s The Big Splash art trail…

A number of global brands have made
Mediaworks their chosen digital partner. We’ve
launched campaigns everywhere from France
and Spain to the USA and UAE - and this month,
we’ve ventured even further; Australia.
Back in 2016, we worked with St Oswald’s
Hospice to create an app to support the Great
North Snowdogs art trail. The app was hugely
successful in helping visitors engage with the
pop-up Snowdog sculpture trail, achieving over
11,000 downloads and more than 2.5 million
interactions.
The success of the app has led to us partnering
with Wild In Art, a creative producer of massappeal public art events. Recognising the
impact a supplementary app could have for trail
engagement and charity fundraising, we worked
to create a base app with modular components
and functionality that could be reskinned and

deployed for each new trail. Having these base
elements to hand minimises the development
time required and reduces the final cost to the
charities.
This base functionality included find, unlock and
vote features as standard, while the bespoke
CMS meant we could expand this capability
according to the trail’s size and budget. For
example, for Birmingham’s The Big Sleuth trail
app, we incorporated a pedometer, JustGiving
connectivity and a community gallery.
The latest addition to our Wild In Art app portfolio
is in support of The Big Splash, the charity art
trail that is currently taking over Perth, Australia.
The trail of dolphin sculptures has been created
to raise awareness and funds in support of Perth
Children’s Hospital’s Child and Adolescent Mental
Health unit.

The app has been built with map functionality
to help trail visitors find the dolphins, track their
progress and unlock the sculptures to access
rewards. It recently launched on the App Store
and Google Play, and we anticipate that the app
will enjoy similar success to our other trail apps.
Following the release of this trail app in Australia,
we are preparing to launch an app to support The
Big Hoot trail in Auckland, New Zealand.
Mediaworks’ Managing Director, Brett Jacobson,
said: “As our partnership with Wild In Art
continues, we’re proud to help charities across
the globe maximise the impact their fundraising
efforts have. With an app in place, we hope The
Big Splash will raise plenty of vital funds to help
support Perth Children’s Hospital’s fantastic
work.”

Choose Mediaworks for your next app development project.
For more information, contact the team on 0191 404 0100 or email info@mediaworks.co.uk.
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DRIVING
DURHAM’S
DIGITAL
ECONOMY
A new grant scheme will open
up funding for IT infrastructure
projects, says Steve O’Connell,
managing director of Advantex,
delivering superfast broadband,
cheaper phone services and
wider opportunities for remote
working and security in the
face of GDPR.

Digital Drive Durham is a new £4m initiative
that’s launching to help SMEs across County
Durham develop, power growth and drive
opportunity, and comes in the face of changes
to data storage and protection regulations
– the new GDPR (General Data Protection
Regulations), which comes into effect from May
2018.
The three-year scheme will enable small businesses
to access funding to invest in the important digital
projects that will be the crucial components for
expansion and the building blocks for growth in an
increasingly global market place.
The move comes as the third annual Tech Nation
Report says that the digital economy, which is
growing at twice the rate of the wider economy,
now contributes around £97bn a year to UK plc –
an increase of 30% over the last five years. More
than 72% of venture capital and private equity
investment went to regional businesses in 2016,
amounting to £9.2bn. Digital Drive is part of a
regional drive to bring some of this investment into
County Durham to support a burgeoning digital
sector.
Tapping into the scheme will see business
owners, managers and entrepreneurs able to
secure up to 40% funding towards the cost of
say, for example, digital consultancy projects, IT
equipment and broadband infrastructure and
installation. Organisations will stand to benefit
from one-to-one advice around strategic business
planning under the programme as well as guidance
on investing in digital technologies and digital
marketing support.
It will also pave the way towards covering the cost
of experts assessing your current online operations,

Advantex’s Steve O’Connell

or a review of your existing digital skills, with tips
on how to improve them. The cost of digital-based
master classes and conferences will also be partfunded under the scheme.
Digital Drive Durham comes as GDPR looms on
the legislative horizon. In turn, the need to improve
digital infrastructure; boost broadband speeds,
invest in the latest IP powered telephone systems
and increase the scope for more secure remote
working, will never be more apposite for SMEs
looking to comply with the new data protection
landscape.
Currently, the UK relies on the Data Protection
Act 1998 but this will be superseded by the new
legislation. It introduces tougher fines for noncompliance and breaches, and gives people more
say over what companies can do with their data.
Those organisations that fall foul of GDPR through
a breach of data which leads to lost or stolen data
that has potentially devastating consequences for
the company in question, could be fined an eyewatering £17m, or 4% of global annual revenue whichever is the highest amount.
So taking advantage of the advice and experience
More at www.advantex.uk.com, or tel. 0345 222 0666.
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offered by an expert IT partner such as Advantex,
could prove a worthwhile return on investment
for those looking to navigate their way through
GDPR, while simultaneously seeing the new-look
legal landscape as an opportunity to invest wisely
in infrastructure technologies to help plot a course
to calmer seas.
With unparalleled IP surveillance, door access
control, internet connectivity and network
infrastructure expertise, alongside experience in
delivering similar funding schemes, Advantex is well
placed to support the Digital Drive across County
Durham. Specifically, company specialists can
provide high-speed, secure internet systems, which
are tailor-made to improve network and overall
business performance through the utilisation of
advanced digital technologies.
Secure, safe and cost effective internet-powered
telecommunications systems are also at the heart
of advanced solutions for business, designed to
deliver secure and reliable calling, business phone
systems, touch-screen displays, laptops and
docking stations to support remote working and
any internal office equipment.

E D U C AT I O N I N S I G H T

EMPLOYEES ARE KEY TO BRAND SUCCESS

Judith Doyle CBE, principal and chief
executive of Gateshead College

Judith Doyle CBE, principal and CEO of Gateshead College, discusses the importance of
brand-building in the business world…

Virgin, Google and Rolls Royce are some of the
world’s most iconic names that have stood the
test of time. All three companies have been
successful because their brand – and all that
it stands for – is well-known, respected and
trusted.
Brand is so much more than a name, company logo
or fancy marketing slogan. It is how people perceive
your business as a result of their experience of it.
Having the right people with the right skills in the
organisation is essential. They make the product
or deliver the service, they uphold your values and
create the culture and behaviours which determine
your success.
Brand-building takes time, effort and continuous
investment. Newcomers to the market find that
they’re competing against brands that have been
around for several decades – a difficult challenge
and perhaps a reason why so many start-ups fail
within their first three years of trading, but it can
also be an opportunity to create something distinct
and to stand out.
More than 60 years ago Gateshead College became
pioneers of apprenticeship training, working hand
in hand with local engineering firm Sigmund
Pumps and have gone on to deliver vocational
training tailored to the business needs of hundreds
of other employers. In all this time our core purpose
has remained the same: to deliver training that gets
people job-ready and helps employers become

more productive and competitive. That is the
essence of our brand: education with employment
edge.
Every single employee has an important role to
play in delivering this. After joining Gateshead
College, all new employees take part in a brand
workshop with the director of marketing and
communications, highlighting what we stand for
and the behaviours they’re expected to display. In
return, we continuously train and develop them
so that they’re able to perform at the top of their
game and can play their role in creating a brand we
can all be proud of.
A strong and clear brand helps organisations
stand out from the competition, drives business
growth and gives focus and purpose to the work
it does. Get it wrong, however, and this could
have disastrous consequences for reputation, staff
morale and profitability.
Because we understand the importance of brand,
we can help other businesses strengthen theirs.
Over the last six decades we’ve delivered flexible
training programmes tailored specifically to the
needs of each company we’ve worked for, enabling
them to develop a pipeline of skilled talent who can
grow and develop their business.
One of our long-standing partners is the region’s
third largest employer Go North East – a brand
renowned in the local business community for
its commitment to innovation and customer

service excellence. The company recognises the
importance of continuously investing in its people
and we’ve helped it to deliver several bespoke
training programmes including an award-winning
mechanical engineering apprenticeship and a
unique bus driver training and development
initiative.
Aimed at fulfilling Go North East’s driver
recruitment needs, while supporting local
unemployed people back into work, the programme
provides candidates with the specialist training
required to meet the company’s high standards
and improve candidates’ chances of future
employment. Comprising practical driving tuition,
English, Maths and interpersonal skills refresher
courses, and blended with critical subjects such
as interview techniques, health and safety and –
crucially for Go North East – customer service,
learners also receive depot tours with an extensive
company induction to introduce the operator’s
strong vision, beliefs and attitudes; embedding
them into the culture from day one.
Maximising the potential of your people is critical
to the success of your brand and I am delighted
that we are playing a key role in helping employers
across the region to do this. Seeing those businesses
become more productive and competitive as a
result of developing their people demonstrates that
we are delivering on our brand promise.

To find out more about Gateshead College and the courses on offer, visit www.gateshead.ac.uk
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THE DEMANDS OF THE 21ST CENTURY
By Kieran McLaughlin, Headmaster, Durham School

would rather stay in than go out; they drive less
because they live at home longer and rely on “dad
taxis”; they are less likely to have their own children
young or to enter into the other traditional paths
to adulthood such as marriage or home buying.

Many of you will be watching the new series of
“Black Mirror” on Netflix; for those of you that
aren’t, the series consists of one-off episodes
presenting a dystopian vision of the nearfuture, focussing in particular on technology
and its impact on society. One particularly
striking episode featured an anxious mother’s
overprotective measures to monitor her
daughter’s life via a brain implant which relays
her “visual feed” to her mother’s tablet as well
as measuring the daughter’s stress levels, drug
intake and so on.
Inevitably, things end badly when mum sees rather
too much of what her daughter gets up to on
supposed “movie nights”. In common with many of
the best episodes of this series, the story’s success
hangs on two distinct features: the tantalising
plausibility of the technology, which can often
feel just a few years away, but also the natural
human emotions which underpin its use. We all
have an inbuilt and strongly felt need to protect
our children. However, that instinct can sometimes
develop into an unhealthy desire to manage our
children’s lives to excess, or to stave off their
inevitable growing up.
Thankfully, the capability to literally be the eyes and
ears of our children is a long way off, but technology
still enables parents to be reassured about their

children’s safety much more readily than they used
to be. Mobile phones are the primary source of this,
with children in ready contact with parents directly
as well as apps such as “Find a Friend” allowing
their whereabouts to be seen easily. There is
though a less obvious but perhaps more pernicious
reason that children are much safer than they have
been for generations; they don’t go out any more. It
might be surprising, but all the evidence points to a
generation of children and young adults who drink
less, dabble in drugs less and are less promiscuous
than ever before. Why is that? The studies point to
the increasing prevalence of mobile phone use and
social media. Pubs are closing because youngsters

It's hard to know how to feel about these
developments. Of course, a safer living environment
for young people is to be welcomed. However, the
increase of internal lifestyles, both literally and
metaphorically, carries its own dangers. Youngsters
may be safer than they were before, but they don’t
seem to be any happier; millennial angst is alive
and kicking. I’m going to be optimistic though and
not bemoan a reduction in risk-taking behaviour;
the young people I meet on a daily basis seem
far more sensible than I remember being at their
age. Science would suggest that our brains are not
fully developed until our mid-twenties, so perhaps
the “slow-life” strategy employed by young
adults today is a wise one. There is plenty of time
(realistically 50 years of employment) for those
children to enjoy the challenges of domestic and
professional life; as one young man said, “I don’t
want to have a child when I’m not sure if I’m going
to have a job tomorrow.” As parents we need to
adjust to the different demands of the 21st century
and not try to solve their problems with 20th
century solutions. A challenge for us all.

For further information about Durham School, or to arrange a visit, call 0191 386 4783, email admissions@durhamschool.co.uk
or visit www.durhamschool.co.uk

PERFORMANCE TABLES DON’T TELL THE FULL STORY
By Mr. David Tickner, Headmaster at Newcastle School for Boys.
The Government has published its annual performance tables. We were
delighted that Newcastle School for Boys was shown as the top school in
Newcastle when it came to A level performance in 2017.
It told us what we already knew from our own measures and monitoring of our sixth
formers’ progress. They make excellent – ‘well above average’ is the Government’s
phrase – progress during their A levels. This places Newcastle School for Boys in the
top 5% of schools and colleges in the UK.
The progress of each of our individual students is closely monitored during their
two years of sixth form study. As a smaller school, we are able to intervene quickly
where students are not making expected progress. Equally, individual classes and
subject area performance are also carefully tracked.
It may have surprised some to see Newcastle School for Boys at the top of the
city’s A level performance table. Other measures which rank schools solely in terms
of grades achieved take no account of students’ starting points nor the progress
they make. Data and tables based solely on attainment tend to favour schools that
are more selective.
For us, it was a pleasing external validation of what we already knew to be true
about the effectiveness of the teaching and learning our sixth form boys experience.
However, the tables say nothing of our students’ many other achievements and
successes. We are just as proud of the young men of excellent character our school
aims to turn out and their achievements outside of the classroom as we are of their
academic progress.
We are particularly pleased to have achieved this recognition at an exciting time of
growth for our sixth form following the creation of a brand new Sixth Form centre
last September and an increasing demand for places.
The School is currently taking applications for September 2018. To register your interest or for any queries, please contact 0191 255 9303 or
admissions@newcastleschool.co.uk or for more information, please visit www.newcastleschool.co.uk .
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(l-r) Colin Massey, general sales manager at Jennings Ford in Middlesbrough, and professional mountain bike racer, Adam Brayton, with his new Ford Mustang.

PRO MOUNTAIN BIKER FINDS HIS DREAM MOTOR
AT JENNINGS FORD DEALERSHIP
When a professional downhill mountain bike racer from Cumbria needed a mode of transport of
the four wheel variety, he found the perfect model at Jennings Ford in Middlesbrough, Teesside.

Adam Brayton, 28, from Keswick, was more
than happy to make the 182-mile round trip
to take delivery of his brand new Ford Mustang
2.3-litre EcoBoost Fastback at the Jennings Ford
dealership, based on Cargo Fleet Lane.
Adam, who finished second in the British national
series in 2017, 18th in the World Cup Series (a
world series consisting of seven races), and 13th
in the World Championships, might be used to
conquering steep, rough terrain, not to mention
jumps, drops, rock gardens and any other obstacles
for that matter, but the professional downhill
mountain biker has always dreamed of owning a
Ford Mustang.

Colin Massey, general sales manager at the
Middlesbrough dealership, presented Adam with
the key to his brand new powerful and dynamic
Ford Mustang motor.
Colin said; “It was an absolute pleasure dealing
with Adam. I don’t think we’ve ever sold a car
to a professional downhill mountain biker. He is
extremely passionate about the sport, and placing
13th in the World Champions, is a phenomenal
achievement.
“On behalf of Jennings Ford, I would like to wish
Adam many more years of success, as well as many
years of happy motoring in his new Ford Mustang.”

Adam said; “I’ve always had a passion for the Ford
Mustang, I just had to find the specific model I
wanted and a reputable motor dealer who I could
trust to deliver the goods.

The ultra-modern Ford Mustang Fastback model
offers a long bonnet flowing downwards to reduce
drag, distinctive headlamp and rear light designs,
along with other signature features, in addition to
the latest technologies.

“I’m delighted with the car as well as the extremely
high level of customer service I’ve received from
the dedicated team at Jennings. They’ve been
extremely professional from the first point of
contact and throughout the entire purchasing
process.”

Standard specification includes 19” alloy wheels,
a performance brake package, xenon headlights,
LED tail-lights and a rear diffuser. The interior gets
dual-zone climate control and Ford’s latest SYNC2
infotainment system with nine speakers and an 8”
screen.

Jennings
Ford
operates
dealerships
in
Middlesbrough, Stockton and Gateshead where
the entire new Ford model line-up is available, in
addition to this, the company also operates two
Ford Transit Centres selling Ford’s commercial
vehicle range at Middlesbrough and Gateshead.
Local and national businesses can also take
advantage of two Business Centres located at the
group’s Stockton and Gateshead branches where
a team of specialist local business executives are
on hand to offer professional advice to businesses,
whether they be contract hire, corporate fleet,
SMEs, rental or the public sector.
Over the years, Jennings Ford Business Centres
have forged good working relationships with a wide
variety of businesses, from one-man operations
to multi-national firms, as a result of being able
to offer competitive deals, tailor-made finance
packages and an award-winning customer service.
Jennings Ford also provides a range of aftersales
facilities, such as service, MOT, accident repair and
parts.

For more information about the range of products and services available at Jennings Ford, visit www.jenningsmotorgroup.co.uk
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Born to be Wild
The Ford Mustang

New Ford Mustang 2.3 EcoBoost Fastback Manual (317 PS)

• 19” Multispoke Nickel Alloy wheels • Dual-zone Electronic Automatic Temperature Control (DEATC)
• Ford SYNC 3® with 8” colour touch screen with ‘Shaker Pro’ premium sound system with Navigation, USB & Bluetooth©
connectivity, voice control and Ford Emergency Assistance • Climate Controlled Seats
• Full independent front and rear suspension • Rear view camera with rear parking sensors
• Limited Slip Differential (LSD) • Performance brake system featuring 4-piston front callipers and Electronic Brake Prefill
• Selectable driving modes – Snow/Wet, Normal, Sport and Track • Side Window Chrome Surround (Fastback only)

Only

£349.00+VAT per month with Ford Lease

Advance rental £2094.00+VAT followed by 35 monthly rentals of £349.00+VAT
Business users only

STOCKTON, Yarm Road. Call: 01642 632 200.
MIDDLESBROUGH, Cargo Fleet Lane. Call: 01642 240 055.
OPEN HOURS: Mon-Fri 9am-6pm

www.JenningsMotorGroup.co.uk
Official fuel consumption figures in mpg (l/100km) for Mustang 2.3 Manual: Urban 28.0 (10.1), Extra Urban 41.5 (6.8), Combined 35.3 (8.0). Official CO₂ emissions 179g/km.
Standard EU test figures for comparative purposes and may not reflect real driving results.
Ford Lease Contract Hire is available to Business Users only, subject to status. Guarantees/indemnities may be required. Rental shown based on a 6-0-35 non-maintained agreement (6 initial rentals up front followed by 35 rentals +VAT) with a mileage of 8,000 per annum. Subject to availability. Rentals must be made
monthly. Prices exclude VAT. When the vehicle is returned it must be in good condition and not have exceeded the agreed mileage, otherwise further charges will be incurred. Prices are correct at the time of going to print and are subject to change without further notice. Terms and conditions apply. Ford Business Contract
Hire is provided by ALD Automotive Limited, Oakwood Drive, Emersons Green, Bristol BS16 7LB. Car not necessarily as illustrated. Certain categories of business users may be excluded. Offer ends 31st March 2018. E&OE.
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JERSEY BOYS
WORK THEIR WAY
BACK TO
SUNDERLAND
EMPIRE
Following two sensational runs at Sunderland
Empire, the West End phenomenon Jersey Boys
is working its way back to the North East with
a date at Sunderland Empire (20-31 Mar 2018).
Jersey Boys tells the remarkable true story of
Frankie Valli and the Four Seasons and their rise to
stardom from the wrong side of the tracks. These
four boys from New Jersey became one of the
most successful bands in pop history and sold 175
million records worldwide. The show is packed with
their hits, including 1963 (Oh What a Night), Bye
Bye Baby and Can’t Take My Eyes Off You.

Jersey Boys first opened in London at the Prince
Edward Theatre in March 2008 and moved to the
Piccadilly Theatre in March 2014. The Olivier Awardwinning West End production closed in March 2017
following nine amazing years in London. The first
UK & Ireland Tour of Jersey Boys was a recordbreaking success and ran for 18 months.
The new tour opened in December with Michael
Watson playing Frankie Valli, Simon Bailey as
Tommy De Vito, Declan Egan as Bob Gaudio
and Lewis Griffiths as Nick Massi.  They have all
previously performed their roles in Jersey Boys to
great acclaim.

Michael Watson made his West End debut in We
Will Rock You. A founder member of theatre supergroup Teatro, Simon Bailey played Raoul in The
Phantom of the Opera. Declan Egan played the
role of Bob Gaudio in Jersey Boys in his native
Australia while Lewis Griffiths played Johnny Castle
in the recent tour of Dirty Dancing.
Winner of Broadway’s Tony, London’s Olivier and
Australia’s Helpmann Awards for Best New Musical,
Jersey Boys is the winner of 57 major awards
worldwide and has been seen by over 25 million
people worldwide.

FIRST BANDS ANNOUNCED FOR NORTHUMBERLAND LIVE AT BLYTH
Some of the region’s most entertaining musical acts have been lined
up for this year’s Northumberland Live Festival at Blyth on Sat 23rd
June.
The organisers of the festival have already secured three bands from the
region who are guaranteed to entertain the crowds. These are STAN the
band, The Baldy Holly Band and Edenthorn.
STAN the band have recently won a national competition at the Great
British Rock and Blues Festival. STAN comprises of accomplished vocalist
Colin Burrows, bass player Rob Tickell, ex 21 Strangers guitarist Dave
Kennedy and drummer Dave Pipkin.
Another North East established act confirmed to play are The Baldy
Holly Band. Bringing a taste of the 1950’s to Blyth, the band will be
covering great rock and roll songs including those by Elvis Presley, Ritchie
Valens and of course Buddy Holly.
Barnard Castle band Edenthorn complete the line-up of bands
announced so far. Formed in 2013 and made up of two sets of siblings,
the band have created their own unique rock sound.
Having built up a deserved reputation as a great family day out, there
will be something for everyone at the festival with superb street theatre,
a fun fair, wonderful food concessions and of course, great music.

Showcasing the
North Easts
finest art
Milkhope Centre, Seaton Burn, Newcastle upon Tyne, NE13 6DA
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WHAT’S ON
THIS MARCH?
Paul Carrack
March 4
Sage Gateshead T: (0191) 443 4661
www.sagegateshead.com
The Carole King Musical
March 6-10
Sunderland Empire T: (0844) 871 3022
www.atgtickets.com

NEW NOVEL FEATURES LOCATIONS
IN THE NORTH EAST
Do we make history or does history make us who we are?  This is one of the many cryptic and intriguing
questions posed in the debut novel of Northumberland author Richard Abbot-Brailey.
Richard was born in London but has been based in the North East since 1993 and considers the region his
home.  After studying performing arts at Cumbria College of Art & Design, Richard worked in various roles
for Newcastle Theatre Royal. He enjoyed early success with plays written for competitions ran by Tyne Tees
TV and BBC Radio before focusing on a career in teaching.
The desire to write a novel, teamed with a fascination for time travel, led Richard to find his unique voice
in the creation of his first book Azarias Tor: The History Maker.  Based in the North East, the story focuses
on the protagonist's journey of discovery into the possibilities of time travel. The plot takes a literary tour
around the North East and Cumbria, taking in locations such as Northumberlandia and The Rose Tree Inn
at Shincliffe, Durham.
The first in a series of three books, Azarias Tor: The History Maker is set for huge success both in the North
East and beyond.  The book is available online, from Waterstones and other bookshops, and can also be
ordered directly through the publisher or author.

RECORD OF THE MONTH DAVID BYRNE ‘AMERICAN UTOPIA’
The former Talking Head David
Byrne returns with his first solo
album since 2004. American
Utopia has been written as a
musical accompaniment to a
larger multimedia project named
Reasons To Be Cheerful, which
aims to give reasons for being
happy and optimistic in spite of
political strife and environmental
problems.
Among the collaborators are dance
producer Jam City, pianist Doveman
and longtime friend Brian Eno.
Whilst the album is released on 9th
March, Byrne has unveiled rhythmic
lead single ‘Everybody’s Coming to
My House’.
Byrne is set to embark on a world
tour later this year and will play the
UK throughout June.

Listen to the
Northern Insight
Business Show
on Radio
Northumberland

The Wind in the Willows
March 6-10
The People’s Theatre T: (0191) 265 5020
www.peoplestheatre.co.uk
Paloma Faith
March 9
Metroradio Arena T: (0844) 493 6666
www.metroradioarena.co.uk
Stereophonics
March 12
Metroradio Arena T: (0844) 493 6666
www.metroradioarena.co.uk
The Last Ship
March 12 – April 7
Northern Stage T: (0191) 230 5151
www.northernstage.co.uk
Joe Bonamassa
March 12
Sage Gateshead T: (0191) 443 4661
www.sagegateshead.com
The Bobby Thompson Story
March 16-17
Newcastle Theatre Royal T: (0844) 8112 121
www.theatreroyal.co.uk
Jersey Boys
March 20-31
Sunderland Empire T: (0844) 871 3022
www.atgtickets.com
Sam Smith
March 21
Metroradio Arena T: (0844) 493 6666
www.metroradioarena.co.uk
Belle & Sebastian
March 22
Sage Gateshead T: (0191) 443 4661
www.sagegateshead.com
Dara O’Briain
March 22-24
Newcastle City Hall T: (0844) 8112 121
www.theatreroyal.co.uk
Glenn Tilbrook
March 27
Sage Gateshead T: (0191) 443 4661
www.sagegateshead.com

NORTHERN

INSIGHT
www.radionorthumberland.com
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IF CANNES CAN,
NEWCASTLE CAN!
The inaugural Newcastle International
Film Festival will take place over a four-day
weekend spanning March 29th to April 1st.
While hosting a selection of films from across the world,
NIFF is also dedicated to showcasing regional talent and will
present a special ‘Homegrown Talent’ thread featuring films
from across the North East. With horror; science-fiction;
LGBTQ+; documentaries and Indian, Pakistani and Chinese
cinema, NIFF is sure there is something for everyone at this
inaugural festival.
Besides our wonderful selection of submitted films, our
festival director has curated a beautiful collection of classic
films and new releases. NIFF will open with a stunning
35mm screening of Get Carter at Tyneside Cinema and
present audiences with a special Q&A with director Mike
Hodges. Neil Marshall’s Doomsday and the late George A.
Romero’s Night of the Living Dead will launch our horror
film thread, the latter of which will be celebrating its 50th
anniversary with a themed midnight screening. NIFF is also
proud to host various world and UK premieres of films from
around the world. Toru Tokikawa’s explosive documentary
KISS vs MCZ will premiere for the first time at NIFF. Candida
Brady’s anticipated drama Urban & the Shed Crew starring
The Hobbit’s Richard Armitage and Stranger Things’ Charlie
Heaton will also make its world premiere.

L-R: Ammar Mirza CBE, Craig Conway,
Apple Yang, Jacqui Miller-Charlton MBE and Geoff Wonfor

You can also find out news about the festival on
Twitter @NewcastleFest;
Instagram @NewcastleFestival and
on Facebook.

Jacqui Miller-Charlton MBE – President of
Newcastle International Film Festival

Craig Conway

Besides holding an intense cultural impact for the North
East, NIFF would follow in the footsteps of many other
international film festivals by contributing greatly to the
local economy. With the influx or tourism and industry
attention on the region, international film festivals are
capable of greatly benefitting the region economically.
Thanks to Newcastle’s incredible transport links, NIFF is
estimated to host thousands of guests in its inaugural
year. With submissions from almost 90 countries, an
international spotlight will be shone on the North East as
we plan to broadcast and livestream various events, panel
discussions to a global online audience of millions.

Caroline Goodall

NIFF will also be hosting a variety of exclusive events
and industry workshops and panels. The festival will be
pre-opening on March 28th with a Ladies Who Mean
Business Luncheon. The lunch will include a special Q&A
with influential women from the worlds of film, business,
finance and politics. The Closing Awards Ceremony on
April 1st will bookend the inaugural festival. NIFF will
also host Q&A’s with various filmmakers throughout the
bank holiday weekend and a variety of masterclasses
discussing everything to do with film, from inception to
final distribution, will be held at a number of our partner
venues, including workshops for students and aspiring
filmmakers at Gateshead College.

For more information on the
festival or how to get your
business involved, please
email enquiries@
newcastlefestival.co.uk.

We hope to celebrate the breadth of
“
talent and creativity in the North East
with you this March!
”

Get your tickets now by visiting www.newcastlefestival.co.uk
Part of the #Primary2Prosperity Campaign

ARTS INSIGHT

FORTY YEARS IN THE BUSINESS

Best known across the region as a promoter and avid Newcastle United fan, Steve Wraith always had the
dream of being an actor and 40 years on, things are finally moving in the right direction following a recent
appearance in box office smash ‘Rise of the Footsoldier 3’.

Steve Wraith the actor has gone on to add a healthy
array of credits to his growing CV.

Steve, now 46, had his first role at the tender age
of six when he played King Canute in a school play;
from that moment on he was determined to make
it as an actor.

He has appeared on local crime drams Vera and 55
Degrees North, and in films such as Almost Married,
Scintilla, The Guv’nors and In Our Name.

At 11, he joined the Young Peoples Theatre in
Heaton, following in the footsteps of Neil Tennant
(Pet Shop Boys) and honed his skills alongside Tom
Goodman Hill (Mr Selfridge) under the guidance of
Nick Whitfield.

“I tend to get cast in certain roles,” Steve continued.
“Gangsters, football hooligans, doormen, but I don’t
mind that, although I did get cast as a lollipop man
and a lifeguard once!”

“It was a great place and I have a lot of happy
memories from there,” began Steve.

The latest role sees Steve as another villain,
Steamboat, in the hit gangster movie ‘Rise of the
Footsoldier 3’ where he appears alongside Craig
Fairbrass, Shaun Ryder, Eddie Webber and Bill Murray.

“My favourite role was the Artful Dodger in Oliver; I
was also lucky enough to go on tour with the group
to America in 1985 for three weeks and then Russia
three years later for a two week tour.”

“This really has been a big break for me and getting
the chance to work alongside the likes of Craig and
Billy has been an unforgettable experience.

The local actor left school and attended Newcastle
College to study Performing Arts but left after that
first year, walking away from acting to go into the
family business.
“I had a bad experience working on a touring
pantomime and it put me off acting so I decided to
go into the family business instead,” added Steve.
“My dream was over and I never thought I would go
back to it.”
Then, in 2004, a chance meeting with an old friend
John Altman (Nick Cotton in Eastenders) relit the
blue touch paper of his acting career.
”John was starring in a play up here with local actor
Chris Connel and we had a night out.
“They suggested I give acting another go or I might
live to regret it so I joined up with an extras agency
in Newcastle and never looked back.”

“I owe a big thanks to director Zack Adler for giving
me the opportunity.”
Some six years of working as an extra, appearing in
the likes of Byker Grove, Tracy Beaker and Wire in the
Blood, Steve decided it was time to go back to study
as a mature student.
“I went back to college in Gateshead and took a
GCSE in Drama, then, after a chat with the Head of
Performing Arts, Stephen Melville, who I knew from
my days at the Peoples Theatre, I took a three year
degree there with Newcastle University.
“I graduated in 2010 and finally achieved my dream
of turning professional when I was signed up by
Darlington-based Claypole Management (headed by
Sam Claypole) in 2010.”

Follow Steve on Twitter @SteveWraith
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But does the actor have a dream role?
“I have just landed a part in another Gangster film
entitled The Krays - Dead Man Walking, which starts
filming next month and I am looking forward to that
because of my connection with the Kray family,
however, my dream role would be to play the villain
in Coronation Street.
“I was lucky enough to take a walk along the famous
cobbles a couple of years ago and I know I could
give current street villain ‘Pat Phelan’ a run for his
money!”
Rise of the Footsoldier 3 Is now available on DVD
and BlueRay.

TRAVEL INSIGHT

EXPLORE...IN THE LAP OF LUXURY
When Columbus discovered The Americas, Captain Cook dropped anchor
off Botany Bay, and Shackleton set forth on his polar expeditions, not one of
them was expecting anything but the harshest of conditions, yet they were
driven on by their desire to explore.

Nowadays, our thirst for discovery
has not diminished but the way in
which we explore our wonderful
planet would be unimaginable to
those pioneering adventures. Insuite butler service, fine-dining,
helicopter and Zodiac tours and
state-of-the-art, eco-friendly design
are now the name of the game in
luxury expedition cruising.
As small ship and expedition cruise
specialists Travel Bureau’s personal
travel experts share the latest
developments in this growing niche
cruise sector…
Ponant – Luxury adventure at sea
was first introduced by this French
cruise line back in 1988 and they’re
not resting on their laurels. Four new
‘PONANT Explorer’ ships will set sail in
2018 and 2019, each accommodating
less than 200 guests and featuring the
very first underwater, multi-sensory
space Blue Eye. This underwater
lounge will feature two large windows
to view the sub-aquatic world plus
integrated digital screens livestreaming footage from the ship’s
three underwater cameras. Moreover,
all four ships have been scientifically
designed to have zero impact on the
marine biosphere.
Scenic – Having made a name
for themselves in the luxury river
cruise market, Scenic will launch
the world’s first discovery yacht (its
first ocean going vessel) in August

2018. Scenic Eclipse’s maiden season
will include The Americas, Europe
and the Mediterranean as well as
Antarctica, the Arctic and Norwegian
Fjords. Focusing on culture as well as
discovery, she will visit smaller villages
and offer more immersive tours in
traditional ports of call as well as
dramatic helicopter flights to remote
parts of the polar regions cruise
passengers have never visited before.
After a day of exploration Eclipse’s
6,000 sq ft. Spa Sanctuary with indoor
and outdoor pools will be a welcome
treat. Such is the interest a sister ship,
Eclipse II, has already been announced
for arrival in 2020.
Silversea – After an extensive
refurbishment, Silver Cloud is the
latest addition to Silversea’s fourstrong expedition fleet. All-suite
ocean view accommodation, 80%
with verandas and all with butler
service, is combined with five finedining options, including the only
Relais & Chateaux restaurant at
sea, to offer the thrill of discovery
with the comfort of modern allinclusive luxury. The exceptional onboard experience is mirrored by an
18-strong team of experts including
geologists, biologists, historians and
naturalists, all of the highest calibre,
to bring the destinations to life. Guest
lecturers from members of the Royal
Geographical Society will also feature
on many itineraries. Sailing now.
Bookings open up to 2020.

Celebrity – The Galapagos Islands
will be home to a new innovative
expedition ship from May 2019
with the introduction of Celebrity
Flora. Built specifically to cruise this
archipelago of natural excellence,
she will be the first ship to boast a
dynamic positioning system allowing
her to station without the use of
anchors thus protecting the ocean
floor and natural habitat. With infinity
balconies and floor-to-ceiling glass in
many public areas, guests will be able
to dine or relax enveloped by their
destination.
Crystal – Regularly voted the world’s
best cruise line, Crystal Cruises have
announced the launch of the world’s
first purpose-built, polar class megayacht. Crystal Endeavor will debut
in 2020 with two more expedition
vessels expected to follow. Sailing
in the Arctic, then following the
route of migrating whales along the
coast of The Americas and Europe to
Antarctica, she will visit remote Pacific
and Atlantic islands along the way. A
duo of helicopters, two seven-person
submarines, eight amphibious zodiacs,
underwater scooters (SEABOBs) and
an ROV (remotely operated vehicle)
allowing expedition tours to sunken
wrecks including the Titanic, are
just some of the ‘high tech toys’ set
to make these exploratory cruise
experiences completely immersive.

To find out more speak to Travel Bureau’s cruise experts today on 0191 285 9321, email cruise@travelb.co.uk.
Visit www.travelb.co.uk for more holiday inspiration.
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Silver Cloud Observatory

Silver Cloud

Crystal Cruises

Ponant Explorers

Celebrity Flora Sky Suite

Ponant Blue Eye Lounge

Scenic Eclipse - Owner’s Penthouse Terrace and Jacuzzi
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OUT & ABOUT - A JOURNEY COMING TO AN END

The writing is on the wall

Wintry times ahead

This series has been running in some publications since 2002, encouraging people to take to the rails
from their local station, and visit places of interest throughout the United Kingdom, sometimes even to
Eire and continental Europe.
Some articles have led to groups travelling by train as a result, perhaps away
just for the day, or for nights away to enjoy an area in more depth. The series
started with Saltburn by the Sea, always a favourite, and led to a large group
taking the train, changing at Darlington where my daughter, then quite small,
wanted to go to the toilet. The connecting train left on time minus said

daughter who arrived at Saltburn half an hour later with Pauline, now my wife.

For train bookings nationwide,
in person, by phone or on the web!

Tickets to most of my recommended destinations can be purchased from
Chester-le-Track, which runs two stations at Chester-le-Street (since 1999) and
Eaglescliffe (since 2011). We currently have five staff at CLS and three at EAG, five
men and three women, six of whom were recruited as apprentices, some direct
from school, who have learned how to plan journeys and issue tickets throughout
the UK. We book to 2,563 stations in Great Britain, more in Northern Ireland, more
PlusBus destinations, airport coaches, Metro stations and other light rail services,
and pioneered the sale of Oyster cards outside London in 2006. At first, though,
Transport for London were not keen on us reselling Oysters and summoned me to
their 55, Broadway HQ for a dressing down. We won in the longer term: anybody
in the travel trade can now place an order at 13% commission. Time has moved
on. Contactless cards valid on buses, trains and tubes are now a better deal than
Oyster pay-as-you-go. They are even now accepted on buses and Metro in the
north east, as well as at CLS and EAG.

I have always researched places personally and have only once had to admit
defeat in finding interesting things to do. This was at Northallerton where the
town has plenty of coffee shops and retailers, but that alone does not make a day
out. Thirsk was much more interesting. Years later two of my apprentices (Henry
and Ali from Eaglescliffe station) had a great day out on the Wensleydale Railway
from Northallerton West, with a walk over the fields to visit Castle Bolton.

You can book from any station to 2,500 other
stations on the
National Rail network.
Your local National Rail station, wherever you are.

Chester-le-Track
CALL US ON

0191 387 1387
Mon 0610 - 1800
Tue-Fri 0710 - 1800
Sat/Holidays 0730 - 1415
r
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A combination of higher internet sales with special internet-only offers,
forthcoming introduction of on-platform electronic ticket machines, stalling
demand for rail travel, falling or insufficient revenues, new smart cards appearing
soon (a north-east version of Oyster), withdrawal of support for our current office
ticket machines, and minimum wage leapfrogging our rates of pay prompted the
decision to close. There is little prospect of improvement in any of the above
situations.

THE RAILWAY STATION
STATION ROAD
CHESTER-LE-STREET
CO DURHAM · DH3 3EE

We have always accepted that passengers arriving from elsewhere and returning
again will never purchase tickets from us. But it is galling that now only 20-30%
of originating traffic at our stations purchase their tickets at the station. So when
we close at Chester-le-Street, who will open and close and keep an eye on the
waiting room? The websites cannot monitor the toilets or the coffee machine?
How long would an unattended waiting room last in good order? At Eaglescliffe,
who will advise you how to travel when the Grand Central is cancelled or delayed?

When you book by phone on
0191 387 1387 there’s no booking fee,
no credit/debit card charges and postage
is free to your nominated address
We are also at:

Eaglescliffe
CALL US ON

01642 200140
Mon-Fri 0715 - 1815
Sat/Holidays 0715 - 1315
THE RAILWAY STATION
STATION ROAD · EAGLESCLIFFE
STOCKTON-ON-TEES · TS16 0BT

by Go
tr

envi it’s ain...
ro
friennmenta
dly! lly

Local. Friendly. Expertise.
At the station and over the phone

So we’ll be closing on Easter Saturday 31st March and hope you will pop by in to
see Helen 1 and Helen 2 at Chester-le-Street along with Paul, Tony and Jack and
buy your tickets from staff with 2,000 hours of experience every year in finding
you the best fare. At Eaglescliffe, another Paul, Ali and Henry have developed the
business with irregular visits from me. Together they are a great team, and I wish
them all the very best for the future.

Or book tickets at our website

Alex Nelson, Stationmaster.
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A daily flight from the North East
to the South Bank.

Connect to the World via Amsterdam, Dubai,
Heathrow, Brussels and Paris.
Book now at newcastleairport.com/discover

LEISURE NEWS

SIR RANULPH FIENNES SET FOR
CHARITY NIGHT AT RAMSIDE

CHANCE TO CHANGE
LIVES AT BIG BREW
Gateshead-based international development
charity Traidcraft Exchange is urging kind hearted
people to take part in its annual Big Brew event
to help developing countries all over the world.
This year, the Big Brew will support the charity’s
‘Hidden Entrepreneur Appeal’ which helps those in
some of the world’s poorest countries to invest in
a brighter future for themselves and their families.
The appeal will benefit entrepreneurs abroad
as they learn the skills they need to turn their
potential into profit.
One of the world’s most famous explorers is
heading to County Durham this month for a
charity dinner at one of the region’s top hotels.

walk across Antarctica. Also a prolific writer and
poet, he now shares his stories and experiences as a
motivational speaker.

Sir Ranulph Fiennes OBE will be helping to raise
cash for Butterwick Hospice Care when he appears
at Ramside Hall Hotel, Golf and Spa on Thursday
15 March.

The event will support Butterwick Hospice Care,
which works to improve the quality of life for those
with progressive life limiting illnesses, along with
offering support for their friends and family.

The fundraising dinner has been organised by the
Stockton-based charity and will be held at the
hotel’s newly refurbished ballroom.

John Adamson, Director of Ramside Estates, said:
“I’m delighted that we’ve managed to secure Sir
Ranulph Fiennes OBE. He will give our guests a
fascinating insight into his life and I’m sure it will
be a fantastic event.”

Sir Ranulph was the first person to visit both the
North and South poles by foot and to completely

MEET…ELMER THE ELEPHANT!
The North East charity behind the hugely successful Great North Snowdogs event has
unveiled the star of its next, free, public art trail.
The trail of 61 sculptures attracted more than 676,000 people, and now its organiser St
Oswald’s Hospice recently revealed that popular children’s storybook character Elmer the
Elephant will be the inspiration for a second trail.
Written and illustrated by David McKee, the Elmer books, featuring the iconic, patchwork
elephant, have been translated into more than 50 languages and have sold in excess of eight
million copies worldwide.
Elmer’s Great North Parade will take place for 10 weeks starting on 19 Aug 2019, with
individually decorated statues of the character positioned throughout Tyne and Wear.
The parade will be supported by a regionwide learning programme for schools and will
culminate in a farewell weekend on 2-3 Nov 2019. This will enable people to see the
sculptures herded together for the final time, before they are auctioned to raise money for
St Oswald’s Children’s Hospice.
Figures show that Great North Snowdogs boosted the region’s economy by more than
£16.5m and raised a massive £367k for St Oswald’s Hospice.
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Kate Dixon, Traidcraft Exchange’s Fundraising
Manager, explained: “Anyone wishing to take part
will get a special Big Brew pack which contains
everything you need to host an event. Anyone
can host an event at work, school, church or
anywhere that you can get a cup of tea or coffee.
This year, there’s the added advantage that every
pound donated by the public before 11th April
will be matched by the UK Government. This will
help us make a tangible difference to the lives
of entrepreneurs in developing countries where
business help and support isn’t always freely
available.”
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A CUT ABOVE
By Jack Grahamslaw

Having enjoyed some great pub lunches of late, we decided to continue the theme by sampling
the Killingworth Arms in Killingworth Village.

With its cheery staff and cosy embrace, the pub
is a firm favourite amongst locals, yet has also
garnered wider renown for its food offering;
particularly their award-winning carvery lunches.
On a rare day off, this sounded like just the ticket
so we headed up to the pub which is within
walking distance of our homes.
The pub occupies a leafy setting in the old mining
village, whilst inside it feels homely and characterful.
Shades of mulled red warm the snug bar area whilst
the adjacent conservatory offers further dining space.
One thing which is always guaranteed is a warm
Geordie welcome. There was certainly no exception
here as we settled in over a couple of pints (needs
must as I was watching Newcastle United that
evening).
Beer drinkers will rejoice as there’s an extensive
selection of the good stuff on tap, whilst foodies
can look forward to a surprising number of dishes.
All dishes are freshly-prepared and I’m pleased to
report, this is wholesome comfort food at its very
best. In addition to the signature carvery, there’s
also a vibrant tapas menu (more on this later) and
a selection of pub classics, think; Steak & Ale Pie,

Chilli Con Carne and Mince & Dumplings “Just like
ya mams”.
As we knew from experience, the portions here are
very generous, so we sagely body-swerved starters in
favour of bread and olives.
The carvery here strives to be one of the besttasting, best-value ones in the land and today proved
no different. Diners are given the choice of up to four
meats, in this instance; beef, lamb, pork and turkey.
The meat is carved by the kitchen’s genial chef whilst
all the trimmings are housed nearby in huge tureens.
The girls waded in with gusto and both agreed that
this remains one of the best in the business.
My pal Michael and I fancied trying something a
little different with the pub’s tapas menu catching
our eye. There’s some great value available with 3
tapas and a bottle of good house wine available for
£20 – perfect for a business lunch.
Dishes are smartly presented on slider sharing boards
and draw upon a number of different cuisines. King
prawns were seasoned with garlic and served on a
rice timbale with sweet chilli sauce. Beef had been
cooked masterfully in an oriental black bean sauce
with chunks of fresh pepper and onion. Finally, the

www.killingworth-arms.co.uk
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homemade chicken curry – loaded with fresh chillies
for extra firepower – was unquestionably the pick of
the bunch.
Even for seasoned troughers like us, dessert was
looking a tall order though we did file a mental note
to come back and try the spotted dick and warm
chocolate brownie.
We instead enjoyed coffees and another couple of
pints (like I say, I was watching Newcastle United
that evening) whilst soaking up the atmosphere of
this cracking village pub.
Landlord, Paul Trett, is an enterprising guy who
always endeavours to try new things. As well as their
vaunted food offering, there’s a Sunday poker night
and hugely popular Tuesday quiz. Friday night sees,
resident DJ Johnny Blaze, spin the silky sounds of the
60’s and 70’s. I can assure you there’s always a few
sore heads around the parish the following morning.
In addition, the pub also does a brisk teatime trade
with a “Push the Button” happy hour taking place
every Friday, Saturday and Sunday, 5pm – 7pm.
All in all, this is a gem of a local pub which always
extends a warm welcome to visitors. A great place to
spend a well-earnt day off.

HOTEL AND SUITES - NEWCASTLE

ELEGANT, RELAXED, COMFORT

Once home to the former Scottish & Newcastle Brewery, the building in which the hotel stands has played a
significant role in Newcastle’s history. We are extremely proud to call this award winning building home.
Onsite facilities & services:
1 70 Bedrooms (including 70 apartment style suites with fitted kitchen facilities,
for that home from home experience)
Walk-in Rainfall shower
Onsite Shark Club Gastro Bar - 24 hour room service
Complimentary Roof Top Fitness Facility
Complimentary High Speed WIFI
Parking available
Onsite Meeting Rooms

The ideal destination for Business or Leisure in the heart of Newcastle City Centre
Other properties include: Canada, London Gatwick UK, Aberdeen Scotland (opening Summer 2018)
Sandman Signature Hotel, Gallowgate, Newcastle upon Tyne, NE1 4SD
Telephone 0191 229 2600 www.sandmansignature.co.uk www.sandmanhotels.com
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Andrew Gooding and Richard Ord

SOUTH SHIELDS SEAFOOD RESTAURANT COMMITS
TO SUSTAINABILITY IN UNIQUE LOBSTER INITIATIVE
A South Shields restaurant has become the first of its kind in the region to partner
with a seafood centre and hatchery as part of a wider effort to drive sustainability.

Colmans Seafood Temple, famed for its coastal
cuisine and traditional fish and chips, has teamed
up with Northumberland Seafood Centre
and Hatchery in a new ‘buy one set one free’
initiative.
The initiative, which was launched in January means
that for every lobster bought in the restaurant,
Colmans Seafood Temple will donate 50p back to
the Northumberland Seafood Centre and Hatchery
which enables them to release a young lobster
back in to the wild.
The buy one set one free initiative is part of the
restaurant’s ethos and commitment to provide
sustainable, good quality seafood. Every effort is
made to ensure ethical and sustainable practice,
including turning waste oil in to biofuel.
Richard Ord, owner of Colmans Seafood Temple,
said: “Colmans is incredibly proud to be the first
restaurant in the North East to be involved in
this kind of partnership with the Northumberland
Seafood Centre and Hatchery.

“The commitment we have to sustainability is very
important to us, from turning our waste oil in to
biofuel, using solar panels, to only using fish that
comes from well-managed, sustainable fishing
grounds, and where available, has MSC certification.
We want to help future generations coming in to
our industry, and this partnership just adds to our
commitment.”
Andrew
Gooding,
centre
manager
at
Northumberland Seafood Centre and Hatchery
in Amble, said: “Our partnership with Colmans
Seafood Temple is a fantastic idea, which falls in
line with the seafood centre and hatchery’s vision
to support our coast, local fishermen and our
seafood.
This partnership sets a great example to others
about the importance of sustainability, and I hope it
encourages other seafood restaurants in the North
East to consider making a bigger commitment to
sustainability.”
The Northumberland Seafood Centre and Hatchery,

often take in local berried hens (a female lobster
carrying eggs) until they hatch, as in the first few
weeks they are more vulnerable and likely to be
eaten by other sea life. The hatchery keeps them in
specialist tanks, until it becomes safe for them to
return to the wild.
The original Colmans restaurant, based on Ocean
Road, has been awarded many accolades for
its commitment to sustainability, the highest
three-star rating with the Sustainable Restaurant
Association, and one of the highest ratings with
fish2fork, where restaurants are scored for their
effort and commitment to sustainability. This
is something that the Seafood Temple’s owner,
Richard Ord, hopes to continue.
Colmans Seafood Temple specialises in local
seafood and coastal cuisine. The beach front
location comprises a stylish restaurant with
stunning coastal views, alongside a cocktail and
oyster bar, and a fish and chip seafood takeaway.

More details about Colmans Seafood Temple can be found at: www.colmansseafoodtemple.co.uk
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Mothers Day
Treat Mum to a relaxing day this Mothers Day with a 3-course meal
and let us do the cooking!
Sunday 11th March 2018
£34.50 per person

Easter Sunday
A delicious 3-course Sunday Lunch, the perfect way to celebrate
Easter!
Sunday 1st April, 2018
£29.50 per person
Horton Grange Hotel, Berwick Hill Road, Ponteland, Newcastle upon Tyne NE13 6BU
T: (01661) 860686 E: info@hortongrange.co.uk W: www.hortongrange.co.uk
Horton Grange Country House Hotel

HG Insight Mothers Day Easter 2018 .indd 1

@HortonGrange
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FISH AND CHIP RESTAURANT
COOKS UP MORE THAN £1,500
FOR CHARITY
Kind hearted customers at one of the region’s most popular fish and chip restaurants have dug
deep to help a cancer care charity raise vital funds.
The Harbour View Restaurant in Seaton Sluice opened its doors especially for a Macmillan Cancer
Support fundraising evening and invited its customers to enjoy fish and chips while donating to a
good cause.
More than 50 customers braved the cold weather as bosses at the restaurant donated their entire
takings from the evening to support the charity.
A special raffle with prizes donated by local businesses, including hampers and a watch presented
by J Herron Jewellers of Blyth helped the evening’s total reach a staggering £1597.00. Other inkind support was received by Rose Potatoes and Collins Seafood who also contributed towards the
evening’s event.
Macmillan Cancer Support are available to help those affected by Cancer by helping with a wide
range of issues including money worries and advice about work or simply listening if anyone wants
to talk. Olwyn Sheldon, a Macmillan Cancer Support volunteer was delighted with the amount
raised and the generosity of the restaurant and its customers.
“This event has really raised awareness of the work that we do. We really appreciate the support of
the Harbour View and thank everyone for contributing.”

Photography: The Bigger Picture Agency

The success of the Harbour View Restaurant can be traced back to excellent customer service; a
passion for food and a reputation for only serving the best quality produce. Everything is cooked to
order and queues often stretch out of the door, indeed, the restaurant has regular customers from
Scotland and Yorkshire who visit for their weekly fish and chip tea.

MEET
THE GM...

PAUL BORG
General Manager,
Hotel Indigo Durham

Whilst growing up did you always envision
yourself working within the Hotel industry?
Not initially. As I was studying Sports Science
at University, I was working as a bar man at the
Swallow Hotel in Stockton. I was selected by
the management to participate in the Swallow
Graduate Management programme and shall we
say, the rest is history.
Can you briefly outline your career
path to date?
I stayed with Swallow group working in Rotherham
and Manchester which were taken over by Marriot
group. I stayed with them for 5 years relocating to
Liverpool. I later worked at the Palace hotel before
an opportunity arose at Crowne Plaza, Chester
as Operation Manager. My first GM role was
Holiday Inn, Elsmere Port for two years before the
opportunity with Interstate Hotels & Resorts arose
to work at Hotel Indigo Newcastle in 2014. On the
success of my time in Newcastle I now have the
opportunity to work on my first pre-opening at
Hotel Indigo Durham.
Is there a mantra you always aspire to do
business by?
I like my business to be black and white wth no
grey areas. Upfront, ethical, clear and straight
forward no hidden terms, surprises or agendas.
What do you most enjoy about your job?

talented individuals and giving them the autonomy
to contribute to the success of my hotel.

the expertise around me in terms of colleague and
peers to keep up with the pace.

Working with my team. Managing them and
coaching them. There is no greater feeling than to
see one of my team progress in their career even
if from time to time, I have to let them move
on. Guest satisfaction is priority and something I
always strive for, instilling this in my team. Great
guest feedback makes the job so worthwhile.

Which ideas are you currently working on?

Who are your heroes and mentors?

Its all very much focusing on our new hotel at the
moment. Hotel Indigo Durham opens in Spring
2018 with a craft coffee house Tinderbox, Marco
Pierre White Steakhouse restaurant and meetings
space.

My dad taught me about work ethic, he was always
very supportive in everything I did and he has
motivated me to get where I am today. He taught
me the importance of putting my family first. I will
teach his values to my own children and I’m sure
they will pass that onto their children.

What do you feel will be Hotel Indigo
Durham’s greatest asset?

How do you adapt to the changing trends in
the hotel industry?

How do you relax after hours?

The people. I have put together a management
team with great experience and personalities. Each
one of them is unique and bring their own qualities
and skills to the table. I pride myself in coaching

The hotel industry is constantly changing with
advances in technology and immersion of new
markets such as AirBnB. It is important for me to
recruit the right team with fresh ideas and utilise
www.ihg.com
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I like to relax and spend family time with my
partner and two children. I’m also a massive Rugby
fan. I played professionally for Malta back in my
youth and spent time playing regularly living in the
North West.

ENJOY DINING AT OUR HOUSE
RESIDENTS
MENU
2 COURSES
£20
3 COURSES
£25

TRY OUR NEW FIXED-PRICE RESIDENTS MENU OR BE TEMPTED BY OUR A LA CARTE EXPERIENCE.
YOU DON’T HAVE TO STAY WITH US TO DINE WITH US!

Available: Monday – Saturday: Noon – 9.30pm. Sunday: 5pm – 9.30pm
And of course we still serve Sunday lunch with roasts and all the trimmings between Noon and 5pm

Jesmond Dene House - Jesmond Dene Road - Newcastle upon Tyne - NE2 2EY
t: 0191 212 3000 e: info@jesmonddenehouse.co.uk www.jesmonddenehouse.co.uk
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BUILT CUSTOM BURGERS LAUNCHES FIRST UK SITE
BUILT Custom Burgers recently opened the doors to its first UK site in Ilford, London.

RDA was selected to design and fit out BUILT
based on its design concept for The Counter
in Glasgow - a high-end American style diner
which saw the company reach the finals of the
Northern Design Awards 2017 for its innovative
design.
BUILT Custom Burgers is the “fast casual” version
of The Counter serving popular “Build Your Own”
burgers, fries, shakes, and more, all in a cutting
edge, urban-industrial interior.
Nick Bradley, Director at Restaurant Design
Associates, said: “It’s fantastic to see BUILT open
for businesses. It was great working with the
team again both here in the UK and the central
branding team in the US and we are delighted

with the results. By working in partnership, we
feel we have harnessed the key elements of US
restaurant culture and translated it for the casual
dining market here in the UK.”
RDA’s team of design experts created a unique
urban-industrial interior design for BUILT
Custom Burgers which has the same LA vibe as
The Counter. Interior features include exposed
brickwork and aged leather seating, conduit
feature lighting and a rustic, feature piece counter
hand-painted with the restaurant’s core brand
messaging, as well as bold graphics throughout.
Sunny Chowdhury, General Manager of Built said,
“This is a huge and exciting time for all of us
involved. Built Ilford is the first in the UK which

makes this even more special. I have personally
selected each individual with Built’s slogan in
mind (Unique as you) and together we are going
to make Built Ilford a smooth, fun and easy-going
experience for all.
“I would really like to say a big thank you to
everyone including RDA, our Suppliers, our
team at Head Office and our Director who have
supported us in making Built Ilford happen.”
BUILT® features The Counter’s best-selling quality
ingredients, only in a speedier setting. Whether
you order in or take out, it’s delicious food will be
served quickly without compromising on quality,
choice and flavour.

To find out how RDA can help you with your next catering project call 0844 873 4993 or visit www.rdalimited.co.uk
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AFTERNOON TEA INDULGENCE
SERVED
DAILY
12.00 4.30pm

CHOOSE A SOFA IN THE COCKTAIL BAR, A VIEW IN THE GARDEN ROOM,
TABLE IN THE RESTAURANT, OR WHEN THE SUN IS SHINING, ENJOY TEA ON THE TERRACE

A perfect treat for Mother’s Day!
Jesmond Dene House - Jesmond Dene Road - Newcastle upon Tyne - NE2 2EY
t: 0191 212 3000 e: info@jesmonddenehouse.co.uk www.jesmonddenehouse.co.uk
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WHERE WOULD YOU LIKE THE NEXT SAN LORENZO?
Popular Italian restaurant chain San Lorenzo, which has locations in
Gosforth and Washington, has been taken over by Lorenzo North
East Ltd. The chain is to be headed up by Stuart Young who has been
instrumental in the running of the sites with the former owners
since May 2016.
Young, who was the group operations manager, is confident that the
takeover will bring exciting new investment and growth opportunities:
“The takeover has been in the pipeline for quite some time now, and
now that it has gone through I am thrilled to start implementing
strategies to grow and improve the brand.
“Short term, the bar at Washington will see vast improvements to
cater to its growing popularity. I am also working with Dean Lathbury,
Gosforth’s incredibly talented head chef, to create a fabulous ‘café’
style menu to make our high street restaurant the lunch date hotspot.
Long term we are actively seeking suitable sites for expansion and have
two under consideration at present”
Both locations serve traditional Italian food, with the added authenticity
of a specially imported pizza oven from Forni Artigianili – a firm with
over 80 years’ experience –the only oven of its type in the region.
San Lorenzo strives for perfection across the board, from their Italian
themed décor to their talented head chefs. The restaurant offers
weekly frizzare Friday and a happy hour style presto menu meaning
their customers can get an authentic meal without breaking the bank.
After a successful Christmas period at both sites, the takeover will
be starting on a high: “Over Christmas we introduced a unique and
specially crafted festive menu which was created by our fantastic head
chefs. We are excited to continue to harness the skills and creativity of
our kitchen teams so the people of both Washington and Gosforth can
continue to be wowed.”
If you would like to dine at either San Lorenzo Gosforth or Washington, their booking details and selection of menus can be
found at www.sanlorenzorestaurant.com
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HOME SWEET HOME
Dave Coulson

This month I thought I’d try something different, rather than talk about myself I would like to talk about the
beauty of being based in the North East and my team of incredibly talented individuals at Peace and Loaf.

In November last year, a young chef Tom Reeves
who first worked under me, visited Peace and Loaf
and hosted his very own pop-up restaurant. Tom
and I worked together at a few venues before Peace
and Loaf until he eventually ‘left the nest’ to work
for L’Enclume, a Michelin star restaurant in Cartmel.

I am so lucky to be able to call Newcastle my
home, or ‘hyem’, as some would say, because I
am surrounded by top class suppliers who make
the food we prepare even better.
As you know, my dishes take inspiration from
British culture. The food we prepare and serve will
always have a ‘Coulson twist’ on traditional dishes;
have you ever tried our raw steak and mushroom
pie? It’s certainly not a pie in its natural form.
Our food tastes the way it does because our
suppliers give us the best produce the region has
to offer. I would like to give Hodgson Fish, Country
Valley Foods, Premier Cheese, Grow Module 365
and Delifresh a personal shout out. One of our
other local suppliers is 1265 Degrees North in
Ouseburn, these guys supply us with our unique
plates which gives every dish an arty backdrop.
The kitchen can be a very intimidating place,
especially to those who are new. This is why I have
always believed in nurturing the right person in
order for them to reach their full potential. We have

a fantastic apprentice in the kitchen who is proving
herself every step of the way and I cannot wait to
see the chef Niamh turns into.
Our two front-of-house stars Linden and Rosie got
their WSET Level 1 award in wine tasting provided
by our supplier of wines Berkman, the perfect
qualification to suit our ever-expanding wine
list. Now, our diners can be offered the best wine
pairings to go with their food choices and know
that our staff are great at doing so!
www.peaceandloaf.co.uk
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The quality of staff we have is undeniable, and
through our strong work ethic and team bond
we have been able to win awards such as two AA
Rosettes for culinary excellence, the Good Food
Guide’s ‘Restaurant of the Year North East’ and
the Luxury Travel Guide’s ‘Gastronomic Excellence
Award 2018.’ Then as 2017 was drawing to a close
we were named as only one of seven restaurants
outside of London to make it in the OpenTable Top
100 Best Restaurants 2017 list.
Supporting our local community is something we
value very highly. From using local suppliers and
mentoring my staff to volunteering at the People’s
Kitchen, the team and I are very proud to call
Newcastle hyem.

SOCIETY GOLF
Enjoy the relaxing hospitality of The Borders or the beautiful
Northumberland Countryside whilst playing golf at your leisure;
available at Macdonald Cardona Hotel, Golf & Spa & Linden Hall
Golf & Country Club’s Championship Golf Courses.

1 IN 8 E*
RE
GO F

Macdonald Cardrona Hotel, Golf & Spa

PACKAGE DEALS AT MACDONALD LINDEN HALL, GOLF & COUNTRY CLUB
AND MACDONALD CARDRONA HOTEL, GOLF & SPA
DAY PACKAGES

RESIDENTIAL PACKAGES

TEA, COFFEE AND A BACON ROLL

DINNER, BED AND BREAKFAST

18 HOLES OF CHAMPIONSHIP GOLF

AWARD-WINNING FOOD

TWO COURSE MEAL

CHAMPIONSHIP GOLF

BESPOKE PACKAGES AVAILABLE

VERYING LENGTH OF STAYS AVAILABLE

FROM

£35.00

PER PERSON

FROM

£85.00

PER PERSON

Macdonald Linden Hall, Golf & Country Club

TO BOOK: CALL 0344 879 9048 OR
EMAIL CENTRALGOLF@MACDONALD-HOTELS.CO.UK
*T&C’S – 1 IN 8 RELATES TO RESIDENTIAL PACKAGES ONLY. DAY PACKAGES RECEIVES 1 IN 12 PLACES FREE.
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LOBSTER BALL
1000 guests, 500 lobsters and
the voice of a soul sensation
will be raising vital funds for
Daisy Chain this spring…

It’s become one of the most talked about nights
on the North East’s social calendar.
Every year, around 1000 guests flock to Hardwick
Hall Hotel to eat, drink and be merry at one of the
region’s most popular charity events.
The 2018 Lobster Ball will be held at the County
Durham hotel on Friday, April 27 and once again
aims to raise as much cash as possible for Stocktonbased autism charity, Daisy Chain.
Guests will enjoy a four-course lobster surf and turf
menu created by the award-winning chefs from
The Rib Room Steakhouse and Grill, along with
complimentary wine, beer and lager throughout
the night.
And along with fine food and drink, they will also
be able to dance the night away with music from
one of the biggest stars of the soul era.
Sister Sledge featuring Kathy Sledge will headline
this year’s event. The singer found fame with her
family group during the 1970s and 80s, before
leaving to go solo.
But as the voice which defined a generation of
soul, she will be belting out the band’s biggest
hits including We are Family and He’s the Greatest
Dancer, as she is joined by an eight-piece live band.

Kathy Sledge

Singer Jerome Remblance will also be taking to the
stage, along with the Jukebox Rogues, a four-piece
covers band who perform hits from the likes of
Bruno Mars, Luther Vandross, Michael Jackson, The
Four Tops and more.

The Lobster Ball is held annually at the County
Durham hotel and aims to raise valuable cash for
the region’s good causes.

And as well as getting Lost in Music, guests will also
be able to enjoy a fashion show for both women
and men.

Last year it pulled in £35,933 for Daisy Chain, and
since it began back in 2006, it has raised around
£300,000.

Newcastle-based Dressi will be hitting the catwalk
with an assortment of its stunning collection of
gowns and dresses for all occasions.

“The aim of this event has always been to raise
as much money as we possibly can to support an
amazing charity,” explained John Adamson, owner
of Hardwick Hall Hotel.

The men, meanwhile, can grab inspiration from
a number of pieces from Durham’s Woven
Gentlemen’s Outfitters, which sells a huge
selection of suits, formal wear and other things
aimed at the discerning gent.

“Each year we create what we believe is a fantastic
night with incredible food and show-stopping
entertainment, in the hope of making as much
money as we can to boost local charities.

“Once again we are supporting Daisy Chain, a
charity we are very passionate about. Daisy Chain
supports the families of young people with autism,
helping thousands of people every week across the
Tyne Valley area.
“I believe we have lined up an incredible night, and
with an artist as high profile and talented as Kathy
Sledge, plus our exciting fashion shows, we know
the guests are going to have a great time, while
helping support a wonderful local charity at the
same time.”
The 2018 Lobster Ball is supported by a number of
sponsors including Great Annual Savings, Heineken
and Aston Martin Newcastle.

Tickets, which cost £145 plus VAT per person, are available by contacting the events team on 01740 620253 or by
emailing events@hardwickhallhotel.co.uk
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HAPPYHOUR
MONDAY - THURSDAY: ALL DAY TO 7.00PM
FRIDAY - SATURDAY: ALL DAY TO 6.00PM

PIZZA /
PASTA
£4.95
Any Happy Hour
Pizza or Pasta

TWO
COURSE
£7.95
Plus any Happy
Hour Starter

THREE
COURSE
£9.95
Plus Coffee,
Ice Cream or
Cake of the Day

580 Durham Rd, Low Fell, Gateshead NE9 6HX
t. 0191 487 8257 w.www.rosa12.com

•

Breakfast • Tapas • Lunch • Dinner • Cocktails
• Coffee • Traditional Sunday Lunch
@TheBankLowFell

thebanklowfell

info@thebanklowfell.co.uk

516 Durham Road, Low Fell, Gateshead, NE9 6HU. Tel 0191 487 9038
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NORTH EAST HOTELS ASSOCIATION UNVEILS NEW
LEADERSHIP LINE-UP

(L to R) Norrie Oswald, General Manager at
Holiday Inn Newcastle Gosforth Park and
NEHA Treasurer with NEHA Joint Chairs, Lisa
Crocker, General Manager at Staybridge Suites
Newcastle and Bernard Bloodworth, Managing
Director at Matfen Hall.

The membership body which represents hoteliers across the region, has unveiled its
new Management Committee.

The North East Hotels Association (NEHA)
announced the new leadership line-up at its
AGM on Tyneside.
Lisa Crocker, General Manager at Staybridge
Suites Newcastle has joined Bernard Bloodworth,
Managing Director at Matfen Hall, as Joint NEHA
Chair.
Andrew Fox, General Manager at Slaley Hall joins
the Committee as Vice Chair and Norrie Oswald,
General Manager at Holiday Inn Newcastle
Gosforth Park, retains the role of Treasurer.
Lisa Crocker, new NEHA Joint Chair, said: “I’m
thrilled to take on this important role. The
Association represents all aspects of the hotel
industry, providing strategic guidance to our
members and seeking to advance and protect the
interests of the hotel and hospitality industry in
our region.
“As we head into 2018, we will continue to be an
important voice for our members, offering valuable
guidance and insight on the opportunities and
challenges facing our industry.

“I’m in no doubt this is going to be an exciting year
for the region’s tourism and hospitality industry. We
have a unique opportunity in the Great Exhibition
of the North this summer. Set to be a celebration
of northern art, design and culture, it will shine a
spotlight on the region and is predicted to attract
an additional 300,000 overnight visitors.
“This presents a tremendous opportunity for our
members as visitors seek to explore the rich cultural
heritage of our towns and cities and the stunning
beauty of our rural and coastal landscapes. As
an Association, we actively support high-profile
events that support business, create new stories
and new reasons to visit the region.
“It was fantastic the Rough Guide to 2018 recently
announced Newcastle as the number one place that
should be on travellers’ radars! The choice of hotels
in the city and surrounding areas offer something
for everyone. Through working in partnership, we all
have a vital role to play in extending a warm North
East welcome and a fantastic visitor experience.”
Association members have a significant impact
on the regional economy, employing more than
To find out more go to www.nehotels.co.uk
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3,400 people and spending £70 million purchasing
products and services through its supply chain. It
is estimated that the overall contribution of the
NEHA to the North East economy and GDP of the
region is £616 million.
In 2010 the Association launched the Excellence
Awards to recognise and celebrate the brightest
and best hospitality service providers in the North
East of England. The awards are now an annual
highlight for hotels across the region, attracting
over 400 industry professionals and guests.
This year, the winners and runners-up will be
revealed at a dazzling awards evening hosted by
the Newcastle Marriott Hotel Gosforth Park on 10
May.
The Association was first established in 1992 to
represent and promote the region’s hotel and
hospitality industry around the UK. It is now
believed to be the biggest of its kind in England,
representing 50 of the region’s best-known hotels
including internationally and nationally recognised
chains and leading independent hotels.

BISTROT FRANÇAIS
Est. depuis 2007

Classically French...
EARLY BIRD

3 Courses - £17.95

Mon-Wed 6-9pm Thurs-Sat 6-7pm

LUNCH

Conquer your fears and experience the
ultimate challenge of crossing hot coals
and broken glass barefoot in our sponsored
FIRE & ICE WALK.
In aid of
THE PERCY HEDLEY FOUNDATION

3 Courses - £16.95
Mon-Sat 12-2pm

4-6 GILESGATE, HEXHAM, NORTHUMBERLAND NE46 3NJ
Tel 01434 609 943
www.bouchonbistro.co.uk

THURSDAY 22 ND MARCH 2018

For more information contact www.percyhedley.org.uk/fundraising/events
Or contact Sheila Coltman
Email: s.coltman@percyhedley.org.uk
Tel: 07583 042687
0191 281 5821 ext 2254
fundraising@percyhedley.org.uk
REGISTERED CHARITY: 515943

Kumon’s Maths and English Study Programmes work to build
your child’s confidence and inspire a passion for learning.
Contact your local Kumon Maths and English Study Centre
for a free assessment.

Jesmond�Study�Centre�0191�261�2944

Terms and conditions apply. Fees vary. Please refer to your local study centre.
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THE HAPPIEST OF HOURS
By Michael Grahamslaw

One real plus about the job I’m in is that I’m frequently recommended
new places to try. One such recommendation is Oli & Joe’s, a fun,
Italian restaurant which lies to the North of Gosforth High Street.
Whilst this restaurant may be small, it’s carving out a big reputation
which has subsequently led to sister venues opening in Ryton, Sunniside,
Westerhope and Whickham.
This family-friendly restaurant does happy hour fayre very well alongside
a selection of risottos, steaks, chicken and seafood dishes.
The upstairs eatery has been impeccably furnished and really looks the
part with its exposed brickwork and chequered, bistro table cloths.
The restaurant lies within walking distance of a number of good hostelries
which we sampled first before our meal. On arrival, the welcome was
warm and friendly as we were shown to our corner table. Whilst the
dining area may be small, this only enhances the ambience. The snug, cosy
aspect made it the perfect place to unwind on a cold winter’s evening.
Since Lisa and I don’t really get out much, we kicked off with an excellent
bottle of Chianti Classico. Also very good were the starters which arrived
swiftly after; white wine & garlic mussels for Lisa and the potato skins for
yours truly. Smartly presented on the plate, these looked great and tasted
even better, polished off with true Grahamslaw aplomb.
Lisa’s diet has really hit the ground running in 2018 and she was pleased
to find a menu which would appease the calorie gods. She followed up
with the Pollo Italia; Tender chicken breast topped with asparagus spears
in a Dolcelata cream sauce. Whilst I devoured an incendiary Pizza Vesuvio
– no surprises there! Our expectations were high and indeed, matched.
Both dishes were clearly freshly prepared and boasted that telling depth
of flavour.
It’s happy hour again!
More information of Oli & Joe’s can be found on their website www.oli-joes.com

+44 (0) 191 281 3129
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OUTDOOR TRAINING,
WHATEVER THE WEATHER!
Grahamslaw & Son battle the region’s first private outdoor gym.

By quarter past six on a Friday evening I’m usually preparing to fall spectacularly into a
vat of Guinness, yet, this week, I found myself limbering up for one of the region’s most
intriguing fitness challenges.

Perhaps best known for his all-weather
beach bootcamps, David Fairlamb, has
been at the vanguard of the North
East’s health & fitness industry for two
decades. David is committed to trimming
the region’s waistline and offers awardwinning personal training, small group
training and lifestyle advice from his 3
studio base in North Shields. Now, with
his latest venture, David appears to have
spotted an untapped gap in the market.
Outdoor gyms may be all the rage in LA,
yet are still to take off in these chillier
climes. It seems many are unaware of
the enormous health benefits of training
outside with this outdoor facility the first
of its kind in the region.
In a striking example of Geordie ingenuity,
the site, which was formerly a disused
compound at Queen Alexandra College,
has been comprehensively transformed.
Monkey bars, battle ropes, sledgehammers,
tractor tyres and even a climbing wall are
to name but a few of the obstacles to be
navigated.
One glance at this chamber of horrors
was enough to strike fear into a man a
few pounds over his fighting weight, but
David assured that this is a challenge for
all levels of fitness. Exercises are designed
to suit all and can be made as easier or as
difficult as you desire. On the other end of
the spectrum, this could prove a true test
for those with strength & conditioning

experience. The obstacle course element
caters for those intrepid folk gearing up
for events such as the Rat Race or Tough
Mudder challenges.
Our session took place on a bitingly
cold evening so we first took part in a
thorough dynamic flex warm up. Craig,
our instructor, was a good-humoured – if
seriously punishing- taskmaster who would
really put us through our paces.
The super-circuit involved 16 work stations
in total. Exercises are undertaken for one
minute before moving on. This super-circuit
would involve a lot of working in pairs, so
fortunately Jack -my leaner, suppler son
-was also on hand. Some stations allow
you to take a breather whilst your partner
does the hard yards, whilst others require
you to launch straight into the next
exercise. Cosmic.
First up, were medicine ball throws, into
medicine ball slams into chest flyes. Gor
blimey! Then came, battle ropes, into
sledgehammer swings followed by wall
sits. When I finally reached the beer keg
I thought I’d found my calling. Little did
I know this would be –not drank- but
cleaned, then pressed above my head. Oh
deary me. I barrelled on through; deadlifts,
knee raises, chest presses and tyre pulls.
Then tyre flips, tyre walks and more sodden
battle ropes. Keeping going Mike. Finally
came, monkey bars, push ups and -worst of
the lot – tricep dips.

With the circuit over we sucked in the
oxygen and breathed a collective sigh of
relief – followed by an agonising groan.
We were: Going. ‘Round. Again. GORDON
BENNETT!
So came more medicine ball slams, more
sledgehammer swings and more tyre flips.
Finally, we reached the finish. The whole
ordeal was over and we were left to bask
in the feeling of the endorphin rush on
turbocharge.
Throughout the session, both Craig and
David were immensely encouraging
and spurred us on far further than we’d
ordinarily go in the gym. Of course,
everyone’s allowed to take things at their
own pace, yet there was definitely a bit of
the old Father & Son competitive streak at
play!
This floodlit, outdoor facility really offers
something different to your current
training routine. Whether you’re after an
introduction to functional fitness, looking
to rev up your current regime or training
for an obstacle-based event, this new
concept has to be tried. Sessions run every
Wednesday and Friday (18:15 – 19:15) and
offer great value at £5 a go.
Following a quick blast in the showers, we
left calmer, re-energised and ready to enjoy
the weekend. Let’s just not tell David about
the 8 Guinness that followed….

For more information on the outdoor gym, visit www.davidfairlambfitness.co.uk
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Barry Speker
COMMENT WITH...

barry.speker@sintons.co.uk

I should try to avoid mention of Brexit as we
are all totally Brexit-ed out, realising that the
only certainty is that no one has a clue what
the outcome will be. Soft, hard, in a custom
free zone and with an Irish border or not and
how to value the £1m paid to the UDP.
Radio 4 is trying to lighten up the subject or
inject some humour in it with a 2 week series
by BBC correspondent Chris Morris entitled
‘Brexit:A Guide for the Perplexed’. Whether
the wild scenarios presented make us better
prepared for life out of the EU is doubtful.
What intrigued me was the title of the
programme. Some will have recognised that
‘The Guide to the Perplexed’ is a famous
treatise by Maimonides, the leading Jewish
Spanish medieval philosopher in the 12th
Century. A prolific writer, his Guide aimed to
challenge the anthropomorphic view of the
Deity, and to reconcile Aristotelean allegorical
thinking on physics and metaphysics with
the creationism in the Bible. It was written in
Arabic entitled Dalalat al-haïrin and translated
into Latin, Hebrew and Italian.

“

I am delighted to
be contributing
to Northern
Insight, Michael
Grahamslaw’s
informed window
on the world of
the North East.

I hope borrowing this title does not mean
Brexit is so esoterically complex; particularly
because we are relying upon the likes of David
Davis to make sense of it.
The Newcastle Chinese community treated us
to the usual series of colourful and delicious
events, this year celebrating 2018 as the Year of
the Dog. This has involved me in banquets at
Gosforth Palace, Landmark, Palace Garden and
Sky as well as my party piece of after dinner
speaking in Cantonese.
Interesting to note that those born in the Year
of the Dog are said to be short-tempered,
stubborn and argumentative as well as honest,

faithful, loyal and with a strong sense of
responsibility. Well known Dog Year people
include Sir Winston Churchill and Donald
Trump as well as Madonna and Michael
Jackson. Note any recognisable consistency?
新 年快樂 ⛩
Who needs Cannes? We now have the first
Newcastle International Film Festival from
March 29th to April 1st headlined as A Carnival
of World Cinema. The brainchild of Jacque
Miller-Charlton, the festival will feature films
from around the world with presentations of
not Oscars, BAFTAs, Tony’s or Golden Globes
but ‘Victorems’. Why these are not ‘Geordieems’ is a mystery.
I hope the events are well supported and live
up to the promise of glamour and magic. There
is more to it than Get Carter and I Daniel
Blake. Will The Darkest Hour and Three
Billboards be featuring?
The Angel of the North is now 20 years old
and stands as a testament to the vision and
ambition of Gateshead Council. Anthony
Gormley’s statue was erected despite local and
national controversy and the ‘Gateshead Stop
The Statue’ campaign. Some locals nicknamed
it the Gateshead Flasher.
However the 600 ton structure, made in
Hartlepool, is now a landmark of the North
East and listed as an ‘Icon of England’.
Gormley explains the three-fold significance
of the angel as a reminder of two centuries of
mining beneath the site, the transition from an
industrial to an information age, and a focus of
our ‘evolving hopes’. An amazing impact for a
rusty robot and all for a mere £800,000.

”

Angel of the North: photoeverywhere.co.uk
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thank you this
Mother’s Day

The perfect way to say

Our menu is filled with some seriously tasty treats, from exceptional curry classics to unique and exclusive
Indian dishes, partnered alongside an extensive selection of expertly chosen wines
and locally brewed beers.
With great customer service at the heart of our ethos, the team at New New Bengal will remember
you by name and serve your drinks and food just the way you like them.

NEW NEW BENGAL -

serving fine Indian cuisine for more than 30 years

BOOK YOUR TABLE NOW

232 High Street, Gosforth, Newcastle, NE3 1HH • Telephone : 0191 284 1295 • Email : info@newnewbengal.com
www.newnewbengal.com

THE BIG PIE CHALLENGE
2018
Over the past 3 years we have worked with over 50 schools, 3000 pupils and
100 businesses. This year we want to help even more young people.
Led by Sir John Hall and various business, community and military leaders the BIG PIE
Challenge 2018 will be bigger and better with the most enterprising school competing
for a top prize of £5000.
Starting on Friday 23rd March Primary and Secondary Schools across the North East will
take part in a Coding, Engineering and Enterprise Challenge, followed by establishing a
business and undertaking a real enterprise activity.
The PIE Project Charity develops the skills needed in our young to become better equipped
for the world of work. For the first time in the UK, we deliver vocational qualifications to
9 to 12 year olds to help raise their ambitions and realise their aspirations.
Please consider supporting this North East Charity and helping your local school either by
donating – all funds go towards delivering the Challenge - or volunteering as a PIE’Oneer.

Primary Inspiration Through Enterprise (PIE) Project Trust Limited.
The Beacon, Westgate Road, Newcastle upon Tyne, NE4 9PN (U.K.)
Email: info@pieproject.org
Web: www.pieproject.org
Twitter @PIEProjectUK
Facebook PIEProjectNE
Registered in England No. 10257850 Charity Registration No. 1169362

Part of the #Primary2Prosperity Campaign

